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 SeaWorld San Diego opens long-awaited Emperor dive coaster from B&M — pages 9-10

Roaring Timbers debuts at 
Sun World Hon Thom Nature Park

PHÚ QUÕC, Vietnam — Opened 
February 1, Vietnam’s first and only 
wooden roller coaster is a twisted mar-
vel. Sun World Hon Thom Nature Park 
has some unique attributes as well — 
the biggest is that it is on an island in 
the Gulf of Thailand in which visitors can 
only reach it by cable car or boat. The 
world-record cable car system is nearly 
five miles long. Once visitors arrive at 
Hon Thom Island, they experience a 
tropical paradise.

Attractions are not plentiful, as com-
pared with actual theme parks spread 
throughout the globe, but Roaring 
Timbers is unquestionably the star 
attraction.

“With Hon Thom Nature Park, being 
surrounded by natural beauty and lush 
jungle, we thought that a wooden coast-
er would fit extremely well into this envi-

ronment and both blend in and stand 
out within its environment,” said Daan 
Duijm, director of operations and set 
up, Sun World Group.

Because of the island terrain, Great 
Coasters International, Inc. (GCII) had 
interesting topography in which to craft 
something very special. Hills and sloped 
embankments add to the character and 
flavor of Roaring Timbers.

“The terrain was a bit challenging 
when it came to the overgrowth of the 
trees, grass and shrubbery,” said GCII 
President Clair Hain, Jr. “However, the 
view is absolutely beautiful. Adding the 
wooden coaster to the area just made it 
more enjoyable.”

With more than 75 steel coasters 
in Vietnam, citizens and tourists are 
likely familiar with a roller coaster expe-
rience. A handful are installations from 

Built by GCII, Roaring Timbers takes advantage of the hillside terrain of Sun World Hon 
Thom Nature Park. COURTESY OF SUN WORLD

AT: Tim Baldwin
tbaldwin@amusementtoday.com
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Peppa Pig Theme Park 
rides inclusive, accessible

WINTER HAVEN, Fla. 
— Every corner of the new 
Peppa Pig Theme Park, 
which officially opened on 
February 24, has been crafted 
with preschool children in 
mind. From their first roller 
coaster rides with their par-
ents, to free fair games for the 
whole family, to an all-terrain 
course where they can pedal 
tricycles through a sensory-
rich trail, Peppa Pig Theme 
Park is full of big, “oinktas-
tic” experiences and adven-
tures for small children and 
the big adults in their family 
alike. There is even a color-
ful splash pad that celebrates 
jumping fun in Peppa’s favor-
ite, “muddy puddles!” 

Through every expe-
rience within Peppa Pig 
Theme Park, children (here 
referred to lovingly as “little 
piggies”) and their families 
will snort, giggle, and, for 
many, create their family’s 
first theme park memories 
together with the help of 

Peppa and her friends.
But Peppa needed a little 

help from more than just her 
friends on the Peppa Pig Show 
to ensure that her new park 
would be enjoyable, inclusive 
and accessible for all children.

Back in November 2021, 
the still-under-construction 
park shared its commit-
ment to open as a Certified 
Autism Center to media at 
the IAAPA Expo in Orlando. 
The park, along with Merlin 
Entertainments, its parent 
company, also announced 
it had been working close-
ly with Antonio Zamperla 
S.p.A. and Technical Park to 
modify the attractions com-
ing to the park to be inclusive 
and accessible for all children. 
Merlin and Technical Park 
revealed its newly designed 
ride vehicle for Peppa Pig’s 
Balloon Ride, which allows 
for increased accessibility for 
children with wheelchairs.

The official press release 
from that day said, “Little 

4See PEPPA, page 6

In November 2021, the park shared its commitment to open 
as a Certified Autism Center to media at the IAAPA Expo in 
Orlando. COURTESY PEPPA PIG THEME PARK
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AT NOTEBOOK: John W.C. Robinson, jrobinson@amusementtoday.com

So much can happen in 25 years. 
Think back to where you were a 
quarter century ago. 

I was nursing my first (legal) alcoholic 
drinks. The box office was being 
dominated by James Cameron's Titanic. 
The world was mourning the sudden 
loss of Princess Diana. Harry Potter had 

just debuted on bookshelves. 
And, Amusement Today was just starting to share 

amusement industry news on the desktops of industry 
decision-makers across the globe.

From humble beginnings as a trade newspaper 
to now a leading source for amusement and 
attractions news in print, online and via email, 
Amusement Today has evolved alongside the 
industry it serves and kept it informed. 

AT shared news across the globe of the devestation 
of Hurricane Sandy as it washed away the boardwalks 
along the Jersey Shore. It worked to raise funds to 
help the staff of Blue Bayou Waterpark & Dixie Landin' 
after the devastating floods of 2016 hit Baton Rouge, 
Louisianna. When COVID-19 shutdown the industry, the 
staff at Amusement Today wasted no time in working 
at no cost to produce a free special edition which 
helped the industry share thoughts on dealing with the 
shutdown and getting critical information spread to 
park owners, manufacturers and other suppliers.

Through it all, the family at Amusement Today 
has grown and changed, but it remains continually 
dedicated to serving the amusement industry as 
a whole. That has not changed in our first quarter 
century, and it will not change in the next.

As recently as the past couple of years, our 
industry has proven resiliant, adaptable and a leader 
worldwide. Amusement Today has been proud to 
serve the industry along the way, and our family is 
eager to continue bringing the people within that 
industry together with information, knowledge and 
opportunities for comradery. 

Thank you for our first 25 years!

Starting next quarter century

Robinson

During the last two years, our 
industry has been turned upside down. 
We have met many challenges and 
we have created many opportunities, 
both of which continue to transpire. 
Just recently, the world experienced 
another unexpected occurrence — the 
atrocity that Russia has inflicted upon 
Ukraine and the Western world. Russia, under 
Vladimir Putin, has waged this barbaric, non-
provoked war. The NATO members have stood 
strong thus far, imposing sanctions which are 
meant to impact Russia’s financial stability. As 
of today, it would appear that more sanctions 
are going to be levied on Russia by Western 
world powers, in order to further weaken their 
ability to destroy Ukraine.

ITPS has been contracted for work in both 
Russia and Ukraine. We have always explored 
any business opportunity that comes our way. I 
know from discussions and collaborations with 
other consultants, designers, suppliers, and 

vendors that the same opportunities 
have come their way.

In view of this recent heinous act 
by Russia, I call upon fellow industry 
colleagues to boycott any current and 
further work that might be underway 
in Russia and not undertake any new 
assignments until Russia stops its inva-

sion and removes its troops from Ukraine.
40 years ago, when starting ITPS, I imme-

diately realized that a global common denomi-
nator existed among people everywhere in the 
world, and that is “everybody wants to have 
fun,” no matter what religion, culture, geo-
graphical region or governmental restrictions 
might exist. People want to have fun.

Until the incredible barbarity unnecessarily 
put upon Ukraine by Vladimir Putin stops, our 
industry too should stop any and all supply of 
services to Russia. We are in the business of 
supplying fun and should keep that in mind 
during this tumultuous time in Ukraine.

Call to action for Ukraine

Speigel

INDUSTRY VOICE: Dennis Speigel, International Theme Park Services
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THE INDUSTRY SEEN

With more than 30 years in the amuse-
ment industry, Bill Stockwell founded 
Ignite Performance Marketing Group 
to help organizations create, develop and 
manage sustainable strategic alliances 
that deliver incremental revenue streams 
and achieve stakeholder goals.  He 
brings an entrepreneurial mindset geared 
toward taking the big picture objectives 
and bringing them to life through collab-
orative planning and execution with his 
clients and their partners.  Bill is efficient, 
detail-oriented, a real “people person” 
and a lot of fun to be around.  He loves 
spending time with his wife and three 
boys and enjoys doing anything outdoors!

Title: Founder, Managing Partner.

Number of years in the industry:
30 years. I got hooked on the industry as 
a seasonal employee in college at Cedar 
Point. I’ve been blessed throughout my 
professional career to have had amazing 
experiences at world-class seasonal and 
year-round parks like Cedar Point and 
the Anheuser-Busch/SeaWorld Parks & 
Entertainment properties.  

Best thing about the industry:
It’s great to be a part of a business that 
brings happiness and fun to others and 
that draws families and friends together 
to make memories for a lifetime!

Favorite amusement park ride:
Top Thrill Dragster, Cedar Point, hands 
down!  What a rush, I laughed the whole 
time I experienced it.

If I wasn’t working in the amusement 
industry, I would be … Living in the woods 
with a view of the mountains and a house 
on a lot of acreage.  For some reason, rais-
ing chickens seems like a good idea too. 

Biggest challenge facing our industry…
Consumers expect entertainment experi-
ences to complement the available technol-
ogy they already hold in hand.  There is a 
huge opportunity to bridge real world and 
virtual experiences using strategic alliances.  

The thing I like most about amusement 
park season is… Nothing beats the excite-
ment of Opening Day in the morning when 
the midway music is playing, roller coasters 
rumble as safety checks are being con-
ducted, and guests are lining up to be the 
“first” to ride the latest attraction. 

Favorite spectator sport… Watching my 
three boys play baseball, lacrosse or golf.  

Favorite junk food: Loaded French Fries! 

I typically celebrate my birthday by … 
I just celebrate my kids’ birthdays.  It’s 
more fun. 

The best place I have ever watched a 
sunset is … Smoky Mountain National 
Park with my family last summer.  We 
watched elk graze in the meadow while 
the sun set behind the mountains.  

The last time I cooked a meal, I whipped 
up … Beef Stroganoff…Hamburger 
Helper. Luckily, I have been blessed with a 
wife who is an amazing cook.

When going somewhere, are you usu-
ally early, on time or late? Early! 

You’re at the beach: Do you stay on 
the sand or hit the waves? 
Enjoy the waves…from the sand connect-
ed to the beach bar. Living in Florida, the 
more I visit the beach the more I realize 
there are a lot of big creatures swimming 
in that water that might be hungry!

I would describe my backyard at home 
as … A postage stamp with a pool that 
allows our cats to lounge and occasion-
ally grab a drink of water. 

The worst movie I’ve seen lately is def-
initely … Extraction If you want a laugh 
watch this non-comedy. It’s horrible.

If you could be in a band, what would 
its name be? 
Steel Mountain Cowboys. 

MINUTE  
DRILL2

AT: Janice Witherow

Making concrete plans for 2022

Bill Stockwell, Ignite Performance Marketing Group

Bill Stockwell offers an entrepreneurial 
mindset to his clients which is geared 
toward taking the big picture objective. 
COURTESY BILL STOCKWELL

MIDDLEBURY, Conn. — With spring weather finally settling 
in, Quassy Amusement & Waterpark was making headway 
recently on its new state-of-the-art Rocket Rapids water 
coaster. Construction crews were busy pouring concrete 
footings for the ride and associated pump house to make 
way for erection of the huge fiberglass elements which 
have been assembled adjacent to the site. Quassy opens 
for its 114th season on April 23 with the new ProSlide 
attraction, the first of its type in Connecticut, slated to 
open May 28 along with the rest of the waterpark and 
Quassy Beach. COURTESY QUASSY AMUSEMENT PARK

http://kaypark.com
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piggies and their families 
will be able to ride to the 
sky to enjoy brilliant views 
from Peppa Pig’s Balloon 
Ride. They will enjoy this 
ride from whimsical bas-
kets crafted to look like a 
hot air balloon with baskets 
specially designed to allow 
children who use wheel-
chairs to roll into them with-
out needing to transfer from 
their wheelchairs. Merlin 
Entertainments’ creative 
and project delivery team, 
Merlin Magic Making, 
along with the ride manu-
facturers, worked closely to 
develop this adaptation to 
a fan-favorite ride to ensure 
more children could experi-
ence it safely along with a 
grownup companion.”

In addition to Peppa 
Pig’s Balloon Ride, the 
park’s marquee water play 
attraction, Muddy Puddles 
Splash Pad, has also been 
developed with kid-friendly 
accessibility in mind. The 
ground is specially graded 
for wheelchair use and sev-
eral heights of water play 
elements have been choreo-
graphed for the enjoyment 
of all guests and all abili-
ties. This includes a tunnel 
of water hoops that can be 
navigated in a wheelchair 
and additional interactive 
splash surprises at varying 
height levels.

Back on dry land, explor-
ers will discover additional 
fun adventures, sized with 
the same guiding principles 
and accessibility in mind. 
Children in wheelchairs can 
maneuver and explore the 
sensory-rich trail of Peppa’s 
Pedal Bike Tour without 
leaving their own wheel-

chairs. The enchanting, 
greenery-covered maze walls 
of George’s Fort have also 
been mapped out to all ADA 
guidelines and standards.

Even the counters for 
the free-to-play games in the 
Fun Fair section of the park 
have been constructed at 
accessible heights to be eas-
ily enjoyed by everyone.

Over at Daddy Pig’s 
Roller Coaster, the park 
wanted more than a tradi-
tional oval-style children’s 
coaster and Zamperla’s roll-
er coaster engineering team 
answered the call. They 
updated and expanded their 
classic Family Coaster by 
adding a kid-sized launch 
to the middle of the experi-
ence, making the end result 
a unique attraction. 

Zamperla refers to this 
as a Family Coaster Lift & 
Launch 155 model coaster 
with one, 22-passenger train. 
It is 14.5 feet high, has a 
length of 508 feet and reach-
es a top speed of 16 mph. 
Despite its short length, there 
are quite a few Zamperla fea-
tures and elements packed 
into the coaster. These 
include a booster tire lift, a 
vortex spiral, wave curves, 
a launch, a downward helix 
and magnetic brakes.

The coaster also features 
a transfer bench that eas-
ily attaches to the vehicle, 
allowing riders that require 
wheelchair access the ability 
to slide over the bench and 
into their seat. 

“Our roller coaster divi-
sion is constantly working to 
ensure that the largest number 
of guests possible can enjoy 
our attractions,” said Alberto 
Ferri, Zamperla’s roller coast-
er division director.

Adam Sandy , 
Zamperla’s roller coaster 

sales and marketing director, 
said, “This coaster saw us go 
back to the drawing board 
in a lot of ways. We not 
only added the launch, but 
there were several addition-
al technical improvements. 
Our Family Coaster system 
now features individual lap 
bars, magnetic brakes, and 
booster tires for the lift and 
launch. Most importantly, 
the chassis saw significant 
improvements that reduce 
the cost of ownership and 
time required for annual 
non-destructive testing.”

“This project was a lot 
of fun,” said Ferri. “We real-
ly enjoy projects like this. 
This is the largest pig we 
have designed for one of 
our coasters, but our team 
has experience with detailed 
theming and it was a unique 
challenge. Plus, we have 
enjoyed updating our classic 
Family Coaster so it remains 
state-of-the-art.”

The park didn’t end 
its quest for inclusiv-
ity with simply providing 
little people and wheel-
chair accessibility. Peppa 
Pig Theme Park partnered 
also with the International 
Board of Credentialing 
and Continuing Education 
Standards (IBCCES) to open 
as a Certified Autism Center. 

To earn this accredita-
tion, the park has conducted 
staff-wide autism sensitiv-
ity and awareness training 

and co-developed a sensory 
guide that features a review 
of every attraction, provid-
ing insight on how a child 
with sensory processing 
issues may be affected by 
each of the five senses. 

Because all the attrac-
tions and playscapes across 
the park have been built with 
accessibility in mind, the 
park has also developed an 
accessibility guide, available 
for use as planning tools to 
help all families be aware of 
the many services and access 
options available so they 
can plan the ultimate day 
of adventure for their pre-
schoolers. The sensory and 
accessibility guides are avail-
able for families at Guest 
Services as well as online.

What else can be expe-
rienced within Peppa Pig 
Theme Park? 

In addition to Peppa 
Pig’s Balloon Ride, Muddy 
Puddles Splash Pad, Peppa’s 
Pedal Bike Tour and George's 
Tricycle Trail, George’s Fort 
and Daddy Pig’s Roller 
Coaster, there are two play 
areas, Rebecca Rabbit’s 
Playground and Grandma 
Pig’s Greenhouse. 

There are also three more 
ride installations, such as: 
Grampy Rabbit’s Dinosaur 
Adventure, Mr. Bull’s High 
Striker and Grandad Dog's 
Pirate Boat Ride. 

The best part of all the 
attractions in Peppa Pig 
Theme Park is that grown-ups 
can enjoy each of these rides 
with their little ones — no 
child swap is ever necessary!

All ages and sizes are 
also welcome at Mr. Potato’s 
Showtime Arena for live 
entertainment and The 
Cinema, where little and big 
alike can catch some of their 
favorite episodes of Peppa 

Pig (or catch some Zs!).
The park’s restaurant, 

Miss Rabbit’s Diner, is a sit-
down, quick service loca-
tion that offers a menu for 
hungry “little piggies” and 
their families consisting 
of kid-friendly foods and 
adult fare. The selection of 
American bites offered range 
from classic family favorites, 
handheld sandwiches and 
snacks to an assortment of 
fresh healthy choices and 
delicious desserts. 

Miss Rabbit’s Diner has 
plush, comfy booths as well 
as traditional seating inside a 
large, air-conditioned space 
decorated with all the favor-
ite characters and scenes 
from the Peppa Pig show. 
Outdoor seating is also avail-
able with great views of the 
playful park including the 
Pirate Island Sand Play area 
and Peppa’s Pedal Bike Tour.

Single-day admission 
tickets to Peppa Pig Theme 
Park are $34.99 if purchased 
on the date of arrival and can 
be bundled with admission 
to Legoland Florida Theme 
Park as a Two-Park, Two-Day 
Ticket, starting at $134.99 
when purchased in advance 
online. The full walk-up gate 
price, if purchased the day of 
visit is $149.99.

In addition to Peppa 
Pig Theme Park, Legoland 
Florida Resort consists of 
Legoland Florida theme park 
with more than 50 rides, live 
shows and themed attractions 
inspired by popular LEGO 
brands and characters, a 
year-round, seasonably heat-
ed water park with more than 
a dozen family water slides, 
and three uniquely themed 
on-site hotel accommoda-
tions. The resort is located a 
short 45-minute drive from 
Orlando and Tampa.

PEPPA
Continued from page 1

Daddy Pig’s Roller Coaster (above left) is a custom Zamperla Lift & Launch 155 model Family Coaster and is a perfect first roller coaster for brave little piggies. 
Families can enjoy high-bounce action on Mr. Bull’s High Striker (above middle). Technical Park's newly designed ride vehicle for Peppa Pig’s Balloon Ride (above 
right) allows for increased accessibility for children with wheelchairs. COURTESY PEPPA PIG THEME PARK
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the amusement industry’s 
power players in terms of 
steel coasters. Most, how-
ever, are of the family vari-
ety. A woodie is a whole 
new animal for the people 
of Vietnam.

“All our visitors loved 
the experience; its unique 
in Vietnam and an experi-
ence which many visitors 
have only seen on TV in 
Europe and in the U.S.A.,” 
said Duijm. “It’s been great 
to see the look of amaze-
ment on the guests’ faces 
when they first see the 
twisted tracks made from 
wood, and then to see that 
excitement increase when 
their journey starts.” 

The design was created 
and engineered by Skyline 
Attractions for GCII. 

"Roaring Timbers was 
the second centerline done 
using some of the newer 
software techniques that 
we've developed,” said 
Dustin Sloane, director of 
creative processes, Skyline 
Attractions. “This allowed 
us to get a little more 
aggressive with some of the 
shapes and transitions in a 
way that we wouldn't have 
been able to before."  

“Roaring Timbers fea-
tures 14 hills and 14 excit-
ing crossovers that pass 
over or under another sec-
tion of track, making this 
one of the most twisted 
wooden pieces of art in the 
world,” said Sun World 
Group Chief Operating 
Officer Brad Loxley.

The ride stands at 106 

feet tall. From the top of 
the lift, a glimpse of green 
hills and the cable car trans-
portation system off in the 
distance is brief before 
riders entering a curving 
and heavily banked initial 
plunge. With speeds of 
50 mph, passengers roar 
through almost 3,000 feet 
of track. Those who have 
their senses intact can see 
palms and beautiful views 
of the blue waters of the 
gulf just beyond the coast-
er. The first drop is a 106-
foot curving dive.

“My favorite moment is 
the first big drop after the 
lift hill, which banks almost 
90 degrees and drives you 
toward the ground and 
through the wood structure 

of the coaster,” said Duijm. 
For Sloane, he told 

Amusement Today, "My 
favorite part of Roaring 
Timbers is its use of the ter-
rain, and I like that it has a 
mix of classic GCII elements 
as well as a bit of a new-age, 
modern twist to it."

“Each GCII project has a 
unique trait since we design 
to the topography and uti-
lize the area we are given,” 
Hain said. “Building on an 
island is a first for us — 
which we hope for many 
more. Once you get to the 
top of the lift hill and see 
the view: Wow!”

Enthusiasts familiar 
with GCII’s work will find 
the company’s trademark 
features of airtime pops, 

directional changes and 
swooping curves. Taking 
full advantage of the topog-
raphy, several moments 
hug close to the ground, 
while other maneuvers use 
graceful turnarounds rising 
skyward. GCII’s signature 
Millennium Flyer trains 
serve as the rolling stock on 
Roaring Timbers.  A palette 
of browns and earth tones 
accent both trains, comple-
menting the colors of the 
station and surroundings. 
Each train dispatched can 
seat 24 riders.

Hon Thom Island fea-

tures white sand beaches 
and coconut groves. The 
nature of the island is kept 
unspoiled as possible. 
Aquatopia, a water park on 
the island, opened in 2019.

Sun World, the enter-
tainment brand of Sun 
Group, is a series of amuse-
ment parks and entertain-
ment complexes in Vietnam. 
Under this umbrella is Sun 
World Ba Na Hills, Asia 
Park, Sun World Fansipan 
Legend, Sun World Halong 
Complex, Sun World 
BaDen Mountain and Sun 
World CatBa Cable Car.

TIMBERS
Continued from page 1

Roaring Timbers has been a big crowd pleaser since its opening. Heavy banking (above middle) adds excitement to the ride. The GCII creation is the only 
wooden coaster in Vietnam. COURTESY SUN WORLD

Roaring Timbers stands 106 feet tall and has a track length of 
almost 3,000 feet. COURTESY SUN WORLD
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SeaWorld San Diego dives into 2022 season with B&M's Emperor

SAN DIEGO, Calif. 
— SeaWorld San Diego’s 
all-new Emperor coaster is 
now open to the public. Of-
ficials there say guests who 
have ridden the new at-
traction  "love the ride and 
think it is a great addition 
to the park offerings." 

The 153-foot-tall coast-
er, manufactured by Bol-
liger & Mabillard, was 
named by USA Today as 
one of the most anticipated 
coasters of 2022. 

And it seems anticipa-
tion was high and contin-
ues to be so as positive re-
sponses continue to pour in 
after the initial opening. 

“Emperor brings all-
new thrills to the park, be-
ing the tallest, fastest, and 
longest dive coaster in Cali-
fornia and our first ever 
dive coaster at SeaWorld 
San Diego," said Jim Lake, 
park president, prior to the 
opening of the ride. "We’re 
so grateful to our guests for 
their patience and we can’t 
wait to have them come 
take the dive and experi-
ence Emperor firsthand.”

The coaster was set 
to open in 2020 but was 
pushed back by park offi-
cials due to the COVID-19 
pandemic. SeaWorld an-
nounced last fall that the 
attraction would open in 
March 2022.

 Annual pass members 
had a chance to ride Emper-
or ahead of the grand open-
ing. Lake said it was great 
to hear all the positive feed-

back and enthusiasm sur-
rounding the new coaster. 

The coaster opened to 
the public on March 12.

The Emperor coaster 
was named after the emper-
or penguin, the largest of 
the 18 species of penguins 
found today. They are great 
divers, with the deepest re-

corded dive of over 1,850 
feet. The longest dive re-
corded is nearly 28 minutes. 

Seaworld San Diego's 
penguin population includes 
the emperor penguin.

It is befitting that the 
coaster uses this name as 
it mimics the penguin spe-
cies’ underwater diving 

ability. Climbing to 153 feet 
with feet dangling in the air, 
riders are suspended on a 
45-degree angle at the crown 
of the ride before plunging 
down a 14-story, facedown 
vertical drop, accelerating 
to more than 60 mph. 

Riders also experience a 
barrel roll, an Immelmann 

loop, a hammerhead turn 
and a flat spin as they race 
along the nearly 2,500 feet 
of track.

Each of the floorless ride 
vehicles hold 18 riders in 
three, six-person rows. Sea-
World San Diego park offi-

AT: Pam Sherborne
psherborne@amusementtoday.com

The much-anticipated new Emperor dive coaster at SeaWorld San Diego opened on March 12. Manufactured by Bolliger & 
Mabillard, the coaster rises 153 feet into the air and offers a 143-foot vertical drop with riders facing downward. Seating 
configuration for the coaster is three, six-person cars for a total of 18 riders. COURTESY SEAWORLD SAN DIEGO

4See EMPEROR, page 10

http://intermarkridegroup.com
mailto:psherborne%40amusementtoday.com?subject=
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cials say this is the first seat-
ing configuration of its kind 
in North America.

According to Tracy 
Spahr, SeaWorld San Diego 
public relations, there were 
really no surprise challeng-
es during the construction 
of the coaster. 

"There is so much plan-
ning that goes into projects 
of this size; there are not a 
lot of surprises once con-
struction starts," she said. 

The coaster site covers 
over 2.5 acres. The consid-
erable planning time in this 
project also included time 
spent in this site selection. 

"Multiple locations 
are looked at," Spahr said.  
"There is a large under-
ground foundation that sup-
ports the ride, and what we 
have under the ground as 
far as utilities affect where 
things go almost more than 
where the buildings are."

Spahr said it took 
about five months to get 

the site ready.   
The opening of the coast-

er was commemorated with 
a special ribbon cutting cer-
emony featuring Puck the 
Penguin, live performances 
by The Waddlers and the 
Funky Feathers leading the 
way for guests to take their 
first dive on Emperor. 

Also on hand were rep-
resentatives of the nonprofit 
conservation group, Pen-
guins International. Sea-
world San Diego has part-
nered with this research and 
conservation organization 
and will donate a portion 
of the merchandise sales to 
support their efforts.

SeaWorld also will do-
nate to Penguins Interna-
tional a portion of the sales 
of the limited release of the 
new Hazy IPA from Mike 
Hess Brewing.  

The new IPA was 
brewed for the Emperor 
opening season.

"We expect the release 
through the summertime 
with an option to extend 
beyond," Spahr said. "But 

as of now, the feedback has 
been positive and people 
are enjoying the beverage 
option at the park."

David Schutt, execu-
tive director of Penguins 
International, said the or-
ganization was excited 

about the new partner-
ship and complimented 
SeaWorld on its long-time 
endeavors in providing 
important research op-
portunities for scientists at 
their facilities and generat-
ing awareness among the 

public for all penguins. 
SeaWorld officials are 

urging all guests to take in 
the penguin exhibit while 
at the park.

Officials also suggest 
the best way to  experience 
the Emperor coaster is with 
a Fun Card or annual pass. 

Emperor joins Sea-
World San Diego's other 
coasters including: Electric 
Eel, a Premier Rides multi-
launch coaster with twists, 
loops and inversions; Tidal 
Twister, a dueling ride fea-
turing high-speed turns 
and upside-down twists 
from Skyline Attractions;  
and Manta, a Mack Rides 
coaster with two launches 
that send riders soaring 
and diving. 

SeaWorld San Di-
ego offers an abundance 
of rides and attractions 
along with special events 
such as Seven Seas Food 
and Wine Festival, Elec-
tric Ocean, Craft Beer Fes-
tival, Spooktacular and 
Christmas Celebration.
•seaworld.com/san-diego

EMPEROR
Continued from page 9

Riders on the new Seaworld Emperor coaster experience a 
barrel roll, an Immelmann loop, hammerhead turn and a flat 
spin as they race along the nearly 2,500 feet of track. COURTESY 
SEAWORLD SAN DIEGO

http://whrobinsoninc.com
http://seaworld.com/san-diego
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LAKE BUENA VISTA, 
Fla. — The immersive Star 
Wars: Galactic Starcruiser 
launched with its first paying 
“passengers” for a “galaxy far, 
far away” on March 1, 2022. 
The first- (and only) of-its-
kind two-night hotel/immer-
sive theater adventure vaca-
tion experience allows Walt 
Disney World Resort guests 
to live their own Star Wars sto-
ries and create memories in an 
entirely new and exciting way.

When the motion picture 
Star Wars: A New Hope (then 
just Star Wars) blasted into the-
aters 45 years ago, the movie 
created a monumental cultural 
event. The movie had its 1977 
viewers asking questions such 
as, “what is it like to travel 
to a galaxy far, far away?” 
and “what is it like to fly on 
a starship?,” “to make friends 
with an alien?,” “to wield a 
lightsaber?,” and yes, even “to 
engage in space battle?!”

Yet, that was just the 
beginning. Even with fanfare 
around the original movie, it 
is safe to say that at the time 
no one could have guessed 
that Star Wars would have 
the power to set the imagina-
tions of untold numbers of 
generations to come ablaze 
with these same questions. 
But thanks to the franchise’s 
beloved engaging tales of 
heroism, villainy, adventure, 
mysticism and romance, that 
is exactly what came to be.

Now, Disney and Star 
Wars: Galactic Starcruiser 
allow guests to be a part of 
the Star Wars universe. And 
finally, even if only for a cou-
ple days and nights, they get 
to see, feel, hear, and even 
taste Star Wars for the first 
time ever through a vacation 
experience far beyond any-
thing the company has ever 
created before.

So, what is really like to 
see, feel and live Star Wars? In 
February, AT was given a peek 
into the Galactic Starcruiser 
experience just prior to it 
blasting off with those first 
paying “passengers.” 

Simply calling it “immer-
sive” is not sufficient.  The 
experience truly is an adven-
ture for which uber Star Wars 
fans (along with curious oth-
ers with deep pockets) will 

be willing to shell out the 
cash to experience. 

From start to finish, 
the Starcruiser experience 
engulfs its guests in other-
worldly and believably 
realistic, even if contrived, 
interactions, not only with 
well-known names of the 
Star Wars franchise, but also 
new characters who are also 
“guests” on the ship. These 
guests from other planets 
befriend paying guests and 
contribute to the direction of 
their individual stories. 

No detail was overlooked 
down to the fact that each 
viewport or “window” in the 
Halcyon starcruiser, includ-
ing those in each cabin, has 
a view of the galaxy beyond, 
featuring ever-changing vis-
tas and are synced to the 
ship’s progress from destina-
tion to destination.

Additionally, Star Wars: 
Galactic Starcruiser passen-
gers have an excursion from 
the ship to Batu, the planet 
created as part of Star Wars: 
Galaxy’s Edge at Disney’s 
Hollywood Studios. These 
two Star Wars experiences 
were developed at the same 
time and were designed to 
integrate with each other 
from the outset.

As a whole, the Star 
Wars: Galactic Starcruiser 
experience is truly like step-
ping into a choose-your-own-
adventure book, in which you 
get to sleep, eat and inter-
act with an intergalactic cast 
of both Resistance and First 
Order-sympathetic charac-
ters. Almost every interaction 
and “task” guests experience 
over the 48-hour adventure in 
some way contributes to the 
over-the-top, exciting and, 

for some, emotional grand 
finale of guests’ space cruise.

Disney describes the 
experience this way: “Guests 
become the heroes of their 
own Star Wars stories dur-
ing this two-night adventure 
aboard the Halcyon starcruis-
er, a vessel known for its 
impeccable service and exotic 
destinations. Passengers relax 
in well-appointed cabins, 
enjoy exquisite dining and 
out-of-this-world entertain-
ment, experience Star Wars: 
Galaxy’s Edge at Disney’s 
Hollywood Studios in new 
ways, and explore the ship in 
search of hidden secrets and 
new opportunities.

Throughout the voyage, 
guests’ choices determine 
their individual stories as 
they interact with characters, 
crew and other passengers, 
becoming part of the action 
and the broader Star Wars 
saga. They may be asked to 
keep a secret, deliver a covert 
message, take part in a high-
stakes heist, defend the ship 
or hide an ally — the possi-
bilities are seemingly endless. 

Decisions guests make 
affect how these tales unfold, 
intertwining with those of other 
passengers and well-known 
characters such as Chewbacca 
and Rey as momentum builds 
on an action-packed adventure 
that may determine the fate of 
the galaxy. 

Star Wars is infused into 
every moment onboard the 
Halcyon starcruiser, where 
each detail of the experience 
is meticulously crafted to cre-
ate a compelling, complete 
and all-consuming story.”

As one might imagine, 
this experience is a bit pricey, 
even by Disney standards. 

Cabin rates for the Star Wars: 
Galactic Starcruiser begin at 
$4,809 for two adult guests. 
In comparison, cabin rates 
for a two-night Bahamas 
cruise on Disney Cruise 
Line currently start at just 
over $1,500 for two adults — 
more than a third less than 
Galactic Starcruiser.

But even though costly, 
there is an audience eager to 
fork over the high cost, and 
they will largely be thrilled 
with the return on their 
investment. The few that 
are disappointed will be the 
reluctant spouses or parents 
of uber enthusiasts. 

This is not a passive expe-
rience. This is an all-in adven-
ture. It is not intended for the 
not-fully-invested. Mainly 
because, while participation 
is not required, those on the 
sidelines will most likely find 
themselves lost in the story-
line and/or bored, especially 
since here there is no pool to 
lounge beside or spa to visit 
while their “fully invested” 
cabin mates save the galaxy.

Yet, there is no exaggera-
tion in stating that the experi-
ence is nothing like anything 
Disney has done before, that 

it is all-consuming, nor that 
it can be quite overwhelming 
and emotional for some.

While AT was experienc-
ing the Galactic Starcruiser, a 
young family with pre-teen 
children were all in tears 
during and after the stage-
worthy, if not film-worthy, 
finale to the experience. 
Afterward, when asked to 
what they attributed the 
emotional outpouring, the 
children expressed that they 
were worried about Rey 
when she was battling Kylo 
Ren. Afterall, the people 
they were watching were not 
actors to them, they believed 
they were now “friends,” 
because of their interactions 
throughout the experience. 
The adults, on the other 
hand, admittedly attributed 
their emotions to two things: 
First, that they were over-
whelmed and taken with 
being a character in such 
an engaging and elaborate 
experience and story — a 
Star Wars story. And second, 
that they knew the experi-
ence and their time on the 
Galactic Starcruiser was rap-
idly coming to an end. 
•starwarsgalacticstarcruiser.com

Immersive Star Wars: Galactic Starcruiser delights first guests
AT: David Fake
Special to Amusement Today

The bridge and atrium of the Halcyon starcruiser serve as 
the stage for much of the experience’s storyline and show 
scenes. AT/DAVID FAKE

Lightsaber training (above) is one of the activities onboard 
the Halcyon starcruiser. Star Wars: Galactic Starcruiser 
experience is like stepping into a choose-your-own-adventure 
book, in which guests get to sleep, eat and interact with an 
intergalactic cast. COURTESY WALT DISNEY WORLD

http://starwarsgalacticstarcruiser.com sta


April 2022   AMUSEMENT TODAY  13

http://rideentertainment.com


14  AMUSEMENT TODAY    April 2022

Fantasy Island adding Tilt-A-Whirl, kiddie swing and game for 2022

BEACH HAVEN, N.J. 
—  Brain Wainwright is go-
ing into his fifth season as 
owner of Fantasy Island, 
Beach Haven, New Jersey. 
Every year he has added a 
least one new ride.

This season will be a lit-
tle different in as much as he 
isn't adding one new ride, he 
is adding two, a family ride 
and a kiddie ride. He also is 
adding a new game.

The family ride is a 
brand new, shark-themed 
Tilt-A-Whirl by Larson In-
ternational. 

"We did have a Tilt here 
but it just seemed like a 
good time to get a new one," 
Wainwright said. "The old 
one was removed and sold. 
The new one sits about 25 
feet away where the old one 
was located."

Wainwright said the 
shark-themed ride is perfect 
for the park. He plans to get 
an additional car to place 
nearby for photo ops. 

Hunter Novotny, Larson 
International, was pleased 
to have a shark on the East 
Coast. Larson had manu-
factured one other shark-
themed Tilt, which is located 
on the West Coast.  

Novotny said except for a 
few minor changes, the shark-
themed ride is identical to the 
company's traditional Tilt. 

"The shark-themed ride 
is a little heavier and tends to 
spin faster, so we had to slow 
the ride speed slightly," No-
votny said. 

New to the ride is the 
interior LED lighting. It is in-
stalled inside the  perimeter 
of the fence. 

"In addition, instead of 
the star on top of the fence, 
decorative fins were request-
ed that really helped add to 
the theme," he said. 

An additional graphic 
package around the ride skirt-
ing was put together by the 
park and Larson installed it.

Wainwright said for 
this season, he also replaced 
his older Zamperla kiddie 

swing ride with a brand new 
SBF/Visa kiddie swing. 

"We took out our older 
water game and we have re-
placed it with a brand new, 
stand-alone water race game 
by Bob's Space Racers."

Aside from introducing 
new rides to the 35-year-old 
plus Fantasy Island, Wain-
wright has been busy with 
overseeing electrical work 
including replacing the 
back panels. 

Wainwright is looking 
forward to this season after 

getting hit the pass couple 
of years with pandemic 
challenges.

"As did we all," he said. 
Fantasy Island is a free 

admission park with several 
entrances and exits so atten-
dance counts are difficult. 

"But since we have add-
ed new attractions and spe-
cial events and expanded 
our season, we have done 
well," he said.

He expects his 2022 sea-
son to start mid-May.

•fantasyislandlbi.com

AT: Pam Sherborne
psherborne@amusementtoday.com

Fantasy Island, Beach Haven, New Jersey, is kicking off the 2022 season with a brand new shark-themed Tilt-A-Whirl manufactured 
by Larson International, one of three new attractions for the season. COURTESY LARSON INTERNATIONAL

Intamin supplies signature attraction to Dubai Hills Mall

DUBAI, UAE — Dubai has situated itself with 
numerous tourist attractions, touting theme parks, 
botanical parks, malls and more. With Dubai’s 
exceptionally warm climate, many attractions fea-
ture indoor environments. Its latest is no exception.

Dubai Hills Mall opened in 2022, and on 
February 17 debuted The Storm Coaster, an 
Intamin LSM launched coaster. This ride is a 
key spectator attraction within the mall. Erected 
beneath an enlarged dome, the ride begins 
with a 50-meter/164-foot vertical launch. Many 
coasters have launches and others have verti-
cal lift hills. This combination of an exhilarating 
“straight up” launch is admittedly breathtaking.

“With a lift speed of approx. 30 mph, this 
vertical LSM launch coaster is the most powerful 
on the market with a fantastic and absolutely 
unmatched experience,” said Gerard Slender, 
vice president, Intamin Amusement Rides. “The 
50 meters in height gives passengers the feel-
ing of being rocketed right up in the sky. The 
building has been designed by Emaar and due 
to the rather tight space and their requirements 
for specific coaster elements, the vertical LSM 
launch was chosen by the client.” 

Doing a vertical launch is a new feature for 
Intamin to add to its portfolio.

“The vertical LSM launch is technically more 
challenging than the common horizontal LSM 
launch in respect of engineering such as the 
accessibility of the stators, the safety roll-
back brakes, maintainability, etc.,” Slender told 

Amusement Today. “It’s amazing!”
Another unique attribute of this coaster is 

that it is integrated directly in the structure of the 
dome building, a world’s first according to Intamin. 
Wrapping around the interior of the building, The 
Storm Coaster captivates shoppers and visitors as 
thrill seekers soar past at 77 kmh/48 mph. Track 
length is 670 meters/2,200 feet — all action.

The ride sports three themed trains, each 
seating 12 passengers. Intamin has found great 
success with its ergonomically shaped seats 
and over the shoulder lap restraint. Fans have 
praised Intamin’s design for its comfort and 
openness, while still restraining passengers per-
fectly, even with the enjoyed range of freedom.

The snarled layout offers multiple ele-
ments: a steep drop, directional changes and 
airtime moments within numerous curves. A 
preshow experience sets the stage for a storm-
chasing experience.

Inside, LED triangles are interspersed with 
the geodesic-like windows. The flashing colors 
of the triangles add a sleek, futuristic look to 
the spiraling layout within the cyclonic dome.

Dubai Hills Mall is owned by Emaar 
Properties. It is situated between downtown 
Dubai and Dubai Marina. The mall is designed 
with two levels and has a leasable area of 
2,000,000 square feet, which includes retail, din-
ing and entertainment. An adventure park and 
an aquarium are other entertainment options 
within the mall, as is a Roxy Cinemas.

Currently, the mall sells ride tickets in single 
rides, double rides or three-ride options.

The Storm Coaster is built into the very structure of 
the dome. Following a vertical launch, The Storm 
Coaster tangles itself with multiple maneuvers. 
COURTESY INTAMIN

AT: Tim Baldwin
tbaldwin@amusementtoday.com

http://fantasyislandlbi.com
mailto:psherborne%40amusementtoday.com?subject=
mailto:tbaldwin%40amusementtoday.com?subject=
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Knott's Boysenberry Festival returns 
with flavorful offerings, entertainment

BUENA PARK, Calif. 
— The Knott's Berry Farm 
Boysenberry Festival is the 
park's annual food-inspired 
event which celebrates the 
Knott's Berry Farm's his-
toric roots by highlighting 
the little berry that started it 
all, the boysenberry. Having 
begun March 18, the Knott's 
Boysenberry Festival runs 
a full extra week this year, 
operating daily through 
April 24, 2022. 

Guests have the oppor-
tunity to indulge in a tanta-
lizing lineup of dishes rang-
ing from savory foods with a 
boysenberry twist to one-of-
a-kind specialty desserts and 
drinks that one can only find 
at Knott's Berry Farm during 
this time of the year. 

In addition to the numer-
ous food and drink offerings, 
the Knott's Boysenberry 
Festival offers a wide selec-
tion of local crafters, live 
music, musical stage shows 
and fun activities for guests 
of all ages to enjoy. 

This year's event will 
introduce entirely new food 
offerings featuring a selection 
of more than two dozen food 

and drink items including: 
crab sushi roll with a boy-
senberry aioli, boysenberry 
horchata, boysenberry rocky 
road brownie and boysen-
berry sweet tea with vodka.

Knott's Boysenberry 
Festival offers entertainment 
throughout the park. From 
musical performances to fun 
interactive games, there is 
something for guests of all 
ages to find and enjoy. Among 
the entertainment offerings, 
Knott's pays tribute to its past 
at the legendary Bird Cage 
Theatre with a special presen-
tation of the brand-new com-
edy melodrama, Riverboat 

Revenge. In addtion, a classic 
returns as guests are invited 
to travel back to the 1980s 
and dance the night away 
to the decade's best songs at 
"Knott's Totally Tubular 80's 
Dance Party." For families, 
and kids, the entire Peanuts 
Gang take to the Calico Mine 
Stage to perform "Snoopy's 
Boysenberry Jamboree."

The Boysenberry Festival 
is included with admission 
to Knott's Berry Farm or 
with a special Knott's Hotel 
Boysenberry Package that 
includes overnight accommo-
dations steps from the park, a 
tasting card and parking.

Families delight in performances of Snoopy's Boysenberry 
Jamboree during the Knott's Boysenberry Festival.
COURTESY KNOTT'S BERRY FARM

Seven Seas Food Festival at 
SeaWorld San Antonio delights

SAN ANTONIO, Texas — SeaWorld San Antonio kicked 
off 2022 with a food festival packed with more flavor than 
ever before. This year foodies and families alike can enjoy 
over 100 chef- and mixologist-curated tastes inspired by cul-
tures from across the Seven Seas. Guests can embark on an 
international flavor journey with all-new markets inspired 
by the tastes and aromas of Ireland and Sicily, joining the 
ever-popular Caribbean, Italy, Brazil, Asia and beyond. The 
event, which happens every Friday, Saturday and Sunday, 
began March 25 and runs through May 30, 2022.

With more than 50 fresh global cuisine tastings and 20 new 
menu items from around the globe, there is something to tempt 
every guest. In addition to the food, this year’s festival includes 
SeaWorld’s delicious and expansive beverage menu with near-
ly 50 specially curated cocktails, wines and craft beers.

New offerings in 2022 include the French delicacy of 
chocolate cherries and cream crepe as well as hazelnut, 
banana and strawberry varieties. Guests can also sip on 
the flavors of the Caribbean with the new Caribbean Rum 
Runner and Honeybee Hurricane cocktails.

•seaworld.com/san-antonio

COURTESY 
SEAWORLD SAN ANTONIO

Efteling opens ‘Alice in Wonderland’ inspired fairytale for anniversary 
KAATSHEUVEL, The Netherlands — For 

70 years, Efteling, the fantastical theme park 
located in the south of Holland, has been a 
place where visitors are immersed in fairy-
tales, stories and legends. For 2022 only, as 
part of its jubilee anniversary celebrations, 
Efteling is adding a temporary fairytale to 
its list of story-themed attractions, which is 
inspired by the British children’s novel Alice in 
Wonderland written by Lewis Carroll in 1866.

The interactive pop-up opened on March 
28 and runs through October 3, 2022. Visitors 
are invited to play an active role in the mad 
birthday tea party, hosted by the Mad Hatter 
and March Hare. This exclusive party takes 
place all day long on the Speelweide playing 
field in the heart of the theme park.

"Efteling is celebrating its 70h anniver-
sary in turbulent times, so the importance 
of being together and escaping reality once 
in a while is more important than ever," 
explained Fons Jurgens, Efteling’s CEO. 
"We have consciously chosen to create a 
temporary, but innovative, fairytale that is 
about celebration. Here our visitors will be 
the guests of honor and play an active part 
in the story with the help of the Mad Hatter 
and March Hare."

In the attraction, visitors will go down 
a rabbit hole into the March Hare’s veg-
etable garden, where there are activities 
throughout the day and cheerful music is 
always playing. The Mad Hatter and the 

March Hare invite their guests of honor to 
the mad tea party table, laid with teacups, 
cakes and party hats. 

Those who pay attention will see that 
seven chairs are reserved for Efteling’s resi-
dents. The hosts and their guests have a 
jolly good time while rhyming, singing and 
dancing. Around the party table and in a 
number of wondrous scenes reminiscent of 
the famous British children’s book, guests can 
take funny pictures, as well as join and leave 
at any time. There will be a souvenir stand 
and a welcoming area with snacks and drinks 
in the vegetable garden.

What began in 1952 as fairytale forest 
with ten fairytales and a playground, has 
grown over 70 years into a world-class theme 
park. Throughout the years, millions of visi-
tors have wandered the paths of the Fairytale 
Forest, tested their courage on thrilling roll-
er coasters, had their photos taken with 
the magic Jester Pardoes, been transported 
to different worlds on family attractions or 
stayed the night in Efteling's holiday parks 
and hotels. 

Access to the Efteling Wonderland is 
included as part of the Efteling entrance ticket.

•efteling.com

As part of the theme park's 70th anniversary 
celebration, Efteling is debuting a pop-up Alice In 
Wonderland attraction where guests are invited to 
join the mad tea party alongside the Mad Hatter 
and March Hare. COURTESY EFTELING

http://seaworld.com/san-antonio
http://www.efteling.com
http://efteling.com
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S&S 4D FreeSpin Coaster, reimagined area freshen Kings Dominion

DOSWELL, Va. — Despite 
a wintery — and brief — 
opening on March 12, Kings 
Dominion is now in full 
swing for the spring season. 
The biggest change that fans 
and returning guests will see 
is the new Jungle X-Pedition 
area. Formerly known as 
Safari Village, the area 
contains attractions that have 
received a thematic makeover. 
Towering above them all is 
the all-new, 112-foot Tumbili, 
the latest 4D FreeSpin coaster 
from S&S-Sansei.

“Guests who ride Tumbili 
will love that it provides 
a unique ride experience 
every single time they 
ride,” said Chad Showalter, 
spokesperson for Kings 
Dominion. “Its maximum 
speed is 34 mph, but don’t 
let that fool you. With head-
over-heels flips and drops, 
it’s the most interesting 34 
mph you’ve ever traveled!” 

Tumbili is located where 

a Top Spin ride known as 
The Crypt operated through 
2019. It becomes the park’s 
13th roller coaster.

S&S introduced the 4D 
FreeSpin coaster, which flips 
riders while suspended on 
the outside of the rails, in 
2015. Various installations 
have gone in around the 
country — as well as the 
globe — but this is the 
first acquisition by Cedar 
Fair. This genre of coaster 
uses short trains of eight 

riders facing each other. 
Throughout the journey, 
magnetic plates initiate flips 
for riders as they descend 
undulating track stacked on 
a vertical plane.

“Most of our 4D Free Spin 
coasters are heavily themed 
with well-known intellectual 
property,” said Josh Hays, 
executive director of sales 
and marketing, S&S. “We 
have been fortunate to have 

AT: Tim Baldwin
tbaldwin@amusementtoday.com

Kings Dominion has transformed one area of the park into 
Jungle X-Pedition (above). Riders on Tumbili plunge from 
outside the rails (right). COURTESY KINGS DOMINION

4See DOMINION, page 18
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our rides associated with 
such popular IP. Envisioning 
a great theme without IP can 
be a real challenge. But Kings 
Dominion’s new Jungle 
X-Pedition area is incredible! 
To have Tumbili as the 
marquee ride of the new 
area is quite an honor! The 
coaster structure is painted 
to look like bamboo. It is by 
far the most unique paint job 
we have seen on any of our 
coasters. We absolutely love 
what they have done with it.”

“I’m just as excited 
for Jungle X-Pedition, the 
new area that surrounds 

Tumbili,” said Bridgett 
Bywater, general manager. 
“With its jungle overlays, 
interesting landscaping, 
unique culinary offerings 
and summer entertainment 
options, it’s sure to be an 
immersive and memorable 
experience for our guests.”

Two dining areas have 
a fresh look. What was once 
Outer Hanks is now the 
Outpost Café, with new tie-
ins to the reworked land. 
Hungry Hippo is now the 
Jungle Market Eatery.

“Like all projects over 
the last couple of years, 
COVID had a significant 
impact on the schedule,” 
Hays told Amusement Today. 

“Fortunately for us, we were 
able to procure all of the 
materials before supply chain 
became an issue. Our vendors 
were terrific and helped us 
to be ready to deliver when 
Kings Dominion was ready 
for the ride. And we can’t 
say enough about Kings 
Dominion and how great 
they were to work with on 
this project. COVID forced a 
totally new schedule on both 
of us. But they were amazing 
to work with.” 

The bobsled ride, supplied 
by Mack Rides in 1988, has 
been rebranded Reptilian 
and features an entirely new 
look (see Amusement Today 
MARCH 2022).

DOMINION
Continued from page 17

Sony Pictures, Merlin Entertainments
ink deal to bring Jumanji brand to life

POOLE, U.K. — Merlin Entertainments announced that it has entered into a formal 
multi-territory exclusivity agreement with Sony Pictures Entertainment to develop and 
operate attractions, rides, lands, retail outlets and themed hotel rooms based on the 
studio’s box office hit Jumanji film franchise across Merlin’s Resort Theme Parks and 
Waterparks in Europe and North America.

The first Jumanji experience to be launched as part of the agreement will be the world’s 
first Jumanji ride, which will open in April this year at Merlin’s Gardaland Resort in Italy, 
with a second activation already in development at a different theme park for a 2023 launch.

Merlin is teaming up with Oceaneering and Framestore for the development of the 
Jumanji ride at Gardaland. The attraction will be called Jumanji – the Adventure and 
will transport guests to the fantastic world of Jumanji, where an exhilarating adventure 
awaits them: a journey full of pitfalls, surprises and dangers through the wild jungle. The 
new Jumanji – the Adventure attraction will be a dark ride for adventure lovers of all 
ages, designed to appeal to a wide audience of families, teenagers and young adults. 
Jumanji – the Adventure will will be complemented by the simultaneous launch of fully 
themed Jumanji hotel bedrooms.

“We are excited to be taking our relationship with Sony Pictures Entertainment 
to the next level with this strategic partnership,” said Mark Fisher, chief development 
officer for Merlin Entertainments. “Our Merlin team are already hard at work develop-
ing brilliant creative concepts, which will bring to life the blockbuster-famous Jumanji 
film across our theme parks and water parks. We can’t wait to deliver thrilling rides and 
experiences for guests and film fans alike. The game is certainly on!”

•merlinentertainments.biz

http://elibridge.com
http://sunkidworld.com
mailto:hodgdonconsulting%40gmail.com?subject=
http://sartorirides.com
http://randrdesign.com
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Six Flags Wild Safari Drive-Thru 
Adventure adding new animals

JACKSON, N.J. — What’s old is gnu again. Six Flags 
Wild Safari Drive-Thru Adventure returned on March 19 
with upgrades for the 2022 season. Located next to Six Flags 
Great Adventure, the attraction is one of the largest drive-
through safaris outside of Africa. Visitors drive at their pace 
through the 350-acre wildlife preserve.

“This season, we’re focused on improving the guest 
experience through technology, innovation and renovation,” 
said Park President John Winkler. “2022 will bring our larg-
est array of enhancements in nearly 50 years.”

New animals will now engage motorists. Sawyer, a 
southern white rhinoceros, joins three adult female rhinos. 
Three giraffe calves were born over the winter. Two sable 
antelope calves, recognizable by their horse-like mane and 
tails, as well as ringed horns, will be visible, along with two 
red lechwe calves, identifiable by their reddish fur, white-
ringed eyes andtall horns reaching three feet. 

“All of our animals live at the Wild Safari year round and 
have heated winter housing. At the end of each season, the 
animals are divided by species and remain with that species 
until the park reopens in the spring,” said Kristin Fitzgerald, 
marketing manager. 

“Visitors to the Wild Safari will find a smoother admis-
sion process, a fresh five-mile roadway wide enough to 
accommodate school buses, upgraded audio tour and 
amenities, and of course, an adorable collection of spring 
babies,” said Winkler.  

The newly paved roadway expansion will better accom-
modate guests who wish to tour at their own pace, as well 
as school buses. Educational programs have been developed 
by a New Jersey state certified teacher for appropriate age 
groups. Families visiting the attraction will enjoy a new 
audio tour in which carloads of onlookers can enjoy fascinat-
ing facts narrated directly to mobile devices. Eleven habitats 
that feature more than 70 different species of animals can be 
found on the audio tour using QR codes.

“The Six Flags Wild Safari operated as a self-guided 
drive through from 1974 to 2012. From 2013 to 2019, we fea-
tured the Safari Off Road Adventure as a guided tour from 
the theme park,” Fitzgerald told Amusement Today. “In 2020, 
the pandemic offered us the opportunity to pivot back to our 
original self-guided, drive-through format — a separately-
gated attraction. As a naturally contact-free and socially 
distant experience, it has been extremely popular. It provides 
a nostalgic experience for many parents who enjoyed the 
drive-through as kids, and now they’re introducing a new 
generation of fans — their own children.”

Guests within Great Adventure can still purchase an 
opportunity to feed giraffes in a behind-the-scenes program.

In 2019, Six Flags introduced the “Save an Icon” pin. 
With 100 percent of the proceeds going to the Wildlife 
Conservation Network, the park has raised more than 
$50,000 prior to the beginning of this season through the 
pin program.

AT: Tim Baldwin
tbaldwin@amusementtoday.com

COURTESY
SIX FLAGS GREAT ADVENTURE
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Intamin supplies Happy Valley's triple-launch coaster Light of Revenge

QIXIA, Nanjing, China 
— Eight Happy Valley parks 
have opened in China (and a 
ninth is under construction 
for an estimated 2023 open-
ing). Operated by the OCT 
Group, the Nanjing prop-
erty opened near the end of 
2020. Despite those turbulent 
times, the park made its debut 
with four roller coasters that 
included two family instal-
lations from Vekoma Rides 
and a towering wing coaster 
from Bolliger & Mabillard 
as the park’s signature 
piece. Intamin Amusement 
Rides has recently supplied 
a crowd-pleaser of a roll-
er coaster to be the park’s 
newest signature attraction. 
Just a little over a year from 
the park’s grand opening, 
Intamin’s triple-launch coast-
er adds another must-do to 
the coaster lineup.

Called Light of 
Revenge, the LSM coaster is 
intertwined with an abun-
dance of theming and daz-
zling props that add to the 
coaster experience.

Once out of the station, 
a small launch sends riders 
out on the course. Dropping 
onto a long straightaway, a 
second launch boosts thrill 
seekers up to the top of a fig-
ure eight tower that offers 
great views for riders and 
captivating moments for 
spectators from far across 
the park. Throughout the 
ride, Light of Revenge fea-
tures directional changes, 
more drops, tunnels, air-
time hills, a single inversion 
and an additional rolling 
launch to keep adrenaline 

pumping. From an onlook-
er’s point of view, the China 
installation ingeniously 
places its zero-G roll over a 
pedestrian walkway adding 
to the visual spectacle.

Coaster connoisseurs 
can easily see inspiration 
from Cheetah Hunt at Busch 
Gardens Tampa Bay, right 
down to the iconic wind-
catcher tower. However, this 
new distant cousin across 
the globe boasts distinctive 
attributes to create its own 
signature masterpiece. Since 
Cheetah Hunt was built in 
Florida in 2011, the opera-
tors of Happy Valley not 

only had been able to expe-
rience it, they knew it would 
also be a perfect merge with 
the plot of land and theme 
they had in mind.

Track length is approxi-
mately 4,265 feet with a height 
of approximately 130 feet. 
While inspired by Cheetah 
Hunt, Light of Revenge 
boasts some added and more 
exhilarating moments in its 
customized layout.

“The client obviously 
had experienced Cheetah 
Hunt, liked it very much 
— as so many people do 
— and wanted something 
similar for their park, which 

happens with many of the 
more popular rides we have 
supplied over the years,” 
said Sascha Czibulka, 
executive vice president, 
Intamin Amusement Rides. 
“But they also had their site 
in mind and the intended 
special theming. This is how 
they approached us, and we 
then engineered a new lay-
out that we were convinced 
would work well and meet 
all the client’s demands.”

Light of Revenge 
sports Intamin’s latest train 
design that has garnered 
rave reviews from both 
coaster fans and the gener-

al public alike. With over-
head lap bars, the amount 
of freedom and comfort is 
a notable upgrade over the 
Florida original. Couple 
that with the elaborate 
appearance of the ride, and 
Light of Revenge takes this 
installation to a new level.

The cosmic them-
ing for the ride was 
provided by Beijing 
Xinyilian Engineering & 
Consulting Co. Ltd.

“Besides the pure coaster 
itself is the extensive them-
ing, which further adds to the 
ride experience and makes it 
a one-of-a-kind attraction,” 
Czibulka told Amusement 
Today. “And the theming is 
indeed very cool. The areas 
around the coaster are heav-
ily themed with large struc-
tures to create the feeling of 
a real space odyssey, where 
the riders experience several 
near-miss moments.”

Another achievement 
of this installation is that on 
top of the intricate theming, 
the journey takes on a new 
quality at night. Lighting 
on the train streaks across 
the sky in the darkness..

“Light, respectively 
illumination, be it on the 
trains, be it along the track 
or be it off-ride is becoming 
a more important feature, 
even on highly themed sig-
nature roller coasters,” said 
Czibulka. “Countless light 
sources are placed along the 
track of Light of Revenge, 
illuminating the attraction in 
a variety of different colors. 
The four 16-passenger trains 
are fully themed and also 
have LED lights built into 
the chassis for an impressive 
spectacle when operating at 
night. Lights give the train 
a special character, and at 
night they are true eyecatch-
ers for the spectators.” 

The OCT Group 
operates 17 theme parks 
in China. In addition to 
the Happy Valley brand, 
OCT also has Visionland, 
Window of the World, 
Knight Valley and 
Fantasy Valley parks. The 
Happy Valley parks have 
a stronger emphasis on 
roller coasters.

AT: Tim Baldwin
tbaldwin@amusementtoday.com

Themed trains zip along Light of Revenge, Happy Valley Nanjing’s newest coaster. 
COURTESY INTAMIN

The significant theming makes for a space odyssey while riding. COURTESY INTAMIN

The coaster’s lone inversion soars over a midway, making for spectator appeal (above left). 
Lighting on the trains make it dramatic at night (above right). COURTESY INTAMIN

mailto:tbaldwin%40amusementtoday.com?subject=
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After generating controversy in Ocean 
City in 2021 about its placement near the 
Boardwalk, Trimper's Rides, Ocean City, 
Maryland, announced  the return of the 
OC Big Wheel for the 2022 season. 

Human error, which put the wheel 
on town property by about 10 feet, cre-
ated a zoning violation last summer. 
However, park officials and wheel owner 
Michael Wood, Wood Entertainment 
Co., made the decision to dismantle the 
wheel and reconstruct it in another loca-
tion in the park during last year's season. 

While there was some question about 
whether it would return for 2022, the 
park officially announced it would via a 
Facebook post. 

The OC Big Wheel, manufactured by 
the Dutch company Lamberink, is 149 
feet tall and has 36 enclosed gondolas.

Trimper's will open for the 2022 sea-
son on April 16.

•
Joyland Amusement Park, Lub-

bock, Texas, opened for its 50th season 
last month.  New this season is an im-
proved online sales portal, making tick-
ets more efficient. 

Joyland opened for Saturdays and 
Sundays and during spring break for 
March. Park operations continues on 
Saturdays and Sundays through April. 
On May 6, Fridays are added and on 
June 2, Thursdays are added.

Joyland will operate with this sched-
ule until mid-August when the number 
of days begin to shorten as the season 
wraps up the first weekend in September. 

•
The Funplex amusement park in Myr-

tle Beach, South Carolina, reopened for 
the 2022 season on March 11. The park 
debuted in 2021. It features seven rides 
and a walk-up bar and restaurant.

This season the menu will include 
have new handheld sandwiches, pop-
corn, pretzels, and more snacks, accord-
ing to the park.

Credits can be purchased to use on 
individual rides and unlimited ride bands 
area available. 

•
The LeBron James Museum will be 

part of the transformation of the former 
Tangier entertainment complex in Akron, 

Ohio, which is being completely reshaped 
and rebranded into House Three Thirty.

The museum will occupy much of the 
basement of House Three Thirty, which 
also will be home to restaurants, bars 
and retail space when it opens next year.

No exact date is set for the open-
ing of the museum, which will charge 
an admission.

•
The southwest side of San Antonio, 

Texas, will soon be home to an innova-
tion center and arena that is already at-
tracting major shows and entertainment. 
The Tech Port Center and Arena at Port 
San Antonio, a 180,000-square-foot fa-
cility, will  be transformed into a world-
class tech hub and entertainment venue.

The estimated $70 million project is 
set to be completed early this month.

Aside from the arena, the center will 
feature 60 individual gaming stations, 
monitors and broadcast capabilities on 
par with other major cities. It will give 
new opportunities in digital growth for 
youth in the area.

The campus hub will be the new 
3,100-seat arena that will host live en-
tertainment such as concerts, robot-
ics competitions, esports tournaments 
and possibly live sporting events. Other 
amenities include retractable seating, a 
VIP area and suites.

The arena has 7.1 surround sound 
with a  60-foot wide video wall. 

The arena already has multiple con-
certs lined up this spring, beginning 
with the Smashing Pumpkins on May 2. 

•
Western Playland Amusement 

Park, Sunland Park, New Mexico, 
opened its 2022 season last month 
for Saturdays and Sundays and spring 
break, March 5-20. 

The park has seen tremendous fi-
nancial challenges due to COVID-19 
restrictions. Park managers have been 
able to keep the business afloat with 
federal assistance. Hopes are that this 
season will begin its recovery.

Western Playland is a family-owned-
and-operated park with more than 25 
rides and attractions. 

•
Kings Island, Mason, Ohio, is restor-

ing its 96-year-old Grand Carousel just in 
time for the park's 50th anniversary this 
year. The carousel, which is the park's 
oldest ride, has 48 wooden hand-carved 
horses and two chariots.

The restoration is being done by All 
Around Carousels LTD. The company's 
team is sanding, cleaning, cutting out 
bad joints, repairing hoofs and tails, re-
placing jewels and touching up paint and 
varnishing to make the ride look new.

Kings Island will open its 50th birth-
day year on April 23.    

AT: Pam Sherborne

psherborne@amusementtoday.com
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Five Star Parks and Attractions acquires 
entertainment centers in seven states

BRANSON, Mo. — Five 
Star Parks & Attractions, 
backed by Fruition Partners, 
has completed the acquisi-
tion of two separate com-
panies that operate fam-
ily entertainment centers 
in a move that significant-
ly expands its offerings 
throughout the Midwest 
and southern United States.

The transactions com-
bine a portfolio of five 
locations from Dubby’s 
Attractions, an admired 
operator in both Branson, 
Missouri, and Pigeon Forge, 
Tennessee, and all five loca-
tions of Celebration Station. 
Five Star acquired The Track 
Family Fun Parks, a trio of 
FEC’s in Branson, last sum-
mer, so it now operates 13 
locations in seven states.

Five Star recently 
acquired the five Dubby’s 
attractions in two of the 
country’s leading vaca-
tion destinations, includ-
ing Xtreme Racing Center 

Branson and Branson 
Zipline in Branson, Missouri, 
and Xtreme Racing Center 
Pigeon Forge, Speed Zone 
Fun Park and LazerPort 
Fun Center in Pigeon Forge, 
Tennessee. The group has 
also acquired Celebration 
Station’s five FEC’s in the 
prime suburban locations 
of Clearwater, Florida; 
Baton Rouge, Louisiana; 
Greensboro, North Carolina; 
Oklahoma City, Oklahoma; 
and Mesquite, Texas.

John Dunlap, who most 

recently served as president 
of SeaWorld and Aquatica 
in San Diego, is leading the 
efforts at Five Star Parks & 
Attractions as the group’s 
newly appointed CEO.

“Delivering quality 
experiences so that families 
can make lasting memo-
ries together is at the very 
heart of what Five Star is 
all about,” offered Dunlap. 
“I’m delighted that we’ve 
added these additional 
assets to our portfolio.”

•fivestarparks.com

COURTESY 
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Area15 coming to Orlando
ORLANDO — Area15, the award-winning immersive 

and experiential art, entertainment, dining and retail 
district, announced the debut of its second location in 
Orlando, Florida, in 2024. 

Located off Interstate 4 in the heart of the Orlando 
tourism corridor, Area15 Orlando will occupy an approxi-
mately 300,000-square-foot structure situated on 17 
acres, with more than 150,000 square feet of leasable 
retail space available.

“Area15 was built for today’s social dynamics,” 
explained Winston Fisher, chief executive officer, Area15. 
“Orlando is the ideal city for our second location, provid-
ing an ecosystem where innovative design, best-in-class 
attractions, integrated storytelling, monumental art instal-
lations, extraordinary technology and distinctive retail 
thrive together.”

Area15’s first location — which opened in Las Vegas in 
2020 — has welcomed nearly 2 million visitors.

•area15.com/orlando

COURTESY AREA15
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Virtuix, creator of the Omni Arena 
virtual reality esports attraction, has 
released Gunslinger, the seventh game 
for the attraction. 

In Gunslinger, teams of up to four 
players work together to protect a west-
ern town from a gang of plundering 
bandits. Players score points by safe-
guarding the town’s resources and fend-
ing off bandits with a variety of weapons 
scattered across town.

Gunslinger offers two rounds each 
time and provides varied gameplay that 
gives players lots of reasons to play 
again and again. 

“Gunslinger is our most beautiful 
game to date,” said Jan Goetgeluk, 
Virtuix’s founder and CEO. “Walking and 
running around in a picturesque Western 
town is another incredible VR experience 
that’s only possible with Omni Arena’s 
360-degree treadmills.”

Gunslinger will be added to Omni 
Arena’s weekly and monthly esports 
tournaments. 

• 
Wilderness Resort in the Wisconsin 

Dells has announced many new and 
upcoming changes. According to COO 
Joe Eck, by the end of 2022, the resort 
will look completely different.

“We’re really excited about where 
we’re at right now, and we’re really look-
ing forward to all of the new additions that 
we’re bringing into the resort,” he said.

Eck said renovations on all 466 guest 
rooms will begin after spring break. He 
anticipates half being done before the 
summer, and the other half to be com-
pleted by the end of the year.

The resort is also adding to one of 
it’s four indoor parks, Wild West, which 
will feature new waterslides, cabanas and 
updated facilities. Already open to the 
public is the new adventure ride Take 
Flight, a flying theater attraction.

• 
Kerry and Matthew Johnson have 

received approval to build Evergreen 
Miniature Golf on a wooded property 
that wraps around BP gas station in the 
Fish Creek, Wisconsin. 

Kerry Johnson has spent 20 years as a 
program coordinator and school counsel-
or for schools and nonprofits. She states 
that the project is a “...combination of my 
love for nature and the outdoors with my 
background in education.” 

The theme at Evergreen will be 
learning about the environment. The 
course will be fully wooded — in a 
parklike setting — and feature as 
much permeable surface as possible. 

Ecology exhibits such as pollinator 
gardens and bat towers will be located 
throughout the course, and Johnson 
hopes to work with math and science 
classes at Gibraltar on annual educa-
tional projects.

The Fish Creek area has not had 
a mini-golf course since Thumb Fun 
Amusement Park closed in 1998. That 
course was located just up the road from 
the Johnsons's chosen location.

• 
Sport Wenatchee, a company 

trying to build a 16,000 foot family 
entertainment center in Wenatchee, 
Washington, had its deadline to secure 
financing and a building permit extend-
ed to May 1, 2022.

The Chelan-Douglas Regional Port 
board voted that Sport Wenatchee 
must show proof of financing for the 
land’s purchase price and construction 
costs by the deadline. The company 
will likely need to secure $2-3 million 
cash to finance Phase 1 of the project, 
which would cost roughly $10 million. 
The entire project could cost as much 
as $20 million.

Dubbed the SoCo Crossing Project, 
the facility would include an adventure 
zone, gymnastics, batting cages as well 
as a restaurant and bar.

If Sport Wenatchee does not meet 
the deadline the property goes back 
onto the open market. 

• 
Huntsville, Alabama's new Main 

Event location debuted in late February. 
The location boasts being an all-

in-one entertainment hub that offers 
dining, drinks, bowling, laser tag, clas-
sic arcade games and more. The nearly 
50,000-square-foot venue features 22 
state-of-the-art bowling lanes, arcade 
games, virtual reality experiences, high-
flying gravity ropes and billiards.

The Huntsville location is  one of the 
few Main Event centers in the country 
to have Multiball, a new attraction that 
combines digital gaming with interac-
tive sports, a private VIP bowling lane, 
and an elevated bar area with clear 
sight lines so parents can have fun while 
watching their children.

“As a company focused on connect-
ing people in meaningful ways and build-
ing memories that will last a lifetime, we 
are excited to call Huntsville home,” said 
Chris Morris, president and CEO of Main 
Event Entertainment. “We couldn’t be 
more proud to open our 46th location, and 
first in Alabama, and bring fun, games and 
memories to the Huntsville community.” 

Sesame Workshop launches 
themed educational center

SEOUL, South Korea — Sesame Workshop, the non-
profit media and education organization, is launching its 
first in a series of Sesame Street-themed Educational Play 
Centers (EPC), interactive location-based experiences for 
young children that foster playful learning. Partnering with 
AVECS Creative Group, a Seoul-based agency, the first EPC 
opened in the new Lotte Department Store Dongtan in the 
Gyeonggi Province of South Korea on March 18.  

Dubbed Sesame Street Learn & Play, it the first of five 
EPCs that Sesame Workshop and AVECS Creative Group 
will launch across Korea over the next five years. Classes 
include Cooking, Science, Art, Music & Dance, and Messy 
Sensory Play. All activities are designed with child learning 
objectives which infuses hands-on learning throughout the 
play experiences. Décor features Sesame Street’s beloved, 
colorful characters and iconic scenery, making for a welcom-
ing and immersive experience.

“We are thrilled to be launching Sesame Workshop’s 
first Educational Play Center in South Korea, 
where Sesame Street has been a beloved and recognized 
brand for many years,” said Will DePippo, senior director 
of Asia Pacific, Sesame Workshop. “We know that play-
ful learning boosts academic skills, as well as physical and 
social-emotional development. We are expanding our efforts 
to help South Korean children become creative and engaged 
learners for life.” 

As location-based entertainment and demand for in-person 
experiences continue to grow globally, Sesame Workshop is cre-
ating a variety of in-person engagement opportunities for kids 
and their families. The Sesame Street EPC offers a learn-through-
play model with activities such as skills classes, interactive play 
experiences, and Sesame Street character interactions, in addi-
tion to food and beverage, and merchandising possibilities. 

“Sesame Street Learn & Play Center is a unique multi-
educational play facility for children of all ages, offering fun-
filled activities, recreation and play in an environment based 
on the philosophy of the household education brand that all 
Koreans love and trust — Sesame Street,” stated Park Hong-
bin, CEO of AVECS Creative Group. 

“Our goal at Sesame Street Learn & Play is for kids to 
have a positive, playful learning experience, inspiring them 
to become lifelong learners and helping them thrive in all 
aspects of their growth,” added Choi Soung-ah, executive 
vice president, AVECS Creative Group. “We want all kids to 
leave the center feeling like they were successful.”

South Korea is the first location for what the companies 
plan to be a multi-market approach for Sesame Street EPCs,. 
The companies plan to work with regional partners to cus-
tomize proprietary curriculum to adapt to local cultural 
needs and provide interactive, playful and learning experi-
ences which encourage children to connect and engage.

Sesame Street Learn & Play is the first of five educational 
play centers that Sesame Workshop and AVECS Creative 
Group will launch across Korea over the next five years. 
COURTESY SESAME WORKSHOP
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First state fair of the year has great weather and sizeable crowds

TAMPA, Fla. — “Given 
we are the first state fair of the 
new year, all eyes are on us,” 
said Cheryl L. Flood, CEO, 
Florida State Fair. Many of 
those eyes, 428,200 pairs of 
them, came out during the 
February 10-21 run, resulting 
in a 46% increase over the 
2021 fair held in April. “Find 
Your Fun in the Sun” was the 
theme this year.

“We had perfect weath-
er for our 12-day run. We 
had one day that was partly 
cloudy with small rain show-
ers until 2 p.m., which hap-
pened to fall on the same day 
as the Super Bowl, which nat-
urally has a negative effect 
on attendance. We have a lot 
of visitors who come for the 
Gibtown Showmen’s Trade 
Show and the NICA confer-
ence,” said Flood. 

Frank Zaitshik, owner 
of Wade Shows was also 
pleased with the end result. 
“The last four days were 
beyond extraordinary in 
revenue and attendance. We 
had very little downtime. 
While we were able to man 
all of our rides, I wish we 

would have had even more 
staff. The successes were 
far, far greater than any 
challenges we had.” Wade 
brought in 79 rides, of which 
Powers Great American 
Midways had five, Wood 
Entertainment Company 
two, Gambill Amusements 
two, Cumberland Valley 
two, Sue Shorb two and 
Schmidt Amusements one. 
“We had a pretty good mix 
of spectacular and thrill 
rides. There are very few 
rides made in the USA that 

we haven’t had at the Florida 
State Fair,” said Zaitshik.

The most popular rides 
included the Sky Glider and 
the Electric Slide (SBF-VISA 
Group performance slide) 
and 155-foot Midway Sky 
Eye (Lamberink). The fair 
owns the first two mentioned 
and are managed by Wade 
Shows, while Michael Wood 
and Wade operate the wheel, 
which spends a great deal 
of time until mid-summer 
at Trimpers Rides, Ocean 
City, Maryland. The midway 

offered three roller coasters 
including Mighty Mouse 
spinning coaster (Zamperla), 
Super Cyclone (Interpark) 
and RC 48 (Pinfari). 

“I think we did a won-
derful job on of our mid-
way presentation and our 
customer service, but at the 
same time, we have to be 
able to process crowds. We 
were challenged with the 
size of the crowds and the 
experience that they had,” 
said Zaitshik. “In fact, right 
now I’m doing a thing 

where I am analyzing differ-
ent data from different fairs 
to see riding capacities and 
revenues and things like that 
and how I can improve my 
operation without adding 
to my expenses. Right now, 
most of our industry has 
said, ‘See, we proved that 
we could gross more money 
with less equipment.’ We 
need to improve our bot-
tom line and the number 
one way we can do that 
is by cutting expenses. One 
of those expenses is don’t 
work more hours than you 
need to do efficiently, and 
the second is don’t put up 
more equipment than you 
need to process the money.”       

Wade Shows, who first 
started as an independent 
ride operator in 1992, now 
serves as the midway man-
ager, a role it has played 
since 2015. “Coincidentally, 
the fair and carnival has 
grown exponentially the 
past 31 years,” said Zaitshik. 

All told, the ride mid-
way revenue generated 
$5,144,225. This was the first 
time the fair had three days 
in a row of midway rev-
enue exceeding $900,000. It 
also experienced the highest 
gate admission revenue and 
second-highest midway rev-
enue in its 118-year history.

When asked about 
working with Wade Shows, 
Flood said, “Frank Zaitshik 
and his team always do a 
superior job.”

The Livonia, Michigan, 
operation was pleased with 
the fair as well. “I never met 
more passion for excellence 
than Cheryl and her crew,” 
said Zaitshik.

“One thing that sets us 
apart is we obviously are a 
‘ride’ state fair, and you pay 
one price and all of our enter-
tainment is free with the price 
of admission,” said Flood. 
“Tampa is a tough market 
with tons of activities for fam-
ilies to enjoy from beautiful 
beaches, theme parks, muse-
ums and tons of other activ-
ities for families to choose 
from. Kids are in school dur-
ing the week, so we have to 
ensure the weekends count.”

The fair continued with 

AT: B. Derek Shaw
bdshaw@amusementtoday.com

4See FAIR, page 27

Wade brought in 79 total rides for the 12-day Florida 
State Fair. Booking in were Powers Great American 
Midways, Wood Entertainment Company, Gambill 
Amusements, Cumberland Valley, Sue Shorb and 
Schmidt Amusements. COURTESY STEFAN HINZK
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Keep our amusement park industry strong!
Buy products and services from these suppliers.

MIDWAY
MARKET PLACE

The #1 Leading Slide Manufacturer in America!
World’s Largest 5 Lane, One Trailer Slide — 108 ft.!

FREDERIKSEN INDUSTRIES, INC.
5212 St. Paul St. • Tampa, Fla. 33619 • (813) 628-4545 • FAX (813) 621-3679

funslide.com

• Financing and Leasing Available
• Slide or Rain Bags
• Trades Considered
• 90 ft. Fiberglass Slide
• 65 ft. Fiberglass Slide

numerous time-honored 
promotions such as Hero’s 
Day on opening day. Law 
enforcement, first respond-
ers, active and retired mili-
tary, veterans, doctors, 
nurses, hospital and clinic 
staff got in free February 
10. There were seven select-
ed days where seniors 
paid $10. Two for $10 on 
Valentine’s Day and Two-
Dollar Tuesday the next 
day on admission, select-
ed rides, games and food 
after 2 pm. Also, there was 
Find Your Thrill Thursday 
with $15 wristbands after 
3 pm, free admission for 
kids with a Hillsborough 
County Public School 
issued ticket on February 18 
and Coca-Cola Kid’s Day 
on closing day for all other 
county students under 18 
who received free admis-
sion with a valid student ID. 

“Having dealt with 
COVID-19 for over three 
years, we simply messaged 
to our guests to take ‘person-
al responsibility’ when com-
ing to the fair,” said Flood. 
“Patrons naturally did what 
they felt was most comfort-
able to protect themselves. 
We posted COVID signage, 
provided additional hand 
sanitizers and handwashing 
stations to support every-
one’s efforts to remain safe.”

The fair used the follow-
ing media mix: television 
– 39.8%, digital ads – 23.8%, 
radio 7.2%, out-of-home – 

14%, print – 7% and social 
– 8.2%. “We continued our 
partnership with the adver-
tising agency, PPK Media,” 
said Flood. “After managing 
our buy for the 2021 state 
fair, they recommended this 
mix that held a higher buy 
for TV and digital ads com-
pared to prior years. As a 
result of their efforts, our 
online sales doubled from 
previous years.”

Each year the Florida 
State Fair does a fair food 
tour of all the new and 
unusual foods where fairgo-
ers can pick up an informa-
tion sheet and map of the 
locations at guest services 
booths. This year the fair had 
12 new food items. The win-
ners included:  Fan Favorite 
– Buffalo chicken funnel cake 
taco from The Best Around 
– Mama Jane, Best Sweet – 
cookie dough explosion by 
Funky Flamingo and Best 
Savory – The donut dog by 
DeAnna’s Diner. Guests 
were able to vote on what 
is the best of the best for the 
new and unusual foods. 

Entertainment avail-

able to fairgoers remained 
important. “We have one of 
the largest offerings of free 
entertainment of any state 
fair,” said Flood. “Some 
of our acts included Brant 
the Fire Guy, Wet and 
Wild Thrill Show, Cirque 
Ma‘Ceo equestrian show, a 
high dive thrill show and 
many strolling acts includ-
ing Marc Dobson’s one-man 
band, Wall of Death, Mango 
& Dango and a strolling 
piano. Additionally, we 
had three music stages and 
a magic stage with acts 
including Jay Mattioli and 
Sylvia Fletcher.”

“It’s great to see the 
enthusiasm again from the 
public about enjoying out-
door events. After a year 
like we’ve all experienced, 
it warmed all of our hearts 
to see the smiles on people’s 
faces making great memo-
ries with their families. We 
were thankful to be a small 
part of that experience,” 
said Flood.

The 2023 edition takes 
place February 9-20.

•floridastatefair.com

FAIR
Continued from page 26

Fair attendees could enjoy 
three roller coasters including 
the Zamperla Mighty Mouse 
spinning coaster. 
COURTESY STEFAN HINZK
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The Western Kentucky State Fair, 
Hopkinsville and Drew Expositions, 
Augusta, Georgia, pooled their efforts 
donating a combined $10,000 to tor-
nado relief efforts in western Kentucky. 
The money will be divided between five 
counties: Caldwell, Christian, Hopkins, 
Muhlenberg and Todd.

Drew Expositions has been playing 
Hopkinsville for many years and wanted 
to help support those affected by the mid-
December tornadoes in an area they have 
been a part of for a long time. 

 “After a successful 2021 State Fair, we 
felt it was important for us to give back 
to the community that has been so good 
to us. Drew Expositions should be com-
mended for stepping up and donating 
money for our area. They are definitely a 
class act,” said WSKF President Kent Boyd 
in a prepared release.

•
In late February, a bogus Facebook 

account posing as the Spokane County 
Interstate Fair was shut down, thanks to a 
half dozen people who notified the county. 
The scammer was trying to trick people 
into revealing credit card information in 
exchange for free fair tickets. The address 
wasn’t exactly right, with a hyphen between 
Spokane and County. Otherwise, the scam 
page looked pretty genuine, with the cre-
ator duplicating photos and posts from the 
official account, to create the illusion. 

The ruse came when the fake fair page 
sent Facebook messages telling people 
they won free tickets. To claim their prize, 
winners had to click on a link. Those who 
did so, were then asked to input credit or 
debit info. 

Spokane County spokesman Jared 
Webley told the Spokesman-Review 
“We’re not going to reach out to you by 
social media ever to collect a credit card.”  

•
In late March, Brian Crow took over 

the reins of the Clackamas County 
Fairgrounds and Events Center, Canby, 
Oregon. The new executive director brings 
over two decades of experience in the 
entertainment industry, producing numer-
ous concerts and music festivals. Crow 
spent five years as the fairgrounds direc-
tor and fair coordinator of the Jefferson 
County Fair and Rodeo, Madras, Oregon, 
where he led two major construction proj-
ects and helped grow the fairgrounds dur-
ing the pandemic.

“The county fair has a long heritage 
of bringing the city folk and the agri-
cultural community together,” Crow told 
Canbyfirst.com. “Especially now, it’s so 

important for people to understand where 
our food comes from, that vegetables aren’t 
grown at the supermarket. Reminding peo-
ple, the value of the agricultural commu-
nity is super high on my priority list.”

For three years prior, Crow served 
as executive producer of the Boots and 
Hearts Music Festival, a country music 
and camping festival in Ontario, Canada. 

Crow replaced Laurie Bothwell, who 
served as executive director for 12 years, 
retiring last summer. 

•
This is the time of year Ottaway 

Amusement Company, Wichita, Kansas, 
normally gears up for its carnival season, 
however, owner Danny Ottaway, is wind-
ing down the operation. “There is sad-
ness, but you know, I have to say this: I’ve 
come to grips with the fact that everything 
comes to an end one day or another,” he 
told the Wichita Eagle. 

There is a silver lining. Ottaway’s niece, 
Laney Heiberg, and husband, Shaun, recent-
ly purchased three of the rides, forming 
Ottaway Legacy Shows. The fledgling ven-
ture will partner with Weee Entertainment, 
Ford, Kansas, on the carnival circuit. Weee 
owner Chris Williamson’s grandfather, 
Walt Foster, owned Foster and Ottaway 
Shows in the 1960’s with Laney Heiberg’s 
grandfather, Bob Ottaway, who was Danny 
Ottaway’s father. “So, everything’s coming 
full circle,” said Heiberg. 

Ottaway, 64 and in great health, grew 
up in the business. “I’ve not missed a sea-
son on the carnival circuit since I was six 
years old. It’s all I’ve ever done.” With two 
teenage daughters and a young wife, he 
wants to spend time with them. “I want to 
experience something other than (carnivals) 
before I check out,” said Ottaway. “I have 
no regrets . . . I feel as if I’ve put millions 
and millions of smiles on people’s faces.” 

•
Colleen Bojorquez has been appoint-

ed the new chief executive officer of the 
California Mid-State Fair and Paso Robles 
Event Center. Bojorquez was named inter-
im CEO in 2020, at the start of the COVID-
19 pandemic and became CEO, March 1.

Bojorquez started at the event center in 
1992 as a ticket operator. “We feel fortu-
nate to have someone with Colleen’s expe-
rience, integrity, creativity, and passion for 
the fair and our community,” Krista Sabin, 
president of the fair board told the Paso 
Robles Daily News. “For the past two 
years, Colleen served as the interim CEO 
and through the difficulties and challenges 
of the COVID-19 pandemic she demon-
strated excellent leadership, resourceful-

ness, and vision that successfully sustained 
the fair and the Paso Robles Event Center. 
Colleen takes great pride in her work and 
puts people first.”

The annual 12-day fair takes place July 
20–31, with Helm & Sons Amusements, 
the carnival provider.

•
Shari Black was recently named execu-

tive director/CEO of the Wisconsin State 
Fair Park, West Allis. Black had served as 
the interim director since October 2021. 
Joining the team in 2016 as event ser-
vices director, Black initially oversaw sales 
and contracting of non-fair event rentals, 
including many long-standing events and 
new events she was instrumental in secur-
ing. She was also tasked with managing 
aspects of the annual Wisconsin State Fair, 
with an emphasis on the fair’s independent 
ride and game area, SpinCity. In 2019, 
Black assumed the role of chief program-
ming officer. In this position, she oversaw 
rides, attractions, agriculture, competitive 
exhibits, entertainment and vendor ser-
vices for the annual state fair. 

Black previously worked for 20 years for 
the Waukesha County Fair Association 
in Wisconsin, including 15 as executive 
director. The Waukesha native formerly 
served as board president of the Wisconsin 
Association of Fairs. 

“Shari is a strong leader who has the 
skills and abilities necessary to continue the 
success of Wisconsin State Fair Park,” said 
John Yingling, chairman of the Wisconsin 
State Fair Park Board of Directors in a 
prepared release. “She brings extensive 
experience in operations, fair program-
ming, budgeting, board governance and 
relationship management to this role and is 
well-respected within the organization and 
the fair industry. The board looks forward 
to working with her well into the future.” 

The 2022 fair takes place August 4-14, 
with an independent ride midway.

•
This year, two carnival companies are 

combing resources, at least for part of the 
season. Powers Great American Midways 
and Powers and Thomas Midway 
Entertainment are going to spend 15 
weeks playing spots together starting with 
the Big Butler, Pennsylvania Fair, July 
2-10. The plan is for each operator to 
bring 20 rides to the combined locations. 
This will allow for both to bring their most 
popular pieces, while saving on staffing 
requirements. Each will still maintain sepa-
rate operations while traveling together. 
Both will still have their separate spring 
and fall dates.
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As seen in Gibtown and beyond during Florida Week

The Florida State Fair was in full swing during Florida Week. 
Taking a break from the midway action are, seated, Dick Knoebel; 
standing Brian Knoebel; Gary Slade, Amusement Today founder 
and publisher; and Chris Walden, operations manager for the 
Florida State Fair. Behind the group is the 155-foot Lamberink 
Midway Sky Eye. The Knoebels are third- and fourth-generation 
owners of Knoebels Amusement Resort. AT/SUE NICHOLS

Amusement operator Richard 
Tinsley holds a picture of the 
CP Huntington train from Play 
Day Farm, during its inaugural 
season. The High Hill, Missouri, 
farm is a fall family fun center 
with a variety of attractions 
including a four and a half 
acre corn maze, eight family 
amusement rides, barnyard 
animals, food concessions and, 
of course, pumpkins. The farm 
has been a life-long dream of 
Tinsley’s. AT/GARY SLADE

A check was presented during a Wednesday 
afternoon reception for OABA hall of fame and 
pioneer recipients held at the International 
Independent Showmen’s Museum. From l: 
Doc Rivera, curator and executive director of 
the museum and Greg Chiecko, OABA CEO.
AT/DEREK SHAW

This chair is mine! Cynthia LaGrou Wright 
points to her name on an IISF high chair 

that she sponsored before she got married. 
Wright, who owns Sugar Shakers, is a 

food concessionaire who also helps other 
companies at trade shows in the off-

season including Soda Parts Express and 
Amusement Today. AT/DEREK SHAW

Representatives of the York State Fair stopped by the Amusement 
Today booth on the show floor. From l: Bryan Blair, CEO and Mike 
Flory, concessions manager. The Pennsylvania fair runs July 22-
31. AT/DEREK SHAW

At the beginning of the week, the NICA 
Business Expo and Fair Food food show 
were held for two evenings. From l: Art 
Rogers, Audrey Poole, Rob Berk, and 
Ron Porter. There were 850 people in 
attendance. COURTESY NICA

The 2022 group of award winners were honored 
at the OABA member meeting and chair 
reception. From l: Glenn Bergethon, Industry 
Pioneer Award, Mike Williams and Paul Atkins, 
both Hall of Fame recipients. COURTESY OABA

At the unveiling 
of the Showmen 

League of 
America’s new 
mobile trailer, 

President  
Patrick Jamieson 

(World's Finest 
Shows) made 

remarks at the 
ribbon cutting. 

AT/B. DEREK SHAW

There were 10,601 people and one baby kangaroo 
at the IISF annual Super Trade Show & Extravaganza.  
Dawn Norton, with McNair Amusements, stopped by 
the Amusement Today booth with Skippy. The 2023 
show takes place February 14-17. 
AT/GARY SLADE
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Big Rivers Waterpark adding The Fairgrounds — page 32 / Six Flags Darien Lake renames water park — page 34

Riptide Race ushers in 2022 season at Aquatica San Antonio

SAN ANTONIO, Texas 
— Without the luxury of the 
more year-round climate 
of Florida or California, 
Aquatica San Antonio was 
one of the first water parks 
to open for 2022 on March 
5. Early spring in Texas 
can have erratic weather, 
but Aquatica wasn’t shy 
about getting its feet wet 
(so to speak) by debuting 
one of the first new water-
slides of 2022.

Riptide Race is the 
park’s newest attraction. 
Supplied by ProSlide, the 
attraction stands close to 
SeaWorld San Antonio’s 
spectacular entrance to fur-
ther beckon visitors into 
the water park. The slide’s 
trio of colors of magenta, 
yellow and teal pop just 
above the central fountain 
between SeaWorld and 
Aquatica. Towering 51 
feet in the sky, the dueling 
waterslide sets the stage for 
friendly competition.

“The thing I noticed 
is that kids are looking 
to race somebody,” said 
Byron Surrett, park presi-
dent of SeaWorld San 
Antonio and Aquatica. 
“It’s all about competition 
but fun at the same time. 
We have one other double-

tube ride. This is a fam-
ily opportunity. It allows 
mom and son/dad and 
daughter to ride together. 
I've seen that; we’ve got-
ten a lot of positive com-
ments. We have some high 
thrill rides, so this is a lit-
tle more scaled down, but 
the family opportunity is 
what excites us. You have 
to have that mix.”

The side-by-side racing 
element is new for the park, 
as well as the city of San 
Antonio. Participants only 
have to meet the 42-inch 
height requirement. Single 
or double riders can com-
pete. Double riders must 
have a combined weight of 

less than 450 pounds.
At three points dur-

ing each race, low walls in 
side-by-side flumes allow 
competitors to look over 
and see the position of 
their challengers. The com-
bined length of the flumes 
is 565 feet. The ride culmi-
nates in an 18-inch-deep 
splash pool.

“Our plan is to have 
a new attraction in both 
SeaWorld and Aquatica 
every year,” Surrett told 
Amusement Today. “The 
water park is very impor-
tant to the growth of the 
company. It’s a very profit-
able operation as there is 
less overhead than that of 

the big theme parks. We 
want to keep it fresh and 
exciting.”

Riptide Race is the third 
new high-speed water attrac-
tion at the park in as many 
years. Aquatica opened in 
2012 when SeaWorld trans-
formed the existing Lost 
Lagoon water park built in 
the 1990s into a complete-
ly rethemed separate gate. 
Within the transformation, 
animals were brought in, 
such as a stingray encoun-
ter, expanding on the experi-
ence guests could have in a 
water park setting. 

The San Antonio facility 
followed in the footsteps of 
Aquatica Orlando, where 
Riptide Race opened last 
year and was a finalist in 
Amusement Today’s Golden 
Ticket Awards for Best New 
Ride in a Water Park.

Riptide Race is the sev-
enth slide tower erected at 
the park, in addition to 
the wave pool and other 
family attractions, rivers 
and pools.

“The area it is in was 
an aviary. We never got a 
kick from it that we had 
hoped,” said Surrett. “The 
only thing up in that part 
of the park was the drop 
tower. Another attraction 
up there helps disperse 

attendance. It also gave 
us more seating, as well 
as four more cabanas. We 
now have 53 cabanas. You 
can see it from the parking 
lot and as you come in the 
front gate. It hangs over the 
SeaWorld park, and it cre-
ates excitement for those 
people in SeaWorld and 
creates an upsell to buy an 
annual pass so that you can 
enjoy both parks.”

In addition to the 
all-new Riptide Race, 
Aquatica premiered a new 
bar, Turi’s Beach Bar, adja-
cent to the Big Surf Shores 
wave pool. This full-service 
bar features a variety of 
beers, mixed drinks, cock-
tails and frozen drinks for 
park visitors to enjoy at the 
bar, poolside or in one of 
the many private cabanas 
available to rent.

“Turi is the frog in 
Aquatica,” said Chuck 
Curreau, director of mar-
keting. “It’s a full-service 
bar that will have four bar-
tenders working at peak. 
All of the bartenders are 
mixologists, so we have a 
set bar, but they can make 
anything the customer 
wants. There are craft beers 
as well. Before Turi’s Bar, 
it was just a small beer 
and wine area. We saw 
an opportunity. Once we 
opened Lone Star Bar next 
to Steel Eel in SeaWorld, 
we saw how well it did, 
and we had passholders 
asking why we didn’t do 
it in the water park, so we 
decided to do just that. The 
opening weekend per cap 
was shocking to us, so we 
know the summer is going 
to be big.”

“We added the bar as 
well as another food line 
to Waterstone Grill,” said 
Surrett. “Lots of small 
improvements.”

Aquatica San Antonio 
has an operational calendar 
through mid-October.

AT: Tim Baldwin
tbaldwin@amusementtoday.com

Standing at 51 feet, Riptide Race from ProSlide is Aquatica’s latest addition. AT/TIM BALDWIN

The magenta areas are the rally points where riders check out the competition (above left). 
It’s a race to the finish to see which side splashes down first (above right). AT/TIM BALDWIN
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NEW CANEY, Texas 
— Big Rivers Waterpark 
and Adventures is sched-
uled to reopen for the sea-
son on April 2. That date also 
marked the grand opening 
of a new ride section called 
The Fairgrounds. Big Rivers 
added 11 dry rides to the 
water park over the last sev-
eral months with some open-
ing as they were installed. 
Among the attractions is 
Rolling Thunder an SBF/
Visa spinning coaster from 
Rides 4 U with the hamster 
wheel option that was operat-
ing as the display coaster at 
IAAPA Expo 2021 in Orlando. 
Although a few rides were 
open in time for Christmas 
2021, the full area with all 11 
rides officially opened to the 
public in April. Season pass 
holders were given a preview 
the night before. 

The addition of The 
Fairgrounds helps to make 
the park more of a year-
round destination, allowing 
it to remain open when the 
weather isn’t quite warm 

enough for the water park. 
Carl Foy, marketing 

director for Big Rivers, told 
AT that more rides in the 
Houston area were wanted 
and needed, stating, “As 
a mom-and-pop opera-
tion, this gives everyone 
an opportunity to ‘stick 
our toes in the water’ and 
warm up to the full-fledged 

theme park in Grand Texas. 
Running a successful water-
park and a successful theme 
park are two very different 
things. Fairgrounds isn’t 
in any way supposed to be 
instead of Grand Texas, it is 
a platform to help us realize 
that ultimate goal.”

In addition to the tra-
ditional water park, Big 

Rivers also features a floating 
Aquaglide obstacle course on 
its spring-fed lake. The Wild 
Isle obstacle course is includ-
ed with the water park daily 
admission or with a season 
pass. Guests must be over 48 
inches tall to participate, and 
everyone is limited to one 
hour on the course per visit.

A ticket to the water 

park also gains admission 
to Gator Bayou Adventure 
Park which includes a 
number of dry attractions: 
Cougar Climb climbing 
wall, Big Al's Farm petting 
zoo, Big Al's Fishing Hole, 
Mystic Forest Maze, Gator 
Gulch alligator exhibit, axe 
throwing and archery rang-
es. Other attractions such as 
mining for rocks and gems, 
tortoise feeding, and gator 
encounters are available for 
an additional fee.

The aerial adventures 
section of Gator Bayou fea-
tures a ropes course, zip lines 
and vertical freefall — all 
priced separately.

Big Rivers Waterpark 
and Adventures is an 80-acre 
water, adventure and amuse-
ment park that is part of 
the Grand Texas Sports and 
Entertainment District. The 
plan is to eventually include 
a theme park, sportsplex, 
factory outlet mall, res-
taurants and hotels. The 
Grand Texas RV Resort, 
Speedsports Racing Park 
and a Valero convenience 
store are already open.

Big Rivers Waterpark and Adventures to debut ‘The Fairgrounds’
AT: Jeffrey Seifert
jseifert@amusementtoday.com

By February, Rolling Thunder, the park’s SBF/Visa spinning cars coaster, was fully assembled 
and ready for testing (above left). Screaming Eagles, a Larson International Flying Scooters 
ride features custom artwork with an eagle decal on each vehicle (above right). 
COURTESY BIG RIVERS WATERPARK & ADVENTURES

http://whrobinsoninc.com
mailto:jseifert%40amusementtoday.com?subject=
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Officials for the Foxwoods Resort 
Casino along with the Mashantucket Pe-
quot Tribe have reached an agreement 
with Great Wolf Resorts to build a hotel 
resort. The casino, located in Mashan-
tucket, Connecticut, first reached out 
to Great Wolf more than 14 years ago. 
Plans have been off and on owing to an 
economic downturn in 2007, then the 
COVID-19 pandemic of 2020. The tribe 
was still hoping to attract a water park 
developer, when Great Wolf Resorts con-
tacted them in February and indicated it 
had revived its interest in the project.

The casino plans to renovate the 
main entrance, build a brand new high-
stakes bingo hall to replace the current 
hall and convert that existing bingo hall 
into a convention center. 

Adjacent to the new bingo hall will 
be a Great Wolf Lodge. Although specific 
details have yet to be released, lodges 
always include a large indoor water park, 
a sizeable hotel with family and themed 
suites, multiple dining locations, storytell-
ing areas and an arcade. Newer locations 
have added several family-friendly dry 
activities such as climbing walls, bowling 
alleys, ropes courses, play parks, indoor 
mini-golf, lazer tag and even 3-D theaters.

Great Wolf Resorts is investing most 
of the capital in the project and will own 
the water park facility. It will lease the 
real estate from the tribe, as the lodge 
will be located on reservation land. The 
Mashantucket Pequot Tribe gained legal 
control of their reservation by an act of 
Congress in 1983. Foxwoods was found-
ed in 1986 as a high-stakes bingo hall 
on the reservation. A casino was built in 
1992 followed by the first hotel in 1997 
and a second hotel in 2008.

•
A new splash park could soon be in 

the works for the city of Olean, New York. 
In February the city council unveiled plans 
for a $1.5 million splash pad/waterplay 
structure at War Vets Park. The council’s 
strategic planning committee discussed 
a proposal to use some of the city’s $1.4 
million in American Recovery Plan Act 
funds to build the facility. Two allocations 
of $250,000 each will be used from the 
plan act funds, with the remaining paid 
with city bonds over 15 years. The park 
would feature an interactive water play 
structure topped with a 55-gallon dump 
bucket, four waterslides, and more than 
50 interactive water play features. Cur-
rent plans call for construction to start 
early this coming fall with a target open-
ing of Memorial Day 2023.

•

The Napier City Council in New Zea-
land is reconsidering plans for a new 
aquatic facility project, after the original 
plans were put on hold. The council will 
look at options for a new complex on the 
site of the existing Napier Aquatic Cen-
tre in Onekawa (a suburb of Napier) or 
building a new facility a few miles away.

While some have deemed the existing 
pool, built in 1963, as old, rundown  and 
overcrowded, others believe it works well 
for its location, and removing it would rip 
the heart out of the suburb that has taken 
care of it for nearly 60 years. Councillor 
Tony Jeffery insists there is still life in the 
existing complex, and it could easily be 
extended to accommodate much-need-
ed additional water space. Others fear 
that the current location, built on the site 
of a former dump, should not be expand-
ed for fear of disturbing contaminated 
ground. The current pool building also 
contains asbestos which was commonly 
used in buildings up until the 1980s. Most 
councillors believe building a new facil-
ity at a new site and closing the current 
Napier Aquatic Centre is a better choice. 
After community consultation and addi-
tional meetings, a decision is expected in 
July 2022.    

•
Genesis Health Clubs is building an 

indoor water park at the Goddard Aquatic 
Center located within the Genesis Sports 
Complex in Goddard, Kansas, a suburb 
of Wichita. Blast Off Bay will be one of 
the largest indoor water parks in the re-
gion. In keeping with Wichita’s tie-ins to 
air and space, the water park will be space 
themed. Amenities will include a swim-up 
bar, multiple slides — including one with a 
drop capsule, a lazy river, a large play struc-
ture with slides, a zero-entry kids’ area, sci-
fi dome pavilions for birthday parties, a hot 
tub, a dual surfing machine and more. 

In addition to Blast Off Bay, the 
Goddard Aquatic Center includes an 
82,000-square-foot natatorium for re-
gional competitions. It will have a 
25-meter; 10-lane competition pool; a 
25-meter warm-up pool with four lanes; 
a hot tub and 600 seats for spectators. 

The Goddard Hampton Inn will also 
be a part of the facility. It will include 133 
rooms — six of which are suites, a two-
story living room for gatherings, and a 
meeting room and business center. 

The aquatic center and hotel are ex-
pected to open later this year. 

The sports complex opened two 
years ago starting with five baseball 
fields. Five softball fields are currently 
being constructed.

NEWSSPLASH
AT: Jeffrey L. Seifert
jseifert@amusementtoday.com

Six Flags Darien Lake renames 
water park, adds attraction

CORFU, N.Y.— The water park at Six Flags Darien Lake 
will enter the 2022 season with a different name and a new 
six-story Proslide Technology attraction. 

Instead of Splashtown at Darien Lake, the water park is 
being renamed Hurricane Harbor at Darien Lake for a more 
consistent Six Flags brand. The water park is part of the total 
Darien Lake facility and admission to the water park is in-
cluded when purchasing a Darien Lake ticket. 

The new attraction is being called Wahoo Wave. It is a 
Proslide Tornadowave  ride. It is designed for four-rider 
tubes and includes a 30-foot vertical drop, a whirlpool bowl 
and a water wave wall.

“Six Flags is committed to making the park bigger, better 
and now wetter than ever with the addition of this world-class 
waterpark attraction, Wahoo Wave,” said Park President Chris 
Thorpe. “With non-stop, soaking thrills for the entire family, 
Hurricane Harbor will be the perfect summertime escape.”

Construction on Wahoo Wave should be completed by 
the time the theme park opens for the upcoming 2022 season. 
And, according to the Six Flags Darien Lake website, opening 
has  been set for  Memorial Day weekend. 

Once the slide opens, riders will climb to the top of the 
six-story-high slide tower. In four-person tubes, they will 
twist through a hairpin turn, followed by a corkscrew and, 
then, without warning, plunge down an unforgettable, three-
story drop. The attraction will have riders experiencing hang 
time and zero G-forces. 

As Six Flags officials work on the rebranding of the water 
park, there will be other additions and/or changes. Officials 
plan to expand the seating area, improve the shade areas and 
provide a selfie spot with a 20-foot-tall shark. There also will 
be a new wave pool mural.  

Darien Lake opens May 27 for weekends and select 
weekdays until June 24. The park will be open daily, except 
for Tuesdays, through Labor Day.

Darien Lake park officials made an announcement in 
August 2019, about the park rebranding but the coronavirus 
pandemic caused a delay. 

Wahoo Wave is being added to Darien Lake's approximate-
ly 45 rides in both the water park and the theme park. Darien 
Lake also offers live shows, concerts, restaurants and shopping. 

•sixflags.com

AT: Pam Sherborne
psherborne@amusementtoday.com

Hurricane Harbor at Darien Lake will debut a new six-story-
tall Proslide Tornadowave dubbed Wahoo Wave.
COURTESY SIX FLAGS DARIEN LAKE

Wahoo Wave has 
proven popular 

at sister Six Flags 
properties, such 
as seen here at 

Hurricane Harbor 
Splashtown outside 

Houston, Texas.
COURTESY SIX FLAGS

mailto:jseifert%40amusementtoday.com?subject=
http://sixflags.com 
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BUSINESS & NEWSMAKERS
 PAPA spring meeting at Hersheypark — page 38 / Women of Influence: Lisa Rau — page 43

Las Vegas lights play host to largest Amusement Expo in history

LAS VEGAS, Nev. 
— The Amusement 
Expo International (AEI) 
announced the highly suc-
cessful conclusion of its 
annual conference and trade 
show which was held at 
the Las Vegas Convention 
Center. The event stretched 
three and a half days (March 
14 –17) and was filled with 
product debuts unveiling 
innovations to enhance the 
amusement and entertain-
ment industry and aid in 
solving the difficult chal-
lenges of route operators, 
distributors, manufacturers 
and commercial developers.

"From Embed's persepc-
tive, it's been a fantastic 
show," stated Kash Ahmad 
of Embed, an industry pro-
vider of cashless solutions. "It 
is absolutely amazing to see 
all the customers back out at 
trader shows and hearing all 
the stories about how much 
better the industry is doing 
from the previous two years." 

During the recent pan-
demic years, the AEI has 
proven to be one of the most 
resiliant and adaptable (and 
a little lucky) amusement 
industry expos.  The 2020 
AEI wrapped trade show 
and conference the evening 
before nationwide shut-
downs started taking effect 
as a result of COVID-19.

In addition, the 2021 expo 
was intentionally delayed 
into June of that year to bet-
ter be prepared for the rap-
idly fluctuating pandemic 
restrictions of the time. It 
wrapped its programs just 
before the COVID-19 Delta 

variant increased mask and 
gathering precautions. 

With those two years of 
havoc behind, the amuse-
ment industry is poised to 
truly rebound and the 2022 
expo has exemplified this. 

"It's been a very good 
show for us with a lot of 
activity and a lot of peo-
ple stopping by the booth," 
stated Firestone Financial's 
Mike Smith. "I think people 
are feeling more comfort-
able, which is great." 

More than 160 exhibit-
ing companies, including 32 
companies new to the con-
vention, presented the lat-
est in games, technology and 

business services for such 
industries as hospitality, 
retail, family entertainment 
centers, bowling centers 
and commercial properties. 
This marked an almost 20% 
increase over 2021 figures. 

"This show's been fan-
tastic," said Ryan Cravens, 
general manager of Stern 
Pinball, Inc. "It's great to 
see more companies joining 
as well as more and more 
operators showing up."

Overall attendance 
remained strong this year 
bringing approximately 
3,280 industry leaders to 
educational sessions, trade 
show exhibits and numerous 

entertainment events.
“The industry is expect-

ed to reach over $53 billion 
by 2028, and it’s evident this 
may be the case based on ini-
tial feedback we’ve received 
from our event,” stated Tim 
Zahn, AEI 2022 conference 
chair. “Our carefully curated 
educational sessions were 
designed to help reshape the 
industry and provide solu-
tions for challenging indus-
try issues from employ-
ment, customer engagement, 
industry trends, virtual reali-
ty and beyond. All were very 
well attended.”

"The amount of informa-
tion that's shared with oper-

ators has been invaluable," 
offered Semnox's Brian 
Duke. "There's been so many 
people that I've brought to 
the show as a guest that 
have said, 'This was the best 
show to be at' and that even 
includes [IAAPA Expo]. 

AT: John W.C. Robinson
jrobinson@amusementtoday.com Award winners

AMOA 
Innovator Awards

Stern Pinball 
(for Insider Connected)

•
Zen One Six Nine Ltd. 

(for VARBox)
•

Valley-Dynamo 
(for Jet Pong)

•
Coastal Amusements
(for Break the Plate)

AMOA Operator’s 
Choice Awards
Valley-Dynamo 
(for Jet Pong)

•
Amusement Connect
(for AC Game Prep)

•
LAI Games

(for Asphalt Legends 
Arcade 5D DX Simulator)

AAMA Awards
Manufacturer of the Year: 

Raw Thrills
•

Distributor of the Year:
Shaffer Distributing

• 
Supplier of the Year:

 Intercard
•

Allied Member of the Year: 
Creative Works

The expansive showfloor 
of the 2022 Amusement 

Expo International was filled 
with exhibitors. VR remains 

a popular draw for FECs. 
Near right, Scene75's Jonah 

Sandler demos Creative 
Works's SpongeBob 

Squarepants VR: Dynamic 
Duo. VR Moto from VR 

360 Action (far right) also 
received heavy attention.
 AT/JOHN W.C. ROBINSON

4See VEGAS, page 37

http://rollercoastermuseum.org
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27th NJAA Variety Show,
featuring NAARSO online training
ATLANTIC CITY, N.J. — The East Coast Gift and Variety Show took place 

at the Golden Nugget Resort and Casino. Run by the New Jersey Attrac-
tions Association (NJAA), it occurred in conjunction with the East Coast/
Mid-Atlantic regionalized NAARSO (National Association of Amusement 
Ride Safety Officials) outreach safety school. There were 106 participants via 
a virtual training.

“It was a wonderful show and to see everyone bustling and socializing 
since the pandemic started — it was nice to get back to a sense of normalcy,” 
said Kim Samarelli, NJAA executive director. The annual scholarship cocktail 
hour raised money for the college scholarship fund. Dates for the 2023 edition 
have not been set. “The NJAA fosters, promotes and advances the amuse-
ment industry in the state of New Jersey. 

There were 17 vendors selling the newest arcade games, 
rides, prizes, plush toys, prizes, ice cream, and cashless 
vending systems. First time vendor, Vertigo Electronics 
had speakers and other related goods. 
COURTESY EARL HELLER

Jeff Jankowski and G. 
Brooks Trimper from 
Captain’s Quarters, 
Millville, Delaware, 
attended the East Coast 
Gift and Variety Shows. 
COURTESY EARL HELLER

Popular among attendees were the arcade 
games at the show held for the 13th time 
in the Golden Nugget Resort and Casino in 
Atlantic City. COURTESY EARL HELLER

Alexander Parisi and Dan Jankovitz from 
Clementon Park, Clementon, New Jersey, 
and Stacy Johnson with A&A Global 
Industries, one of the vendors, were seen 
on the show floor. COURTESY EARL HELLER

Attending from Six Flags America, 
Largo, Maryland, were Andrew 
Pasquale, Ashley McKinney and 
David Pasquale. 
COURTESY EARL HELLER

Goffa International was one of the plush vendors 
at the East Coast Gift and Variety Show. 
COURTESY NJAA

IAAPA is great, but this was 
a phenomenal show for a lot 
of people from the opera-
tions side of it."

"We've had lots of new 
leads here, we've met people 
[throughout the expo] that 
didn't know about our prod-
uct," said Tom Appleton of 
Bazookaball. "We're really 
excited about what's going 
to happen after the show."

With facilities still stug-
gling maintaining a full staff, 
Bazookaball modified its 
existing tag style game — 
which  originally operated 
in an area similar to a laser 
tag arena — and have begun 
offering it in a standalone, 
shooting gallery-style model. 
"A lot of people have liked 
it. We have a couple people 
interested, and we even have 
a couple of distributors actu-
ally walking the floor who 
saw the game and now want 
to distribute it." 

Also capitalizing on the 
recent staffing shortages was 
Mini Golf.io. The game's 
developer, Marcus Perez, 
was on the AEI showfloor. 

"It's transforming mini 

golf," commented Perez. "It's 
more than 100 courses in one 
unit, with a tiny footprint," 
explained Perez. The product 
occupies only a few feet of 
gamespace on an FEC floor, 
but can tranform throughout 
gameplay to create an entire 
9- or 18-hole minigolf course 
that requires no attendant 
and no operator.

"We launched the prod-
uct at the Amusement Expo 
in 2021 [in June], but this expo 
has been a lot more traffic and 
a lot more people. The show-
ing's been good, people are 
much more lively this year."

A highlight of the expo 
was the popular Beers & 
Cheers event recognizing 
award winners in several cat-
egories sponsored by show 
hosts American Amusement 
Machine Association (AAMA) 
and the Amusement & 
Music Operators Association 
(AMOA).

Exhibit sales for 
2023's Amusement Expo 
International have already 
begun, with AEI returning 
to Las Vegas March 27-30, 
2023. Further plans for 2023 
will be made available in the 
weeks to come. 

•amusementexpo.org

VEGAS
Continued from page 36

Triotech has about 200 Storm units in the marketplace since 
the attraction debuted at the 2020 AEI. The unattended VR 
game averages $2,500-$5,000 in weekly revenues per unit. 
The company reported significant additional orders for the 
attraction from the 2022 AEI showfloor. AT/JOHN W.C. ROBINSON

Coastal Amusements 
combination of 
video and real world 
effects delivered in 
its Break the Plate 
game. Reimagining 
the midway classic 
into an attendant-
free, coin-operated 
redemption 
game that retains 
the charm (and 
destruction) of the 
original classic.
AT/JOHN W.C. 
ROBINSON

http://www.amusementexpo.org/
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PAPA spring meeting once again held at 'sweetest place on Earth'

HERSHEY, Pa. — More 
than 100 members and 
guests of the Pennsylvania 
Amusement Parks & 
Attractions Association 
(PAPA) met February 21 
and 22 for their annual 
spring meeting at Hershey 
Lodge and Convention 
Center. Participation was 
comprised of member 
parks and attractions, sup-
pliers and manufacturers, 
and individual members. 
The organization strives 
to foster an environment 
where industry peers can 
gather and learn openly 
from one another.

The first day started 
with a board of directors 
meeting in the afternoon, 
followed by a reception 
and banquet that evening. 
Both the board meeting 
and evening proceedings 
were led by Mike Fehnel, 
general manager of 
Dorney Park & Wildwater 
Kingdom, serving as the 
2020-22 PAPA president. 

“It was great that we 
were able to come together 
this year. It was great to 
see some faces we haven’t 
seen in quite some time. 
[There was] definitely a 
lot of vibrant conversation 
happening,” said Fehnel. 

The 2021 meeting was 
virtual.

“There was a lot of 
discussion about human 
resources and government 
relations and all the chal-
lenges the industry is fac-

ing,” said Fehnel. “The 
whole reason it [PAPA] is 
here, is so we can all get 
together, share best prac-
tices and hope to find solu-
tions to the challenges we 
have. Now we’re working 
on the next crisis, which 
seems to be staffing.” 

Rick Knoebel, who 
sits on the PAPA govern-
ment relations committee, 
added, “We are collaborat-
ing with our officials on 
legislation, regulation and 
other items that may affect 
our industry.”  

Four organiza-
tions recently joined 
PAPA. They include 
B & N Consulting, CG 
Amusement Consulting, 
Mitchell Yarvin Sales and 
Sally Rides. 

Inducted into the 
PAPA Hall of Fame was 
Paul Nelson, owner of 
Waldameer Park & Water 
World, Erie, Pennsylvania. 
Nelson began working at 
the park in 1945 at the age 
of 11. He took over the 
operation in 1965 and full 
ownership in 1978, work-
ing tirelessly to continu-
ally improve the property. 
“Under his leadership, the 
park brought major attrac-
tions such as Water World 
and the Ravine Flyer II to 

its guests,” said Fehnel. 
“Paul Nelson was also the 
President of PAPA in 1964. 
Through his passion for 
Waldameer and his guests, 
Paul demonstrates what it 
takes to be a PAPA Hall of 
Fame member.” 

Nelson is the 14th indi-
vidual to be inducted into 
the Hall of Fame behind 
others such as John Allen, 
Milton Hershey, Harold 
Chance and Bob Cassata. 

The organization 
again held a 50/50 raffle 
for the Barbara J. Knoebel 
Scholarship Fund. As a 
result, $820 was raised. The 
winner, Buddy Knoebel, 

donated his portion back 
to the fund. Each year, 
seven $1,000 scholarships 
are awarded to students 
who work at any of the 
participating member 
parks or attractions. It was 
mentioned that the com-
mittee is having a hard 
time narrowing the selec-
tion down to seven as the 
essays are getting better. 
Upon conclusion of din-
ner, many attendees retired 
to Bears’ Den and/or the 
lobby lounge to continue 
networking and imbibing.

The second day start-
ed with the annual break-
fast membership meet-
ing. Association business 
included reports in vari-
ous aspects of the indus-
try: legislative updates, 
Amusement Ride Safety 
Advisory Board, a recap 
of the fall PACE (Parks 
and Carnivals Education) 
ride safety seminar, water 
park issues, PAPA website 
and human resource mat-
ters. PAPA Treasurer Dick 
Knoebel again gave his 
report with just four words, 
“Yes, we are solvent!”

With the retirement 
of Andy Quinn, the 
membership voted and 
approved Mark Pauls from 

Kennywood to be the new-
est board member.

Typically, upon the 
conclusion of the meet-
ing, some of the attendees 
participate in the always-
popular roundtable dis-
cussions, however, it was 
thought to offer it via a 
Zoom call a few weeks 
later, due to space limita-
tions and ongoing COVID-
19 protocols. 

This was the 87th 
spring meeting of the 
Pennsylvania Amusement 
Parks & Attractions asso-
ciation. The organization 
was formed in 1935 with 
R.L. Plarr from Dorney 
Park serving as the first 
president. In 1946, famed 
roller coaster designer 
Herbert P. Schmeck from 
Philadelphia Toboggan 
Company was president. 
The annual spring meet-
ing is traditionally held 
at The “Sweetest Place 
on Earth.” The 2022 sum-
mer fun meeting will be 
held at DelGrosso’s Park 
& Laguna Splash, Tipton, 
Pennsylvania, July 19 
and 20. The next PACE 
ride safety seminar takes 
place October 24-27 in the 
Allentown area.
•paamusementparks.com

AT: B. Derek Shaw
bdshaw@amusementtoday.com

Leanna Muscato 
(left), Knoebels 
Amusement 
Resort and 
Sam Shurgott, 
IRM Rides and 
Morey's Piers & 
Beachfront Water 
Park enjoy a free 
moment at the 
reception prior 
to dinner 
the first day. 
AT/B. DEREK SHAW

PAPA President Mike Fehnel presented a plaque to Jeannie Reedy at the dinner. It reads: In 
appreciation and recognition for your ongoing commitment, dedication and service to the 
Pennsylvania Amusement Parks and Attractions. From the PAPA officers and membership, 
we thank you. AT/B. DEREK SHAW

http://paamusementparks.com
mailto:bdshaw%40amusementtoday.com?subject=
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 OBITUARY

EL DORADO, Kan. — 
John Leslie Worrell was 
born on October 19, 1944 
in El Dorado, Kansas; the 
son of George Albert Sr. and 
V i r g i n i a 
Rose (Boley) 
Worrell. He 
earned his 
bachelor ’s 
degree in 
mathemat-
ics from 
Wichita State University and 
began his master’s degree in 
Engineering. John worked 
for 42 years at Chance 
Manufacturing starting as a 
design engineer and retiring 
as a production manager.

“John was hired by my 
dad in 1967 as a design engi-
neer,” offered Dick Chance 
of Chance Rides. “He 
worked his way up in the 
Chance organization over 
the years as a very dedicat-
ed and loyal employee who 
would always do what ever 
it takes to get the job done to 
service our customers.  He 
served as VP of Engineeing 
and was active in ASTM and 
AIMS and later became VP 
of Production until his retire-
ment in 2010.  He is one of 
the last of the original team 
that started with Harold to 
build the company and we 
will always remember his 
contributions to the compa-
ny to become a leader in the 
amusement ride industry.”

“I got to know John 
through the work I did with 
Chance, AIMS and ASTM,” 
stated Tom Sheehan of The 
Sheehan Firm. “He had a 
great dry sense of humor 
and certainly knew how to 
stand his ground.”

John and Sandra Lynn 
Lucas were united in mar-
riage on May 4, 1980, at the 
LCC. After his long work 
days, John could be found 
tending to his cows, serv-
ing on the Butler REC board. 
He loved attending activities 
for his children and grand-
children. He was a lifetime 
member of the Leon Masonic 
Lodge. and a faithful member 
of the Leon Christian Church. 

His greatest joy in life 
was his family. 

Worrell

 ON THE MOVE

Blackpool Pleasure Beach has welcomed a new member of 
staff to the park’s senior management team. Paul Robinson has 
been appointed as director of health, safety and environment.

Robinson brings  more than 20 years’ experience.  During 
his career, he has held several  senior management roles and 
has led health, safety and environmental man-
agement across large global operations and 
multi-billion dollar projects, which required 
him to work in Dubai, Qatar, Paris and Norway.

Having completed his studies in health, 
safety and environmental management at 
Nottingham Trent University, Robinson 
went on to complete a  law degree at 
Liverpool John Moores University. In 2016, he was appoint-
ed a Fellow of the International Institute of Risk and Safety 
Management (IIRSM), and soon after appointed to the role 
of vice chairman of the Midlands Branch of IIRSM.

On joining Blackpool Pleasure Beach, Robinson com-
mented: “I am delighted to join a global icon.    I will work 
with the Board to deliver continuous improvements in 
health, safety and environmental management across the 
business for the benefit of all stakeholders.”

Six Flags Entertainment Corporation announced that 
Sandeep Reddy, executive vice president and 
chief financial officer, has notified the compa-
ny that he has accepted a position at another 
company and will resign from Six Flags effec-
tive March 27, 2022. Stephen Purtell will 
assume the role of interim chief financial offi-
cer effective upon Reddy’s departure.

Purtell currently serves as the company’s 
senior vice president, corporate communications, investor 
relations and treasurer. He previously served as senior vice 
president, investor relations, treasury and strategy since 
December 2020. 

“On behalf of the Board of Directors and the Six Flags 

team, I want to express my sincere gratitude to Sandeep for 
his dedicated leadership and tireless service to Six Flags,” 
said Selim Bassoul, president and CEO. “He has played a 
major role to help position the company for accelerated 
growth coming out of the pandemic. We wish him the very 
best as he embarks on his next career opportunity.”

“It has been a privilege to have served alongside the 
talented Six Flags team, especially during such an unprec-
edented time in the company’s history,” said Reddy.

Jeffery Davis joined the Lake Compounce Amusement 
Park team on February 14 as general manager. 

Davis brings more than 25 years of amusement indus-
try experience and expertise to Lake 
Compounce. Most recently, Davis served 
as the director of operations at Dorney 
Park & Wildwater Kingdom in Allentown, 
Pennsylvania. Davis began his career within 
the amusement industry at Sesame Place, 
working on the park’s operations team for 
more than 20 years, climbing the ladder to 
become Sesame Place’s vice president of operations.     

“I am thrilled to join the team at America’s Oldest 
Amusement Park,” said Jeffery Davis. “Lake Compounce 
has so much to offer its guests including a rich history, brand 
new park transformation, Connecticut’s largest water park 
and more! The team and I are looking forward to welcoming 
guests back for the 2022 season.”  

Jeffrey previously served as President and a board 
member of the Pennsylvania Amusement Parks and 
Attractions Association (PAPA).   He holds a Bachelor’s of 
Science in Operations Management from Pennsylvania 
State University, a Master’s in Business Administration from 
Holy Family University and an International Association 
of Amusement Parks and Attractions (IAAPA) Certificate 
of Educational Achievement from the IAAPA Institute of 
Executive Education.

Robinson

JRA Chief Operating Officer, Dan Schultz 
retiring after more than 40 years in industry

CINCINNATI, Ohio — Dan 
Schultz, chief operating officer of 
JRA — Part of RWS Entertainment 
Group, announced his retirement 
after 29 years in the company and 
more than 40 years in the attrac-
tions industry. His retirement is ef-
fective April 1. 

Schultz’s four decades of diver-
sified operations and management 
experience in the attractions indus-
try, sense of vision and ability to lead 
clients through the ideation process 
have been integral to the success 
of JRA. He has served as JRA’s ex-
ecutive liaison with such clients as: 
Six Flags, Calaway Park, Crayola, 
Santa’s Village, Paramount Parks, 
Cedar Fair, Gilroy Gardens and the 
Arab American National Museum. 

In addition to his project con-
sulting work, Schultz has provided 
management and support for JRA’s 
overall creative efforts, personnel 
needs and marketing strategies. 

Before joining JRA in 1993, 

Schultz held myriad positions for 
Kings Entertainment (now Cedar 
Fair). Those roles included direc-
tor of entertainment at Hanna-
Barbera’s Marineland, manager 
of entertainment and attractions at 
Kings Island, director of operations 
at Hanna-Barbera Land, director of 
operations at Kings Productions, 
and manager, entertainment attrac-

tions & guest services at Kings Island. 
“I’ve known Dan Schultz for close 

to 50 years,” said Keith James, JRA 
president. “Not only has he been an 
outstanding colleague and mentor 
to our staff, but he will always be a 
close and trusted friend. All of us at 
JRA congratulate him on his retire-
ment and wish him the best in this 
next chapter.”  

Schultz offered the following 
comment on his retirement: “While I 
have worked on some truly fantastic 
projects and have seen some amaz-
ing places after four decades in the 
industry, what I will miss most about 
this business is the people — our 
clients, our colleagues around the 
world and the great team at JRA 
that I’ve had the pleasure of work-
ing with every day for the last 29 
years. That being said, as I embark 
on this new adventure, I look for-
ward to traveling with my wife Patty 
and spending more time with my 
three sons and their families.” 

Reddy

Davis

John Worrell, 77, of
Chance Rides passes

Dan Schultz
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Region 
(U.S)

As of
3/21/22

Change from 
1 year ago

East Coast $5.179 $2.027 

Midwest $4.959 $1.810 

Gulf Coast $4.964 $1.973 

Mountain $4.887 $1.570 

West Coast $5.319 $2.004 

California $6.218 $2.238 

On 3/23/22 $1 USD =
0.9081 EURO

0.7571 GBP (British Pound)

120.54 JPY (Japanese Yen) 

0.9341 CHF (Swiss Franc)

1.3465 AUD (Australian Dollar)

1.2587 CAD (Canadian Dollar) 

 BUSINESS WATCH

Six Flags announces 2021 financials
ARLINGTON, Texas — Six Flags Entertainment 

Corporation reported attendance of six million guests and 
total revenue of $317 million for fourth quarter 2021. Results for 
fourth quarter and full year 2021 are not directly comparable to 
the same prior-year periods due to the company’s COVID-19 
related suspension of operations and operating restrictions that 
began in mid-March 2020. The company believes it is most rele-
vant to compare its results in 2021 to the same periods in 2019.

In the fourth quarter (October 4, 2021, through January 2, 
2022), attendance at the company’s parks was approximately 
98% compared to the comparable fiscal period in 2019 
(October 7, 2019, through January 5, 2020). Attendance by 
pre-booked groups, inclusive of school groups who typically 
book in advance, has been significantly diminished due to 
the pandemic. Excluding pre-booked groups, attendance 
at the company’s parks in fourth quarter 2021 was approxi-
mately 100% compared to the same period in 2019.

“In my first 100 days, we have established a new, cus-
tomer-obsessed culture, a lean and empowered organiza-
tion, and a strategic focus on delivering a premium guest 
experience” said Selim Bassoul, Six Flags president and 
CEO. “With our foundation now in place, we are moving 
quickly to invigorate the magic of Six Flags.”

SeaWorld reports its fourth quarter results 
ORLANDO — SeaWorld Entertainment, Inc. reported 

its financial results for the fourth quarter and fiscal year 2021.
"We are pleased to report another quarter of record financial 

results and record financial results for the fiscal year," said Marc 
Swanson, chief executive officer of SeaWorld Entertainment, 
Inc. "In the fourth quarter and fiscal 2021, we delivered record 
revenue, record net income and record Adjusted EBITDA.  We 
are especially pleased to deliver these record results, while 
continuing to operate in an environment with signicant and 
unprecedented headwinds related to COVID-19."

Attendance was 5.0 million guests. Compared to the 
fourth quarter of 2019, attendance increased by 0.3 million 
guests or 5.4%. Total revenue was a record $370.8 million. 
Compared to the fourth quarter of 2019, total revenue 
increased by $72.8 million or 24.4%. 

For 2021, attendance was 20.2 million guests, an increase 
of 13.8 million guests from fiscal 2020. Compared to fiscal 
2019, attendance declined by 2.4 million guests or 10.7%. 
Total revenue was a record $1,503.7 million, an increase of 
$1,072.0 million from fiscal 2020. Compared to fiscal 2019, 
total revenue increased by $105.5 million or 7.5%.

"While we have made good progress on our plans, as 
we look to the future, we continue to be highly confident 
that we can deliver even more operational and financial 
improvements that we expect will lead to meaningful 
increases in shareholder value," added Swanson.

WhiteWater partners with Swim Drink Fish 
VANCOUVER, Canada — WhiteWater announced a 

partnership with Swim Drink Fish, a Canadian charity advo-
cating for safe, healthy water.

This partnership is part of the Social Responsibility com-
ponent of WhiteWater’s Sustainability Scorecard — a holistic 
approach to environmental sustainability that includes par-
ticipation in initiatives beyond the attractions industry. This 
part of the Scorecard aims to donate 1% of corporate profits 
annually to a water-based NGO and support our employees 
to take on social responsibility.

“Swim Drink Fish is the right fit for WhiteWater because 
both our organizations are all about people enjoying and 
celebrating water,” said Una deBoer, WhiteWater’s chief 
marketing officer. “We wanted to find a charity that is local 
yet internationally involved.”

COMPANY SYMBOL MARKET PRICE 
3/23/22

HIGH 
52-Week

LOW 
52-Week

 The Blackstone Group BX NYSE 123.78 149.78 71.41

Cedar Fair, L.P. FUN NYSE 55.19 62.56 39.15

 Comcast Corp./NBCUniversal 
Media 

CMCSA NASDAQ 46.52 61.80 44.27

The Walt Disney Company DIS NYSE 137.64 191.67 128.38

EPR Properties EPR NYSE 52.23 56.07 41.14

Fuji Kyoko Co., Ltd. JP:9010 TYO 4140.00 6260.00 3650.00

Haichang Holdings Ltd. HK:2255 SEHK 3.35 3.42 0.50

Leofoo Development Co. TW:2705 TSEC 17.45 21.20 14.50

MGM Resorts International MGM NYSE 41.41 51.17 35.57

Royal Carribean Cruises, Ltd. RCL NYSE 75.46 98.27 61.45

Sansei Technologies, Inc. JP:6357 TYO 785.00 922.00 702.00

SeaWorld Entertainment, Inc. SEAS NYSE 70.00 72.52 41.94

Six Flags Entertainment Co. SIX NYSE 43.05 50.56 35.75

Tivoli A/S DK:TIV CSE 854.00 944.00 730.00

STOCK PRICES ABOVE ARE GENERALLY QUOTED IN THE FOREIGN CURRENCY IN WHICH THE COMPANY IS LOCATED
*Dubai Parks and Resorts halted trading on the Dubai Financial Market due to an acquisition 

by Meraas Leisure and Entertainment LLC earlier this year. 

Worldwide Markets: ASX, Australian Securities Exchange; CSE, Copenhagen Stock Exchange; LSE, London Stock Exchange; NYSE, 
New York Stock Exchange; NASDAQ, National Association of Securities Dealers Automated Quotations; SEHK, Hong Kong Stock 
Exchange; SZSE, Shenzhen Stock Exchange; TSEC, Taiwan Stock Exchange, Corp.; TYO/TSE, Tokyo Stock Exchange

—SOURCES: Bloomberg.com; Wall Street Journal 

DIESEL PRICES

CURRENCY

 MARKET WATCH

At more than 30 feet long, 15 feet wide and over four feet tall, the 
new SoFi Stadium is the largest Lego stadium in the world. It debuted 
at Legoland California Resort on March 24. COURTESY LEGOLAND
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INFLUENCE

Career is a vacation everyday

Silver Dollar City, the 1880s-style theme park nestled in the Ozark 
Mountains near Branson, was founded atop the massive national landmark, 
the great Marvel Cave. The park offers 40 rides and attractions, a 
demonstrating crafts colony 100 artisans strong and hosts 10 world-class 
festivals and special events.

It officially was founded by the Herschend family that still owns and 
operates the park today. 

Lisa Rau has led the publicity and communications team at the park 
since 1990, only the second person to have been in that position. 

BRANSON, Mo. — As Lisa Rau 
moves from location to location 
across the expanse of Silver Dollar 
City, her thoughts, most likely, stay 
in the present. She is making sure 
a show is running smoothly. She 
passes by a concession, checking 
in with the employee asking about 
their families and chatting with 
guests. She is making appointments 
and phone calls on her cell. She is 
speaking and laughing with guests.

She also is coordinating product 
launches, writing press releases and  
reaching out to other Herschend 
properties as they all come togeth-
er to support each other. 

Her job runs the gamut daily.
And, still, after 32 years, she 

says: "I am super excited every 
single day I am here. It feels good 
every day."

However, a self described his-
torian and a curious person as well, 
there are times, when it is quiet, her 
thoughts will wonder back to the 
beginnings of Silver Dollar City and  
the  historical significance of it all, 
which still excites her.

Her thoughts return to the 
1950s when the Herschend fam-
ily took over operations of Marvel 
Cave tours from the Lynch family. 
Back when Hugo Herschend and 
his wife, Mary Herschend, signed a 
lease to the property. Because he 
spent much of his time working in 
Chicago, she and her sons, Jack 
and Pete, were the mainstays of 
the operations.

In the first year the Herschends 
took over operations, the cave 
tours drew 8,000 people. 

"Just think about that," she 
said, still in wonder how one woman 
and her two sons, primarily, created 
such a feat as they began expanding 

attractions above ground. 
She doesn't try to separate the 

two, the park and its history. She 
continues trying to bring it together. 

She always seems to find a way. 
Rau grew up surrounded by 

creativity. Born and raised right 
outside Detroit, Michigan, one of 
her favorite things to do was to spy 
on her dad, who was the creative 
director for Chevrolet.

His friends and coworkers 
would gather at her home to brain-
storm, share innovative ideas and 
create visionary ways to tell the 
story of Chevrolet. 

Rau and her sister would sit 
and listen. She said she learned 
so much about creativity during 
those years. Just to watch him 
and his friends be so creative, it 
seemed full of adventure.

Rau always believed that she 
would end up with a career in com-
munications in television and radio. 
Even in high school she was the an-
chor of her school's closed circuit 
TV station. 

When she graduated from high 
school, she attended Stephens Col-
lege in Columbia, Missouri, and re-
ceived a communications degree. 
She worked at an NBC affiliate sta-
tion in Columbia upon graduation, 
then ended up in Chicago at WGN. 

From there she moved back to 
Missouri, to another NBC affiliate 
in Springfield where she stayed for 
just under seven years. She started 
there in weather, then moved into 
reporting, then became an anchor.  
She concentrated on environmental 
stories and ended up receiving five 
Associated Press awards for investi-
gative journalism. 

One day while on the job at the 
station, she received a phone call. 

"It was Peter Herschend, owner 
of Silver Dollar City," Rau said. "He 
wanted me to know that the gentle-
man [Don Richardson] who named 
Silver Dollar City, based on a pro-
motional idea to give back real silver 
dollars as change, creating 'word-of-
mouth' advertising, was retiring.

"Pete just thought I might want 
to know that he believed the per-
son who opted to fill the job of 
publicist (the only one the park 
ever had) will probably stay for a 
long time, given it’s such a fun way 
to spend one’s career. 

"I thought about it and almost 
didn’t do it." 

That was over three decades 
ago. 

Her enthusiasm exudes as she 
talks about her job, the culture 
working there and how everyone 
cares for each other. She loves pro-
viding fun, family entertainment. 

She is most proud of helping 
preserve, protect and promote the 
history of SDC. She has done that 
by helping to preserve visual files, 

artifacts and anecdotes. 
"One of my favorite things to 

do is tour someone throughout the 
park and tell them 'did you knows'  
and take them behind the scenes, 
the nooks and crannies that capti-
vate the imagination, leading peo-
ple to wonder how it all came to-
gether over the last seven decades, 
starting with a hole in the ground 
and a Chicago family who thought 
they could deliver entertainment."

SDC has continued to stoke 
Rau's desire of curiousity. 

When an employee reaches the 
25-year marker of employment at 
SDC, they get a sign somewhere in 
the park. 

Rau's pretty much tells her sto-
ry. It reads: “Extraordinary! Sen-
sational! Added Attraction! See 
Mistress of Oratory Arts Lisa Rau 
demonstrating 89 astonishing feats 
of linguistic calibration. Appearing 
one day only at the Ladies Auxil-
iary: She’s amazing, she’s entertain-
ing, she’s Lisa.”

—Pam Sherborne

Lisa Rau
Director PR/Publicity

Silver Dollar City Attractions
Branson, Missouri

A view from the top…
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SAFETY, MAINTENANCE & OPERATIONS
Aquatic Management conference — page 46 / Cedar Fair takes its parks cashless — page 49 

NWSC Safety Seminar has more than 100 attend four-day event

PORTLAND, Ore. — 
"We're on our way back 
from COVID," said Tracy 
Munoz, with Northwestern 
Showmen's Club (NWSC), 
at the conclusion of the 
club's  41st Safety Seminar.

This year's seminar was 
held entirely at the Funtas-
tic Shows campus Feb. 21-
25. A little more than 110 
students attended.  

"Our loyal instructors 
were on board from the 
moment we announced 
we were going to have the 
seminar again," Munoz 
said. "This year we had 
22 industry specialist in-
structors and 35 different 
classes offered." 

Munoz said the semi-
nar has been drawing 180 
to 250 students during nor-
mal times. But these haven't 
been normal times. 

 "But this year we know 
our numbers will be low 
due to the new COVID-19 
strain racing around the 
United States," Munoz had 
reported back in January. 

Classes are specific to 
ride inspections and safe-
ty. Munoz said the NWSC 
Safety Seminar is unique in 
many ways.

"Our seminar classes 
are geared around the ev-
eryday employee and up-
per management,." she 
said.  "We offer  hands-on 
classes, wielding, fork-
lift, etc.,  and we provide 
breakfast, lunch and din-
ner for all participants,  

with a banquet dinner and 
raffle prizes on the last 
night for only $200 dollars 
for the four-day course." 

Also offered during the 
seminar are NAARSO and 
AIMS testing, CPR class-

es and certifications and 
for Continuing Education 
Program college credits 
for additional fees. All are 
done onsite on the last day 
of the seminar.

The NWSC Safety 

Seminar is aligned with 
Portland Community 
College for accreditation 
in the college credits.

Class topics offered dur-
ing the week include: active 
shooter, human cost of ac-

cidents, emergency evacu-
ations, inspecting tools, a 
truck shop and game shop, 
ride signs, belts, pulleys and 
motors, fire extinguisher 

AT: Pam Sherborne
psherborne@amusementtoday.com

Drew Tewksbury,  McGowan Allied Insurance, addressed the 2022 group at the Northwestern Showmen's Club Safety 
Seminar in a new course on the numerous hazards on the midway and the best way to address them (above). Below left 
are some of the volunteer instructors seen at the 2022 NWSC Safety Seminar: top row — (l to r) Martin Vine, Jim Hall; 
bottom row — (l to r) Avery Wheelock, Beth McNelley, Drew Tewksbury, Morrie Haworth, Tom Jones and CW Craven. Below 
right are more of the 2022 NWSC Safety Seminar instructors: (l to r) Daniel Yarnell,  Albert Friedan, John Lamoreaux, Rick 
Spromberg, Dennis Sutherland and Leonard Adams. COURTESY NWSC

4See NWSC, page 45

http://premier-rides.com
mailto:psherborne%40amusementtoday.com?subject=
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safety, accident lawsuits, 
specific ride inspections, 
daily inspections, creating 
manuals, natural and op-
erating disasters, rigging, 
forklift, welding, fasteners, 
oil and hydraulics, inflat-
able inspection and main-
tenance and coaster wheels 
and safety inspection. 

And if anyone won-
ders how NWSC has been 
able to hold this seminar 
with all its perks, Munoz 
has an answer. 

"Well, we are a non-
profit and all of our teach-
ers volunteer their time and 
experience," she said. "And 
we have companies that 
fund the supplies and food.  
These are the industry's 
safety power players that 
believe that education is our 
first defense in amusement 
industry safety."

Some of the highlights 
included a class on teach-
ing the basic learning types, 
such as visual, auditory, 
kinesthetic and reading and 

writing. This aids in semi-
nar participants being able 
to better train new hires and 
connect with employees. 

Munoz said attendees 
seemed very excited about 
the 2022 season. 

"They can't wait to get 
it started, but, like every-
one, they are worried about 
help," she said. 

That is getting enough 
help to keep things run-
ning smoothly. 

New classes this year 

include a course on hazards 
on the midway addressed 
by Drew Tewksburg,  Mc-
Gowan Allied Insurance.

Participants to the 
2022 seminar were happy 
to be back together in-
person. Last year, with all 
the restrictions related to 
the cornavirus pandemic, 
NWSC seminar organiz-
ers decided to offer the 
safety seminar to its in-
structors only. 

"We decided to do it this 

way last year so our instruc-
tors could stay current," 
Munoz said.  "They said 
it was excellent. They had 
a lot of time to talk about 
things and not just teach." 

The Northwestern 
Showmen's Club Safety 
Seminar was established 
over 40 years ago to pro-
mote continuing education 

by amusement industry 
professionals. The interac-
tive classes and hands-on 
settings deliver the ideal 
venues for raising the level 
of safety awareness within 
the carnival industry.

Dates for the 2023 semi-
nar have been set for Feb. 
20-24, in Portland. 

•nwshowmensclub.com

NWSC
Continued from page 44

The NWSC Safety Seminar held Feb. 21-25 at the Funtastic 
Shows campus, Portland, Oregon, drew more than 110 in 
attendance this year. COURTESY NWSC

NWSC Safety Seminar
sponsors

Amusement Today
•

McGowan Allied Insurance
•

Sweet Cheeks Concessions
•

Showfolks of America
•

Davis Shows Northwest
•

Funtastic Shows
•

Martin Vine
•

Outdoor  Amusement 
Business Association

•
Hass Wilkerson Insurance

http://maclan.com
http://nwshowmensclub.com
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Keep our amusement park industry strong!
Buy products and services from these suppliers.

SAFETY 
MARKET PLACE

464 Mississippi Ave.
Palm Harbor, Fla. 34683

(419) 607-0431
email: pat@thehoffmancg.com

www.thehoffmancg.com

   Safety, Security, OperatiOnS, riSk ManageMent & induStry defenSe   Safety, Security, OperatiOnS, riSk ManageMent & induStry defenSe

Aerial Tramway Design & Manufacturing

    Parts and Service (603) 746-4446
sales@skytrans-mfg.com

•Specializing in sales of both 
new and refurbished aerial tramways

•Replacement parts for aerial tramways
and amusement rides

•New ride control systems 
and modifications

•Remanufactured used chairlifts — 
one year guarantee

StarGuard Elite holds successful Aquatic 
Management conference on cruise ship

ORLANDO — In 
February, StarGuard Elite 
(SGE) wrapped up its sev-
enth annual Conference 
for Aquatic Management 
Professionals (CAMP) 
which took place over 
the span of six days from 
January 30 to February 
4, 2022. The conference 
was held aboard Royal 
Caribbean’s Independence 
of the Seas cruise ship. SGE 
CAMP Florida 2022 fea-
tured more than a dozen 
workshops in the latest 
trends and cutting-edge 
technologies in aquatic 
safety — including hands-
on training sessions — 16 
speakers, four keynote 
addresses, and attendees 
from 40-plus aquatics orga-
nizations around the globe. 
It is the first and only life-
guard training program 
that holds the Council for 
the Model Aquatic Health 
Code (CMAHC) certifica-
tion. The CMAHC certifi-
cation means the program 
is trained in the CDC’s 
Model Aquatic Health 
Code (MAHC) standards 
needed to help reduce the 
risk for disease outbreaks, 
drownings and chemical 
injuries at public aquatic 
facilities.

“We are extreme-
ly proud of SGE CAMP 
Florida 2022’s outcome,” 
said Wess Long, president 
of StarGuard Elite. “We 
were able to deliver the 
highest level of safety train-

ing possible, while provid-
ing dynamic networking 
opportunities for aquatic 
professionals committed to 
growth and development.”

Conference keynote 
speakers included Mark 
Rucker, former Walt 
Disney World and Great 
Wolf Resorts senior execu-
tive and author of the book 
Over Coffee With the Mouse; 
Jeff Chatterton, CEO of 
Checkmate Public Affairs 
and crisis communica-
tions expert and co-author 
of the book Leaders Under 
Fire; Jill White, found-
er of Starfish Aquatics 
Institute — a leading pro-
vider of aquatic safety 
and training solutions — 
and SGE; and Dr. Justin 
Sempsrott, executive direc-
tor of Lifeguards Without 
Borders and senior medi-
cal director, SGE.

Attendees were able 
to experience on-the-site 
operations and hands-on 
training at CocoCay and 
Baha Bay water parks. 
Perfect Day at CocoCay is 
Royal Caribbean’s exclu-
sive island water park 
resort, accessible only by 
cruise ship. Baha Bay at 
Baha Mar Resort is a new 
$200 million upscale luxu-
ry water park in Nassau, 
Bahamas, that opened July 
of last year (see AT July 
2021). Both parks feature 
some of the latest technol-
ogy used in water park 
attractions, with state-of-

the-art slides from both 
WhiteWater and ProSlide.

As an added bonus, 
attendees got to witness a 
rocket launch from Cape 
Canaveral with the rocket 
carrying an observation 
satellite flying directly 
over the ship.

While at sea, workshop 
topics included leading 
trends in aquatic safety, 
operations best practices, 
cutting edge practices in 
drowning science and treat-
ment, maintaining aquatics 
safety in the era of COVID, 
how to handle real-world 
crisis communications, 
updates on SGE’s trade-
mark StarGuard training 
curriculum, a specialized 
medico-legal series, les-
sons in leadership devel-
opment, Making First Aid 
Training Fun in 2022, and 
a breakout session for mil-
lennial and gen-Z leaders 
on initiating positive and 
enduring changes within a 
team or organization.

SGE serves more than 
300 private and public 
organizations globally, 
including pools, water 
parks, hotels and resorts, 
park districts, cruise lines, 
private islands, training 
centers, swim schools and 
lakefronts, among others. 
SGE programs prepare life-
guards and other aquat-
ic staff to operate safely, 
focus on risk prevention, 
and be crisis ready.

—Jeffrey Seifert

Workshops were held in the conference center onboard the Independence of the Seas 
cruise ship. COURTESY SGE

http://thehoffmancg.com
http://skytrans-mfg.com/
http://amusementtoday.com
http://ljmsafety.com
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Importance of earning an AIMS International certification
We are fortunate to work in an 

amazing, fast-paced industry. But that 
fast pace also means a steady stream 
of newer technologies and ever-safer 
practices. Continuing education and cer-
tification programs may be time consum-
ing, but they are critical to maintaining 
the highest level of safety in our industry. 

Here are a few of the benefits to 
becoming an AIMS International certi-
fied amusement industry professional:

Establishing credibility 
Achieving an AIMS International 

certification demonstrates a level of 
knowledge and skill that can only be 
earned through years of experience 
and hard work in the field. It is not 
easy to become an AIMS International 
certified professional, so earning an 
AIMS certification shows a high level of 
dedication and commitment to profes-
sionalism that can increase your per-
sonal credibility in the workplace, as 
well as your employer’s credibility in 
the industry. AIMS International certi-
fied professionals tend to be held up 

by their employers and other industry 
organizations as experts in their field. 
Many are invited to serve on commit-
tees or speak at seminars, such as the 
AIMS International Safety Seminar.  

Additionally, many attraction opera-
tors and even government regulators 
may want (or be required) to show that 
their employees are highly qualified, have 
superior technical knowledge and can 
uphold current industry standards.  An 
employer with team members who earn 
and maintain an AIMS International cer-
tification can demonstrate that an estab-
lished level of expertise, as well as a dedi-
cation to continuing education, has been 
achieved by that organization.  

Increasing job efficiency
Staying on top of new and changing 

trends, which can be accomplished by 
participating in the continuing education 
required to main your AIMS certification, 
can help increase your skill level and 
make you more efficient in your day-to-
day job tasks. A great way to do this is 
by attending industry educational semi-

nars like the annual AIMS International 
Safety Seminar or taking online courses 
through IACET-accredited programs 
such as AIMSconnectED. The advanced 
education, skills and knowledge you 
gain from specialized course work can 
arm you with time-saving strategies and/
or updated technical information that 
could assist you in the execution of your 
work tasks, which allows you to manage 
all aspects of your job more efficiently.

Building a competitive advantage 
and increasing earning potential

Whether you’re applying for that 
perfect career opportunity or being con-
sidered for a promotion in your current 
workplace that others are vying for, hold-
ing an AIMS International certification can 
set you apart from other candidates  by 
showing that you have a demonstrated 
commitment to professionalism and an 
undeniable level of expertise in your field. 
This can give you an advantage and could 
make the difference in whether you get 
the dream job or not. 

Additionally, investing the time it 

takes to earn an AIMS International cer-
tification could result in a higher salary. 
Independent contractors should keep in 
mind that many clients will likely under-
stand the higher costs of specialized 
training and may be willing to pay more 
for those with an industry certification. 

Ongoing education
Earning an AIMS International cer-

tification demonstrates in a quantitative 
way your commitment to learning and 
growing and provides recognition for 
your specialized knowledge and skill set. 
As you move forward and as you grow in 
your career, be sure to keep your AIMS 
International certifications up-to-date so 
you can continue to realize these ben-
efits. Also, be sure to publicize your cer-
tifications through your professional and 
social media platform profiles.

The next opportunity to earn 
an AIMS International Maintenance, 
Operations, Aquatics or Ride Inspector 
Level I certification is April 26, 27 or 
28, offered through the new AIMS 
International online exam platform.

http://aimsintl.org
mailto:mj.brewer%40aimsintl.org?subject=
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Pennsylvania Ride Safety Advisory Board 
meets again after its two-year hiatus

HARRISBURG, Pa. — 
It has been more than two 
years since the last in-person 
Pennsylvania Ride Safety 
Advisory Board meeting, due 
to the ongoing pandemic. In 
mid-March, the 12-member 
group met at the Pennsylvania 
Department of Agriculture 
headquarters to discuss poten-
tial ride approvals. 

“We’ve communicated 
by e-mail and individual 
phone calls, but it’s good to 
get back in person. We had 
14 different ride approvals 
for them to review, said Walt 
Remmert, director, bureau of 
ride and measurement stan-
dards. “Some were tentative 
approvals that were [previ-
ously] done, but we remind-
ed them what we do and the 
width and breadth of what 
we do. They were engaged; 
they were involved. We got a 
lot of work done.”

Deputy Secretary Fred 
Strathmeyer opened the 
meeting by saying, “We’ve 
had a tough couple of years. 
This industry certainly has 
maintained and continues to 
step up when it comes to 
public safety and health. The 
bureau and the department 
are extremely proud of this 
industry and what they do 
and how they approach pub-
lic safety. It’s a serious busi-
ness, and at the same time, 
they are here to entertain us. 
The combination has boded 
well for the commonwealth 
of Pennsylvania.”      

A dozen individuals 
from the amusement indus-

try (parks, carnivals and 
manufacturers) and com-
munity volunteers (special 
advisor or public member) 
and one certified engineer 
selected at large, discuss and 
either accept, conditionally 
accept, table or reject new 
ride approvals that are sub-
mitted. This input is used to 
help the bureau determine 
its course of action on a par-
ticular ride approval process.

The presentations are 
typically made by profes-
sional engineers who are rep-
resenting a certain operation 
or ride manufacturer. The 
spring meeting submissions 
focused on numerous zip 
lines, play structures, climb-
ing walls, go-karts, a Chance 
double-decker carousel, a 
portable A.R.M. Sky Hawk, 
a Zamperla ChronoZ and 
modifications to Knoebels 
Flying Turns (done in-house 
by John Fetterman). 

Although no presentation 
was made by Kennywood, 
Rob Henninger, assistant 
general manager/director of 
maintenance and construc-
tion, shared during the pub-
lic comments portion what 
the park is doing to prepare 
for the season. He stated, 
“We’re looking to make 
some modifications to the 
Kangaroo (Aero-Affiliates), 
Thunderbolt (National 
Amusement Device/Vettel), 
Raging Rapids (Intamin) and 
Steel Curtain (S&S - Sansei 
Technologies).” When 
asked specifically about 
the wooden coaster altera-
tions, Henninger responded, 
“We’re changing them [the 

brakes] from friction to mag-
netic. That’s going to be a 
great improvement.” 

One addition being added 
to oversight by the bureau 
are hayride attractions used 
primarily for entertainment, 
recreation and/or agritour-
ism purposes. The ASTM 
International Hayride Standard 
Committee has authorized a 
variance that allows an owner 
to register a hayride attrac-
tion without providing written 
verification from a registered 
professional engineer. During 
this year, all hayride opera-
tors in Pennsylvania will be 
educated and made aware 
of the registration require-
ment with enforcement tak-
ing effect in 2023. 

“If you own a piece 
of farm equipment, a tow 
vehicle (tractor, hay wagon, 
or trailer) and you use it 
where it falls within the 
scope of ASTM 3168, then in 
Pennsylvania you’re going to 
have to do these things [com-
pliance regulations] in order 
for you to operate it legally 
and safely,” said Remmert. 

The bureau oversees 
more than 12,000 regis-
tered amusement devices in 
Pennsylvania which include 
mechanical amusement rides, 
water rides, go-karts, zip 
lines, trampoline equipment, 
ropes courses and more. 

With the recent retire-
ments of a pair of quality 
assurance inspectors, there 
are two openings the bureau 
is trying to fill. The job post-
ings will soon be available at 
employment.pa.gov  

•agriculture.pa.gov

AT: B. Derek Shaw
bdshaw@amusementtoday.com

Some of the advisory board members study a ride proposal during the nearly four-hour 
meeting. AT/B. DEREK SHAW

http://www.kumbak.nl
http://astm.org/COMMIT/F24
http://chairkit.com
http://aquamen.net
http://agriculture.pa.gov
mailto:bdshaw%40amusementtoday.com?subject=
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Cedar Fair taking all of its parks cashless for the 2022 season

SANDUSKY, Ohio — 
Officials at Cedar Fair L.P. 
took several of their amuse-
ment park properties cash-
less last year. For the 2022 
season, all will be that way. 

"There are plenty of ben-
efits to going cashless, both 
for guests and our parks," 
said Gary Rhodes, Cedar 
Fair spokesperson.  "Cash-
less transactions are faster, 
safer and more secure. 
Guests can spend less time 
in the check-out waiting on 
change and more time hit-
ting up their favorite rides 
or other attractions."

In 2021, Cedar Fair, 
which owns and operates 
11 amusement parks and 
four separately-gated wa-
ter parks, began cashless 
operations at Kings Island, 
Mason, Ohio;  Worlds of 
Fun Oceans of Fun, Kan-
sas City, Missouri; Valley-
fair, Shakopee, Minnesota, 
and Carowinds, Charlotte, 

North Carolina.
"Overall, our park 

guests have responded 
very favorably to going 
cashless," Rhodes said. "It’s 
been pretty much a non-
event for most."

The success of last year 
helped Cedar Fair officials 
make the decision to extend 
the cashless payment sys-
tem to all of its parks. The 
parks are accepting credit 

cards, debit cards, Apple 
Pay and Google Pay. 

 For those guests who 
may not have credit or deb-
it cards, they can convert 
cash to prepaid debit cards 
at the cash-to-card kiosks 
stationed around the parks.

The cashless system 
benefits the parks by no 
longer needing to pay for 
armored cars to haul cur-
rency back and forth from 

the venues. In addition, no 
more time will be needed to 
count cash. This will help 
reduce labor costs. 

"Those resources can be 
redirected toward guest-
facing services or opera-
tions," Rhodes said.  "And 
from a practical standpoint, 
it’s getting harder and 
harder to find coins."

Cedar Fair used an out-
side vendor for the cash-

less initiative. The compa-
ny partnered with Ready 
Credit Corporation.  This 
cashless payment solution 
is being deployed at all of 
Cedar Fair parks. 

Along with Cedar Fair's 
amusement and water 
parks, the company owns 
and operates resort accom-
modations totaling more 
than 2,300 rooms and more 
than 600 luxury RV sites.

AT: Pam Sherborne
psherborne@amusementtoday.com

Cedar Point of Sandusky, Ohio (above left), is going cashless for the 2022 season. Parent company Cedar Fair took Carowinds  
in Charlotte, North Carolina (above right), cashless with the same system in 2021. COURTESY CEDAR FAIR

http://whrobinsoninc.com
mailto:psherborne%40amusementtoday.com?subject=
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More than 300 attend semiannual Pennsylvania Ride Safety Seminar

HARRISBURG, Pa. — 
Held twice each year, the 
Pennsylvania Ride Safety 
Seminar trains and tests hun-
dreds of amusement ride 
operators in Pennsylvania, 
New Jersey and beyond. 
During March 1–3, 335 peo-
ple from various amuse-
ment operations received 
ride safety training and 
testing conducted by third-
party operator Slaggert 
Risk Management for the 
Pennsylvania Department 
of Agriculture Bureau of 
Ride and Measurements 
Standards. Classroom partic-
ipants came primarily from 
Pennsylvania and neighbor-
ing states; however, there 
were attendees from 18 states. 

This spring, a total of 137 
different course options were 
available (49 on Tuesday and 
44 on both Wednesday and 
Thursday). Seminar partici-
pants selected the specialty 
courses they felt were ben-
eficial for their career path, 
job description, abilities and 
employer benefit. Some of 
the course areas included: 
inflatables; amusement, FEC 
and carnival rides; extreme 
sports; regulations, inspec-
tions and compliance; water 
attractions; maintenance; 
go karts; haunted attrac-
tions and trampoline courts. 
Weather’s impact on outdoor 
events was Tuesday morn-
ing’s opening session. The 
active shooter course pre-
sented by the Pennsylvania 
State Police, has been so pop-
ular during previous semi-
nars, it was offered twice on 
Wednesday to accommodate 
the demand.

“We’re in this togeth-
er and together is the way 

this program is success-
ful,” said Walt Remmert, 
Director, Bureau of Ride & 
Measurement Standards in 
his opening session remarks. 

Some of the participating 
parks included Waldameer 
Park and Water World, 
Kennywood, Sandcastle, 
Hersheypark, Idlewild, 
Splash Lagoon, Conneaut 
Lake Park, Sesame Place 
and Dutch Wonderland. 
Carnivals that sent attendees 
included Majestic Midways, 
NAME, Penn Valley Shows, 
Russ Amusements and 
Snyders Amusements. Other 
related participating opera-

tions included The Carousel 
at Pottstown, Kalahari 
Resorts, Skytop Lodge, 
Camelback Mountain Resort, 
RW Comerford & Sons and 
the Strasburg Railroad.

The 65 instructors and staff 
are all volunteers with a wide 
spectrum of specialties that 
impact the amusement indus-
try, from all across the coun-
try. Testing was provided for 
Class 1 and 2 ride inspectors, 
general qualified inspectors 
and specialized inspectors. 
The Pennsylvania certification 
is recognized in many states 
across the country, including 
RCMT (Recognized Certified 

Maintenance Technician), 
the program in place in New 
Jersey.

Phil  Slaggert , 
Pennsylvania Ride Safety 
Seminar coordinator was 
asked about the outcome of 
the spring curriculum. “The 
program went very well. We 
went back to our original 
three-day format, with mul-
tiple classes that students get 
to choose, as COVID restric-
tions were being relaxed 
in the Commonwealth of 
Pennsylvania.” He went 
on to talk about how new 
courses are chosen. “One of 
my criteria in selecting new 

programs, is it something 
that I would get something 
out of, sitting and listening 
to that particular topic? Is it 
something that the major-
ity of our attendees would 
be interested in hearing? A 
major incident investigation 
class was offered, which had 
not been offered before.

Remmert had high praise 
for the program Slaggert 
Risk Management put on 
as well as others offered in 
Pennsylvania and elsewhere. 
“Phil Slaggert and the dozens 
and dozens of cadre [instruc-
tors] he manages to convince 
to come out to provide this 
superior training opportu-
nity, always flabbergasts me. 
The same goes for PACE and 
NAARSO and Dorney Park 
(who puts on their own). 
The caliber of people in this 
industry continues to hum-
ble me. I’m very proud of the 
program and all the people 
who participate,” he said. 

The Pennsylvania 
Department of Agriculture 
has inspected and registered 
amusement rides under the 
Amusement Ride Safety 
Act since 1984 and regular-
ly participates in education 
and outreach seminars that 
include classes and hands-
on demonstrations. The next 
Pennsylvania Ride Safety 
Seminar is scheduled for 
November 8 - 10 at the Red 
Lion Hotel and Conference 
Center, Harrisburg, just off 
I-283 on Lindle Road.

The Pennsylvania Ride 
Safety Seminars are not 
to be confused with the 
annual PACE (Parks and 
Carnival Education) semi-
nar, jointly sponsored by 
the Pennsylvania State 
Showmen’s Association 
(PSSA) and the Pennsylvania 
Amusement Park & 
Attractions association 
(PAPA). That seminar, present-
ed by National Association 
of Amusement Ride Safety 
Officials (NAARSO), is 
scheduled for October 
24 – 27, in the Allentown, 
Pennsylvania area, (classroom 
portion) with potential hands-
on training at Dorney Park 
& Wildwater Kingdom. PACE 
offers inspector training for 
Pennsylvania certified inspec-
tors and/or NAARSO levels.

•paceseminar.com

AT: B. Derek Shaw
bdshaw@amusementtoday.com

One of the sessions offered was an afternoon tour of Hersheypark, including the service 
center building (above). Phil Slaggert, Pennsylvania Ride Safety Seminar coordinator looks 
over the schedule of courses for the seminar (below left). Attendees networked during the 
days' planned lunch breaks (below right). AT/B. DEREK SHAW

The spring ride safety seminar set a record with 335 attendees and 65 instructors. At left is of the crowd during the opening 
session. The staff and volunteer instructors hail from different parts of the country. Some of them got together for an 
evening meal (above right). AT/B. DEREK SHAW

http://paceseminar.com
mailto:bdshaw%40amusementtoday.com?subject=
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IISF Museum donation provides canopies to protect equipment

RIVERVIEW, Fla. 
— Throughout the 
front grounds of the 
International Independent 
Showmen’s Museum are 
numerous circus wagons 
that are used to transport 
equipment, entire shows, 
animals, costumes and 
more, which were hauled 
by rail from city to city. 
While some of the wagons 
are locked in storage, many 
others were left exposed 
to the Florida temperatures 
year-round. That has now 
changed, owing to a gener-
ous donation. 

These days, metal cano-
pies protect valuable histor-
ic wagons and other equip-
ment thanks to a $70,000 gift 
from Sherry Bolin’s estate. 

“She was so generous 
that she left us money to 
build 10 canopies and all 
the concrete slabs. Now we 
have a place to house these 
wagons and get them out 
of the weather a little bit 

because this Florida weath-
er decimates anything,” 
said David “Doc” Rivera, 
curator and executive direc-
tor of the museum. “It’s 
no good restoring a wagon 
and then just putting it out 
in the Florida weather and 
in five or 10 years it has to 
be done again.” 

Rivera went on to 
describe one of the most 
interesting ones. “We have 
a couple of very inter-
esting wagons in a little 
back-out building from the 

Bill Hames Show, [circa] 
1919, 1920. They’re all 
wooden wagons, so you 
can’t put them out. The 
termites would get them; 
the weather would get 
them. One of them houses 
the oldest generator I’ve 
ever seen. It’s really some-
thing nice. We’d like to 
get those out in the public 
eye, where everybody can 
enjoy them. It doesn’t do 
any good if they are locked 
up in a dark building.” 

In the future, they hope 

to construct an additional 
metal building behind the 
existing 52,000-square-foot 
museum — which will be 
hurricane resistant — to 
house all 40 circus wagons 
in the collection. 

“We’ve got a lot of 
plans, if I live long enough, 
for a lot of these things to be 
brought to the public,” said 
Rivera. “We want to get it 
out there. We want every-
body to enjoy it. It’s your 
museum. I just curate it and 
take care of it. It belongs to 

all us showpeople. We want 
to leave something behind, 
so the next generation can 
understand what the hell 
made this business so fasci-
nating to so many of us for 
so long. This is the deposi-
tory where it will happen.” 

The museum contains 
all types of carnival, circus, 
wild west shows and other 
artifacts. It is open every 
Saturday and Sunday from 
12 to 5 p.m. and at other 
times by appointment.

•showmensmuseum.org

AT: B. Derek Shaw
bdshaw@amusementtoday.com

Ten canopies and concrete slabs to protect circus wagons and other equipment were made possible through an estate 
donation (above left). The canopies and slabs were made possible through a generous donation from Sherry Bolin’s estate, 
which is denoted on a marker on the museum grounds (above right). AT/B. DEREK SHAW

http://whrobinsoninc.com
http://showmensmuseum.org 
mailto:bdshaw%40amusementtoday.com?subject=
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Mobaro finalizes competency module, 
grant staff certification-based access

LONDON, U.K. — With 
the completion of a new 
feature pack, yet another 
milestone has been reached 
by the team at Mobaro. 
Five months ago, the soft-
ware company launched 
its competency module, 
Competency Management. 
However, with the new 
addition of the training 
and certification features, 
there is refreshed reason 
for visitor attractions to 
pay close attention.

It can take consider-
able  effort to keep track of 
the multiple certifications 
required for undertak-
ing often hazardous pro-
cedures in and around an 
attraction. In addtion, it's 
one thing to make sure an 
employee has the needed 
training but entirely anoth-
er to follow up on renewed 
certifications. 

That’s why Mobaro 
has zoomed in on devel-
oping a strong hub for 
the training and certifica-
tions of attraction staff. 
Certifications such as First 
Aid, Ride Maintenance, 
Ride Operations, Lifeguard 
Training, Forklift 
Certification etc. can be 
quickly verified with the 
new module.

With the latest features 
in place, operators can now 
create and publish training 
content in the form of sur-

veys that are sent to the 
employees through the 
Mobaro mobile app. With 
this in place, managers and 
staff can easily take care of 
certifications and all data 
and results will get picked 
up by Mobaro and can be 
used to add permissions for 
inspections and other tasks.

"We have been focused 
largely on enabling users 
to do their job more effi-
ciently and with a higher 
quality," said Christoffer 
Borup, COO & co-found-
er of Mobaro. "However, 
we have not touched upon 
handling their qualifica-
tions. Until now that is. 
Having all certifications in 
one place gives a unique 
overview and assurance 
that your staff are fully 
equipped. And with the 
ability to demand certain 
competencies for certain 
procedures, you know 
that your staff will only 
be permitted to perform 
jobs in Mobaro that they 
are trained for. "

Like all other features 
of Mobaro, the new release 
comes with strong ties to 
the existing functionality of 
the system. This means that 
Competency Management is 
tightly integrated with core 
CMMS features like check-
lists, schedules, compliance, 
and the new ride operations 
module, RideOps.

" Now, as a Maintenance 
Engineer you will not be 
able to open the checklist 
for inspecting e.g., a drop 
tower unless you hold a 
valid Working at Height 
certification in the system. 
The same goes for a ride 
operator about to open a 
ride. No training. No oper-
ating," explained Borup.

Currently serving 
more than 150 visitor 
attractions worldwide, 
Mobaro is working on 
another major release. The 
plans for a module to man-
age assets like spare parts 
and inventory will be pre-
sented later this year.

"Our mission is to pro-
vide a CMMS environment 
for our clients where all-
the essential tools are inte-
grated with each other," 
summarized Borup. "We 
know the industry very 
well. Therefore, we always 
remind attractions that 
they have two options 
when picking their soft-
ware partner: Leave your 
operations at the com-
mand of a generic soft-
ware company that builds 
solutions for many indus-
tries? Or team up with an 
industry provider who 
uses decades of compe-
tency to mold a bespoke 
solution that keeps adjust-
ing to your needs."

•mobaro.com

Mobaro's Competency Management module tracks and maintains employee certifications 
and training courses. COURTESY MOBARO

http://audioinnovators.com
http://worldwidesafetygroup.com
mailto:hallen%40ppg.com?subject=
http://audioinnovators.com
http://mobaro.com
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http://cpitx.com


Call Len or Earl 
(908) 526-8009 • FAX: (908) 526-4535 

www.Rides4U.com

FOR SALE

• Visa Floor Pickup Mini-Scooter (6 cars)..$49,000
• 25-meter Moser Tower (never used)...$349,000  

• Chance Zipper (T/M)....$199,000
• ARM Happy Viking Himalaya....$79,000  

• Chance Double Decker.......$299,000 
• Moser 8.6m Spring Ride......$69,000   

• Bertazzon Matterhorn (T/M)....$299,000
• Zierer Wave Swinger (T/M).....$249,000 

• ARM Rock Star (T/M).........$399,000 
• KMG Freak Out (T/M).....$399,000 

• Wacky Worm........$99,000 
• Super Shot.....$349,000 

 

OPPORTUNITY

Chance Rides Manufacturing is currently seeking a Field Service 
Technician to install, troubleshoot and maintain Chance Rides’ 
extensive product line of amusement rides, coasters, carousels, 
trains, wheels, and people movers. Position is based in Wichita, KS. 
Competitive salary (commensurate with experience) and full benefits.

Duties: 
•Utilize mechanical and electrical knowledge to comprehend the fac-

ets of design, manufacturing, assembly, installation
and troubleshooting of products.

•Travel as needed to customer locations (domestic and international) 
to install or troubleshoot

with high regard to timely customer service and quality.
•Oversee installation projects onsite by 

delegating, communicating, training, organizing, 
and facilitating effectively. 

•Self-direction and self-motivation is key 
for successful job performance and job duties.

Expectations:
•Represent Chance Rides with a positive 

and professional manner at all times.
•Team player with co-workers and customers in creating

 and implementing successful installations 
and solutions while troubleshooting.

•Communicate clearly and effectively both internally and externally
•Utilize experience and a wide degree of independent 

judgment & decision making to plan and accomplish goals.
•Work to improve systems, practices, expenses

in regard to customer and field service.
Requirements:

•Bachelor’s degree in an engineering or technical field preferred.
•Minimum 3 years of experience in the amusement industry

•Mechanical, electrical, hydraulic, pneumatic, and controls knowl-
edge overseeing assembly and/or installation 

of quality specialized products preferred
•Ability to travel 60-70% of the year, potentially more, 

and for extended periods.
•Sound organizational skills, proven ability to delegate tasks, 

and experience with customer relations a must.
•Strong computer and mobile device skills a must.

•Valid driver’s license and good driving record; 
valid passport (or ability to obtain one).

•Familiar with ASTM safety standards a plus.

For consideration,
please send resume to Eric.Stoecklein@chancerides.com

OPPORTUNITY

CLASSIFIEDS
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