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Kings Island celebrate 50 years with improvements, entertainment — pages 37-42

Mt. Olympus debuts first 

SlideWheel in North America

WISCONSIN DELLS, WISCONSIN 

— Following years of planning, an 

indoor water park expansion at Mt. 

Olympus Water & Theme Park 

Resort finally made its debut at the 

end of May. The $23 million expansion 

increased the indoor water park space 

by an additional 22,500 square feet 

and includes the first rotating water 

slide in North America.

CEO and owner Nick Laskaris, 

along with his wife, Eva Laskaris, 

learned of the SlideWheel back in 

2018 during the IAAPA Expo in Florida 

and decided it was just what the new 

expansion needed. A few months prior 

to the show, WhiteWater West had 

struck a licensing deal with Wiegand 

Waterrides at the IAAPA Euro show 

to become the exclusive manufac-

turer and distributor of the German 

water slide supplier’s award-winning 

SlideWheel attraction.

Andrew Mowatt, WhiteWater’s 

executive vice president, global key 

accounts, said, “Nick Laskaris and 

Situated right along Wisconsin Dells Parkway, the massive Medusa Slidewheel beckons 

guests with its unique rotating action. COURTESY MT. OLYMPUS WATER & THEME PARK

AT: Jeffrey Seifert

jseifert@amusementtoday.com

4See OLYMPUS, page 6

DelGrosso's Park enjoys

its diamond anniversary

TIPTON, Pa. — Del-

Grosso's Park and Laguna 

Splash is celebrating its 75th 

anniversary this season with 

special events being pre-

sented, treasured memories 

being shared, and, of course, 

many  squeals  of laughter 

from guests riding rides and 

splashing in water. 

And a multitude of 

"yums" is a given from visi-

tors  partaking in the park's 

famous food offerings. Del-

Grosso Food Company also 

turns 75 this year.

The DelGrosso family 

feels humbled about their 

success. They feel it is a di-

rect result of sticking to the 

original mission of the venue 

they created. That mission 

has always been to provide 

high-quality food and family 

entertainment in a clean, safe 

and friendly environment.

“While many things 

have changed through our 

75 years, our commitment 

to our mission has not,” said 

Carl Crider Jr., park presi-

dent and general manager. 

“We never want to com-

promise our quality," he said. 

Crider said throughout 

the years, his family has 

had a plan for the steady 

growth of the park and they 

stuck with that plan.  

Special events for the 

75th birthday began even 

before the 2022 opening day. 

To kick off the year, man-

agement decided to offer its 

tier-one season pass for $75 

all year long. That pass is 

normally priced at $79.95.

"We also held a cer-

DelGrosso's Park, Tipton, Pennsylvania, is celebrating its 

75th anniversary. Still family-owned and operated, the park 

will present special events commemorating that milestone. 

COURTESY DELGROSSO'S PARK

AT: Pam Sherborne

psherborne@amusementtoday.com

4See DELGROSSO, page 8
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 Monty Jasper steps down from his role at Cedar Fair Entertainment — page 50

Six Flags Magic Mountain shatters barrier with 20 roller coasters
VALENCIA, Calif. — In general terms, it wasn’t that long ago in the amuse-ment industry that just having a lineup of roller coasters in the double dig-its was considered extraor-dinary. While many parks have attained that status today, there are count-less parks globally that still have a coaster arsenal of less than 10. Six Flags Magic Mountain has now reached a milestone that very few park operators — as well as enthusiasts — would ever have dreamed possible. The California thrill park now boasts 20 roller coasters.

“We are honored to hold the record for most coasters at any theme park on the planet with a record 20,” said Don McCoy, park president. “It’s a tremen-dous accomplishment and speaks to our commitment to providing not only the biggest and the best rides, but also something for thrill-seekers of all ages.”The latest addition is a return to the partnership with Rocky Mountain Construction (RMC). After the wild success of Twisted Colossus in 2015, this col-laboration helps reinvigo-rate the area of the park themed as DC Universe. 

AT: Tim Baldwintbaldwin@amusementtoday.com

Wonder Woman Fight of Courage sets records

4See SIX FLAGS, page 6

Three high-speed inversions are intertwined in the layout. COURTESY SIX FLAGS MAGIC MOUNTAINZamperla provides spinning coasters on opposite sides of globeVALLEJO, Calif. and VINTERBRO, Norway — Zamperla is enjoying putting a spin on fun. Two new spinning coasters from the company have opened this summer, one in Norway and one in California. Each represents a different model on what Zamperla has to offer.
Tusenfryd in Norway opted for the Compact Spinning Coaster. Six Flags Discovery Kingdom select-ed the classic spinning coaster. The one at Tusenfryd is the largest Compact Spinning Coaster to date.“This our second Compact Spinning Coaster,” said Adam Sandy, Zamperla’s roller coast-er sales and marketing director. 

“The first went into Luna Farm in Italy. When it comes to spinning coasters, we now have three in the portfolio: Twister Coaster, the classic Zamperla spinning coaster; Compact Spinning Coaster:  a train of spinning vehicles for smaller projects; and Super Twister: a train of spinning vehicles for high-capac-ity layouts. Currently, we have one installed at Warner Brothers World Abu Dhabi.”
According to Tusenfryd General Manager Bjørn Håvard Solli, the Compact Spinning Coaster was part of a multi-year investment plan to grow and “future proof” the park’s business. For 2022, the park invested more than five mil-

AT: Tim Baldwintbaldwin@amusementtoday.com

Huri Huri is an example of Zamperla’s Compact Spinning Coaster. 

COURTESY TUSENFRYD

4See ZAMPERLA, page 7
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Cedar Fair sells California's Great America land, will operate under lease — pages 30-31

Fireball coaster debuts 

at Adventureland

FARMINGDALE, New York — For its 2022 sea-

son, Adventureland turned to Ride Engineers of 

Switzerland (RES) for the park’s newest roller coaster. 

Dubbed Fireball, the vertically stacked coaster is the 

park’s tallest, towering over the family park at 78 feet 

tall with the sign. During the park’s history, a retired 

Hurricane coaster stood at 59 feet tall.

“We’re getting rave reviews,” said Steven Gentile, 

president and co-owner, Adventureland. “Not only from 

the children, but from the 20-, 30- and 40-year-olds.”

RES offers the ride by the name of Roller Ball, and the 

attraction is available in three sizes, depending upon a facil-

ity’s budget and available space. 

“We’ve been friends with the guys from RES; we 

have a couple of rides of theirs in the park,” said Gentile. 

“[Fireball] gave us more height than we anticipated on 

that footprint. It’s just something different for the kids, 

it’s different for the adults.” 

One of the roller coaster’s advantages — in addition to 

AT: Tim Baldwin

tbaldwin@amusementtoday.com

4See FIREBALL, page 6

Riders descend the 

Fireball coaster 

in a zigzag of 

curving drops. 

COURTESY EBETH 

PHOTOGRAPHY

Rocket Rapids launches at summer at 

Quassy's Splash Away Bay water park

MIDDLEBURY, Conn. 

— In 2002 family-owned 

Quassy Amusement Park 

decided to dive into the 

water park business, and two 

decades later there seems to 

be no sign of the enthusiasm 

drying up.
On June 24, Quassy 

officially opened the lat-

est attraction in its Splash 

Away Bay water park: a 

water coaster named Rocket 

Rapids from Canadian sup-

plier ProSlide Technology.

“It’s an incredible addi-

tion to our venerable water 

park,” Quassy President Eric 

Anderson said of the new 

AT: Ron Gustafson

Special to Amusement Today

4See ROCKET, page 8

Rocket Rapids, a ProSlide water coaster debuted at Quassy's 

Splash Away Bay water park on June 24.

COURTESY RON GUSTAFSON

Six Flags Fiesta Texas, B&M partner 

to unleash Dr. Diabolical’s Cliffhanger

SAN ANTONIO, Texas 

— More than 30 years ago, 

Six Flags Theme Parks (now 

Six Flags Entertainment) 

stepped up to be the first 

to contract with Bolliger 

& Mabillard.  The original 

installations of the renowned 

manufacturer’s stand-up 

and inverted roller coasters 

were purchased by Six Flags. 

In the decade that followed, 

the partnership saw the first 

hyper twister and first floor-

less coasters arrive by the 

end of the previous millen-

AT: Tim Baldwin

tbaldwin@amusementtoday.com

4See DIABOLICAL, page 10

Dr. Diabolical's 

Cliffhanger's first 

plunge is taken 

at 95 degrees. 

COURTESY SIX FLAGS
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Sesame Place San Diego debuts, becomes year-round destination
CHULA VISTA, Calif. — To rewrite an old adage: 

the fourth time’s the charm. A water park known by 
multiple names has finally hit its stride by transform-
ing into a Sesame Street-branded children’s won-
derland. California has no shortage of theme parks, 
but the latest appears to have struck gold.

Sesame Place San Diego opened in late 
March, and crowds have flocked in to see all the 
changes. To fully understand the transformation, 
one must turn back time to 1997 when the water 
park known as White Water Canyon opened to 
the public. The San Diego suburb welcomed the 
water park, but for whatever reasons, it was soon 
sold to Cedar Fair after three seasons and renamed 
Knott’s Soak City U.S.A., a sister park to the one 
in Buena Park. SeaWorld Parks & Entertainment 
found success with its Aquatica water parks in 
Orlando (2008) and San Antonio (2012). While 20 
minutes from SeaWorld San Diego, the water park 

still made a viable cross-marketing option, and 
SeaWorld purchased the facility from Cedar Fair 
and gave it its third identity as Aquatica in 2013. 

Announced in 2019 — and delayed one year 
as a result of the pandemic — the transformed 
Sesame Place San Diego now brings a synergy 
of the Sesame Street brand and dry rides to the 
former water park.“All the water rides that were previously here 

are all still here,” said Jim Lake, park president. 
“When we put in the dry rides, we lost some 
seating areas for our food and beverage spaces, 
but we have recaptured that. An area that used 
to be a sand beach is now a grassy area.”

In the transformation, new relaxation spaces 
were created in addition to a retheme of all 
existing attractions.The waterslides have all been freshened 

visually with new colors and new signage, most 

AT: Tim Baldwintbaldwin@amusementtoday.com

Sesame Place San Diego adds amusement rides 

to the former Aquatica’s water attractions to 

create a whole new experience. AT/TIM BALDWIN

4See SESAME, page 6

Vekoma, Disney redefine ‘dark ride’ with new EPCOT omnicoaster
LAKE BUENA VISTA, Fla. — The new Vekoma-manufactured indoor roll-er coaster, Guardians of the Galaxy: Cosmic Rewind, at Walt Disney World’s (WDW) EPCOT officially opened to the public on May 27, 2022.Disney bills the attrac-tion as “a new family-thrill coaster that matches the ‘grandiosity’ and fun of the blockbuster Guardians of the Galaxy film franchise, featur-ing those legendary cosmic outlaws – Rocket, Groot, Drax, Gamora and Star-Lord (a.k.a. Peter Quill).”As with the Guardians of the Galaxy films, Guardians of the Galaxy: Cosmic Rewind has its own mix tape of clas-sic pop, alternative and disco 

music woven into the fabric of its experience. The attrac-tion’s onboard audio cranks one of six hit tunes from the ’70s and ‘80s each time guests groove through the cosmos. The songs, which ran-domly play on the attrac-tion, include “September,” “Disco Inferno,” “Conga,” “Everybody Wants to Rule the World,” “I Ran” and “One Way or Another.” Guests won’t know which song they’ll hear each time they ride until they jump into space with the Guardians.The attraction is located on real estate which formerly housed the EPCOT opening-day-attraction, Universe of Energy (1982-2017) as well as a new show building built 

AT: David FakeSpecial to Amusement Today

Imagineers focused on creating relevance for Guardians of the Galaxy: Cosmic Rewind by 

making it part of the Wonders of Xandar pavilion, located in the park’s newly renamed 

World Discovery neighborhood, The attraction is the first “’Other-World’ Showcase” 

pavilion at EPCOT. AT/DAVID FAKE

4See GUARDIANS, page 8
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S&S supplies world’s 

largest Screaming Swing 

to SeaWorld San Antonio

SAN ANTONIO — “Everything is bigger in Texas” is, 

unfortunately, an over-used phrase that somewhat dimin-

ishes its charm with its repetition. But doggone it — when 

it fits, it fits. SeaWorld San Antonio made sure of it.

Construction had started on Tidal Surge before 

the pandemic shocked the world in the spring of 2020. 

SeaWorld San Antonio’s new Texas Stingray wooden 

coaster had opened just under the wire. But savvy guests 

were noting activity behind walls near the edge of the 

park’s central lake. Erection of the ride was so apparent 

last summer that the park couldn’t conceal it anymore. 

The announcement of Tidal Surge — the tallest and larg-

est ride of its kind — had guests excited.

As March began, the enormous sea life park read-

ied its newest offering for the upcoming spring break 

crowds. Built by S&S Worldwide, the new attraction is a 

Screaming Swing that takes full advantage of the setting.

“As you are riding this ride, it takes you out over the 

water, and as you’re coming back down, it’s almost as if you 

are going in the water,” said Park President Byron Surrett. 

“It’s very much a thrill ride, and that’s why we put it there. 

That was the key thought — to create that excitement.”

A Screaming Swing uses air power to launch two 

pendulums back and forth before they swing beyond the 

actual height of the structure.

AT: Tim Baldwin

tbaldwin@amusementtoday.com

4See TIDAL, page 8

The placement of the 

ride on the water adds 

to the exhilaration. 

AT/TIM BALDWIN

Intamin's Pantheon brings more speed, 

thrills to Busch Gardens Willamsburg

WILLIAMSBURG, Va. 

— The five Roman gods, 

Pluto, Neptune, Mercury, 

Minerva and Jupiter are 

all in agreement. Pantheon 

delivers strength, speed 

and power. In late March, 

guests at Busch Gardens 

Williamsburg got to experi-

ence those adrenalin-pump-

ing attributes first-hand. 

Billed as the world’s 

fastest multi-launch coaster, 

Pantheon is situated in a pre-

viously undeveloped plot of 

land in the Festa Italia sec-

tion of the park, close to 

nearby Apollo’s Chariot and 

Tempesto roller coasters. 

The five gods are part of 

the theming of the attrac-

tion, with a different section 

of the track reflecting each of 

their respective powers.

Originally slated to pre-

miere in 2020, the Intamin 

Worldwide roller coast-

er suffered a two-year 

pandemic-driven delay. 

Pantheon, the eighth in 

Busch Gardens arsenal of 

roller coasters, is a record 

breaker on numerous 

fronts. The 73 mph, 180-foot 

tall, 3,328-foot-long ride 

has a 95-degree drop, four 

launches, with five air-time 

hills, two inversions and a 

90-degree, 180-foot spire, all 

in 1 minute and 52 seconds. 

Three of the launches 

are in the forward direc-

tion, while one sends the 

train backward. There are 

15 airtime moments, with 

elements such as a zero-

G stall and roll, top hat, 

bunny hill, trick track into 

another launch, a planned 

roll back, speed turn and an 

overbanked turn. It should 

be noted that the total ride 

length is 4,226 feet, which 

includes a roll back into the 

spike and then in the for-

ward direction the rest of 

the ride. There is a 52” mini-

mum height requirement.

Elizabeth Ringas, 

communications director 

of the American Coaster 

Enthusiasts described her 

initial reactions to the latest 

park attraction: “A tumul-

tuous ride. It’s unpredict-

able. You don’t know if 

you’re going forwards or 

backwards, you’re going 

fast, you’re going slow. 

That makes it interesting.”  

The initial planning 

process was a collaboration 

between the park and head-

quarters as Park President 

Kevin Lembke explained: 

“We work very closely with 

our corporate rides team in 

Orlando. Certainly, they’re 

the experts on the design 

and engineering side, in 

AT: B. Derek Shaw

bdshaw@amusementtoday.com

4See PANTHEON, page 6

Pantheon runs with two, 20-passenger trains and features continuous action. It is billed 

as the world’s fastest multi-launch coaster, with three forward and one backward launch. 

COURTESY JILL RYAN


