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New mnovat:ons as IAAPA Expo 2023 soars back into Orlando

IAAPA Expo 2023 is expected to have more than 1,100
exhibiting companies. AT/DAVID FAKE

AT: Pam Sherborne
psherborne@amusementtoday.com

ORLANDO, Fla. — IAAPA Expo
2023, the premier event for the global at-
tractions industry, is almost here. Featur-
ing more than 1,100 exhibitors, this year'’s
expo highlights an expanded exhibit
space and sponsored programming that
shines a light on major industry brands.

The event is set for Nov. 13-17 at the
Orange County Convention Center in
Orlando, Florida.

“The team has outdone themselves
with the number and creativity of spon-
sorships and only-at-IAAPA-Expo pro-
gramming being offered this year,” said
Jakob Wahl, president and chief execu-

Rookie Racer introduces family thrills, lower height requirement

Vekoma junior coaster fills gap in Six Flags St.

AT: Tim Baldwin
tbaldwin@amusementtoday.com
EUREKA, Mo. — Six

Flags St. Louis retired its
kiddie coaster in 2006.
While the park boasts
a diverse lineup of roller
coasters — including three
wooden roller coasters, a
rarity nowadays — a family
coaster that young children
can ride had been missing.

The availability of a
family junior coaster from
Vekoma materialized
in January, and the park
immediately requested it.
Six Flags didn’t wait until
next season to debut it; the
park opened Rookie Racer
in late September.

“We have received a big-
ger response to this family
coaster than we have for a
ridein ... I cannot remember
how long,” said Elizabeth

Gotway, public relations.
“We have been absolutely
blown away by the response
to this ride. We have wanted
a family coaster for years.
When we moved the kids’
area up the hill and created
Bugs Bunny National Park,
that was something we lost
in the process because there
wasn’t room up there. That
was a kiddie coaster, but
for years, we have wanted a
family coaster.”

“Rookie Racer adds
an experience for all ages
at Six Flags St. Louis. It
is extremely smooth, with
family-friendly track ele-
ments and nice theming.
The perfect combo for fami-
lies. Kids will love it; so will
their adult companions!”
said Ricardo Tonding

» See ROOKIE, page 22

tive officer for IAAPA. “IAAPA Expo 2023
is going to be great. We wanted to bring
new offerings to the participants this year
and the team, together with our partners,
has come up with many fun ideas to pres-
ent to the larger attractions industry.”

Here's a look at some of the new of-
ferings available this year:

eHasbro Clue Game in the |AAPA
Expo Insider Booklet. Upon registration,
each attendee may pick up their exclusive
IAAPA Expo Insider Booklet, sponsored
by leading toy and game company Has-
bro. This booklet is the key to an attrac-
tions industry twist on the classic mystery

» See IAAPA, page 6

Louis coaster lineup

Six Flags St. Louis is pleased to finally offer guests a junior coaster for the whole family.

COURTESY SIX FLAGS ST. LOUIS
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20235 GOLDEN
TICKET AWARDS

GREAT
COASTERS

INTERNATIONAL, INC.

The Annual Golden Ticket Awards
Celebrating 25 YEARS

September 9, 2023
Hosted by

G.AIELHAIII
MIKE BOODLEY

THANK YOU AMUSEMENT TODAY FOR A
WONDERFUL GOLDEN TICKET AWARDS!

The GCl team extends our warmest congratulations to Clair
_ﬁ.m__" : “ i) Hain and Michael Boodley on their outstanding ‘Legends
The Annual Go?_c'l:';-rickn Awards Award' at the 2023 Golden Tickets. Clair and Michael have
™ undoubtedly left an incredible mark on the hearts and minds
= of all parks, riders, and fellow vendors with their exceptional
work. Their commitment, dedication, and passion for our
business and the industry have earned them this well-de-
served recognition. We hope to continue this success and
recognition with the up-and-coming generation and future
projects. Congratulations once again to Clair Hain and
Michael Boodley for this incredible achievement and all the
2023 Golden Ticket Award receivers!

» AWARD RECEIPIENTS

GREATCOASTERS.COM * INFO@GREATCOASTERS.COM » 2627 STATE ROUTE 890 » SUNBURY, PA 17801 « 570.286.9330
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AT NOTEBOOK: John W.C. Robinson, jrobinson@amusementtoday.com

Do not waste opportunity

Probably the most popular
comment | hear every year during the
Golden Ticket Award events boils down
to a version of "Everything is so much
more laid back here. It's not as crazy as
the IAAPA Expo, where we're just too
busy to socialize to any real degree."

And here we are, on the threshold
of IAAPA Expo 2023, and I'm using this space to not
only remind Amusement Today readers but also to
challenge them: do not waste the opportunity when
you see friends and associates at the Expo.

It's a sad moment during the Golden Ticket
Awards ceremonies every year when we view the
retrospective, remembering industry members we've
lost each year. The months of the COVID shutdown
saw many of our industry bretheren change jobs,
change careers, leave the industry all together or
find themselves choosing to do business via Zoom
rather than travel in the years that followed. What all
that means is, we're never sure when, how or if we're
going to see our industry family and friends again.

So do not waste the opportunity that the IAAPA
Expo presents.

For the handful of days that we're gathered in
Orlando, take time to not just smile and wave at the
people you know. Stop them, shake their hand, say
hello and ask how things are. Learn and share from one
another on a one-to-one level for just a couple minutes.

Yes, there are seminars and roundtables to attend.
Yes, there are business meetings to sit through and
contracts to be signed. But most of us got into this
industry, this business, because it was different than
any other industry. It was about the business of fun. It
was about entertaining families and creating smiles.

We should never let the business completely
overshadow the fun, never let the deals overshadow
the people. Take time, socialize and enjoy the fact
that for the next few days, we're all surrounded by
our amusement industry family from across the globe.

Robinson

FLINT'S VIEW: Bubba Flint

THS 1S LIkE
HAVING CHRISTMAG
N NOVEMBER I

INDUSTRY VOICE: Michael Shelton, IAAPA North America
The only constant is change

Each year at IAAPA, we set out to
reimagine our marquee annual event,
IAAPA Expo. It brings to mind the many
years | spent in operational roles back
in Colorado and the planning that took
place as our parks opened and closed

technologies, including augmented real-
ity, virtual reality and interactive displays
to enhance the visitor experience. For
Expo, we're applying new technologies
with a new cashless experience in our
registration area and with the deploy-

with the seasons. This included not only
the time spent preparing and maintain-
ing our facilities but also reimagining the guest
experience with new technologies and fun ways
to engage our visitors. Our industry is always
on the frontline of change and innovation, and
much of it comes from the creators and dream-
ers that exhibit at and sponsor IAAPA Expo.
Here's just a sampling of the trending
changes you'll find at IAAPA Expo this year.
Attractions have increasingly adopted digi-
tal solutions for ticketing, reservations and
guest interactions. Contactless payments and
mobile apps for accessing attractions have
become more prevalent in our industry, and
| see it almost everywhere | go. Furthermore,
facilities continue to invest in cutting-edge

Shelton

ment of an evening drone show at the
Orange County Convention Center.

Speaking of the visitor experience, | contin-
ue to see growth in gamification. We witnessed
this firsthand during our IAAPA Meetup at
Super Nintendo World in Hollywood, California,
earlier this year. It's been so interesting to see
the development of custom experiences around
a video game IP that was first released in 1985.
For Expo, we're picking up on this trend as well
for our attendees. We've partnered with Hasbro
to offer an interactive game of Clue for attend-
ees on the show floor; a game that has been
around in various forms since the 1940s!

I'm excited to share these new elements
and look forward to seeing everyone at IAAPA
Expo this November!

Opinions expressed on this page are those of the columinst(s) and do not necessarily reflect those of the publisher.
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Carin Davits, Vekoma

Carin Davits joined the Vekoma team
in 2019 after spending time in the sports
and leisure industry. She is skilled in
Dutch, English, German and French, which
is an asset in her international sales and
marketing role with one of the largest
roller coaster manufacturers in the world.
Carin loves spending time with family and
friends and brings a sense of calm — and
fun — to those around her.

Title: Marketing and PR Coordinator.

Number of years in the industry:
Almost five years.

Best thing about the industry: Our indus-
try is always moving forward, providing the
best experiences to explore, while having
fun and creating memories for a lifetime.

Favorite amusement park ride:

Can’t choose one as there are so many
fantastic coasters and attractions to
experience. But my top three are
Guardians of the Galaxy at EPCOT, FEL.Y.
at Phantasialand and Fenix at Farup
Sommerland in Denmark.

If | wasn’t working in the amusement
industry, | would be ...
Traveling around the world!

Biggest challenge facing our industry:

To keep innovating and providing solutions
the market is asking for regarding topics
like sustainability and ride accessibility.

The thing | like most about amusement
park season is ... | love to visit theme
parks and amusement parks together
with my family. Seeing your kids mov-
ing their boundaries every time you take
them on another ride and that big smile
on their faces, that's so rewarding.

Favorite junk food: French fries.

| typically celebrate my birthday by ...
Inviting my family and friends to come
over, eating birthday cake that my mom
has baked and enjoying the drinks!

The best place | have ever watched a
sunset is ... Lake Como, ltaly.

The last time | cooked a meal, |
whipped up ... Lasagna - Italian cuisine

is my favorite.

When going somewhere, are you usu-
ally early, on time or late? On time.

Favorite spectator sport: Football

Vekoma's Carin Davits finds a sense of fun
truly important, a mentality she brings to
her role in the company's international
sales and marketing. COURTESY VEKOMA

You're at the beach: Do you stay on the
sand or hit the waves? Hit the waves.

I would describe my backyard at home
as ... A cozy place to spend time with my
family and friends, playing games, enjoying
the flowers in the garden and lighting the
fireplace at night.

The worst movie I've seen lately is
definitely ... Your Place Or Mine.

Something | would love to wear but
don’t have the nerve is ... A red dress.

When drinking water, do you like yours
with or without ice? Without ice.

On a rainy day, | like to ... Be creative like
painting, playing games with my family or

watching a good movie with a glass of wine.

If you could be in a band, what would
its name be? Wild Cat.

My all-time best “blooper” moment
would have to be ... Breaking off my heel
while getting off the bus. Had to wear my
boss’s snow boots in the office as | didn't
have an extra pair of shoes with me.

When | think of doing laundry, I ... Wish
there would be something invented to take
care of this.

The habit | would most like to break is
... Eating chocolate.

| wish | could be paid to ... Travel the
world and discover hidden gems.
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SOMERVILLE, N.J. — Len Soled and the team at Rides
4 U in Somerville, New Jersey, recently received a visit
from guests out of Amarillo, Texas. Paula (far left) and
Paul Borchardt (far right) from Wonderland Amusement
Park stopped in to see Len Soled (middle) and everyone
at Rides 4 U. The trio spent their time excited for the
forthcoming IAAPA Expo in Orlando and discussing the
upcoming 2024 season. COURTESY RIDES 4 U

1-800-553-2476 Periie==

AMERICAN MADE

- KAY PARK RECREATION

MAKING PLACES PEOPLE FRIENDLY »

Tables, Benches, Litter Receptacles, Grills,
Bike Racks, Bleachers,Dog Park Equipment,
Drinking Fountains & More!
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PIAAPA

Continued from page 1

game, Clue, which was
recently reimagined by
Hasbro earlier this year. At-
tendees are encouraged to
channel their inner detec-
tive and solve the mystery
for a chance to win a special
prize and, of course, gain
bragging rights among
their industry peers.

eNew Alcohol, Bever-
age and Innovation Pavil-
ion — As IAAPA continues
growing its membership
base and welcomes more
companies that align with
the evolving needs of the
industry, this year’s trade-
show floor will include a
new Alcohol, Beverage and
Innovation Pavilion. This
area, which will feature
brands like 375 Park Av-
enue Spirits, Dogfish Head,
Twisted Tea, Liquid LV,
BuzzBallz, Beverage Man-
agement, Craft Standard
Draft Cocktails and Taub
Family Wines, includes a
fully operational bar and
networking space. This is

The halls of the Orange County Convention Center will once again host exhibitors, members
and buyers of IAAPA Expo. AT/TIM BALDWIN

different from the Food and
Beverage Pavilion, ensuring
that there’s something for
everyone’s taste.

*Take a ride on Bright-
line to IAAPA Expo 2023
— IAAPA is offering a new
way for attendees to get to
the Orange County Con-
vention Center this year.
Through a new partnership
with Brightline, a new rail
connection that links central
and south Florida, attend-
ees can use promo code
IAAPA15 at checkout to
save 15% on select SMART
fares starting in September

and running through No-
vember 17, 2023.
eSkyElements Drone
Shows — Attendees should
keep their eyes to the sky
on select nights Nov. 10-17
as four spectacular drone
light shows will take place.
The shows will, of course,
take place after sunset and
feature aerial displays and
cutting-edge light shows.
eShimmerTech Photo
Ops — Attendees at IAA-
PA Expo 2023 will be able
to capture memories that
shimmer and shine with two
selfie walls. Look for those

on the South Concourse and
North Concourse.
*Connect+ and Cap-
tureLife photographers —
IAAPA Expo 2023 is fully
replacing the trade show
program with Connect+,
IAAPA’s official mobile app.
Attendees can access the
complete IAAPA Expo agen-
da, networking tools and a
full list of exhibitors on Con-
nect+. Additionally, through
a sponsorship with Cap-
tureLife, photographers will
scan IAAPA Expo badges to
sync event photos to Con-
nect+, Creating a personal

photo gallery for attendees
to relive the experience.

The IAAPA Expo trade
show will have displays
from more than 1,000 com-
panies from around the
world, which will showcase
new products and services
as well as the tried-and-true
products. Hours this year
include 10 am.-6 p.m. on
Nov. 14, 15 and 16, and 10
a.m.-4 p.m., Nov. 17.

The show floor is care-
fully curated by strategi-
cally grouped pavilions
creating an efficient show
experience that demon-
strates the diversity and
uniqueness of the industry.
Pavilions include family
entertainment, first-time ex-
hibitors, games and arcade,
inflatables, rides and equip-
ment, show production and
design, and water parks.

Other exciting compo-
nents of the JAAPA Expo
2023 is the educational pro-
gramming featuring a full
gamut of topics to reach all
aspects of the amusement

» See IAAPA, page 8

- SARTORI

AMUSEMENT RIDES

www.sartorirides.com

IAAPA EXPO Orlando 14*-17t" Nov 2023 - BOOTH 4824
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PIAAPA

Continued from page 6

industry. The association
curates and develops in-
dustry education based on
the JAAPA Common Body
of Knowledge (CBoK),
which lists the skills that in-
dividuals should possess to
ensure a successful career
in the attractions industry.

Attendees are able to
learn through classroom
sessions, panel discussions
and tours of facilities.

Some of the topics that
will be presented this year
include Quantifying Risk —
How Much is Too Much?;
Finding Your Revenue; Be-
yond the Blockbuster, Explor-
ing New Platforms for Visi-
tor Experiences; Marketing
Presents, A Simple Guide to
Short-Form Video: TikToks,
Reels and Shorts; 24 “Do It
Today” Food and Beverage
Ideas for ‘24; Power of Recur-
ring Revenue Through Sub-
scription Offerings; Speaking
the Language of Company
and Group Events; The Seven
Most Common Guest Service

FEELING vaLugg

IAAPA Expo 2023 will hold its opening ceremonies on the morning of November 14 (above left). Education seminars,
roundtables and EDUTalks remain a popular part of the Expo (above right). AT/DAVID FAKE, TIM BALDWIN

Challenges and How to Solve
Them and Merchandising
and Flashing Activations.
Others are Emerging
Technologies, What's Next
in Immersive Experiences?;
Fix Your Train Wreck, Strat-
egies for Creating Engag-
ing Training Programs to
Increase Your Workplace
Performance; Top Trending
Communications Topics in
Our Industry for 2024 (and
how to navigate them!); 12
Best Practices to Prevent
Chargebacks and Reduce
Fees; We're Hiring! Recent
Legal Developments For

Job Ads, Interviews, and
Applications; Burnout and
Mental Health... What We
Should Be Talking About
and Games and Merchan-
dise Roundtable.

The TAAPA Expo 2023
is also offering a variety of
tours during the show. The
EDUtours take attendees
behind the scenes of local
attractions. This year at-
tendees have the oppor-
tunity to go to Fun Spot
America, Orlando, on Now.
12; Minion Land on Illumi-
nation Avenue at Universal
Orlando Resort, on Nowv.

13; Premium Guest Experi-
ences and Revenue Streams
at Universal’s Volcano Bay,
Nov. 13; Pipeline The Surf
Coaster, Nov. 14 and Star
Wars: Rise of the Resistance,
An Attraction Unlike Any-
thing Else, Disney’s Holly-
wood Studio, Nov. 15.
Annual TAAPA charity
events are on the schedule
Nov. 11 for the 20th Annual
IAAPA International Chari-
ty Golf Tournament and the
13th Annual IAAPA Char-
ity Motorcycle benefitting
Give Kids the World. The
Annual TAAPA Footprints

from the Heart 5k Fun Run
and One Mile Walk is set for
Now. 16.

All  throughout the
week there are events and
receptions great for net-
working or just catching up
with those specific to a cer-
tain area of the industry.

IAAPA Celebrates is
set for the evening of Now.
16. Attendees have the op-
portunity to spend an ex-
traordinary night viewing
marine life, taking thrilling
rides and visiting attrac-
tions at SeaWorld Orlando.

*iaapa.org

Property Insurance “Done Right”

This program only offers Property Insurance.

Park Owners
and Risk Managers

Give this brochure to your insurance
agent/broker to access the
ParksPlus Property
Program!

It's our specialty.

Highlights

Program Designed for the Amusement Industry

v" All Risk Coverage
4 Earthquake, Flood, and Named Windstorm available
v' Tailored deductible options

4 Customized, manuscripted policy form specifically
designed for the Amusement Industry

v Amusement underwriting expertise with 50+ years
combined experience

FParks Plus

Managed by ParksPlus Underwriting Agency LLC

(an affiliated division of Intersure Insurance Brokers Corp.)
David A. Chodzko C.I.P.
davidac@parksplusinsure.com <+ Agency Phone: 352-593-3688

Mailing Address: PO Box 15121, Brooksville, FL 34604
Overnight-Type Deliveries: 18015 Devonwood Drive, Brooksville, FL 34604

InsuringyAmusementiRisks 207 8Years

Insurance Underwriting & Security: ParksPlus Insurance Co. Inc.

ParksPlus Insurance Company Inc. is a subsidiary of Talisman Insurance Company. They have
satisfied statutory financial requirements, and their reinsurance support is provided by
companies with an excellent A.M. Best Rating.
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IAAPA names second Vice Chair, elects 2024 board members

VIENNA, Austria
— Luciana Periales,
the chief executive offi-
cer of Neverland Park in
Argentina, was named sec-
ond vice chair of the IAAPA
Board of Directors for 2024.

She will
serve as
the first
vice chair
of ITAAPA
in 2025 and
lead the

Periales

global asso-
ciation for the attractions
industry as the chair of the
board in 2026.

Periales” selection was
made during aboard of direc-
tors meeting on September
23 in Vienna, Austria,
just before IAAPA Expo
Europe opened its doors at
Messe Wien Exhibition &
Congress Center. Periales
has been a valued volun-
teer and committee member
with TAAPA for more than
a decade, including serving
on the Association’s Family
Entertainment Center,
Strategic Planning, and

Service Awards committees,
and the IAAPA Board of
Directors as the chair of the

Latin America, Caribbean
Regional Advisory
Committee.

“Luciana Periales was
chosen as the second vice
chair for the 2024 IAAPA
Board of Directors because
of her deep industry roots
and innovative leadership as
CEO of Neverland, a suc-
cessful group of entertain-
ment centers,” said David

Rosenberg, chair of the
2023 TAAPA Governance
Committee.

Luciana’s selection was
part of a larger election of
seven people who will take
new positions on the JAAPA
Board. New board members
begin their service in 2024.
The following board mem-
bers were also named:

EMEA Regional Advisory

Committee Chair Director

(2024-2026) — Hikon Lund
Haékon Lund is president
and owner of Lund Gruppen
in Norway. Lund Gruppen is

deeply rooted in a legacy

.

of amuse-
ment parks
and attrac-
tions. Lund
Gruppenis a
family busi-
ness, that
dates to 1895
and spans four generations.
He has served as a member of
the JAAPA EMEA Regional
Advisory Committee for sev-
eral years and has presented
at several IAAPA events.

North America Regional
Advisory Committee Chair
Director (2024-2026) —
Denise Beckson

Denise Beckson is the
vice president of government
affairs and human resources
for Morey’s Piers, a sea-
side amuse-
ment and
water park
resort in
Wildwood,
New Jersey.
Beckson
has  been
involved in the parks and

attractions industry for
more than 30 years. She also
served a three-year term
on the ITAAPA Board, was a
member of the association’s
headquarters relocation task
force, and is actively engaged
in advocacy representing the
industry on vital issues at a
state and federal level and
educating lawmakers and
regulators about attractions.

Facility Member Director
(2024-2026) — Su “Dale”
Zhan Hang

Su “Dale” Zhan Hang
is group vice president at
Chimelong Group, located
in China, the parent company
of the comprehensive resort,
Guangzhou  Chimelong
Tourist Resort, which owns
major theme parks and
attractions in China.

Facility Member Director

(2024-2026) — Neil Dwyer
Neil Dwyer is the vice
president of operations for
Qiddiya Investment Co. —
Six Flags Qiddiya in Saudi
Arabia. With nearly 20 years

of experience in several
industry companies, Dwyer
offers a deep understanding
of the attractions industry.

Facility Member Director
(2024-2025) — Gina Claassen

Gina Claassen is the
vice president of safety
for Herschend Family
Entertainment in the United
States and has been with
the company for 25 years.
Claassen has a long history
of involvement with TAAPA,
including serving on the
IAAPA Board of Directors
in 2023.

Facility Member Director
(2023-2025) — Rajen Shah
Rajen Shah is the man-
aging director of The
Great Escape water park
and Arihant Industrial
Corporation Limited.
He has much experience
within TAAPA serving on
several committees and the
IAAPA Board of Directors.
He was the recipient of
the IAAPA Outstanding
Service Award in 2021.
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2023 |IAAPA Expo exhibitor listing

List is current as of Oct. 19, 2023. For last-minute changes, booth ad-
ditions and cancellations, consult the IAAPA show directory.

360 Karting .« v vt 4059
A&A Global Industries ............ ... ... 824
A .E.Jeffreys Insurance Brokerage House Inc.............. 3952
Aardvark ... .. 3419
abcridesswitzerland. .. ... ... oo 3924
ACRadiocom ... .ovti 3333
ACCESSO vttt et et 5131
Accumulators, Inc ... .. 3433
Ace Amusement . . ... 738
ACEControls . ...t 4409
Action LightingInc . ... o i i 4602
ADCl . . 1949
ADJ . 475
AdmitOne Products. . ....... ... i 5633
Adrenaline Amusements. . . ....... .. 1054, 1354
Advanced Animations. . . ... 965
Advantage+ ... ... 2956
Adventure Golf & Sports .. ..... ... i 4869
Adventureglass. . ... 2604
Aerial AdventureDome . ........ ... ... i, 4318
Aerodium Technologies .. ........ ..., 4406
Aerophile SAS. .. .. 4015
Aier Inflatable Group Co. Ltd . .. ... ... ... . L. 6082
AIMS International . ........ ... ... .. . 2808
Air & Water Systems . ... ...t 184
AirEsscentialsInc . ...... ... 3382
AP, v vttt 3588
Airspace Solutions. . . ... .o 1345
Akrobat d.0.0.. . ... 678
Albanese Confectionery .. .........c.oviiuininnoen.. 3757
Alberici ... 644
Alberts CORS ... ... 3024
Alcorn McBride, InC. . ..o oo 869
Alinco Costumes, INC. . ... oo 2802
ALIVERISK .. 6131
Alligatorlce. . ...t 3259
Alterface Projects . . ... oo 1764
Altitude Rides and Attractions, LLC .. .................. 4857
Aluvii, InC. oo 4640
Alvarado dormakaba Group.......... ... ... .. ... 4647
AmazingMagnets. .......... .. i 4518
Amega Global Entertainment Oyun Yazilimi lhracat AS. . . . .. 536
American Adventure Park System ......... ... ... ... ... 6002
American AirTrack Factory & AG Ninja ................. 3686
American Amusement Machine Association (AAMA) ... .. .. 508
American Changer Corp. . .......ooiiiiiiiiiiini.. 612
American Coaster Enthusiasts (ACE) ................... 4319
American Holtzkraft, Inc. . ....... ... ... . . . . ... 2733
American Paper Optics. ... ...cooiiii i 4711
American Specialty Insurance & Risk Services, Inc. ........ 4702
American Tent. . .. ..o 2788
AMI Entertainment . .. ... 103
AMPP 3912
AMS PLUS . .o 7240
Amusement & Music Operator's Association (AMOA) . .. .. 2108
Amusement Advantage Guest Experience Solutions .. . ... 4219
Amusement Connect ... ... 342
Amusement Construction Co. Inc. . .................... 4762
AMUSEMENT DEVICES & MFGLLC .. ................. 4066
Amusement Entertainment Risk Insurance Associates. . . . .. 3710
Amusement Products, LLC . ..................... 4664, 4863
Amusement Source International LLC ................... 237
Amusement Supply Co. .. ..o 5469
AmusementToday. ........ccvviiiiieennennnnnenns 4215
Amuze Products .. ... 843
Anchor Industries / Economy Tent .. ................... 4700
Anchor Operating System, LLC .......... ... ... ... ... 5438
ANDAMIROUSA CORP . ...t 1002
ANKAM WATER PARK EQUIPMENT ................... 3237
Antari Lighting and Effects USA. . ............ ... ... 6128
APARC Attractions PvtLtd . ........ ... ... .. ... ... 3038
Apellix Power WashDrones .. ..............coovvin.. 7330
Apex Commercial Capital. . ........................... 742

IAAPA 2023
Apple Industries, Inc. ....... ... ... ... .. ... 1000, 600, 800
AquaBanas . ... .. 847
Aquafinity .. ..o 690
Aquakita . ... 1350
AquaRevival. . ... . . L 1844
AquaShield Products LLC . ........ ... ... oL 2142
Aquatic Development Group, Inc. . .................... 2655
Aquaventronics / CarnivalGames.com.................. 4890
ARCADE ARENA . ... 284
ArenaVerse .. ...t 3966
Arihant Water Park Equipment. . ............ ... ... .... 654
Art Attack .. ..o 5147
ART-FX Studios, INC. . o oot 2886
Artistic Contractors, Inc. . ...... .. 182
ArtsyCouture .. ... i 2088
Ascentium Capital. . ........ .. 5483
Asia Amusement Machine Co.Ltd ...................... 217
Association Kiosk Manufacturers . ..................... 6137
Astro CarpetMills. . ........ ... 4254
Astronaut Foods . ........ ... o il 1828
Atlas Commercial Products. . . .......... ... ... ... ... 8350
ATM Merchant Services .........oviiiiinennnnn.. 408
Atmosphere ... ... 4071
Aractions.io. . . ..ot 4343
AUDIO INNOVATORSINC . ..ot 2642
Audiokinetic .. ... ... 1781
Autofry/ MTI Products .............. .o ... 3454
Autograph Foliages . ......... ..o 1367
AVIUS oo 3400
AVS Companies. .. ...t 1619
Axcitement ... ... 3854
Axess AG. ... o 6041
Axiom Holographics .. ... i 1638
BJToyCompany . ....cviniinnii i 2909
Bad Dog Tools. . .ot 122
BAGJUMP Airbag Systems. . .............. ... ... 4686
Baishun (Hua Tai) Animation. . ........ ..., 1737
Bandai Namco Amusement . .................... 1300, 1600
BarChefs . ... ..o 3288
Barron Games International .. ......................... 240
BatFast ........ ... .. . 5429
Battech ... ... 4520
Battle Company ......... ... i 4459, 4660
Bay Tek Entertainment ........... ... .. .. ... 1015
BBBI. . vt 1633
Beatthe Storm ... ... 3278
Beaudry Interactive, LLC. .. ... .. .. ..o i 865
Beijing Angel Yongyi Technology Co.Ltd. ............... 3056
Belle's Gourmet Popcorn .. ... 3665
Ben's Soft Pretzels. . ...... ... .. .. ... il 3260
Berk Enterprises .. ....covinn i 4004
BERTAZZON . . .ot teeeecaees 4020
Best Name Badges ... .......coviiiinininenann.. 3782
Betson Enterprises .. ...... ... ... oL 518, 615, 818
Beverage Management ............ ... ... oL 1387
bHaptics Inc. .. ... oo 2973

Big and Bright Inflatables, Big Foot Dolly, Big Bad Wolf Blowers .
8910

Big Sky Miniature Golf Construction ................... 4435
BigAirBag B.V.. .. ... 4771
Billings Productions, Inc... . ... ... ... oo 3049
Birket Engineering ......... ... . i i 667
Bissell Commercial ........ .. .. .. .. i 4075
BizKartsInc........ ... . 3286, 3488
Black Light Unity (BLU) .. ....... ... o i 480
Blacklight Attractions / Halloween Productions........... 3269
Blackwing .. ..ot 3552
Blaine Kern Artists, INC.. ... ..o oo 266
BleniBlends. . ... 3765
BMILeisure . ...... ... 4173
BMI Merchandise ........ ... ... i 1324
Bobproducts.com LLC.......... ... .. oo 1766
BOB'S SPACERACERS, INC. .................... 2615, 2815
BoldMove Nation . ............... ... ..., 864
Bolliger & Mabillard Inc. . .. ... 4806
Bomar Soft Playgrounds. .. ..... ... it 2149
Bookedit.......... ... ... i 3936

BookNow Software. . ..........c.o i 2860
BouncerDepot . ... 5184
BounceWave Inflatable Sales .. .................. 5888, 8150
Bouncing Angels. . ....... ... i 5154, 8140
Bouncy Castle Network . ......... ... .. .. ... ... 5472
Bowling Proprietors' Association of America............. 1626
BowlMarc Robotics. .. ...t 286
Box Blox / Pop-Up Play-Zones . .. ...t 4378
Brand Vending Products. . ........ .. .. .. o .. 744
BRBKArts . .. oottt e 4689
Breaking Barriers Mobility. . . ......... ... ... oL 8250
Breeze Creative LLC . .. ... ... ... ... il 1857
Bridgewater Studio. . . ... i 1686
Brogent Technologies, Inc.. . ...... ... ... ... ... ... ... 5627
BronTapes. . ...t 282
BRUNSWICK BOWLING PRODUCTS. ... ..o coe et 4832
BumperBoats, Inc. ....... ... L 3620
BushtecSafari....... ... 7230
BuzzBallz. ... .o 1586
Buzzpark . ... ... 4690
CTiger AttractionsInc ............ ... .. o i 3810
C.Cretors & Co. . oo i 3654
C.PI Amusement & PageantryWorld. . ................. 2842
Ca$hMateUSA . ... ... 4010
CadronCreek Play ....... ..., 1347
CALPLUSH TOY CORPORATION. . ......coiiiaa e 1631
Camaleon LED ... ... i 3204
Capital Online Auctions, LLC .. ....................... 4465
CAPEIVT o o et 6009
Capturelife ... .. .. 964
Caravan Soft Toys and Big T Toys & Sports, Inc........... 5404
Cardinal Distributing. .. ... 3883
CardkNOX. « . v v et 5442
Castle Golf, InC.. ..o oo 2669
Catalyst Engineering. .. ... oviii i 471
CAVEDISCOVERY ... 6008
Cawley Company . .......oviinineii i 4102
Cemrock ..ot 1880
Centaman . ...t e 4650
CenterEdge Software . ....... ... ... 4454
Central Tent. . ... 4356
Champ Throw Interactive . . ......... ... ... .. ... .. 3690
Chance Rides, LLC .. ... ot i 2606
Characters Unlimited Inc. . .................. oo 6121
Chargerent ....... ... .. i 4443
Cheer Amusement (Nanjing) Co.Ltd. .. ................. 3272
Chestnut Identity Apparel. . ........ ... o i 4000
Chicago GamingCompany ............. ..o, 206
China Xiaofeixia .. ...ovvuuniii i 4491
ChirX oo 168
Christie ..o 1378
Classic Toy Company, Inc.. ..., 1615
Claw Events Merchandise LLC .. ...................... 3262
Cleanbox Technology . ............ ... ... ool 782
Clear Digital . ...t 682
Clicklease LLC. . ... ..o 4074
CLMRisk Management. ................ ... . ... 3436
CloVer ..ot 4236
Cloward H20 ... ... ... ... 2844
Clubspeed, Inc ........... o i 2891
CMD ENterprises. . ... o.vuie ettt 5503
CmdCentr. ... 4336
Coastal Amusements, Inc. ........................... 1315
COBATCO CORP. . ..ottt 3557
CodyHand . ... 3752
CoganSR.L.... ..o 2015
COIN TECH Cashless System . .. ...t 1804
ColdRiverMining .. ....ooviii i 4827
CombatKarting. ...........o i 4489
COMING INFLATEABLES 14295 ... ... ... 8810
Commercial Recreation Specialists. . . .................. 3067
Composite Effects, LLC. . ....... ... 2789
Concept 1900 Entertainment. . .............. .. .. ..... 3108
Condiment Cow . ..ottt 3464
Conductix-Wampfler, Inc. .. ........... ..o L. 3219
Conestoga Wagon Company .. .......coovunvineen.... 8050
Connect&GO ....... ... .. . i 2036
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Control Play. . ... ... 2875
Convergence, LLC. . ... o i 4645
CornPoppets -TAM . . ...t 3560
Cossio Insurance Agency .. ... 5583
COSTINC. oo 4726
Costume Specialists, Inc. ....... ... ... i 2927
Cotton Candy Factory, LLC. .. ...... ... ... .. .. ... 100A
Cottonlove ... ... 3233
Craft Standard Draft Cocktails . . ...................... 1589
Creative VisioNns. .. ...t 2675
Creative Works . ......... ... i 2878, 3078
Crystal Lagoons. . .. ...ttt 3027
CSE Entertainment . ... 2964
Cuddles & friends LLC . ... ..ot 3190
Cumming Group . . . oottt 759
CXCSImulations . . ... vt 858
Cyclone Distributors . . ....... . ... ... . 5559
D&D Unlimited Inc.. . ... i 5735
Daiwa by U.S. Jaclean, Inc.. . ... 5820
DanielsWood Land, Inc.. .. ... 2073
Danken /Twinkly PRo. .. ....... .. ... o oo 1891
DataSpan & Motorola. ......... ... ... il 4056
DecorlQ ... oo 383
Deltastrike ....... ... ... 4478
DELTRAIN . .o 4002
DesignConcepts. . ... 3008
DesignerPalms. ... ... ... i 4158
Designs In Motion, Inc.......... ... o oo 2864
DeWesOft. . ottt 3010
DX 1874
Digital Centre America, Inc......... ... .. 124, 231
Digital Signage Federation. .......................... 3158
DigoneX. . oo vv it 4550
DinoRefuge. ... 3484
Dippin'Dots, LLC . ... ..o 3800
DNP Imagingcomm AmericaCorp. . ... .. 3857
DOFRobotics .. ...oovviiii 1063, 1362
DogfishHead ........ ..o 1588
Dogwood Entertainment . ..., 478
DonationMatch.com. ... ... .. . i 3353
Doppelmayr .. ... 3820
DottoS.rl. ..o 4427
Doug Fleenor Design, Inc. .......... ... ... . ... ... 566
Dr.Fuji/Acigi ... ..o 4156
Dreamland Playground Co.ltd. . .......... ... ... ... 4486
Dronisos . ...t 751
DSM Sales & Manufacturing, Inc.. . .................... 2871
DEAL Exhibition 2024. . ......... ... ... ... ... ... 3142
DutchWheels . ... 4708
E & F Miler Industries LLC. . .. ... 4718
Earthwise Bag Co.. .. oottt 3553
EasyRFIDPro...... ... . i 5456
@ATLAS . 1757
Economy Tent International .......................... 4600
EDC Acoustics LLC . ... ... .o 1780
elnflatables . ......... ... .. . 5173, 8240
Elaut Group- Benchmark Games, Coast to Coast . . . ... 606, 806
Eldorado Climbing ........... .. .. . i i 4773
Electrosonic. .« ..o vt 2065
Eli Bridge Company . .........c.uiiiiniineinnn.n. 4621
Elite Crete Systems. . ...... ... ... .. i 680
Elite Laser Tag Equipment . .......... ...t 691
Ellis & Associates. . ... 2645
Embed. ... ... 1040
Emiliana Luna Park Srl. ..o 5424
Empex Watertoys . ... 3200
EnchantStudios ....... ... . i 3291
EnduraPaint . ...t 2903
Endureed. ..... ... . 7320
Entertainment Project Services. .. ...... .. .. ... ... .. .. 3280
entertainment resource GmbH. . ....... ... o L oL 467
ENTTEC Americas. .. ... oot 2180
EOMACLTD.. ...t e 573
EPIC Popup Cinema .......... ... o, 8360
EpicSurf. ..o 2654
Eriksen Translations. . . ... ... i 3252
ESF o 872
ETC 580
ETFRide Systems . ....... ... .. i 5129
EurogamesSRL........ ... ... .. .. . il 4031
Event Hawk Marketing .. ... it 6055

Event Rental Systems Software ....................... 5478
Eworks Pro ..o 1783
Expert Hosiery. .. ... ..o i 3965
Exploring Digital . .. ...... ... o 1886
Extreme Engineering ........ ... . . oL 2659
Eye Candy Inflatables . .. 5655, 8820, 8825, 8830, 8920, 8925, 8930
EZ Inflatables Inc. ........ .. . . . 5662, 8030
FABBRIGROUP. ... ... ... . i 4820
Factory DirectParty ......... ... .. .. .. .. .. ... .. 6034
Falcon Water Tag Extreme .. .................... 3771,7140
Falcon's Creative Group . . .. ....oovviiinn .. 1073
Falgas Deutschland GmbH. . ........ ... ... ... ... 1624
Family FunCorp.. ... 3728
Fantawild International Limited ....................... 3413
FareHarbor ....... ... .. ... .. .. 5444
FEC Insurance Agency . ..., 4662
FECFIN - The FEC Financial Group Inc. .. ............... 3763
FELIMANA LUNAPARKS.A. .. ... ... 3015
FiberBuilt Umbrellas & Cushions ...................... 1651
Fiberglass Coatings, Inc . ............................ 3058
Fibrart . ... ... 2217
FIESTA . 1829
Flagship Carpets. ..., 4200
FlexGround .. ...... ... ... i 3335
Foam Party Solutions (FPS). . ........ ... ... ... ... ... 5457
Foam Party Supplies........... .. ... i 3284
Foamdaddy. .......c.oooiiii 5484
FoamMaster ... ... . 5542
Forbo Flooring Systems . ............................ 1980
Formula K Amusements, InC. ........ ..., 3624
FORREC ...t e 1869
Forward Thinking Designs .. .........c.ooiiiiiienao... 582
FotoMaster. . . ... 5400, 5502
Fotosmile. .. ... 4629
Freenotes Harmony Park ....... .. ... ... ... ... ... 3283
FreeStyle Slides, Inc........... ... o i 1943
FROG3D . ..ottt e 3781
Froggy'sFog...... ... 2690
Fujimi, Inc .. ..o 3062
Full Swing Simulators . ........ ... . ... ... o 890
Funand FunToysInc ... . 3806
FUun EXPress. . ..ot e 624
Fun Spot Manufacturing. .. ... 4874
Funchal ... . 3378
Funk North Americalnc.................... ... ... .... 272
Funlandia Play SystemsInc........... ... ... ...... 4259
Funovation ....... ... .. .. 5708
FunTagg .. oooi 3054
Galaxy MultiRides .......... ... . ... o o 5169
Game Art (HongKong) Ltd. . ............. . .......... 219
Game of 1000Boxes. . ...t 4245
GAME OVER Escape Rooms - CUBE Challenges. . ......... 484
Game Show Mania, LLC . ........ ... ... ... .. ..... 4658
Game Time International/GTI. . ....................... 5402
GamesTo GO ..o v it 6064
Gantom Lighting & Controls. .. ....................... 1658
Gateway Ticketing Systems, Inc. ...................... 4847
GCP APPLIED TECHNOLOGIES ...........ccouunn... 1682
GelBlaster. .. ...t 5600
Genesis Studios. .. ... ..o i 2188
Geniesoft. ..ot 5934
GEP Productions Inc. ...t 319
Gerstlauer Amusement Rides GmbH .. ................. 4811
Gesture Artand Design .. ... il 3582
GetOutPass. . ... 4542
Gilderfluke & Company . .........ccooviiiii.. 1665
GiveKidsTheWorld . . ... .. o i, 6036
Glimmer Body Art. . ........ .. 4371
Global Archery . ... ..o 4388
Global Special Effects. .. ... 5447
Globe Ticket .. ...t 2602
G-LOOK AMUSEMENT MACHINE CO., LTD. .. ........... 140
GoEngineer. ... ... 2089
Goffa International Corp. . ............. ... . ......... 2811
Gold Medal Products Co.................. ..., 2200
Golden Artist Colors. .. ..ot 790
Good Stuff. .. ..o 1024
Good Time Fabrication. ............................. 8640
GOPhOtO . o\ vt 3480
GORILLASEAL . ..o 4112
Gosetto Surl ... 4231

Gould Manufacturing .. .......o i 2635
Granite Industries . . ... 5481
Granitelnsurance . .......... ... . ..o il 3862
Gravity Group Wooden Coasters. .. ..........coovun... 5821
Great Coasters International, Inc ... ................... 2273
Great Western Products . ................. ... ... .... 3562
Greenspan Projects Ltd. .. ......... ... ... oL 3886
Guangdong Domerry Amusement Equipment Co. Ltd. . ...3045
Guangdong Dream Catch Recreation Equip Co., Ltd.. ... .. 4172
Guangdong Free Luck Animation Technology Co., Ltd. . ... 3709
Guangdong Happy Children Kingdom Culture .. ......... 4612
Guangdong H-Fun Water Recreational Articles Co., Ltd. . .. 1847
Guangdong Jinma Entertainment Corp.,Ltd.. . ........... 5515
Guangdong New Blessing Inflatable products Co.,Ltd . . . .. 5557
Guangzhou Ama Amusement Equipment Co., Ltd . ... .. .. 4111
Guangzhou Apple Tree Animation Technology Co.Ltd.. . . .. 1735
Guangzhou Beslepark Recreation Equipment Co.,Ltd. . . . .. 4233
Guangzhou Chaybay Amusement Equipments Co., Ltd . . . .. 349
Guangzhou Colorful park Animation Tech Co., Ltd . ....... 1934
Guangzhou Dipalma Co., Limited ...................... 151
Guangzhou Dreamfuns Amusement Technology Co., Ltd. . . .334
Guangzhou Empower Digital Technology Co.,Ltd. . ........ 749
Guangzhou EPARK Electronic Technology Co., Ltd. ........ 218
Guangzhou Funpark Animation Co. Ltd. . ............... 1637
Guangzhou Haojile Amusement Equipment Co.,Ltd. .... .. 4110
Guangzhou Ifun Park Technology Co., Ltd. ............... 642
Guangzhou Jiuyou Animation Technology Co., Ltd. .. ...... 147
Guangzhou Leon Amusement Technology Co.,Ltd. ........ 226
Guangzhou Lily Toys Co.,Ltd. . .. ... o ... 6062
Guangzhou Longcheng Electronic Co., Ltd . . ............. 245
Guangzhou Movie Power Technology Co.,Ltd............. 229
Guangzhou PDL Animation Technology Co., Ltd. . ......... 412
Guangzhou Raise Technology Company ................. 328
Guangzhou Season Amusement Co.,Ltd . ................ 247
Guangzhou Skyfun Technology Co., Ltd ................. 242
Guangzhou Steki Amusement Equipment Co., Ltd ... ...... 101
Guangzhou Sunny Printing Co., Ltd. .......... ... ... ... 711
Guangzhou SunZee Intelligent Technology Co., Ltd.. .. ... .. 382
Guangzhou Wahlap Technology Corporation Limited. . . .. .. 202
Guangzhou Wakee Amusement Technology Co., Ltd ... .... 180
Guangzhou Yinghua Technology Co., Ltd ............... 1684
Guangzhou Zhuoyuan Virtual Reality Tech Co., Ltd. ....... 2091
Guilin Dinfone Culture Technology Co., Ltd. . ............. 874
GUINNESSWORLDRECORDS .......... ..., 108A
Haas & Wilkerson Insurance . . ........................ 4421
HAFEMA Water Rides GmbH. . ............ ... ... .. .. 4431
Hangzhou Hogwood Amusement Equipment Co., Ltd. . . .. 2873
Hangzhou Trains Equipment Co. Ltd.. . ................. 7120
Happy Jump, Inc. ... oo 6069
Harmony Helper . ... . oo 689
Harris Miniature Golf Courses, Inc.. . .. ... v 2865
HAWE Micro Fluid GmbH. . ......... ... ... .. .. ... 3910
Haystack Dryers Limited . .. ...t 2742
HB Leisure Ltd. . ... ... .. 2831
HD SportSuite. . ... i 1082
Head Rush Technologies. .. ......... ... o it 3808
HEC Worldwide. . ........ ... .. i 5669
Herborner Pumps . ....... ... o i i 2047
HeroZone VR ... ... . 457
HiStriker ... ... 4069
Hilliard Brake Systems. . ......... ... . ... ... o .. 4418
Hitch-Hiker Mfg. .. ... o 4440
Hitec Commercial Solutions . . ........................ 1782
HItTrax. « v e 4080
HiWater. . ... ... 4062
HoffmanMint . ...... . ... ... ... .. ... . . 512
HoganStakes ....... ... . ... . . i 5459
Holidynamics, Inc.. .. ... 658
HOLOGATE. . .. e 4273
Holovis. . . oot 1078
Holtz Builders, Inc. . ... .o 652
Hospitality Robots. . .. ... o i 4447
HotGames . ...t 828
Hotel & Leisure Advisors. .. ... ..ooviiineinen . 3042
Hownd. ... ... 5426, 106A
HTCVIVE. . . e 254
http://www.coto.com.ar . ........... ..o 928
Huadong Entertainment Equipment Co. Ltd. ............ 4037
Huaxia Amusement Co. Ltd . .......... ... . ... ... ... 4340
Hullaballoo Sales Inc. . ........ .o oo 8540
HumanTouch ....... ... ... ... .. ... .. .. ..., 1662

Going Round and Round

on Insurance?

For a comprehensive review of your coverage and exposure,
call 913.432.4400 or visit hwins.com/RoundandRound

HAAS&WILKERSON

I'N'S URANCE

A Cliuhb Compuany
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LIGHTING

SHOW PRODUCTION
AND DESIGN PAVILION

GHTING .~
INNOVATION UNLEASHED

NEW 6TH GENERATION FEATURES INCLUDE

« Smooth light show speeds up to 48 FPS  LED system control via Windows computer,
* Brightness-controllable light fixtures with up tablet, touch screen, numeric keypad, or
to 4 pixels each. phone app.
* Separately controllable white or flash « Enhanced IT security with satellite-based time
sections in MT, NT, and ST series fixtures & date server for larger systems
 Easy import & display of text, video, or * Integration with DMX show control systems
graphics in Eworks software. in multiple universes.
+ Optional back lighting for fixtures (separately  « Wireless synchronization across multiple
controllable). lighting sections.
 Controller provides real-time system status * Ferris Wheel systems offer high-resolution
updates and stores 999 light shows in rotation compensation.
playlists. « Eworks now has engineering and
manufacturing facilities in the United States
; FREEDEMOEZ 3 +1407-332-0151 and Germany.
- —
— e .Eg [] 1-877-EWORKSPro
3 S ™ Info@eworkspro.com -
= =14 % LJ www.eworkspro.com ﬁW O r kS E
== SCAN FOR DETAILS &
L / G H T | N G

HOTEL IS CONNECTED TO CONVENTION CENTER, 1 MINUTE WALK
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Hunan Zhongyi Amusement Equipment Co., Ltd.......... 3673
Huss Park Attractions . ..., 4224
HVD.be ... ... 3359
HyteraUSInc ..... ... i 3060
Hytix Ticketing ...« ovii e 4382
I.C.E Signs/Infinity Massage Chairs. . . .............. 186, 3213
I.E. Park S.r.l./Amusement Rides & SOLI Bumper Cars . . ... 2869
I/OEletronica ........ ..o oo 3110
i2K (Inflatable 2000) ................. 4467, 8200, 8210, 8220
IAAPA Expo Lounge sponsored by Squishmallows . . ...... 5815
IAAPL. L 4033
IBCCES .. 4503
Ice Creative Entertainment............. ... ... ... ... .. 2080
lce-World. . ... 4510
iICOMBAT LaserTag . .« o vvv v 3083
ID&C . e 4549
Ideal One Amusement Software. ....................... 802
IDEASEXTREMAS ... ... 4262
llluminated Integration . .......... ... ... ... o .. 2084
llluminated Trees. . . ..o oot 7310
Image Engineering . ......... ... . il 1381
IMAGOS Entertainment LLC ......................... 3282
IMC-International Mascot Corporation ................. 4269
Immersive Gamebox. . ........ .. o il 5638
Immersive Planet. . ....... ... .. .. i 1878
Immotion. ... . . 1086
ImplyBowling . ... 418
ImprintPlus. ... o 4408
IMmSim. ..o 262
INCord Play . .« .ot 2829
Incredivend ... ... L 3656
InDepth Engineering Solutions. . . ..................... 4152
Indoor Playgrounds International . . . ................... 6109
Industrial Frigo ICE ... ... .. . .. o i i 3612
InflatableOffice LLC. . . .. ..ot 5440
InnovatAR, InC. . ... . e 4250
Innovations Branding House. . ......... ... . ... ... ... 4036
Innovative Concepts in Entertainment, Inc. (ICE). . . .. 1606, 1806
Inntopia. .. ..o 5637
INOWIZE. . . e 3473
InPark Magazine . ............. i, 973
Intamin .. ... 3825
Intelligent Entertainment . ............ ... . ... ... ... 4286
InterActive Play . . . ... 2043
INTERCARDINC. ... .. 2206
Interlink LGLtd . ... ..o o 2082
International Independent Showmen's Foundation. . ...... 3133
International Tentnology Corp.. ...t 7050
InterPark Magazine. .. ......... ... . ... ... .. 4333
iPlayCO . .o 3669
Ironhill Plastic Cards, LLC ... ........ ... 2019
ITAL-RESINA DI DI TALIAANGELO . ... ... oot 3828
74 6037
J&JAmusements, InC.. . ..... 2662
J&JSnack Foods Corp... ... 3801
JW.Winco ..o 4603
Jack O'LanternJourney ..........ccooviiiiiinneon.. 4091
Janam Technologies . . ........ ... ... ... i 5435
Jane Farrell Turf & Carpets, Inc. .. ..................... 4202
JB-inflatablesbv . ... ... . 5673
Jersey Jack Pinball ..... ... ... . i 829
JET GAMES CORPORATION . ... ..o 1311
JKJ Workforce Agency, INC ..., 4652
Jolly Dolly LLC. .. ... 5449
Jolt . 102A
JRA, Part of RWS Global. . ......... ... ... .. . ... 1067
JRSVentures........ . .. 2110
Jump NJump .. ..o 6085
JumpOrange............. 5152, 5487, 8620, 8630, 8720, 8730
JumpOrange. ... 8600
JumpOrange. ... 8700
JungleJumps ... 5181
Kalkomat/IGPM. . ... ... ... o 415
KARAOKE MACHINES S.L./KaraokeMedia . ............. 3002
Kart1 Distribution .. ...... ... o 4882
KaserDesign.......... ... 1758
KATVR. . 1680
Kay Park Recreation Corp. .. ...cviviiin i 2800
KCC EntertainmentDesign. . ........... ... ... ... ..... 1860
KeenDesignsInc....... ... i 473

Kent Precision Foods Group. . ........ ... . ... ... .. 3065
KettenWulfInc. .. ... 3726
Kevins Worldwide . .. ... i 3275
KioSoft Technologies ........... ... ... . ... ... .. 649
KLC Financial, LLC. . ...... ... oo i 7340
KLOPP: Money Handling Equipment................... 2109
KMG International B.V. . ........ ... ... o il 5406
KOCCA ... 107, 208, 215
Kole Imports & Closeouts. ... .....ccoviiinennenn.. 3482
KOMUSE AMERICAINC. ... ... e 234
Kool Replay. ......oovinii i 3712
KristallTurm GmbH & Co. KG......... ...t 4206
KumbaK The Amusement Engineers . .................. 3618
Kwik-Coversof New York . . ... ... oot 3502
L3DFX oot 1854
Lagotronics Projects . .. ........ ... .. ... oL 2681
LAIGames. . ..ot 731
Lake Country Corporation . ..........c.covviuuneinnn .. 3811
Lamberink Ferriswheels . . ...... ... . ... ... oL 5706
Landmark Studio & Design. .. ......... ... ... ..ol 3264
Larson International, Inc.. . .. ... ... 4221
Laser Encore . ... e 150, 251
Laser Tag Arenas by ARC Studios. . .................... 3571
LaserBlast .. .....oouunii i 3469
Laserforce International ............. ... . ... . ... ... 4654
LaserTag.combyZone ........ ... .. .. ... .. ... 3069, 5519
LASERTRON, Inc. ... .o 1800
LaunchLogic. ... ..ot 2049
LaZer Runner Laser Tag Systems . ..................... 3869
LeWaf. ... 3364
Leadership Coaching & Development Programs by Full Frontal

Leadership. ...t 3652
LEAF . 244
Leavitt Recreation and Hospitality Insurance .. ........... 3964
Lefunland. . ... ..o 4871
Legendary Escape Games . ..........c.cuviiniinnn... 8020
Leisure Activities. . .. ... ... .. 5653, 8440
Leisure Development Partners ... ...................... 460
Leitner Poma of America, Inc.. . .. ... oo 5938
Liben Group Wenzhou Toy Co., Ltd. ................... 4291
Life Floor. . oot 1845
LifeFormations ........ ...t 1866
LifeguardEye....... ... i 3035
LifeTraveled. ... ...t 3452
LightUpToys.com . .....oouuiin i 5140
Lil' Orbits, InC.. .. oo oo 3013
Lilliput Play Homes, Inc. .. ... ..o it 4438
LilYPad. . . ... 4342
Liquid V.. .o 1386
LOCKAMERICAINC ... ... 2119
LoCketGo. . v v et 5433
LOCTA CHINA .. e 106
Long Range Solutions. . ........ ... ... o il 4165
Lonzo Law, PLLC . .. ... . 2774
Look Solutions USA. . ... ... . i 454
Loonie Times Custom Mascot & Plush. ................. 4256
Lothian Industries Inc.. . ... i i 788
LUC Urethanes, Inc. ........ ... ... ... 4604
Luxedo. . . oo 3478
LX-Game Amusement Machine Co. Limited ............. 2008
Mack Rides GmbH & Co. KG . ........ ... . ... . ... .. 2269
Maclan Corporation .. .......couiuiiiniinn . 4013
MagicJump, Inc......... oo o 5187
Magicmoney .. ... ... 6006
MagnetWorld, Inc.. ... o 4402
MagneticCash . ...t 224
Magnitude Lighting .......... . ... ... i i 6108
Majestic Manufacturing, Inc.. . ... i 4624
Majestic Trains. ... ... oot 4054
MarketingResults Ltd. ... ... 3681
Martin & Vleminckx Ltd. ........... ... . ... ..... 4803, 5106
Martin AQUatic .. ..ot 1840
MASK.US.INC . ..o 3679
Mason Water Slides .. ........ ... . i 2644
Massivit 3D Printing Technologies Ltd.. . ................ 1674
Master FX . ..o 1884
Master Pitching Machine . ........ .. .. .. .. ... .... 2672
Matrix Technology. .. .. ..ot 5931
MAURER Rides GmbH . ....... .. ... .. .. . ... 5104
MaxFlight Corporation ... .......c.. i ... 2252

Max-R .. 6135
MAXTRON ... 4533
McGowan Allied Specialty Insurance . . . ................ 3021
Media Vision Inc. / Bazooka Ball. . ..................... 4852
MediaMation, INC.. ... ... i 669
Mee Industries. . .. ...ttt 2189
MegaVending LLC . ... ... .. ... i 651
Megalodon Creations. ... .......c.. .. 6127
MegmaRFID...... ... ... i 5841
MEMOPARK by DEDEM. . ... ..o 2020
Merchant Advocate ..........c..ciiiiiiiinii... 482
MetaverseXR Co.,Ltd . ... ..o 464
MeyerSound. ... ... ... 1656
MI Concept + DesignInc.. ... 862
Mich Playground Co., Ltd. ... .. ... oo i 3031
Microcom Corp. .. ...t 5936
MicroTouch ... .o 6134
Milco MFG, LLC ... ... . .. 4671
Millennium Playset ........ ... ... i 2067
Milspec Industries. . ... 5933
MiniMeltslce Cream . ........cooiviiiii i 3267
Mobaro . ... 3626
MOBILEMONEY | $CASHLESS. . .................... .. 5631
Mondial World of Rides . ......... ... it 5521
Moonwalk USA . ... ... ... ... ... ... . . 5678, 8340
Moser'sRidessrl....... .. .. i i 4800
Moss DistributingInc . ... i 531
Motorola Solutions . .. ...... ... .. i 3983
MURPHYSWAVES LTD. ... ... o 4213
MyMoments. ......... .. ... 3881
NAC Semi ..ot 571
NAKS /HoodMart. . ... 3460
National Amusement Park Historical Association ......... 4717
NAARSO . oo 3628
National Fiber Technology ... ..... ... .. .. . t.. 2182
National Roller Coaster Museum ... ................... 4317
National Ticket Co. . ...t v i i 4171
Nationwide Instruction for Cardiovascular Ed., Inc.. .. ... .. 3037
Naughton Insurance, Inc. .. ...t 2633
Nautical Furnishings .. ......... ... . ... o i .. 364
Nayax Tigapo . ... ooiu i 1834
NEAAPA - The Northeast's Entertainment Association. . . . . 2827
NEOFUNS AMUSEMENT EQUIPMENT CO.LTD .......... 413
Neptune Benson; Flygt, a Xylem Brand .. ............... 2143
NETRONIC (LASERTAG.NET). . . ... ..o 3671
Nets Tribe . ..ot 3086
Neveplast SRL. . ..... ... o 4608
New Era Dinosaur Landscape Production Co., Ltd.......... 688
New Vue Solutions . ....... ... ...t 4445
Nexgo Technology Co., Ltd........... ... ... ... ... 4444
N-Flatables Cutting Edge. . .. ...t 5162
Ningbo Sinoknit Co., Ltd......... ... ... . ... .. ... 4788
Ninjadump ... 5462, 8130
Noel Industries .. ......ooiuni i 7430
Northeast Insurance Center, LLC .. .................... 4357
Nova Spark Technology Co., Ltd....................... 3766
Novelty IncWholesale ......... ... ... ... ...... 3111
nWave Pictures .. ... ... 1667
NXT Capture. . ...t e 2804
Ocean Amusement Machine Co., Ltd. .. ................. 228
Oceaneering Entertainment Systems. .................. 2289
ORIFX. e 4674, 4675
Ole Smoky Distillery . ... 1389
Olivier VanDyk Insurance Agency. ..................... 3565
Omega Carpet Patterns .. ............ ... ... ... ...... 3606
OMGJump Inc.. ..o 5475
Ondepo Polyester. . ..., 2081
ONEINFLATABLEINC . ... ... 6074
Oneail FXStudios . . ... 1756
ONESUN . .. e 1643
OneTeam360. .. ... ..ot 4451
OPENAITE. .« o ettt e e e 2243
Orange Door MusicVideo .............. ... ... .. 3580
Original Jumping Pillows /Dino Carts . . ................ 4288
Orlando Special Effects, Inc.. .. ... 971
OTK Kart Group (Tony Kart) . .......... ...t 2888
Outback Laser Tag Equipment. . ...................... 3935
Outdoor Amusement Business Association (OABA) . ...... 2828
Outdoor Factory . . ... 2054
Pacific Surf Designs. . .. ... ... 2052
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Paddock Pool EquipmentCo . ..., 2735
PagertecCorp. ... 4565
Pan Amusements . ........... . ... o il 2603
Paokai Electronic Enterprise Co. Ltd..................... 424
Paradigm Design. . ... .ot 4234
PARAGON INTERNATIONAL. . ....... ...t 3804
Park World Magzine . . ......... ... . ... .. .. 4720
Party Center Software. . . ........... ... ... ... ... 4571
Party Direct. .. ... ..ot 4271
Passage Ticketing . ....... ... ... i il 4543
Patterson Fan Company ............ ... ... ... . ... 2086
PDC . 3865
PearlWeave Safety NettingCorp ... ............. ... ... 4258
Peek-A-Boo TOyS. . .ot 2215
PeerlessOvens . ....... ... ... ... i 3558
Penny Press Factory LLC. . ........ .. ... ... ... ... . ... 4403
People VisionFX .. ... ... 2858
Perfectly Clearby EyeQ . ....... ...t 3753
Performance Rigging Solutions/ Modtruss. .. ............ 3878
Perky's Pizza, John Daly Pizza. . ........................ 100
PGKDESIGNSRR.L...... ... 4682
Pharos Architectural Controls. . ........................ 365
Philadelphia Toboggan Coasters, Inc. .................. 2824
PIAProducts . . ... oo 317
PicBox Company - Curator Live .. ..................... 4064
Picture Mosaics. . ........ . i 3352
PIGEON-TECH ... ... ... 2959
Pikus 3D ..o 783
Ping Solutions S.deR.L.deC.V)........... ... ... ... 3660
Pipeline Games Company . .............oouieiunn .. 1045
PIXELGAMES . ... 4380
Pixel Swarm Drones ..........c.. i 103A
Placerai. ... 3984
Plantscape Commercial Silk .. ............ ... ... .. 1654
Player One Amusement Group .....................o... 400
Playfun Games Co., Ltd......... ...t 249
PLAYMIND . ... 429
PlaySmart ... ... .. 4266
Plush Toy Factory Kolor-Plusz. ........................ 3383
Poison Props........ ... . 6115
Pokiddo. .. ... 3884
Polar King ..« vt 4240
Poligon by Portercorp. . ........ ... o i 2840
PolinGroup. ....... ..o o i 2683, 2686
Polin Waterparks. . . ... 2281
PonchEar. . ... ... 5935
PoolSafelnc. ...t 2749
Portico Systems. .. ... .. 4710
PorvivaGmbH. ... .. .. .. 275
Powersoft .. ...t 662
PPGInd. ... 886
PreGel America. ... i 3663
Premier Polysteel ......... .. .. .. .. .. 1981
Premier Rides .. ...t 2203
PressOnProducts. ............ ... 109A
Preston & Barbieri S.r.l.. ... ... oo 2600
Price Chopper / TapNGoO . .. ..o oii i 3000
PrimeTime Amusements. . ............ ... .. ... .. .... 2006
Pro Forma Advisors LLC . .. ... ... 574
PRO KARTING MANUFACTURING INC ................ 4469
PRO-GAMES POLAND. . . ... e 851
Progressive Specialty Glass. .. ........................ 4312
Promotex USAlnc. ....... ... .. i 4351
ProSlide Technology . .. ........ ... ... oo 0. 2156, 2254
Public Restroom Company . .......................... 4243
Pucker Powder by Creative Concepts, Inc. .............. 3867
PukaCreations ........... ...t 510
Qilong Amusement Equipment Co. Ltd. ................ 4781
Qingdao Lebank Amusement Equipment Co., Ltd . ....... 3238
QNC, Inc. / Quik n' Crispy Greaseless Fryers. . ........... 1621
QubicaAMF Bowling Products . .. ................ 1331, 1340
QUEDEC . . ottt 883
Quick-Tag (a Divison of The Hillman Group) ............. 5403
RaceFacer...... ... . i 3088
RaceParx.......... ... i 3188
Radiant Mfg. ..... ... ... 159
RadioBoss 2-Way Radios. . ..........c.ooiiiii .. 4334
Rain Drop Products. .. .....covii i 2045
Ramaker & Associates, Inc.. .. ........ ... .. ... .. .. ... 1935
RAMPF GROUPINC. ... ... i 1671
RAMUC/TUFF COATDIV.OFMRT .................... 4235
Rapid Prototyping Services. .. ........ ... ... oL 3431
RAVE Sports . ... 3337
RCI ADVENTURE PRODUCTS ...... ... ..., 4815
Ready Credit Corporation ..............c.oiiiuiinn.. 4135
Rebound UnlimitedInc, ............................. 3404
RedRaion ......... .. .. i i 660
Redbone Products, Inc.. .. ........ ... ... .. ... .. .. ... 3006
Redemption Plus. . ..... ... i 1824
Regal Rexnord. . ... ... .. o i 4511
Relax in Comfort- Luxury Massage Chairs . .............. 3091
Rent-A-Hero Studios. . ...t 4280
Re-Play . ... ... ... . . . 1618, 1928
Research Casting International . . . ...................... 675
ResirWrecked Costumes/ Kapow Costumes . ............ 4052
RetroArcade LLC . ... ... ... ... .. ... ... 104A
REVERCHON. . ... e 4018

RevlVideo System. ........ ... .o i 3933
Reynolds Advanced Materials ........................ 2158
Rhineland Cutlery . ....... ... o i 3257
Rhode Island Novelty-Nanco . ....................... 2210
Rich Products /F'real ...... .. .. .. . .. 3566
Ride Development Company .. ...........ooiveenn. . 2624
Ride Engineers Switzerland ........... ... . ... ... ... 4508
Ride Entertainment. . ...... .. .. .. i 5624
RIDESAND FUNITALY .. ... .o 4034
Rides-4-U, InC.. .. ..o e 5115
Rilix ... 447
RiIMO Germany GmbH & Co.KG ........... ... ... 2884
Ringling College of Artand Design .. .................. 1882
Riocube Rides . ...... ... i 3779
RMC . 4415
Rocken Graphics. . ........ ..o i 3215
Rocket Amusements. . ..... ... .. i 350
Rocket Inflatables . . ......... ... ... . ... ... .. 5685
RocketRezInc . ... ..o i 4247
Roller. ... .. 2849, 3052
Ropeland. . ... ... 1383
Roto. ... 269
Rover Mascots Ltd. . ....... ..ot 139
ROXISPICE. o vt 3462
Rugged Interactive .. .......... ... . ... i il 4886
Rust-Oleum Corporation ............. ..., 757
RXMUSIC. .. 3864
S & B Candy And Toy Company. .............counnn.. 1700
S&S Worldwide, Inc. . ... ... 5118
S4lightsInc..........oo i 1678
Saberin ... 3357
Sacoa Cashless System . ................ ... .. ... .. 1815
Safari ThatchInc.. . ... o i 2069
Safe Slide Restoration. ............. ... ... . ... ... 3047
SafeparkUSA. .. ... . 3772
Safe-Strap Company LLC . ...... ... i 4238
Sally DarkRides. . ....... ... i i 2267
SAM. L 2806
SaMUIaT . . oo 4088
Sandy Creek Mining Company........................ 2278
SanheRobot..... ... .. .. .. 4217
SapientX . . 4350
SartoriRides Srl. ... ... ... . o 4824
Satisfilabs. . ... 5635
SBARRO ... ... 3254
SBF-VISAGroup . ....oviii i 4606, 5109
SBISweden. ... ... 4631
SBL L 3815
Scollon Character Costumes. . ........................ 4466
Scruffy Dog Creative Group . . .« .. ooooe e 264
SDKUSA .. 5454
Second Star Group . . ..o oi i 3491
Sega Amusements International Ltd ................... 1006
SELAGROUPSR.L. ... ..o 3229
Semnox: FEC and Park Solution. . ..................... 1328
SenSource InC. ... .. 3490
ServSafe ... ... . ... 3459
Severn Lamb & Trams International .................... 3824
SGD Golf LLC . .o 4783
Shaffer Distributing. .. ... o i 1029
Shaller GoKarts. ...........c i 4854
Shanghai QiQu FunCo. Ltd.. ............ ... ...t 5445
sharingbox. . ... 6138
Shelter Event Equipment . .......... ... . ... . ... .. 6012
Shenzhen Aglare Lighting Co., Ltd. .................... 2854
Shenzhen Aidisen Optoelectronic Co., Ltd .............. 3143
Shenzhen Eternity Technology Limited .................. 466
Shenzhen Ruiting Smart Card Co, Ltd . ................. 5733
SHIMMERTECH - . ... ... 564
Shine TeC. ..o v i 3608
Shock Trampoline & Karting. ............. ... ... ... 1690
Showmen Supplies, Inc. ........ ... ... 4413
Sichuan Mifo Technology Co. ltd ................... ... 4611
Sim Leisure Group Ltd ........ ..o ool 5736
SimEx-lIwerks. ... 2262
SimGear Racing Simulators. .. ......... ... .. .. oL 4278
Simtec Systems GmbH .. ......... ... oo oo 854
SiImWay ..o 486
Simworx Limited . .. ... 867
SIOEYE PICTURE (SINGAPORE) PRIVATE LIMITED. . ...... 5543
Sippersby Design. . ... 3256
SisyFox GmbH. . ... ... 6119
SIT OUTDOOR dba Nardi. . ... 3754
SKIDATAGmMbH . ... ... 4452
Skitrax World. . . ..o 3727
Sky Elements Drone Shows ........................... 780
Skyline Attractions, LLC ....... ... ... . ... ... 3018
Skyline Ziplines Ltd. ......... ... .. ... .. i 4006
SkyTechSport. ......... oo i 5713
Slide Guys Restoration Inc.. ..., 2942
Smart Industries ........ ... o o 1818
SMART Software. . . ...coit e 2117
Smarte Carte, INC.. . ..o oo 3600
Snowie LLC . . ..o 3667
SnowMagic . . ... 4252
Socrates Imaging BV. ....... ... .. . i 4411
SODIKART . . o 3674

SoftPlay, LL.C......o o 1369
Soft Stuff Creations Inc. .. ... ... . i 3471
Solidiphy . ..o 3380
SORBOS EDIBLESTRAWS . .. ... 3559
Southern Barcode LLC . ........ ... ... .. . L. 5641
Southwind Mfg . ..o 4619
Spangler Candy Company .. ..........coviuvinnenn .. 3457
Specialty Vehicles .. ......... ... o o oo 3603
Speck Pumps - Pool Products, Inc...................... 3036
Spectrum Sports Int’l ... ... o o 8040
Spin-T,LLC ... 4242
Splashtacular, LLC. . ...... .. .. o i, 1647
SPotlio. .o 1849
Spray Master Technologies. . ......................... 4251
SPrayGuUNNEr. . ..ot 380
SPREE Interactive .. ...... .. 4028
St Nick's Christmas Lighting & Decor. . .................. 880
Standard Change-Makers - Div. of RKU Standard Inc . ... .. 6125
StarGuard ELITE . ....... ... ... i 3033
State Fair Mini Donuts, Inc.. .. ............ ... . ... .... 3362
Step Revolution LLC ... ... ... 440
SternPinball, Inc. ...... ... .. . ... . 815
Stobee. ... 4281
Storibox. . ... 6010
Storyland Studios ... ... .o 1373
Strategic Tax Planning. ... .......... ... ... 3012, 4072
StreetCurling .. ..o 4473
Structural Composites Inc. and Manifest Engineering. . .. .. 5734
Sub Sea Systems, Inc.......... ... .. o ool 2040
Sunkid . ... .. 3813
Sunshine Amusement. ........ ... . ... .. il 3040
Sunstar VendingInc.......... ... oo oo 449
Sureshot Redemption.......... ... ..o .. 1831
Sureway Games. . . ...t 250
Surfloch. ... i 2847
Suzhou Fwu-Long Amusement Equipment Co., Ltd........ 4628
SweetRobo....... ... ... 3486
Switch International Bowling ................. ... .. ... 538
Synergy Waterpark Rides Pvt. Ltd. .. ............ ... ... 3134
TAAGIOUD . oot 2245
Tacki Mac Miniature Golf ......... ... . ... ... ... 2971
TAIT . 2062
Talon Simulations, LLC ........ ... .. ... ... ... .. .. .... 2772
Tapeswitch. ... ..o 4626
Taub Family Wines ......... ... o i, 1388
Taylor & Associates, INC ... ...t 2150
Team Play, Inc.. .. ..o 2012
Tear-Aid Repair Patches .. ........... ... ... ... ... ... 8000
Technical Park SIN.C. . ... ... . 3429
TECHNIFEX. . .. 2260
Techni-LuX . ..o oo 2056
Tecway. . ..o 406
TelcoSensorsInc. ... 1640
Telescope Contract Furniture . . ........ ... ... ...t 1862
Tent OX . ot 4758
TenandTable.com . 6059, 6155, 8400, 8410, 8420, 8430, 8510, 8520
The Bounce House Party ......... ..o, 5458
The Carriage Works . ....... ... i, 3556
THEDECORGROUP ... ... ... ... 1090
The ICEE Company. . .« vttt et 3900
The Inflatable Depot Inc/I-Depot Play .. ................ 4462
The Play Company International Ltd ................... 4283
The Really Big Crane Company, LLC .................... 640
The Soft Brick Company Ltd. .. ......... ... ... 3890
thejuice . ... o 871
Theme Fusion .......... .. ... . i 169
Themed Entertainment Association (TEA) . .............. 1069
Themics Philippines Inc. . ... i 878
THEMRISE. . ... 665
Thrill Builders. . .. ..o 686
Tiburon Lockers. . ... .. o 4210
TicketSocket .. ... .. ... ... 4078
TicketSpice . ..o 3590
TimeMission . ... 3584, 3683
Times Square Lighting .......... ... . it 1983
Titan Inflatables. . . ... .. . 8120
TKM Animation Technology Co.,Ltd ................... 1634
TokensDirect . .. ... 3159
TopPatch ... . 4442
Top Vending Machine Electronics Co................... 6033
Totally Bananas LCC .. ... ..ot 2908
TouchMagix Inc. . ... ... o i 1629
Toy Factory, LLC . ... o 1306
TrainerTainment LL.C. ...... ... . ... . ... . ... .. ... 4656
Transworld Trade Shows, LLC .. ....................... 4471
TreeTop Products . ...ttt 3156
Triotech . . oo 1058, 1357
True American Classic, Inc. .. ... ... .. 4684
Truffle Systems .. ... ... 3258
Truss Aluminium Factory. . ........cooviiiininon.. 3938
TUVNORD ... 3411
Twin Shores | Construction & Development.............. 4133
TwistedTea .. ... 1587
Twister Display . ... 4669
TwoWayRadioGear............. ... 4449
UglyChristmasSweater.com ......... . ... ..., 171

UK Department for Businessand Trade . . . ............... 671
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Ultratec Special EffectsInc........................... 1660
Unclaimed Baggage . . ...« covviiiiiiin i 3503
Uncommon USA,Inc. . ... i 4419
Unico USA. oo 8260
UNION Aquaparks ... ..ovve i 1645
Unique Animation. ............ ... .. ... . . L 1718
Unique Rabbit Studios .............. ... ... .. ... .. 2078
UNIS Technology Ltd. . . ... 1031
United States Postal Service............... ... . ... .. 278
Univest Capital, Inc........ ... ... o oo 145
Unlimited Snow, TapeMyDay, TheExperienceTicket.com. .. .2688
Uremet Corporation .. ........ ... ..o, 4226
US Bowling Corporation. ............ ...t 3871
USDesignlab...... ... i 4272
US Fun MachinesCorp .. ...t 627
USAINC. . . 3136
USAShade . ... i 1769
UVify .« 1664
VAHLE . . oo 3615
Valley-Dynamo .. ......ooiiuniii i 2000
ValoMotion. . ........ .. 4678, 4879
VAN STONE CONVEYOR, INC.. ... 2051
Vantage . . ..ot 2640
Vector Foiltec . ... ... 2957
Vekoma Rides Manufacturing B.V. ..................... 5124
Venco Business Solutions . ........... ... ... oL 105
VENU+ ..o 3206, 3207, 3208, 3209
Venue Furniture. .. ... ... . 4638
Venue SUMO . ..ot 3456
Verge Aero . ... 462
Vertical Reality. . ......... .. .. .. ...... 4840, 7040, 8235
VGS 5137
Viaflex . ..o 3144
VICTORY SWEEPERS . . ... . 7130
ViewpointVideos . ......oouiinin i 4108
VIPCOATINGS ... e 3434
VIP Lockers ... oo 3708
Virginia Toy & Novelty. . ............ oot 3908
Virtuix Inc. ..o 840
Visiontron Corp. . ... 3931
Vistafolia Ltd.. . . ... 280
VISTAR. . e 3465
Visual Terrain, InC. . . ... oo 2060
VITO Fryfilter, Inc. . .. ..o 3356
Vivaticket. . .. ..o 5100
VLocker North America LLC .. ........ .. .. .. .. ... 4203
Vortex Aquatic Structures International .. ............... 1047

VR360ACTION ... 645
VR Coaster GmbH & Co.KG.......................... 2673
VICAVE . o 252
VRsenal . ... 258
Wabash Valley Manufacturing, Inc.. . ................... 1669
Walltopia. . ... 4636
WaltzingWatersInc ....... ... i 2678
Watauga Group. . . ... oot 3852
Watch Time inc. ...t i 120
Water Safety Products, Inc.. . ......................... 2647
Water Technology, Inc. .. ... 2247
WaterWars .. ... 3221
Waterloo TentCo.Inc. ......................... 2629, 2631
Wattman USAlInc... ... i 3406
Waveltaly ... 4229
Waymatic, Inc.. . ... 2702
WDD We Do Digital ... 4502
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Details Ride Stats

J Bos_e frame option available Height 24.5' [7.5 m]
for indoor or outdoor use Length 566' [172.7 m]

¢ Inclusive train design fits 592' [180.4 m]
both children and adults Footprint 162" % 83'

* Weld-free track design for [49.5 m x 25.3 m]
reduced maintenance Capacity 1,200 pph

* Theming opportunities for Power 100 kW
pboth the track and trains!

Height Reqg. 36" [21 cm]
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PROOKIE

Continued from page 1

Etges, vice president sales
and marketing for the
Americas, Vekoma.

Gotway admits that
January was a late start to
begin a new-for-2023 proj-
ect, but the availability to
fill a notable void in the
park’s offerings was too
good to turn down.

“We knew it would
be late in the season, but
we wanted that coaster,”
she told Amusement Today.
“We said, ‘yes” — astound-
ingly yes.”

Gotway and Six Flags
have been pleased with the
response on social media.
She smiled at one response:
“I thought this was going
to be lame, but it might be
my favorite coaster in the
park.” She loves standing
at the exit and seeing the
reactions of the new riders,
particularly younger kids
who realize they are tall
enough to ride.

“They feel like they
have won the lottery,”
Gotway said.

“Theme parks are
places for families to have
fun and create memories
together,” Etges told AT.
“I am a strong believer
that parks should focus on
offering experiences to all
age groups, regardless of
location, IP or size of the
park. Rookie Racer, with its
36-inch rider height restric-
tion, is probably going to be
the first real coaster experi-
ence for many kids and an
opportunity for different
family members to create
memories together.”

Gotway praises Paul
Ambrose, the IT manager
on property, for making the
ride even more exciting. It
was his idea to add rac-
ing car audio throughout
the experience, both in the
station and with speakers
along the track. The effect
is even more immersive
for the riders, as the speak-
ers kick in when the train
approaches that area.

“You hear all the cheer-
ing and hear all the race
car sounds, and when you
head into the helix, you
hear, “Okay racers, this is it,
last push!” And you come
in and hear the roar of the
crowd and ‘All right, rook-
ie, that’s a P1.” In formula
racing, that is Position 1,”
said Gotway. “It's loud.
It is so cool. It makes the
ride. When the kids come
into the station and hear
the cheering, they cheer. It's
immersive; it makes it a
package deal.”

People in the queue
hear a different audio that
features = commentators
covering a race. Fun com-
mercials, such as “Bob’s
Garage,” have Easter eggs
for those in the know as
they were created by peo-
ple in the park or names of
people who used to work at
the park are written in the
script of the pit crew.

“The audio really makes
the ride a completely dif-

ferent experience,” said
Gotway.
Operations can be

set to run the ride with a
single circuit or two laps.
The park has chosen to
run it taking riders around
twice. The track length is

= ||1|.

Rookie Racer's tight spirals make the 27-mph speed feel forceful.

COURTESY SIX FLAGS ST. LOUIS

843 feet. The train seats 16
passengers.

Because of the sunken
terrain upon which the ride
is built, the ride itself is
elevated, which makes it
look bigger. The space was
used for a go-kart attraction
up until a few years ago.
That was removed to put
in a large thrill ride in 2020,
but the global pandemic
delayed that attraction. In
that time span, the park
decided to place that thrill
ride in a different location,
leaving the space avail-
able for the coaster. Being
raised up gives a sense of
impressive height, even for
a junior coaster.

“It took me a little off-
guard the first time I rode
it,” Gotway said. “I wasn’t
expecting the first drop to
be as much as it was. If
you are in the back seat or
the back four cars, that is
a completely different ride
than the first four cars.”

The tight spirals make

the 27-mph speed feel
forceful.

The name Rookie Racer
was chosen because of
the Formula 1-style coast-
er cars. The park felt the
name suggested it was for
the younger guests and
everyone would be able to
ride. The trains have been
praised for being comfort-
able for adults as well.
Gotway is happy teenagers
and adults without kids are
seeking out a spin on the
new ride as well.

“We're really proud
of it. We absolutely know
we made the right choice,”
said Gotway. “Thrill seek-
ers come in all heights, in
all sizes. They start young,
and this is where you build
their love for roller coasters
and theme parks. You build
it from the young up, and
if you don’t have anything
for them to ride, they don't
catch that fever.”

The new coaster gives
Six Flags St. Louis 10.

Reaching those double dig-
its is always a milestone for
a theme park to offer guests
a truly diverse lineup of
coaster thrills.

“To have 10 coasters is
a double reward because
of what the tenth one was
— to be able to say we
truly have something for
everyone,” said Gotway.
“The Mine Train [Arrow,
1971] is most definitely
a great ride for kids to
start on, but again, that’s
42 inches. There can be a
couple of years in those six
inches for kids waiting to
get to a coaster.”

Rookie Racer will have
its first full season in 2024,
but the park will also be
debuting a large Giga
Discovery from Zamperla,
as well as reintroducing its
Grand Ole’ Carousel, which
has undergone a multi-year,
stunningly beautiful resto-
ration. Excitement for next
season will deliver both
high thrills and family fun.

Rookie Racer sports a Formula 1 racing theme and the low 36-inch height requirement allows young ages to enjoy the ride. COURTESY SIX FLAGS ST. LOUIS
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QOur team of specialists in concept design, engineering
and manufacturing can deliver the most thrilling experience
for your guests!

Whether you want to create a new family coaster that
@ appeals to children, teens, parents and grandparents, are
ORLANDO : = | looking for a new heart-pounding experience to delight
14 - 17 NOVEMBER > _ s thrill seekers or want to develop any other attraction that
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m PARKS, FAIRS :z artracTiONS

»Daniels Wood Land, Sally unveil Treasure Hunt: The Ride — page 28 / Cedar Point Esports debuts — page 30

The future looking

AT: Pam Sherborne
psherborne@amusementtoday.com

BASSENHEIM,  Ger-
many — Sunkid, an inter-
nationally active group of
companies, continues its
growth worldwide with
new projects coming online
or in the works constantly.

"With the company's
Moving Carpet conveyor
belt, the Sunkid company
has become the world mar-
ket leader for conveyor
belts in the tourist environ-
ment," said Sunkid's Jo-
hannes Wiedotrfer, head of
marketing."The hallmarks
of our products are their
ease of use, small footprint,
high level of interactivity
and greatest fun."

The company offers
a wide range of products
for tourist regions, theme
parks and  adventure
worlds. Its innovative so-
lutions for passenger and
freight transport move mil-
lions of people around the
world today.

Just in the last few
months, the company an-
nounced three new world-
wide projects.

Spring Valley Beach
Water Park in Blountsville,
Alabama, a family-owned
and operated slide and ad-
venture pool, opened a new
attraction for the summer: a
Double Tornado Wave.

The Double Tornado
Wave is a partially enclosed
waterslide for four-person
tubes with two huge banked
turns, designed and deliv-
ered by ProSlide Technol-

ple projects ahead

‘wll'.

strong for Sunkid with multi

Sunkid partnered with Almholz to expand and provide
a number of components of its Wood'n'Fun products at
Montelino's adventure trail and water playground, Kodok's
adventure and play world, around the popular family
mountains Kohlmaiskopf and Reiterkogel as well as at the
newly created Rosswald reservoir. COURTESY SUNKID

ogy. It is a slide design that
the park had not previously
offered and is designed to
appeal to existing custom-
ers and new visitors.

To transport the clover
leaf four-seater tubes back
to the starting point after the
slide, a raft return conveyor
from Sunkid was used. It
has a gradient of 44% over
a length of 190 feet.

The park staff in the
pool helps the passengers
get off and then pushes the
tubes towards the conveyor
belt. This picks up the tubes
directly from the water,
transporting them upward
in a safe and quick way.
Further transport at the up-

per end of the conveyor belt
is done by means of a grav-
ity roller track.

Sunkid officials said
that its past successful proj-
ects together with the slide
manufacturer as well as
the excellently positioned
sales and service network
in the US.A. were among
the decisive factors for the
integration of the Sunkid
conveyor belt into the over-
all system.

A huge benefit of Sunk-
id's conveyor belt on the
slide is that without heavy
tubes, swimmers can easily
and comfortably master the
stair climb to the start.

Another project is a

1

/

One of Sunkid's newest project is this Double Tornado
Wave, by ProSlide, a partially enclosed water slide for four-
person tubes with two huge banked turns, designed and
delivered by ProSlide. Sunkid provided a return conveyor
belt with a gradient of 44 percent and over 190 feet in

length. COURTESY SUNKID

Mountain Coaster 2.0, with
enhanced features that
opened at Trysil, Norway,
this past summer.

Some of the features
for the new Mountain
Coaster 2.0 includes an
ergonomically-shaped
backrest and a toboggan
shell that form a dynamic
unit and increase seating

comfort with two possible
positions for foot support.
Added features include
LED headlights, taillights, an
optional backpack tray and
the easy-folding backrest.
The basic design, in-
cluding redefined logo ar-
eas, also allows for a wide

» See SUNKID, page 25
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Continued from page 24

variety of individual cus-
tomer themes.

In addition, newly inte-
grated intelligent assistance
and braking system increas-
es safety by actively con-
trolling speed and distance
between the toboggans.

Thanks to weight op-
timization, handling for
operators and personnel
is still manageable. This
means that new customers
can often continue to use
their existing "uphill infra-
structure, whether surface
lift, chairlift or gondola lift,
in a cost-efficient manner.

Another new Sunkid
project coming online in
January 2025 is a four-cabin
version of the Sundanc-
er Galaxy going to Lotte
World, Busan, South Korea.
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This Sundancer Galaxy is going to Lotte World, in Busan, South Korea. The opening is set for
January 2025. COURTESY SUNKID

The Sundancer Galaxy
offers ride fun in three di-
mensions: circular track,
rotation and swinging
out of the cabin. As an
interactive element, the
passenger independently
controls the direction of
rotation of the cabin.

At the same time, the

ride ensures a capacity of
480 people per hour and a
small footprint of just un-
der 12.5 feet in diameter.

The popular interac-
tive Loopster family ride by
Sunkid got a modern face-
lift. The company displayed
the revised concept at DEAL
in Dubai last March.

Under Sunkid's
Wood'n'Fun category, the
company worked on a vari-
ety of projects surrounding
popular family mountains
Kohlmaiskopf and Reiterk-
ogel, as well as at the newly
created Rosswald Reser-
voir, all in Austria.

The team of Berg-

bahnen  Saalbach-Hin-
terglemm, together with
Sunkid and its partner
Almholz, expanded the
existing adventure worlds
for the 2023 season, with

individually designed
experiences  from  the
Wood'n'Fun portfolio.

Some of the activities
created in this area in-
cluded an area for romp-
ing that offers a new water
play facility. Two play huts
on the lake can be reached
either via footbridges
or via a water balancing
course that trains motor
skills and coordination.

At the Rosswald Res-
ervoir, there were several
new highlights including
Lassig adventure play let-
ters, a slide tower, water
playground and a motor
skills course.

esunkidworld.com

~ 8

Sunkid - Interactive Family. Rldes'

We make your guests smile for over. 40 years
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Worlds of Fun spotlights history with 50th-anniversary exhibit

AT: Tim Baldwin
tbaldwin@amusementtoday.com

KANSAS CITY, Mo. —
Along with the final week-
end of Worlds of Fun’'s
Halloween event comes
the close of the park’s 50th
anniversary [see AT AUG
2023]. Along with a new
ride from Great Coasters
International and an abun-
dance of colorful paint and
refreshed theming, part of
the flavor of the anniversary
was captured in a history
exhibit within the park’s
Tivoli Music Hall.

Starting at the begin-
ning, displays let visitors see
the park being constructed
in images. The visionar-
ies Lamar Hunt and Jack
Steadman are given their
due in creating the park.
From there, a journey
through time lets a half-cen-
tury play out.

“It has been a tre-
mendous exhibit,” said
Communications Manager
Brian McGannon. “A lot
of people pouring out their
memories for the 50th anni-
versary has been the most
exciting part of all of this.
Once we heard the outpour-
ing of memories, we knew
we needed to capture them
somewhere.”

“It all became about
what would be a good space
at the front of the park,” said
Darren Keith, manager of
entertainment. “Tivoli Music
Hall is filled with so much
history. It became a natural
place to host the museum.”

As guests were drawn
in, it was easy for multiple
generations to find moments
they could relate to or recall.

“One of the things that
surprised me when we
opened the museum space
was guests were almost giddy
to see the front doors open,”
Keith said. “We haven’t used
this space for performances
for a few years, so guests
were excited to see what was
going on — and it’s a show-
case of our history.”

The rich park history is
spotlighted through color-
ful panels, numerous sou-
venirs and artifacts, videos
and costumes.

“We got to open [the
exhibit] with the Hunt
Family on Memorial Day
weekend, which was an
exciting event,” McGannon
told Amusement Today. “Lee
Derrough, who was the gen-
eral manager from 1974 to
1988, was here and we got
to hear stories from him, as
well as Clark Hunt, who
grew up with the park.”

The exhibit was a cumu-
lative effort of many people
and organizations.

Keith was among
the team that curated the
exhibit, but he also gives
credit to Cedar Fair and its
XDS Creative Studio. The
support of Hunt Midwest
was noted, which provided
many historical views. Keith
recalled, “We were ... WOW
... there were some images
that really surprised us.”

Among the images were
not only those of early years
of the park but also aerials
of the land before Worlds of
Fun was even built.

Other artifacts includ-
ed an Orient Express car
on loan from the National
Roller Coaster Museum

—
|~

Souvenirs, costumes and photos helped tell Worlds of Fun’s 50-year story (above). An Orient
Express car on loan from the National Roller Coaster Museum and Archives was a real treat
for those who remember riding it (right). AT/TIM BALDWIN

and Archives. The Arrow
multi-loop coaster stood at
the park from 1980 to 2003,
giving an iconic presence to
the park.

Jeff Mast and Jennifer
Lovesee-Mast, mem-
bers of American Coaster
Enthusiasts and the owners
of history site worldsoffun.
org also shared items from
their collection.

“We have had a relation-
ship with the park for 20
to 25 years,” said Lovesee-
Mast. “When they’ve had
questions about park history,
they’ve come to us. We had
done several small history
exhibits at Worlds of Fun
over the years but nothing
like what they did. We were
involved in this. For us, it
was really nice for guests
to see what we have. The
real value of having those
things is letting other people
appreciate them, as well as
the memories attached to
them. I think the park did
an amazing job. We were

Designer Randall Duell’s drafting table and some of his artwork were incorporated into the
exhibit (above left). Numerous items were curated from various organizations to create a
diverse and elaborate display. AT/GARY SLADE, TIM BALDWIN

pleasantly surprised with
the quality of the exhibit.”

Both Mast and Lovesee-
Mast worked at the park
in their younger years and
met there.

The exhibit was self-
guided, so visitors could
enjoy it at their leisure for as
long as they wanted, paus-
ing at particular elements
that resonated with them.

One of the displays
showcased The Cotton
Blossom, the Hollywood set
piece that welcomed guests
at the front of the park for
many decades.

“As I walk through this
space and hear so many peo-
ple reminisce — ‘I was here
opening day’ or ‘I remember
riding this’ — and to hear
all those memories, because

I have those memories from
my childhood, it has been
heartwarming,” Keith told
AT. “Just getting to interact
with so many guests about
the history has been the
most rewarding part of it.”

The exhibit is presented
so well, AT asked what the
future holds for the items.
McGannon has confirmed to
AT that the exhibit will con-
tinue into 2024.

Keith added, “Alot of the
artifacts are on loan, but we
were excited that we were
able to pull it all together so
people could come out and
see it. But a lot of hard work
went into putting these pan-
els together, so they definite-
ly will be saved and stored.
I have no intention of letting
them get thrown out.”
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SWITCHBACK

Welcome to the world's most flexible ride system.

Switchback® allows riders to seamlessly transition between flexible cable and rigid rail.
Cable allows riders to easily span distances with minimal supporting structure, while rail
sections provide high-speed curves, twists, and turns. The technology allows for flexibility in

design, accommodating large or small footprints, as well as layouts that take advantage of
vnused vertical space.

From thrill rides on stadium rooftops to tour rides over zoos, Switchback® adapts to your
property creating unique and memorable experiences. Learn more at switchbacktech.com

Now available from RIDE Entertainment.

info@rideentertainment.com
rideentertainment.com

+1-410-643-9300
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Daniels Wood Land, Sally Dark Rides imagine Treasure Hunt

AT: Tim Baldwin

tbaldwin@amusementtoday.com

MONTEREY, Calif. — A
little bit of history brings an
attraction to life. Treasure
Hunt: The Ride plunders
just a bit of California folk-
lore and turns it into a
new entertainment experi-
ence on the world-famous
Cannery Row in Monterey.

The new attraction
comes from a partnership
between Daniels Wood
Land (DWL) and Sally
Dark Rides.

“Monterey’s Cannery
Row is home to the world-
famous Monterey Bay
Aquarium. Over five mil-
lion people from all over
the world walk up and
down Cannery Row each
year. Two million of them
visit the aquarium and
their average stay at the
aquarium is just a few
hours,” said Ron Daniels,
president, DWL. “So,
guests are looking for more
entertainment options to
fill their day. Treasure Hunt
is perfectly positioned in
the heart of Cannery Row
to bring more world-class
entertainment to a world-
class destination.”

Daniels noted more
attractions are coming.

“There are a lot of
unique  attributes  to
Treasure Hunt,” said
Lauren Wood Weaver, VP
marketing and business
development, Sally. “For
starters, this is not in a “typ-
ical’ theme park location
— this is a unique, stand-
alone attraction in the heart
of a tourist destination. We
love that a whole new audi-
ence of people can enjoy
an attraction of this caliber
as part of their day, mak-
ing for a truly unforgettable
stay in Monterey. I think it’s
great because the overall
storyline ties in with local
lore, making it a true ‘you
can only experience it here’
type of ride.”

Monterey was attacked
in 1818 by Hippolyte
Bouchard, the only
pirate who ever plied the
West Coast. He sacked
Monterey and kidnapped

- |
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Treasure Hunt: The Ride is an immersive, stand-alone attraction on Monterey's Cannery Row. Daniels Wood Land and Sally
Dark Rides own and operate the attraction. COURTESY SALLY DARK RIDES

HUNT

THE RIDE

Molina, the town drunk.
Treasure Hunt: The Ride
builds on this history with
a fun story that taps into
guests’ imagination.
“Treasure Hunt: The
Ride is the most richly
themed environment DWL
has ever created,” Daniels
told Amusement Today.
“And when we say it’s
‘immersive,’ there’s not a
square inch of shame in
our game! From the very
first step guests take when
they enter the line, all the
way to the exit that leads
back to civilization, guests
are transported through
a world they never imag-
ined existed right beneath
their feet. Riders get to
enjoy meticulous detail
in every direction they
look. We knew we had to
deliver the highest qual-
ity because even though
we’re not Universal or
Disney, our guests have
been to those parks, and
they expect that level of
entertainment. So only the

highest-quality theming
and storytelling will allow
us to tap into their inner
sense of adventure when
we invite them to join the
hunt for Bouchard’s lost
treasure in the caverns
beneath Cannery Row.
DWL worked nearly 60,000
manhours to create layers
upon layers of storytelling
scenic work.”

“The (simulated) eleva-
tor preshow experience
is not one that we’d done
before, and not only does

it work, it works well!” said
Weaver. “We worked with
Extreme Engineering to
create the effect. There are
vibrations, accompanying
media surrounding you,
even overhead, making the
‘fall” quite realistic, then
the surprising appearance
of two very lifelike anima-
tronics. I don’t think people
expect it at all. And that’s
all before you ride!”

The ride had been in
development for two-and-
a-half years.

“When the right space
became available to DWL,
it didn’t take us long to
realize the location was a
great fit for a dark ride,”

said Daniels. “Soon after
that, we approached Sally
and proposed a partnership
that would allow us to stay
in our lanes by doing what
we each do best, and then
allow us to transition as
owners and operators. Both
of our companies are fam-

» See TREASURE, page 29
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ily-owned businesses and
we found that we're a lot
alike. It’s been great work-
ing together.”

“I really do enjoy the
attraction from start to fin-
ish, but if I had to choose a
favorite scene, I think it'd
be the very first one on the
ride, where we’re greeted
by Molina at the entrance
of the caverns. This is
where you really start to
understand the gameplay
and then oops, you light a
fuse, and everything goes
awry,” said Weaver. “Your
car spins, the cavern
floods, water hits you — it
feels like all the bells and
whistles are being thrown
at you and really sets the
tone for the ride.”

From entrance to exit,
the experience lasts about
20 minutes.

Gosetto provid-
ed the ride vehicles.
Interestingly, an industry
trend is to not use the
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Lifelike animatronics from Sally bring the adventure to life. COURTESY SALLY DARK RIDES

term guns. Here they are
“treasure collectors.”

Ride tickets start at
$17.99. Two upgrades are
offered: +$5 for unlimited
re-rides, and +$5 for pow-
er-up tokens.

“Guests can ride one
time and enjoy a stunning
experience leaving them
feeling like they were just

at a major theme park, or
they can ride 10 times in
a row and still notice new
things on their last ride,”
said Daniels. “DWL cre-
ated an experience that
appeals to all guests from
the casual, single-time rider
to the dark ride fanatics
that enjoy and appreciate
the tiniest of details.”

When purchasing tick-
ets, guests can upgrade
their experience with a
power-up token. If pur-
chased, the tokens are said
to turn Treasure Collectors
from flint locks to deck
cannons. They provide the
greatest level of interac-
tivity and allow guests to
collect more treasure and

score faster points.

“The attraction itself
stands out because of
its quality,” Weaver told
AT. “From floor to ceil-
ing, every scene is laced
with all things pirate.
Countless gold coins, trea-
sure, skeletons — things
coming to life around
every corner. You actually
enter the hull of a pirate
ship as a kraken swims
overhead. Having the
privilege to create along-
side Daniels Wood Land
means scenic restraints
went out the window,
and we both threw every-
thing at it. Dark rides are
complicated. You really
have to get in the weeds
time and time again to
truly become a specialist
in the field. I think our
years of experience and a
general understanding of
all the many moving parts
of a dark ride was key
to delivering not only a
scenically beautiful, but a
fun, functional and well-
orchestrated attraction.”
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Cedar Fair steps into new arena by opening of Cedar Point Esports

AT: Pam Sherborne
psherborne@amusementtoday.com

SANDUSKY, Ohio —
Cedar Fair Entertainment
opened its new Cedar Point
Esports last month, Oct. 6,
and expectations are high that
the venue will be a fun spot
for amateur gamers as well
as a premier location for high
school and gaming events in
the region and more.

Located just a few miles
from Cedar Point amuse-
ment park and within the
existing 145,000-square-foot
Cedar Point Sports Center,
the esports venue is in phase
one of its development.

Park officials are excited
about the esports opening as
they are looking at it as the
inception of a new era for the
park, as it expands into the
exciting realm of esports and
gaming entertainment.

The new gaming facility
will initially cover an area of
more than 1,000 square feet.
The first phase of the devel-
opment includes 32 state-of-
the-art gaming stations, each
equipped with the latest

The new Cedar Fair Esports venue opened October 6. The first phase covers an area of more
than 1,000 square feet within the existing 145,000-square-foot Cedar Point Sports Center.

COURTESY CEDAR FAIR

hardware and peripherals.
It features the high-end HP
Omen gaming set-ups built
with RTX306 OT graphic
cards and 32 GB of Ram.
Through this initiative,
Cedar Point Esports aims to
establish a dynamic hub for
gaming enthusiasts and com-
petitive gamers, offering them
a world-class platform to nur-
ture their gaming passion.
”Our long-term strategy

is focused on delivering im-
mersive entertainment expe-
riences that differentiate our
parks and make our guests
want to come back again and
again,” said Richard A. Zim-
merman, Cedar Fair presi-
dent and chief executive of-
ficer. “The opening of Cedar
Point Esports marks a signifi-
cant step for us as we diver-
sify our offerings and engage
with a broader audience."

Given the booming pop-
ularity of esports, Zimmer-
man said he is excited about
this opportunity to tap into
the growing appetite for that
form of entertainment and
package it with all that Cedar
Point has to offer.

Cedar Point Esports has
partnered with North Coast
Entertainment, a leading en-
tertainment company with a
strong presence in the gam-

ing industry, to deliver the
gaming experience to its visi-
tors. Cedar Fair officials said
North Coast Entertainment
has an exceptional track re-
cord of organizing successful
esports events, making them
a natural fit for this project.

Cedar Fair Esports sta-
tions will have access to a
multitude of games. Just
some of them include Fort-
nite, League of Legends,
Valorant, Counter Strike
2, Overwatch 2, Apex Leg-
ends, Rocket League and
Teamfight Tacits.

This phase one of Cedar
Point Esports will focus on
organizing leagues, camps
and clinics to guide and sup-
port aspiring esports athletes
and anyone looking for new
entertainment.

Cedar Fair Sports Center
is a four-story, multi-purpose
gaming venue. There are 10
basketball hardwood courts
or 20 volleyball courts. There
also is a championship arena
with retractable seating and
on-site concessions.

¢ cedarpointesports.com
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Rocky Mountain Construction imagines
small footprint Wild Moose coaster
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HAYDEN, Idaho —
Whether mid-20th century
classic or more modern
wild mouse coasters, the
staple has seen its skitter-
ing presence on midways
and in amusement parks
for decades. The tight turns
always elicit screams.

Rocky Mountain
Construction (RMC) has
conceived a new twist on
the family favorite that
increases capacity. Called
Wild Moose, the newfan-
gled family coaster uses
the company’s I-Box track
system. According to
the company’s wording:
“We've scaled this prod-
uct down to accommodate
track fabrication so twisted
that it seems impossible.”

“Our patented track
system allows us to real-
ly manipulate the train in
unique ways, to keep our
new family coaster true to
who we are. We wanted to
make an emphasis on these
silly feeling movements,”
said Hunter Novotny, busi-
ness development, Rocky
Mountain  Construction
and Larson International.
“[Noted designer] Alan
Schilke describes one of
the inspirations for this
coaster layout being rolled
around in a wheelbarrow
as a child with very off-axis
and slower-than-expected
"wonky" elements that
we've become known for
using between the station
and lift hill in some of our
previous installations.”

In RMC’s eyes, it pro-
vides a cost-effective
replacement for aging
wild mouse coasters and
can re-use the same slab
foundation.

The moose theme is a
tongue-in-cheek name that
is a right fit for RMC.

“The Wild Moose name
came from two different
directions — the homage
paid to the classic Wild
Mouse coasters that have
been engrained into clas-
sic coaster culture as well

T,

The new Wild Moose layout (above) can fit on a traditional
Wild Mouse pad. RMC's style of coaster design is integrated
into a tight, compact configuration (below). COURTESY RMC

as a nod to our primary
facility in North Idaho,”
said Novotny.

The coaster concept
uses a train instead of indi-
vidual cars. Wild Moose
is designed to have a true
capacity of 800 riders an
hour. The layout designed
by RMC can accommodate
one train or two, depend-
ing upon the customer’s
needs. Riders 42 inches
can ride with a compan-
ion or alone if they are 48
inches or taller.

“The  trains  are
designed so that they feel
much more open and less
confined, which should
just add to this ride's
whimsical feel,” Novotny
noted. Our goal is lis-
tening to customer and
patron feedback to create
comfortable seating so

that people of all ages can
comfortably enjoy the ride
time and time again free of
physical discomfort.”

The lift system uses
drive tires instead of a
chain lift.

“The main reason for
the pinch drive lift is to
keep maintenance as sim-
ple as possible,” Novotny
told Amusement Today. “By
using the independent
friction drives, the park is
able to keep spare motors
on the shelf for a "drag
and drop" part that can
be repaired quickly rather
than the large motor and
chain that would typical-
ly be cost prohibitive to
keep in stock. The addi-
tional perk is that this sys-
tem will also reduce the
amount of noise from the
lift system.”
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Chimelong Spaceship Theme Park includes the world’s largest
curved projection screen as part of the Bermuda Storm
simulator attraction. COURTESY LEGACY ENTERTAINMENT

Chimelong Spaceship
from Legacy receives
Guinness World Records

ZHUHAI, China, and HOLLYWOOD, Calif. — In
the buildup to its grand opening, the all-new Chimelong
Spaceship Theme Park in Zhuhai, China, has become
the recipient of an unprecedented seven Guinness
World Records.

The Chimelong Spaceship was designed by the team
atLegacy Entertainment, a California-based firm. Legacy
is globally renowned for its large-scale theme park
and aquarium projects, including Shanghai Haichang
Ocean Park as well as The Sea Shell Aquarium at
VinWonders, Phu Quoc.

The new Chimelong Spaceship Theme Park began
soft openings on September 16, 2023, in order to take
advantage of the high demand generated by the upcom-
ing National Day and Mid-Autumn Festival holidays in
the area. An official opening date has yet to be announced.

The attraction's world records include:

*World’s Largest Indoor Theme Park: With 397,064
square meters of enclosed area (4,271,783 square feet), the
park surpasses previous recordholder Warner Brothers
Abu Dhabi.

*World’s Largest Aquarium: With a combined total of
75,350,969 liters of tanks (16,574,889 gallons), Chimelong
surpasses its own record established at the neighboring
Chimelong Ocean Kingdom in 2014. The facility houses
38 aquarium tanks, home to nearly 300 species.

*World’s Largest Aquarium Tank: Breaking their own
record once again, the park’s largest tank has a capacity of
56,450,136 liters (12,417,288 gallons).

eWorld’s Largest Indoor Artificial Wave: The park’s
record-breaking main tank is equipped with hardware capa-
ble of generating waves measuring up to 3.2m (10.5 feet).

*World’s Largest Living Coral Reef Exhibit: Spread
over 10 specialized coral tanks, the 2,848,562 liter (626,595
gallons) exhibit is the largest of its kind.

*World’s Highest Seated Capacity Motion Simulator:
Boasting a capacity of 304 riders on a single platform, the
Bermuda Storm simulator ride is unprecedented in scale.

*World’s Largest Curved Projection Screen:
Accompanying Bermuda Storm’s supersized simulator
platform is a colossal projection screen, encompassing
over 1,682 square meters (5,518 square feet) of surface.

elegacyentertainment.com
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Conny-Land Switzerland's
RES indoor tower opens

WALDI, Switzerland — Ride Engineers Switzerland
(RES) installed its indoor vertical drop tower in collabora-
tion with Conny-Land to create a new attraction called
Crazy Professor which opened to the public in April 2023
to the excitement of the park's visitors.

The Crazy Professor tells the story of a mad scientist

and it will provide guests with 360 de-
grees of adrenaline-packed excitement.

This is the second big change an-
nounced by the Beach Boardwalk. In August,
the company announced that it was bringing
back a Ferris wheel. The Dream Wheel will
be 65 feet tall and sports 15 gondolas.

[ ]

The Rock and Roll Hall of Fame, Cleve-

land, Ohio, broke ground last month on a

that succeeds in defying gravity, kind of. Conny-Land AT: Pam Sherborn'i more than $135 million makeover, adding
built a beautiful building to house the 20-meter (66-foot) b ome@amusementtoday.co about 50,000 square feet of space and re-
drop tower and is paired with a large multimedia screen pshe vamping the building’s lakefront location.

The announcement was made at a
press conference by John Sykes, chair-
man of the Rock and Roll Hall of Fame
Foundation, as he was surrounded by
city officials, artists and supporters, all of
whom are excited about this enhance-
ment to the downtown area.

The project will increase the exhibi-
tion hall by more than 40% and add space
for indoor concerts, private events and
educational programs.

installed over different levels of the tower. As the story
unfolds, guests are thrilled with multiple unexpected
freefalls and special effects. Since the ride's opening,
Conny-Land social media has been flooded with posi-
tive feedback.

The ride utilizes RES's Vertical Dark Ride concept.
The Vertical Dark Ride offers additional freefalls per ride
cycle, by moving up and down various times. A fantas-
tic option for multiple indoor storytelling at different
levels. Depending on the story, the ride can even start
with a freefall.

Six Flags Magic Mountain, Valen-
cia, California, has opened a new conve-
nience store on-site that includes a very
convenient technology for guests. Park
officials opened the Quick 6 store in a
heavily trafficked area of the park to of-
fer guests the opportunity to grab drinks,
snacks and other refreshments.

But at this convenience store, there is

RES has a variety of tower rides that range from 50
passenger observation towers as tall at 75 meters (246 feet)
and tipping towers that move back and forth as well as
side to side while rotating 360 degrees.

RES' newest generation of drop towers deliver unex-
pected freefalls without sensing any warning in advance
of the drop, leaving riders surprised and thrilled. Multi
drop towers offer additional freefalls per ride cycle by
moving up and down the vertical track various times.

eride-engineers.com

The highly themed
The Crazy Professor
ride at Conny-Land
(above) houses an
indoor, 66-foot drop
tower from RES
(right) which creates
a vertical dark ride

experience for guests.
COURTESY RES

no check-out line. Utilizing Amazon’s Just
Walk Out technology, guests swipe their
credit or debit cards as they enter the
store, make their selections and then walk
out the back without stopping to pay.
The store features dozens of high-tech
cameras and the shelves feature weight
sensors to ensure that you're charged for
what you grabbed and not charged for
anything you may have put back.

According to park officials, Amazon
was an ideal partner for the concept store
because the company has the technology
and infrastructure to make the project work
seamlessly and easily for theme park guests.

This is the second such store to open
at a Six Flags Entertainment Corpora-
tion property, the parent company. The
first opened earlier this year at Six Flags
Great Adventure in Jackson Township,
New Jersey. But this is the first store to be
opened within the theme park itself.

[ ]

For those in and around Alabama Ad-
venture, Bessemer, Alabama, this holiday
season, things will most likely look a lit-
tle brighter. That is because the amuse-
ment park is debuting its transformation
into Magic of Lights, a new vibrant drive-
through holiday-themed light display. The
festive event kicks off on November 17
and runs through December 31.

Produced by Family Entertainment
Holdings, LLC, Magic of Lights will feature
dozens of displays, festive favorites and dig-
ital animation, all constructed with millions
of individual LED lights to create a memora-
ble holiday experience for the whole family.

[ ]

The Santa Cruz Beach Boardwalk,
Santa Cruz, California, announced last
month a new ride coming soon.

According to a local news agency
KSBW-TV Monterey, park officials re-
ported the name of the new ride is
Surge, and it is expected to arrive next
year. The ride will seat up to 24 people

A completion date hasn’t been dis-
closed. The museum has welcomed more
than 14 million fans since it opened in 1995.

[ ]

ZooTampa, Tampa, Florida, has some
new upcoming additions, including a re-
vamped kids zone as well as new interac-
tive habitats and attractions.

The first addition to open will be Sting-
ray Shores, expected to come online this
winter. This new interactive habitat will
allow guests to touch and feed stingrays.

ZooTampa experienced record atten-
dance levels in the fiscal year of 2023 with
1,171,319 guests reported.

[ ]

The Owensboro Museum of Fine
Art in Kentucky has raised more than $2.3
million, surpassing its fundraising target
of $2 million.

The money raised will be used to con-
struct a new entrance and upgrade some
of its galleries and facilities.

[ ]

Officials at Djurs Sommerland, locat-
ed in Denmark, revealed in October plans
to open a drop tower attraction in the
Mexican-themed zone of the park.

According to reports, the ride will soar
196 feet high and hit a top speed of 62 mph.

The manufacturer of the drop tower
attraction has not been revealed, but
news is expected ahead of construction.
It should be ready to roll next season.

[ ]

An exhibition on the history of Barbie
is expected to open at the Design Mu-
seum in London, U.K,, next year.

The museum says it has been granted
special access to the Barbie archives in
California and dozens of rare and unique
items will be displayed to tell the story of
the brand over the course of 65 years.

Barbie was born in 1959, the creation
of U.S. businesswoman Ruth Handler.
The toy company Mattel manufactured
the doll and her accessories.
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Hersheypark
arcade team
gets training
from Intercard

HERSHEY, Pa. — In
September, cashless tech-
nology supplier Intercard
provided a two-day
advanced arcade opera-
tions seminar to the arcade
leadership team at world-
renowned Hersheypark
amusement  park in
Hershey, Pennsylvania.
Hersheypark usesIntercard
technology  throughout
its arcades and outdoor
Midway attraction.

The executive level
arcade and card system
operations training focuses
on card system best prac-
tices, including enhanced
security, data mining, pay-
out management, enhanc-
ing guest service and max-
imizing revenue.

Jason Mitchell,
Intercard’s customer suc-
cess manager, leads the
program.

“New customers typi-
cally use only a fraction
of the features of their
cashless system,” said
Mitchell. “We do a deep
dive into their operation
so we can show them how
to leverage the full power
and benefits of Intercard’s
cashless technology.”

Hersheypark’s arcade
leadership team was quite
pleased with the training.

“1 expect the system
management to be bet-
ter streamlined and our
COGS to be better targeted
and closer in line with our
long term goals,” said the
park's Financial Analyst
James Schauer.

“We will have better
reports to help us moni-
tor our business, which
is something we did not
have before the program,”
stated Adda Jasper, assis-
tant director of retail and
games. Team members
also appreciated the addi-
tional in-depth training as
their Intercard system was
installed during pandemic
restrictions.

eintercardinc.com
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Gametime Lanes announces FEC expansion in Massachusetts

AMESBURY, Mass.
— Gametime Lanes and
Entertainment announced
that the company will open
a second Massachusetts
location at Northshore
Mall in Peabody, Mass. The
new location will build on
the growth and success of

the existing Amesbury fam-
ily entertainment center.
Gametime recently agreed
to lease a 30,000-square-
foot space on the Simon
Property.

“The reimagining of the
mall makes this the perfect
time to bring Gametime

to this location and to cre-
ate a unique entertainment
and recreation destination
for their customers,” said
Anthony Decotis, owner.
The new location will
feature similar attractions to
the Amesbury complex. In
addition to 12 lanes of 10-pin

The #1l1eading S’"’G Manufacturer "l llmem:a !

» Financing and Leasing Available
» Slide or Rain Bags 53

» Trades Considered

* 90 ft. Fiberglass Slide

* 65 ft. Fiberglass Slide s

BTl =
///////TIIIIE

LANES ENTERTAINMENT

bowling, the new com-
plex will feature two bars,
including a sports bar with
giant TV screens and a full
pub menu. The state-of-the-
art arcade will occupy 6,000
square feet with a redemp-
tion counter, popular video
and virtual reality games,
axe throwing and other
adult amusements. Private
function rooms will be avail-
able for large or small corpo-
rate events, bachelor/bach-
elorette parties, or birthday
parties for all ages. Live
music and special events
in this premier setting are
planned to bring a unique
energy to the property, offer-
ing a wide array of experi-
ences for patrons to enjoy
during the day or evening,
after work or on weekends.

“We are delighted to wel-
come Gametime Lanes and

Entertainment to our already
thriving mall community,”
said Scott DeCost, gener-
al manager at Northshore
Mall. “Gametime now
brings our valued guests an
unbeatable experience with
their friends and family they
will carry with them.”

Construction is under-
way, and the expected grand
opening will be in mid to
late 2024.

Gametime Lanes will
join other recently-opened
upscale establishments at
the mall such as L.L.Bean,
Arhaus and Sweetgreen as
part the final phase of the
Promenade redevelopment
at Northshore Mall.

Gametime Lanes and
Entertainment was started
in 2019 and is owned by
DeCotis, Steve Belmonte,
Jeff  Lajoie, Fursey
Keleghan and Tony
Sorrentino. The quintet
have a combined 75 years
of experience in the FEC
industry.

egametimelanes.com
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Bingemans Hospitality is teaming
up with K1 Speed — a California-based
indoor electric go-kart company —to bring
a facility to the same space once occupied
by an indoor skating rink in Cambridge
Centre Mall in Ontario, Canada.

K1 Speed has three Ontario locations,
including Cambridge, among 75 loca-
tions around the world. This is the sec-
ond partnership between the mall owners
Morguard and Bingemans, which oper-
ates Kingpin Bowling at the mall.

News of the partnership comes a
month after Cambridge City Council voted
in favor of a recommendation report to
allow go-karting to be added to the list
of approved uses for the space within
the mall. The former indoor skating rink,
which shut down at the beginning of the
pandemic, was previously occupied by
Suso Skate Co. roller skating. The com-
pany vacated the space on September 3.

[ ]

An immersive digital art venue popu-
lar in east Asia will open its first North
American location near the center of the
Las Vegas Strip in November.

Arte Museum, a $25 million, two-sto-
ry space spanning 30,000 square feet will
start showings of its projection mapping
attraction in early November and host a
grand opening on Nov. 29.

Produced by Korean digital design
company D'strict, the 14 distinct projec-
tions will feature natural elements like
waterfalls, beaches and the Northern lights.
A special installation for the Las Vegas loca-
tion will highlight the landmarks, nightlife
and natural beauty found in Nevada.

[ ]

Leslie and Craig Tincher hope their
new family entertainment center will keep
local and regional residents closer to
home by offering them all the fun attrac-
tions they’ll find in bigger cities in their
hometown of London, Kentucky. Creating
nearly 100 jobs, the FEC dubbed The
Palace opened its doors in early October.

The Palace was opened with one goal
in mind: to make sure the Tincher's friends
and neighbors have as much fun as they
have had bringing their new investment to
the region.

“People couldn’t wait for something
like this to come to our small town. There’s
nothing like this between Lexington and
Knoxville,” said Craig Tincher. “We're hop-
ing it will attract people from all around.”

The FEC offers 18 bowling lanes, indoor
electric go-karts, laser tag, 60 arcade
games, escape rooms and golf simulators,

as well as a full-service restaurant and bar.
[ ]

FAMILY ENTERTAINMENT

CENTRAL

AT: John W.C. Robinson
jrobinson@amusementtoday.com

A video game and sports bar enter-
tainment center in Cincinnati, Ohio's
Liberty Center is the first of its kind in
Ohio for its national owner, and, it is
already attracting fans.

In The Game opened in mid-Septem-
ber in the mixed-use Liberty Center and
features everything from axe throwing to
virtual reality games to an escape room.

Designedforallages, the 19,000-square-
foot venue also has a sports bar with a full
menu and more than a dozen 75-inch TVs
for sporting events.

The entertainment venue, which dur-
ing warmer weather also features giant
open garage doors — across from the
Liberty Center's grassy area used for
musical acts — and has an outside patio
for customers.

"We're very excited to be celebrating
the grand opening of our seventh In The
Game location,” said Scott Brown, direc-
tor of marketing for the lllinois-based
Family Entertainment Group. “We look
forward to creating a vibrant, exciting
space where families and communities
can enjoy excellent food and exceptional
entertainment.”

[ ]

Launch Entertainment, an indoor
family entertainment concept, has
named franchise industry veteran Yvette
Martinez as chief operating officer.

With more than 20 years of experi-
ence in the restaurant space across sev-
eral senior leadership roles, Martinez was
most recently the COO of Brix Holdings,
a Dallas-based franchisor best known for
its award-winning brands Orange Leaf,
RedBrick Pizza, Red Mango, Smoothie
Factory and Souper Salad. Joining
Launch in August of 2023, Martinez is
taking point on transformative changes
in the operational department, including
to continue upholding the highest safety
and brand standards, and solidifying the
foundation that Launch is built upon.

"With years in the franchising industry,
| understand the importance of collabora-
tion to meet the needs of our operators,"
said Martinez. "When working in previ-
ous operations roles, I've loved that no
two days are the same; entertainment is
synchronous with restaurants — guests
visit our parks seeking something and
leave happy, which is what we strive to
do across all our locations. | was attracted
to the position at Launch because of the
opportunity to be part of a great leader-
ship team, while leveraging my experience
to take operations to the next level. | am
looking forward to working with the lead-
ership team and all of our franchisees."


http://www.altitudeattractions.com
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Kern County Fair — a large fair with an honest small-town feel

AT: B. Derek Shaw

bdshaw@amusementtoday.com

BAKERSFIELD, Calif. —
The dozen-day Kern County
Fair experienced larger
crowds due to cooler tem-
peratures than in years past.
“We had incredible weather
this year at the Kern County
Fair,” said Chelsey Roberts,
marketing specialist.

“Our community is used
to it reaching the 100s during
the fair — but we lucked out
with most of our days being
in the 80s.” Sean Butler,
COO of Butler Amusements
agreed. “We had amazing
weather for the 2023 Kern
County Fair, some of the best
weather in our history of
playing the fair.”

Those cooler days
resulted in 347,480 guests
going through the turn-
stiles, up from the 2022 edi-
tion. The theme this year
was, “Treat Yourself.”

Butler = Amusements
brought in a total of 53
rides including its larg-
est Kiddieland layout of
the year with 27 rides.
New rides playing that
spot included Puppy Roll
(Sellner), Pirate Jet 6 (SBF/
Visa) and Jumbo Dumbos
(Kolmax). The most pop-
ular rides included the
White-water log flume
(Reverchon), Giant Wheel
(Chance Rides) and Wave
Swinger (Zierer)

Ride midway revenue
came in at $2,774,927.00.

Butler Amusements had the spot. They brought in a total of 53 rides, 27 of which were'in Kiddieland:
COURTESY KERN COUNTY FAIR

The Kern County Fair
also had 40 games and 12
food stands including two
new food joints: Hot Stuff
and a fry wagon.

“We are starting to see a
change in customer spend-
ing,” said Butler. “This is
our second year using Magic
Money as our electronic tick-
eting system, and this allows
us more insight into custom-
er spending habits than ever
before. This year we saw
an 18% jump in credit card
usage and less repeat pur-
chases, but a higher average
initial purchase. This was
partially helped by increas-
ing fast pass pricing $5 on
the weekends as a relief to

the fast pass lines, but the
package still sold out.”
Butler shared the com-
pany's employment strategy:
“We rely heavily on the H2B
program, and with the help
of our industry advocacy
groups, we were able to get
our allotment of H2B’s for
2023. Lance Moyer, our CEO,
is on the board of OABA and
is actively involved in pur-
suing easier ways for our
industry to get some relief in
the H2B program or prefer-
ably our own industry pro-
gram for foreign workers.”
Butler had nothing but
praise for the fair board and
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staff. “We have had a long-
lasting great relationship
with the Kern County Fair.
Mike Olcott and his team do
an amazing job of connect-
ing with the community and
getting the customers in the
gates. Kern County Fair is
one of the few fairs that has
shown continuous growth
over the years with no signs
of slowing down. The board
of directors are very involved
with the fair, giving a unique
connection with  board
members and our staff. We
look forward to many more
decades of partnership.”
Roberts said they were
pleased with the midway
operator. “We have a long
relationship with Butler
Amusements. They are such
great partners and we can
always count on them to
bring us a fun, safe carnival.”
Pre-fair = promotions

included Pint for a Pass:
those who donated blood
got free admission and
Reading Round-Up: those
students who read 200 min-
utes got a free child ticket.
Special promotions dur-
ing the fair included Special
Friends Day — free admis-
sion for those with special
needs and their caregivers;
Senior Day; Friends and
Followers Day (for those
who follow the fair on its-
social media accounts or
subscribe to its newsletter):
School Day and Feed the
Need for the local food bank.
Roberts told Amusement
Today how media and
advertising was handled:
“Our budget is about
$200,000. We have
recently started moving
more of our budget each

» See KERN, page 44

The Kolmax Jumbo Dumbos ride was new to the Kern
County Fair for 2023. Also new were a Sellner Puppy Roll

and an SBF/Visa Pirate Jet 6.
COURTESY STEFAN HINZ

All were located in Kiddieland.
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at the 12-day Kern County Fair. COURTESY KERN COUNTY FAIR

PKERN

Continued from page 42

year into digital marketing
and have found great suc-
cess in it. Additionally, we
do a large TV buy (includ-
ing OTT), radio, billboards
(static and digital). We do
not purchase any print any-
more and have not seen
any negative effect.”

Two of the most popu-
lar new items were “Spiked
Dole Whip,” infused with
Captain Morgan and “Mac
and Cheese Burger.”

The fair had four out of
five of its grandstand events
sell out. There were two
nights of Monster Trucks,
two nights of PRCA Rodeo
and one night of Fiesta
Del Charro Rodeo. They
also had 12 free nights of
concerts at the Budweiser
Pavilion featuring acts, such
as Rodney Atkins, Brian
McKnight, Blue Oyster
Cult, Queen Nation, La
Mafia, Mitchell Tenpenny,
Cory Asbury, 38 Special,
Chase Rice, Sister Sledge,

Blues Traveler and La
Original Banda El Limon.
“This seemed to be
the first year since COVID
where we didn’t struggle
trying to find temporary
employees or retain them.
It was a major improvement
over the last few years,” said
Roberts regarding staffing.
Summing things up,
Roberts said, “This year was
unique. We could start to
see the strain that the econ-
omy is putting on our com-
munity when it came to dol-
lars spent on [the] grounds.
However, it seemed like
our community was more
involved than ever. Our
livestock and competitive
exhibit entries were both
up, our attendance was up,
and our company picnics/
parties at the fair were up.
It seems like we are finally
getting back to the fair we
had pre-COVID, even with
people being more money
conscious.”
The 2024 fair takes place
September 18 - 29.
ekerncountyfair.com

Larger crowds came to the fair this year due to cooler
temperatures than in previous years. Typically, the weather
is in the 100s. This year it never got above the 80s.

COURTESY STEFAN HINZ

There's new leadership, starting
January 1, for the Missouri State Fair,
Sedalia. Long-time employee, Jason
Moore, will become the director as a
result of the retirement of Mark Wolfe,
who spent 15 years at the helm. Moore
has been a staff member since 2007,
currently serving as facilities manager.

Wolfe leaves on a high note, as the
fair experienced a 2.5% increase from
last year. Wade Shows, the carnival
operator, recorded its second highest
year for revenue with the first Saturday,
Monday and Tuesday coming in as the
biggest days on record.

“The commission is excited to
have Jason as our new director of the
Missouri State Fair,” said Missouri State
Fair Commission Chairman, Kevin
Roberts in a release. “He will bring a
wealth of experience and fresh zeal to
the position, and we look forward to
his leadership.”

Reflecting on Wolfe's tenure, “We
are thankful for Mark’s leadership over
the years,” said Missouri Department
of Agriculture Director, Chris Chinn.
“Under his guidance, the Missouri State
Fair is among the top state fairs in the
nation and a multiple-time award win-
ner from the International Association
of Fairs & Expositions (IAFE).

The fair returns August 8-18, 2024.

°

Kentucky Venues welcomes back
Corinne Fetter as executive direc-
tor of expositions after serving in the
same capacity from 2000 to 2015. She
returned in late September.

Throughout the years, Fetter has
continued her involvement with the
agricultural community and the six
Kentucky Venues events they produce
in various ways. Fetter is most excited
to serve the team and elevate the shows
that hundreds of thousands have come
to know and love — inside and outside
the agriculture space.

“We're on a mission to make sure our
shows remain the best they can be and
that people from all walks of life have
the opportunity to attend, exhibit, and
enjoy the gold standard of ag events we
have to offer,” Fetter told Morning Ag
Clips. “Our team is in a fortunate posi-
tion to highlight the passions and skills
of our community, and we will do that to
the best of our ability.”

“Kentucky Venues could not be
more excited to welcome Corinne back
home,” said David Beck, president and
CEO of Kentucky Venues. “What makes

MIDWAYSCENE

AT: B. Derek Shaw
bdshaw@amusementtoday.com

this homecoming so special is she knows
the shows. She has lived and breathed
the shows. She understands their impor-
tance to not just Kentucky but the world.
| have the utmost confidence in her lead-
ership and management skills and that
she will keep the tradition of our shows
alive and take them to new heights.”

Fetter will oversee all the Kentucky
Venues produced events, includ-
ing the Kentucky State Fair, World’s
Championship Horse Show, North
American International Livestock
Exposition, North American
Championship Rodeo, National Farm
Machinery Show and Championship
Tractor Pull.

“I'm passionate about these shows
and taking care of the people who take
care of us,” said Fetter. “It's all about cel-
ebrating and honoring them and all they
do for the Bluegrass State, and we'll do
just that at the 50th anniversary of the
North American International Livestock
Exposition in November.”

°

The Houston Livestock Show and
Rodeo (HLS&R) was named 2023 Fair/
Expo of the Year at the 52nd annual
IEBA (International Entertainment
Buyers Association) conference in
Nashville, Tennessee.

In the category of Fair/Expo of the
Year, the Rodeo competed against some
of America’s largest events, including
California Mid-State Fair, Cheyenne
Frontier Days, lowa State Fair, OC Fair,
Ohio State Fair and the Washington
State Fair. Last year, the Minnesota
State Fair, St. Paul, won the award.

"Being recognized as IEBA's 2023
Fair/Expo of the Year is truly an honor,”
Chris Boleman, Rodeo president and
CEO told The Katy News. “Our volun-
teers and staff are some of the most
dedicated individuals around, working
collectively to put on a 20-day show with
high-caliber entertainment acts each
night. It's an honor to be named Fair/
Expo of the Year and a testament to the
Houston community who continues to
support our Show.”

The Rodeo’s recognition is due to
the efforts of the dedicated Rodeo staff,
particularly the entertainment depart-
ment led by Brittany Cooke, director of
entertainment. In addition, the 20-day
event would not be possible without
their 35,000 volunteers.

The HLS&R returns February
27-March 17 with Ray Cammack Shows
(RCS) providing the midway magic.
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On the Midway: Kissel Entertainment, LLC

Kissel Entertainment is believed to be the only operator
still using a pair of Chance Astro Wheels. Typically, the
Okeana, Ohio-based company places each at a 45-degree
angle from the other, creating a striking visual presentation.
Winter quarters are located in Clanton, Alabama.

AT/B. DEREK SHAW

This 1963 front gate entrance arch was purchased from Cumberland Valley Shows.
Originally built by the Zacchini Brothers (of circus fame), it was lovingly restored, replacing
the metal skin that was in bad shape and updating the 11-watt bulbs to LED ones that give
off a warm glow, maintaining the old- time look. The company also has the “Knoxville”
gate arch that is currently in restoration. AT/B. DEREK SHAW

Key people in the company
are (from left) Barend
Botha, safety administrator;
Madison Kissel, office

The Big Kahuna is a portable Chance
Rotor believed to be the last one |

traveling in the United States.
AT/B. DEREK SHAW

manager; Brittany Lane,
accounting department;
Savannah Kissel, accounting
manager; Nick Seibert,
operations manager; Paris
Kissel, public relations and
Russ Kissel, owner.

AT/B. DEREK SHAW
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WATER PARKS & recreation

»Schlitterbahn's water coaster for kids — page 50 / Chuck E. Cheese, California Dreamin' partner — page 52

New five acre Waterland Water Park opens in Israel resort town

AT: Jeffrey Seifert
jseifert@amusementtoday.com

EILAT, Israel — This
past August, Waterland
Water Park opened to the
public in the resort town of
Eilat. The opening comes
following nearly four years
of construction and an
investment of 110 million
New Israeli Shekels ($28
million). The site covers
more than five acres, and
it is the first water park in
southern Israel.

The park encompasses
several complexes, includ-
ing three water slide tow-
ers for adults, a section for
children, a computerized
wave pool, food courts, an
amphitheater, conference
space and a changing area.

The park has 24 slides,
14 of them for adults. At 24
meters (79 feet) in height,
two of the slide towers are
among the tallest tradi-
tional stair-towers in the
Middle East. The three
different complexes are
geared toward different
levels with tower number
one designed for adrena-
line junkies, tower number
two for adventure lovers
and tower number three
for tube lovers.

Tower one has several
body slides, including the
Kamikaza speed slide with
a steep drop from the top
of the tower accelerating
riders to nearly 30 mph. A
similar body slide, Skyfall,
right next to Kamikaza,
starts with a small drop,
flattens out for a bit, and
then surprises riders with

Almost all of the water park can be seen in this aerial, including the three slide towers,
wave pool and covered seating, as well as the park’s close proximity to the Red Sea.

COURTESY WATERLAND EILAT

a final steep drop. The
Aqua Smash Waterslide
includes a gaming system
that requires quick thinking
and fast reflexes in order
to earn points while slid-
ing. As the name implies,
Water Racer is a four-lane
mat racer with multiple
speed bumps to produce
an airtime-like experience
as riders traverse down the
slide. The final body slide
on this tower, called Easy
Slider, is a more traditional,
nostalgic slide that twists
its way down from the top
of the tower.

Tower two supports
three tube slides, including a
multi-funnel slide called The
Experience, which features
digital projections on mist
walls inside the funnels. The
videos are designed to star-
tle thrill seekers with scenes

such as a shark lunging
toward them. The Family
Waterslide is an enclosed
slide that is wider than the
typical tube and is able to
accommodate larger fam-
ily rafts. It includes color-
ful translucent stripes and
patterns to produce a fanci-
ful light show. The Fantasy
Waterslide features dark sec-
tions punctuated with spe-
cial pulsating lighting syn-
chronized with fun music.
Tower three also has
multiple single- and dou-
ble-tube slides. Super
Crater is a bowl slide that
is highlighted with trans-
lucent stars embedded in
the fiberglass on the sides
of the bowl. Crazy River
is a boomerang-type slide
that has riders in rafts gain-
ing speed as they shoot
down an enclosed chute,

then burst into daylight
and encounter a steep wall,
where the rafts climb until
they lose momentum, giv-
ing riders a brief period
of weightlessness. After
losing momentum, adven-
turers slide back down the
wall, over a speed bump
and into the final splash
pool. The Crazy River boo-
merang-style slide is the
first of its kind in Israel.
Fun & Sun Waterslide is a
more traditional tube chute
that winds its way down
from the top of the tower.
Children have the
opportunity to sample
smaller versions of many
of the adult slides. In addi-
tion to the slides, there is a
waterplay area with foun-
tains and streams, water
mushrooms, palms, arches
and leaf swings in which

the kids can frolic. A water-
play structure with multi-
ple interactive features and
a handful of slides is topped
with a giant tipping bucket.

The wave pool is com-
puter-controlled and can
produce different styles of
waves at different times
throughout the day. A large
seating area is covered
with a light and airy shade
cloth that allows air to flow
through. The nearby din-
ing area has four different
types of cuisine: American,
Turkish, Italian and Asian.
The kitchen is certified
kosher during the week but
will still produce hot food
on Saturday. However,
meals cooked during the
Sabbath are not kosher.
Previously prepared, cold
foods will be available for
those who follow stricter
traditions. Alcohol is avail-
able but only in the Beach
Bar, and it must be con-
sumed there.

Everyone who enters the
water park is given a wrist
bracelet that can be linked
to a credit card to serve as
an electronic wallet for food
and souvenir purchases as
well as locker rentals.

The resort town of Eilat
is Israel’s southernmost city
and sits at the northern tip
of the red sea. It is part of
the Negev Desert with tem-
peratures that can exceed
104 degrees in the summer
and warm winters with
an average of 70 degrees.
With very little rainfall, it is
sometimes called the City
of Eternal Sun.
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This aerial view shows the placement of the new Storybrook
Park in what used to be Polywog Pond and Tadpool.
COURTESY SCHLITTERBAN WATERPARKS & RESORTS

Schlitterbahn announces
new water coaster for kids

AT: Jeffrey Seifert
jseifert@amusementtoday.com

NEW BRAUNEFELS, Texas — In 2024, Schlitterbahn
Waterpark & Resort New Braunfels will continue its tradition
of premiering first-of-its-kind attractions by adding Bow Wow
Blaster, the world’s first water coaster for kids. The new water
coaster will be part of Schatze’s Storybrook Park, an all-new
kids' area being developed in the original section of the park.

The new area, named after Schlitterbahn’s short-legged
mascot pup, will include waterslides, more than 70 interac-
tive water features, spray toys, splash pads and a 1,200-gal-
lon tipping water bucket. All the attractions are supplied by
WhiteWater West.

Bow Wow Blaster, the world’s first kids” water coaster,
will be a pint-sized version of the park’s famous Master
Blaster, which opened in 1996 as a follow-up to the original
Dragon Blaster — the world’s first uphill water coaster.

Storybrook Park is a redevelopment of the space that was
formerly used for Polywog Pond and Tadpool. The new area,
next to Shatze’s Central Park, will be divided into three sto-
rybook lands: Fur-Bidden Forest, Schatze’s Pawn’d and Fairy
Tail Trail. Sidewalks connect the three areas like a babbling
brook — a “storybrook” — that cascades through an enchant-
ed land. Classic stories will be reimagined with Shatze’s re-
interpretation into puppy-themed fairy tales including Little
Red Riding Hound, Houndsel and Petzel, Rapawnzel and the
Three Little Pugs. The new park will feature shaded seating
areas under which guests can relax or enjoy a meal.

“Schlitterbahn has always been known as a place where
families come together to have fun, make memories and stay
cool during the hot summer months,” said Darren Hill, vice
president and general manager of Schlitterbahn Water Parks and
Resorts. “We are known as a water park that introduces first-of-
its-kind attractions, and with the addition of the world’s first
water coaster for kids and Schatze’s Storybrook Park in 2024, the
tradition of families making lifelong memories in New Braunfels
will continue for many years to come.”

Fur-bidden Forest includes waterplay features and a 1,200-gallon
tipping bucket. COURTESY SCHLITTERBAN WATERPARKS & RESORTS

Construction is underway on a water
park at the Almatti Dam in the Karnata-
ka Region of India. Since its completion
in 2005, as one of the largest dams in
India, it has become a tourist destination
and several attractions including parks,
gardens, a laser show and a fountain
show have been added.

The new water park will be divided
into five themed areas — one for chil-
dren, another for seniors and three for
families. In addition to waterslides and
pools, the park will include a lazy river,
wave pool, locker rooms, rest rooms,
food-service area and a first-aid center.
Initial capacity of the first phase of the
park is 1,000 visitors. If the park is suc-
cessful and tourism increases, then it will
be expanded by adding more features.

[ ]

In September, ground was broken on
the first phase of Williston Water World
in North Dakota. A three-acre land dona-
tion from the city, along with a late sum-
mer push with fund raising, made it possi-
ble for Williston Community Builders to
move forward with the project. The initial
phase will feature a zero-depth pool with
a ninja-cross system, lazy river and two
waterslides. Other features will include a
bathhouse, family changing rooms, con-
cessions, rental space, bike racks, shade
structures and open green space.

[ ]

The Great Wolf Lodge in Webster,
Texas, is currently accepting reserva-
tions with an anticipated opening in late
2024. As an incentive to book in ad-
vance, the resort is offering a 30 percent
discount on rooms booked between
November 15, 2024, and February 28,
2025, if booked by October 29, 2023.

The 532-room resort will be the sec-
ond in the state of Texas. A location in
Grapevine, near the Dallas/Fort Worth
International Airport opened in 2007.

The Webster location is near NASA's
Space Center Houston within the Hous-
ton-Woodlands-Sugar Land metropoli-
tan statistical area — the fifth most pop-
ulous area in the country.

[ ]

Bermuda’s newest water park held
a soft opening in September in antici-
pation of a full season next year. What
makes this water park unique is that it is
entirely inflatable, but it is not the typi-
cal floating inflatable obstacle course.

Aqua Waterland was created as the
result of customer demand. Husband
and wife Tyone Fubler and Torika Chol-
mondeley sold and rented fun castles
and other inflatables through their com-

NEWSSPLASH

AT: Jeffrey L. Seifert
jseifert@amusementtoday.com

pany Just for Fun Rentals. People re-
ally enjoyed the pop-up parks and party
inflatables and suggested the couple do
one with water. After doing some re-
search, they decided to put together an
inflatable park with water features.

“This is our first year with the water
park. We intended to open up a bit earli-
er, but due to shipping delays, we're just
doing a soft opening to see how every-
thing flows, in preparation for next year,"”
said Fubler. “People are really enjoying it
so far, even though we're not fully set.”

The water park is located in Ber-
muda’s West End. Admission is $25 and
customers can stay as long as they wish.
Even though the attractions are inflata-
bles, some are as tall as 30 feet in height.

[}

In Newburgh, New York, construc-
tion has started on the new Delano-Hitch
Aquatic Center for the city. The $11 mil-
lion aquatic center, located within Delano-
Hitch Recreation Park is replacing an ex-
isting pool that has deteriorated beyond
repair. The first pool was built in 1931,
then about 30 years later, a new pool was
built within the old pool. After falling into
disrepair, the facility was closed in 2020.
Both pools, as well as an old locker room,
will be demolished. The city is planning to
use a portion of its American Rescue Plan
Act funds to pay for the new center.

The new facility will feature a 49-by-
75-foot swimming pool with depths
ranging from three-and-a-half to six feet.
A deluxe splash pad and waterplay struc-
ture that will be constructed near the
pool will have more than 26 features that
spray and dump water on visitors. There
will be shaded sitting areas with lounge
chairs. A pool house will be built at the
entrance to the Aquatic Center with
locker rooms, bathrooms, rooms that will
hold filtration systems for the pool and
splash pad, and a concession stand.

[}

A $22 million investment at Soldiers
Field Memorial Park in Rochester, Min-
nesota, will include the addition of a new
Aquatic Center. The plan calls for expand-
ing the existing pool to add shallow-water
activities and programs so that it can be
used by lap swimmers, casual swimmers
and those learning to swim. The center
will also include a lazy river, multiple wa-
terslides, splash pad and a wading pool.

The funding for the project includes
a $5 million federal grant, a $10 million
contribution from the Destination Medi-
cal Center, $7 million from the city’s vot-
er-approved park levy, and a $250,000
grant from the state.
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Chuck E. Cheese S|gns licensing deal with new California Dreamin’

IRVING, Texas —
CEC Entertainment, LLC.
and California Dreamin'
Entertainment, Inc.,
announced a multi-year
licensing, entertainment
and marketing partnership
that will bring the Chuck E.
Cheese iconic brand outside
its traditional four walls, for
the development of a new
branded area within the
new water park.

The former Raging
Waters Sacramento Water
Park is being reimagined by
California Dreamin’, the new
operator of the park, after
announcing a long-term lease
with its owner, Cal Expo, on
August 1. Anupdated master
plan includes new rides, food
and beverage, and entertain-
ment offerings, featuring two
distinct California-inspired
areas: Calibunga Water Park
and Cal Soleil. Calibunga
will be a family-friendly
water park, while Cal Soleil
will be a year-round opera-
tion featuring a restaurant
and wine bar.

§

COURTESY CEC ENTERTAINMENT, LLC

"I am absolutely thrilled
to partner with California
Dreamin' on our first-ever
location-based entertain-
ment project,” said David
McKillips, president and
CEO of CEC Entertainment.
"In nearly 50 years, Chuck
E. Cheese has hosted more
than one billion guests and
is one of the most popu-
lar children's properties in
and outside our fun cen-
ters. Evolving our IP in

new areas of location-based
entertainment is another
exciting and natural step
for our iconic family-
friendly brand."

In addition to the brand-
ed children's and family
area, the two companies will
develop immersive brand-
ing, entertainment and mar-
keting elements such as:

eChuck E. Cheese-
themed children's area to
feature family-friendly

branded water rides, slides,
and splash zones.

*On-site arcade and
branded retail shop.
*Pasqually's  Pizzeria

Restaurant, serving Pasqually's
pizza, wings and desserts.
*Market-wide cross pro-
motions with the Sacramento
and Northern California
Chuck E. Cheese fun centers.
*Special live appearanc-
es throughout the season, fea-
turing Chuck E. Cheese and

his fellow iconic characters,
including Jasper T. Jowels,
Mr. Munch, Helen Henny,
Bella B. and Pasqually.

"Chuck E Cheese is an
instantly recognized pre-
miere kids and family brand
that transcends generations,"
said Steve Dooner, CEO of
California Dreamin'. "With
millions of fans in California
and around the world, this
will be a fun and unique
themed experience for our
guests. Plus, the company's
expertise leading the indus-
try with the world's best
arcades, innovation in F&B,
and original entertainment
makes for a perfect partner-
ship for our park."

Current plans for the
water park include a new
wave pool, surfing attrac-
tion, new slides, tubes, raft
rides, an expanded lazy
river and an all-new chil-
dren's area that will feature
the Chuck E. Cheese brand.
More details on rides, them-
ing and master plan timing
are forthcoming.
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Serving
Montgomery Inn Barbecue
IS aS easy as:

RECEIVE HEAT SERVE

the barbecue. the barbecue. the barbecue.

Heck, we even fold the wet naps for you.

WE'RE MONTGOMERY INN, AMERICA'S #1 RIBS RESTAURANT*.

We’ve been providing great meals, featuring our world-famous Montgomery Inn
Barbecue Sauce, for theme parks and other attractions for years. We know how
the aroma of smoked barbecue pulls in the customers. We know how

important it is please your guests with delicious, nutritious meals. We know

how our pulled pork barbecue and pulled smoked chicken barbecue sandwiches

melt in your mouth and we know how incredibly easy these meals are to prepare.

Make your guests happy. Make your food servers happy. Make the easy choice of Montgomery Inn.

MONTGOMERY INN
JETTIT

FOR MORE INFO, CALL EVAN ANDREWS AT 513-791-1942 OR E-MAIL HIM AT EVANANDREWS@MONTGOMERYINN.COM.
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BUSI N ESS & NEWSMAKERS

ETF Ride Systems celebrates 25 years in the amusement industry

AT: Pam Sherborne

psherborne@amusementtoday.com

NEDERWEERT, Neth-
erlands — ETF Ride Sys-
tems, part of the ETF
Group and a leader in
trackless dark rides and in-
novative ride solutions, is
celebrating its 25 anniver-

sary this year.

Company officials
said they plan to keep on
growing.

"We are steadily work-
ing on new projects," said
Ruud Koppens, company
president. "We have a new
one coming out next year
that we can't discuss at this
time, but we plan to contin-
ue our business as usual.”

Usual for ETF Ride
Systems is not really "usu-
al" for all businesses. The
company has a variety of
products in different atmo-
spheres around the world.
In the past 25 years, the
company boasts hundreds
of installations.

ETF Ride Systems' par-
ent company, ETF Group,
was founded in 1951. That
company built a unit that

a L

This track-bound sus

Above is ETF's Experience
trackless mover in Legoland,
Goshen, New York. Ruud
Koppens (right), president
of ETF, feels the company's
background in industrial
development and history

of high quality, aided in its
quick rise in the amusement
industry. COURTESY ETF

detected material faults in
threads at weaving looms.
It was a big step forward
at the time for textile pro-
duction companies in the

¥ ] flih e RFE AT Y

pended ride system from ETF Ride

Systems was constucted in 2010 at Europa-Park and opened
the following.year. COURTESY ETF

Netherlands. The compa-
ny then expanded sales in
Europe.

In the 1980s, ETF
Group also invested in the
development of industrial
automation for its produc-
tion companies.

Since the mid-1990s
both technical excellence
and a deep understanding
of industrial automation
were translated success-
fully into rides for the lei-
sure industry.

When ETF Ride Sys-
tems first started making
rides, the company would
form a joint-venture with

other ride manufacturers
to supply them with the
trackless technology as
well as with some track-
bound attractions.

The products created
by ETF in the joint-venture
were transferred to ETF
Ride Systems when the
joint venture ended.

Koppens feels the com-
pany's background in in-
dustrial development and
history of high quality,
aided in its quick rise in
the amusement industry.
Those are the qualities that
keep them growing.

The company has con-

sistently delivered cutting-
edge ride systems and its
commitment to quality,
safety and innovation has
cemented its reputation
as a trusted partner in the
world of theme parks, fam-
ily entertainment centers
and museums.

"People know us and
people can find us all over
the world," he said.

One of the company's
first projects was to cre-
ate a dark ride system for
Sally Corporation's Laby-
rinth of the Minotaur ride.
It opened in 2000 at the
Terra Mitica amusement
park in Spain. The ride
system consists of several
vehicles featuring laser
blasters moving along a
trackless system.

In 2010, ETF Ride Sys-
tems began designing a
new ride system for Eu-
ropa-Park in Germany.
Following nine months of
design and construction,
Volo da Vinci opened in
August 2011.

This ride system con-
sists of several vehicles sus-
pended from an overhead
monorail line with guests
controlling the speed of the
ride through the use of on-
board pedals.

Koppens is proud of
all of the company's ride
installations. He pointed
to some such as the track-
less multi-mover at Ef-
fling, the Netherlands; a
trackless multi-mover at
Saint-Ours-Les-Roches in

» See ETF, page 54
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PETF

Continued from page 53

France and a track-bound
multi-mover at the Free-
style Music Park, Myrtle
Beach, South Carolina.

Looking over a list of
ETF'sinstallations, it quick-
ly becomes apparent how
the company has encircled
the globe. Other than in
South Carolina, there are
installations in the United
States, and even more can
be found in Turkey, Spain,
Belgium, Korea, Norway
and Sweden.

Koppens said they plan
to come out with a new
ride next year, but he isn't
ready to disclose what it is.

ETF also will be ex-
panding its footprint in

Europe with new attrac-
tions set to debut in Eng-
land and Germany, among
others.

In an industry where
innovation is key, ETF
Ride Systems takes im-
mense pride in its longev-
ity of attractions.

Koppens said he is the
second generation of his
family to be at the helm of
the company. He started
in ETF Ride Systems 50
years ago.

“Reaching 25 years in
this industry is a signifi-
cant achievement, and it's
a testament to the hard
work, passion, and inno-
vation of our team,” Kop-
pens said.

“We are excited about
the future and the oppor-

The above mystic
mover can be seen at

the Legoland Discovery
Centre Scheveninger in

the Netherlands. At right

is a rendering of ETF's Tiki
Splash Roulette, an example
of the company's aqua
mover. COURTESY ETF

tunity to continue creating

unforgettable memories for

guests around the world.”
setf.nl
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COMPANY sYMBOL | MARKET | FPRICE | HIGH | LOW
The Blackstone Group BX NYSE 105.33 116.78 | 71.72
Bowlero Corp. BOWL NYSE 10.95 17.45 9.09
Cedar Fair, L.P. FUN NYSE 35.81 47.95 34.35
Npehcast by CMCSA | NASDAQ | 44.36 | 47.45 | 30.04
En[,::;’teaif“rf:::’eﬁc PLAY | NASDAQ | 3691 | 47.29 | 31.65
EPR Properties EPR NYSE 42.93 47.70 33.92
Falcon's Beyond FBYD NASDAQ 12.25 44.00 717
Fuji Kyoko Co., Ltd. JP:9010 TYO 4230.00 | 5820.00 | 4040.00
Haichang Holdings Ltd. HK:2255 SEHK 1.04 4.09 0.81
Leofoo Development Co. TW:2705 TSEC 16.65 28.45 15.60
MGM Resorts International MGM NYSE 36.84 51.35 31.40
Parks America, Inc. PRKA oTC 0.32 0.47 0.26
Royal Carribean Cruises, Ltd. RCL NYSE 86.50 112.95 | 45.80
SeaWorld Entertainment, Inc. SEAS NYSE 45.12 68.19 | 42.24
Six Flags Entertainment Co. SIX NYSE 21.10 31.29 18.98
Warner Bros Discovery Inc. WBD NASDAQ 10.92 16.34 8.82
Tivoli A/S DK:TIV CSE 724.00 822.00 | 684.00
The Walt Disney Company DIS NYSE 86.20 118.18 | 78.73
Brogent Technologies, Inc. TW:5263 TSEC 112.00 148.50 | 100.5
Sansei Technologies, Inc. TYO:6357 TYO 1123.00 | 1515.00( 738.00
Topgolf Callaway Brands MODG NYSE 13.92 25.96 12.62

Details and information available at amusementtoday.com/stocks

Worldwide Markets — CSE/DK: Copenhagen Stock Exchange; HK: The Stock Exchange of Hong Kong; JP: The Tokyo Stock
Exchange; NASDAQ: National Association of Securities Dealers Automated Quotations; NYSE: New York Stock Exchange;
OCT: Over -the-counter stocks; TAIEX: The Taiwan Capitalization Weighted Stock Index; TYO: The Tokyo Stock Exchange;

TW: The Taiwan Stock Exchange.
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DIESEL PRICES

‘.I

Region Asof Change from
(U.S) 10/16/23 1 year ago
East Coast $4.404 ($0.946)
Midwest $4.304 ($1.042)
Gulf Coast $4.114 ($0.904)
Mountain $4.664 ($0.604)
West Coast  $5.010 ($0.562)
California $6.119 ($0.380)

CURRENCY

On 10/18/23 $1 USD =
0.9467 EURO
0.8207 GBP (British Pound)
149.65 JPY (Japanese Yen)
0.9007 CHF (Swiss Franc)
1.5727 AUD (Australian Dollar)
1.3636 CAD (Canadian Dollar)

BUSINESS WATCH

Merlin, Immersive Gamebox partner

LONDON, U.K. — Merlin Entertainments announced
a multi-million dollar and multi-territory partnership with
Immersive Gamebox, the immersive group gaming platform
which brings families together through active shared play.

Immersive Gamebox, which currently operates 27 play
locations in the U.K., U.S.A., Europe, and United Arab
Emirates, is an interactive group gaming experience,
combining motion tracking, projection mapping, touch
screens and surround sound to deliver a 360-degree
experience for groups of two-six players, of all ages and
abilities, to enjoy together.

“"Will Dean is an extraordinary entrepreneur who has
masterfully built a world-class team, developed cutting-
edge technology and partnered with iconic IP, making
Immersive Gamebox the perfect complement in our build
out of our clusters around the world,” stated Scott O'Neill,
CEO of Merlin Entertainments. “Immersive Gamebox pro-
vides a prudent business model and an immersive ‘come
together — play together’ experience that is second to
none. This new, exciting chapter with Immersive Gamebox
is being executed with the hope that with success will
come a deeper rollout throughout our global estate.”

The partnership with Immersive Gamebox further
expands Merlin's offering in Europe, U.S., U.K. and ANZ,
and supports the company’s wider strategy to create and
build strong clusters of ‘Midway’ attractions (indoor city
attractions in key tourism gateway hubs), replicating its
existing success of creating entertainment clusters in cities
including London, Berlin, Sydney, New York, Hong Kong
and other global tourism destinations. The new Immersive
Gameboxes will sit alongside a range of attractions already
present in the city clusters which cater for every age.

Walt Disney World supports local community

LAKE BUENA VISTA, Fla. — In a move displaying its
long-standing commitment to the community, Walt Disney
World recently pledged $1.5 million in new donations to 19
nonprofit organizations in Central Florida and beyond. The
chosen nonprofits represent a diverse range of initiatives
aimed at improving the lives of Floridians and their families.

“Florida has been our home for more than half a
century, and each organization receiving a grant is doing
amazing work for our community,” said Rena Langley,
senior vice president of communications and public affairs
at Walt Disney World Resort. “This will help them con-
tinue making big differences and is another step forward
in our long history of giving back to those around us.”

Some of the Disney Grants recipients include the Central
Florida Community Arts, Conductive Education Center
of Orlando, Habitat for Humanity, IDignity, Orlando
Science Center, Osceola Arts and Zebra Coalition.

Falcon’s Beyond wins workplace award

ORLANDO — Falcon's Beyond has been awarded a
Top Workplaces 2023 honor by Orlando Top Workplaces.
The list is based solely on employee feedback gathered
through a third-party survey administered by employee
engagement technology partner Energage LLC. The confi-
dential survey uniquely measures 15 culture drivers that are
critical to the success of any organization: including align-
ment, execution and connection, just to name a few.

“Earning a Top Workplaces award is a badge of honor for
companies, especially because it comes authentically from
their employees,” said Eric Rubino, Energage CEO. "That's
something to be proud of. Leaders must ensure they're
allowing employees to have a voice and be heard.”
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ON THE MOVE

Merlin Entertainments announced that Alistair
Windybank, chief financial officer, has informed the
board that he intends to retire.

Alistair will remain in place for at least his 12-month
notice period and will continue to sup-
port the CEO, the wider Merlin executive
team, and the Board, as they identify the
most suitable successor and ensure an
orderly and smooth handover.

“I would like to thank Alistair for his
outstanding contribution over the last 15
years,” said Scott O'Neill, CEO of Merlin
Entertainments. “"Even before he was CFO, he was a key
member of the team, and has played an important part
in Merlin's international growth and success. Notably, he
played a key role in taking the company public back in
2013 and more recently in helping steer Merlin success-
fully through the pandemic. We will all miss Alistair enor-
mously and are reassured that we have many months with
his guidance and support, while his successor is found,
and an orderly handover takes place.”

_—

Alistair

New leadership is ahead for the Missouri State Fair.
Missouri Department of Agriculture
Director Chris Chinn and Missouri State
Fair Commission Chairman Kevin Roberts
have announced that Jason Moore has
been named director.

Moore has been a member of the fair
staff since 2007 and currently serves as
facilities manager.

Current Missouri State Fair Director Mark Wolfe
retires from the position on December 31, following 15
years in the role. Wolfe will leave on a high note. Missouri
State Fair attendance increased this year. Nearly 350,000
people paid a visit to the fair — a roughly 2.5% increase
from last year.

Moore

After 20 years of dedicated service to Ellis and

Associates (E&A), Dr. Larry Newell — whose contri-
butions have impacted the company's innovations and
advances — s retiring.

“It is with personal regret but best wishes that |
announce the upcoming retirement of Dr. Larry Newell,
effective December of this year,” said E&A President
and CEO Jeff Ellis. “Larry’s retirement marks the end of
a groundbreaking era for the Ellis family
of aquatic safety and risk management
consulting companies, but not the end of
innovation. Larry’s inspiration and drive
for excellence are now a part of the cul-
ture of every one of our companies. For
that, | cannot thank him enough.”

According to Ellis, Newell's medi-
cal and operational guidance helped establish E&A's
national line of safety and health programs, gain regu-
latory approvals and get the industry through the dif-
ficulties of operating during COVID-19. He was the first
person in the company to see the value of elearning,
specifically blended learning, well ahead of any other
training organizations.

“We are indebted to Larry — his vision and commit-
ment — which has helped to propel us to our present
position in the industry,” added Ellis. “And his work has
assured our success for years to come. We wish him well
and look forward to his continued involvement with our
Ellis family in other capacities.”

Newell

Long time industry veteran Joe Heflin of
WhiteWater West passes away at 76

VANCOUVER, B.C. —
Joe Heflin, a 35-year vet-
eran of WhiteWater West
Industries LLC, Vancouver,
British Columbia, passed
away on September 6. He
was 76 years old.

An amusement industry
icon, world traveler, gour-
mand and a friend to many,
Helfin passed away at his
home in Reston, Virginia.
He was born in Washington,
District of Columbia, to par-
ents Salas Gordon Heflin and
Beulah Shanholtz Heflin. He
attended Montgomery High
School and the University of
Maryland before moving on
to the amusements industry,
where he’d make his mark.

Post-university, Heflin
focused his energy and career
research on roller coasters
and amusement parks, which
included meeting, interview-
ing and writing about those
who today are considered
by many to have shaped the
Golden Years of the amuse-
ment park industry.

His passion for the
industry began in 1963
in high school, when he
worked part-time as a
brakeman on a wooden roll-
er coaster in the D.C. area.

Joe Heflin

He was a coaster fanatic.

He was employed at
some of the best ride man-
ufacturers in the industry:
Intamin, Chance Rides and
WhiteWater West.

He described his experi-
ences in theamusementindus-
try as "magical moments." He
spent his career selling roll-
er coasters, water rides and
water park attractions to a
vast and elite list of clients
throughout the industry.

He traveled the world
looking after his customers.

Along with the amuse-
ment industry, Heflin also
was passionate about gourmet
food and fine wines. He was a
great chef in his own right.

For several years before his
retirement, this publication
carried Joe’s personal column
of the best restaurant picks
and recommendations around
TAAPA trade show time.

Heflin served on the
IAAPA Board of Directors
and several committees while
he continued to make a dif-
ference on both sides of the
Atlantic.

Heflin’s romantic love of
his life was his wife, partner
and best friend, Carol, who
was an administration man-
ager for the Natural Science
Foundation when they met.

She recalls she was attract-
ed to Joe’s natural charm but
added that they really clicked
over their mutual love for cats.
They were married in Malibu,
California, on July 7, 1996.

In his own words, Heflin
said: “I sincerely hope that
those who are coming behind
me share the love and the pas-
sion for both the parks and for
those who come to them."

"Rest in peace, dear
friend," said Andrew Mowatt,
WhiteWater. "You were one-
of-a-kind, and you definitely
made a big difference in the
lives and businesses of many.
You will be missed!"

Travel expert Daniel J. Decker of the
Texas Travel Alliance passes at age 58

BRADENTON,  Fla.
— Daniel John Decker of
Bradenton, Florida, passed
away on Thursday, August
3,2023. He was 58 years old.

Decker was an accom-
plished and an award-
winning executive leader
involved with coaching,
training, instructing and
advising individuals and
organizations. He spent
over 30 years in the travel
industry, with hotels and
attractions, most notably
at SeaWorld, San Antonio,
Texas, where he spent 12
years and had moved into
the park president posi-
tion before leaving that
company.

He  later  became
involved with the Texas

Daniel J. Decker

Travel Industry Association,
the Texas Travel Alliance
and the Texas Commercial
Airports Association
(TCAA) where he served as
executive director and CEO
for more than four years.
Decker helped lead
the Texas Travel Alliance

through its darkest times of
the pandemic and ensured
it was set up for success
in the future. Many believe
the Alliance would not be
where it is today without
Decker’s steady leadership
through those times.

He also served on the
board of the Texas Parks
and Wildlife Department.

Decker attended the
University of Hartford,
West Hartford, Connecticut,
where he earned a Bachelor
of Science (B.S.) in Business
Administration.

He was a mentor to so
many and will be missed
greatly.

He was survived by
his wife Denise Branstetter
Decker.
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From the Dbeginning,
Chance Rides has been a
company focused on move-
ment. “Trains, trams and
carousels — for more than 60
years we have created expe-
riences that move people,”
shared Aaron Landrum,
president and CEO, Chance
Rides, Inc. “Along the way
we have also created new
ways for them to enjoy that
movement. We pioneered
the portable amusement
ride industry in the United
States, helping operators
of carnivals and fairs move
their rides
more  eas-
ily, so they
could be
more acces-
sible to more
guests. New
ride products
such as the Zipper and the
Skydiver came along, and
we have continued to move.
Today, we want everyone
to know forward movement
remains our focus. We are
not looking back but are
instead focused on the next
30 years and beyond.”

To help make that future
vision a reality, this August
the company announced
it had formed a financial
partnership with Missouri-
based Permanent Equity, a
private equity firm. “This is
a long-term relationship,”
Landrum continued. “We
are still Chance Rides and

Landrum

will continue to be Chance
Rides. We recognize the
power and legacy in our
name, our products and
commitment to the indus-
try. Permanent Equity rec-
ognizes and understands
all of that, too — and more.”

With TAAPA Expo 2023
just a few weeks away,
Landrum is readying the
team for discussions with
current and new clients
about how Chance Rides
can better understand and
meet their needs.

“Dick Chance built a
company and culture that
has never said, “We can’t do
that,”” he explained. “We
have always been focused
on doing what is right
and being good shepherds
for our customers. We are
heading into IAAPA ready
to help solve client prob-
lems, answer questions and
to build the right Chance
product that will excite
and delight their guests for
years to come.”

Chance Rides has man-
ufactured, delivered and
installed over 3,000 amuse-
ment rides and people mov-
ers. The company’s product
diversity is as broad as its
client base, which includes
large and regional theme
parks, family entertainment
centers, zoos and aquariums
and stand-alone attractions.

“We have proudly
completed every project
we have taken on. True,
some have been a bit more

One of the most anticipated rides from Chance is the
forthcoming Hot Wheels: Bone Shaker roller coaster which
is slated to open in 2024 at the Mattel Adventure Park. The

coaster's lead car was on display at IAAPA Expo 2022.
AT/TIM BALDWIN
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Chance Rides moving forward: what's next for legacy ride supplier

This Chance double-decker carousel was recently featured on the North Carolina State Fair

midway provided by Powers Great American Midways through Wade Shows.
COURTESY RON GUSTAFSON

challenging than we may
have initially expected,”
Landrum laughed, “But we
have always delivered, pro-
viding the customer service
and partnership that sets
Chance Rides apart.”

With the COVID-19
pandemic in the rearview
mirror, Landrum acknowl-
edged that while the topic
no longer leads conversa-
tions, its impact can still
be felt on both sides of the
industry — the suppliers
and the destinations. He
also points out, the end
user, park guests are also
different post-pandemic.

“Families had the time
together at home to relook
at how and where they
spend their time and money.
While it's easy to think of
us as a product society —
one that buys this and that
and collects the stuff of life,
COVID forced everyone to
slow down. They began to
re-experience what it was
like to be together. As the
world reopened, we found
most people wanted to
return to experiential activi-
ties. They wanted to visit
places and travel again. The
core memories are about
what they did and how they
felt while doing it. Rarely do
they remember what shoes

they were wearing or shirt
they had on, but they can
tell you what it was like to
ride Thomas the Tank Engine
with their child or experience
a carousel for the first time.”

“Chance provides the
rides everybody enjoys,” he
continued. “We want our
clients to understand we
do mean everybody. That
includes the needs of today’s
guests as well. Today we ask
ourselves questions about
how we can meet the needs
of guests with physical limi-
tations, how we can provide
experience for guests with
autism or similar cognitive
diversity. We understand
inclusivity has many vari-
ables and we are adapting
and creating the solutions
our clients need.”

Sustainability is just as
important. In as early as 2018,
John Chance led the compa-
ny’s efforts to convert its C.P.
Huntington Trains to elec-
tric. The shift dramatically
increased sales while demon-
strating sustainable practices
could apply to classic ride
products as well as new.

A self-described “recov-
ering engineer,” Landrum
acknowledges that carou-
sels, the industry’s beloved
classic, hold a special place
for him. “How can you not

be happy when you are
on a carousel?” he asked.
“Families can ride a carou-
sel together and in that very
moment you see memories
as they are being formed.”

His logical side also
reminds him that the “rides
that look the simplest are
not always the ones that are
easiest to operate and main-
tain. The Chance difference
is notjust in the creation and
delivery of our rides; it’s
in our service and partner-
ship. We think long-term.
Our rides are built to last for
20, 30 years — and beyond.
That means our relationship
with our client will last that
long. We are a long-term
company that serves a long-
term industry.”

“Nothing we do is
cookie cutter,” Landrum
furthered. “We are creative,
artisanal, modern, solu-
tion-oriented and focused.
Those traits build on the
values the Chance family
founded the company with.
They allow us to continue
to design and build rides
that last and leave our cli-
ents — and in turn, their
guests — wanting more.”

While not sharing too
much yet, Landrum smiled

» See CHANCE, page 58




58 AMUSEMENT TODAY November 2023 | Pre-IAAPA Expo Issue

PCHANCE

Continued from page 57

when asked what’s next for
Chance. “I'll say again —
our approach is evolving,
and we are growing and
revitalizing,” he said. “We
will have new product news
to share during the IJAAPA
Expo. There is so much
energy and excitement — at
all levels — in the company.
Dick (Chance) prepared us
well for this next chapter
with a financial equity part-
ner and we are in this for
the long haul.”

Permanent Equity has
kept the Chance leadership
team, including Landrum,
intact, along with the prom-
ise the Wichita, Kansas-
based company would
remain there. Landrum has
been adding to the team
as well, focusing on engi-
neering and product devel-
opment. “We are really
looking at all areas of our
rides and products, and
what our clients need from
us. Our teams are asking

Sustainability is important as Chance Rides evolves. In 2018, John Chance led the company's
efforts to convert its C.P. Huntington Trains to electric. The unveiling of the first Electric C.P.
Huntington Train was at Landry's Downtown Aquarium in Houston where (from left) Roger
Berry of Lithionics; Steve Howe, director, Landry's Downtown Aquarium Houston; and Dick
Chance, Chance Rides attended the event. COURTESY CHANCE RIDES

‘What can the ride do and
what will it do’ as well as,
‘How do we make it bet-
ter?” Product development
and engineering start from
separate places, and our
team ensures it all comes
together so our clients say,
“Wow!”

He also says the com-
pany is looking to expand
into new geographic mar-
kets. “Chance Rides has
had incredible success here
in the United States. Dick
Chance built this company
so that the entire indus-
try knows Chances Rides.

Everyone wants a Chance
ride! Permanent Equity
now gives us the opportu-
nity to expand our previous
domestic focus. We want
anyone who has ever want-
ed a Chance ride to know
we can build and meet their
need. We understand there

are clients out there that
want a Chance product.
Our goal is to fulfill those
needs and wants. Wherever
they may be!”

And while people
movers are at the heart of
Chance Rides, “Our people
are its soul.”

“Leaders across all
industries are having conver-
sations about what it truly
means to be a leader. We
have a responsibility to all
who work for us. Everyone
is just as important as the
person next to them. Every
time I see our team members
work together, with each
other, I am reminded I truly
work for each of them,”
Landrum stated.

“Chance Rides can only
do what we do because of
the incredible people who
are a part of our team. The
sheer diversity of experi-
ence, expertise and think-
ing amazes me every day.
Chance Rides would not be
who we are without each
person here. I'm excited to
see what they will do next.”
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Stacey Mills

IAAPA
Orlando, Florida
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A view from the top...

For more than 12 years Stacey Mills has been the partner IAAPA
Expo exhibitors turn to as she oversees every aspect of the tradeshow
floor. Her approach to orchestrating the lights, sounds and activities of
the event? Keep calm and carry on.

Mills, the calm amidst the chaos

ORLANDO — The IAAPA

When discussing her career,

Expo is nationally recognized as
one of the top tradeshows in the
United States. Each year hun-
dreds of people come together
to ensure the event is ready on
opening day, and one person is
known as the behind-the-scenes
conductor for the entire process.
Stacey Mills, Head of Global Expo
Operations for IAAPA is the calm
and collected leader who is the
first to arrive and the last to turn
out the lights.

Originally from Michigan,
Mills attended Michigan State
University and earned a Bachelor’s
Degree in Communications. Upon
graduation, she sought some-
thing that would help expand her
world view and experience. “I
love to help and work with peo-
ple, and | wanted a career where
| could do both,” Mills shared.
“I actually moved to Zimbabwe
for six months working in rural
villages, alongside families who
lived there and learned a great
deal about working with people.”

Eventually Mills settled in the
Washington D.C. area and began
her career with associations. “I
started out as a meeting planner,
but was quickly drawn to tradeshow
operations,” she remembered.
“IAAPA is my fifth association. |
joined in 2011, and the tradeshows
have been my focus ever since.”

Growing up, Mills would
visit Cedar Point every summer.
Now a mother of three, she says
park visits still dominate summer
adventures, especially since she
lives in Orlando. “l love visit-
ing parks, and now | find myself
looking to see which of IAAPA's
members manufactured each
attraction. IAAPA has taught me
so much about this industry and
| love it all.”

Mills says that she's an introvert
at heart who supports a boister-
ous industry. “Each year | chal-
lenge myself to improve in some
way. My goal is to coordinate a
show that everyone returns for
each year. | love implementing
a new idea and when our team
adds a program that enhanc-
es the Expo experience for our
exhibitors and attendees.”

Mills is known for her easy
demeanor and partner approach,
and she says remaining calm is
her key to success. “In my first
position | ran into an unexpect-
ed crisis. A colleague told me
to remember to always take a
deep breath, deal with whatever
is causing the immediate issue,
and then move on. Throughout
my career | have learned to
anticipate and prepare to handle
things if — and when — they go
wrong. Staying calm is always
most important.”

That also means listen-
ing to her inner voice. "We all
have that gut feeling,” Mills
explained. “Our intuition helps
us know if we are in the right
role, heading down the right
path and doing the right thing.
That applies to both our per-
sonal and professional lives.”

Building and maintaining
relationships is another part of
Mills’ success recipe. “The IAAPA
Expo is a huge annual reunion,”
she explained. “Everyone in
this industry genuinely cares for
each other. The relationships |
have with the exhibitors keep
me motivated to do all | can for
them. It's an honor to partner
with the hundreds of people and
vendors who orchestrate the full
Expo. We all come together for a
common goal.”

“My favorite moment is walk-
ing on the show floor before
anyone else on Tuesday of Expo
week,” she shared. “The carpet
is in place; the lights are on, and
the doors are ready to open.
IAAPA Expo is a gorgeous event
filled with rides and excitement.
Yet each year, it starts with a
plain concrete floor. | love the
feeling of knowing that in a
few short days we transform
the hall into a mini amusement
park where major business takes
place. It's truly magical.”

With all that Mills gives to her
role at IAAPA and to her family
as “coordinator of all the things,”
few know she also gave the ulti-
mate gift to a stranger in 2020.
Mills read a post on Facebook by
an IAAPA colleague that stated
her family was praying for a kid-
ney transplant for her husband. “I
felt immediately that | should get
tested. | just knew.”

Miraculously, she was a
match, and she said she would
donate her kidney. “I did not feel
any fear or worry,” Mills remem-

bered. "l knew in my heart it was
the right thing to do and my fam-
ily supported me.” The surgery
was a success, and today, the two
families remain united by their
shared journey.

How did she handle such
a major decision? “l remained
calm,” she said. “There were many
steps we had to go through to get
to surgery day — including a post-
ponement because of COVID. |
stayed focused, knowing it would
all work out. And it did.”

Mills has a sticker on her car
that simply says, “Organ donor.”
It's a badge of honor. “I never
thought | would be an organ donor,
but then | saw a way to help some-
one who was part of my extended
IAAPA family. | had to try.”

As she approaches her 11th
IAAPA Expo, Mills reflected on
her path so far. “I have always
looked for ways to be better,”
Mills concluded. “And | tell oth-
ers, we can always find small ways
to make a difference. | plan to
keep doing that.”

—Susan Storey
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Return of Skyline Attractions' SKYnext celebrates industry careers

AT: Susan Storey
Special to Amusement Today
ORLANDO — The
future of the global attrac-
tions industry is at the fore-
front of its leaders' minds. In
2015, Skyline Attractions, the
Orlando-based amusement
ride design and manufacturer,
created an annual event for
the next generation of themed
entertainment industry lead-
ers. In September, after a
multi-year hiatus, Skyline
celebrated the return of its
incredible professional net-
working event, SKYnext.
Held at the IAAPA Global
Headquarters, industry leg-
ends and contemporaries
shared their career paths,
work experiences with theme
park companies including
SeaWorld Parks & Resorts,
Universal Creative, Six
Flags, Inc., and Cedar Fair
Entertainment Company and
personal anecdotes about
everything from ride open-
ings to celebrity encounters.
“SKYnext was started to
help serve as a steppingstone
for the next generation of
theme park industry vision-
aries,” shared Tyler Mullins,
design engineer, Skyline
Attractions, and SKYnext
alum. “We are proud to host
this event that allows col-
lege students to come to
Orlando and learn directly
from industry leaders. It is
an opportunity to experience
firsthand what it is like to
work in the themed enter-
tainment industry.”
Interested SKYnext can-
didates apply online and
answer questions about their
goals, areas of study, and
reason for wanting to be a
part of SKYnext. Skyline
Attractions received close
to 100 applications from 59
colleges and universities for
the 2023 class. A SKYnext
committee reviewed and dis-
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The 2023 SKYnext attendees posed during their exclusive visit to SeaWorld Orlando (above). SKYnext 2023's classroom
sessions took place at the IAAPA Global Headquarters. COURTESY SKYLINE ATTRACTIONS/DANIEL LEAVELLE

cussed every applicant, and
in the end, 51 students from
21 states took part. While
most attendees were engi-
neering students, the diverse
mixture of majors includ-
ed 3D Animation, English
Literature, Interior Design,
Mass Communications and
Supply Chain Management.

The same focus and con-
sideration went in to iden-
tifying SKYnext's speakers.
Providing a diverse array of
background, experience and
insight were important to the
Skyline team as they built this
year’s lineup. “We discussed
SKYnext's potential speak-
ers a great deal,” Mullins
explained. “We wanted rep-
resentatives with technical
and creative backgrounds as
well as operations and man-
agement. We were pleased
with the final roster.”

“Our goal is to welcome
young men and women to
SKYnext, and it was criti-
cal the speakers reflect that,”
added Chris Gray, founding
partner, Skyline Attractions.
“Their experiences and can-
dor inspire and excite tomor-
row’s industry leaders.”

This year’s speakers fea-
tured Melissa Oviedo, vice
president, marketing and

global development, Nassal,
and president of the Themed
Entertainment Association;
Maxwell Glorit, program
manager, Expo Education,
TAAPA; Jacob “Jack” Falfas,
veteran industry executive;
Tom Iven, executive vice pres-
ident, business development,
Premier Parks, LLC; Brian
Andrelczyk, project manager,
SeaWorld Parks & Resorts;
Charles Laureano, senior
director, operations, mainte-
nance and construction, Six
Flags Inc.; Susan Storey,
president, Storey to Story
Communications; and Jimmy
Dagley, manager, ride and
show, Universal Creative.

A first-time speaker
at SKYnext, Tom Iven was
impressed and excited by the
attendees. “I appreciated the
enthusiasm of the young peo-
ple in the room. They clearly
had a love of all things theme
parks,” he shared. “SKYnext
gave me the opportunity to
step back and to the best of my
ability, capture some of the
essential bedrock principles
and concepts that grounded
the strategies and priorities I
worked within for many years.
By and large, I learned all those
lessons the hard way. I hope
that my experiences helped the

students in any small way, and
thereby the industry, I would
be exceedingly happy.”
Veteran industry execu-
tive, Jack Falfas, shared his
experiences with Cedar
Fair Entertainment, focus-
ing a great deal on his time
as the park president of
Knott’s Berry Farm. He saw
the future of the attractions
industry in the eyes of the
attendees. “I hope they learn
from and enjoy the industry
as much as I did,” he said. “I
met outstanding individuals
throughout my career and
had a great deal of fun. I
hope these future park lead-
ers have fun, too. They will
carry the tradition of pro-
viding fun for guests and
they’ll get so much satisfac-
tion from doing it. I always
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say, I've had so much fun all
those years, it should have
been against the law.”

Feedback from attendees
demonstrated the speakers did
leave lasting impressions. “My
favorite thing [about SKYnext]
was the speakers — we had
incredible speakers with
incredible stories and incredi-
ble lessons,” SKYnext attendee
Kylie Stamey, a recent grad-
uate from the University of
Texas at Austin, shared. “We
heard from so many unique
individuals, and they packed
everything into two days. That
is amazing considering how
much I learned.”

Zach  Schuler from
Bentonville, Arkansas, echoed
Stamey’s statement. “I am
so grateful for the SKYnext
experience,” he said. “Skyline
brought in such a diversity
of speakers highlighting all
aspects of the amusement
industry, showcasing the
many different ways some-
one can make an impact in
this business as well as how
to start your career as a young
professional.”

Hands-on experiences
added layers of fun and edu-
cation to this year’s SKYnext.

» See SKYNEXT, page 61
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Continued from page 60

At the conclusion of the first
day, everyone attended an
exclusive, behind-the-scenes
tour of Pipeline: The Surf
Coaster at SeaWorld Orlando.
SeaWorld’s  Design and
Engineering Vice President
Clint Brinker — together with
Brian Andrelczyk — escorted
attendees through the ride’s
maintenance building, elec-
trical room and around the
ride plaza. For most, it was
their first opportunity to get
a peek into the back areas
of a theme park. They were
then treated to exclusive rides
on Pipeline, followed by the
chance to attend Howl-O-
Scream, SeaWorld Orlando’s
evening Halloween-themed
event.

Andrelczyk returned to
SKYnext on Saturday to share
his career experience with
SeaWorld. “The SKYnext
attendees are our industry’s
future,” he said. “To be in a
room where so many peo-
ple are as excited as you are
about the work that you do
and the hobbies you have is a
fantastic feeling. I remember
all the advice and career tips
I received as I was starting in
the industry. Now, to be able
to pass on that favor with the
next generation, what a spe-
cial opportunity.”

Local Orlando favorite,
Fun Spot America host-
ed the attendees Saturday
night, providing the perfect
ending to the weekend. The
group’s thrill seekers took on
the park’s SkyCoaster attrac-
tion and throughout the eve-
ning, contact information
was exchanged so connec-
tions would continue once
everyone returned home.

An unexpected treat for
SKYnext attendees was the

sky next

chance to share the excite-
ment with the Skyline team
as its newest ride product,
the P'Sghetti Bowl Children's
Coaster, took its inaugu-
ral test runs. Scheduled to
open later this fall, Kid Flash
Cosmic Coaster was in the
final stages of installation at
Six Flags Fiesta Texas in San
Antonio during the SKYnext
event. Onsite team members
sent videos that were shared
with everyone in attendance
as the coaster trains made their
first passes around the track.
Attendees learned about the
ride, which was unveiled dur-
ing IAAPA Expo 2022, and
heard what the Skyline team
was watching for as the trains
traveled around its course.
While putting together
SKYnext was a huge endeavor
for the Skyline team, Mullins
noted it was equally reward-
ing to have it all come together.
“There was a ton of planning
and organization involved,”
he said, “And it was all worth
it. The attractions communi-
ty came together to support
SKYnext. In addition to our
speakers, this event was made
possible by the generous sup-
port of industry partner orga-
nizations including IAAPA,
Amusement Today, Nassal,
Vekoma and Merit Fasteners.
We are already looking ahead
to SKYnext 2024 and the con-
tinued growth and success of
the event for years to come.
“Since we began SKYnext
in 2015, several attendees
have gone on to earn posi-
tions with a company they
met while attending the
event. Me included,” Mullins
said. “SKYnext helps our
team, and each of the com-
panies that take part, to meet
talented individuals inter-
ested in internship oppor-
tunities and full-time posi-
tions in the dynamic world
of themed entertainment and
design,” Mullins added. “It
truly is a win-win event for
everyone involved.”

Tom lvens of Premier Parks
shares stories and insight
from his career in the
attractions industry.
COURTESY
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The Networking Event of the Year wows amusement industry

2023 Golden Ticket Awards at Dollywood a resounding success

AT: Tim Baldwin

tbaldwin@amusementtoday.com

PIGEON FORGE, Tenn
— Whether it was to see other
park operations, connect
with suppliers, talk about
best practices — or even kids
— the Golden Ticket Awards
provided industry profes-
sionals much to do well
beyond an awards ceremony.
But awards were a major part
of the event as well.

Celebrating 25 years,
Amusement Today’s Golden
Ticket Awards surpassed
expectations on all levels.
There were moments of sur-
prise, but more importantly,
the event has evolved in its
quarter-century history into
a time to connect.

“I can’t think of a bet-
ter way to celebrate the 25th
anniversary of the Golden
Tickets than seeing peo-
ple have these meaning-
ful conversations,” said AT
Publisher Gary Slade. “The
amusement industry is a
close community. Finding
the time to catch up or dis-
cuss ideas is often hard in
our schedules. I'm proud
that our networking event
has become very cherished
and respected by so many
people in our profession.”

Friday, September 8,
allowed people time to
explore host park Dollywood,
join in the golf tournament or
enjoy the amenities of host
facility The DreamMore

Resort. Check-in was held at
the hotel, and attendees were
given a wide assortment
of swag from Dollywood,
Amusement Today and The
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Presents
The Annual Golden Ticket Awards
Celebrating 25YEARS
S 55,

Golden Ticket winners posed for a group photo following the ceremony (above). The Friday night reception was a mix of
food, drinks, coasters and conversation (below). COURTESY OF DOLLYWOOD/CURTIS HILBUN

Hoffman Consulting Group.

That evening, things
kicked into full swing with
a reception held in the park’s
award-winning Wildwood
Grove. Gourmet food sta-
tions and beverage offerings
were spread about the area.
Attendees mingled or found
seats among numerous tables
to have deeper conversations.

A brief light rain had
some finding cover, but the
park was quick to react by
distributing ponchos. The
sprinkles moved out quickly,
and once the skies permitted,
the park’s newest coaster, Big
Bear Mountain, along with
the equally family-friendly
Dragonflier — both products
of Vekoma — opened for
attendees to ride. It was a
great chance to see new prod-

ucts, as well as laugh and
share with industry peers.
“Every single activity at
the Golden Ticket Awards
is designed to be informal
and casual. Industry rep-
resentatives aren't wear-
ing three-piece suits and
game-show-host  smiles,
they are being themselves
and enjoying opportunities
to be genuinely personable
with one another,” said John
Robinson, editor and pro-
duction manager, AT. “At
the Golden Ticket Awards,
guests are just two people
riding a coaster together and
laughing as they do it ... or
sharing some time at a cock-
tail hour just to talk about
the football game from the
night before. Industry peo-
ple just become people, and

Attendees enjoyed rides on the new Big Bear Mountain, supplied by Vekoma (above left).
Saturday morning tours included a behind-the-scenes look at the steam train operations
(above right). AT/DAVID FAKE; COURTESY SUE NICHOLS

associates become friends.”

After a full evening of
fun and refreshment, attend-
ees shared even more at the
DreamMore lounge, almost
overwhelming the space —
but in a good way.

On Saturday morn-
ing, the park offered three
tours. All were engaging to
those who woke up early
to enjoy them. A tour of the
park’s magnificent train and
its maintenance facilities, a
walking landscaping tour
or a preview of the soon-
to-open HeartSong Lodge
(Dollywood’s second resort
hotel) were all well received.

Professionals had several
hours to see what Dollywood
had to offer, and those eager
to jump on a ride could use
the event credential as a
Time Saver pass.

Later that afternoon, all
attendees convened in the

park’s Showstreet Palace
Theater for a reception of
light bites and beverages.
Just before the official cer-
emony, a limited number
of the general public was
allowed in to fill the theater.

As the ceremony began,
a quick recap of the Golden
Ticket Awards was given in
honor of its 25th anniversa-
ry. Once welcomed by Park
President Eugene Naughton
and Golden Ticket Awards
Communications Coordinator
Tim Baldwin, who intro-
duced the young profession-
als assisting the ceremony as
Golden Ticket Ambassadors,
the ceremony was under way.

Counting two safe-
ty awards from AIMS
International, 30 awards

were given out in the two-
hour-plus ceremony.

» See GTA, page 62
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Golf outing benefits National Roller Coaster Museum

As close to 300 attend-
ees checked in at Dollywood's
DreamMore Resort for
Amusement Today's Golden Ticket
Awards, 30 participants were up
early on September 8 to show off
their golfing skills — or lack of —
on the links nearby.

“Sevierville Golf Club was
a great host for this year's GTA
Annual Golf Outing and NRCMA
Fundraiser,” said Baynum
Solution’s Chloe Hausfeld, out-
ing organizer. “We had a fantas-
tic group, who seemed to have
a wonderful time on the River
Course that Friday morning/after-
noon. Gary Slade and his entire
Amusement Today team spent
endless hours preparing for an
unforgettable weekend for all of
us, which made it easy to pull a fun
group together for a great time.”

The event started at 8:30 a.m.
with a four-person scramble format.

“We wanted to keep it light and
have fun,” said Baynum Solution’s
Walt Bowser, co-organizer. “It's all
about having fun.”

Participants were from the fol-
lowing companies: ASTM, Baynum

Amusement Resort, Leisure Labs,
PB Amusement, ProSlide, S&S
Worldwide, WhiteWater West
and Zamperla.

The winning team defaulted to
Andy Maurek, Steve Avery, Jeff
Hudson and John Andrews, with a
score of 61. “This was after the dis-
qualification of Team Bowser as they
had five players contribute to their
low score of 60,” joked Baynum'’s
Melissa Bamford. Others on the
tongue-in-cheek disqualified team
were Chloe and Eric Hausfeld,
Katrina Koperna-Christmas and
Andrew Mowatt.

Michael Coleman from
Zamperla purchased an NRCMA
canvas print to support the fund-
raising efforts.

Money raised went toward
support of the National Roller
Coaster Museum and Archives.
The facility is erected in Plainview,
Texas, and is in the process of dis-
playing and storing historical roller
coaster artifacts, as well as amuse-
ment park-related items. The out-
ing raised $1,500 for the museum.
The NRCMA donated sets of drink
coasters to the winning team.

LIGHTT MG

The tournament was all about having fun with each other, as witnessed by
Brad Doolittle,Brian Knoebel, Pete Barto and Melissa Bamford (above left).
The NRCMA canvas print was photographed once it arrived at the Zamperla
facility (above right). AT/GARY SLADE; COURTESY ZAMPERLA/MICHAEL COLEMAN

closest to the pin.

filled with laughs, Mulligans, and

Solutions,

Great Coasters International,
Hass Wilkerson, Herschend
Corporation, Knoebels

PGTA
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And there were some sur-
prises to be found. During the
three Legends presentations,
both Clair Hain Jr. and Mike
Boodley of Great Coasters
International were complete-
ly dumbfounded and almost
rendered speechless. A big-
ger surprise that knocked the
audience off their feet was an
unexpected appearance by
Dolly Parton. While she was
backstage to accept the Legend
award along with brothers
Jack and Peter Herschend, she
appeared on stage to accept
the first-time win for Best Park
as well. Before announcing
the host park for 2024, she
treated the audience to a ren-
dition of “9 to 5.”

Touching moments
were embraced when Steve
Gorman, general manager of
Waldameer & Water World
accepted Best New Water
Park Ride, noting the park
opened Rocket Blast just a
few weeks after owner Paul
Nelson had passed. John

Fun Spot America,

Participants received swag from
Amusement Today and Chance
Rides. Prizes were awarded for the
last-place team, longest drive and

This was the second year for
the outing, which is intended to be
an annual tradition.

“We had a beautiful afternoon,

hopefully donations, and are look-
ing forward to doing it all again,
close to Kennywood in 2024,”
Hausfeld said.

Above left, Fun Spot’'s John Arie Jr. (center) accepts the Best New Installation Attraction award from presenters Rene Stanbury
(VLocker) and Rick Root (WWA). GCll's Clair Hain Jr. and Mike Boodley were surprised with Legend awards (above right).
COURTESY DOLLYWOOD/CURTIS HILBUN, RICHARD MUNCH

Arie Jr. of Fun Spot America
made heartwarming remarks
about his father, John Arie
Sr., being the inspiration for
ArieForce One, the roller
coaster that won Best New
Attraction Installation.

There were also moments
of humor. After Holiday World,
the winner of the most Golden
Tickets in the awards’ history,
won the 600th Golden Ticket
for Best Water Park Ride — a
surprising upset of the park
beating itself with Mammoth
dethroning the long-running

Wildebeest — presenter Jeff
Pike from Skyline Attractions
was pleased to announce the
winner of the 604th Golden
Ticket when it was his turn.
Near the show’s conclusion,
just as Parton prepared to sing
“9 to 5,” Jack Herschend told a
tale of singing with Dolly on
only one occasion, in which
he was told by her not to quit
his day job.

New winners this year
included a first-time win
for Puy du Fou in France
for Best New Show, Fun

Land of Fredericksburg for
Breakout FEC, Universal
Studios Hollywood for Best
New Family Attraction and
Hersheypark for Best New
Roller Coaster.

“The Hersheypark team
was honored to be recognized
for the first time with our
first Golden Ticket Award,”
said Vikki Hultquist, vice
president. “Sharing time
with our industry peers is a
reminder of how special our
industry is. From the hospi-
tality demonstrated by the

Dollywood team to the warm
welcome from Amusement
Today, we were thrilled with
the networking and engage-
ment with so many from
around the world.”

The AIMS International
Safety Award was present-
ed to Jeff Abendshien of
Recreation Engineering,
Inc. A second Organization
Safety Award was presented
to the ASTM F24 Committee.

Eric Anderson of

» See GTA, page 63
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Quassy Amusement Park
was recognized with the
Leadership Award.

“For Quassy being a
small, family-owned park, this
was a very moving acknowl-
edgement,” Anderson told
Amusement Today. “But to
receive the award in front of
some of the best profession-
als in the industry made it
very humbling.”

Following the ceremony,
attendees gathered back in
Wildwood Grove for music,
rides, food and drink to cap
off the event. The network-
ing aspects, the spotlight on
the positives the amusement
industry brings, and a celebri-
ty appearance made for a suc-
cessful industry experience.

“We enjoyed meeting the
leadership of other indus-
try suppliers and making
new connections. It was a
wonderful experience to
congratulate our customers
in person as they received
their Golden Ticket Awards
and to celebrate together
that same evening,” said
first-time attendee, Michael
Andre, president, Gateway
Ticketing. “What surprised
me was the depth of enthu-
siasm for the industry that
just resonated through the
evening of the awards. And
the wide-ranging focus on
the guest experience in the
award winners from mega
theme parks with high-tech
rides to family-owned parks
like Knoebels with genera-
tions working together, clear-
ly and rightfully proud of
what they've been able to
accomplish. Also surprising
was the resurgence of wood-
en roller coaster numbers and
hearing firsthand from the
people who've built them.”

Closing the awards was a crowd pleaser with Peter and
Jack Herschend, along with Dolly Parton (seen here with
AT Publisher Gary Slade, right) receiving a Legend Award
(above). Dolly brought the house down with a surprise
rendition of ”9 to 5” sung with kin (below).

COURTESY DOLLYWOOD/CURTIS HILBUN; AT/DAVID FAKE
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“My biggest takeaway

was from Thunderhead,
Dollywood’s classic wooden
coaster,” said Matt Hughey,
vice president of park opera-
tions, COTALand. “It had
rained earlier in the day,
and Thunderhead was run-
ning faster than I had ever
seen. As I waited in line on
the dock for my turn, I was
taken away by the cheering,
clapping and smiles from all
those in our industry that
were riding. Whether you're
young or old, it doesn’t mat-
ter; we all come together as
one family when riding roller
coasters. This is our industry
at its finest, bringing joy and
everlasting memories to all.”

"The informality of the

Quassy's Eric Anderson accepts the Leadership Award from
Leisure Labs' Bob Dean (above left). Dollywood’s “Chicken
Lady” entertained attendees — and AT's John Robinson
(above right). COURTESY RICHARD MUNCH; AT/TIM BALDWIN

Golden Ticket Awards event
allows for industry execu-
tives and members to just
let their hair down amongst
their peers,” added Robinson.
“Seeing the more open, fun-
loving side of industry asso-
ciates always creates priceless
moments that are sprinkled
throughout every evening.
Baynum Solutions' Walt
Bowser and Chloe Hausfeld
leading a Bengals ‘“WHO
DEY!" chant while enjoy-
ing the welcome reception,
Steven Wooley of VLocker
taking time to ride the coast-
ers with his young daughter
and seeing various indus-
try representatives have fun
reacting to Dollywood's infa-
mous ‘Chicken Lady’ are just
some examples of the unique
moments that only happen at
the Golden Ticket Awards."

“The Golden Tickets
event is a very intimate gath-
ering for easy networking
opportunities compared to
larger events in our industry,”
Hughey told AT. “I believe
networking is our industry’s
greatest tool. The learning,
sharing and relationships
developed during this event
cannot be replaced.”

In addition to Dollywood
and Amusement  Today,
the weekend event was

Golden Ticket Ambassadors
represent youth in industry

Each year, Amusement Today reaches out to the
Golden Ticket Awards facility to find young professionals to
assist with the awards ceremony. These individuals from The
Dollywood Company were selected for the 2023 event.

Alani Gomez attends Pasco Hernando State College
in her home state of Florida and is working toward her
Associate in Arts degree. Her anticipated graduation
year is 2025. She has not yet declared a major but loves
the hospitality industry.

George Turmail attends Georgia Tech, studying
mechanical engineering. His anticipated graduation is
Fall 2024, and his goal post-graduation is to work in
the theme/amusement park industry. A fan of frogs, he
thinks there should be more frog-based attractions in
parks around the world.

Rin Willocks attends Middle Tennessee State University.
Her major is Integrated Studies with concentrations in
Criminal Justice as well as Leisure, Sport and Tourism
Studies. Once she graduates in the spring of 2024, she hopes
to become a park ranger for the National Park Service.

Born and raised in east Tennessee, Colby Vesser
grew up going to Dollywood and jumped at the oppor-
tunity to work there. Currently a senior studying Finance/
Accounting at Maryville College, he works as a finance
intern and works on various analyses/projects and helps
with the budgeting of both the parks and resorts. He plans
to further his education with a Master’s from the University
of Tennessee in either Business Administration or Finance.

GTA Ambassadors work either at Dollywood or The
DreamMore Resort. Pictured left to right: George Turmail,
Rin Willocks, Alani Gomez and Colby Vesser. AT/TIM BALDWIN

made possible by sponsors
Vekoma, Baynum Solutions,
Ellis & Associates, Great

Coasters International,
Maclan Corporation,
Ride Entertainment,

VLocker, Chance Rides, CPI
Amusement, Irvine-Ondrey
Engineering, Ralph S.
Alberts and SunKid.

AT was also appreciative
of the many industry repre-
sentatives who served as pre-
senters during the ceremony.

“The Golden Ticket
Awards is an event I look
forward to each year,” said
presenter Sara Seay, Pre-
mier Rides. “It's a chance to
get together to celebrate the
hard work and successes of
those in our industry. While
the focus is on the award

recipients, I must admit I felt
extra magic in the air from
having the opportunity to
present — and to be on the
same stage as Dolly!”

“We were very proud to
host the amusement indus-
try here at Dollywood for the
Golden Tickets again,” said
Pete Owens, vice president of
marketing. “It’s always a chal-
lenge for us to find ways in
which to impress our peers in
the industry. All of the teams
pulled together to try to cre-
ate a memorable experience
for everyone who attended.
We're very proud of Big Bear
Mountain, and with the help
of Vekoma, we believe we
really showcased that ride and
its role as the next generation
of family thrill coasters.”
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Dolly Part-ner — the secret to success at "Best Park" Dollywood

AT: Susan Storey
Special to Amusement Today

PIGEON FORGE, Tenn.
— The 2023 Golden Ticket
Awards event was fun and
entertaining, and for host
park, Dollywood, a true
celebration. Dollywood was
honored with five Golden
Tickets, the most the park
has ever collected in one
year. Earning Best Guest
Experience, Best Christmas
Event of 2022, Best Kids Area
and Best Family Coaster
excited attendees, but it was
the announcement of Best
Park that almost brought the
house down.

Barely able to hold her
own excitement for the park
and her partners, Dolly
Parton herself burst on the
stage to join Dollywood
President Eugene
Naughton as he accepted
the Best Park Golden Ticket
for Dollywood.

“I'm thrilled!” said the
park’s founder and business
partner. “I've always said if
you can dream it you can do
it, and this is one honor I don’t
think I dreamed up yet.”

Moments later, she heard
her name again when Parton,
along with her Dollywood
business partners, Jack and
Pete Herschend were togeth-
er named Golden Ticket
Award Legends. The Award
celebrates the work, partner-
ship and genuine friendship
the industry leaders have
had for more than 35 years.

As the legend — or story
— itself goes, Parton said in
an interview with Barbara
Walters she hoped to one
day open a theme park. At
the same time the found-
ers of Silver Dollar City,
Jack and Pete Herschend,
were expanding their park
operations in Pigeon Forge,
Tennessee, very near Parton’s
hometown. Known for their
family values and good busi-
ness sense, Parton’s own
business acumen and values
aligned with the Herschends
and in 1986 the trio formed
a business partnership that
rebranded and renamed
today’s Dollywood. The rest
is theme park history and
has been music to the ears
for guests of all ages.

Today, Dollywood annu-

years

| Will Always

Love You

oS

A

Dolly Parton — who earlier in 2023 was inducted into the Rock N Roll Hall of Fame —
surprised Golden Ticket Awards attendees by showing up in person to accept Dollywood's
honors as Best Park of 2023 as well as being named a Golden Ticket Legend alongside her
partners Jack and Pete Herschend. COURTESY DOLLYWOOD

ally welcomes more than
three million guests and
has expanded to include a
second gate water park and
the beautiful DreamMore
Resort. The property’s sec-
ond hotel, HeartSong Lodge
& Resort, is set to open in
early November.

“Tack and Pete call me the
‘Dreamer In Chief,’” Parton
shared. “I ask the ques-
tions and together we find
a way to be sure the answer
is always yes.” Parton says
while entering the attrac-
tions industry was new to
her, she has found parallels
with the music industry for
which she is so well-known.
She says the true formula for
success in both industries —
and everything else she does
— comes down to people.

“I learned early on
how important it is to sur-
round yourself with great
people,” she continued. “I
have always had dreams
and ideas. God gave me
the spirit and drive to pur-
sue those dreams and share
them with others. I knew
right away Jack and Pete
would work with me to cre-
ate something special right
here in Tennessee.”

The Herschends brought
their park operation experi-
ence, along with core busi-
ness leadership values that
focus on caring and kind-
ness to Parton’s dream. They

aligned perfectly with her
goals and personal values.
Their shared faith bonded
them as they discussed plans
for the partnership. “Joining
Pete and Jack is one of the
smartest things I have ever
done,” Partonssaid. “Bringing
Dollywood to life was meant
to be. And we’re not done.
We continue to dream and
build and entertain in ways
even I couldn’t imagine.
God comes to us, connect-
ing us with others we can
learn from. We just need to
be open to it. Through Him, I
have been able to dream big,
and do even bigger things.
While honored to be

named a Legend alongside
the Herschends, Parton is
especially proud Dollywood
earned the Golden Ticket
for Best Park. “This award
belongs to the team,” she
said. “We are lucky to have
Eugene Naughton and his
team leading and guiding
everyone at the park. We
are blessed to have the right
people working for us. They
share their hearts with our
guests and truly help us pro-
vide memorable experiences
for our guests.”

Parton says Big Bear
Mountain, the newest —
and longest — roller coaster
at Dollywood, is an example

of how the business partner-
ship with the Herschends
and the park team’s pas-
sion come together to create
the right experiences guests
will enjoy for many years
to come.

Providing a complete
vacation experience has
become a core part of the
destination.  Dollywood
and Parton are ready for
HeartSong to welcome its
first guests. “We have put
so much love into the hotel,”
she said. “DreamMore has
done so well, and this is the
next step. We have added a
convention center and bal-
conies to the guest rooms.
We’ve also kept signature
elements such as having
bunk beds in all rooms so
families have a comfortable
experience. I'm so excited to
welcome everyone.”

“Jack and Pete have
called me “Dolly Part-ner”
for quite some time,” Parton
finished. “And that is the
best way to describe me, and
everything we have accom-
plished here at Dollywood.
Shared goals, hard work and
partnership — that’s what
makes Dollywood special.
Without their partnership,
and the many, many peo-
ple who we’ve worked with
over the years, Dollywood
would still be an idea. We
dreamt it, we built it and
today I'm blessed to be just
one of the many people who
continue together to make
sure we keep doing it right.”

Silver Dollar City in Pigeon Forge, Tennessee, was rebranded as Dollywood in 1986 when
Parton formed a partnership with Jack and Pete Herschend. Today, the park welcomes more
than three million guests annually. COURTESY DOLLYWOOD
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“"Amusement Today’s annual Golden Ticket Awards is a very
special event because it recognizes the ‘Best of the Best’ of our g
industry. With the ceremony being at Dollywood this year, which y
won for Best Guest Experience among others, it was by far one
of the greatest events |'ve ever attended.”

—Ed Hodgdon,
NEAAPA

Dollywood's Big Bear Mountain won for Best Family Coaster, the newest category
in the Golden Tickets. AT/TIM BALDWIN

"We are thrilled that Rocket Blast won the Golden Ticket for Best New Water
Attraction! For our family, it's somewhat bittersweet because this was the final
attraction that Paul Nelson selected to install before passing away in late May,
three weeks before it opened. He personally was the driver in all additions and
upgrades to Waldameer for the last 60-plus years. We still have three generations
of family members managing the park and will try our best to continue his legacy.”

—Steve Gorman,

Waldameer Park

Dinner receptions both Friday and Saturday provided quality time to
network, congratulate and celebrate. AT/TIM BALDWIN

Cedar Fair's Angela Flournoy excitedly
accepted on behalf of Schlitterbahn
for Best Water Park, the only GTA
category that is undefeated.
COURTESY RICHARD MUNCH

Networking at The DreamMore Resort are (l. to r.) Lois Arie
(Fun Spot America), Fotini Backhaus (Mt. Olympus Water
& Theme Park), Gary Slade (Amusement Today), Maria
Laskaris (Mt. Olympus Water & Theme Park), and John Arie
Sr. (Fun Spot America). COURTESY MT. OLYMPUS

Dollywood brought out characters to make for

great photo ops.
COURTESY DOLLYWOOD/CURTIS HILBUN

“An electrifying weekend unfolded celebrating the 25th anniversary of the Golden Ticket Awards. The festivities kicked off with a successful day
of competition and camaraderie at the charity golf tournament — we're eager to see that event thrive and grow in the years to come, fueling our
collective commitment to the National Roller Coaster Museum. A heartfelt thank you to Amusement Today and Herschend Entertainment, our gra-
cious hosts, for their warm hospitality. The crescendo was a truly unforgettable surprise — the iconic Dolly Parton taking the stage to perform! It
was a weekend etched in our memories and we're profoundly grateful to all who made it extraordinary.”

—Melissa Bamford, Baynum Solutions

After accepting for Best
Wooden Coaster, owner
Dick Knoebel took his
motorized scooter for

a victory lap on stage.
COURTESY DOLLYWOOD/
CURTIS HILBUN

“Thank you for putting togeth-
er an amazing event! The team at
Amusement Today, as well as Pete
Owens and his team, deserves a huge
round of applause for a well scripted
and amazingly memorable few days. |
adore these people; they are absolute-

ly my second family, and | am blessed “It's so evident the

to be a part of this incredible industry.”
—-Brian Knoebel,
Knoebel’s Amusement Resort

Attendees received perks
when visiting The Island
entertainment district in
Pigeon Forge.

AT/JOHN W.C. ROBINSON

Amusement Today team
puts their heart and soul
into this event. The abso-
lute and undeniable high-
light of the year — so many
smiling faces and passion-
ate people.”
—Joe Draves,
Ride Centerline
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té: SAFETY, MAINTENANCE & OPERATIONS

»Maurer introduces Spike Coaster: Speed Chaser — page 71 / Amuse aiding Funland refurb - page 76

Dollywood making changes to award-winning Lightning Rod

AT: Tim Baldwin
tbaldwin@amusementtoday.com

PIGEON FORGE, Tenn.
— When Lightning Rod
opened in 2016, it had its
operational challenges, but
the innovative coaster still
took the Golden Ticket
Award for Best New Ride.
Dollywood had continued
to tweak and adjust the
launched coaster in the fol-
lowing years in hopes of
making it more reliable. After
eight seasons, the decision
was made to give the roller
coaster a complete overhaul.

Although the park hasn’t
indicated any name change,
it did quietly announce via
social media that the coaster,
built by Rocky Mountain
Construction, would transi-
tion from a launched system
to a more traditional chain
lift in 2024. When operating
properly, the uphill launch
was an exhilarating thrill for
riders. However, inconsis-
tencies owing to the launch
have finally prompted the
park to change the begin-
ning of the ride.

“Innovation is some-
times very complex,” said
Eugene Naughton, presi-
dent, The Dollywood
Company. “The reason why
we are doing this is when
you walk through the front
gate, you know Lightning
Rod will be working.”

“As 1 believe everyone
knows, Lighting Rod is the
only one of its kind. It is
a wooden coaster with an
LSM launch,” said Pete
Owens, vice president, mar-

keting. “When you push the
envelope, despite all of the
tweaking and reinvestment
in the technology, sometimes
you need to make a change
and select reliability and the
opportunity for more guests
to experience the ride. In this
case, we estimate the reliabil-
ity will climb to 95% uptime
or better and as many as
a million additional guests
will be able to ride Lighting
Rod in 2024.”

The park has indicated
that the chain lift will be
very fast, and at the crest
at the top, trains will go
over at 13 mph, which will
maintain the speed previ-
ously experienced during
the layout of the ride.

The park has been look-
ing at the engineering behind
this change for a few years.

With the change will
come a new look for the

The launched lift (above)

on Lightning Rod will be
replaced with a high-speed
chain in 2024. Following the
lift, no changes will be made
to the rest of the ride's

dramatic layout.
AT/TIM BALDWIN

trains. “The trains will look
very similar, but the chas-
sis will be much different to
accommodate the high-speed
chain lift and the removal
of all of the accoutrements
of the LSM system,” Owens
told Amusement Today.

Dollywood made
the announcement on
September 12 so that the
many fans of the ride could
come back and experience
the coaster one last time
with the magnetic launch
through October 30.

“With any change, there
are detractors, but most of
the feedback has been posi-

tive,” Owens said. “Because
the dynamics of the ride
are going to be the same
with the chain lift, most
commenters are just excited
that they will have many
more chances to ride it.”
Lightning Rod has a top
speed of 73 mph. The track
length is 3,800 feet and its

largest drop is 165 feet. One
of the iconic features of the
coaster is its quadruple-
down maneuver.

With the announcement
made weeks in advance,
any fans who wanted one
last ride on the launched
version had until the end of
October to do so.
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AIMS offers Academy of Amusement Risk Management, Safety & Security

In response to a recognized need
in the amusement industry to develop
the safety, security and risk manag-
ers of tomorrow, AIMS International
created the Academy of Amusement
Risk Management, Safety and Security
(AARMSS) in 2022.

AARMSS is unique in the amuse-
ment industry and only offered as
a track at the AIMS Safety Seminar,
held January 7-12 of 2024 in Orlando,
Florida. Courses are taught by subject
matter experts from within the industry
as well as professionals from agencies
which specialize in the course topics.

This structured two-year certifica-
tion program is built on the following
four pillars: Safety, Security, Emergency
Management, and Risk Management.
The AARMSS curriculum educates and
equips students with management level
knowledge and skills.

Year 1 (CASSA) focuses on
Safety and Security. Year 2 (CASSP)
is dedicated to Emergency and Risk

Management. Students are required
to complete all program requirements
within a three-year window. In addition
to the program curriculum, success-
ful completion of an OSHA 10 class is
required prior to Year One and inde-
pendent study is required by the stu-
dents prior to Year Two. This additional
work includes, but is not limited to,
select FEMA Emergency Management
Institute courses.

As part of the selection process,
candidates complete an application
and show proof of their eligibility to be
reviewed by the AARMSS Committee.

Successful program candidates
are awarded one of two certificates;
Certified Amusement Safety & Security
Associate (CASSA) or Certified
Amusement Safety and & Security
Professional (CASSP) based on the pro-
gram requirements below.

Certified Amusement Safety and
Security Associate (CASSA)

*Proof of at least 36 months of
employment in the amusement industry
in a safety related role or 36 months
of experience in a safety-related role
in another industry plus at least six
months of employment in the amuse-
ment industry

8.0 CEUs (80 hours) from an
approved continuing education pro-
vider earned during the two-year pro-
gram period

*Proof of a high school diploma or

equivalent
eSubmission of a resume
e Admission Review/Letters of

Recommendation/Questionnaire

*Pre-requisite before Year One:
OSHA 10 Course Completion (will be
offered at AIMS)

Certified Amusement Safety and
Security Professional (CASSP)
To qualify for the Certified
Amusement Safety and Security
Professional certification, the candidate

must complete the certification require-
ments listed below. Completion of
the program is required within three
years. Faculty advisor assigned to each
student.

*Pre-requisite: CASSA Certification

*10 years of experience in a safety
role (with at least five years in the
amusement industry)

¢4.0 CEUs (40 hours) from an
approved continuing education pro-
vider earned during the one-year pro-
gram period

eCo-teach four hours (one course
in each of the four pillars) at the in-
person Safety Seminar

eCompletion of a project or dis-
sertation (to be approved by AARMSS
faculty)

eInterview with AARMSS faculty

*Pass the CASSP exam

For more information, and to apply,
visit: aimsint.org/education/aarmss or
stop by our IAAPA Booth #2808!

Space for this AIMS page is provided courtesy of Amusement Today as a corporate partner of AIMS Intl. Content is provided by AT & AIMS.

INTERNATIONAL

Featuring over 400 hours of
amusement centered educational

content; attendees will learn from
world-class speakers, veteran trainers
and the industry’s top professionals.

Orlando, FL

Registration Now Open
Learn more at aimsintl.org

ORLANDO,

January 7-12, 2024
DoubleTree by Hilton

- Network with industry professionals.

- Sit for certification exames.
- Earn up to 40 CEU's.



http://aimsintl.org
http://aimsint.org/education/aarmss

Maurer introduces new version of Spike Coaster: Speed Chaser

AT: Tim Baldwin

tbaldwin@amusementtoday.com

MUNICH, Germany —
Since introducing its Spike
Coaster, Maurer Rides has
installed the passenger
driven coaster attraction in
amusement parks and on
cruise ships.

In time for the TAAPA
Europe trade show, the
company unveiled its
newest variation, Spike
Speed Chaser.

“We were asked, ‘Is it
fun? Where can I ride it?
Naturally, we talk about the
park in Italy (Mirabilandia)
and Carnival cruise lines.
Once we show the videos,
the fun speaks for itself.
Usually, the response is, ‘I
need to go try that!”” said
Steve Boney, executive busi-
ness development, Maurer.

Spike Speed Chaser
offers a new thrill with a
theoretical capacity of up
to 1,000 people per hour.
Maurer’s installations have
utilized two-seater cars, but

(L=

Maurer Rides showcased a
model of the Spike Speed
Chaser at the IAAPA Europe
trade show (above left). The
tight layout can

feature three inversions
(above right). One of

the gaming features

can control a water

curtain, such as at

Skyline Park (right).
COURTESY MAURER

with a train of eight, the
capacity goes way up. The
new concept adds a lot to a
customer’s options. Maurer
has added gaming to the

» See SPIKE, page 73

Pre-IAAPA Expo Issue | November 2023 AMUSEMENT TODAY 71

L

Morethaw45svearsvigthe industry:!

N,

e Loap WHEELS * Guipe WHEELS » UpsTor WHeeLs » CNC Hue MANUFACTURING ©
o FLUME WHEELS * NYLoN WHEELS & PARTS * SoLip URETHANE PARTS



http://maclan.com
mailto:tbaldwin%40amusementtoday.com?subject=

72 AMUSEMENT TODAY November 2023 | Pre-IAAPA Expo Issue

ENGAGING
CLASSROOM AND -
INTERACTIVE
HANDS-ON
TRAINING

4,
Certified Courses ‘
Offered

*See website for more information

Train the Trainer and Specialty Education
Offered on select days. Please visit
www.NAARSO.com for more information. For
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Continued from page 71

coaster experience. In the
two-seater vehicle, the lead
person “drives,” control-
ling the speed. The tiered
back-seat rider can take aim
at various elements within
the track.

“In our example, the
rider can push a button or
a sequence of buttons to
activate a ring of light, shut
off a waterfall before they
become wet, or perhaps
boost the coaster’s speed.
The variation in what a cus-
tomer can ‘win’ is only lim-
ited to creativity,” Boney
told Amusement Today.

Maurer had previous-
ly offered tilting seats and
speed boosters.

“Everyone can have
an option to play and
have their ‘moment’ if the
park desires. For competi-
tion, a leader board could
be provided or a bonus
round (maybe on a slow
day). Endless variations,”
Boney noted. “Winning an
accomplishment is a fun
experience; it adds com-
plexity to simply enjoying
a ride. If the guest doesn’t
accomplish their goals,
they often try again. This
is a nice benefit to the park
for repeat ridership.”

The new variation can
alternate between two-
person vehicles and full
trains. Spike Speed Chaser
features a layout with
inversions, but they have
also created a more family-
friendly model that does
not feature upside-down
moments. The model that
has been created is 1,246
feet (380 meters) in length
and stands almost 50 feet
(15 meters) high.

“The park can control
multiple ride profiles,”
said Boney. “For example,
at 1 p.m., the train goes
completely backward. At 4
p.m., the park announces
it is ‘Power Hour” and the
ride will go as fast as pos-
sible. So, as many ride pro-
files as the park and Maurer
can dream up together is a
great benefit to the park as
it can buy one coaster with
lots of variations without
extra costs.”
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AT: Pam Sherborne
psherborne@amusementtoday.com

MECHANICSBURG, Pa.
— Spirello BV, the Dutch
company that makes the spi-
ral Spirello potato on a stick
snack, has had a good start in
the U.S. market and the own-
er of PB Amusement, the of-
ficial U.S. distributor, feels
the desire for this unique
snack will grow immensely.

Peter Barto, owner of PB
Amusement, said the product
is made from the best Dutch
potatoes and is pre-skewered,
pre-cut and pre-fried. Custom-
ers just open the box, dip the
product in oil and 20 seconds
later, the product is ready.

"Spirello BV was founded
in 2016," said Robert Luttjehu-
izen, company owner. "Since
then, Spirello BV has produced

and sold millions of Spirellos.
Business in the EU is sucessful-
ly booming. Most of the lead-
ing parks serve Spirello."

Spirello B.V. is based in
North Brabant, Netherlands.
The U.S. launch was a bit
slow, Barto said, having just
come on line last spring.

"We got a bit of a late start
launching the product in the
U.S., because of all the paper-
work and approvals required
to import a food item into the
U.S.," Barto said. "It also took
some time to get the logistics
established so we could cost
effectively provide and dis-
tribute product to the parks.

"I have often said I have
learned more about potatoes
and importing food than I ever
wanted to know," Barto said.

With all that being said,
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Sky is the limit with flash-frozen, ready to serve Spirello potato

he and Luttjehuizen feel it
was a successful first year.

"We have been able to
successfully perform a proof-
of-concept and are happy
to say we have some very
prestigious repeat custom-
ers currently serving Spirello
at their properties, includ-
ing Hershey Entertainment
Resort, Hershey, Pennsyl-
vania, and several Ripley's
Entertainment locations
and Knoebel's Amusement
Park, Elysburg, Pennsylva-
nia," Barto said.

With the product being
delivered almost ready to
eat, the company is finding
that it takes less than one
minute for the entire transac-
tion to take place for those in
the queue lines.

"We are unique in the

world," Luttjehuizen said.
"Spirello is the only one do-
ing this. It is an ideal im-
pulse buying food item, fast
service, fast moving queues,
volume item."

"Our costs will continue
to drop as more parks come
on line," Barto said. "We
could go a lot of different
directions as the business
grows. The model is defi-
nitely scalable.

"We could have region-
al frozen storage facilities
for direct distribution," he
said. "We could work with
some of the larger food dis-
tributors and allow them to
distribute to our customers
and allow for more frequent
delivery of lower quantities.
We have even talked about
building a production plant

COURTESY
SPIRELLO

here in North America and
use home-grown potatoes
that meet the stringent qual-
ity control requirements of
Spirello and make it here on
our soil. The sky is the limit."

'HAND CASTED
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Funland in Idaho FaIIs sees reblrth Amuse helps with refurblshment

AT: Tim Baldwin

tbaldwin@amusementtoday.com

IDAHOFALLS, Idaho—
Since opening in Tautphaus
Park in 1947, Funland has
delighted families that have
grown up with the amuse-
ment rides for decades. It’s
a small park, but one that
has served the community
well, as there are no larger
amusement parks within a
few hours’ drive. It resides
adjacent to and is now oper-
ated by the Idaho Falls Zoo.

Prior to the COVID-19
pandemic, Funland ceased
operation, and the fami-
ly-owned park looked to
become a thing of the past. In
2023, the zoo changed that.

“Funland is now part
of the zoo,” said Tim
McCammon, facility man-
ager. “The City of Idaho
Falls has always owned the
land that the rides sat on
since the late “40s.”

Some of the rides were
close to 75 years old.

“They needed a face-

Funland has a history in Idaho Falls dating back to 1947. Idaho Falls Zoo put a lot of effort into groundwork and infrastructure
to reopen the park (above right). COURTESY FUNLAND

lift; they needed love,”
McCammon said. “They
needed to be taken down
and inspected.”

Since being purchased
by the city, the rides
remained dormant with the
arrival of the global crisis.
McCammon explained that
the zoo received the funds
this year to address the goal

of refurbishment.

“Amuse has experi-
ence with carnival rides,”
McCammon said. “We
entered into a contract
with them to come out and
deconstruct the rides and
inspect them all. We made
a list of what we needed to
do. I then began to acquire
parts and had my painters

AMUSEMENT SOLUTIONS

THRILLING RESULTS, ONE SOLUTION AT ATIME.

PAINTING + COATINGS

ATTRACTION INSTALLATION

ISLIDE CERTIFIED INSTALLER

LIFEFLOOR CERTIFIED INSTALLER

GELCOAT + FIBERGLASS RESTORATION

begin their work.”

“We were excited to
do it,” said Brandon Paul,
president, Amuse. “We real-
ly value things being kept
open. Local people just want
a place to take their family.
So many people had memo-
ries of going to this park.”

Amuse is known
through the industry for its

INDUSTRIAL CLEANING + PREPERATION

942 Saratoga Street, Newport, KY 41071

(859) 491-9800

www.baynum.com

work on repairing wooden
roller coasters.

“In the last couple of
years, we kind of split our
company into two divisions,”
Paul explained. “Amuse has
a wood coaster crew, but
we have this whole separate
division that does [rides like]

» See FUNLAND, page 77



http://baynum.com
mailto:tbaldwin%40amusementtoday.com?subject=

PFUNLAND

Continued from page 76

drop towers, carousels and
flat rides. We have two dif-
ferent tool trucks. As you can
imagine it requires different
types of tools.”

“When we were ready
to reconstruct, Amuse came
back out,” McCammon said.

The rides were ready to
welcome customers again
in the summer.

“We opened up on a
limited scale,” McCammon
told Amusement Today. “This
year we had to first renovate
it, which included the park
area itself — overhead lines,
new asphalt, landscape,
electrical and all that. All
the rides were open on the
weekends beginning the end
of July. Operation continued
through mid-September.
Our hopes and dreams, with
our weather being what
it is, is in the future to be
open from Memorial Day to
Labor Day. We are going to
run it six days a week and
are hopeful that we can do
seven days a week.”

Funland is adjacent to
Idaho Falls Zoo, so a zoo
ticket is not required for
families to enjoy the rides.
Plans are in development
for a new architectural
entrance to be built between
the two, and then ticketing
can allow for either or both.

Rides on offer were
an Allan Herschell car-
ousel, Eyerly Octopus, an
Eli Bridge Ferris wheel, a
children’s airplane ride and
a small train. Rides cost

either $2 or $3.

“We did a great
facelift to them,” said
McCammon. “We made

them look like they were
when they were new.”

“The older rides have a
distinct feel and character to
them,” added Paul. “People
remember that, and they
want to feel it again. Those
rides birth new ideas to
make new rides and to make
new and better things.”

The carousel was a more
involved project. Parts were
acquired to make it opera-
tional, but Amuse handled
some work with wood pan-
els that was required. More
painting and reconstruction
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A revived Funland was brought back to life over the summer. Amuse utilized an existing panel
from the carousel to use as a template (right) in the restoration process of the family ride.
COURTESY FUNLAND, AMUSE

over the winter will make
the carousel a labor-of-love
project in the months ahead.
“We took all the panels
off the carousel, measured
them and made templates,”
Paul told AT. “We routered
them, sanded them and then
the park painted them.”
When removing rides
from a Boomers facility
in Long Island, Paul was
engaged in discussion with

the people there to investi-
gate moving a larger train
to the zoo in the future.
“They were just going
to leave it, and I thought,
‘Gosh, someone could use
that” I contacted Funland
to see if they would be
interested,” Paul reported.
“The lawyers talked for a
few months, and finally
they wrote it all up. They
gave it to them for free.

It’s there now, so next year
we hope to help them get
it installed. It's a beauti-
ful train. I'm happy to see
things not get destroyed.”
With good weather
and good luck, Funland is
poised to see a bright future.
“This is a gem of the
city,” McCammon said.
“There was a study done
in 2015 by the city asking,
‘What do you want to see

done with Funland?’ The
overwhelming response was
‘Make it safe; make it look
better.” And that’s what we
did. Watching people come
in and they come up to you
and tell you they remember
their grandmother taking
them there — we have four
or five generations now rid-
ing these rides.”
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IAAPA makes regulation
progress in multiple states

ORLANDO — At the peak of the state legislative season,
IAAPA was tracking nearly 1,000 individual pieces of leg-
islation addressing a wide variety of issues that may have
impacted the attractions industry directly or indirectly.

Arkansas and Iowa passed bills that would extend the
amount of work hours available to those under 18. New Jersey
also fully implemented its 2022 law that reforms existing labor
programs. Working with lawmakers to find ways to help local
operators hire the workers they need, remains a top priority
for IAAPA at the state and federal level.

The State of Florida passed new amusement ride safety
standards. The new law contains provisions for new inspec-
tion requirements including nondestructive testing changes,
adds urgent care clinic visits to injury reporting, updates lan-
guage on staff training and documentation, changes the major
modification statutory definition, as well as signage updates.

For more than seven months, JAAPA worked in concert
with the Florida Attractions Association (FAA) to communi-
cate industry concerns with the bill as introduced and sup-
ported more practical amendments. IAAPA plans to continue
to work with FAA, members and state regulators during the
rules process in an effort to better align provisions of the law
with current industry standards.

. . i . . IAAPA achieved its top state legislative priority when
Over 100 Ride Operations Specific Educational Sessions Alabama passed ride safety legislation in the state. The new
Join us this year for an action-packedweek of enhancing law includes ASTM-referenced standards, a rider responsibility

your operational knowledge! law, as well as insurance and inspection requirements. Alabama
was one of three states without adequate ride safety legislation.
The last two are Montana and Wyoming. It's IAAPA's goal to
have all 50 states enact adequate ride safety laws.

*iaapa.org
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U.S. ride industry pioneers, others still building ‘the right stuff'

AT: Ron Gustafson
Special to Amusement Today

UNITED STATES —
Amusement ride manufac-
turing in the United States
dates back more than a cen-
tury as the industry continu-
ally evolved to support the
public's growing appetite for
family entertainment.

Among the earliest ride
builders were names such as
Philadelphia Toboggan Co.
(PTC), Allan Herschell Co.
and W.E. Mangels Co.

All three of these firms
produced carousels, with
PTC being — perhaps — the
most famous due to the elab-
orate hand-carved menager-
ie of animals on its massive
machines. PTC built more
than 80 carousels between its
founding in 1904 and shortly
after The Great Depression
of 1929. The company also
constructed 147 roller coast-
ers designed by industry
icons John Miller, Herbert
Schmeck and John Allen.

Today the compa-
ny is doing business as
Philadelphia  Toboggan
Coasters, Inc. in Hatfield,
Pa., and supplies a variety of
new coaster trains as well as
service to existing ones.

Huge ride portfolio

Herschell was once the
largest producer of amuse-
ment rides in the world,
pumping out 100 carousels
annually in the late 1800s
from its facilities in North
Tonawanda, N.Y.

The company oper-
ated under a variety of
names, including Armitage-
Herschell (circa 1873),
Herschell-Spillman (1899)
and finally, Allan Herschell
Co., Inc. (1915).

In more than 80 years
of manufacturing in the
Buffalo, N.Y., area, Herschell
had a diversified lineup of
equipment by the 1950s and
60s. One of the most popular
rides during that era was the
Little Dipper roller coaster,
which was produced after
rights were acquired in 1948
from the former Bradley &
Kaye Amusement Co., Long
Beach, Calif.

Herschell also built a
Mad Mouse coaster, Twister,
Flying Bobs and Caterpillar
thrill rides along with offer-

ing complete kiddielands
with boat, car, tank and jet
rides and more.

To add to its arsenal of
equipment, the company
also secured the rights to
build what was known as the
"King of the Midway," the
Sky Wheel. Called the "dou-
ble Ferris wheel" by many,
the ride was designed by the
Velare Brothers (Curtis and
Elmer) of Long Beach, Calif.
Though portable versions
were most common, a few
park models were delivered.

The Velares also designed
and constructed the Seattle
Wheel, which was featured
at the 1962 World's Fair in
Seattle, Wash. Herschell
reportedly built one Seattle
Wheel — now with Drew
Exposition of Augusta, Ga.
The ride used towers similar
to the Sky Wheel.

Miniature Train of
Rensselaer, Ind., founded
in 1932, was also added to
the Herschell arsenal in 1956.
The company was known
for its G-12 and G-16 trains,
some of which are still oper-
ating today.

Herschell also entered
the bumper car manufac-
turing in 1961 by purchas-
ing the Dodgem name
and business from the
Massachusetts company.

After changing owner-
ship a number of times and
with manufacturing moved
to Buffalo, the company
was sold to Chance Rides
Manufacturing in Wichita,
Kan. Following the 1970
acquisition, Chance ramped
up its own carousel produc-
tion while continuing to pro-
duce other Herschell rides,
including the Twister, Flying
Bobs and Sky Wheel.

By the late 1990s, Chance
had decided to let the
Herschell side of the busi-
ness go, but retained the
rights to the carousels.

In 1997 the Allan
Herschell Co. returned to its
roots in North Tonawanda,
N.Y., when the Carousel
Society of the Niagara
Frontier, which operates the
Herschell Carrousel Factory
Museum, purchased the
company back.

Today the Herschell firm
provides parts for hundreds
of the company's rides still

ALLAN HERSCIiELL C‘OMPA.NY

Above is an Allan Herschell Co. brochure (circa 1965) after the company moved under new
ownership to Buffalo, N.Y. from nearby North Tonawanda. Below is an original W.F. Mangels
Co. sales flier featuring the Roto-Whip ride. COURTESY RON GUSTAFSON ARCHIVES

in operation. A portion of
the revenue generated by the
sales supports the museum.

Serving up The Whip

The WUFE (William
Frederick) Mangels. Co. was
best known for manufactur-
ing the Whip ride, which was
introduced to the carnivals
and amusement parks in 1914.
The Coney Island, Brooklyn,
N.Y., supplier, founded in
1890, produced more than 500
Whips in less than 15 years,
according to company records.

Whip rides are still
operating at Dorney Park,
Allentown, Pa.; Knoebels
Amusement Park, Elysburg,
Pa.,; Kennywood, West
Mifflin, Pa.; and Lakeside
Park, Denver, Colo.

Mangels was also said to
be one of the first manufac-
turers to provide a series of
children's rides, including a
smaller version of the Whip
called the Roto-Whip.

He had more than 50 pat-
ents for amusement devices,
including one in 1907 for an
improved galloping mech-
anism for carousels. It is
believed his creation led to
the development of jumping
carousel horses, which are
popular today.

W.F. Mangels died in
1958, and the company was
moved to Bay Shore, N.Y,,
and became known as the
A.G. Mangels Co., operated
by son, Albert G. Mangels.

The company lasted
until the late 1970s.

\\\\
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This movel amusemcat rids for children has proven
irself the leader of Kiddie Rides. Children will pass
up other rides w0 enjoy this new thrill and without
exceprion they giggle and smile as chey ride. Any
Kiddie ride offering such a pleasure to children will
endure in popularity. Mothers do not hesitate a
moment €0 trust their little ones on this beautiful
and safe children’s ride.

The small Whip Cars seat two children each.
They operate in an ecoentric course on a circulas
platform ar a higher speed than orher Kiddie rides,
yet with perfect safety. The eccentric motion im-
parts to the cars a pleasant riding sensation without
jolt or jar.

These ROTOWHIP Cars are a duplicate in
miniature of the famous "WHIP." They are of
stecamlined design and wimmed with Chrome
fietings, upholstered in imitation leather and ficed

110-220 Violts.

v i

KIDDIE ROTO-WHIP

DIMENSIONS

Diameter of circular placform . .. .. .. 24 feet.

Number of Whip Cars 8, seating 16 children.

Size of Electric Motor, 1 H.P., 1 Phase 60 Cycles,
Net Price FO.B. Facory  $2450,00

Manfactured exelusively by

with safery bandle bars; they ure highly decorared
in colors, The wheels run on Timken bearings.
Each car is provided with a waterproof canvas cover
for closing.

The driving mechanism consists of Elecric
Motor, Automatic Clutch and sealed Gear Box with
steel gears running in oil. This drive is regarded as
the simplest and most effective of any Kiddie ride.

Included in the equipment is 3 pomable Steel
Cabinet in which all the switches, fuses and starter
buttons are located. This cabinet may be placed in
any convenicnt location. The starting and stopping
is by pushbutton.

The Kiddie ROTO-WHIP is of excellent con-
struction of best ial and skilled % ship
giving long trouble-free service.

Number of Eleceric Light Sockers, 18
Total weight 5200 Ibs. Cubic Feer 500.
Crating, when required, extra.
Complete — ready for operation.

Subject to change without notice

Eyerly and Hrubetz

The West Coast is no
stranger to amusement ride
manufacturing either as
some of the most popular
attractions in the industry
have been produced there.

Lee Eyerly and Frank
Hrubetz built rides that have
stood the test of time as many
of their machines are still oper-
ating at parks and carnivals.
The two men are also cred-
ited with pioneering an era

of owner-friendly folding por-
table rides on single-trailers.
Eyerly made his name
as an aviation expert and
opened Eyerly Aircraft Co.
in 1930 adjacent to the airport
he founded in Salem, Ore. To
his surprise, the company's
Orientator flight simulator,
later called the Acroplane,
became a popular amusement
attraction, resulting in the

» See RIDE, page 81
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U.S. Ride Manufacturers (present)

Company name Products produced
A.D.G., Cohoes N.Y.
Allan Herschell Co., North Tonawanda, N.Y.
Altitude Attractions, Logan, Utah
Amusement Devices & Manufacturing, Schaller, lowa

Builder of Mountain/Alpine coasters
Supplier of parts of former Allan Herschell rides, excluding carousels — those rights held by Chance
Builder of new rides: Zip Lines, Hammered Drop Tower
Builder of new rides: Slides, Swings, Fun Houses, Pirate Ships, Spin Rides

A.R.M. (USA) Inc., Wintersville, Ohio

Battech Enterprises, Salem, Ore.

Bumper Boats Inc., Newport, R.I.
Chance Rides, Wichita, Kan.
Dalton Kid Ride Rebuilders, Foley, Mo.
E&F Miler Industries, Portland, Ore.
Eli Bridge Co., Jacksonville, Ill.

Extreme Engineering, Athens, Texas

Frederiksen Industries, Tampa, Fla.

Great Coasters International, Sunbury, Pa.
High-Lite Rides, Greer, S.C.
J&J Amusements, Salem, Ore.

KidSteam, Dallas, Texas

Larson International, Plainview, Texas
Majestic Manufacturing, New Waterford, Ohio

Majestic Trains, Astatula, Fla.
Martin & Vleminckx Haines City, Fla.
Mulligan Amusement Rides, Gibsonton, Fla.

Owen Trailers Inc., LaPorte, Ind.

Philadelphia Toboggan Coasters, Inc., Hatfield, Pa.

Premier Rides, Baltimore, Md.

Rocky Mountain Construction, Hayden, Idaho

Ride Development Co., Independence, Ore.

Sally Dark Rides, Jacksonville, Fla.
Skyline Attractions, Orlando, Fla.
SkyTrans Manufacturing, LLC, Contoocook, N.H.
Speciality Ride Mfg., Greensboro, N.C.
Swannee River Railroad, Lufkin, Texas
S&S Worldwide, Logan, Utah
Texas Bells & Whistles, Austin, Texas
Theel Co., La Cygne, Kan.

The Gravity Group, Cincinnati, Ohio
Trainworks Global, Charlotte, N.C.
Wisdom Rides Of America, Merino, Colo.
Wadkins Expo Wheel, Upper Falls, Md.

»RIDE
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company changing its focus
from aircraft manufacturing
to amusement rides. Despite
moving into the ride business,
Eyerly didn't change the com-
pany name or logo.

Working with Eyerly in
those early years was engi-
neer Frank Hrubetz, who
helped develop rides such
as the Loop-O-Plane and
Roll-O-Plane. Hrubetz left
the company in 1939 and
formed the Frank Hrubetz
& Co. just across the airfield.

Eyerly's most popular
ride, the Octopus, led to
a later version named the
Spider and then the grand-
daddy of the series, the
Monster. The company also
produced the popular Rock-
O-Plane, Fly-O-Plane and a
couple of kiddy rides.

Lee Eyerly retired in the
1950s and son, Jack, took over
as company president. Jack's
son, Jon, operated the com-
pany during its final years
leading up to 1990, when the
company filed for bankrupt-
cy after a fatal accident on
one of its Monster rides.

Guy Sherbourne was a
long-time technician at Eyerly
and recalled in a 2020 conver-

Builder of new rides: Rock Star, Vertigo, Super Shot, Mega Bounce, Sky Hawk

Builder of Kiddie Bumper Boats
Builder of new rides: Carousels, Ferris Wheels, Steel Coasters, People Movers, C.P. Huntington Trains, Flat Rides

Builder of new rides: DownDraft, Zero Gravity, Cliff Hanger, Black Widow, Spider, more; Parts support for Hrubetz, Kilinski, Manco and Eyerly, Oregon Rides

Builder of new rides: Various Umbrella Kids Rides; Parts support for Hampton Umbrella Rides

Builder of new steel roller coasters

Builder of new rides: Ferris Wheels, Scrambler, SpiderMania, Construction Zone

Builder of tower rides and various flat rides

Builder of new rides: Fun Slide in various sizes

Builder of new wooden roller coasters, coaster trains, Titan steel track

Builder of new rides: Gondola Wheels, Scat, Spinner, Carousels, Walk-Throughs, Trains,

Builder of new rides: Bumper Boats, Go Karts

Builder of new rides: Hand Cars, Trackless Trains

Builder of Trackless Trains

Wooden Roller Coasters

Builder of new rides: Gondola Wheels, Sea Ray, Sky Quest Swing

Builder of Fun Houses, Glass Houses, Dark Rides

Roller Coaster Trains, Fin Brake Systems
Builder of Steel Roller Costers, Dark Ride Coasters
Builder Of Steel and Wooden Roller Coasters, Coaster Trains

Builder of new rides: Bumper Cars

Builder of Dark Rides, Interactive Attractions

Builder of new rides: Roller Coasters, Children's Rides
Builder of Sky Rides and Ski Lifts
Builder of Chair Jet Swing Ride, Krazy Bobs, Ticket Offices, Support Equipment

Builder of Train Rides

Builder of new rides: Super & Giant Loop, Flying Scooter, Tilt-A-Whirl, Star Dancer, spin rides, Mega Bounce, Super Shot
Builder of new rides: Scooter Bumper Cars, Charlie Chopper, Back Spin Roller Coaster, Central Park, Catch N' Air, Music Express

Builder of Steel Roller Coasters, Coaster Trains, Tower Rides, Support for Arrow Development Rides

B

Builder of Train Rides

uilder of Carousels

Designer of wooden roller coasters; Sister firm Gravitykraft Corp. builds coaster trains

Builder of Trains, Supplemental Equipment

Buider of numerous Spectacular, Family and Chidren's rides
Builder of Gondola Wheels

Above is a Grover C. Watkins Heart Flip shown in 1978 shortly after leaving the factory
in Paducah, Ky. Pictured at right is a 1965 Allan Herschell Sky Wheel owned by Big Rock
Amusements. COURTESY RON GUSTAFSON ARCHIVES

sation how he acquired the
company: "I would go out
and train people on how to set
up and operate them (Eyerly
rides)," Sherbourne said of his
tenure. "Jack offered the busi-
ness to me with plant and
everything (after the bank-
ruptcy filing)."

Sherbourne purchased
the company and formed
Oregon Rides, which pro-
vided parts for Eyerly rides
for more than a decade.
Battech Enterprises of
Salem, Ore., bought the

assets of ORI, LLC, formerly
Oregon Rides, in 2015 and
continues to supply parts for
Eyerly equipment.

Another line of attractions

Hrubetz gave the indus-
try popular rides such as
the Paratrooper, Round Up,
Hurricane, portable slide
and Tip Top. Lesser know
pieces included the Spitfire,
Meteor, Hi-Ball and Fireball.

By the 1970s, the com-
pany was said to be the sec-
ond largest manufacturer of

rides in the U.S., producing
60 pieces annually.

Dan Kilinski, Hrubetz's
son-in-law, became vice presi-
dent of the firm and eventually
took over the company, renam-
ing it Kilinski Manufacturing
Co. The company changed
ownership twice — becoming
Manco and Dartron — before
Battech acquired Dartron's
assets in 2009.

Battech continues to
build new rides such as the
Downdraft (Hurricane with
new features), Zero Gravity

— compiled by Ron Gustafson

(modern version of Round
Up), slides and Cliff Hanger.
It also resurrected the Eyerly
Spider with an wupdated
model it calls Black Widow.

Grew up in the business

Jerry Barber was anoth-
er industry innovator, best
known as the owner and chief
executive officer of Venture
Ride Manufacturing Co.,
(1972-1990) of Greenville, S.C.

The company, according

» See RIDE, page 82
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Above left is Arrow's first Corkscrew roller coaster shown in Feb. 1976 at Knott's Berry Farm, Buena Park, Calif. One of the popular Chance Zipper
attractions is shown above middle. This 1936 Smith & Smith Chair Plane (above right) is shown in operation at the former Midway Amusement Park in Maple
Springs, N.Y. The ride operated more than 80 years before formally being retired at Bay Beach Amusement Park in Green Bay, Wisconsin.

COURTESY RON GUSTAFSON ARCHIVES; RON GUSTAFSON
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to Barber in a 2019 interview,
built around 30 different
rides, the most popular being
the Scat, Cobra, Venture
Rider, Mini Himalaya and a
series of Venture Go-Round
kiddie pieces.

He grew up in the indus-
try as his father, Earl, oper-
ated Barber Brothers Shows
in Cedarville, Ohio.

After high school, Jerry
bought an Allan Herschell
Little Dipper and booked
it with Drew Shows, but
returned home shortly after
and attended Ohio State

University, earning a Bachelor
of Science in Comprehensive
Science in Education.

He taught for a couple of
years and at age 25 became
principal at the high school
in Finley, Ohio.

"I was the youngest per-
son ever appointed to that
position," he recalled.

While he enjoyed his
stint in education, Barber
really wanted to build
amusement rides.

One of his earliest cre-
ations — built in a garage in
Finley — was the Caravel,
which incorporated two
rotating wheels on a center
hub. The seats looked like

small boats and were sus-
pended from 10 sweeps on
each wheel.

Barber cut a deal with
Chance Rides and the attrac-
tion became known as the
Turbo with the open-air seats
converted into enclosed tubs.

In 1969 the late Harold
Chance offered Barber a
job with the company and
he moved to Wichita, Kan.,
to become an advisor with-
in the firm.

A prototype of the pop-
ular Zipper ride was being
tested at Chance during that
time and Barber's engineering
skills paid off as he came up
with a solution to make oper-

ating the ride more efficient.

He designed a frame-
work which allowed two
seats to be loaded during one
stop, instead of the single-
seat concept which would
have likely spelled doom for
the ride. The rest is history as
the Zipper quickly found its
way onto many a midway in
the years that followed.

Royalties from the Turbo
helped him launch Venture,
where he invented 38 pat-
ents, including the Free
Fall which he licensed to
Intamin Amusement Rides
in Switzerland.

Known for the Chair Plane

U.S. Ride Manufacturers (defunct)

Company name

Dinn Corp., Cincinnati, Ohio
Goforth Industries, Shelby, N.C.

Eyerly Aircraft/Oregon Rides, Salem, Ore.

Frank Hrubetz/Kilinski/Manco/Dartron
Funni-Frite Industries, Columbus, Ohio

Hodges Hand Cars

W.F. Mangels Co., Coney Island, Brooklyn, N.Y.
Miller & Baker Co., Philadelphia, Pa.
Pretzel Amusement Co., Bridgeton, N.J.
Smith & Smith Co., Springville, N.Y.
Philadelphia Toboggan Company, Philadelphia, Pa.

National Amusement Devices, Dayton, Ohio

Sellner Manufacturing, Faribault, Minn.

King Amusement Co., New Haven, Mich.

Garbrick Amusements Inc., Centre Hall, Pa.

Hampton Rides, Portage des Sioux, Ill.

Venture Rides, Greer, S.C.
Grover C. Watkins, Paducah, Ky.

B.A. Schiff & Associates, Miami, Fla.
Spillman Engineering, North Tonawanda, N.Y.

Custom Coasters International, West Chester, Ohio

Arrow Dynamics, Clearfield, Utah

O.D. Hopkins Associates Inc., Miami, Fla.
Childress Manufacturing Co./Expo Wheel, Easley, S.C.
Miniature Train, Rensselaer, Ind.

Dodgem Corp., Salisbury, Mass.

San Antonio Roller Works, San Antonio, Texas

Bradley & Kaye Amusement Co., Long Beach, Calif.
D.H. Morgan Manufacturing, La Selba Beach, Calif.

Norman Bartlett, Miami, Fla.
Traver Engineering, Beaver Falls, Pa.

Bisch Rocco, Ciicago, Ill.

Velare Brothers, Long Beach, Calif.

Loof Carousels, Riverside, R.I.
E.J. Morris, Philadelphia, Pa.

Products produced

Roller coaster designer

F-80 Jets, Sky Ride, Swinging Gyms

Loop-O-Plane, Rock-O-Plane, Fly-O-Plane, Roll-O-Plane, Octopus, Spider, Monster

Paratrooper, Round Up, Hurricane, Slide, Meteor, Star Trooper,

Dark Rides, Fun Houses

Kiddie Hand Cars

Whip, Roto-Whip, Carousels, Children's Rides

Wooden Roller Coasters

Dark Rides

Chair Plain, Ferris Wheel, kiddie rides.

Carousels, Roller Coasters

Trains, Roller Coasters

Tilt-A-Whirl, Spin Rides, Tobaggan Water Slide
Frolic, Other Adult and Kiddie Rides
Ferris Wheels, Merry Mixer, Other Adult and Kiddie Rides
Various Children's Umbrella Rides, Tubs-O-Fun, Hand Cars

Cobra, Scat, Mini Mimalaya, Venture River, Venture Go-Rounds, Speedway
Tempest, Swinger, Heart Flip, Rampage, Children's Rides, Electronic Shooting Gallery

Kiddie Roller Coasters, Wild Mouse

Carousels

Wooden Roller Coasters

Steel Looping and Mega Coasters, Flume Rides

Flume Rides, Steel Roller Coasters
Musical Chairs, Castle Mania, Slide, Gondola Wheel
Various Sizes of Miniature Trains

Dodgem Bumper Cars

Carousels, Umbrella Rides, Kiddie Ferris Wheel

Flying Coaster

Little Dipper Roller Coaster, Kiddie Boat Ride, Ballon Ride, Carousels, Red Baron Plane
Roller Coaster Trains, Hypercoasters, Carousels, Auto Rides,Custom Rides

Caterpiller, Circle Swing, Tumble Bug

Flying Scooter

Sky Wheel, Space Wheel (one)

Carousels
Carousels

— compiled by Ron Gustafson

Of the lesser-known
ride builders of yesteryear
was the Smith & Smith Co.
of Springville, N.Y., near
Buffalo.

Founded in 1920 by
brothers Joseph and Louis
Smith, they set up shop in a
company formerly known as
Armitage Guina where they
developed the Chair Plane,
which became the flagship
product for the company.

"It was probably our best
seller," recalled James J. Neff
in a 1992 interview. Neff was
one of the last owners of the
company before it closed in
1963.

Smith & Smith produced
two models — 18 and 22-foot
towers — of the popular
swing ride and sold them to
parks and carnivals around
the world.

"After the war (World
War II), we manufactured
hundreds of rides," Neff
asserted, whose father was
a son-in-law of the Joseph
Smith. "We couldn't fill
orders fast enough."

The company also pro-
duced a kiddie chair plane;
30-foot, 10-seat Ferris wheel;
as well as kiddie plane, car
and boat rides.

One of the oldest operat-
ing Chair Planes (1936) was
taken out of service this year
at Bay Beach Amusement
Park in Green Bay, Wis.
Prior to finding a home in
Wisconsin, the ride oper-
ated for years at the former
Midway Amusement Park
in Maple Springs, N.Y,
which was about an hour
from the manufacturer.

Swings and things
Swing rides in the amuse-
ment industry have taken

» See RIDE, page 83



PRIDE

Continued from page 82

on many shapes and sizes
throughout the years and few
operations don't have some
version of the attraction.

Another former manu-
facturer of a popular porta-
ble swing ride was Grover C.
Watkins Inc. in Paducah, Ky.
Its Swinger can still be found
on numerous carnivals today
as it neatly folds down on its
trailer and is easy to erect.
More than 100 Swingers
were reportedly sold during
the 1970s when the company
was in its heyday.

Watkins also built a
swing called Heart Flip,
which had eight heart-
shaped seats patrons could
spin at will — similar to
Frolic offered by the former
King Amusement Co. of
Michigan. Lakeside Park in
Denver, Colo., currently has
a Heart Flip and a few are
still with carnivals.

Watkins was also known
for the Tempest, which was
a unique spinning thrill ride
for its time. Though trailer-
mounted and another easy
ride to move and set up,
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Above left is a Larson International Giant Loop (also known as a Fireball) attraction. A Chance Rides Giant Wheel is pictured
above right. COURTESY RON GUSTAFSON

some smaller amusement
parks featured them. A sis-
ter piece with less elaborate
theming was the Hustler.
Also setting the two rides
apart was that the Tempest's
trailer tilted on out-riggers

and jacks, whereas the
Hustler did not. From time-
to-time you can still see these
rides on carnival midways.
The company also built
the Rampage, which some
show owners referred to as

the "poor man's Sky Wheel."
It had two revolving wheels
attached to a center boom
which also rotated. Though
mounted on a single trailer,
only a handful were built.
The attraction saw new life

a few years ago as Wisdom
Rides Of America, Merino,
Colo., started retrofitting
existing Rampages with new
seating, lighting and con-

» See RIDE, page 84
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Above is a Venture Granny Bug. COURTESY RON GUSTAFSON
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trols. Wisdom also launched
its own updated version
called Stampede.

Longevity

Recognized as the oldest
continually-operating ride
manufacturer in the country
is family-owned Eli Bridge
Co. of Jacksonville, Il
According to the company's
website, W.E. Sullivan start-

ed building Ferris wheels in
1900 at his bridge-building
firm and new wheels are
produced to this day.

In 1955 the company
introduced the ever-popu-
lar Scrambler ride and has
broadened its offerings with
a couple of kiddie rides.

Chance Rides has been
building attractions for more
than 60 years with the C.P.
Huntington train, its most
popular piece with more than
400 sold. Steel coasters, Ferris

4
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wheels, carousels, trams and
other thrill rides are also cur-
rently built by Chance.

Others of note

Other prominent suppli-
ers include:

J&S Rides, Inc.
(doing business as Larson
International, Inc.), Plainview,
Texas, builder of Fire Ball and
Giant Loop, Flying Scooter,
Tilt-A-Whirl and more.

Great Coasters
International, Inc., Sunbury,
Pa. and The Gravity Group,
Cincinnati, Ohio. Both firms
design wooden coasters and
supply coaster trains as well
as track service.

Rocky Mountain
Construction (RMCQ),
Hayden, Idaho, builds steel
and hybrid coasters as well
as coaster trains. RMC is also
noted for transforming exist-
ing wooden coasters into
hybrid models.

S&S Worldwide, North
Logan, Utah, builds a variety
of steel coasters, as well as the
Screamin Swing and drop tow-
ers. The company also acquired
the rights to the former Arrow
Dynamics and maintains
parts and support for many
of Arrow's steel coasters and
flume rides. Arrow introduced
the industry to Corkscrew
(1975) and other looping and
mega coasters.

ARM Rides,
Wintersville, Ohio, provides
spectaculars such as Rock
Star, Sky Hawk, Vertigo and
Super Shot towers.

Frederiksen Industries,
Inc.,, Tampa, Fla., is the
maker of the popular Fun
Slide series.

Majestic Manufacturing
Inc., New Waterford, Ohio,
supplies Scooter bumper cars
structures, bumper cars and
other thrill and family rides.

Skyline  Attractions,
Orlando, Fla.: steel coasters
and children's rides.

Trainworks Global,
Charlotte, N.C., and Texas
Bells and Whistles, Austin,
Texas, also provide trains
to the parks and attractions
industries.

Resilient industry

As proven time and
again, the amusement ride
industry is certainly one of
resilience as it emerged from
The Great Depression, World
War II and — most recently
— the COVID pandemic.
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AUCTION

NORTON
AUCTIONEERS

THE INDUSTRY EXPERTS!

Professional Auctioneers & Appraisers
Carnivals ® Parks ® Carousels
FEC'’s e Museums e Tourist Attractions
P.O. Box 279, Coldwater, MI 49036

(517) 617-1104

email: Dan@spiethandsatow.com
www.nortonauctioneers.com

FOR SALE

* KMG Freak Out (T/M).....$499,000
e Zamperla Baja Buggy....$30,000
* Zamperla Red Baron........$59,000
* SBF Crazy Cars.....$89,000
* S &S Frog Hopper.......$49,000
* Moser 8 MT Drop Tower......$69,000
¢ Visa Mini Bumper Cars ()......... $69,000
e Chance Sea Dragon.....$199,000
¢ Kilinski Slide (T/M).....$39,000

Call Len or Earl
(908) 526-8009 * FAX: (908) 526-4535
www.Rides4U.com

WANTED:

Industry newspaper
Amusement Today is
seeking an individual to
join our ad sales staff.
This is the perfect position
for networking and being
part of the Amusement
Industry! Candidate will
work from home and
receive 20% commision
on all ad sales.
Duties:
eContact potential new
advertisers within the
Amusement Industry
*Build relationships with
above contacts
*Sell electronic and
print advertising for
Amusement Today
*Represent Amusement
Today in a positive
and professional manner
at all times
Requirements:
eFamiliarity with MS Word
and MS Excel
eFamiliarity with the
Amusement Industry
eWillingness to be easily
contacted via phone/email
throughout workday

Please send
resume and contact
information to
Publisher Gary Slade:

gslade@amusementtoday.com

AVAILABLE FOR PURCHASE

17 J and J electric double eagle go karts

$1,800/kart

4 chargers
$500/each

Includes trailer

$35,000

Extra tires and parts, no charge.

1978 Selner Tilt a Whirl

Like new bonnets ¢ Cable 1 year old.
Ran all of 2022 - inspected by State of New Hampshire

Call Rick at 727-421-3569 or 603-585-9780

OPPORTUNITY

Field Service Technician
($70-85K)

To install, troubleshoot, and maintain
our extensive product line.

Job Duties:

* Travel as needed to customer locations (domestic and
international) to install or troubleshoot with high regard to
customer service and quality

« Utilize mechanical and electrical knowledge to
comprehend all facets of design, manufacturing,
assembly, installation, and troubleshooting of products

* Oversee installation projects onsite by delegating,
communicating, training, organizing and facilitating
effectively

* Follow safety guidelines at all times and report any
violations to management

» Other duties as assigned

Job Requirements:

* Bachelor's degree in an engineering or technical field
preferred

= 3-6 years of experience in the industry, field of study,
mechanical/electrical, overseeing assembly and/or
installation of quality specialized products

* Proven understanding of electrical/mechanical
applications, project management, and quality assurance
programs

= Ability to travel (domestic and international) 60-70% of
the year and for extended periods of time

= Strong communication (oral and written), customer
service, technical and troubleshooting skills

= Sound organizational skills, proven ability to delegate
tasks, and experience with customer relations a must

= Strong computer and mobile device skills a must

= Ability to manage on time arrival and as scheduled to job
sites and to work within established guidelines and
procedures

= Valid driver’s license and good driving record; valid
passport (or ability to obtain)

* Experience with mechanical designh concepts and Auto
CAD, Pro-E, and prototype development a plus

* Familiar with ASTM safety standards a plus

« Experience in the amusement industry a plus

Chance Rides, LLC Offers:

« Competitive salary (commensurate with experience)

« Relocation/sign-on bonus

= Annual Performance Reviews

* Comprehensive benefits including medical/dental/vision
* COBRA continuation coverage reimbursement

= 401(k) with company match

* Flexible Spending Accounts

« Employee Referral Bonus Program

« Personal, Vacation and Holiday Pay

ﬂl OUR

For more details including job expectations
and to apply online visit:

https://www_chancerides.com/jobs/field-service-technician/

Chance Rides, LLC is an Equal Opportunity Employer



http://rides4u.com
http://www.Rides4U.com
http://nortonauctioneers.com
mailto:gslade%40amusementtoday.com?subject=
https://www.chancerides.com/jobs/field-service-technician/

Pre-IAAPA Expo Issue | November 2023 AMUSEMENT TODAY 87

.:. l "p :

¥ -

1e03883g T Y
ypi g

ELEVATE YOUR BUSINESS:

Explore Total Coverage with

McGowan Allied Specialty Insurance.
See you at IAAPA! Find us at booth 3021!

At McGowan Allied, our experts simplify the process, ensuring you access to cutting-edge

coverage and peace of mind. Beyond policies, we guide you through the intricacies of all coverages,
ensuring your full understanding. Collaboratively, we equip your team for a safe and enjoyable
guest experience.

Unlock enhanced risk management with us:

*  Overall cost reduction through use of our advanced loss control services.
* Free educational webinars and employee training.

* Dedicated to the Amusement Industry for over 40 years.

Interested? Lets Talk.

MCGOWAN ALLIED  ¥IAAPA OFA0)  McGowanled.com /connect

1ol 140 Fountain Parkway N, Suite 570
SUATNURERIBINEDR 2023 : St. Petersburg, FL 33716
727.547.3023

Specialty Insurance



http://mcgowanallied.com/connect

THE AMUSEMENT GROUP

Key Success
Factors

Compact footprint
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Immersive environment

Experience, not just rides. shared experience

With a highly diversified portfolio and one-stop-shop approach, Zamperla introduces the
concept of Integrated Rides: the ability to combine rides, creating entertaining and
immersive areas for shared experiences. Brings energy

Zamperla’'s world-famous collection of flat rides is woven with a Zamperla Coaster to maximize 1o pldcarnaidng
the capacity, providing opportunities for increased ROI and dwell time in an area that would
have otherwise been vacant.
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http://zamperla.com

