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Spotlight on Safety
AIMS Safety Seminar registration expected 
to show jump in increase for 2013
STORY: Pam Sherborne
psherborne@amusementtoday.com

ORLANDO, Fla. — The 
annual AIMS International 
Safety Seminar is coming up 
this month, Jan. 13-18, and 
Kelly Bernish, the organiza-
tion’s newly hired business 
consultant, said registration 
for the event is going very 
well.

AIMS or the Amusement 
Industry Manufacturers and 
Suppliers (AIMS) Trade As-
sociation was evolved from 
the American Recreational 
Equipment Association in 
February 1994. The organi-
zation is  “Dedicated to Con-
tinuing Safety in the Amuse-
ment Industry.”

The host for the seminar 
this year is the DoubleTree by 
Hilton Orlando at SeaWorld.

 “We are up to 180 right 
now,” Bernish said, the first 
week in December. “We are 
all hoping to get to 250, but 
I am being optimistic that 
we will reach 300. We are 
definitely feeling optimistic 
about it.”

AIMS Safety Seminar is a 
comprehensive safety-train-
ing experience for individu-
als responsible for the care 
and safety of the amusement 
industry’s guests. The semi-
nar offers a diverse curricu-

lum. And, this year, there will 
be 50 brand new courses. 

These 50 courses are re-
placing some of the older 
ones that have been offered. 

“We are offering over 30 
hours of coursework,” Ber-
nish said. 

 Attendees build a tai-
lored course curriculum that 
best suits their needs and 
the needs of their employers. 
Safety information is carried 
home and shared with col-
leagues and co-workers back 
on the job.

Attendees also build 
long-lasting relationships 
with colleagues and instruc-
tors. The instructors are all 
volunteers and are some of 
the industry’s top profession-
als. 

Bernish said AIMS had 
a great experience at IAAPA 
this year, another reason she 

feels seminar attendance may 
hit the 300 mark. 

“We have kept up our ef-
forts to keep this strong,” she 
said.

Bernish came on the job 
this past year. She said she 
is a contract employee hired 
to help strategize on how to 
grow the organization to-
ward the future. “I think hav-
ing someone full time to just 
focus on the marketing will 
help,” she said. “Among oth-
er things, we have expanded 
our social media. We are 
Tweeting a lot.”

The AIMS Safety Seminar 
has both sit-down and hands-
on classes. This participation 
is a requisite for all profes-
sionals in the amusement in-
dustry.

The upcoming seminar 
is offering: Certified Main-
tenance Technician - Level 
I; Certified Maintenance 
Technician - Level II; Certi-
fied Operations Technician - 
Level I; Certified Operations 
Technician - Level II;  Cer-
tified Aquatics Operations 
Technician - Level I; Associ-
ate Ride Inspector - Level 
I; Certified Ride Inspector 
- Level II; and  Professional 
Ride Inspector - Level III.

The Inspector Certifica-
4See AIMS, page 11

Dollywood to host 
NAARSO Safety Forum

PIGEON FORGE, Tenn. 
— The board of directors and 
education committee mem-
bers for National Association 
of Amusement Ride Safety 
Officials (NAARSO) are ex-
cited as they are headed to 
Pigeon Forge for the 26th 
Annual Safety Forum. Sched-
uled for January 27 to Febru-
ary 1, 2013, this will be the 
4See NAARSO, page 4

For its 2012 Safety Forum, NAARSO used the Family King-
dom Park in Myrtle Beach, S.C. for its on-site ride training 
and inspection classes. For 2013, Dollywood will serve as 
the host park for ride training and inspection classes.
COURTESY NAARSO

©
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NEWSTALK

 Happy New Year! If you’re 
reading this, I am guessing 
we dodged a cosmic bul-
let. The end of the Mayan 
long count calendar, the rare 
galactic alignment and-or a 
massive solar storm did not 
befall the earth with calam-
ity on December 21, 2012 as 

predicted, and now business can carry on as 
usual.
 But this past year was tainted by a number 
of low points. The absolute lowest of these 
was, of course, Superstorm Sandy. Despite 
its festive name, Sandy was anything but. 
Not since the brutal New England Hurricane 
of 1938, one of the most powerful, costliest 
and deadliest hurricanes in New England 
history, has the amusement industry been so 
adversely affected by a natural disaster. That 
1938 storm, also know as the Yankee Clipper 
and Long Island Express, did a phenomenal 
amount of damage to amusement operations 
from Delaware to Maine, particularly those on 

the Connecticut and Rhode Island coastlines.  
In Rhode Island, both Rocky Point and Island 
Park suffered extensive damage as did the 
pier–based parks in Savin Rock, Connecticut.
 Since then, we have been relatively for-
tunate as most storms roaring in off the 
ocean were weathered quite well. That is, 
until Sandy charged up the east coast with 
a ferocity that surprised and horrified, well, 
nearly everyone with a mind-bending degree 
of destruction.
 This was not more apparent than in New 
Jersey’s Seaside Heights area. I was fortunate 
to have visited both Funtown Pier and Casino 
Pier last year, and I found both home to an 
incredibly diverse and entertaining mix of 
classic and modern rides and attractions. And 
now, to see them in such abject disrepair is 
beyond disheartening. Can they recover in 
time for the season that begins in a few short 
months? Only time will tell.
 Here’s wishing everyone prosperity and 
good luck  – and calm weather  – in the com-
ing New Year! 
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If your park has not yet signed up 
your key staff for any of the upcoming 
safety seminar and training sessions, it’s 
not too late. This is the perfect time to 
get your maintenance and safety teams 
caught up on the latest rules, tips and 
regulations in the amusement 

industry that will help you keep your facility safe in 
2013.
 Sign up today for one of the following:
 •AIMS Safety Seminar, Jan. 13-18, Orlando, Fla.,
 www.aimsintl.org
 •NAARSO Safety Forum, Jan. 27 - Feb. 1, Pigeon  
 Forge, Tenn., www.naarso.com
 •ROTC Training School, Feb. 5-7, Las Vegas, Nev.,
 www.creativeoperationalconcepts.com

•
 Don’t forget that our amusement industry friends in 
New Jersey are still suffering from the damage left be-
hind by Superstorm Sandy. The NJAA has established 
a First Responders Relief Fund, a registered charity for 
all the volunteers, firefighters to medical personnel, 
where they can come to get fresh clothing and grab 
a meal before going back out into the field, where 
many homes remain without power, while far many 
more have no homes to return to. Through this fund, 
the NJAA is helping feed 300 people three meals per 
day in the Seaside Heights area. For most of us, meals 
are a common part of our day, but in some hardest hit 
areas of N.J. a meal is a treasured gift. Check out the 
websites below.

 To donate to the First Responders Relief Fund:
www.njamusements.com

To make a donation for clothing assistance:
www.FashionDelivers.com

To assist with the Coney Island recovery:
www.coneyrecovers.com

To purchase a “Restore The Shore” tee shirt:
www.blueclaws.com

or
www.redcross.org

AT’s Sandy coverage continues on pages 34-37

Tid bits
EDITORIAL: Gary Slade, gslade@amusementtoday.com
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THIS MONTH IN HISTORY
•1900: The Washington Post report-
ed that the new salt water resort at 
Chesapeake Beach, Maryland, was 
quickly being readied for the 1900 
summer season. The article stated 
that a majority of Washington locals 
were not aware that within an hour’s 
ride of the city was being prepared 
an amusement resort that would fill 
every expectation.  Reached by the 
Chesapeake Beach Railway, the park 
would open in June 1900 with the 
Great Derby, a large side-friction 
coaster, built over a beach inlet.
  
•1910: Major changes to Brandy-
wine Spring Amusement Park in Wilmington, Delaware were expected 
when Billboard magazine reported in mid-January that the Jahn Amuse-
ment Company of Philadelphia had purchased the park’s Scenic Railway. 
The company planned to tear down and replace the old ride with the Ben 
Hur racing coaster.  Cost of the all improvements were estimated at $50,000.

•1914: Washington-Park-On-The-Delaware, in Westville, New Jersey, 
would close in 1911. Many of its rides would be purchased in late January 
1914 and moved to Point Breeze Park, in South Philadelphia, Pennsylvania. 
Point Breeze operated until 1923 and was sold to Pennsylvania Railroad.
Later it would serve as an oil refinery storage area.

•1928: A major storm moved through the eastern states and into New Eng-
land on January 25, with damage to buildings, ships and other structures. 
Sections of the roller coaster at Newport Beach, in Rhode Island, were 
leveled, including a group of summer cottages. At Island Park, in nearby 
Portsmouth, sections of the Giant Coaster were damaged, with one section 
completely leveled.

•1934: Three men were indicted by a Chattanooga, Tennessee grand jury on 
January 10, in connection with the burning of the roller coaster at Warner 
Park, Chattanooga, in 1931. A former New Jersey District Attorney, James 
Bolitho, and two other men were charged with arson and insurance fraud.   

•1954: Recognized as the first book to document the history of the Ameri-
can carnival industry, Monster Midway is released in early January.  Written 
by William Gresham, it provided an in-depth background about the carni-
val business, including the various attractions, novelties and oddities found 
across the country in the 1920s. It was said that Gresham was favorably 
drawn into his research after seeing a “stately Italian who wore, attached to 
his abdomen, a vestigial twin in a checkered suit.” 

•1975: Space Mountain, an indoor roller coaster, opens at the Magic King-
dom, Florida, on January 15. It was the first coaster at Walt Disney World, 
and the second coaster to open at a Disney property since the original 1959 
Matterhorn Bobsleds at Disneyland.

•1990: On January 17, a few months after the cash-strapped Harcourt 
Brace and Jovanovich sold all of its theme park holdings to Anheuser-
Busch, Boardwalk and Baseball Theme Park in Haines City, Fla., closed its 
gates. The park was open for the day and at 3:00 p.m. an announcement 
was made over the public address system that the park would be closing 
early. About 1,000 guests were offered refund vouchers. The park never 
reopened and Busch relocated some rides to its other parks it owned and 
sold off all of the remaining rides and attractions.

•2001: On January 10, Six Flags Inc. purchased the 232-acre SeaWorld 
Ohio marine-life park from the Busch Entertainment Corporation for $110 
million. The park was combined with Six Flags Ohio and opened later that 
year as Six Flags Worlds of Adventure, a 532-acre combination ride and 
marine-life park. Three years later Six Flags sold the combined park to Ce-
dar Fair for $145 million.

—Complied by Richard Munch, NRCMA and Jeffrey Seifert, AT

Presented by

www.RollerCoasterMuseum.org

Kevin Norris’ career took 
a detour in 1978 when he 
began working part-time 
at Knott’s Berry Farm in 
the admissions depart-
ment; he was studying 
criminal justice at the time 
and planned on pursuing 
a career in law enforce-
ment.  However, Kevin was 
immediately drawn to the 
industry, and after being 
offered a full-time position 
as a horse trainer at Knott’s 
he hasn’t looked back 
since.  Today he serves 
as Director of Operations 
for this beautiful California 
amusement park.  Kevin 
met his wife, Karen, at 
Knott’s in 1986 and she 
works in the park’s enter-
tainment department; they have two daughters, 
two dogs and three cats.  When you meet Kevin, 
you can’t help but notice his gentle spirit and 
true affection for his job.      

Title
Director of Operations.

Number of years in the 
industry
34 years.

Best thing about the industry
Being able to provide an 
environment where people can 
come and enjoy a special day.
 
Favorite amusement ride
S & S Screamin’ Swing.

If I wasn’t working in the amusement industry, 
I would be … 
In law enforcement.

Biggest challenge facing our industry
Increasing operating expenses, including gov-
ernment regulations and ADA compliance costs, 
along with an unstable economy.

The thing I like most about amusement/water 
park season is …
Since we are a year-round park, Christmas is 
special because of the extra festive atmosphere 
and the charm and appeal of our park.  

Choose one: popcorn or peanuts? 
That’s a tough one.  But I would have to say 
popcorn.

The best museum I have ever visited is …
The John F. Kennedy Presidential Library and 
Museum was fascinating.

You are lost in the woods.  What survival skill 
helps you the most?
The ability to adapt and persevere.

The most breathtaking scenery I have ever 
seen would have to be …
Sitting on a beach chair at dusk on Sunset Beach 
overlooking the ocean.

It is 7 a.m.  What are you typically doing? 
Getting ready for work.

My favorite place for lunch is …
Chili’s.  I like to order the salad there.

When people come to visit the LA area, I 
always take them to see …
Usually I take them to Knott’s first, of course, and 
then to the beaches along the coast.

My favorite weekend getaway location is …
Mountains and the beach (we are lucky to have 
both in California!).

For work purposes, I could not live without …
My reading glasses and cell phone.

If I had an extra day in the week, I would use 
it by … 
Spending it with my family.

For late-night TV, I tune in to … 
NFL channel, News or Friends. 

The last gift I bought was …
Wine glasses.

It’s January … one of my New Year’s Resolu-
tions is …
Work on my house and spend more time with 
my family.  

When I say Donald Trump, you say …
Real estate mogul.

For some reason, I seem to know all the words 
to this song …
Satisfaction by the Rolling Stones.  
  
People are always surprised to know this 
about me …
I really like to cook!

I loathe doing this household chore …
I don’t like emptying the dishwasher or vacuum-
ing.

The sports team I root for the most is …
The San Francisco 49ers! 

Kevin Norris, Knott’s Berry Farm
COMPILED: Janice Witherow

MINUTE  
DRILL2

Norris

Kevin Norris began his Knott’s Berry Farm career as a horse 
trainer but now serves as the Director of Operations for the 
year-round theme park.
AT/GARY SLADE
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NAARSO  
Continued from page 1
second visit to Dollywood, 
having last visited in 2009.

“If you have ever had the 
occasion to attend any events 
at this park, you know how 
accommodating they are,” 
said NAARSO’s Connie Pat-
ton.

The week of training will 
include instruction in the ba-
sics of amusement ride safety 
as well as many advanced 

classes for those individuals 
with multiple years of expe-
rience. Additional training 
will occur in the area of Zip 
Lines and Ropes Courses, in-
flatables, climbing walls, and 
other rental type devices. 

Wednesday will be  
NAARSO’s hands-on day 
at the Dollywood park to 
include a look at their new 
coaster, Wild Eagle. The 
NAARSO Level I and Level II 
exams will be offered on Fri-
day afternoon, February 1.

In addition to the instruc-
tion classes, NAARSO will 
also introduce their new cer-
tification program on opera-
tions. This new certification 
targets the complete opera-
tions side of permanent parks, 
traveling shows, and other 
amusement organizations 
and will test the applicant 
on their knowledge of safe 
operating procedures. Semi-
nar classes will include Ride 
Training, Emergency Evacua-
tions, Weather Preparedness, 
Blood Bourne Pathogens, and 
many other related subjects 
prior to this exam being of-
fered on Thursday night, Jan-
uary 31.

Classes and other train-
ing will take place at the 
Music Road Hotel located at 
303 Henderson Chapel Road 
in Pigeon Forge, Tennessee. 
Cost for the Safety Forum is 
$445 for tuition with $82 hotel 
room rates. 

The training and certifi-
cation exams are just anoth-
er way NAARSO promotes 
its motto of Safety Through 
Communication. 

•www.naarso.com

On site training is part of the annual NAARSO  Safety Forum.
COURTESY NAARSO

National Association of
Amusement Ride Safety 

Officials (NAARSO)
P.O. Box 638

Brandon, Fla. 33509-0638
(813) 661-2779
(800) 669-9053  

FAX (813) 685-5117
E-Mail: naarsoinfo@AOL.

com
Website: naarso.com

Mission
NAARSO is dedicated to 

the advancement of amuse-
ment ride and device safety 
through the doctrine of 
“Safety Through Communi-
cation”.

Profile 
•NAARSO is a non-profit 

organization that provides 
resources for amusement 
industry professionals dedi-
cated to the safety of the 
industry and its patrons.

•NAARSO provides edu-
cation and resources to 
amusement industry safety 
professionals.

•NAARSO administers 
a certification program for 
amusement device inspec-
tors.

•Some of the benefits of 
membership include news-
letters, membership direc-
tory and seminars.

FAST FACTS
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Keep our carnival and fair industry strong!
Buy products and services from these suppliers.

SAFETY
MARKET PLACE

The ScramblerThe ScramblerThe ScramblerThe ScramblerThe ScramblerThe Scrambler
  Seats remain on ride for transport 

  Fast Set-up and Tear-down

  36-Passenger Capacity

  Simultaneous Loading

  Fan Light Package

  Mast Covers

  Sweep Panels

  28-Foot Trailer

1-800-274-0211    fax 217-479-0103
info@elibridge.com          elibridge.com

NAARSO Executive Board and Board of Directors
President

Clyde D. Wagner
Wagner Consulting

3108 Yates Rd.
Hillsborough, N.C. 27278

(919) 732-7154
CWagner@naarso.com

Vice President
 Jonathan R. Brooks
Wagner Consulting

3108 Yates Rd
Hillsborough, N.C. 27278

(336) 589-1360
JBrooks@naarso.com

 
Secretary
Rick Smith

Ocean Amusements Inc.
P.O. Box 572

Ocean City, Md. 21843-0572
(410) 289-3031

Fax (410) 289-4752
 RickSmith@naarso.com

 
Treasurer

John Pierce
Comspeq Consulting Inc

1235 Elm St.
Oveido, Fla. 32765

(407) 402-7143 
 JPierce@naarso.com

Executive Director
Leonard Cavalier

NAARSO
P.O. Box 638

Brandon, Fla. 33509-0638
(813) 661-2779

Lenny@naarso.com
 

Board of Directors

Chairman of the Board &
Membership Chairman

Jack S. Silar
Midway Management

P.O. Box 424
Hershey, Pa. 17033

(717) 566-5829
Fax (717) 566-5829
JSilar@naarso.com

 
 

www.naarso.com

Past Presidents
Joseph D. Gallagher

320 Grove Avenue
Patchogue, N.Y. 11772

(518) 457-1212
JoeG@naarso.com

Constitution & Ethics
Heather Eichenbaum

Spector Gaden & Rosen PC
1635 Market St. 7th Floor
Philadelphia, Pa. 19103

(215) 241-8228
HEichenbaum@naarso.com

Public Relations
Laura Woodburn

Hershey Entertainment 
& Resorts

100 W. Hersheypark Dr.
Hershey, Pa. 17033

LWoodburn@naarso.com

ASTM Liason
Michael Melhorn
Universal Studios

1000 Universal Studios Plaza
Orlando, Fla. 32819

(407) 683-8454
MikeM@naarso.com

Inspector Qualifications
& Certification

Tony Rossi
IRM

P.O. Box 2302
Wildwood, N.J. 08260

(609) 972-5879
TRossi@naarso.com

Codes & Standards
Tom Jones

8030 Chagrin Road
Chagrin Falls, Ohio 44023

(440) 543-8228
TJones@naarso.com

and
Chad Halsey

Ky. Dept. of Agriculture
123 Thistle Way

Georgetown, Ky. 40324
(502) 573-0282

CHalsey@naarso.com

Education
Bill Costagliola

Amusements of America
2900 N.W. 115th Terrace
Coral Springs, Fla. 33065

(954) 649-4235
CarnivalB@naarso.com

and
John Dodson

Comspeq Consulting Inc.
459 Courtland Lane

Pinkerington, Ohio 43147
(604) 404-6104

JDodson@naarso.com

Employee Safety
Frank Guenthner

FX Inspection Services
716 Hunt Club Lane

Chester Springs, Pa. 19425
(484) 432-8600

FraknG@naarso.com
and

Mike Shaw
1301 Lars Lane

Myrtle Beach, S.C. 29588
(843) 504-1327

MShaw@naarso.com

Budget & Audit
James Graybeal
Drew Expositions

P.O. Box 5589
Augusta, Ga. 30916

(276) 791-0164
JamesG@naarso.com

and
Ed LaSalle

Amusement Safety Services
P.O. Box 154

Berrysburg, Pa. 17005
(717) 362-3841

ELaSalle@naarso.com

Parks & Carnivals
James Caskey

C2 Consulting LLC
P.O. Box 13112

North Palm Beach, Fla. 33408
(561) 762-7538

JCaskey@naarso.com
and

Gary Chubb
Hersheypark

100 W. Hersheypark Way
Hershey, Pa. 17033

(717) 534-3101
GChubb@naarso.com

• RIDE OPERATOR CERTIFICATION
• MANUAL WRITING
• SUPERVISOR & LEADERSHIP TRAINING PROGRAMS
• OPERATIONAL SAFETY AUDITS

www.creativeoperationalconcepts.com

PATTY BEAZLEY 
(615) 714-2617

CINDEE HUDDY 
(615) 545-8109
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1310 West Fourth Street
Mansfield, OH 44906
Office: (567) 247-8204
Fax: (419) 529-4288

Contact:
Jack Falfas | (419) 202-7876
Gary Gast | (567) 247-8204
Randy Payne | (567) 247-8204

reamusement@gmail.com
sales@reamusement.com

www.reamusement.com

WHO and WHY  
REAMUSEMENT? 

Are your workloads continuing to increase 
and staffing at a minimum?  
 
REAMUSEMENT is the quality choice for you. We will be 
your partner in completing maintenance “rehabs,”  
renovations, or new construction.  
 
Our goal is to provide quality maintenance of your trains, ride units, and 
structures to minimize the turnaround time to ensure your guests have the 
maximum entertainment experience.

Our Services
Rebuild ride units per manufacturer’s specifications • Rebuild ride units to meet all codes and  
certifications • Fiberglass repairs • Carpentry repairs • Repainting • Inside storage • Welding if  
discovered after NDT testing • Refurbish flat ride components and ride units • NDT inspections 
for the ride units per the manufacturer’s specifications • Assist with on-site set up if  
maintenance staff needs assistance • General contractor and/or assist with construction  
projects • Ride erection needs



8  AMUSEMENT TODAY  January 2013



January 2013 AMUSEMENT TODAY  9

ROTC school set for Circus Circus, 
training at adjacent Adventuredome

The 2013 ROTC school 
will feature hands on 

ride training inside the 
Adventuredome at the 
Circus Circus hotel and 

Casino in Las Vegas. 
AT FILE

Hosted by Creative
Operational Concepts
 LAS VEGAS, Nev. — The 
team of When Pigs Fly: Creative 
Operational Concepts, LLC 
recently announced that 
their 2013 ROTC school 
will be held February 5-7, 
2013 in Las Vegas, Nevada. 
ROTC (Ride Operator Trainer 
Certification) will be hosted at 
the Circus Circus Casino and 
Hotel with exclusive use of the 
Adventuredome Park.
 The ROTC program 
is open to anyone who is 
involved with ride operations. 
The program has proven to be 
a great way to standardize and 
improve the front line teams’ 
standard of performance in 
ride and attraction operations. 
Currently used by 25 parks 
worldwide, ROTC is designed 
for trainers to return to their 
venue with tools to successful-
ly train their front line team. 
 Through the use of the 
methodical instruction of 
Learn It, Link It, Live It, train-
ers will understand how to 
successfully train individuals 
on the critical components of 
ride operations. An interactive 
teaching method combined 
with creative scenarios allows 
trainers to have the tools to 
implement their job.
 Used by more than 25 
parks worldwide, the ROTC 
School offers many benefits 
including:
 •Achieve a Trainer 
Certification.
 •Receive a ready to imple-
ment program.
 •Discover new teaching 
tips for training the Critical 
Components of ride opera-
tion.
 •Take the AIMS Level I 
Certification Exam (optional).

NEW for 2013
 •Training will be done at 
the Adventuredome rides.
 •Interactive class 
on “Handling Frontline 
Challenges.”
 •Learn how to conduct 
Teambuilding.
 •Exclusive hands-on 
experience with large equip-
ment at Dig This in Las Vegas, 
Nev. This is a very unique 
opportunity you won’t want 
to miss!
 Registration can be com-
pleted online at www.cre-
ative operationalconcepts.
com. Circus Circus Casino 

and Hotel will be the host 
site with discounted rates for 
rooms ranging from $28 to 
$38 per night. Please reserve 
your room using the affilia-
tion of Ride Operator Trainer 
Certification and Group Code: 
CCW02WPF. 
 Creative Operational 
Concepts is a hospitality and 

safety consulting company 
that has existed for 10 plus 
years. 
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AIMS’s success is due to its dedicated volunteers
Kelly Bernish

AIMS business consultant
kellyb@aimsintl.org

Like many amusement industry 
professionals, I have 
participated in AIMS 
in just about every 
way possible includ-
ing as a seminar at-
tendee, committee 
volunteer, instruc-
tor and donor. De-
veloping the future 
strategy for AIMS, primarily focused 
on achieving our goal of exceeding 
the needs of our members through 
the growth and development of the 
products and services that we offer is 
a dream assignment. 

As a 29-year veteran of the 
amusement industry, my experience 
as a Safety, Health & Environmental 
(SH&E) professional, previously serv-
ing as a senior SH&E leader at both 
the SeaWorld and Disney organiza-
tions, as well as serving in leadership 
roles of a variety of non-profit orga-
nizations, makes my new assignment 

as a full time business 
consultant for AIMS a 
perfect fit!

I am proud to say 
AIMS has so much 
positive momentum. 
Our hallmark annual 
Safety Seminar event 
will be held January 
13-18, 2013, once again at the beau-
tiful DoubleTree at SeaWorld Orlan-
do. This world-class seminar, taught 
by industry professionals from all over 
the world, will offer over 300 differ-
ent course hours with 50 brand new 
courses!

Certification will be offered for 
inspectors, operators, maintenance 
and aquatics. A great complement to 
the great selection of courses, is the 
networking opportunities which are 
second to none at this concentrated, 
week-long event. There is still time to 
register as an attendee and of course 
sponsors and silent auction donations 
are needed.

The AIMS booth at IAAPA this 
year was a huge success, one of my 
first assignments to drive awareness 

of our organization. 
Teaming up with 
AIMS staffer Holly 
Coston, I was able 
to greet and discuss 
AIMS with hundreds 
of IAAPA attendees. 
That feedback will re-
ally be an important 
part of our future direction.

The cornerstone of AIMS howev-
er continues to be our volunteers and 
sponsors. Without all of the global 
talent we draw from, AIMS would not 
exist! I have been blessed to be able 
work with a very talented board and 
literally hundreds of people who de-
vote countless hours to teaching and 
supporting our organization. 

Regrettably, in March 2013, we 
will say goodbye to two longtime 
board members, Steve Laycock of 
Chance Rides and Gary Slade of 
Amusement Today, both having con-
tributed immeasurably to AIMS. Their 
shoes will be huge to fill in the com-
ing months.

AIMS board member Tom Shee-
han was recently honored at the 

IAAPA Attractions 
Expo this year for his 
contributions to our 
industry at the GM’s 
Service Award break-
fast. A tremendous 
honor that is well-de-
served.

In September, 
Amusement Today Publisher Gary 
Slade was honored with the Golden 
Heart Award at the 2012 Golden 
Ticket Awards held at Dollywood. 
The award was given for his work with 
AIMS, the National Roller Coaster 
Museum and his dedication to the 
amusement industry.

Our industry is known for it volun-
teerism and your continued support 
of AIMS is appreciated and needed. 
For those of you who would like to 
become more involved, please con-
tact me at kellyb@aimsintl.org or 
visit aimsintl.org for more information 
about our great organization.

See you in Orlando at the 2013 
Safety Seminar!

AIMS members participate in charity motorcycle run
Supported by AIMS 

members, Jim Seay, Pre-
mier Rides; Mark Moore, 
Uremet; Roger Berry, 
Ralph Alberts Company 
and Tom Sheehan, The 
Sheehan Firm, (co-found-
er of this annual event) 
the IAAPA/Give Kids the 
World (GKTW) Motorcy-
cle Run was a huge success 
again this year. 

Among the 30 par-
ticipants both by motor-
cycle and car, AIMS riders 
included President Mike 
Gutnecht, Lisa Stephani 
and Kelly Bernish, also co-
founder of this event.

“This year was unique 
in that we decided to incor-
porate “hot” cars to join in 
this great event that takes 
people on an amazing ride 
to parts of central Florida 
that most people never 

see,” says Sheehan.
AIMS President Mike 

Gutnecht attended train-

ing and received his motor-
cycle license specifically for 
this event.

The ride started at the 
Orlando Harley Dealership 
and concluded at the an-

nual IAAPA/GKTW Golf 
Tournament. Along the 
way this year, the route was 
primarily through Osceola 
and Polk counties, through 
beautiful orange groves 
and Florida wetlands with 
stops at industry sup-
plier Martin & Vleminckx 
Rides, LLC and at Fantasy 
of Flight Museum.

A great time was had 
by everyone, but most 
importantly, through the 
support of AIMS members 
and other sponsors, more 
than $20,000 was raised for 
Give Kids the World!

Plans are underway for 
the November 17, 2013 
event already. For further 
information please contact 
Tom Sheehan at: ridelaw1@
aol.com.

Bernish

Laycock Slade Sheehan

Attendance at the 2012 IAAPA/GKTW Motorcycle Run reached an all-time high with more 
than 30 participants, including a strong show of support by AIMS members. 
COURTESY IAAPA
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tion, the Maintenance Cer-
tification,  Operations Cer-
tification and the Aquatics 
Operations Certification pro-
grams are all designed to test 
the knowledge of individuals 
working in the specific field 
within the amusement indus-
try. 

All have three levels of 
certification except for the 
Aquatics, which has only one.

AIMS Intl. hires
Kelly Bernish as
business consultant

ORLANDO, Fla. — AIMS 
International President Mike 
Gutknecht recently announced 
that Kelly Bernish has been 
hired as the association’s new 
business consultant.

“For many years, Kelly  
has been actively involved 
with the AIMS Safety Seminar 
as an attendee, instructor and 
committee volunteer.” Gut-
knecht told Amusement Today, 
“We are now very fortunate to 
have her as part of our team 
and excited to announce that 
she has joined this great orga-
nization.  Her 25 years of in-
dustry experience as a safety, 
health and environmental pro-
fessional make her a perfect fit 
for the AIMS.”

Bernish will be develop-
ing the future strategy for 
AIMS — focusing on achiev-
ing the goal of exceeding the 
needs of our members through 
the growth and development 
of the products and services 
AIMS offers to the amusement 
industry. She will also head 
up all publicity and advertis-
ing for the association as well 
as taking an active role in day-
to-day operations of the orga-
nization. Bernish will be at the 
annual Safety Seminar where 
she will be working closely 
with member services, spon-
sorship and seminar planning/
organization.  

Kelly Bernish can be 
reached via email at: KellyB@
aimsintl.org.  

2013 AIMS Safety Seminar
January 13-18, 2013

Orlando, Florida
Classes and lodging at the 

Doubletree by Hilton Orlando at SeaWorld
•

Registration: Jan. 13, 2013 (2 p.m.—6 p.m.)
Classes: Jan. 14-18, 2013 (8 a.m.—5:15 p.m.)

Certification Testing: Jan. 17, 2013 (3 p.m.—5:15 p.m.)
•

More than 320 instructional hours, 
with 40 brand new classes for 2013

including two international instructors confirmed

2013 AIMS Safety Seminar cost is $595

Certification testing includes:
Certified Maintenance Technician - Level I
Certified Maintenance Technician - Level II
Certified Operations Technician - Level I
Certified Operations Technician - Level II 

Certified Aquatics Operations Technician - Level I
Associate Ride Inspector - Level I
Certified Ride Inspector - Level II

Professional Ride Inspector - Level III
•

Certificates of completion for the following:
Aquatics, Leadership , Mobile Industry,

ASTM, CPO

(714) 425-5747  / www.aimsintl.org
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AIMS Intl. still accepting items for annual silent auction
ORLANDO, Fla. — The 

Amusement Industry Manu-
facturers and Suppliers, Ltd 
(AIMS) is proud to announce 
the continuation of the silent 
auction at the 2013 Safety 
Seminar scheduled for Janu-
ary 13-18, 2013.  Those par-
ticipants who have been to the 
annual safety seminar have ex-
perienced the excitement this 
annual silent auction creates.  
This auction is not only thrill-
ing for all attendees, but aids 
AIMS in its ongoing process 
of improving the quality of the 
safety seminar experience by 
providing state of the art AV 
equipment to the classrooms.  

“We are grateful to those 
of you who have donated in 
the past and we hope that 
once again we can count on 
your generous support for 
items that can be included in 
this year’s silent auction,” said 
AIMS silent auction coordina-
tor Holly Coston.

Commonly donated 
items included lapel pins, Tee 
shirts, ball caps, pictures, tick-
ets, weekend stays at resorts 
as well as numerous other 
amusement industry memo-

rabilia.  However AIMS loves 
to see donors “think out of the 
box” and donate other unique 
items related to the amuse-
ment industry.

The AIMS silent auction 
team is asking that before facil-
ities look over their remaining 
2012 merchandise and all the 
other logo items, as possible 
silent auction donation items. 
Silent auction proceeds ben-
efit new and additional audio/
visual equipment used during 

the many Safety Seminar pre-
sentations. Your donation can 
and does make a difference!  

All items donated will be 
beautifully displayed during 
the seminar from Monday, 
January 14th through Thurs-
day, January 17th, 2013.  Each 
item will be displayed listing 
the person or organization do-
nating the item(s).  

To donate items, simply 
send items to the following  
addresses:

For arrival PRIOR to 
January 4, 2013 mail to:
AIMS Silent Auction

attn: Holly Coston
1829 N. Richmond

Wichita, Kan.  67203
(714) 425-5747

•
For arrival AFTER 

January 4, 2013 mail to:
SeaWorld Orlando

attn: Chuck Lightbody
AIMS Silent Auction

 

7007 SeaWorld Drive
Orlando, Fla. 32821

(407) 363-2589
 
Please mark the outside 

of each package “Attn: AIMS 
Silent Auction” and include a 
business card in your package.

For further questions 
about making a donation call 
Holly Coston, AIMS silent auc-
tion coordinator at (714) 425-
5747.

AIMS Silent Auction items are displayed each day during the annual Safety Seminar. Proceeds from the auction are used to 
purchase and update audio/visual equipment used in the classroom presentations.
COURTESY AIMS INTL.
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FEC Phoenix set 
for Feb. 26-28

ALEXANDRIA, Va. — 
The International Association 
of Amusement Parks and At-
tractions (IAAPA) has an-
nounced an event for family 
entertainment center opera-
tors: FEC Phoenix, a two-day 
conference for FEC operators 
by FEC operators. This new 
business-building event is for 
the industry’s leading fam-
ily entertainment center (FEC) 
operators, suppliers, manu-
facturers, and professionals. 
FEC Phoenix will take place 
Feb. 26-28, 2013 at Millennium 
Scottsdale Resort & Villas just 
outside Phoenix, Arizona.

FEC owners, operators, 
and professionals will meet 
face-to-face to discuss the lat-
est trends, build a network of 
business colleagues, gain in-
sight from others, and share 
best practices all with a keen 
focus on improving sales and 
the bottom line. Attendees will 
participate in fast-paced meet-
ings, information-filled pre-
sentations, and conversations 
with successful FEC operators. 
Topics to include discussions 
on: trends and what’s next, 
attraction and revenue per-
formance, food and beverage, 
group sales, parties, manage-
ment and human resources, 
the future of the industry, and 
more.

“IAAPA’s FEC Phoenix 
will give FEC owners, op-
erators, senior managers, 
manufacturers, and suppliers 
practical ways to grow their 
businesses during two days 
of network building, idea gen-
eration, and learning,” said 
Gregg Borman, senior vice 
president of operations, FEC 
Division at Palace Entertain-
ment and chair of the IAAPA 
Family Entertainment Center 
Committee.

Registration and addi-
tional event information is 
available at www.IAAPA.org/
expos/fecphoenix.

ASTM International expands resources for college educators
W. CONSHOHOCKEN, Pa., — 

ASTM International has announced a 
new academic offering for university 
professors to include technical standards 
as part of their engineering and business 
curricula. The ASTM Professor’s Tool Kit 
contains various informational tools to 
help educators promote awareness of 
standards in the classroom. 

Familiarity with standards can en-
hance a student’s knowledge and skills 
before entering the workplace.

The Professor’s Tool Kit offers a col-

lection of ASTM materials in one place, 
so instructors may pick and choose 
which components work best for their 
classes. Some of the supplies featured in 
the kit include:

•Five scripted PowerPoint modules;
•Sample syllabi and standards;
•Short videos on the value of stan-

dards and student membership in ASTM;
•Articles about standards educa-

tion;
•ASTM industry sector overviews 

(metals, energy, construction, chemi-

cals, consumer products, healthcare and 
more);

•Standards case studies; and  
•Informational brochures on stu-

dent membership and benefits, ASTM’s 
digital library, copyright and more.

ASTM International promotes stan-
dards education in colleges and universi-
ties through its free student membership 
program, which offers several benefits 
for full-time undergraduate or graduate 
students. Students have the opportunity 
to learn more about standards with free 

subscriptions to ASTM’s magazine and 
newsletter, free attendance at ASTM 
symposia and workshops, publishing op-
portunities, scholarships and paper com-
petitions. Upon graduation, students are 
eligible for full ASTM membership at a 
reduced fee.

To access the Professor’s Tool Kit 
online, visit www.astm.org/toolkit. To 
learn more about how to incorporate 
standards into your curriculum, contact 
Jim Olshefsky, ASTM International (jol-
shefsky@astm.org). 
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Polin wins export award
TURKEY — Polin Waterparks 

and Pool Systems was awarded First 
Place in the 2012 Export Awards of 
Turkey. The award was presented in 
the capital city of Ankara, Turkey, 
during a special ceremony on Nov 
20, 2012. Basar Pakis, CEO of Po-
lin received this prestigious award 
from Turkey’s Prime Minister Tayyip 
Erdogan. Regional and national 
television and press representatives 
attended the event to report on the 
prestigious news. Exports from Tur-
key increased to nearly U.S. $130 
billion up from $120 billion last year 
making it one of the top 15 gross 
domestic product exporters in the 
world.

Polin Waterparks and Pool Sys-
tems was founded in Istanbul, Tur-
key, in 1976 and has become one 
of the world’s leading companies 
in the design, manufacture and in-
stallation of waterparks, waterslides 
and waterplay attractions. Polin’s 
manufacturing base occupies a pro-
duction area of 50,000 square me-
ters and total plant area of 70,000 
square meters. Polin has complet-
ed more than 1,500 projects in 70 
countries.

“Over 85 percent of 
visitors are already 

repeat visitors, 
and that’s the 

clearest possible 
acknowledgement 
of our concept.”

—Europa-Park owner 
Roland Mack on more than 
four million guests visiting 

the German themer in 2012

Quoted

New Alton Towers Gerstlauer coaster 
will be park’s ‘biggest ever ride’
STORY: Andrew Mellor
amellor@amusementtoday.com

UNITED KINGDOM — The 
start of the 2013 season at the U.K.’s 
Alton Towers Resort will see the 
launch of the park’s biggest ever ride 
in the shape of a new roller coaster 
that will also be the first of its kind 
in the world.

Representing the largest ever 
investment in a ride at the venue at 
£18 million (U.S. $28.8 million), de-
tails of the Gerstlauer-built coaster, 
code named Secret Weapon (SW) 7, 
remain a closely guarded secret al-
though some are out in the public 
domain.

The ride is being built on the 
site of the former Black Hole indoor 
coaster within the park’s X Sector 
and will feature a very compact lay-

Copenhagen’s Tivoli Gardens to expand
4See ALTON, page 16

This site plan reveals the coaster’s overall tight layout and the eight inver-
sions, if one looks closely. COURTESY UK GOVERNMENT PUBLIC ACCESS

Despite limited opportunities to expand due to its location, Tivoli Gardens 
in Copenhagen will add a further 600 square meters for 2013.
COURTESY TIVOLI GARDENS COPENHAGEN

DENMARK — The world famous 
Tivoli Gardens in Copenhagen, Den-
mark, is to be expanded in 2013 with a 
new themed area featuring a number of 
rides and attractions for all ages.

The new area, in a part of the Gar-
dens called Merry Corner, will cover a 
total of 1,200 square meters, of which 
600 square meters will be an extension 
to the park. The inspiration for the area 
is the Danish astronomer Tycho Brahe 
and the theme will be based around 
stars, galaxies and planets. Among the 
attractions in this section of the venue 
will be an Air Race from Zamperla, 
themed on the Tycho Brahe universe, a 
Drop Tower, also from Zamperla, and 
a dragon themed, interactive merry-go-
round from Chance Rides.

Making way for the new rides and 
4See TIVOLI, page 16

STORY: Andrew Mellor
amellor@amusementtoday.com
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Australia’s Luna Park celebrates 100th anniversary
STORY: Andrew Mellor
amellor@amusementtoday.com

AUSTRALIA — The well-
known Luna Park in Mel-
bourne, Australia, where the 
Mr. Moon face entrance facade 
has become an iconic image in 
the worldwide amusement 
and theme park industry, cel-
ebrated its 100th anniversary 
on December 13, 2012.

 The historic milestone for 
the country’s oldest pleasure 
park is being marked in a num-
ber of ways, initially with a 
program of special events that 
allowed the park, its guests 
and the city of Melbourne to 
celebrate the occasion.

What was described as a 
little Luna Park magic took 
over Melbourne’s Central 
Business District with fun in 
the city from November 29 to 
December 4. The well-known 
Luna Park “Purples,” the park 
staff in their distinctive purple 
uniforms, popped up in un-
expected places to share their 
special brand of fun with the 
activity culminating on De-
cember 4 in Federation Square, 
with the park bringing a mad-
cap carnival atmosphere to the 
heart of the city.

December 10 saw Luna 
Park giving back to the local 
St. Kilda community with a 
Friends and Neighbors Day on 
which special guests were able 
to ride free all evening, while 
on December 12 the park 
threw a party like no other 
as it counted down to the big 
day. On December 13, exactly 
100 years since the first visi-
tors entered the park through 
Mr. Moon’s mouth, Luna Park 
opened its gates to thousands 
of lucky ticket holders for the 
Luna Park Centenary Com-
munity Day, the venue’s way 
of thanking those in the com-
munity who do so much for 
others. Guests on the day were 
treated to special shows in-
cluding the aerial acrobatics 
of Strange Fruit, roving per-
formers and performances by 
popular Australian music art-
ists Anthony Callea and Daryl 
Braithwaite.

More musical entertain-
ment, something St. Kilda is 
renowned for, was held the 
following day to kick off the 
park’s Summer Nights, the 
season of late night opening, 
and on December 15 and 16 
the park went Back to 1912 
with staff in historic uniforms, 

vintage delights and roam-
ing performers recreating the 
scene as it was 100 years ago.

Also for its centenary 
summer, Luna Park will bring 
in two additional rides, a Zam-
perla Power Surge operated by 
Greg Webster’s company and 
a Reverchon Spinning Coaster 
called the Crazy Coaster, oper-
ated by the Pickett family. The 
park has ordered a new Power 
Surge from Zamperla which is 
due to be installed in 2013.

Above, the Great Scenic Rail-
way has entertained visitors 
to Luna Park since it opened 
in 1912. At right, top, the 
Mr. Moon face entrance to 
Luna Park is an iconic image 
within the worldwide amuse-
ment and theme park indus-
try; Middle, the Great Sce-
nic Railway has entertained 
visitors to Luna Park since 
it opened in 1912. Bottom, 
Luna Park has been a popu-
lar place to visit for 10 de-
cades, as seen in this 1940’s 
park photo. 
COURTESY MATT DELLER;
BOTTOM TWO PHOTOS
COURTESY LUNA PARK
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out incorporating a vertical 
lift hill and numerous in-
versions, as well as a ‘world 
first’ element. The length of 
the track will be 1,170 meters 
(3,838 feet) and the highest 
drop will be from 30 meters 
(98 feet), although the maxi-
mum height above ground is 
just over 22 meters (72 feet).

Plans for the ride show a 
layout with eight inversions 
in the section which is out-
doors, but there is also an in-
door section which may well 
contain more inversions; as 
yet the track features in this 
part of the coaster are un-
known but it is likely that 
this is where the “world 
first” element will be.

The newly designed ride 
trains will carry four rows 
of four passengers and will 
reach a maximum speed 
of approximately 85 kmh 
(53 mph). Minimum rider 
height will be 1.4 meters (4.5 
feet). The scheduled opening 
date of SW7 is March 16.

The new coaster is part 
of the updated Long Term 

Development Plan (LTDP) 
for the Alton Towers Re-
sort which maps out plans 
for the future. Among other 
things, the document shows 
environmental aspects along 
with development points for 
the park which include new 
major rides, the refurbish-
ment of existing themed ar-
eas, an improvement of the 
product offer, improvement 
of visitor circulation within 
the site, car park improve-
ments and transport im-
provements.

The document also states 
that investment will be made 
in phases, the first of which 
includes SW7 and a proposal 
to install a number of family 
lodges to the east of the Al-
ton Towers Hotel, to cater to 
increasing overnight stays 
which in turn will cement 
the resort as a multi-day at-
traction. Exciting new ride 
ideas and the creation of an 
entertainment complex in-
corporating the hotels are 
just some of the other pos-
sibilities shown in the plan 
which makes fascinating 
viewing.

TIVOLI 
  Continued from page 14

other developments in the area 
are the Blue Sapphire children’s 
ferris wheel and the Inspector’s 
Lodge, which is being replaced 
with new Copenhagen-style 
houses and fountains. The cost 
of transforming the extending 
Merry Corner will be in the tens 
of millions of Danish kroner.

Commenting on the de-
velopment, Tivoli’s CEO Lars 
Liebst said, “The last time 
Tivoli got a new major attrac-
tion was in 2009 when Vertigo 
flew into the Gardens at 100 
kmh (62 mph). Since then, we 
have added new experiences 
to a number of existing rides, 
but we think now is the time 
to improve our portfolio with 
brand new attractions. The new 
ride for teenagers is an excit-
ing addition because it is both 
fun and wild, but also unique 
because there are very few like 
it in the world. Also, we are 
proud to be able to offer new 
experiences for both children 
and tourists who, we hope, 
may also learn something from 
becoming acquainted with Old 
Copenhagen, Tycho Brahe and 
his universe.”

The park’s 2013 season gets 
underway on April 11.

Europa-Park sets attendance record
 GERMANY — The results are in and records were set 
as Europa-Park welcomed more than four million guests 
during the 2012 summer season. The number of visitors 
to Europa-Park is therefore growing constantly and visitors 
are increasingly coming from countries other than Germany, 
France and Switzerland. A record number of visitors came 
from France this year, while visitor numbers from the Arab 
region went up considerably. 
 The four-million visitor threshold was exceeded as early 
as the beginning of October, about a month earlier than in 
2011. “Over 85 percent of visitors are already repeat visi-
tors, and that’s the clearest possible acknowledgement of 
our concept,” says Roland Mack, owner of Europa-Park. 
“Conference business has also seen another double-digit 
increase, as it did last year. A strong push is coming from 
the new four-star superior Hotel Bell Rock, which opened in 
July 2012. The themed hotels, of which there are now five, 
are currently full to over 95 percent of capacity. Europa-Park 
is therefore consistently enhancing its position as a national 
and international destination for short breaks. More and 
more people are visiting the park several times a season 
and an increasing number of guests are staying overnight.”
 Europa-Park officials also credit their new wooden 
coaster, Wodan Timbur coaster, with being an absolute 
visitor magnet. Since its opening on March 31, 2012, more 
than 2.5 million passengers have enjoyed the ride, which 
was supplied by U.S.-based Great Coasters International, 
Inc.
 Europa-park expects to add even more to the growing 
2012 tally with its winter event, which runs Nov. 24, 2012 
through Jan. 6, 2013. During that time, 2,500 Christmas 
trees, 2.5 million fairy lights on strings covering five kilome-
ters and countless bonfires turn Europa-Park into Germany’s 
largest winter wonderland. New shows with great interna-
tional artists take care of the entertainment.
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GCII has also dispatched 
crews to a number of other 
parks for new and ongo-
ing rehab projects. These 
parks and coasters include 
Morey’s Piers, Great White; 
Lake Compounce Wildcat; 
Coney  Island, Cyclone;  
Carowinds,  Thunder Road; 
Dutch Wonderland; and 
Knoebels, Flying Turns for 
transfer table construction.

AMUSEMENT
MARKET PLACE

Keep our amusement park industry strong!
Buy products and services from these suppliers.

“The #1 Leading Slide Manufacturer in America”
“World’s Largest 5 Lane, One Trailer Slide - 108 Ft.”

FREDERIKSEN
INDUSTRIES, INC.
5212 St. Paul St.

Tampa, Florida 33619
(813) 628-4545

FAX (813) 621-3679
www.funslide.com

• Financing and Leasing Available
• Trades Considered
• Order Slide Bags or “New Rain” Bags
• 6 New Slides In Stock
• Have 20 Used Rides
• 90 Ft. Fiberglass Slide 
• 65 Ft. Fiberglass Slide
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                     Contoocook, N.H. 03229
Phone: (603) 746-4446 Fax: (603) 746-4447

Aerial Tramway Design & Manufacture

•Specializing in sales & refurbishment of used aerial tramways

•Replacement parts for aerial tramways and amusement rides

•New ride control systems and modifications

•Rebuilt used chairlifts - one year guarantee

SkyTrans Mfg.,L.L.C.

(603) 746-4446
Jerry Pendleton or Dan PendletonParts and Service

106 Burnham Intervale Road

SHUTTLE  
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arm) extended.
  “We think visitors to 
Kennedy Space Center Visitor 
Complex will be awed and 
inspired by how they will 
see and experience Atlantis,” 
said Bill Moore, chief operat-
ing officer of Kennedy Space 
Center Visitor Complex.
  “Complementing Atlantis 
will be more than 60 interac-
tive, immersive exhibits about 
the entire shuttle program — 
including its key role with the 
International Space Station 
and the Hubble Telescope, 
and how it paved the way for 
today’s new space programs,” 
Moore said.
 Atlantis’s day-long, 
10-mile trip from Kennedy 
Space Center’s Vehicle 

Assembly Building aboard 
NASA’s 76-wheel Orbiter 
Transportation System fea-
tured stops for a signing cer-
emony at NASA’s Kennedy 
Space Center headquarters 
and guest viewing oppor-
tunities at Space Florida’s 
Exploration Park and later as 
it entered the visitor complex.
  During the Atlantis cer-
emony, Moore thanked NASA 
Administrator Charles Bolden 
and Kennedy Space Center 
Director Robert Cabana and 
pledged that the visitor com-
plex would be a great steward 
of NASA’s orbiter in display-
ing it for the public for genera-
tions.
  Delaware North 
Companies Parks & Resorts 
has operated Kennedy Space 
Center Visitor Complex for 
NASA since 1995. The exhibit 
building is being designed by 

PGAV Destinations, architects 
headquartered in St. Louis, 
Mo., and being constructed by 
Whiting-Turner Contracting 
Company in Orlando. The 
six-story exhibit is being built 
adjacent to the existing Shuttle 
Launch Experience.
  A work of art in itself, the 
exterior of the Atlantis exhibit 
features two sweeping archi-
tectural elements, or “wings” 
representing the space shut-
tle’s launch and return. The 
outer layer of the building, 
which is being cloaked in iri-
descent hues of orange and 
gold, represents the fiery-glow 
of re-entry. The taller, internal 
wing of the building is being 
covered in a shimmering tile 
pattern in varying tones of 
gray designed to represent the 
tiled underside of the orbiter.

GCII
  Continued from page 17

Great Coasters International, Inc. kicks off another round 
of off-season wooden roller coaster rehab projects this win-
ter with major multi-phase reconstruction and overhaul of 
the Legend at Iowa’s Arnolds Park. The first phase will be 
completed prior to opening in the spring of 2013 and will 
include smoothing out the angle of the twisting first drop 
and the bottom of the second drop along with the addition 
of new concrete footings. COURTESY ARNOLDS PARK 

380 Bad Man Hill Rd. • Paxinos, PA 17860
(570) 590-3255 or (570) 590-9880 | STICoasters@yahoo.com

Structural Technologies Inc.

New Construction
Renovations
Daily Maintenance
Relocations
Track Replacement
Demolition
Inspections
Emergency Work

amusementtoday com

For breaking 
news, videos and 
more, visit us at:
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PO BOX 638 • Plainview, Texas 79072 • (806) 293-1353 • www.larsonintl.com

Super Shot

Tilt-A-Whirl TM

Jumpin’ Jumbos
Giant Loop

Flying ScootersTM

Star Dancer

Monkey Mayhem

Dizzy Dragons
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WATERPARKS & RESORTS

Reporter’s
Notebook

WhiteWater acquires
Apptivations LLC

RICHMOND, B.C., Cana-
da — During the IAAPA Expo 
2012, WhiteWater unveiled its 
newest acquisition, Apptiva-
tions LLC. WhiteWater, in part-
nership with Denise Chapman 
Weston and Rick Briggs, will 
put the best that mobile and 
contemporary technology has 
to offer in the hands of park 
guests.

From live action storytelling 
to fun and/or educational in-
teractive games, Apptivations 
LLC has created downloadable 
apps that come to life in real 
time. These apps engage and 
entertain guests while creating 
additional ways to reward and 
generate additional revenue 
streams with devices that are 
already in use by consumers.

Once amusement parks 
and waterparks become a part 
of the growing app world, 
there are many engaging op-
portunities to sell upgrades, 
reinforce marketing and create 
memorable takeaways includ-
ing photo-imaged comic books 
and postable social media vid-
eos, starring guests!

 Putting their 30 years of 
creativity, innovation, imagina-
tion and expertise to work, Ap-
ptivations has combined hands-
on interactives and storytelling 
to enhance mobile gaming, 
game-embedded waterpark 
sliding and “night glow” inte-
grated experiences. 

SeaWorld San Diego to gain Aquatica 
brand with newly acquired waterpark

SANDUSKY, Ohio and SAN DI-
EGO, Calif. — As amusementtoday.
com first reported, Cedar Fair Enter-
tainment Company recently sold its 
Knott’s Soak City near San Diego, a 
stand-alone waterpark in Southern 
California, to SeaWorld Parks & Enter-
tainment. Terms of the agreement were 
not disclosed and are not material to 
Cedar Fair’s results of operations. 

“For this particular property, a 
unique opportunity presented itself 
to team with SeaWorld to offer a pre-
mium product to its guests in the San 
Diego region,” said Matt Ouimet, pres-
ident and chief executive officer. “The 
net proceeds from this sale will be re-
invested in our core assets including 
the multi-year refreshment of our hotel 
properties in Sandusky, Ohio that was 
announced earlier.”

SeaWorld Parks & Entertainment, 
the Orlando-based owner of 10 U.S. 
theme parks, will transform the Knott’s 
Soak City — San Diego. The waterpark 
will undergo extensive renovation over 
the winter and re-open next spring 
as SeaWorld Parks & Entertainment’s 
third Aquatica-branded park. Both 
SeaWorld Orlando and SeaWorld San 
Antonio now operate Aquatica parks.

SeaWorld will make significant 
changes over the off-season transform-
ing the park into an Aquatica. “These 
parks reflect the highest standard of 
quality in attractions, entertainment 
and theming, but the presence of ani-
mals makes the experience something 
truly special. Aquatica San Diego, 
like its sister parks, will feature guest 
experiences with a variety of exotic 
animals,” said Jim Atchison, president 
and chief executive officer of SeaWorld 
Parks & Entertainment. “Having ani-
mals in our Aquatica parks adds an 
educational component to a waterpark 
visit that is both unexpected and en-
riching.”

No new slides or other attractions 
had been announced as of press time.

4See AQUATICA, page 28

These artist illustrations give a first look at the rebranding that will change 
Knott’s Soak City near San Diego into Aquatica. The waterpark is now owned 
and operated by  SeaWorld Parks & Entertainment, the parent company of 
SeaWorld San Diego. COURTESY SEA WORLD SAN DIEGO
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The city of Mt. Vernon, Ill., broke ground in October 
on a new safari-themed Aquatic Zoo that will feature wa-
ter slides, a splash pad with animal-spray features, a lap 
pool, leisure pool, lazy river and an alligator walk suspend-
ed between two trees. The design and features included in 
the waterpark were chosen after input was received from 
Mt. Vernon residents along with various studies. The new 
facility, expected to open by July 4, will be paid for by a 
half-cent sales tax.

•
Arlington County, Va., asked its voters to approve a 

$50.55 million bond to help finance an $80 million nata-
torium, and as they have done in every bond election for 
the past 30 years, the citizens of Arlington County voted 
to approve it. Arlington County, just outside of Washing-
ton D.C., is one of the wealthiest areas in the country. The 
proposed Aquatics Center will sit on the banks of the Po-
tomac River and overlook D.C.’s monuments. The massive 
glass-enclosed facility will include a 50 meter pool, indoor 
waterpark with slides and a lazy river, family leisure and 
therapy hot-water pools, a teaching pool, an indoor fitness 
area along with a community meeting space and child care 
facilities. 

•
Jeff Henry, co-owner of Schlitterbahn Waterparks 

was named Inventor of the Year at the annual Austin, Tex-
as Intellectual Property Law Association’s Judges’ Dinner 
hosted at 7 p.m. Monday, November 12, 2012 at the Ste-
phen F. Austin Hotel.

Known worldwide for his ingenious waterpark designs 
and attractions, Jeff Henry currently holds more than 60 
patents and trademarks representing award-winning in-
novations such as interconnected Transportainment at-
tractions, Master Blaster uphill water coasters, tidal-wave 
rivers, convertible waterparks and the Aquaveyer uphill 
rider-friendly conveyer belt systems.

•
KSB, one of the leading manufacturers of water 

pumps for stormwater and wastewater applications has 
found a new use for its popular Amacan P submersible 
motor pump — in the amusement industry. The pump can 
be used in wave machines at waterparks, in flume rides 
and river-rafting rides. The current Amacan P can pump 
110,000 gallons per minute and KSB is working on a de-
sign capable of pumping 300,000 gallons per minute. KSB 
hopes to be able to tap into what is estimated to be $13.2 
billion market by the year 2017, by supplying, reliable, ef-
ficient and safe water pumps.

•
Working closely with Fox Studios and producer Mi-

chael Malone, Aquatic Development Group recently 
designed, manufactured and provided the WaveTek wave 
generation system as well as the design for the special ef-
fects wave pool used in shooting the “Life of Pi.”  The 246 
foot (75 meters) by 98 foot (30 meters) by 10 foot (3 me-
ters) deep wave pool was constructed in Taichung, Taiwan 
on a site reportedly destined to become a movie park with 
the wave pool as its centerpiece.

The WaveTek system, entirely manufactured in ADG’s 
facility in Cohoes, N.Y., includes 12 pneumatic wave gen-
erators producing a total of 2,400 horsepower. Through its 
sophisticated controls, the system is capable of produc-
ing dozens of wave patterns and heights to replicate open 
ocean conditions. With waves ranging from placid swells 
to raging storm conditions, the WaveTek system provided 
Academy award winning director Ang Lee with ideal con-
ditions for filming the open ocean sequences.

In addition to the “Life of Pi,” ADG has designed and 
manufactured wave systems for additional motion pictures, 
including “Master and Commander” and the “Guardian.”
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Schlitterbahn Beach to connect parks with underground system

SOUTH PADRE ISLAND, Texas — The 
newly-opened Schlitterbahn Beach Resort 
and Indoor Waterpark and the neighboring 
outdoor Schlitterbahn Beach Waterpark on 
South Padre Island will be joined together 
next summer by a themed water transporta-
tion system unlike anything ever built before.

A long-time leader in innovative water-
park attractions, Schlitterbahn’s Jeff Henry 
announced the start of construction on a 
new water transportation system that will 
take riders between the existing waterpark 
and the new resort and indoor waterpark 
via a series of slides, rivers and conveyors. 
Guests will board four-person rafts at either 
of two loading stations — one at the out-

door waterpark and the other at the nearby 
indoor waterpark — then drop nearly 25 feet 
into a 380-foot-long underground cavern 
filled with fog, sound and lighting effects. A 
conveyor system will then return guests to 
ground level and their destination.

“It would have been far easier to build 
a simple walk-through underground tunnel 
to connect our two great facilities, but that’s 
not the way Schlitterbahn does things,” said 
Henry. “Our guests expect world class wa-
terpark fun and we deliver by keeping them 
entertained even as they move from one 
section of our property to another.”

Schlitterbahn’s outdoor waterpark will 
open for the 2013 season on April 20.

Schlitterbahn South Padre Island 
opens hotel, indoor waterpark

SOUTH PADRE ISLAND, 
Texas — Schlitterbahn, re-
spected worldwide for 
ground-breaking water-based 
entertainment destinations, 
is now welcoming guests to 
the new beachfront hotel and 
indoor, year-round resort wa-
terpark at Schlitterbahn Beach 
Resort, South Padre Island, 
Texas.

Located on the pristine 
beaches of the Gulf of Mexico, 
this exciting new 221-room 
beachfront resort destina-
tion includes lodging, family 
suites, great Gulf beaches, fan-
tastic dining location options 
and unlimited use of both the 
resort’s indoor and outdoor 
waterparks.

The new indoor waterpark 
features two large 70-foot-tall 
intimidating tube slides, two 
adventurous tidal wave rivers, 
a whimsical kids’ area with 
several slides, a giant heated 
pool with swim-up refresh-
ments, a beachfront pool, sev-
eral wild-wave beaches and 
the Grand Carousel. Both the 
tube slide tower and Chance 
Rides Grand Carousel were 
relocated from the closed 
Geauga Lake (Ohio) amuse-
ment park. 

Not only will hotel guests 
enjoy the new spacious up-
scale accommodations, but re-
sort guests also receive a vari-
ety of VIP amenities including 
unlimited use of the outdoor 
waterpark (during operating 
season) for the duration of 
their stay, beach access, Wi-Fi 
and free onsite parking.

As part of Schlitterbahn’s 
ongoing commitment to the 
environment, many wooden 
structures in the park, and 

much of the furnishings in 
the hotel including the night-
stands in the guest rooms, are 
made from wood reclaimed af-
ter the devastating forest fires 
near Bastrop, Texas. Much of 
these salvaged trees are loblol-
ly pines from the “Lost Pines” 
region. 

For more information on 
resort lodging, or to view the 
indoor waterpark operating 
schedule and hours of opera-

tion visit the park’s website at 
schlitterbahn.com.

Family-owned and op-
erated, Schlitterbahn Water-
parks has been a leader in 
family-friendly water-based 
entertainment since 1979.  The 
company operates three wa-
terparks in Texas and one in 
Kansas, all of which offer fam-
ily amenities that include free 
parking and free inner tubes. 

Schlitterbahn Beach Resort 
guests now have an indoor 
waterpark and a carousel 
as part of their stay to the 
South Padre Island, Texas 
property.
COURTESY SCHLITTERBAHN
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AQUATICA  
Continued from page 23

The first Aquatica opened 
adjacent to SeaWorld Orlando 
in 2008. It is now among the 
nation’s most visited water-
parks, with annual attendance 
of roughly 1.5 million guests. 
In addition to birds and tropi-
cal fish, Aquatica Orlando 
features Dolphin Plunge, the 
park’s centerpiece water slide, 
which includes an enclosed 
acrylic slide that allows riders 
to see animals underwater.

Last year SeaWorld San 
Antonio unveiled its own 
Aquatica, with some of the 
region’s best ride attractions, 
along with displays of kooka-
burra, spoonbills and south-
ern stingrays.

“When the gates of Aquat-
ica San Diego open for the first 
time next June, guests will see 
what visitors to Orlando and 
San Antonio already know: 
No theme park company can 
deliver a waterpark experi-
ence quite like SeaWorld,” 
said John Reilly, president of 
the company’s San Diego at-
tractions. “Aquatica will be 
a great complement to Sea-
World and help us continue to 

bring value to our guests and 
enhance this destination.”

Unlike the other two 
Aquatica-branded parks that 
are adjacent to their respective 
SeaWorld parks, Aquatica San 
Diego is located in Chula Vis-
ta, Calif., nearly 25 miles away 
from SeaWorld San Diego.

The sale of the San Diego 
waterpark has no impact on 
Cedar Fair’s other properties 
located in California. Cedar 
Fair will continue to operate 
Knott’s Berry Farm and the 
adjacent Knott’s Soak City, 
both located in Buena Vista, 
as well as Knott’s Soak City in 
Palm Springs.

—Jeffrey Seifert

WhiteWater’s popular
Family Constrictor 
debuts in Arizona

YUMA, Ariz. — Despite 
a brief closure from a storm-
induced mud-slide, the brand 
new Waylon’s Water World, 
which opened in July has 
been enjoying much success. 

Waylon’s premiered 
WhiteWater’s Family Con-
strictor waterslide. The Fam-
ily Constrictor features a 
flume size that expands from 
7 feet to 10 feet and then 
back again. As rafts holding 
3 adults or 4 children wind 
their way down the water-
slide they encounter the tight-
est, highest banking turns a 
family can experience togeth-
er. The Family Constrictor is 
themed with a snake-skin like 
façade of orange and yellow.

Waylon’s Water World 
offers a selection of White-
Water attractions including 
an AquaPlay Rainfortress 
called “Syd’s Zone” as well 
as a multi-lane mat racer, a 
SuperBowl, body slides and 
kids’ slides.

—Jeffrey Seifert

WhiteWater’s popular Constrictor waterslide as seen at the 
mid-summer opening of Waylon’s Water World in Yuma, Ari-
zona. COURTESY WHITEWATER
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Six Flags Great America, Gurnee, Il, USA
www.proslide.com engineered exhilaration.TM

2012 grand slam winner!
iaapa impact award - best new water ride - leading edge award

Holiday World Splashin’ Safari, IN, USA
Patented: US Patent 7918741; Multiple Worldwide Patents Pending
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REVENUE PEOPLE SAFETY SUPPLIERS
BUSINESS

Looking for a part? E-mail us!

NORTH AMERICAN PARTS, INC.

(716) 839-4791 x101

Email: parts@nap-inc.com

Two industry non-profits benefit from IAAPA Expo
Three IAAPA fundraiser events raise $81,000 for Give Kids the World Village

ORLANDO, Fla. — The 
International Association 
of Amusement Parks and 
Attractions (IAAPA) and 
attractions industry profes-
sionals raised more than 
$81,000 for its 17-year char-
ity partner, Give Kids The 
World (GKTW) in Kissim-
mee, Florida, through three 
events held during IAAPA 
Attractions Expo 2012.

Proceeds from IAAPA’s 
10th annual International 
Charity Golf Tournament, 
third annual Motorcycle 
Ride, and sixth annual 
GKTW Fun Run and Walk, 
Footprints from the Heart, 
were donated to Give Kids 
The World Village, a non-
profit resort that provides 
cost-free vacations for chil-
dren with life-threatening 
diseases and their families.

“IAAPA’s contributions 
to Give Kids The World 
have been extremely sig-
nificant over the last 17 
years,” said Pam Lindwirth, 
president of GKTW. “We’re 
proud to have such gener-
ous partners in IAAPA and 
the attractions industry.”

IAAPA International 
Charity Golf Tournament

One hundred and for-
ty-three attractions indus-
try professionals hit the 
links and enjoyed a day at 
Hawk’s Landing Golf Club 
at the Orlando World Cen-
ter Marriott Resort on Sun-
day, Nov. 1. The foursome 
of Walt Bowser of Six Flags, 
John Andrews of Baynum 
Painting, and Bill Wright 
and Chas Kuhn, both of Ride 
Entertainment, won the golf 
tournament, with a score of 

54. The foursome of John 
Conway of National Ticket 
Company, Clark Robinson, 
former president and CEO 
of IAAPA, and John Cun-
ningham and Randy Bagley 
with Encoded Guardian fin-
ished second with a score of 
58.

Jordan Hurley, of For-
mula One Driver, and Jes-
sica McNaulo, of Picsolve 
won the longest drive con-
test in the men’s and wom-
en’s categories, respectively.

“I’m so pleased we con-
tinue to be a great inter-
national tournament—we 
have players from many, 
many countries, who enjoy 
this day as the opening of 
IAAPA Attractions Expo,” 
said Bill Alter, co-chairman 
of the event. “Nothing could 
be greater than making a 

sizable contribution to Give 
Kids The World while hav-
ing this much fun.”

IAAPA Motorcycle Run
While some opted to 

spend their day on neatly 
trimmed Bermuda Grass, 
others opted for asphalt 
and the open road. IAAPA’s 
third annual motorcycle ride 
sent 38 riders from Orlando 
Harley Davidson, the ride’s 
start and end point, cruising 
through the hills, farmlands, 
lakes, and forests surround-
ing Orlando.

The ride took place in 
conjunction with the Inter-
national Charity Golf Tour-
nament on Sunday, Nov. 
11, and was broken into two 
parts, allowing riders to join 
golfers at Hawk’s Landing 
for a networking lunch.

 

IAAPA 5K Fun Run 
and 1K Walk:  

Footprints From the Heart
Thursday, Nov. 15, IAA-

PA held its third annual 5K 
Fun Run and 1K Walk, Foot-
prints From The Heart to 
support GKTW. The event 
raised $6,400 for the Village.

On the men’s side, the 
5K was won by Martell 
Munguia of American Wave 
Machines, Inc., who finished 
with a time of 18 minutes 
and 50 seconds. Mario Can-
tarinella of Parque Diver-
siones finished second with 
a time of 19 minutes and 23 
seconds, and Brett Clark of 
Wet ‘n Wild finished third, 
coming in at 19 minutes and 
37 seconds.

For the women, Jenna 
Munguia, also of American 

Estate of Barbara Knoebel donates $25,000 to National Roller Coaster Museum
ORLANDO, Fla. — Celebrating the life 

of an amusement park icon, the estate of Bar-
bara Knoebel donated $25,000 to help pre-
serve the history of an industry she loved. 
The family presented the check at the IAAPA 
Attractions Expo in Orlando on November 
14, 2012.

“Barbara loved the amusement busi-
ness,” husband and partner Dick Knoebel 
said. “To Barbara, (National Roller Coaster 
Museum (NRCMA) chairman) Gary Slade 
was more than a colleague, he was a good 
friend and she respected the work the muse-
um was trying to do. We know the donation 
is going to the right place!”

“The time, effort and dedication of those 
involved in the NRCMA mirrors that of Bar-
bara’s in the industry,” son, Brian Knoebel 
added.

The donation will ultimately create the 
much needed space for the NRCMA’s climate 

controlled archives. “The board and I are 
humbled and honored to receive such a gen-
erous donation,” Gary Slade, NRCMA chair-
man said. “Barbara was a cherished friend 
and this will carry her legacy into the future.” 
The “Barbara Knoebel Wing” will open in 
mid-2013.

A seperate building expansion, donated 
earlier by Gary & Linda Hays, Cliff’s Amuse-
ment Park, will be erected at the same time as 
the Knoebel addition.

The Museum’s first traveling exhibit will 
reopen at Dollywood for the park’s 2013 op-
erating season.  The National Roller Coaster 
Museum and Archive is a 501c3 non-profit 
organization dedicated to the preservation 
and protection of the history of the roller 
coaster and the amusement industry. Cash 
and artifact donations can be made by con-
tacting the NRCMA: P.O. Box 5424,     Arling-
ton, Texas 76005-5424.

4See KIDS, page 32

The Estate of Barbara Knoebel made a $25,000 donation to 
the National Roller Coaster Museum during the 2012 IAAPA 
Attractions Expo. On hand during the check presentation 
are, l to r: Dick Knoebel, Rick Knoebel, Gary Slade (museum 
chairman) and Brian Knoebel.
AT/TIM BALDWIN
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Wave Machines, Inc., won 
the race with a time of 18 
minutes  and 17 seconds. 
Gina Classsen of Herschend 
Family Entertainment fin-
ished second with a time of 
23 minutes 11 seconds, and 
Diane Williams of IAAPA 
and Chloe James of Jack 
Rouse Associates tied for 
third, coming in at 26 min-
utes 7 seconds.

The highest individual 
fundraiser was Joanna del 
Moral of TEA Eastern Divi-
sion, who raised $675. The 
most successful team fund-
raiser was TEA Eastern Di-
vision, who raised a total of 
$1,007.

The top 3 finishers in the 
men’s and women’s race, as 
well as the top individual 
fundraiser and top team 
fundraiser were awarded 
prizes at the conclusion of 
the event.

KIDS
  Continued from page 31

Zamperla awarded 
judgement for 
trademark infringement

ORLANDO, Florida — 
Zamperla SpA and Zamperla 
Inc. announced on November 
13, 2012, during the start of the 
IAAPA attractions Expo, that 
they obtained judgments in 
U.S. Federal Court in Orange 
County, Fla., against three 
amusement ride manufactur-
ers in excess of $138 million 
dollars. The verdicts were 
based on violations of Flori-
da’s Unfair Competition Law, 
the Florida Deceptive and Un-
fair Trade Practices Act, Com-
mon Law Trademark Infringe-
ment and Unfair Competion 
under the Lanham Act.

In his ruling favoring 
Zamperla, Federal Court 
Judge Roy B. Dalton found the 
defendant’s actions in copying 
Zamperla’s products to be “de-
liberate, willful and intention-
al.” The court further stated, 
in issuing a Permanent Injunc-
tion barring the defendants for 
continuing their illegal copy-
ing of Zamperla products: 
“The public interest is served 
in this case because an in-
junction will ensure imitation 
amusement rides, which may 
not meet the safety standards 
of the Zamperla Plaintiffs’ 
rides, are not passed off as, or 
confused with the amusement 
rides manufactured and sold 
by the Zamperla Plaintiffs.” 
The final judgment further 
provided for triple damages, 
as allowed under the Lanham 
Act. In achieving the verdicts 
Zamperla demonstrated that 
the defendants had copied at 
lease 183 rides of Zamperla’s 
design.

The defendants are Gold-
en Horse Amusement Equip-
ment Co. Ltd., which was 

found to have illegally copied 
at least 83 rides and adjudged 
liable for $91.2 million, Beijing 
Tongjunweida Play Equip-
ment Co. Ltd. who copied at 
least 34 rides is liable for $2.4 
million, and Beijing Jiuhua 
Amusement Rides Manufac-
turing Co. Ltd. who copied at 
least 66 rides is liable for $45.2 
million. Each of the three com-
panies are based in China.

On Tuesday afternoon 
Nov. 13, Federal Marshals 
seized all materials in the 
IAAPA trade show booths of 
the defendants and served 
them with papers requiring 
them to appear for additional 
legal proceedings.

Zamperla was represent-
ed by amusement industry 
attorney Tom Sheehan, of the 
Sheehan Firm PC, working 
with Orange County Counsel, 
Ric Keller of Hill, Rugh, Keller 
& Main, P.L.

On Nov. 13, Federal Mar-
shals seized all materials in 
the booths of several IAAPA 
show exhibitors that were 
ruled to be in violation of 
IAAPA’s Intellectual Property 
rules.
AT/JEFFREY SEIFERT

In 2013, The Official Disney Fan Club will 
travel to Boston, Newark, Seattle, San Diego, 
Chicago, San Francisco, Phoenix, Washington, 
D.C., and Los Angeles as well as Disneyland 
and Walt Disney World Resorts. Starting in 
March, D23 takes the party on the road once 
again with their second D23 Disney Fanniver-
sary Celebration. The event will commemorate 
dozens of magical milestones, each celebrating 
an anniversary in 2013. Fanniversary events will 
be open to the public, with special admission 
and surprises created especially for D23 mem-
bers in attendance.

•
Universal Entertainment Corporation 

has announced that Universal Entertainment 
Hong Kong Limited, a wholly owned subsid-
iary, has signed a non-disclosure agreement 
with the Shinsegae Group of South Korea. The 
agreement was signed in preparation for com-
mencing discussions regarding the commercial 
facilities at the casino resort complex develop-
ment project at Yeongjongdo Island, Incheon, 
Korea being undertaken by the Shinsegae.

•
Cashless Express, the new low-cost, 

turn-key debit solution from Ideal Software 
Systems, gives arcades and small-scale FEC 
operators a simple card-swipe system that en-
ables them to easily transition to a cashless 
environment for increased revenue and tighter 
controls. Cashless Express combines innova-
tive, reliable optical card-scanning technology 
with a double-sided bar-code reader to keep 
customers playing, while the attractive, back-lit 
LED reader unit creates an exciting multimedia 
reward environment with stunning, full-motion 
video and sound.

•
Festival promoter and producer Premier 

Festivals has announced a new partnership with 
Six Flags Entertainment Corporation to pro-
duce Christian music events for all 13 Six Flags 
theme parks located across the United States 
and in Mexico City and Montreal, Canada. In 
this new role, Premier Festivals will develop and 
manage Christian music events as another level 
of entertainment for guests who visit the theme 
parks.

•
Walt Disney Co.’s (DIS) board has in-

creased the company’s annual cash dividend by 
25 percent, as the entertainment giant seeks to 
enhance shareholder return. The annual divi-
dend of 75 cents a share, up from 60 cents the 
previous year, was payable on Dec. 28 and cost 
the company about $1.36 billion. Disney has 
about 1.8 billion shares outstanding. A number 
of companies have recently declared special 
dividends or pulled payments into 2012 ahead 
of a potential increase in the dividend tax rate 
in the new year.

•
Gateway Ticketing Systems has officially 

signed on VTicket as a Value Added Reseller 
to serve the attraction and amusement markets 
in Australia and New Zealand. VTicket is a new 
arm of VLocker, one of the leading providers of 
locker systems for the entertainment and leisure 
industries worldwide. Long known for special-
izing in locker design, manufacture and instal-
lation, VLocker is now leveraging its industry 

knowledge as a distributor of Gateway’s ticket-
ing, access control and revenue generation so-
lutions through VTicket.

•
The Akron Zoo has set a new all-time an-

nual attendance record, surpassing its 2008 re-
cord on Nov. 30 by 107 visitors. Officials there 
say several factors contributed to the success, 
but perhaps the biggest was the May opening 
of the Journey to the Reef exhibit. For the first 
time in its history, the zoo has hosted more than 
330,000 people.

•
Plans have been approved for a major new 

amusement park in New South Wales, Austra-
lia that is being tipped as a possible rival to the 
Sydney Opera House as a tourist draw. Set to 
be built in Wyong Shire, about 50 miles north 
of Sydney, the attraction will have a Chinese 
theme with features including a full-size replica 
of the gates to Beijing’s Forbidden City and a 
nine-storey temple housing a giant Buddha.

•
Dubai Aquarium & Underwater Zoo, one 

of the world’s largest aquariums, owned and 
operated by Emaar Retail, has been honored 
with the 2012 “Certificate of Excellence” by 
TripAdvisor following exceptional traveller re-
views and ratings. The attraction was honored 
with the prestigious international accolade for 
achieving outstanding visitor reviews of four 
or higher out of five from the world’s largest 
travel site. The judging criteria also accounted 
for a high volume of reviews in the last twelve 
months.

•
The Rock and Roll Hall of Fame and Muse-

um have announced that Gregory S. Harris, its 
vice president of development since 2008, will 
become president and chief executive officer. 
Harris, who holds a graduate degree in museum 
studies and whose industry background also in-
cludes curatorial, membership and sponsorship 
experience, was approved by the Rock and Roll 
Hall of Fame and Museum, Inc. board following 
a nationwide search.

•
Merlin Magic Making (MMM), Merlin En-

tertainments creative and development orga-
nization has appointed Michael Braithwaite as 
the company’s shows director.

Reporting directly to Merlin Group Creative 
Director, Paul Moreton, Braithwaite’s role will 
be to review all the show formats in Merlin’s 
resort theme parks, hotels and midway attrac-
tions; creating a clear strategy for the future 
which not only raises the overall quality of both 
the content and performance but also ensures 
the entertainment reflects the positioning of the 
individual brands, and the audience profile.

•
Disney Cruise Line has announced its 2014 

itineraries. With all four Disney ships sailing from 
Florida ports, not only will guests have more op-
tions to visit Castaway Cay, but they can also 
combine their cruise with a visit to Walt Disney 
World Resort and experience the expanded 
new Fantasyland at the Magic Kingdom park.

Have a news item of interest for FastTrack? 
Email it to Scott Rutherford at: srutherford@
amusementtoday.com.

COMPILED: Scott Rutherford, 
srutherford@amusementtoday.com
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PEOPLE WATCH

                                                            Prices                      Prices                                  52 Weeks 
Company                                One Month Ago        12/11/12                   High                         Low 

Cedar Fair L.P.                   $35.41 $33.75 $37.69 $21.30
MGM Mirage  $9.59 $10.93 $14.94 $8.83
Six Flags Ent. Corp.                  $56.73 $62.71 $64.95 $36.86
CBS Corp.                          $34.53 $35.84 $38.32 $24.49
Walt Disney Co.                 $47.45 $49.48 $53.40 $34.51
Apollo Global Mgt. LLC  $14.52 $16.38 $16.47 $10.42
Blackstone Group        $14.52 $15.01 $17.25                   $11.12
Village Roadshow           $3.70 $3.80 $3.88                     $2.85
NBC Universal $20.89 $21.51 $23.18                   $16.30

East Coast   $4.069        $0.097 

Midwest     $3.997        $0.129

Gulf Coast   $3.874        $0.080

Mountain     $3.938        -$0.053

West Coast   $3.982        -$0.008

California     $4.093        -$0.029

Region     As of Change from
  (U.S.)        12/10/12     year ago  

On 12/11/12 $1 USD =
0.7742 EURO 
0.6231 GBP (British Pound) 
82.38 JPY (Japanese Yen) 
0.9347 CHF (Swiss Franc) 
0.9537 AUD (Australian Dollar) 
0.9874 CAD (Canadian Dollar) 

TOP 7 MOST TRADED  
CURRENCIES
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MARKETWATCH
RIDING THE 

MARKET

Steven J. Fram joins Morey’s Piers
Wildwood, N.J. — November 6, 2012 — Morey’s Piers has 

announced that Steven J. Fram will be joining its management 
team as vice president and general counsel. He was most re-
cently a shareholder in the law firm of Archer & Greiner, P.C., 
where he has been chairman of the firm’s 70-attorney Commer-
cial Litigation Practice Group since 1998. 

Fram brings to Morey’s Piers nearly 30-years of legal ex-
perience as an attorney with a specialization in the areas of 
technology law, business disputes and litigation.  He is the past 
chairman of the Computer and Internet Law Committee of the 
New Jersey State Bar Association and a recipient of the State 
Bar’s Legislative Recognition Award. 

Hershey Entertainment names new CEO
HERSHEY, Pa. — The board of directors of Hershey Enter-

tainment & Resorts Company (HE&R) announced that it has ap-
proved the appointment of William F. Simpson, Jr., as chief ex-
ecutive officer, replacing former CEO, Ted Kleisner, who retired 
at the end of 2102.

A year ago, HE&R announced its succession plan that identi-
fied Simpson, currently the company’s president & chief oper-
ating officer, as the successor to the position of CEO. Simpson 
assumed this new position, in addition to his current role as presi-
dent, beginning January 1, 2013.

“It is a tremendous honor to have the opportunity to lead 
this company — so intertwined with the history of Milton Her-
shey — and I am grateful for the faith that Ted and the rest of 
the board have in my leadership,” Simpson said. “As a service-
oriented company, we will continue to place our emphasis on 
employee and guest service.”

Simpson began his noteworthy career at HE&R in 1996 as 
the general manager of Hershey Lodge and Convention Center 
(now Hershey Lodge). He oversaw the extensive expansion of the 
Lodge in 1998 and guided that property to record years during 
his tenure.

In April 2002, he became vice president of the Entertainment 
Group overseeing the operation of Hersheypark Entertainment 
Complex. He guided the park to achieve all-time records in its 
performance categories and unprecedented levels of guest-sat-
isfaction scores.

Sylvia Pendelton dies at 74 
following lengthy illness

CONCORD, N.H. — Syl-
via Allen Pendleton, passed 
away peacefully at Pleasant 
View Nursing Home in Con-
cord, N.H. on November 27, 
2012 with her loving family at 
her bedside. She had battled 
bi-polar disorder, heart and 
lung disease with great cour-
age for the last 38 years of 
her life. Sylvia was the wife of 
Jerry Pendleton, President of 
SkyTrans Mfg., LLC.

Sylvia Allen Pendleton 
was born in Concord, N.H. 
on November 26, 1938, the 
second daughter of John and 
Sarah (Mock) Allen. She and 
her three sisters, Elsie Cook 
of Belton, Texas; Sally Lake 
of Webster, N.H. and Susan 
Whitney of Penacook, N.H. 
grew up on their parent’s 
dairy farm, Allen Acres, on 
Allen Road, Webster, helping 
their parents raise Registered 
Brown Swiss dairy cattle. She 
and her sisters were active in 
the 4-H club showing their 
Brown Swiss cattle at many 
of the fairs of N.H. and New 
England for many years as 
children.

She graduated from Hop-
kinton High School in 1956 
and married her classmate 

and husband of 54 years, 
Jerry, on June 14, 1958. To-
gether, they raised their five 
children in the home that she 
and her husband, along with 
her father and many others, 
built on Pearson Hill Road in 
Webster.

She was well know in 
Webster for her life-long sup-
port of the Webster Congre-
gational Church, the Webster 
Church Booth at the Hopkin-
ton State Fair.

She leaves her husband 
Jeremy (Jerry) L. Pendleton 
Sr.; her five sons, Jeremy, Jr., 
who faithfully took care of 
her in her final years; John 
and his wife Evelyn, and her 
grandchildren Paige, Aaron 
and Tucker; James and her 
grandchildren John, Adam, 
Elizabeth, Travis and Hannah; 
Daniel and his wife Melissa 
and step-grandchildren Rob-
ert and Samuel; Mathew and 
his companion, Tina Boothe 
and granddaughter Rebecca, 
all of Webster, N.H.; her sis-
ters and many nieces and 
nephews scattered around 
the country.

Services were held De-
cember 1 at the Webster 
Congregational Church in 
Webster, N.H. with committal 
services immediately follow-
ing in the Pendleton Family 
plot at the Courser Hill Cem-
etery in Webster.

MAILBAG
Knott’s Haunt 

museum recognized
Dear Gary,

It was so nice to see 
Dean Lamanna’s article and 
photos on Knott’s 40th Hal-
loween Haunt Museum in the 
Amusement Today Novem-
ber IAAPA convention issue.

I was so glad that Jeff 
Shadic was asked to put to-
gether the Halloween Haunt 
Museum. Before the Mu-
seum opened, Norman Gid-
ney, MiceChat, introduced 
me to Jeff during a tour of 
the park’s Prop Dept. Jeff 
showed me an old friend, 
one of the ghosts from the 
Haunted Mine Ride that I 
had made back in the 1970’s 
that he had found and was 
refurbishing to be displayed 
in the museum.  What mem-
ories that brought back to 
me of the early years of the 
Haunt.

Thanks again for pub-
lishing the article in such a 
great informative newspa-
per.  Also, I wanted to con-
gratulate you on the recent 
Golden Ticket Awards event 
that you put on at Dollywood 
in September.

My best,
John Waite
Former Knott’s Halloween 
Haunt Specialist
glowmanjw2@juno.com

amusementtoday com

For breaking 
news, videos and 
more, visit us at:
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Storm-stricken park operators start on road toward recovery 
NJAA creates First Responders Relief Fund; IAAPA begins strategic outreach, others step forward

CONTINUING COVERAGE | SUPERSTORM SANDY

STORY: Dean Lamanna
Special to Amusement Today

SEASIDE HEIGHTS, N.J. 
—  In the nearly two months 
since Superstorm Sandy swept 
and swamped the northeast-
ern U.S. coast, media cover-
age has offered a grim portrait 
of the devastation and the 
region’s slow, painful emer-
gence from collective shock 
and disrupted daily living.

Tackling what will surely 
be a protracted recovery, pha-
lanxes of utility workers and 
volunteers, combined with 
federal relief and fundraising 
drives both public and pri-
vate, have rushed to the fore. 
Within the amusement indus-
try, the International Associa-
tion of Amusement Parks and 
Attractions (IAAPA), regional 
organizations and individual 
companies have been mobiliz-
ing to assist stricken amuse-
ment park operators.

No one has been closer 
to the nexus of these efforts 
than Kimberle Samarelli, 
executive director of the Sea-
side Heights-based New Jer-
sey Amusement Association 
(NJAA). While journalists and 

officials have been flying over-
head to survey the storm’s af-
termath, Samarelli is among 
those “boots on the ground” 
who have been dealing with 
the harsh reality at the storm’s 
epicenter.

“It’s like a war zone,” she 
said of the barrier island on 
which Seaside Heights sits. 
“There’s debris on every curb, 
and everything that used to 
be inside people’s homes is 
now piled out front. It’s scary 
because there’s no playbook 
here: We’re taking it hour by 
hour, day by day — and you 
just try to do what you can. 
Everyone’s working together 
genuinely and very patiently 
to clean up.”

NJAA immediately rec-
ognized the vital role of emer-
gency services, establishing 
the First Responders Relief 
Fund, a registered charity, for 
volunteers — including fire-
fighters and medical person-
nel, many of whom suffered 
losses of their own — within 
a week of the storm’s pass-
ing. In mid-November, the 
New England Association of 
Amusement Parks and At-
tractions voted to match up to $1,000 of member dona-

tions to this fund. (For more 
on how to contribute, visit  
www.njamusements.com.)

“We still have a lot of ac-
tive first responders,” said 
Samarelli, who was also cop-
ing with severe damage to her 
own home. “We’re feeding 300 
people breakfast, lunch and 
dinner every day.”

Industry rallies support
As AT went to press, a 

small contingent from IAAPA 
— led by the organization’s 
newly named chairman of the 
board, Will Morey, president 
and CEO of Morey’s Piers in 
Wildwood, N.J. — was pre-
paring to meet with NJAA 
and tour Seaside Heights and 
several other hard-hit locali-
ties in central and northern 
New Jersey to begin assessing 
members’ needs.

Morey established his 
post-Sandy priorities in a re-
lease issued the day IAAPA 
announced his appointment.

“This honor comes follow-
ing the devastation of Hurri-
cane Sandy to amusement fa-
cilities and communities along 
the Eastern Seaboard...,” he 

stated. “My goal is to use this 
unique opportunity to create 
greater exposure for the re-
building effort and aid in co-
ordinating assistance from our 
domestic and international 
colleagues.”

Following up with AT, 
Morey noted that IAAPA was 
already focusing on govern-
ment relations in the relief ef-
fort — reaching out to state 
politicians and government 
agencies.

“We spent some time talk-
ing about this issue at a com-
mittee meeting [during the 
IAAPA convention] in Orlan-
do,” he said. “We’re working 
to identify areas where we can 
help, rather than just waiting 
to be asked. ‘Proactive’ is the 
word.”

In advance of its NJAA 
field trip, IAAPA contacted 
the office of New Jersey gover-
nor Chris Christie to not only 
express its appreciation for his 
push to rebuild, but “to set 
forth what a value the Jersey 
Shore is to the industry and 
how it’s a treasure within the 
international community.”

“We all expect that there 
will be a discussion on coastal 

construction — what is appro-
priate, and should it be done 
or not at all?” Morey said. “It’s 
an important part of IAAPA’s 
responsibility to make sure 
the whole story is taken into 
consideration. Certainly there 
are environmental issues, but 
there are also quality of life, 
economics, tax revenues and 
other issues to be considered.”

New York feels the love
Across the expansive bays 

that mark either side of the 
New Jersey / New York state 
line, Sandy’s human and prop-
erty tolls were high in the New 
York City boroughs of Staten 
Island and Queens. The metro 
region’s post-storm crisis situ-
ation has improved only grad-
ually since early November as 
public transportation has been 
repaired and power has been 
restored.

On the Brooklyn beach-
front, Luna Park worked with 
its online community and the 
local community board to 
organize a successful event 
called “Clean Up Coney Is-
land Weekend,” held Novem-
ber 10 and 11. Extending past 
4See SANDY, page 35

Casino Pier cleanup underway...

Cleanup and removal of 
rides and other equip-
ment has begun at the hard 
hit Casino Pier in Seaside 
Heights, N.J. Rebuilding 
and other repair work must 
be done to the wooden 
pier before the park can 
begin its reopening plans. 
Superstorm Sandy ripped 
away a complete section of 
the pier, nearest the ocean.  
COURTESY
NJAA/ERIN McGOWAN

Surf artist to create mural for storm charity

WILDWOOD, N.J. — In December, noted local artist 
David Macomber began work on a donated 8 by 20 foot 
mural at Morey’s Piers to benefit the state’s Superstorm 
Sandy relief efforts.

After seeing the widespread devastation along the 
coast, Macomber wanted to create something that would 
raise awareness as well as funds. “We need to come to-
gether to help the larger community,” he said. “The shore 
is what drives our economy... it affects us all.”

Macomber, who gave the shipping containers at Mo-
rey’s Adventure Pier an artistic makeover last July and will 
also paint this mural onsite at one of the piers, intends his 
creation to offer “the light of hope in the midst of a darker 
[shore winter] environment.”

Once completed, the mural will be cut into about 30 
segments and auctioned off. All proceeds will go to www.
wavesforwater.org.
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the boundaries of the park 
itself, which reportedly has 
about $8 million in mostly 
flood-related damage, it drew 
volunteers from all five New 
York boroughs — with a few 
from as far away as California, 
Florida and even Argentina.

“We spread the word 
through our website, social 
media, email and word of 
mouth, which brought us 
over 300 volunteers through-
out the entire weekend,” said 
Nicole Purmal, Luna Park’s 
marketing manager. “What 
impressed our team the most 
was how enthusiastic the vol-
unteers were, and how much 
they were willing to do to 
clean up the area, the parks, 
the boardwalk, local homes 
and the streets that were cov-
ered with debris.” 

Similar cleanups were un-
dertaken at Deno’s Wonder 
Wheel Park, which report-
edly needs about $3 million 
in mostly electrical system 
repairs; the Surf Avenue head-
quarters of the local arts and 
culture nonprofit Coney Is-
land USA; and the New York 
Aquarium. (For more on how 
to contribute, visit www.co-
neyrecovers.org.)

“With a long-term, con-
certed effort on the part of lo-
cal leaders and the continued 
generosity of Coney Island 
fans around the world, we will 
continue the Coney Island re-
naissance,” said Dennis Vour-
deris, owner of Deno’s Won-
der Wheel Park and chairman 

of the nonprofit Alliance for 
Coney Island, who expects 
most attractions to reopen next 
spring. “To rebuild this unique 
neighborhood — where roller 
coasters coexist with residen-
tial developments, sea lions 
with merchants, tourists with 
locals — we all are pulling to-
gether.”

That the world-famous 
Cyclone roller coaster success-
fully completed its first post-
Sandy test run on November 
10 has made the collective re-
covery push extra sweet.

Renewing the Garden State
As with the previously 

highlighted cleanup efforts, 
social media has played a 
crucial role in Atlantic City, 
where the Atlantic City Alli-
ance has introduced an infor-
mational blog for locals and 
visitors called “Can-Do AC” 
(www.candoac.tumblr.com) 
that documents and celebrates 
the city’s recovery.

Elsewhere along the 
Jersey coast, the owners of 
Jenkinson’s Boardwalk in 
Point Pleasant and Keans-
burg Amusement Park have 
said they expect to have their 
properties ready for an Easter 
opening. In Seaside Heights, 
there is no target date for the 
reopening of Casino Pier, 
which was partly sheared 
away by Sandy’s waves and 
suffered millions in damage.

While a photo posted on 
Casino Pier’s Facebook page 
of pier-hired divers exploring 
the partly submerged Star Jet 
roller coaster stirred fascina-
tion, reports that the mayor 

of Seaside Heights, Bill Akers, 
felt that leaving the ride in the 
surf would make for “a great 
tourist attraction” raised pub-
lic outcry. (The notion was re-
tracted quickly.) More favor-
ably received were the city’s 
plans, estimated to cost $10-12 
million, to have the boardwalk 
rebuilt by Memorial Day.

An increasing number of 
companies and other entities 
have been stepping up to help.

The Walt Disney Com-
pany made a $2 million cash 
commitment to support hur-
ricane relief and rebuilding ef-
forts — $1 million to the Amer-
ican Red Cross for immediate, 

critical assistance, and another 
$1 million to organizations 
working on rebuilding efforts. 
Six Flags Great Adventure 
in Jackson, N.J., united with 
the American Red Cross and 
NJAA in mid-November and 
turned its third annual “Grape 
Adventure” regional wine-
sampling event into a staging 
area for donations.

Even the cast of MTV’s 
“Jersey Shore,” in a hybrid 
television special / telethon 
titled “Restore the Shore” 
that aired November 15, re-
turned to Seaside Heights to 
mourn and wax hopeful for 
its old stomping and romping 

grounds.
“Everyone across the 

board is pitching in,” said 
NJAA’s Kim Samarelli. “There 
isn’t a person or group who 
isn’t working, volunteering 
or doing something. We’re 
also thankful to Amusement 
Today for generously donat-
ing a full page for NJAA’s free 
use in every issue this year. 
And IAAPA, which gave us a 
high-visibility booth location 
in the main lobby at the con-
vention in Orlando, has been 
just great. It’s a tremendous 
all-around effort that’s been 
nonstop.”

Grateful that his Wild-
wood amusement piers were 
spared a direct hit by Sandy, 
IAAPA chair Will Morey 
pointed out the need to see the 
disaster as a wakeup call.

“We all recognized the 
power of Mother Nature and 
the phenomena of hurricanes, 
but they have drifted by so 
many times before,” he said. 
“This storm was originally 
tracking to come in just about 
over the top of the Ferris wheel 
[on Morey’s Mariner’s Land-
ing pier] — and then it pushed 
to the north. Thirty miles or so 
up the coast from us, the level 
of destruction is hard to get 
your hands around.”

It’s a test, he acknowl-
edged, of both his home state 
and the amusement industry.

“We’d like to wave a mag-
ic wand and fix it all, but there 
isn’t one,” Morey said. “It’s re-
ally a gigantic challenge.” 

Coney Island Boardwalk, Luna Park cleanup....

Luna Park used social networking and word of mouth to 
round up several hundred eager volunteers for the success-
ful “Clean Up Coney Island Weekend” it hosted in mid-No-
vember. Volunteers are seen here removing sand from the 
Coney Island Boardwalk. 
COURTESY LUNA PARK

Casino Pier Amusement Park operations managers Josh and Debbie Karu look at the park’s 
Star Jet roller coaster sitting in the Atlantic Ocean after Superstorm Sandy swept away part 
of the pier. COURTESY DEBBIE KARU | CASINO PIER
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Restore, Rebuild and Reopen

New Jersey Amusement Association:
launches Restore, Rebuild and Reopen

Monetary donations still needed for NJAA members
SEASIDE HEIGHTS, N.J. — Restore, Re-

build, and Reopen is the motto of the New 
Jersey Amusement Association (NJAA) fol-
lowing the vast devastation the industry en-
dured from Superstorm Sandy

With nearly every NJAA member effect-
ed somehow, Executive Director Kimberle 
Rolle-Samarelli has been visiting hard-hit 
businesses in the wake of the natural disas-
ter. 

Recently, Samarelli visited one of the 
worst spots, the Casino Pier in Seaside 
Heights. Here, work was being done, and 
plans are for at least the bottom section of 
the pier to reopen for the summer of 2013. 

The NJAA has also created a charity 
known as the NJAA First Responder Volun-
teer Relief Fund. To benefit this cause, a spe-
cial concert was held on Saturday December 
1, 2012. The concept for the concert was the 
idea of 16-year old Amanda Kacperowski 
and 14-year-old Sara Brilliant of Toms River. 
Together, the girls arranged for six bands to 
perform, with a portion of the proceeds go-

ing to the NJAA fund. Appearing in the con-
cert were groups like Honor Society, Reverse 
Order, Kicking Daisies, The Dedication, and 
Over The Edge.

The NJAA continues to need the help of 
the entire amusement industry. Now is the 
time to assist those who risked their per-
sonal safety to help others survive Hurricane 
Sandy.

The NJAA is accepting direct financial 
contributions to the volunteer first respon-
sers and their various associations. The 
NJAA will also aid by collecting and dis-
tributing food, personal articles, clothing 
and basic needs. For more information visit:  
www.njamusements.com.

Monetary donations may be made to:
NJAA Volunteer First Responsers Relief Fund

Charitable Registration NJ CRI-300R
Mail to: 720 Woodchuck Lane, 

Toms River, N.J. 08755
Or wire transfer to: 

TD Bank, Routing #031201360, Account #: 
4274682058

Cleanup underway at Casino Pier

Work crews are in full cleanup mode at Casino Pier in Sea-
side Heights, N.J. As seen here, many of the rides and other 
attractions that can be easily moved are being dismantled 
and removed from the wooden deck pier so repairs to the 
amusement pier support structure and deck can get under-
way. COURTESY NJAA/ERIN McGOWAN

Fashion Delivers makes delivery of clothing, 
goods at Seaside Heights

SEASIDE HEIGHTS, N.J. 
— Fashion Delivers works 
with manufacturers and re-
tailers to donate new cloth-
ing, shoes, accessories and 
home goods that help peo-
ple in need. 

Burlington Coat Fac-
tory is one of Fashion Deliv-
ers generous partners, and 
provided $50 gift cards from 
their stores to help people af-
fected by Superstorm Sandy. 

Fashion Delivers visited 
Seaside Heights on Decem-
ber 5 to distribute cards to 
residents that are working 
on town clean up and re-
pairs.  When more residents 
are allowed back to Seaside 
Heights in a few months, 
Fashion Delivers will be re-
turning with a larger distribu-
tion of new clothes and other 
items to help people recover 

from the destruction and 
devastation of Superstorm 
Sandy.

For more information 
visit www.FashionDelivers.
org, or to made a monetary 
donation contact:

Fashion Delivers
Peter Paris

Director of Marketing
1359 Broadway, 18th Floor

New York, N.Y. 10018
Office: (646) 786-2681
Mobile: (917) 528-0401

NJAA Executive Director Kimberle Rolle-Samarelli (far 
right) was on hand recently when Fashion Delivers deliv-
ered and distributed at the local fire station  much need-
ed clothing and other items to residents in the Seaside 
Heights, N.J. area. COURTESY NJAA/ERIN McGOWAN
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Restore The Shore tee-shirts raising funds

On hand in Nashville at 
the MLB Winter Meeting 
to promote Restore The 

Shore were Lakewood, N.J. 
BlueClaws ticket manager 
Robert McGillick, Jr. (left) 

and Virginia State University 
intern Alex Todd, shown 

wearing the shirt.
AT/SUE NICHOLS

LAKEWOOD, N.J. — 
The BlueClaws minor league 
baseball club, Atlantic Physi-
cal Therapy Center and Ergo 
Clothing are out to help “Re-
store The Shore” and assist 
those impacted by Super-
storm Sandy. The organiza-
tions have partnered with 
“Restore The Shore Fridays” 
as a six-month fundraiser 
leading into Memorial Day 
weekend.

About Restore The 
Shore Fridays

The BlueClaws, Atlantic 
Physical Therapy Center, and 
Ergo Clothing would like to 
raise money directly for those 
impacted by Hurricane San-
dy. Here’s how the program 
works:

•Businesses order shirts 
for their staff members.

•Staff members wear 
the shirt to work each Friday 
through Memorial Day week-
end and make a donation of at 
least $1 each day.

•Businesses can match 
their employee donations and 
each week make a contribu-
tion to the BlueClaws Chari-
ties “Restore The Shore.”

Business registration: 
Businesses are encouraged 
to register by emailing
restore@blueclaws.com. Par-
ticipating businesses will 
be honored during a cer-
emony at a 2013 BlueClaws 
home game (exact date TBD). 
Shirt ordering is done us-
ing the Ergo Clothing site: 

http://shop.
ergoclothing.com/

Individual participa-
tion: Families that would 
like to participate in the 
program are certainly wel-
come to do so as well. Email: 
r e s t o r e @ b l u e c l a w s . c o m .

Where does the
money go?

The BlueClaws and Atlan-
tic Physical Therapy Center 
are committed to supporting 
families impacted by Super-
storm Sandy. In early 2013, 
those impacted will be able 
to fill out an application and 
donations will be made to as 
many families as possible (de-
pends on amount of money 
raised through this program).

Any further inquiries can 
be directed to: 

Greg Giombarrese
BlueClaws 

(732) 901-7000 ext 111 

or Dave Manzo 
Atlantic Physical Therapy 

Center (732) 240-9296

The BlueClaws an-
nounced that  Minor League 
Baseball  Charities donated 
$10,000  to BlueClaws Chari-
ties “Restore The Shore” ef-
forts.

The donation is the largest 
received to date by BlueClaws 
Charities for Sandy relief.

SUPERSTORM 
SANDY
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2012 IAAPA Expo increases in numbers and successes
STORY: Pam Sherborne
psherborne@amusementtoday.com

ORLANDO, Fla. — In 
all regards, it seems the 2012 
International Association of 
Amusements Parks and At-
tractions Expo was a success. 
The event was held at the Or-
ange County Convention Cen-
ter, Nov. 12-16.

The trade show floor with 
its almost 480,000 square-feet 
of exhibit space was the larg-
est in four years. And, the floor 
was busier than in past years 
with 15,800 qualified buy-
ers from every aspect of the 
amusement industry looking 
at the newest products and 
those tried and true prod-
ucts. In 2011, IAAPA reported 
15,300 qualified buyers and 
in 2010 there were 14,600 re-
ported.

The increase of qualified 
buyers may not be growing 
by leaps and bounds, but any 

increase during a questionable 
economy speaks volumes to 
many exhibitors on the floor 
who found themselves very 
busy the first day of the show.

“We have been swamped,” 
said Chelsea Ogilvie, 
ProSlide Technology, Ottawa, 
Ont. ProSlide won its third Im-
pact Award for a new product, 
Hydromagnetic Mammoth, 
during IAAPA’s Brass Ring 
Awards presentation. 

Stefano Moser, Moser 
Rides, said he had been very 
busy during the show and at-
tendees were showing a lot of 
interest in his new ride, the 
Freestyler. 

Audio Innovators’ Dale 
Hershberger said he wrote 
three new orders the first day 
of the show.

Total 2012 Expo atten-
dance reached approximately 
26,500 this year, compared to 
the 25,800 reported in 2011. 
That number represented pro-
fessionals from 102 nations. 
The latter may be the only fig-
ure that is down from 2011. 
Last year, there were 118 na-
tions represented.

But, that decrease could 
have come from the overall 
increase in IAAPA’s Asian At-
tractions Expo, held in Hong 
Kong, June 5-8, and the Euro 
Attractions Expo held in Ber-
lin, Oct. 9-11. Both shows were 
reported to be record-break-
ers.

Also reported from IAA-
PA this year was that the out-
door exhibit space was the 
largest the show had experi-
enced in almost a decade. The 
2012 space totaled 57,150 net 
square feet. 

Total number of exhib-
iting companies this year 
reached 1,167, an increase over 
2011’s 1,106. 

Another growth area was 
the increase in attendance 
to IAAPA’s 115 educational 
seminars, luncheons, round-
table discussions, behind-
the-scenes tours, daylong 
institutes, and half-day sym-
posiums designed to keep at-
tractions industry profession-
als up-to-date with the latest 
trends and developments in 
attractions management. That 
number, 9,100, was 14 percent 
over 2011.

IAAPA created two new 
half-day symposiums this 
year — Inflatables Symposium 

and the Incident Management 
Symposium. The Inflatables 
Symposium was designed for 
inflatable attractions opera-
tors. Discussion topics includ-
ed risk management, indoor 
operations, and more.

The Incident Management 
Symposium was designed to 
give participants experience in 
decision making in a dynamic 
setting and learn best prac-
tices on incident management, 
command structures, critical 
response teams, and maintain-
ing essential business opera-
tions. 

“IAAPA Attractions Expo 
2012 is the one time of year 
when the amusement park 
and attractions family gathers 
to conduct the business of fun 
and this year was a homerun 
for the industry,” said IAA-
PA President and CEO Chip 
Cleary. “The dynamic show 
floor was filled with innova-
tive products, comprehensive 
education sessions were filled 
to capacity, and countless 
business connections were 
established throughout the 
week.”  

One of the most notable 
changes to the trade show floor 
this year was the presence of 
the IAAPA Theatre presented 
by The Wanda Group. The 
addition of the theater to the 

trade show floor gave attend-
ees easy access to the Expo’s 
marquee events. Those events 
included the Kickoff Event, 
Opening Reception, GM and 
Owners’ Breakfast, and the 
IAAPA Brass Ring Awards.

Always keeping up with 
new technology, the associa-
tion introduced its new mo-
bile app, ExpoNavigator. Par-
ticipants could use the app to 
create a personalized agenda, 
access a detailed exhibitor list-
ing and map, customize an ex-
hibitor list, receive Expo news, 
and engage with other attend-
ees and exhibitors, all on their 
mobile phone. 

There was an abundance 
of networking opportunities 
during the Expo this year, in-
cluding the IAAPA Celebrates 
at Universal Studios Florida. 
There were 1,785 people in at-
tendance that evening to enjoy 
food, drink and Despicable 
Me Minion Mayhem, The 
Simpson’s Ride, Men in Black 
Alien Attack, Shrek 4-D, and 
Hollywood Rip Ride Rockit.

The association and Expo 
participants raised $94,000 for 
Give Kids The World through 
three charity events.

The five-day Expo had an 
estimated $47.7 million eco-
nomic impact on the Orlando 
area.   
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IAAPA Attractions Expo by the numbers

•350 young professionals attended a reception at 
Fat Fish Blue Restaurant.

•450 industry leaders enjoyed the keynote address 
by Jim Reid-Anderson, president, CEO, and chairman of 
Six Flags Entertainment Corporation.

•1,200 participants met, socialized, and shared ideas 
at the Opening Reception.

•1,167 companies displayed innovative new products 
and services on 494,770 net square feet of trade show 
floor space, including an outdoor exhibit area measuring 
57,150 net square feet, the largest at the Expo in almost 
a decade.

•1,785 people enjoyed Despicable Me Minion May-
hem, The Simpsons Ride, Men in Black Alien Attack, 
Shrek 4-D, and Hollywood Rip Ride Rockit during IAAPA 
Celebrates at Universal Studios Florida.

•1,800 plus attended the Kickoff Event, the week’s 
official opening session, for an update on IAAPA’s ac-
complishments; to see the exciting new attractions in-
troduced around the world in 2012; and to preview new 
developments for 2013.

•9,100 people participated in 115 education pro-
grams which included multiple-day Institutes, behind-
the-scenes tours, panel and roundtable discussions, and 
half-day symposiums.

•15,800 total qualified buyers including executives 
from amusement parks, water parks, family entertain-
ment centers (FECs), zoos, aquariums, museums, science 
centers, resorts, and roadside attractions from around 
the world participated.

•$25,000 was donated during IAAPA by The Estate 
of Barbara Knoebel to the National Roller Coaster Mu-
seum & Archives to continue their future building expan-
sion.

•26,500 people from 102 nations attended the 2012 
IAAPA Attractions Expo in Orlando, Fla.

•$94,000 was raised for Give Kids The World, Kis-
simmee, Fla., a resort for children with life-threatening 
illnesses with a golf tournament, motorcycle ride, fun run 
and walk, and a chance-to-win.

The 2012 IAAPA Attractions Expo was a success with a to-
tal  of 26,500 attending from 102 nations. Qualified buyers 
totaled 15,800 on hands to see the 1,167 exhibiting compa-
nies. AT/TIM BALDWIN
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ORLANDO, Fla. — The 2012 edition of the 
IAAPA Attractions Expo enjoyed a record atten-
dance with 26,500 attendees from 102 nations 
visiting the trade show held Nov. 13-16 at the 
Orange County Convention Center in Orlando.

Here is a recap from the show:

Allied Specialty Insurance writes insur-
ance policies for amusement facilities, fairs and 
festivals, motorsports, special events and out-
door amusement businesses. 

This past year was a good year for the com-
pany and the booth was busy during the IAAPA 
Expo.

The company’s Linda Roth said they had no 
property insurance contracts with amusements 
hit by Hurricane Sandy. 

“We did have some liability policies for 
some companies in that area,” said Linda Roth.

The 2012 IAAPA show went very well for 
ARM Rides, said Mike Gill.

“We had great response to our newly 
themed Ali Baba as ‘Rock Star,’ ” he said. “I’m 
happy to say that we have sold a Vertigo to the 
Vallee Family, Beauce Carnival in Quebec; a 
Vertigo to Reithoffer Shows, and a park model 
Vertigo to Wild Life World Zoo in Arizona.” 

Gill said he also has had sales of a Rock Star 
to Bob Destefano at Dreamland Amusements, 
and a park model Super Shot Drop Tower to 
Knoebel’s Park in Pennsylvania.

“We are now offering a conversion of the 
DC drive system of an Ali Baba to a newly de-
signed A/C Drive system to improve perfor-
mance and reliability,” Gill said. “Jay Clements, 
Triple Treat Amusements, has purchased the 
most recent A/C Drive conversion.

“As for the Frenzy, it has achieved the at-
tention we had hoped for and we are working 
toward its debut mid 2013,” he said.

Dale Hershberger of Audio Innovators said 
he had an extremely busy 2012. His company 
supplies amusement parks of all sizes and ride 
manufacturers with ride safety message repeat-
ers and communication equipment. 

“I had a great year,” Hershberger said. “I 
got contracts for six international speedways. 
And, I wrote three new orders on the first day 
of this show.”

Hershberger said he has been at the IAAPA 
Expo since 1975 and, since that time, his com-
pany has continued to grow and expand. For ex-
ample, in 2002, Audio Innovators introduced the 
first weather-proof message repeater that was 
made exclusively for the outdoor amusement 
industry focusing on the water park industry. 

He feels 2013 will be just as good for busi-
ness.

Walter Bolliger of B&M smiled at the firm’s 
Golden Ticket Award for Best New Ride for 
Dollywood’s Wild Eagle. Of the company’s nu-
merous 2012 installations, B&M introduced the 
new wing coaster to North America this past 
season, as well as built their first coaster that 
surpassed the 300-foot mark. On display was a 
wing vehicle for Flying Over the Rainforest, the 
first wing coaster in Asia, landing at Chimelong 
Ocean Kingdom in China. With a bird motif, the 
train vehicles also feature pinpoint LED light-
ing. The addition of lights was at the request 

of the park. Along with GateKeeper at Cedar 
Point, both wing coasters are designed to oper-
ate with three-train operation.

Albert Frieden, Battech Enterprises, was 
showing the company’s new Hog Rally ride at 
the 2012 IAAPA Expo. The new Battech motor-
cycle ride has seating for either two older chil-
dren or one younger child and one adult. It is 
built to resemble a motorcyle with a sidecar. 
The rider on the motorcycle can actually do a 
wheelie.

Frieden had already sold a Hog Rally to 
Tim Casper of PBJ Happee Days Shows. He ex-
pected to be able to deliver the new ride by May 
1, 2013.

Glenda Cook, Bob’s Space Racers, said her 
company had a very busy 2012 and, if the trade-
show was any indication, 2013 should also be 
good. 

The company, which provides games and 
management services for the arcade, park and 
trailer industries, introduced several new prod-
ucts at the show. Those new products include 
Bob’s Fishin Hole, where participants can catch 
a fish and weigh it on a scale. There was also 
the Strike Zone Group game, which is basically 
the popular arcade Strike Zone converted into a 
group game.

The company increased the size of its Lucky 
Duck game.

On the arcade side, the company intro-
duced the Crazy Canz, a game where players 
try to sink a number of balls; the Puppy Jump, 
where the player helps the puppy jump rope; 
and Pirate Loot, a quick coin skill game.

Cook said Bob’s Space Racers also intro-
duced its first portable three-sided trailer geared 
toward the event marketplace. The trailer con-
sists of a water race game, basketball game and 
Goblet Toss game. The one on display at IAAPA 
was 16 feet long. The company is offering it in a 
standard configuration as well as a customized 
version.

Cook said they have seen a steady growth 
in business in the Middle East. 

Chance Rides displayed a full-sized R80XL 
cabin at the IAAPA show and there was quite a 
buzz. 

Chance announced in September that the 
company had signed a long term license agree-
ment with Bussink Design GmbH for the exclu-
sive rights to manufacture and sell the R80XL 
Giant Observation Wheel in North America.  
Chance Rides will market the R80XL under an 
affiliate company, Chance American Wheels.   

The R80XL Giant Observation Wheel is a 
non-stop revolving wheel that stands over 250 
feet (78 meters) tall and is the highest wheel 
built to date in North America since the origi-
nal Ferris Wheel built in 1893 for the Chicago 
Worlds Fair.  It has 54 eight-passenger or 27 six-
teen-passenger climate-controlled cabins.

Cabins are available in many different con-
figurations including standing, seated back to 
back or facing. There is even an option for lush 
VIP cabins.  The cabins allow for full 360-de-
gree views of the surrounding area making the 
R80XL Giant Observation Wheel a great stand-
alone tourist attraction in any qualified location.

The first R80XL is currently in final assem-
bly in Munich, Germany and will be delivered 
in the beginning of next year.   

IAAPA 2012 | ORLANDO, FLA.

IAAPA exhibitors busy with business at IAAPA Expo
STORY: Compiled by Tim Baldwin,  
Jeffrey Seifert and Pam Sherborne

4See IAAPA, page 40

Representatives from Allied Specialty Insurance Co., Trea-
sure Island, Fla., were on hand during the IAAPA Expo. Seen 
here, from left, are Gene Berger, Rodney Gerbers, Chris Ra-
phael, and Linda Roth.
AT/PAM SHERBORNE

ARM’s new Frenzy ride is expected to be ready for a mid 
2013 debut. Mike gill reported much interested in the new 
portable swing-type ride.
COURTESY ARM

Walter Bolliger, B&M, shows off the Golden Ticket Award for 
which his Dollywood wing coaster, the Wild Eagle, took the 
Best New Ride (2012) category.
AT/TIM BALDWIN
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Chance American Wheels will promote the 
R80XL Giant Wheel.

Chance Rides President Mike Chance also 
said the company soon will complete an instal-
lation of its R60 Giant Wheel in Pigeon Forge, 
Tenn. It will open this spring.

The company has also manufactured a new 
ride, the first ones to be portable. Called the 
Freestyle, the new ride has a classic spinning, 
tilting motion with outward facing seating for 
up to 24 riders. It boosts over-the-shoulder re-
straints and the pre-programmed, electric vari-
able-speed drive offers a variety of ride experi-
ences. It has ground-level entry and comes on a 
completely self-contained on one 48-foot trailer.

“We call it a Trabant on steroids,” Chance 
said.

Ray Cammack Shows has already pur-
chased one and should receive delivery some-
time in the first of the year.

Chestnut Identity Apparel’s booth at the 
IAAPA Expo this year was packed with its ap-
parel offerings, but the lights were bright over 
all of it. That is because the company had its 
new round LED monitor over the booth and 
was showing off its new and tried and used 
LED lighting systems.

Bob Chestnut said the new round LED 
monitor was drawing a lot of attention. And, 
the new replacement LED bulbs were also very 
exciting.

“They are made that you can just unscrew 
your incandescent light from a 120 volt socket 
and screw these LED bulbs right in,” Chestnut 
said. 

The bulbs are also color changing.
“And, they don’t  just switch on and off, 

they blend so it gives a rainbow effect instead of 
just an off and on effect,” he said. 

He said it is a great solution for customers 
that don’t want to spend the money for an entire 
LED lighting system. 

CPI Amusement, a manufacturer of tubes, 
rafts and inflatables used in the water park 
industry, had a very challenging week at the 
show. Positioned directly across from Moser 
Rides they had to contend with two attention-
grabbing attractions that practically swung out 
over the show aisle. Despite the difficulty in get-
ting noticed, CPI had a good show at the WWA 
expo and felt they could salvage the week at 
IAAPA by meeting with a few high-profile cli-
ents.

Core Cashless representatives stayed busy 
throughout the IAAPA Expo, showing attend-
ees its new technologies in the market of cash-
less payment systems. One system the company 
was promoting for 2013 is Paydia, a mobile app 
that can be used for cashless payments. Patrick 
Frickleton, marketing manager, said the new 
system will launch some time in 2013 after the 
company completes fine tuning the system.

“We don’t even have it on the market yet,” 
he said.

Dennis Bartosik, Denny’s Electronics, said 
his company was having a very busy IAAPA 
trade show. 

The company was showing off their offer-
ings of a wide variety of custom trailers for the 
carnival industry, including custom built gam-
ing centers, custom built concession trailers, re-
furbishing of existing rides and concessions, a 
full graphics center for design and installation 

and worldwide installation of the company’s 
brand LED lights. 

“We are just learning the LED lights,” Bar-
tosik said. “That is what is happening.”

Harold Hudson of Dynamic Attractions 
said the company had a very busy 2012 with 
attractions in Macau, China and Malaysia. The 
company is busy promoting its Automated 
Guided Vehicles (AGVs) that are known for their 
reliability and accuracy. Each AGV is laser guid-
ed and has its own onboard computer allowing 
the vehicle to traverse a course with incredible 
accuracy without the use of a track. Dynamic 
Attractions has now taken that concept one step 
further by combining the AGV with a multi-axis 
motion platform. Some of these AGV platforms 
can weigh up to 80 tons and are capable of lift-
ing a platform holding guests several feet into 
the air. These new vehicle-platform rides can 
be equipped with traditional batteries or lithi-
um ion batteries to provide power throughout 
the entire day. These vehicles use the most ad-
vanced control devices available today and cre-
ate a smooth and seamless experience with high 
throughput and maximum safety. Another con-
cept under consideration is a dark ride “train” 
that is capable of splitting apart with each car 
taking off in a different direction, then reassem-
bling back into a train.

Patty Sullivan, president and CEO, Eli 
Bridge Company, was staying busy in her booth 
on the trade show floor. Her company has a rich 
family history of over 100 years. Long-time fa-
vorites include such rides as the park model 
Big Eli Wheel to the newest signature series Eli 
Eagle 16 Electric Rim-Drives.

The Scrambler continues to be a popular 
ride and the new generation Mobile Scrambler 
is a flashy high-capacity version of that same 
tried and true.   

The company also sells Construction Zone, 
a mobile and fixed ride as well as the SpiderMa-
nia, also with mobile and fixed versions.

Empex Watertoys continues to do very well 
in Asia, Australia, and Europe and are often in-
cluded with Polin’s projects in Eastern Europe. 
New for 2013 is Empex expansion of their popu-
lar Aquacircus line with Aquabats — interactive 
acrobatic spray figures, each with an interac-
tive push button. The Aquabats can be featured 
on their own in a smaller venue or be part of 
a larger Aquacircus. Other expansions include 
more flora and fauna attractions for the Aquat-
ropica product line, a fire truck and choo-choo 
train added to the Aquamotives. The Aquatot 
line features small spray features with gentle 
waterflow suitable for younger children and 
preschoolers. With its continually expanding 
product line, Empex now features over 160 dif-
ferent whimsical toy-like interactive products 
all designed to squirt, spray, splash or douse. 
Wyeth Tracey, president, said he had several in-
terested planners visit during the show and he 
expects 2013 to be another strong year.

Looking toward 2013, Gerstlauer has many 
projects in the works. Following the success of 
New Texas Giant in 2011, Gerstlauer will pro-
vide the trains at Fiesta Texas for the new Iron 
Rattler hybrid coaster. They will also be deliv-
ering a new train and launch system for the 
Schwarzkopf shuttle loop at the Walabi park in 
Belgium. Elsewhere in Europe, Gerstlauer will 
manufacture a new launch coaster for Tripsdrill 
that will feature eight-seat vehicles. In Austria, 
a new bobsled coaster will feature a rat theme. 

IAAPA 
  Continued from page 39

4See IAAPA, page 41

Above, Bob’s Space Racers, 
Daytona Beach, Fla., exhib-
ited several new games at 
this  year’s IAAPA includ-
ing this Strike Zone Group 
game. At left, the company 
also displayed this new ar-
cade game called the Puppy 
Jump. The player helps the 
puppy jump rope. The more 
he jumps, the faster the 
rope goes around.
AT/PAM SHERBORNE

Chance Rides showcased computer renderings and the ve-
hicle from its new R80XL Giant Observation Wheel. Standing 
250 feet tall, the wheel has 54 eight-passenger or 27 sixteen 
passengers climate controlled vehicles to choose from.
COURTESY CHANCE

Patty Sullivan, right, president and CEO, Eli Bridge Compa-
ny, Jacksonville, Ill., gets ready for a busy day at the com-
pany’s booth during the IAAPA Expo.
AT/PAM SHERBORNE
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Still under wraps, a substantial installation will 
be going into Alton Towers with trains that seat 
16 passengers four-abreast. Unreleased at the 
time of the show was news of a new coaster go-
ing into the Southern Hemisphere, but Gerst-
lauer couldn’t release details at the time.

The Gold Medal Products  booth at IAAPA 
was full of interested potential customers and 
Pierre Tally acknowledged foot traffic had been 
steady. 

The company was exhibiting an array of its 
food units such as popcorn poppers, hot dogs 
cookers, and nacho makers. Tally said new for 
them this year was the three-compartment hot 
dog table-top cart. “It is made to look like a 
push cart,” he said.

Gravity Group created some news, along 
with Mt. Olympus owner Nick Laskaris, by an-
nouncing Hades 360, a retrofit of the ground-
breaking coaster that will now feature a barrel 
roll-type inversion. Larry Bill and Chad Miller 
comment that the inversion concept has been in 
Laskaris’ thought process for a long time. Miller 
reports that the company’s Timberliner trains 
were designed from the beginning with the 
prospect of going upside down. Two new trains 
will debut at Holiday World on the park’s Grav-
ity Group coaster — The Voyage. This change 
follows a reworking of the ride’s far turnaround. 
Both Gravity Group and the park have felt the 
modifications have been very successful.

Chris Gray of Great Coasters Internation-
al, Inc. is very excited about 2013. Each of the 
company’s new projects has its own unique at-
tributes. California’s Great America will debut 
Gold Striker, which will encircle the park’s ob-
servation tower. “One spot on the ride changes 
directions four times very quickly,” says Gray.  
“It’s kind of hidden and tucked away. It’s go-
ing to be very cool.” Fun Spot America’s newest 
ride — White Lightning — will actually be one 
of GCII’s shortest in stature, but a shorter train 
will allow the coaster to have the steepest drop 
out of any of the company’s projects to date. “It 
is going to feel a little more progressive than a 
lot of the other rides. The short train can get in 
and out of shapes very quickly. A lot of action.” 
The ride will also feature a 90-degree turn. Gray 
remarks how John Arie of Fun Spot had certain 
specifics on the train that he wanted, and GCII 
prides themselves on working with the custom-
er and looked at and met the changes that Arie 
envisioned.

A new concept displayed by GCII was a 35-
foot wooden shuttle coaster called Back Track. 
“In recent years, smaller shuttle coasters have 
been offered to parks,” Gray says.  “It fits a 
need...that somebody wanted. It’s not overly 
aggressive. It is for families.” With 1,000 feet of 
track (each direction), it offers a lengthy ride in 
a very small footprint.

Gull Wing’s Angie Wadsley felt she had 
been busy the entire time throughout the IAA-
PA Expo.

“It’s not that there have been so many new 
potential customers, but our regular customers 
are here and are coming by,” she said. 

Gull Wing’s portable power distribution 
systems continue to expand with new technol-
ogy. One of its more popular products is the Si-
lencer Pup, which was designed and built from 
the ground up specifically for the modern mid-
way. This model is equipped with Gull Wing 

Distribution of up to 2,000 amps. 
The company was also showing off its 

GFlex flexible power distribution systems. The 
light-weight units come in four sizes and are 
great for construction sites, convention centers, 
trade shows, emergency management, festivals, 
rental fleets and carnivals.

Joe James, Haas & Wilkerson Insurance, 
said the insurance company had had a good 
2012. Haas & Wilkerson is an independent in-
surance brokerage that provides insurance 
solutions to organizations throughout North 
America. 

The company wrote its first specialty 
amusement policy in 1939, finding a niche in the 
sector of amusements, fairs, festivals, rodeos, 
waterparks and youth sports.

The company also offers expertise in stan-
dard commercial insurance, life and health in-
surance, personal insurance lines and employee 
benefit products. 

The company has liability contracts in the 
area hit by Hurricane Sandy in 2012, but no 
property insurance contracts.

Hopkins Rides attractive new space won 
IAAPA’s Brass Ring Award for best exhibit in 
the 300 – 599 square feet category.  Hopkins, 
now part of WhiteWater West was set up near 
the WhiteWater and Prime Play exhibits. Some 
of the new concepts the companies are working 
on is having a waterplay structure in the splash 
zone of a shoot the chute ride. Jim Glover of 
Hopkins Rides said they spoke to a number of 
potential clients and he expects to have such an 
application installed in the near future. White-
Water has moved some of their non-waterpark 
product line such as the Spinning Rapids Ride 
and Water Coaster under the Hopkins umbrella. 
Glover also said the new alliance with White-
Water opens a lot of doors for Hopkins Rides, 
now and into the future, with WhiteWater hav-
ing so many sales offices around the world.  

Intamin has a line of installations going 
in for 2013, but they were pleased to see their 
Skyrush coaster at Hersheypark win Best New 
Product for Major Ride at the trade show. The 
State Fair of Texas will debut a new observation 
tower provided by Intamin. “It’s a milestone for 
us,” says Executive Vice President Sascha Czib-
ulka. “It is the highest observation tower we’ve 
ever built.” Europe will see a new launched 
themed coaster at Djurs Sommerland that hugs 
the terrain. “It’s the fastest coaster in Denmark,” 
says Czibulka, being slightly faster (85 kph) than 
Intamin’s Piraten at that park. Turkey will see an 
LSM launch coaster of a mine train style. Three 
10-inversion coasters (Brazil, Italy and China) in 
the layout that was produced for Thorpe Park 
will arrive in 2013. New trains and a cable lift 
will be improvements over the original, as well 
as a slightly taller lift height and a longer length. 
A new impulse coaster opening in China, this 
time with new trains with riders on both sides 
of the track with riders facing back to back, will 
seat 32 passengers at a time. Czibulka says the 
design of the coaster has a new “Omega shape.” 
At the time of the show, a new halfpipe coaster 
in Saudi Arabia had just opened. 

Water rides are also on the table. Four wa-
ter rides will debut in one park in Turkey.  A 
prominent park in Germany will debut a spec-
tacular water ride of undisclosed type. A recent 
contract for a coaster wheel will see a 35 meter 
version and be erected in China. Other projects 
for 2013 and 2014 could not be discussed but 
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Here is Gold Medal’s new three-compartment hot dog table-
top cooker. The Cincinnati, Ohio, based company exhibited 
an array of its products this year at the IAAPA Expo, and, as 
always, stayed very busy.
AT/PAM SHERBORNE

Gravity Group, shown here with the Nick Laskaris family 
from Mt. Olympus, announced that the Wisconsin Dells park 
would be adding an inversion to its popluar Hades wooden 
coaster for 2013. Laskaris said it was something he has want-
ed to do for a long time.
AT/TIM BALDWIN

Left: Great Coasters International displayed a model of its 
new shuttle coaster called Back Track. It features 1,000 feet 
of track, making a full ride 2,000 feet of track in a compact 
site. Right: Karen Oertley, Hopkins Rides, shows the Brass 
Ring Award the company won for Best Exhibit in the (300-
599 square foot) category.
AT/TIM BALDWIN; JEFFREY SEIFERT

2012 IAAPA ATTRACTIONS EXPO
AWARD WINNERS...PAGES 48-50
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were in development, including wheels, drop 
towers and a suspended dark ride.

Mike Anderson of Interlink pointed out 
some interesting features behind a newer ap-
proach to observation towers.  A complete re-
vamp would include a lower level that would 
sport a glass floor, and an upper level that has a 
restaurant or cafe. Each trip up could be a differ-
ent course of the meal. Anderson points out that 
it features the same aspects of a wheel at half 
the price. Water rides are still Interlink’s core 
business. Opening in 2013 will be the new Su-
per Flume in Finland at PowerPark. It features 
seating for six in a side-by-side configuration, 
and the ride will use the theme of “The Bridge 
Over the River Kwai.” Undisclosed at the pres-
ent is another custom flume project to open near 
the fall of 2013. Interlink also serves as a ride 
brokerage business for a new park in Nigeria, 
and will supply a new flume for the park, as 
well as some relocated rides. Anderson says the 
big news for 2014 will be towers with two going 
into the Philippines and six in Malaysia, as well 
as other serious interest for others.

Intermark Ride Group President Gina 
Guglielmi has a number of ride companies she 
represents as well as acts as a broker for many 
used rides. The companies she works with in-
clude Moser Rides, abc Rides, Cogan Kiddie 
Rides and Wattman Trains and Trams.

Moser’s new Freestyler was gaining lots 
of attention at the IAAPA Expo this year. (See 
Moser Rides information below.)

Guglielmi said abc Rides premiered their 
new Vertical Chute Ride, which is 35 meters  
(114.82 feet) tall with an elevator lift system 
bringing boats to a height of 24 meters (78.74 
feet). The ride debuted this summer at Klotten 
Park, Germany. 

“abc Rides also finished installations this 
year at Legoland Malaysia and Universal Ja-
pan,” Guglielmi said.

Guglielmi felt the IAAPA show was out-
standing this year.

“Less floor traffic, but qualified buyers who 
were in a buying mode,” she said. “Traffic and 
scheduled meetings at both abc Rides and Mos-
er Rides booths were back-to-back. 

She added that Cogan Kiddie Rides sold 
their entire floor display of rides, all licensed 
characters (Smurf, Tom & Jerry, Hello Kitty).  

Wattman Trains and Trams had a solid run 
as well.

Carlo Guglielmi was very busy during the 
2012 IAAPA Expo. His company, Ital Interna-
tional, sells both used and new rides, the latter 
including rides from Bertazzon, manufactur-
ers of carousels, bumper cars, Musik Express, 
Matterhorn and swing carousel; Technical Park, 
manufacturers of gondola wheels, tea cup rides, 
majors and spectaculars; and L&T Systems, 
manufacturer of flumes and coasters. 

Bertazzon has been so busy that many of 
that company’s rides have been sold out.

Guglielmi also brokers a large inventory of 
used rides. The company website stated the sec-
ond week in December that there were 373 used 
rides for sale at that time.

Jeff Novotny of Larson International was 
beaming at IAAPA. “Things are very good, very 
upbeat.” Novotny says no one particular prod-
uct is dominating their sales. Tilt-a-Whirls, drop 
towers, Flying Scooters, children’s rides, and of 

course the Super Loop that was the company’s 
claim to fame — 108 to date so far — are all 
on the books. Having acquired the old Sellner 
rights to Tilt-a-Whirl, Larson’s first to be pro-
duced will be the 923rd to be built, which will 
debut in Fun Spot America’s new expansion. 
A modern upgrade to the ride will be the LED 
light package. The firm’s next loop will be in-
stalled in Texas during the 2013 season. Flying 
Scooters are scheduled for Wildlife World Zoo, 
Knott’s Berry Farm, The Great Escape and one 
still to be annonced. Two drop towers are be-
ing installed for Knoebels in Pennsylvania and 
Bogota Columbia. Knoebels’ version will be 148 
feet, a bit taller than the company’s standard 
model. Novotny adds, “We have our standard, 
but custom is always available.”

In addition to new products, Larson also 
keeps busy refurbishing rides from Sellner and 
Larson as well as some custom roller coaster 
train projects. “We’re at capacity and beyond,” 
Novotny beams at his company’s success.

Steve Drake, COO, Lo-Q Inc., was very 
busy during the 2012 IAAPA Expo. The compa-
ny was awarded IAAPA’s Brass Ring Award for 
the Best New Product for the Q-Band, a RFID 
waterproof virtual queuing wristband. 

The Q-Band is just one of the products that 
Lo-Q offers. Others include Q-Smart, virtual 
queuing on a smartphone; Q-bot, virtual queu-
ing on a hand held device; and Q-pay, the mo-
bile ticketing, payment and cashless solution. 

Mack Rides has several new projects for 
2013. Bob Dean of Leisure Labs, who repre-
sents Mack, says, “2013 capacity is completely 
consumed. Mack has been very busy. 2014 is all 
consumed on track rides. In 2013 Etnaland in It-
aly will debut a new Megacoaster. The big prod-
uct in 2014 will be the massive launch coaster at 
Liseberg, which will be almost a 5,000 foot long 
ride.” Dean points out the ride will feature two 
launches and six inversions using the topogra-
phy of the park’s terrain. Europa-Park will be 
unveiling a partially indoor spinning suspend-
ed powered coaster. With dark ride sections of 
the attraction, the final details of this new ride 
should be fascinating. Riders will even have op-
tions to choose specific directions at points. An-
other new concept on offer that Dean says Mack 
is ready to move on is inversions on a spinning 
coaster. Four Twist ‘n’ Splash rides are under-
way with the first one in North America to de-
but at La Ronde. Dean says various sizes are 
now available on this type of water attraction. 
Dean also says a higher end of the Halfpipe type 
coaster ride is on offer as well.

Maurer Söhne will manufacture spinning 
coasters for both the U.S. and Asian markets, 
with the American version — called Undertow 
— landing at Santa Cruz Beach Boardwalk. Five 
new Sky Loops are on the horizon for China, 
with two opening in 2013 at Fantawild City 
Park and Fantawild Adventure.  A 24-seat train 
is under development for next year. Maurer 
Söhne likes their “flying launch” concept that 
accelerates and re-accelerates where energy is 
recaptured.

Millennium Elastomers is busy manu-
facturing urethane, polyurethane, rubber and 
nylon wheels for roller coasters, carnival and 
amusement rides — anything from road wheels 
and guide wheels to drive tires and casters. The 
company is one of the largest polyurethane pro-
cessors in North America and has more than 
45 years of experience. In addition to supply-
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Italia Trade Commission makes first 
appearance at IAAPA Attractions Expo

ORLANDO, Fla. — The Italia Trade Commission was a 
first-time exhibitor at the 2012 IAAPA Expo, which was held 
here Nov. 12-16, 2012.

Fabrizio Giustarini, trade commissioner, said being at 
the show this year was more or less to test the waters for 
the commission in an effort to increase the number of busi-
nesses in the commission that represent Italian products.

“We will evaluate our year here and make a decision 
later about whether we will back next year,” Giustarini said. 

Giustarini said the commission is more geared helping 
smaller and medium size businesses, but welcomes all of 
them. The booth at the show was set up where business 
representatives, those without booths at the show, could 
schedule time for meetings. He said there were 37 Italian 
companies represented at the 2012 show.

The Italian Trade Commission is funded from both pri-
vate and public money. It has hundreds of offices world-
wide, with five in the U.S. 

Representatives of the Italia Trade Commission attend-
ing the 2012 IAAPA Expo were, from left, Lavinia Lucai, 
Fabrizio Giustarini, and Veronica Tanzi. 
AT/PAM SHERBORNE

Above, Larson Interna-
tional has completed this 
new America-themed Tilt-a-
Whirl for the new Fun Spot 
America in Orlando. It is 
the 923rd Tilt to be built, 
but the first for Larson, 
since their acquisition of 
Sellner last year. Left, Inter-
link displayed this model 
of an observation tower 
complete with bottom 
glass floor and top floor 
restaurant/lounge area.
COURTESY LARSON;  
AT/TIM BALDWIN



January 2013 AMUSEMENT TODAY  43

ing new wheels, the company also recoats and 
remachines existing wheels. Michael North, 
vice president, said he met with a mix of pro-
spective customers for 2013. 

Mondial couldn’t reveal the projects lined 
up for 2013, but did confirm Germany would be 
one of the locations. Froukje Knijpstra, general 
manager for Mondial says high-thrill rides are 
the projects that are in demand. A new product 
is Sky Riser, an 85-meter 60-passenger observa-
tion tower that is transportable. Sky Seeker is a 
new concept for tower rides with riders seated 
in eight-passenger gondolas. “For the price, ca-
pacity and height, it is a very good competitor 
for wheels,” says Knijpstra. Theo van Zwieten 
also reports that a new 64-passenger family ride 
is under development that Mondial hopes to 
bring to the show in 2013. A new attraction to 
keep one’s eyes out for will be Blender.

Moser Rides exhibited a brand new ride 
this year called the Freestyler, a ride that simu-
lates the sensation of skateboarding or snow-
boarding while the riders are safely harnessed 
in with an adjustable restraint while standing.

Specifications include a base size of 9.3 by 
15 meters (30.5 by 49.21 feet) and a total height 
of 7.6 meters (24.93 feet). The two arms carry 
two riders each. 

Stefano Moser said the new ride was getting 
a lot of attention during the IAAPA Expo. Gina 
Guglielmi, Intermark ride Group, said the Free-
styler at the show was the second one Moser has 
built. 

“They are also looking at making a 12-seat 
version,” she said. 

National Ticket Company’s booth at the 
2012 IAAPA Expo was very busy this year. The 
company provides ticketing services to a wide 
variety of industries including amusement 
parks, museums, zoos, aquariums, sporting 
events, fairs, festivals and family entertainment 
centers.

The company, which was established in 
1907, continues to offer the latest innovations 
in consecutively numbered printed media, pro-
duced on state-of-the-art equipment by highly 
trained operators.

Among some of the more recent offerings, 
National Ticket Company has partnered with 
two leading thermal ticket printing companies: 
Practical Automation and Stimare. Both of these 
companies offer high quality, state-of-the-art 
thermal printer products that meet the thermal 
printing needs of multiple industries.

nWave Pictures was showing three new 
3D/4D attraction films at the IAAPA show this 
year.

Eric Dillens, company chairman, said those 
films were Turtlevision 2, Castle Secret and 
20,000 Leagues Under the Sea 4D. 

Since its release in 2009, Turtlevision has 
been licensed to more than 80 theme parks, 
amusement parks, aquariums and attractions 
worldwide.

Just as the expo began, Oceaneering un-
veiled the new car design for SeaWorld’s Ant-
arctica: Empire of the Penguins. Vehicles will 
be trackless and guests will have the ability to 
choose their own intensity level for their ride 
experience. With multiple programs, guests 
should be able to expect the unpredictable. The 
vehicles seat eight passengers, and the attrac-
tion is slated to open in spring of 2013.

Tom Rebbie, owner and president of Phila-
delphia Toboggan Coasters, Inc., reports the 
company has had a busy 2012. Looking ahead, 
108 cars are currently in the shop being refur-
bished and two new trains (12 cars) are being 
prepared for Tianjin in China. Rebbie also says 
24 cars will be manufactured for another client 
for 2013. With his long-standing relationships 
with many clients, Rebbie says, “The parks have 
been great.” 2013 looks to be busy for PTCI as 
well.

Polin Waterparks & Pool Systems contin-
ues to dominate the European market, but also 
has a strong presence in Asia and is making 
headway into North America. Two major proj-
ects in Iran will include one expansion and one 
new waterpark. Sohret Pakis is excited about 
their new projects in Asia, including a water-
park inside the Great Mall of China. That park, 
in the middle of the mall, will have glass walls 
so shoppers will see the excitement and fun that 
is going on in the waterpark. It will feature the 
popular King Cobra slide, but this one will be 
themed to a dragon. Bugis waterpark in Indone-
sia was so successful that the park has already 
contracted with Polin for an expansion includ-
ing a King Cobra custom themed to look like a 
ship. The King Cobra continues to be extremely 
popular with 20 installations to date and Polin 
can now provide any theme to that slide that the 
client can imagine. 

The Cartoon Network waterpark in Thai-
land will feature custom-themed water attrac-
tions that will look like cartoon characters.  Cow-
abunga Bay in Las Vegas, will feature a number 
of Polin products including the new Surf Safari. 
Although no formal announcements have been 
made, Pakis said to expect to see more projects 
from Polin in North America. Polin is maintain-
ing its relationship with the Aspro Group that 
now owns 41 leisure parks throughout Europe, 
as they continue to expand their existing wa-
terparks.  Elsewhere in Europe, Polin will open 
Aqua Colors in Croatia. With 38 attractions, it 
will be the first large, standalone waterpark for 
that country. In Greece, the Santorini Water Fan-
tasy is expected to open in 2013 along with two 
more waterparks in Russia. All of these projects 
feature Polin’s extensive line of products.

Sara Ingram, director of marketing for Pre-
mier Rides, couldn’t release all  the details on 
the company’s projects, but discussed some of 
the 2013 installations. Full Throttle announced 
for Six Flags Magic Mountain will sport the 
world’s tallest inversion. Deep Space in India 
will be a launched indoor dark ride coaster. 
Premier is also designing a drop element for the 
India park, but would be on a different attrac-
tion other than the coaster. Another project is in 
The Great Mall of China, which will feature the 
world’s tallest indoor coaster.

The ProSlide Technology booth stayed 
swamped, said the company’s Chelsea Ogilvie. 
Company President Rick Hunter, as well as the 
rest of the ProSlide crew, were delighted to have 
won their third Impact Award for Best New 
Product from IAAPA for the Hydromagnetic 
Mammoth. 

The company was showing its latest Hy-
dromagnetic advancements including HM Tor-
nado, which was to launch at Yas Waterworld, 
Abu Dhabi last month.

ProSlide was displaying other new rides 
such as the Sharkwave and Duelling Dragons 
water rides. A model of the newest two-man 
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nWave Pictures, Brussels, Belgium, was showing three of its 
new 3D/4D films at this year’s IAAPA Expo. Here is a sign 
promoting one of them, Turtlevision 2.
AT/PAM SHERBORNE

Cowabunga Bay’s Shane Huish and Polins’s Sohret Pakis 
stand in front of the company’s new Surf Safari slide that will 
go to Huish’s new Las Vegas waterpark.
AT/TIM BALDWIN

On the opening day of the IAAPA Attraction Expo in Orlan-
do, SeaWorld Orlando Senior Director of Attraction Design, 
Brian Morrow, debuted the vehicle that will take guests on 
a first-of-its-kind ride to the frozen south in the park’s 2013 
attraction and all-new realm, Antarctica: Empire of the Pen-
guin. COURTESY SEAWORLD ORLANDO



44  AMUSEMENT TODAY  January 2013

PipelineWave and the four-man TornadoWave 
were visible. 

The company was also marketing its newly-
released Skybox launching system.

Ride Entertainment Group reported a great 
show in 2012. Companies represented include 
Gerstlauer, Funtime, 3DBA, Ropes Courses, 
Inc., and Sky Coasters. Two Star Flyers are on 
tap for Six Flags parks. Six Flags Over Georgia 
will see a 242-foot version, which have proven 
popular in sister parks at St. Louis and in New 
Jersey. Six Flags Over Texas will debut the 
world’s tallest version close to 400 feet. Three 
Sky Coasters will open in 2013. “Sky Coasters 
have had a real resurgence in the past couple 
of years for us. They’ve become one of those 
legacy rides that perform really well,” says 
Adam Sandy of REG. The installations will be 
in Australia, Mexico and Orlando. The version 
in Mexico will swing out over the gorge of Cop-
per Canyon. A Slingshot will also be added to 
Six Flags Magic Mountain. Mark Rosenzweig of 
REG adds, “Toronto Zoo is seeing a phase II of 
a Navigator Sky Trail adventure ropes course. 
The addition will encompass the Sky Tykes 
portion.” A new restraint for the Gerstlauer 
launched trains (such as the Tripsdrill instal-
lation) will be a sleek design with new “clam 
shell” restraint with pedestal seating.

Attendees at the IAAPA Expo seemed to be 
amused by watching Irvy, the robot, serve fro-
zen yogurt, two cups at one time, at the Robo-
fusion Interactive Kiosks booth.

Customers can design their own treats by 
selecting two types of frozen yogurt and then 
choosing two types of toppings creating  four-
layer treats.

According to Allan Scott Jones, CEO, the 
yogurt-serving robot is a prototype. The new 
unit can serve two customers at one time be-
cause this newer version has two arms, unlike 
the older model, which was also on hand at the 
show, that has one arm. 

Irvy or its female counterpart, Reis, can 
serve up to 45 treats in an hour. The treats are 
delivered in 14-ounce plastic souvenir cups. The 
units accepts credit, cash, or/and RFID.

“These units are very venue-driven,” said 
Jones. “These units are self-contained and to-
tally moveable. They are very easy to use and 
maintain. It takes about 15 or 20 minutes every 
morning to get it ready.”

Jones said the new two-armed model would 
be ready for the market by the end of the first 

quarter in 2013.
Rocky Mountain Construction has cer-

tainly grown and made a name for itself. Debut-
ing the carriages for Silver Dollar City’s Outlaw 
Run, Fred Grubb of RMC said the interest in 
the coaster vehicle was big. In addition to the 
SDC coaster, which will feature Topper Track 
throughout and barrel roll inversions, RMC 
will do the extreme makeover at Six Flags Fi-
esta Texas on Iron Rattler, transforming it from 
a once-wooden coaster record holder into a new 
hybrid, such as the successful transformation of 
Texas Giant two years prior. Beaming, Grubb 
says, “There’s more to come.”

Rich Allen, CEO of S&S/Sansei Technolo-
gies, Inc., found his calendar at IAAPA busy 
with appointments throughout the show. “You 
can’t ask for more than that,” says Allen. Part-
nering with Bill Kitchens, which is introducing 
the Poler Coaster, the new concept combines an 
observation tower with a roller coaster with var-
ious elements as the trains ride the rails down 
to the bottom of the tower. Allen says the iconic 
concept has received a lot of attention at the 
show. He foresees them not only in amusement 
parks, but also in destination attractions. For 
2013, S&S has several projects in the works, but 
at the time of the trade show could not reveal the 
locations. Allen said they were launched coast-
ers, El Loco, as well as tower rides both in the 
U.S. and international. The coaster in the U.S. 
will be an El Loco coaster with four-seat cars. 
An eight-seat version will be debuting in Chi-
na. Expanding now with Sansei, Allen says the 
partnership brings an expansion of engineering 
expertise for S&S, as well as a ride/client list for 
Sansei. “We’ve combined the synergies of our 
two companies. We look to expand their prod-
ucts globally in conjunction with our products 
and combine our creativity with their depth of 
engineering,” says Allen.

Lisa Dominique, founder, Sippers By De-
sign,  stayed very busy during the IAAPA Expo, 
especially reconnecting with many customers. 
Her booth was full with many of her top selling 
and popular cup designs. There were also new 
designs such as her mason jar design and the 
conch shell design cups.

She was also showing her line of glassware 
and several of the special cup designs she has 
made specifically for ride manufacturers, such 
as the Windseeker cup made specifically for the 
Mondial ride that opened at Kings Dominion. 

Dominique has done a variety of specialty 
designs for ride  manufacturers and they have 
done very well.

Skyline’s big announcement was SlotZilla, 
a permanent zip line attraction that will have 
thrillseekers zipping along the Freemont Street 
Experience Viva Vision canopy in downtown 
Las Vegas. Construction is expected to start in 
January, just after the first of the year. SlotZilla 
will feature two zip lines at a 100-foot and 70-
foot level and because of the limited slope will 
utilize a first-of-its-kind propulsion launch sys-
tem which propels the rider from the platform 
at speeds of 35 mph. Stopping will take place 
with a proprietary braking system, giving rid-
ers a smooth landing to the ride. The 11-story 
takeoff platform is designed to look like a gi-
ant slot machine, complete with a moving arm, 
spinning reels and flashing lights. It will sit a 
few hundred feet outside of the canopy. Riders 
on the 100-foot level Zoomline will ride in the 
prone position to a platform on top of the new 
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ProSlide Technology President Rick Hunter had a captivated 
audience during a meeting at the 2012 IAAPA Expo. Proslide 
is based in Ottawa, Ont. 
AT/PAM SHERBORNE

Irvy, the robotic frozen yogurt server, served up plenty of 
treats during the IAAPA show this year. Seen at Robofusion 
Interactive Kiosks’ booth, this kiosk with its two arms is able 
to serve 45 four-layer treats per hour. The company, based in 
Charleston, S.C., had earlier come out with a one-armed ro-
bot server. That was also on hand during the show. The two-
armed robot kiosks is a prototype. The unit should be ready 
for the market sometime after the first quarter of this year.
AT/PAM SHERBORNE

Lisa Dominique, Sippers By Design founder, shows off some 
of the company’s newest and popular cup designs with com-
pany representative Eddie Abraldl.
AT/PAM SHERBORNE

Rocky Mountain unveiled the vehicle design 
and new technology used on its new for 
2013, Outlaw Run at Silver Dollar City.
AT/JEFFREY SEIFERT
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Main Street stage 1,700 feet way. The dome it-
self is only 90 feet tall so riders will be looking 
at the top of the dome at the start, then descend 
low enough to go under the dome. Riders on the 
lower Zipline will have a more traditional ex-
perience riding 850 feet to a mid-point landing 
platform at 3rd Street and Casino Center. Both 
will be equipped with interlocking safety fea-
tures and automatic opening doors. In order to 
accommodate construction, the current tempo-
rary platforms for the Flightlinez zip line will be 
relocated so that ride can remain open during 
construction of the permanent SlotZilla struc-
ture. SlotZilla is scheduled to open in June 2013.

A first time exhibitor on the show floor was 
SkyRide Technologies. Founder and inventor 
Scotty Olson, who happens to be the inventor 
of rollerblades, says, “We’re trying to combine 
the fitness industry to the amusement industry, 
more specifically the roller coaster.” Pedaling 
can allow vehicles to travel even faster along 
the overhead track. Vehicles can be designed to 
work with foot pedals, rowing or simply coast-
ing by gravity. “We think coming down a moun-
tain would have a great flying sensation,” says 
Olson of the swinging motion of the design.

Stan Checketts is quite excited about the 
new zip line experience Soaring Eagle has on 
offer. Their new version is suitable for riders 
42 inches and taller, with seating for two with 
a simple seatbelt restraint system. Further, the 
unique reverse lifting system means that riders 
load and unload guests at a single access point 
at ground level, eliminating the requirement of 
any stairs or towers. A new spring braking sys-
tem allows for a newer, smoother stop for zip 
lines.

SplashTacular is excited about their “pow-
er of six” projects for Six Flags New England 
and Six Flags America. These are the first two 
installations of the DownUnder attraction uti-
lizing six “Adrenaline Drop” capsules that will 
be facing each other at the top of the 70-foot ride 
tower. All six can drop at once or the drops can 
be staggered in random mode adding an ele-
ment of surprise. The slides are all relatively 
the same length but each takes a different path 

along the 225 feet of translucent fiberglass, al-
lowing spectators and guests waiting in line to 
see the riders race to the bottom. SplashTacular 
also has a new project in Texarkana, Arkansas 
— Holiday Springs waterpark will feature a 
hunting and fishing theme. 

Sweet Monkey Frozen Yogurt brought one 
its self-serve yogurt and cupcake trailers to the 
IAAPA Expo this year. The unit allows custom-
ers to select frozen yogurt from a variety of fla-
vors and add their own toppings. There is also a 
refrigerated section for a selection of cupcakes. 
The company makes a version without the cup-
cake section as well.

James Miller, Sweet Monkey COO, said the 
company creates all its own flavors of frozen yo-
gurt and cupcakes. Some of the yogurt flavors 
include strawberry, chocolate, pomegranate, 
Tahitian Vanilla, chocolate custard, triple choco-
late, Dole pineapple, cheese cake, watermelon 
sorbet, apple pie, blue berry tart, birthday cake, 
and banana pudding.

Some of the cupcake flavors include choco-
late coconut, banana Nutella cream, coffee cake 
swirl, pineapple upside down cake, Boston 
cream, Heath bar, Oreo, ice cream sundae, Re-
ese, chocolate coffee bourbon, banana banana, 
carrot cake with cream cheese frosting and can-
noli.

The variety of toppings range from nuts 
and berries to candy and fruit.

Miller said the tradeshow was very busy for 
them, and they had given out a lot of frozen yo-
gurt. 

Always busy, Vekoma Rides has many 
projects lined up for 2013. Peter van Bilsen of 
Vekoma said, “The IAAPA show is fantastic. 
Europe and Asia shows are getting bigger, but 
we still have a great show here in Orlando.” 
Confirmed are family suspended coaster instal-
lations going into Fårup Sommerland and Fun 
Spot America in Orlando. A suspended looping 
coaster will be going into Iraq. An I-Ride will 
be installed in Vancouver themed to “Fly Over 
Canada.” Six more I-rides are confirmed, with 
two more expected to be announced. A large 
project in a Kiev shopping mall will also debut 
in 2013. A “Splash Party” Vekoma water coaster 
recently won recognition from WWA at their 

IAAPA 2012 | ORLANDO, FLA.

IAAPA 
  Continued from page 44

4See IAAPA, page 46

Left, Sweet Monkey Frozen Yogurt, Buford, Ga., gave out quite a bit of the company’s fla-
vorful frozen yogurt at the 2012 IAAPA Expo. The company brought one of its self-serve 
trailers to the show. Here are the company’s Mike Hudson, left, and James Miller. Middle, 
Stan Checketts, Soaring Eagles, displayed his controlled Zip Line for the second year.
AT/PAM SHERBORNE; TIM BALDWIN

Skyline’s new SlotZilla is being designed for the Fremont 
Street Experience in downtown Las Vegas and will look like 
a giant slot machine. When complete in June 2013, it will 
feature zip lines from two different levels.
COURTESY SKYLINE

Skyride Technology revealed a new suspended vehicle con-
cept that fits into parks, zoos and resorts with a variety of 
seating configurations. 
AT/TIM BALDWIN

Three generations from Waterloo Tent & Tarp Co., Water-
loo, Iowa, were on hand at the company’s booth during the 
IAAPA Expo. Pete Downs, right, Waterloo president, stands 
with his son, Cody Downs, who is holding his son and Pete 
Downs’ grandson, Bryson Downs. The three were wearing 
matching Waterloo vests.
AT/PAM SHERBORNE



46  AMUSEMENT TODAY  January 2013

IAAPA 2012 | ORLANDO, FLA.

2012 trade show.
June Hardin, president, 

Wapello Fabrications, wasn’t 
able to make it to the IAAPA 
Expo this year due to health 
problems, but her company 
was still represented as it has 
been for many, many years.

Wapello Fabrications of-
fers an array of inflatables. 

The company’s booth was 

busy this year and reported 
good leads from the show.

Cody Downs, of Waterloo 
Tent & Tarp, said the trade 
show had been very busy for 
the company. Waterloo pro-
vides canvas and shade prod-
ucts to a variety of industries 
including carnivals, amuse-
ment parks, landscape archi-
tects, aquatic facilities, as well 
as the tent rental industry and 
the parks and recreation indus-
try.

He said the family com-
pany had been doing a lot of 
digital print products and had 
been trying out LED lighting. 

Pete Downs, Cody Downs’ 
father, was proud to have his 
grandson, Bryson Downs, at 
the show this year. That makes 
three generations.

Although WhiteWater 
West Marketing Director Julie 
Zakus thought traffic at the 
show was a little lighter this 
year, WhiteWater was very, 

very busy during IAAPA. 
Whitewater is excited about 
their partnerships with Hop-
kins Rides, Prime Play and 
Interactive Entertainment 
Concepts. At the start of the 
show WhiteWater announced 
its latest acquisition, Apptiva-
tions. The technology available 
from Apptivations allows for a 
variety of downloadable apps, 
from live action storytelling 
to fun and/or educational in-
teractive games. These down-

loadable apps come to life in 
real time and entertain guests 
while creating additional ways 
to generate revenue streams 
with devices that consum-
ers already own. Imagine an 
aquatic scavenger hunt-type 
game with guests using their 
own smartphone.

The opening of the first 
AquaCourse (ropes course 
combined with a waterplay 
structure) was very well re-
ceived and has generated a lot 
of interest with many propos-
als for next year. Zakus is anx-
iously awaiting the opening of 
Yas Island waterpark in Abu 
Dhabi and the waterpark at 
Lotte World in South Korea as 
both projects have been in the 
works for a number of years 
and all of their efforts will fi-
nally come to fruition this 
summer. Wet ‘n Wild in Las 
Vegas, scheduled to open in 
2013, will feature some first-of-
their kind attractions such as 
the Rattler.  Whitewater is also 
excited about the first installa-
tion at Bali waterpark in China 
of the flume through flume wa-
terslide that has a traditional 
waterslide inside a portion of 
one of their large 20 to 30-foot 
flumes.  Zakus hopes more 
parks take a look at this feature 
as it is very visually appealing.

A recent change in govern-
ment regulations prohibiting 
the use of a certain chemical 
in the manufacturing process 
of waterslides has resulted in 
recent installations not hold-
ing onto their color as well af-
ter a few years. Zakus said that 
WhiteWater has now come 
up with a new manufactur-
ing process that will allow for 
much better color retention for 
the company’s new slides. 

In addition to new sales, 
Zamperla had more reasons 
to celebrate. Alberto Zamperla 
can find some satisfaction from 
IAAPA taking action against 
companies that have infringed 
upon their intellectual prop-
erty. “We have to give a lot of 
credit to Chip Cleary — fantas-
tic!” says Mr. Zamperla. “We 
also credit your justice sys-
tem. It would have been im-
possible to have done all this 
without the judgment of your 
American justice system — it 
was very efficient.” Looking 
at sales of rides on the hori-
zon, Zamperla reports that the 
Disk’O and Disk’O Coaster are 
still selling well. On display 
and open for rides on the show 
floor was the newer Air Race. 
A new one will go into Tivoli 
Copenhagen. This ride is find-
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Beech Bend inks deal for 
Chance Revolution at IAAPA

With family members looking on, Beech Bend’s Dallas Jones 
shakes hands with Mike Chance, Chance rides to secure the 
deal for a new Chance Revolution to open this spring at the 
family’s Kentucky park. The deal was made official during 
the IAAPA Attractions Expo.
AT/TIM BALDWIN

 BOWLING GREEN, Ky. 
— Beech Bend park owner 
Dallas Jones and family 
signed a contract to purchase 
a Revolution attraction from 
Chance Rides while attend-
ing the IAAPA trade show in 
Orlando last November. 
 The Revolution, a revolv-
ing swing, will take riders 60 
feet into the air reaching a 
maximum arc angle of 240 
degrees. Riders will sit facing 
each other to maximize the 
interactive experience, and at 
the maximum height of the 
swing, each will be suspended 
upside down.
 “This is one of my all time 
favorite rides, and its addition 
will truly alter the landscape 
of our already fantastic park,” 
said Reed Gonzalez, Beech 
Bend rides supervisor and 
grandson of the Jones’.  
 The Revolution will be 

unlike anything else in the 
park and in the region.  The 
exact location of the ride, the 
color scheme and the ride 
name are still being discussed. 
This new attraction will offi-

cially join the impressive thrill 
ride lineup at Beech Bend Park 
on May 18, 2013. Additional 
updates will be released in the 
near future.

IAAPA
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ing more exposure around the 
world each year, notes Zam-
perla. “We have a good balance 
of rides,” says Zamperla in re-
gard to the companies offer-
ings of thrill rides and family 
rides. Happy Swing is still sell-
ing well to both carnivals and 
the park segment. Waterland is 
a new concept from Zamperla 
which incorporates some of 
their flat ride product into wa-
ter-related elements. They sold 
four teacup/water rides from 
the show floor. Waterland is 
actually a themed area of wa-
ter rides along with amenities 
to complete a specific park 
section.  The company is also 
developing a new concept of 
an interactive coaster that they 
are presenting to major theme 
parks at this time.

Zebec Water Sports had an 
unusually long booth space set 
up in the middle of the trade-
show floor with another space 
across the aisle serving as a 
place to meet with clients. The 
long booth space allowed the 
company to display its exten-
sive product line and have it 
easily viewable from the adja-
cent aisle. As a major supplier 
to waterparks everywhere they 
are always kept busy supply-
ing equipment. They met with 
a number of clients and pros-

pects during the course of the 
show. The company provides 
tubes of all sizes and types for 
the slide suppliers and their 
parks. Scott Snyder reports 
that much of their business 
has now shifted to overseas 
customers, where very large, 
themed waterparks continue 
to be built.

Zierer has numerous proj-
ects underway. Currently all 
projects appear to be landing 
outside the U.S. Turning out 
to be one of the company’s 
most popular rides currently, 
Jet Skis rides are ordered for 
parks in five different compa-

nies. Two of Zierer’s renowned 
48-passenger Wave Swingers 
are in production for Indo-
nesia and Turkey. A custom 
Force coaster will be going into 
Bellewaerde Park in Belgium, 
and a custom elevated seating 
coaster will be going into Fam-
ilienland Pillerseetal in Aus-
tria.  Jungleland in Indonesia 
has ordered an elevated seat-
ing coaster as well as a Force 
coaster. Among other projects, 
two Kontiki rides are sold, as 
well as a family drop tower.

WhiteWater West showed off its newest concept for its new 
AquaCourse, which made its debut this summer at Splash 
Adventure in Alabama. Additional units are on schedule to 
debut in 2013 worldwide.
AT/JEFFREY SEIFERT
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Marcelo Gutglas, Tom Sheehan, and 
Denise Beckson get Service Awards

ORLANDO, Fla. — On Nov. 14, during the IAAPA Attrac-
tions Expo, the association presented awards for extraordinary 
service to Marcelo Gutglas with Playcenter; Tom Sheehan with 
The Sheehan Firm and Denise Beckson with Morey’s Piers. The 
Awards were presented during the GM and Owner’s Breakfast.

Lifetime Service Award
Marcelo Gutglas, Playcenter; Sau Paulo, Brazil

The Lifetime Service Award recognizes a member, individu-
al, or organization’s continual service to the attractions industry.

During his 43-year career in the attractions industry, Mar-
celo Gutglas was instrumental in the development of the South 
American market, founding the first theme park in Brazil, Play-
center,  as well as Hopi Hari and the Playland FECs. Gutglas 
opened his first attraction in 1969, an arcade incorporating 20 
pinball machines, and since then his name has become synony-
mous with the South American amusement industry. He found-
ed the Brazilian Association of Amusement Parks in 1989 and 
served as president of the Latin American Association of Amuse-
ment Parks from 1995 to 1997, where his steady hand helped 
bring the South American attraction industry back on track after 
a period of economic difficulty. In addition to his contributions 
in his region, Gutglas has been active in the worldwide IAAPA 
community, serving on the board of directors, executive com-
mittee, world council, strategic planning committee, and cur-
rently as a member of the Latin American advisory committee.  

Outstanding Service Award
Tom Sheehan, The Sheehan Firm; Cary, Ill.

The Outstanding Service Award is presented to the mem-
ber individual who fosters a spirit of goodwill, professionalism, 
and high levels of performance within the industry.

Tom Sheehan’s unique set of skills has truly set him apart 
in his field. In his first role in the industry, he was behind the 
scenes working as a ride mechanic and technician for a major 
theme park. Today, he serves on the IAAPA Safety Committee 
and is a member and former officer of the ASTM International 
F-24 Committee on Amusement Rides and Devices. During his 
career, Tom has served as executive director and general coun-
sel for AIMS (Amusement Industry Manufacturers and Suppli-
ers), is a founding director of IALDA (International Amusement 
& Leisure Defense Association), and has shared his technical 
expertise at nearly every attractions industry trade show and 
conference.  Sheehan is the only attorney in the United States 
who holds both Level 1 and Level 2 NAARSO (National Asso-
ciation of Amusement Ride Safety Officials) Amusement Ride 
Inspector’s Certificates.

In addition to his professional accomplishments, Sheehan 
has been a key contributor to IAAPA’s charity efforts, founding 
the Give Kids The World Motorcycle Ride in 2010. The annual 
ride took place for the third straight year earlier this week.

Meritorious Service
Denise Beckson, Morey’s Piers; Wildwood, N.J.

The Meritorious Service Award goes to the member indi-
vidual or organization that has gone to great lengths to promote 
safe operations, global development, professional growth, and 
the commercial success of the industry.

Denise Beckson has made a name for herself protecting 
the interests of the U.S. attractions industry among lawmakers 
on Capitol Hill. She has worked tirelessly to promote the J1 
Visa Program many U.S. IAAPA members depend on for sea-
sonal employment. She has provided real-world feedback on 
U.S. State Department proposals, drafted comments on pro-
posed rules, and came to Washington, D.C. on short notice to 
meet with State Department officials on the program and share 
the benefit it has on exchange students, Morey’s Piers, and the 
Wildwood community. In addition, Beckson has been active in 
IAAPA’s effort to address the unique challenges U.S. business-
es will face under the Patient Protections and Affordable Care 
Act. She has played a vital role in contributing to the U.S. con-
gressional testimony given by Will Morey, president of Morey’s 
Piers, on the effect of the law on employers. Beckson has also 
served as a member and chair of IAAPA’s waterpark committee 
and currently serves on the IAAPA government relations and 
education committees.

IAAPA 2013 officers, board, 
committee participants confirmed
Will Morey, Morey’s 
Piers takes over as 
IAAPA’s chairman of 
the board

ORLANDO, Fla. — The 
International Association of 
Amusement Parks and Attrac-
tions (IAAPA) announced Will 
Morey, president and CEO of 
Morey’s Piers in Wildwood, 
New Jersey, will chair the 
worldwide trade association’s 
board of directors in 2013.

A veteran of the attrac-
tions industry, Morey started 
his career in 1975, shortly 
after his father and his un-
cle founded Morey’s Piers 
in 1969. Morey served in a 
number of seasonal positions 
in the company and then 
worked closely with his father 
and brother in residential re-
sort development. During 
that time, the company cre-
ated Seapoint Village, a 521-
unit oceanfront community in 
Wildwood Crest, New Jersey. 
The team also joined with ad-
ditional partners to develop 

two water parks; one in San 
Jose, Calif., and one in Salt 
Lake City, Utah.

Morey assisted in vari-
ous aspects of the company’s 
operations until 1994 when 
his full attention was focused 
on amusement operations 
in New Jersey. Morey was 
named president and CEO of 
Morey’s Piers in 1997.

Morey has been very in-
volved in IAAPA for many 
years. He was a member and 
chair of the association’s gov-
ernment relations committee 
and was elected to the board 
of directors in 2008. He also 
served on the executive and 
audit committees for IAAPA. 
He started the path to chair-
man of the board when he was 

named third vice chairman in 
2010 and has subsequently 
worked his way through the 
roles of second and first vice 
chairman.

As chairman of the board, 
Morey will lead IAAPA for the 
next year and oversee the 
ongoing development and 
implementation of the asso-
ciation’s 2013-2015 Strategic 
Plan. He will travel around the 
world to represent the associ-
ation and the global industry.

2013 IAAPA officers
The IAAPA board of di-

rectors elected the following 
officers for the organization 
for 2013:

First Vice Chairman – Ma-
rio Mamon, chairman/presi-
dent, Enchanted Kingdom, 
Philippines; Second Vice 
Chairman – Gerardo Artea-
ga, general manager, Fan-
tasilandia, Chile; Third Vice 
Chairman – John McReyn-
olds, senior vice president, 
Universal Parks and Resorts, 
United States

IAAPA Treasurer Rob Nor-

Bob Masterson and PT Barnum 
inducted into IAAPA Hall of Fame

4See PEOPLE, page 49

ORLANDO, Fla. — The 
International Association of 
Amusement Parks and At-
tractions (IAAPA) inducted 
two legendary contributors to 
the attractions industry into 
the IAAPA Hall of Fame, Bob 
Masterson and PT Barnum. 
The awards were presented 
Tuesday, Nov. 13, during the 
Kickoff Event for IAAPA At-
tractions Expo 2012 in Orlan-
do, Florida.

Masterson and Barnum 
enter the IAAPA Hall of Fame 
as the 87th and 88th induct-
ees. The IAAPA Hall of Fame 
was established in 1990 to 
honor legends and pioneers 
for their significant and lasting 
contributions to the growth 
and development of the at-
tractions industry, an industry 
that depends on the imagina-
tions, talents, and vision of its 
dream builders.

The IAAPA Hall of Fame 
inductees are not chosen by 

virtue of their personal suc-
cess alone, but rather for sig-
nificant contributions to the 
entire industry, their commu-
nity, and the world.

Bob Masterson
Bob Masterson is a prime 

example of how far a vision 

Bob Masterson (center) was inducted into the 2012 class 
of IAAPA’s Hall of Fame. Here he is seen on the show floor 
with longtime friends Ron Gustafson, Quassy (left) and Tim 
O’Brien, Ripley’s.
AT/TIM BALDWIN

4See HOF, page 49
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ris, president of Seabreeze 
Park in New York and incom-
ing IAAPA President and CEO 
Paul Noland will also be an 
officer of the association.

New board members
The following IAAPA 

members were elected to the 
board of directors at the as-
sociation’s annual business 
meeting on Nov. 12:

Facility and Life Direc-
tors Gregg Borman, Palace 
Entertainment, U.S.; Richard 
Koh, World Entertainment 
SDN, BHD, Malaysia; Julie 
Moskalyk, Science North, 
Canada; Chris Perry, Jumei-
rah Group/Wild Wadi Wa-
terpark, United Arab Emir-
ates; Amanda Thompson, 
Blackpool Pleasure Beach, 
England; and Julio Vanegas, 
Carruseles, Colombia. Manu-
facturer and Supplier Direc-
tor Michael Turner, Neptune 
Benson, U.S.; and Advisory 
Board Member Director Tom 
Wages, International Attrac-
tion Services, U.S.

2013 executive committee
The IAAPA Executive 

Committee is appointed by 
the chairman of the board. 
In addition to the IAAPA offi-
cers, 2013 Executive Commit-
tee members are:

Michelle Kapuscinski, Fi-
esta Village Family Fun Park, 
U.S.; Roland Mack, Europa-
Park and immediate past 
chairman, Germany; Michael 
Turner, Neptune Benson, 
U.S.; and Alexander Weber, 
Jr., Kings Leisure Partners, 
U.S.

2013 committee chairs
IAAPA is guided by the 

work of the board of directors 
and 32 member committees. 
The chairs of the committees 
are selected by the chairman 
of the board. Committee 
chairs for 2013 include:

Board committees 
Audit, Hal McEvoy, 

Busch Gardens Williamsburg, 
U.S.; Compensation, Will 
Morey, Morey’s Piers, U.S.; 
Executive, Will Morey, Mo-
rey’s Piers, U.S.; Investment, 
Tom Wages, International At-
traction Services, U.S.; Nomi-
nating, Darrell Metzger, 
Themed Attractions & Des-
tination Resorts, Malaysia; 

Strategic Planning; and Ma-
rio Mamon, Enchanted King-
dom, Philippines.

Advisory committees
Asian Advisory, Mario 

Mamon, Enchanted King-
dom, Philippines; European 
Advisory, Bart de Boer, Eft-
eling B.V., The Netherlands; 
Latin American Advisory, Julio 
Vanegas, Carruseles, Colom-
bia; Communications, Pete 
Owens, Dollywood, U.S.; Ed-
ucation, Doug Stagner, Sea-
World Parks & Entertainment, 
U.S.; Government Relations, 
Barbara Heffernan, Sea-
World Parks & Entertainment, 
U.S.; Membership, Franceen 
Gonzales, Great Wolf Resorts 
Inc., U.S.; Safety and Mainte-
nance, Steve Blum, Univer-
sal Orlando Resort, U.S.; and 
Space Allocation, Jeffrey P. 
Hudson, Skee Ball Inc., U.S.

Constituency committees
Amusement Parks and 

Attractions, John Norris, 
Seabreeze Park, U.S.; Fam-
ily Entertainment Centers, 
Gregg Borman, Palace En-
tertainment, U.S.; Manufac-
turers and Suppliers, Michael 
Turner, Neptune Benson, 
U.S.; Museums, Ike Kwon, 
California Academy of Sci-
ences, U.S.; Waterparks, 
Chris Perry, Jumeirah Group/
Wild Wadi Waterpark, United 
Arab Emirates; and Zoos and 
Aquariums, David Rosen-
berg, Monterey Bay Aquari-
um, U.S.

Program committees
Entertainment, Robbi 

Lepré, Busch Gardens Tam-
pa, U.S.; Facility Operations, 
Jon Storbeck, The Disney-
land Resort, U.S.; Financial 
Management and IT, Eli 
Stovall, Amusement Man-
agement Partners, U.S.; Food 
and Beverage, Ken Whiting, 
Whiting’s Foods/Waves for 
Success, U.S.; Games, Greg 
Morrow, Lake Winnepesau-
kah, U.S.; Human Resources, 
Shaun McKeogh, ProFun/
Happyland, Vietnam; Market-
ing, Heather Moyer, Lego-
land California, U.S.; and 
Merchandising, Adrea Gibbs, 
Dolphin Quest, U.S.

Awards committees
Exhibitor Awards, Bob 

Logan, Innovative Leisure 
Partners, U.S.; Hall of Fame 
and Archives, Ron Gustafson, 
Quassy Amusement Park, 
U.S.; and Service Awards, 
Bobbie Wages, International 
Attraction Services, U.S.

can take you. After returning 
to San Francisco in 1973 from 
United States military service 
in Vietnam, Masterson was a 
manager at a roadside oddity 
museum called Ripley’s Be-
lieve It or Not! Thirty-six years 
later, Masterson retired as the 
president of Ripley Entertain-
ment.

In Masterson’s time with 
Ripley Entertainment, 25 
years of which he spent as 
president, the business grew 
from 11 locations to a diverse 
and global small attraction 
chain with more than 73 mu-
seum attractions, aquariums, 
theaters and more in 13 coun-
tries.

In addition to his contribu-
tions to Ripley Entertainment, 
Masterson has remained a 
loyal ambassador for the at-
tractions industry. He has 
served on several IAAPA com-
mittees, the IAAPA board of 
directors, and was the associ-
ation’s chairman of the board 

for 2008.
Currently, Masterson is 

the chairman of Amusement 
Management Partners LLC.

PT Barnum 
PT Barnum’s name and 

legacy will forever be associ-
ated with the circus and mo-
bile attractions industry as the 
Ringling Bros. and Barnum & 
Bailey Circus (better known as 
The Greatest Show On Earth) 
that has toured the United 
States for more than 142 years 
and remains a popular family 
experience for children of all 
ages. However; his contribu-
tions to the attractions and 
museum industry and the art 
of selling tickets, though less 
celebrated, perhaps surpass 
the importance of his achieve-
ments under the big top.

Barnum pioneered The 
American Museum, which op-
erated from 1841 to 1865 in 
New York City. He used his 
legendary promotional skills 
to draw attention to his new-
ly created attraction of the 
strange, the educational, the 

whimsical, and the mysteri-
ous.

Offering exhibits such 
as the Fiji Mermaid, exotic 
snakes and animals, and Gen-
eral Tom Thumb – the 25-inch 
dwarf who Barnum would turn 
into a worldwide celebrity – 
Barnum built the reputation of 
the museum as a must-see at-
traction of New York City. For 
23 years, it was recognized as 
the city’s most popular attrac-
tion.

Though Barnum would 
go on to make an even larger 
name for himself through the 
mobile attractions industry, 
his marketing ability and in-
clusion of attention-grabbing 
acts propelled him and the 
museum industry to new 
heights, laying the ground-
work for many of today’s most 
popular attractions. 

Kathy Maher, executive 
director/curator for the Bar-
num Museum in Bridgeport, 
Connecticut, accepted the 
award on behalf of PT Bar-
num’s family.
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Annual Brass Ring Award winners announced
ORLANDO, Fla. — The Inter-

national Association of Amuse-
ment Parks and Attractions 
(IAAPA) Brass Ring Awards, recog-
nizing the best of the best in the 
attractions industry, brought hun-
dreds of finalists from amusement 
parks, water parks, zoos, aquari-
ums, museums, and family enter-
tainment centers around the world 
to hear the 2012 IAAPA Brass Ring 
Award winners announced. The 
ceremony took place in the IAAPA 
Theatre presented by the Wanda 
Group located on the IAAPA At-
tractions Expo 2012 trade show 
floor.

Some marketing awards are 
divided into the following class 
distinctions: Class 1: Family Enter-
tainment Centers (FECs) and at-
tractions with annual attendance 
less than 250,000; Class 2: Zoos 
and aquariums; Class 3: Amuse-
ment parks and attractions—in-
cluding water- parks—with annual 
attendance of 250,001-1 million; 
and Class 4: Amusement parks 
and attractions—including water 
parks—with annual attendance of 
more than 1 million.

The 2012 IAAPA Brass Ring 
Award winners are:

Television Commercial
Class 1: Triple Play Family 

Fun Park, Hayden, Idaho, U.S.; 
Class 2: St. Louis  Zoo, St. Louis, 
Missouri, U.S.; Class 3: Calgary 
Stampede, Calgary, Alberta, Can-
ada; Class 4: Grona Lund, Stock-
holm, Sweden.

Radio Commercial
Class 1: Triple Play Family 

Fun Park, Hayden, Idaho, U.S.; 
Class 2: The Florida Aquarium, 
Tampa, Florida, U.S.; Class 3: 
Elitch Gardens, Denver, Colora-
do, U.S.; Class 4: Legoland Cali-
fornia, Carlsbad, California, USA; 
Carlsbad, California, U.S.

Public Relations 
Programming

Class 1: Adventure Landing, 
Jacksonville Beach, Florida, U.S.; 
Class 2: Cleveland Metroparks 
Zoo, Cleveland, Ohio, U.S.; Class 
3: Six Flags America, Upper Marl-
boro, Maryland, U.S.; Class 4: Dol-
lywood, Pigeon Forge, Tenn., U.S.

Outdoor Advertising
Hopi Hari, Sao Paulo, Brazil.
Integrated Marketing

Detroit Zoological Society, 
Detroit, Michigan, U.S.

Digital Marketing
Ocean Park Hong Kong, Ab-

erdeen, Hong Kong, SAR, China.

Live Entertainment
The Heart Beat Award rec-

ognizes the show that demon-
strates superior overall ability in 
reaching the hearts of its audi-
ence. Winner: Iceploration, Busch 
Gardens Tampa, Tampa, Florida, 
U.S.; The Spirit Award recognizes 
IAAPA members committed to 
excellence in training and profes-
sional development in the area of 
entertainment. Winner: Meghan 
Hakey, Santa’s Village, Jefferson, 
New Hampshire, U.S.; 

Atmosphere/Street Show 
Performance winner: “The Long-
shoremen” in Bubble Trouble, 
SeaWorld Orlando, Florida, U.S.;

Edutainment Show winner: 

“Dollywood’s Imagination Play-
house Featuring the Penguin Play-
ers,” Dollywood, Pigeon Forge, 
Tennessee, U.S.;

Sports Show winner: “Ice-
ploration,” Busch Gardens Tam-
pa, Tampa, Florida, U.S.;

Female Performer winner: 
Chandler Nicole Sherrill, Her-
sheypark, Hershey, Pennsylvania, 
U.S.;

Male Performer winner: Pe-
ter Vawter, Universal Studios 
Japan, Konohana-ku, Osaka, Ja-
pan.

Production: $25,000 or Less 
winner: “Skulls Eye—The Search 
for the Enchanted Crown,” Lego-
land California, Carlsbad, Califor-
nia, U.S.;

Production: $25,001 – 
$50,000 winner: “Carnevil,” Six 
Flags Over Georgia, Austell, 
Georgia, U.S.;

Production: $50,001 – 
$100,000 winner: “Scaremonies,” 
Ocean Park Hong Kong, Aber-
deen, Hong Kong;

Production: $100,001 – 
$200,000 winner: “Liseberg Iss-
how,” Liseberg, Goteborg, Swe-
den;

Production: $200,001 
– $400,000 winner: “Imperio 
Show,” Europa-Park, Rust, Ger-
many;

Production: $400,001 – 
$700,000 winner: “Pop City,” 
Pacific National Exhibition, Van-
couver, British Columbia, Canada;

Production of $700,001 
-$1,000,000 winner: “Mysteria,” 
Europa-Park, Rust, Germany;
4See RINGS, page 50
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Production: $1,000,001 or 
More winner: “Disney Dreams!,” 
Disneyland Paris, Marne la Vallee 
Cedex 4, France.

Food and Beverage
Best Innovation in Food and 

Beverage Co-winners: Country 
specific food in European Section, 
Europa-Park, Rust, Germany and 
Polles Keuken pancake restau-
rant, Efteling, Kaatsheuvel, The 

Netherlands;
Best New Menu Item win-

ner; Boardwalk Blonde and Horse-
tale Ale, Santa Cruz Beach Board-
walk, Santa Cruz, California, U.S.

Human Resources
Innovation Training Pro-

gram (more than 1 million in at-
tendance) winner: The Disney-
land Resort, Anaheim, California, 
U.S.; (under 1 million attendance) 
winner: Rainbow’s End Theme 
Park, Auckland, New Zealand.

Employee Reward and Rec-
ognition Program (more than 1 

million attendance) winner: Dolly-
wood, Pigeon Forge, Tennessee, 
U.S.; (under 1 million attendance) 
winner: Rainbow’s End Theme 
Park, Auckland, New Zealand.

Retail
Soft Good (more than1 mil-

lion attendance) winner: Morey’s 
Piers, Wildwood, New Jersey, 
U.S.; (under 1 million attendance) 
winner: XPlor, Cancun, Mexico; 
en.xcaretexperiencias.com/Xplor;

Hard Good (more than 1 mil-
lion attendance) winner: Movie 
Park Germany, Bottrop, Germa-

ny; (under 1 million attendance) 
winner: Walibi – Campagnie Des 
Alpes, Boulogne-Billan Court, 
France; 

Visual Display (more than1 
million attendance) winner: 
Ocean Park Hong Kong, Aber-
deen, Hong Kong, SAR; (under 1 
million attendance) winner: Dol-
phin Quest, Waikola, Hawaii, U.S.

Judges Choice Award win-
ner: Disneyland Hat, The Disney-
land Resort, Anaheim, California, 
U.S.

Family Entertainment Center 

(FEC)
North America winner: Fun-

spot America, Orlando, Florida, 
U.S.; International winner: Skem-
mtigardur Smaralind, Iceland.

Best New Product
Impact Award recognizes 

the best new product or service in 
the amusement parks and attrac-
tions industry.

Major Theme/Amusement 
Park Ride/Attraction winner: 
Skyrush, Intamin, Glen Burnie, 
Maryland, U.S.;

Kiddie Ride/Attraction win-
ner: Sky Tykes, Ropes Courses, 
Inc., Allegan, Michigan, U.S.;

Waterpark Ride/Attraction 
winner: Hydromagnetic Mam-
moth, ProSlide Technology Inc., 
Ottawa, Ontario, Canada;

Family Entertainment Cen-
ter Ride/Attraction winner: 
Thunder Volt Speedway Gas Go-
kart operating system, Amuse-
ment Products, Chattanooga, 
Tennessee, U.S.;

Coin-Operated Kiddie Ride 
winner: Skatebart, MPGroup Srl- 
Dedem Automatica, Reggio Emil-
ia, Italy;

Technology Applied to 
Amusement winner: SilkGel, 
WhiteWater West Industries 
Ltd., Richmond, British Columbia, 
Canada;

Coin-Operated Arcade and 
Redemption Equipment winner: 
Stinky Feet, Bob’s Space Racers, 
Inc., Daytona Beach, Florida, U.S.;

Revenue & Admission Con-
trol/Wristbands/RFID Technol-
ogy winner: Q-Band, Lo-Q plc, 
Twyford, Berkshire, U.K.;

Services/Equipment and 
Supplies winner: Avius Optimus, 
Avius, Bournemouth DORS, U.K.;

Arcade Video Game or 
Prize Dispensing Attraction 
winner: Dark Escape 4D, Namco 
America Inc., Elk Grove Village, 
Illinois, U.S.;

Games and Merchandise 
winner: GSX, Picsolve Interna-
tional Ltd., Orlando, Florida, U.S.;

Food Services winner: Robo-
fusion Frozen Yogurt/Ice Cream 
Single Arm Kiosk, RoboFusion 
Inc., Charleston, South Carolina, 
U.S.;

Show Production & Enter-
tainment/Displays winner: RT-
ES4 Retrofit 90-watt Luminaire, 
Crossroads LED LLC, Owasso, 
Oklahoma, U.S.

Best Exhibit at IAAPA
Attractions Expo 2012
Image Award given to the 

best exhibit based on booth de-
sign, branding, staffing and over-
all appeal at IAAPA Attractions 
Expo. 

100 – 299 square feet win-
ner: Themendous, Union City, 
New Jersey, U.S.;

300 – 599 square feet win-
ner: Hopkins Rides, Richmond, 
British Columbia, Canada;

600 – 1,099 square feet win-
ner: Funtopia, Sofia, Bulgaria;

1,100 + square feet winner: 
Daniels Wood Land Inc., Paso 
Robles, Calif., U.S.

RINGS
  Continued from page 49
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LAS VEGAS, Nev. — The Showmen’s League of Amer-
ica’s annual Convention and Exhibitor’s Lounge was held 
Nov. 26-28, in Las Vegas, and by all accounts the event was 
a success.

“Vegas was a great success,” said Chris Atkins, the 
SLA’s incoming president. “Sam (Johnston) did a great job 
in planning this year’s event.”

Atkins took over the reins as president of the organiza-
tion from Sam Johnston during the annual meeting. 

Johnston said there were 55 exhibitors participating in 
the tabletop exhibitor’s lounge and that it was well attended.

“We had our annual meeting, memorial service and our 
banquet and ball,” he said. 

A big surprise for visitors to the banquet and ball was a 
visit from the elephant Tai, the star in the movie “Water for 
Elephants,” based on a novel by Sara Gruen. 

“It was quite a hit,” Johnston said, “for people to walk 
in and see Tai standing there. Everyone was able to get their 
photos taken with Tai if they wanted.”

Johnston was also able to present his 2012 travel expe-
riences to attendees of the banquet and ball. He visited 45 
carnivals over a three-month period last summer. 

“I was promoting the Showmen’s League,” he said. 
“And, as far as support, I would say 99 percent of the shows 
I visited support the league completely. But, turning that 
support into enough support to keep the SLA alive is an-

other question.”
Johnston said the SLA has not been able to elevate its 

fund raising to a point to make the organization completely 
viable. 

“We need to find a way to bring in more money,” he 
said. “This is the first year in a while that we went into our 
Vegas event in the black. Now, whether we came out of the 
Vegas event that way, I still don’t know.”
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2013 IAFE chair took 
reins at 2012 annual
November convention

LAS VEGAS, Nev. — Mar-
lene Pierson-Jolliffe, CEO of the 
State Fair of West Virginia,  Lew-
isburg, was elected the 2013 
chair of the International Asso-
ciation of Fairs and Expositions 
(IAFE) during the final business 
session of the 122nd IAFE An-
nual Convention.

The convention was held 
Nov. 25-29, 2012.  

Pierson-Jolliffe has served 
as CEO at the Fair of West Vir-
gina since November of 2004.  
Prior to becoming fair manager,  
she was assistant manager and 
sales & marketing coordinator 
for the fair from 1989-2003.  Be-
tween her stints with the state 
fair,  Pierson-Jolliffe served as 
the executive director of the 
Greater Greenbrier Chamber of 

Commerce in Lewisburg, 
W.Va. 

“I’m extremely 
proud of our staff for 

receiving so many 
awards among the 
tough competition 
we face within the 

various categories.”
—Wisconsin Sate Fair Park CEO 
Rick Frenette on the fair winning 
31 awards at the IAFE meeting.

SLA has successful 2012 convention,
looking toward its 100th anniversary
STORY: Pam Sherborne
psherborne@amusementtoday.com

Quoted

4See SLA, page 55

2012 York Fair 
enjoys 13 percent 
attendance increase
STORY: B. Derek Shaw
Special to Amusement Today

YORK, Pa. — The York Fair 
showed a 13 percent increase 
in attendance mostly due to the 
mild weather and no precipita-
tion nine days out of the 10-day 
run. “We had the kind of fair we 
have been wishing for. Good 
luck and great planning are 
cousins, but nothing beats fan-
tastic weather,” said York Fair 

4See YORK, page 52

The Showmen’s League of America inducted Chris At-
kins, left, as the 2013 president during the association’s 
annual event in Las Vegas, Nov. 26-28. Atkins received a 
congratulations from his father, Tom Atkins, a past SLA 
president, during the annual meeting. 
COURTESY JOE BURUM

The 2012 York Fair drew 642,363 visitors, up 13 percent from last year. 
Deggeller Attractions provided the midway area with 52 rides, shown 
here. COURTESY TOM WALES
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The Clay County Fair, Spencer, Iowa, re-
ceived six awards from the International Asso-
ciation of Fairs and Expositions (IAFE) at the 
122nd Annual IAFE Convention, Nov. 25-29, 
2012 Las Vegas.

The IAFE awards program allows member 
fairs to enter competitions based on competi-
tive exhibits, agricultural education, sponsor-
ships and communications. The entries are 
evaluated and judged by teams of industry 
leaders.

For the awards program, the more than 
3,000 member fairs of the IAFE are split into 
five categories based on attendance. The Clay 
County Fair competes in Division 3, which is 
limited to fairs across the globe with an atten-
dance of 250,000-500,000.

Clay County Fair Manager Jeremy Par-
sons, who currently serves as vice chair of the 
IAFE Young Professionals Initiative steering 
committee, received recognition as a McKoy 
Scholarship recipient. McKoy Scholarships, 
named after State Fair of Texas CEO Errol 
McKoy, are given to students enrolled in the 
IAFE Institute of Fair Management.

The next Clay County Fair is set for Sept. 
7-15, 2013.

•
The International Association of Fairs 

and Expositions awarded the Nebraska State 
Fair, Grand Island, six first place awards during 
its annual convention. 

This is the third year for the fair to be in 
Grand Island, having been relocated from Lin-
coln, Neb.

“I think people from all over Nebraska know 
we have an outstanding fair here but it’s good 
to be recognized by your peers from across the 
country and the world,” Executive Director Jo-
seph McDermott was quoted in a local news 
article after the awards were presented. 

The 2013 dates for the fair are Aug. 23-
Sept. 2.

•
The awards continue to pile up for the Wis-

consin State Fair, held each summer near Mil-
waukee. Fair office officials announced that the 
event won 31 awards at the 122nd annual IAFE 
convention.

The total marks the highest number of 
awards the fair has received in the history of 
the convention.

“I’m extremely proud of our staff for receiv-
ing so many awards among the tough compe-
tition we face within the various categories,” 
said State Fair Park CEO Rick Frenette after 
receiving the awards. “Awards like these are 
a source of pride and encouragement for our 
staff at a key time during our planning for the 
2013 Fair, and are something our fairgoers and 
partners can be very proud of.”

The Wisconsin State Fair also won first 
place for Best Advertising Campaign in the 
largest and most competitive division, which is 
for fairs with attendance of 500,000 to 1 million.

•
The Illinois Farm Bureau is asking for the 

Illinois State Fair to be held one week earlier. 
Farm Bureau delegates meeting in Chicago 
passed a resolution requesting the change.

If the fair were held earlier, there would 
be less conflict with the state’s school students 
who show livestock at the fair.

Illinois Agriculture Director Bob Flider said 

in a local news report that he’s taking the sug-
gestion seriously, but he makes a change sound 
unlikely. 

Obstacles include potential conflicts with 
county fairs across the state, and the ever-en-
croaching earlier start to the school year. 

The State Fair traditionally begins on the 
second Friday of August and runs 10 days.  In 
2013, it’ll be Aug. 9-18.

 •
A proposal to make the Lyon County Fair, 

Marshall, Minn., a free fair was discussed dur-
ing a regular meeting of the Lyon County Board 
last month.  County commissioners heard both 
a report and appropriations request, but com-
missioners opted for more discussion rather 
than taking immediate action.

Fair officials reported that the 2012 event 
had a good response and good attendance at 
special events like the rodeo and demolition 
derby, although the weather didn’t cooperate 
for a draft horse show. Fair organizers wanted 
to get more people to attend the fair. They feel 
a free admission would do that.

However, a free fair would require more 
funding from the county, to help offset the 
revenue that is currently brought in by parking 
fees, they said. The fair board was requesting 
county appropriations of $40,000 for 2013.

•
A nonprofit association was selected to run 

the 2013 Tennessee State Fair after another 
bidder said it wasn’t ready to make a formal 
presentation.

The Tennessee State Fair and Exposition 
Commission, a state agency, picked the Ten-
nessee State Fair Association to operate the 
fair next September. The commission also said 
it hopes eventually to start designating a fair 
operator for multiple years rather than a year 
at a time.

The Tennessee State Fair Association also 
ran the 2011 and 2012 fairs.

Metro Nashville’s Fair Board still controls 
use of the Tennessee State Fairgrounds and 
must decide whether to lease the site to the 
state fair association next year. And the state 
and the association still need to put together a 
written agreement.

•
The South Florida Fair, West Palm Beach, 

set for Jan. 18-Feb. 3, 2013, has a full sched-
ule of events. From top name entertainment to 
roving, free entertainment, there will be some-
thing for everyone this year.

Some of the 2013 entertainment includes 
new attractions such Elephant Encounters. 
There will also be a variety of community events 
such as the Community Creative and Crafts ex-
hibit and the Fair’s Starz of the Future, a talent 
competition. 

The Hambone Express racing pigs will be 
back as will the petting zoo and pony rides, 
Denny the Clown, and model railroad exhibits. 

Wade Shows will provide the midway with 
more than 200 rides, games and attractions.

The fair is offering a pre-opening Ride-A-
Thon this year set for Thursday, Jan. 17. The 
carnival will open for a sneak preview from 5-10 
p.m. that evening. Admission will be $10 with 
a coupon from www.southfloridafair.com. All 
rides will be included in that admission as well 
a fireworks show.

midwaylights
COMPILED: Pam Sherborne, psherborne@amusementtoday.com

President Gene Schenck.
The 248th edition, that 

started the Friday after 
Labor Day, drew 642,363 
visitors to the 85-acre site, 
surpassing Allentown that 
drew 535,000 and Blooms-
burg with 416,613 after a 
one year absence due to ex-
tensive flooding following 
Tropical Storm Lee in 2011. 
Typically these three East-
ern Pennsylvania fairs jock-
ey for the top attendance 
honors each year, out of a 
field of 114 fairs and carni-
vals throughout the Com-
monwealth. There is no 
state fair held in the Key-
stone State, although the 
indoor January Pennsylva-
nia Farm Show has been 
considered the equivalent. 
York Fair attendance was 
up by about 75,311 over the 
10-day run. 

Most days, York Fair at-
tendance was in the 30,000 
to 60,000 range with open-
ing day being the best ever 
with 50,718. The final week-
end was strong with 91,449 
on September 15 and 88,357 
on September 16 respec-
tively. 

The 2012 York Fair 
was their third year of re-
designed midways. “Our 
General Manager, Mike 
Froehlich has been clean-
ing up the pathway bottle-
necks and making a more 
open, wider midway en-
vironment with tables for 
families to sit down to eat. 
Changing a fair worries 
people when you start, but 
they’re warming up to it. 
People seem to really like 
the fair again and many 
of them kept coming back 
during the week,” said 
Schenck.  

Back for a second run 
was Deggeller Attractions 
with 52 rides on two mid-
ways. This compares with 
50 the Stuart, Florida ride 
operator brought to the 
Maryland State Fair and 60 
to the Virginia State Fair. 
“Deggeller did another 
great job for us this year. 
The partnership is a good 
one. Customers even com-
mented on the great con-
dition of the rides,” said 

Schenck. He continued, 
“We have some challenges 
related to when the rides 
open. If the Fair opens at 
noon, but the riders show 
up hours later, you can’t 
justify a noon start for the 
rides. I think it’s a commu-
nications issue. We need to 
estimate when there will 
be enough riders and then 
let everybody know when 
the rides come on — that 
means advertising, signs 
at gates, pass the word so 
people aren’t disappointed. 
We can make good business 
decisions and also make the 
customers happy if we pass 
the word properly.”

When asked about one 
of their entertainment chal-
lenges, Schenck said “We 
seem to have the ‘Fair-
ground Fun’ stuff nailed 
down. People liked the 
on-grounds experience. 
The hard part now is the 
big shows on the Toyota 
Grandstand. Do we need 
more shows or fewer shows 
with bigger stars? – that’s 
always the puzzle.” The 
grandstand featured Jeff 
Dunham, REO Speedwag-
on, Blake Shelton, area high 
school Bands on Parade, R5 
and All Star Weekend mu-
sically along with Tommy 
Peterson’s Hell Drivers 
Thrill Show and two morn-
ings of harness racing.   

Food is always a major 
component of any fair and 
York is no exception. Of the 
250 vendors, 117 were food 
concessions. (This does 
not include any that travel 
with Deggeller). Schenck 
commented about the re-
lationship the fair has with 
concessionaires, “The same 
food vendors who criticize 
us when we don’t renew a 
stand complain about too 
much competition making 
it hard for them.”  Continu-
ing, he said, “It’s interesting 
that some vendors say they 
lost money and their sec-
ond complaint is we don’t 
allow them to renew early 
enough. They are business 
partners, and we need to 
improve that relationship 
for everyone’s benefit.” 

The York Fair is Ameri-
ca’s oldest fair, dating back 
to 1765. 

YORK
  Continued from page 51
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Seen at the 
2012 IAAPA 
Attractions Expo

ORLANDO, Fla. – The 
carnival industry is always well 
represented at the IAAPA 
Expo. They are on the trade-
show floor shopping for rides, 
games and equipment. And, 
they are surely on hand during 
the Carnival and Showmen’s 
Reception, held traditionally 
on the Wednesday evening 
during the Expo. 

This year the reception 
was held at the convention 
center and offered food, bev-
erages and a great time for 
visiting.

The following are some 
photos from last November’s 
IAAPA Expo.

AMUSEMENT TODAY
PHOTOS

PAM SHERBORNE

A group of Australian 
showmen stopped by to 
visit the Mondial World 

of Rides booth during the 
2012 IAAPA Expo. From 

left, are Stan March, March’s 
Amusements; Lionel Brown, 

Brown’s Amusements; 
Michele and husband Keith 
Emmett, U.K. reps for Mon-
dial; and Max Laurie, Laurie 

Amusements.

Also finding time for fun during the reception, are, from left, 
Mary Chris Smith, Allied Specialty Insurance; Ramon Rosa-
rio, Zamperla; and Annie Shugart, Allied Specialty Insurance, 
and sister to Mary Chris Smith.

Here, from left, are Bobby Hauser, West Coast Amusements; 
Sam Johnston, Funderland Amusement Park; and Joe Bu-
rum, executive secretary, Showmen’s League of America, so-
cializing during the carnival reception.

Dale Hershberger, 
left, Audio Innovators, 
and Bill Owen, Mucnie 
Novelty, share a few 
laughs at the recep-
tion.

Guy Leavitt, left, 
Ray Cammack 

Shows, and David 
Margulies, The Mar-
gulies Communica-
tion Group, Dallas, 
catch up on times 

during the carnival 
reception. 

Outdoor Amusement Busi-
ness Assocation’s President 
Robert Johnson and his wife, 
Alex, find a brief moment for 
each other during the IAAPA 
Expo’s Carnival and Show-
men’s Reception.
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SLA 
  Continued from page 51

During the 2012 annual 
International Independent 
Showmen’s Association trade 
show, held in February at Gib-
sonton, Fla., SLA members 
held a long-range planning 
meeting. 

“That was one of the best 
things we have done in a long 
time,” Johnston said. “We plan 
to do that again next month.”

Atkins said he was excited 
to come into the organization 
as president during the 100th 
anniversary. He has several 
plans he hopes to implement 
during the year. One of those 
is to create an annual spring 
event.

“We are planning a St. Pat-
rick’s Day party at our offices 
in Chicago,” he said. “It will 
take place March 15-16. We 
want to open our office to our 
members and non-members 
alike. We also want to have a 
float in the St. Patrick’s Day 
parade in Chicago. We are still 
working on that.”

Another thing he plans to 
do for the 100th anniversary 
during the Las Vegas event is 
to hold a “Show People Have 

Talent” contest. 
“We would create a web-

site for that and people could 
go on and sign up,” Atkins 
said. “It would be a fund rais-
ing event that would take 
place during the Vegas con-
vention.”

For the past several years, 
the organization has held a 
dance competition. This year’s 
winners were Ron and Marie 
Thomas with first place. Sec-
ond place went to the Interna-
tional Association of Fairs and 
Expos President and CEO Jim 
Tucker and his wife Nancy. 
Johnston and his wife, Gail, 
came in third.

The IAFE’s annual con-
vention runs at the same time 
as the SLA’s event in Vegas. 

“We just want to give peo-
ple another reason to come to 
our Vegas event,” Atkins said.

Johnston said the SLA is 
very proud to have Atkins as 
president for the 100th anni-
versary.

“He has a long history 
with the association,” John-
ston said. “His father, grand-
father and uncle are all past 
presidents.”

Chris Atkins, right, incoming Showmen’s League of America 
president,  and Sam Johnston, outgoing SLA president, rec-
ognize each other during the annual SLA event in Las Vegas, 
Nov. 26-28. COURTESY JOE BURUM
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          Inventory
          Safety

• Food Operation & Management
          
• Marketing & Advertising• Marketing & Advertising
      PR & Social
      Digital & Web

Let’s Talk –  Confidentiality  is Assured
Call:  623-396-5667   or 

Email to:   opportunity@RCSfun.com

• Transportation
          Logistics
          Drivers

• Mechanical

• Electrical

• IT/Technologies
      Networking

Where Do You Fit?

Ray Cammack Shows
“Our Family is Growing”

op•por•tu•ni•ty noun
1 - a favorable juncture of circumstances

2 - a good chance for advancement or progress
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1999 TYPHOON COASTER 
 $750,000

LEIBHERR CRANE 1-60/2 
 $450,000

MFG: Top Fun
CONTACT FOR MORE DETAILS

MODEL 1060/2 LOW HOURS!
CONTACT FOR MORE DETAILS

Contact Ben Pickett: 602 763-0536 - ben@rcsfun.com
Equipment for Sale*

Ray Cammack Shows

*Some Financing available for qualified buyers Go to www.RCSFUN.com for more information.

MFG: SCHANTZ - CONTACT FOR MORE DETAILS

MUSTARDS HOTDOG STAND
$50,000

MGF: OTTOBACHER
CONTACT FOR MORE DETAILS

SUGARBABES POPPER
$59,000

CONTACT FOR MORE DETAILS

38’ Toy Hauler - 3 Slides
$20,000

Family Floor Plan - 3 Bdrm / 2 Bath / 1-Slide
CONTACT FOR MORE DETAILS

2003 5th Wheel Travel Unit
$42,000

CONTACT FOR MORE DETAILS

F 80’s Kids Ride
$17.500

CONTACT FOR MORE DETAILS

Mini Himalaya Kids Ride
$25,000

CONTACT FOR MORE DETAILS

Mini-Bumper Boats Kids Ride
$25,000

2007 - Pirates - Aladdin - Airport 
3 Kids Rides on a Single Trailer 

$100,000

ALSO....
Various Bunkhouses
Available for Sale!!!

Fully
Refurbished!

Discounted!

FRESH
PAINT!

NEW
CANVAS! FRESH

PAINT!NEW AXLES

& TIRES!

BEST DEAL!!!

Trailer Included
CONTACT FOR MORE DETAILS

11oct12 Bil
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AmusementToday.com

AUCTIONS EQUIPMENT OPPORTUNITIES SERVICES
MARKETPLACE

AUCTION

Call Len or John
(908) 526-8009

FAX: (908) 526-4535

Bumper Cars (24 cars) 40x80 (SBF) ...$125,000

Twister/Maverick (Moser)  ....................$599,000

Drop Tower T/M (ARM)  ......................$249,000

Super Truck (SBF)  ...................................$19,900

Ali Baba T/M (ARM)  ............................$249,000

Scooter 1800 T/M (Majestic)  .............$224,000

Crazy Bus T/M (Zamperla)  ....................$99,000

Tornado T/M (Wisdom)  ........................$99,000

Drop Tower (Moser)  ..............................$89,000

Americana Carousel 28’ (Chance)  ....$119,000

Traffic Jam T/M (SBF)  ..........................$219,000

1989 Orbiter T/M  ................................$205,000

Sea Ray T/M (Mulligan)  .......................$249,000

Bear Affair  ................................................$44,000

Baja Buggy T/M (Zamperla)  ................$59,000

High Flyer (ARM)  ..................................$189,000

Deluxe Sizzler T/M (Wisdom)  ..............$99,000

Crazy Surf P/M 60ft. tall 18 people (Sartori)  

....................................................................$99,000

May 2010     AMUSEMENT TODAY   39

www.AmusementToday.com

CLASSIFIEDS
To place an ad call (817) 460-7220

Call Len or John
(908) 526-8009

FAX: (908) 526-4535

Spin out T/M (Huss) ...................$299,000         

Twister/ Maverick (Moser) .........$599,000

Drop Tower T/M (ARM) ..............$299,000

Rio Grande (Zamperla) ................$19,000

Crazy Dance (Fabbri) .................$325,000

Scooter 1800  T/M (Majestic) ....$224,000

Crazy Bus T/M (Zamperla) ..........$99,000

Tornado T/M (Wisdom) ................$99,000

Drop Tower (Moser) .....................$89,000

Americana Carousel 28’ (Chance) ...$119,000

Traffic Jam T/M (SBF) ................$219,000

1989 Orbiter T/M .......................$205,000

Truck Stop (Zamperla) .................$18,000

Sea Ray T/M (Mulligan) .............$249,000

Kamikazi T/M (Fabbri) ...............$149,000

Mini Rocking Tug T/M (Zamperla) .....$49,000

Dizzy Dragon (Sellner) .................$54,000

Power Surge T/M (Zamperla) ....$349,000

FoR Sale FoR Sale

LOOPING COASTER

Launch Loop Shuttle Coaster
Arrow Dynamics all steel with
G-Force 4, 56’ high x 635’ long

Built 1977, Excellent condition in 
Indiana. $200,000

For photos and details:
ralph@vestil.com
22 Other Rides

www.funspotpark.com
Angola, Indiana

eMploYMenT
Smokey Mountain 
Amusements Inc.

needs Ride Help - In All  Departments
Ride Superintendent - For Green Unit

Electrician - For Green Unit
Contact: 

Brian (Beaver) Bitner
(919) 272-5627

Billy Clark - (863) 738-1689
Winter Quarters Now Open!

(843) 362-0022
 

TFN

SLIDES
Wanted used 90+ft. slides,

portability not needed.
 

FUNHOUSES
Wanted used “Carnival Funhouses”,

mobility not necessary
 

Contact Sunny (612) 332-5600
TFN

eQUIpMenT WanTed

GAMES FOR SALE

1. SKEE BALLS
2. CLAW MACHINES

3. STACKERS
4. SPORTS ARENAS

5. AIR HOCKEY TABLES
6. POOL TABLES
7. VIDEO GAMES

QUARTERTIME AMUSEMENTS

Call Michael: (410) 358-8311

September 2009     AMUSEMENT TODAY   39

www.AmusementToday.com

CLASSIFIEDS
To place an ad call (817) 460-7220

Call Len or John
(908) 526-8009

FAX: (908) 526-4535

Eclipse -Fabbri T/M= ..................$399,000

Sky Master -ARM T/M ................$179,000

Drop Tower -ARM T/M ...............$399,000

Rio Grande- Zamperla T/M ..........$19,000

Chaos -Chance T/M .....................$99,000

Scooter 1400 -Majestic T/M .......$109,000

Crazy Bus -Zamperla T/M ............$99,000

Tornado -Wisdom T/M ...............$129,000

Orient Express -Wisdom ............$139,000

Turbo Force -Zamperla T/M .......$199,000

Americana Carousel 28’ .............$199,000

Traffic Jam -SBF T/M .................$219,000

Funny Freight T/M ........................$29,000

Kiddie Scrambler -Eli T/M ...........$ 29,000

 Drop Tower 806- Moser T/M .......$99,000

Kamakazi -Fabbri T/M ................$149,000

Sellner Apple T/M .........................$29,000

GAMES FOR SALE

1. SKEE BALLS
2. CLAW MACHINES

3. STACKERS
4. SPORTS ARENAS

5. AIR HOCKEY TABLES
6. POOL TABLES
7. VIDEO GAMES

QUARTERTIME AMUSEMENTS

Call Michael: (410) 358-8311

FoR Sale FoR Sale

AMUSEMENT TODAY’S
Classified pages close the 10th of 

month prior to the issue date.
Rates:

•Regular classified ad–
$20 minimum up to 30 words; 

$1 per additional word.
•Display classified ad –$50
per column inch. A 1-point
rule will appear around ad.

•Company logos, screens and 
reverses also are available on

display ads upon request.

claSSIFIed 
deadlIneS

AT CLASSIFIEDS
YOUR USED RIDE MARKETPLACE

P.O. Box 5427
Arlington, Texas 76005-5427

•
(817) 460-7220

Fax (817) 265-NEWS (6397)
•

We accept:

East Coast Beach Location

12 Rides
13 Games

Profitable, owner looking to diversify 
with existing operations.

If interested, please contact:
Len Soled

Rides-4-U, Inc.
(908) 526-8009

LOOPING COASTER

Launch Loop Shuttle Coaster
Arrow Dynamics all steel with
G-Force 4, 56’ high x 635’ long

Built 1977, Excellent condition in 
Indiana. $200,000

For photos and details:
ralph@vestil.com

AMUSEMENT 
TODAY

CLASSIFIEDS
YOUR 

USED RIDE
MARKETPLACE

eMploYMenT
Smokey Mountain 
Amusements Inc.

needs Ride Help - In All  Departments
Ride Superintendent - For Green Unit

Electrician - For Green Unit
Contact: 

Brian (Beaver) Bitner
(919) 272-5627

Billy Clark - (863) 738-1689
Winter Quarters Now Open!

(843) 362-0022
 

TFN

SLIDES
 

Wanted used 90+ft. slides,
portability not needed.

 
FUNHOUSES

 
Wanted used “Carnival Funhouses”,

mobility not necessary
 

Contact Sunny 612 332-5600

AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM

TFN

eQUIpMenT WanTed

FoR Sale

SeRVIceS

ELI #5 FERRIS WHEEL
Serial# 1161-69

G/M, sand blasted
ready for repair and paint

45-foot trailer

$6,000 cash

Call John Fanelli
(978) 343-4881

For Sale: 1987 Huss Condor
Great Condition.

Tower rehabbed in 2004.
P/M. Excellent ride for 

mid-sizedpark.
Ride is operating and available 

October 1st.
Location - Eastern USA.

•
99-year-old Carousel w/1924 Wurlitzer 
organ. Located in USA. Major rehab 
in 2004. Indoor location. Available 

September 2009.

Four rows, 35 jumpers, 23 standers, 
2 chariots.

Available through International Ride 
Management

Call (609) 920-0252 or (609) 827-1316

Communications

®

Can
and

help grow your business?

YOU   BETCHA!
Ask us how you can tap into over 
250 million potential customers.

affinitymm.com/twitterbook

Publication & Ad Design
Point-of-Purchase Materials Design
Web & Flash Design
TV & Radio
Whatever Your Project Calls For

www.affinitymm.com

info@affinitymm.com

(817) 564-3843

TO SIGN UP FOR
THIS FREE NEWS SERVICE

GO TO WWW.AMUSEMENTTODAY.COM

FoR Sale FoR Sale

2 Bob Space Racers 
Vertical Water Race Games

1 14-player, 1 12-player park models 
in mint condition.

Retiring - Priced to Sell!
Great price. Call (718) 266-8384 or 

(718) 614-0597

1998 TM Chance Gondola Wheel 
$410,000 - Completely rebuilt July 

2009. All eight motors and gearboxes 
are made to 100% / over 6,000 new 

LED lights, new electrical wiring, new 
PIC drive. All updates. 

Please call Gene Dean: (978) 375-2542
or e-mail gedean@msn.com

SUBSCRIBE TODAY STAY INFORMED

SUBSCRIPTION FORM
New Subscription
Renewal
Change of Address

One Year $50 $70
Two Years $90 $130
Three Years $130 $190

Payment Enclosed

Charge to Credit Card:

USA OUTSIDE USA

CREDIT CARD NUMBER

NAME AS IT APPEARS ON CARD (Company Name and/or Cardholder Name)

TELEPHONE NUMBER (REQUIRED)

EMAIL ADDRESS

SIGN ME UP FOR FREE EMAIL NEWS
EXTRA! EXTRA! YOUR DESKTOP EDITION

EXPIRATION DATE 3-4 DIGIT SECURITY CODE

FREE
NEWS!

TO SUBSCRIBE

FIRST AND LAST NAME

ADDRESS

CITY, STATE, ZIP CODE (or Province and Postal Code)

COUNTRY

COMPANY NAME

MAIL THIS FORM TO: AMUSEMENT TODAY • P.O. BOX 5427 • ARLINGTON, TEXAS 76005 USA
FAX THIS FORM TO: 817.265.6397 • SUBSCRIBE ONLINE: www.amusementtoday.com

I WANT TO HELP BY MAKING A TAX DEDUCTABLE DONATION IN THE AMOUNT BELOW TO 
THE NATIONAL ROLLER COASTER MUSEUM AND ARCHIVES. MORE INFO: ROLLERCOASTERMUSEUM.ORG

QUESTIONS? CALL AT: 817.460.7220

MAKE A
DONATION

PRESERVING
ROLLER COASTER

HISTORY $10 $25 $50 OTHER AMOUNT: $

YES!

RECEIVE 14 NEWS-PACKED ISSUES PER YEAR

www.amusementtoday.com

For Sale: Waterslide molds from 
reputable company. Four complete 
systems ready for production with 
two additional systems available.

Please contact aislides@gmail.com
MAY

BINGO / BEANO
wanted for Bangor State Fair, Bangor, 
Maine 7/30-8/8 and Skowhegan Fair, 
Skowhegan, Maine 8/12-8/21. Call 

Gene Dean - Fiesta Shows
(978) 375-2542

JUN

Canned Spiel Repeaters
Great for game booths and ride queue 

lines. Complete with 24-watt amp 
and weather-tight speaker. Up to four 
2-minute custom sayings or one self-

repeating custom canned spiel.

$350 - Go to www.ACsound.net for 
more information or call Anthony at 

(865) 742-1394
MAY

AMUSEMENT  TODAY
CLASSIFIEDS

YOUR USED RIDE
MARKETPLACE

AMUSEMENT TODAY’S
Classified pages close the 10th of 

month prior to the issue date.
Rates:

•Regular classified ad–
$20 minimum up to 30 words; 

$1 per additional word.
•Display classified ad –$50
per column inch. A 1-point
rule will appear around ad.

•Company logos, screens and 
reverses also are available on

display ads upon request.

claSSIFIed 
deadlIneS

AT CLASSIFIEDS
YOUR USED RIDE MARKETPLACE

P.O. Box 5427
Arlington, Texas 76005-5427

•
(817) 460-7220

Fax (817) 265-NEWS (6397)
•

We accept:

SeRVIceS
J&D Carnival Services offering ser-

vices to you for a low, low price.

We offer the following services:
•Ride setup

•Ride tear down
•Ride painting
•Ride washing

•Ride repair work
•Concession  cleaning

•Concession work
and much, much more.

We will travel the East Coast. Our 
office hours are M-F 8 a.m. - 5 p.m., 

Saturday 9 a.m. - noon.

Call (207) 825-3944 ask for Jamie or 
Danielle. Or call our cell at  

(207) 659-4069.

We travel the East Coast. Our  
office hours are M-F 8 a.m - 5 p.m., 

Saturdy 9 a.m. - noon.

LOOPING COASTER

Launch Loop Shuttle Coaster
Arrow Dynamics all steel with

G-Force 4, 56’ high x 635’ long
Built in 1977, excellent condition in

Indiana. $120,000
For photos and details:

ralph@vestil.com
22 Other Rides

FOR SALE

KIDDIE RIDES FOR SALE
Turtles:$7,500
Hampton Cars: $8,000
Space Train: $4,000
Little Dipper Coaster: $7,000 
Sky Fighter $7,000
 
ADULT
Paratrooper: $24,000
Troika: $65,000
Calypso: $22,000
Majestic Bumper Cars: $8,000
House of Glass Maze $3,000
Dual Flume Water Slide $15,000
Bayern Curve $28,000
Zyclon Coaster $80,000

ralph@vestil.com
Angola, Indiana

S&S Sky Sling - 2003
225’ 6 seat, 120/hour.  
Rehab 2012 included new cable 
grips, lap bars, lift cables & power 
cables. Needs new shot valve. 
Available as complete ride or tow-
ers only. 
$175,000 negotiable.  

emashburn@frontiercity.com

FOR SALE

FOR SALE FOR SALE

SERVICES

Find us on Facebook
facebook.com/amusementtoday

2008 CAPCO CENTER TRAILER

Like-new condition, 18’x8’, removable 
hitch, all hydraulic, goes to ground level, 
extra awning lights.

$40,300

Call EJ Dean (978) 375-2542

FOR SALE
“60 Horse Chance Grand Carousel- 
Outside row of Bradley & Kaye horses. 
2 loads (4 pup trailers) $425,000

2008 Tivoli Remix II, T/M. Excellent 
Condition $490,000

Call EJ Dean 978-375-2542”

USED SMART BALLS
13 large - $800.00 ea
4 small - $500.00 ea
Many other redemption games
Contact Ralph in Indiana
e-mail:  Ralph@vestil.com

DATEBOOK

JANUARY 13–18, 2013
AIMS International Safety Seminar & Certification
Doubletree by Hilton | Orlando, Fla.

•
JANUARY 27 –  FEBRUARY 1, 2013
NAARSO 26th Annual Safety Forum
Pigeon Forge, Tenn.

SMOKEY MOUNTAIN AMUSEMENTS 
INC. Needs Ride Help In All  
Departments: 
Works in Bahamas until March 1 - must 
have passport 
Ride Superintendent - For Green Unit.  
Electrician - For Green Unit.
Contact:  
Brian (Beaver) Bitner
(919) 272-5627
Billy Clark
(863) 738-1689

Zebec Diamond Rafts for Sale; 
80 brand new 78” Diamond shape 
Rafts/Tubes from Zebec. Custom made 
with heavy duty reinforcing.  Still in 
Boxes.  We cannot use (Changed our 
ride). Made in USA with heavy-duty 
reinforced fabric.  Constructed w/ two 
layers of reinforced fabric and thick 
closed cell padding for extra durability 
and comfort, welded seams (not glued) 
with 8 each webbing strap handles and 
XL-40 Wear Protection. Our cost was 
$875 each. Sell in quantity for $ 700 
each. 

For additional info please email us 
at plbarton@mountaincreek.com  by 
phone at 973-864-8068

OPPORTUNITY

WHITEWATER 10 YEAR INSPECTIONS
3rd party insurance and safety inspec-
tions. California QSI inspections. Former 
Disney Safety Manager. Amusement and 
waterparks.
www.safetycertify.com
(916) 772-2698

FOR SALE
Paratrooper
$24,000
Indiana Location
Ralph@vestil.com
 
OTHER RIDES AVAILABLE

Follow us on Twitter
twitter.com/amusementtoday

Check out the latest premium new and used rides at: 
facebook.com/internationalridesmanagement
or call (609) 425-1220 to receive a current list.

Travel and make money. For 37 success-
ful years, we have been doing comput-
erized handwriting analysis at major fairs 
/ festivals. Strong route, equipment and 
training - $150,000.

Contact Jack (352) 212-7771

www.landrysinc.com

Please send resume and cover letter  
to shebert@ldry.com

Excellent opportunities are available 
for energetic and goal oriented 
candidates interested in a career 
with the Landry’s, Inc. family – one of 
America’s largest dining and enter-
tainment companies!

• FACILITIES MANAGERS
• FOOD & BEVERAGE MANAGERS
• RIDE MECHANICS
• BIOLOGISTS
• CHEFS

We offer health and dental benefits, 
amazing employee discounts on 
food and retail, paid vacation, and 
relocation assistance available! EOE

FOR SALE

OPPORTUNITY

amusementtoday com

For breaking 
news, videos and 
more, visit us at:
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