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Playland at the PNE launches 
its newest coaster: ThunderVolt

VANCOUVER, B.C., Canada — 
Playland at the Pacific National 
Exhibition has opened something 
new. The park has introduced two 
family coasters in the last 20 years, 
but those thrills were aimed more 
toward the younger set and their 
parents. ThunderVolt, the park’s lat-
est coaster has a little more zing.Not only is this the park’s first 

launched coaster, but management 
likes to tag it as the fastest launch 
coaster in Canada. ThunderVolt is a 
project from Zamperla.“We know that this ride will 

thrill and amaze our Playland 
guests as well as visitors from 
across Canada and around the 
world. Positioned next to our his-
toric Playland Wooden Coaster, the 
ThunderVolt represents a significant 
investment into the future of our 
park,” stated Shelley Frost, PNE 
president and CEO.“ThunderVolt uses our new 

Lightning trains, and they represent 
the next generation of roller coaster 
design,” said Antonio Zamperla, CEO 
of Zamperla Group. “They are light, 
have a low maintenance cost and are 
extremely comfortable. A decade’s 
worth of research was put into creat-
ing these fantastic coaster vehicles.”“The Lightning trains have 

been a great fit for the park,” added 
Adam Sandy, roller coaster sales 
and marketing director, Zamperla. 

“Playland needed good capacity for 
a single-train coaster and wanted an 
investment that would require mini-
mum maintenance time and money 
over the life of the coaster.” “Guest reaction has been very 

strong. In particular, our guests 
appreciate the sudden acceleration, 
and the speed at which the train 
travels,” said Laura Balance, PNE/
Playland spokesperson. “What 
we are also hearing is that the 
ThunderVolt is an excellent juxta-
position to our historic Wooden 
Coaster, allowing riders to experi-

AT: Tim Baldwintbaldwin@amusementtoday.com

ThunderVolt is the fastest launched 
coaster in Canada.  COURTESY PNE

4See PLAYLAND, page 8

Vekoma, Zamperla, Gosetto and 
SBF rides fill land at EnergylandiaZATOR, Poland — It would be a challenge to find in the entire his-

tory of the amusement industry a specific park that has seen growth that 

matches that of Energylandia. Ten years ago, empty fields made way for 

the first assortment of family rides. A decade later, rides stacked next to 

rides have made the Polish property a theme park paradise. With more 

than 80 rides, including 18 roller coasters, the explosion of attractions is 

nothing short of staggering.The newest themed land is Sweet Valley, and it has been many years 

in the making.Playing into everyone’s desire for desserts, the new area features sev-

eral rides, a restaurant, a small outdoor theater and multiple sweet shops. 

A customized soundtrack and colorful pastels detail the area. The fanciful 

architecture doesn’t just showcase the soft colors on flat surfaces; three-

dimensional detailing and sculptural elements make each building bring a 

smile. Curved lampposts bring a cartoonish feel to the land. 

AT: Tim Baldwintbaldwin@amusementtoday.com

Fanciful theming makes this Zamperla tea cup ride a real treat. 

AT/TIM BALDWIN

4See ENERGYLANDIA, page 6

2025 Media Planner2025 Media Planner

GOLDEN TICKET

V
.I

.P
. 2

0
2

5AWARDS ™

BEST OF THE BEST!

Home of theHome of the



QUESTIONS?  (817) 460-7220

AmusementToday.com Extra! Extra! Daily Desktop Edition

Top Banners
$400/month

400px wide x 80px tall

Top Banners
$700/month

400px wide x 80px tall

Right Column
$350/month

175px wide x 120px tall

Banners Between Features
$650/month

400px wide x 80px tall
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2025 Publication Calendar & Deadlines
Bonus sections & special features are planned throughout the year.

AIMS, NAARSO, iROC 
Safety Issue

*Bonus distribution at
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Ad Space Deadline:
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ART DUE: December 13, 2024

IISF Show Issue
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*Bonus distribution at
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Editorial

April

Ad Space Deadline:
February 28, 2025

ART DUE: March 14, 2025

2025 Park 
Preview

May

Ad Space Deadline:
March 28, 2025

ART DUE: April 18, 2025

New Attraction
Openings

June

Ad Space Deadline:
April 25, 2025

ART DUE: May 16, 2025

New Attraction
Openings

July

Ad Space Deadline:
May 30, 2025

ART DUE: June 13, 2025

New Attraction
Openings

August

Ad Space Deadline:
June 27, 2025

ART DUE: July 18, 2025

IAAPA Expo Europe 
Preview
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Half Page
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“The Best of the Best” in the amusement industry are 
celebrated and showcased in this special issue. 

The Golden Ticket Awards issue is sent digitally to all regular 
subscribers with event attendees receiving printed copies.

QUESTIONS?  (817) 460-7220 Payment must accompany order or ad will not run. Cash, 
Check, Visa, Mastercard, or American Express are accepted.

Ads must be submitted in high resolution (300 dpi) Adobe Acrobat PDF at “Press Quality” format
Images must be in CMYK format (not RGB)
Black type must be created as 100% black only!

IMPORTANT PRINT AD INFO

$125 per ad
3.5” wide x 5” tall

$225 per ad

View the 
2024 

Golden Ticket 
Awards issue!

GoldenTicketAwards.com

https://amusementtoday.com/issues/2024/gta2024/
http://goldenticketawards.com
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Publisher & Advertising
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Established by Gary Slade in 1997, Amusement 
Today is the news leader for the greater 
amusement industry. Delivering Amusement 
Today in 14 digital editions — as well as the 
EXTRA! EXTRA! Your Desktop Edition daily email 
newsblast and other online/social platforms — 
Amusement Today is the industry’s go-to news 
source, providing more news than any other 
industry news outlet.

As a courtesy to its readers, all ads in the 
monthly digital edition are hyperlinked to 
advertiser websites for a seamless experience 
in driving traffic. 

The publication’s editorial staff consists of the 
most experienced media professionals — all 
with a passion for the industry — who deliver 
must-read news to the amusement professional.  
Amusement Today is proud of its commitment 
in promoting its ongoing Safety, Maintenance & 
Operations section in its monthly digital editions 
and remains the only publication to maintain a 
focus on this important segment of the industry.

The largest independently owned publication 
in the amusement industry, Amusement Today continues to be led by its Founder and 
industry Hall-of-Famer Gary Slade. During the COVID-19 pandemic, Amusement Today 
evolved from a paid print subscription to free digital distribution across all news 
platforms, setting another new industry standard that others have now embraced.

Amusement Today also hosts the annual Golden Ticket Awards, a weekend networking 
event free to industry professionals that honors the “Best of the Best” in the 
amusement industry during the awards ceremony.

Read by more than 15,000 industry creatives
More than 4,000 Extra! Extra!Extra! Extra! subscribers
More than 16,000 unique monthly website visitors

Delivering award-winning,
comprehensive coverage of the
amusement and attractions industry

Advertising Team

P.O. Box 5427
Arlington, Texas 76005-5427
(817) 460-7220
www.amusementtoday.com

editorial@amusementtoday.comHave news to share? Send news items to:

More than 22,000 social media followers

Latest issue always
available for FREE at 

amusementtoday.com/digital
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