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Harold Hudson
honored with

AIMS Intl. 
Safety Award 

SEE PAGE 45

Harold Hudson
INSIDE:

NEW ORLEANS, La. — The 2016 World Water-
park Association (WWA) annual convention may be 
located in "The Big Easy," but educational sessions of-
fered during the show will feature some of the hard-
est and most challenging elements of operating a wa-
ter park.

But it won't be all work for WWA members and 
attendees during this year's event, set for October 11-
14, at the Hilton New Orleans Riverside and the Er-
nest N. Morial Convention Center.

WWA offi  cials are expecting a strong, enthusias-
tic turnout for this year's show.

"This year’s educational program, combined 
with our fantastic location, promises to deliver a one-
of-a-kind experience for attendees," said Rick Root, 
WWA president. "We continue to focus on evolving 
our WWA Show off erings to better assist our mem-
bers in safely growing their businesses and enhanc-

ing their guest experience."
Along with the educational program, the conven-

tion also presents a trade show and supplies ample 
networking opportunities.

The WWA trade show, set for 12:30-6 p.m., 
Wednesday, Oct. 12, and 11 a.m.-3:30 p.m., Thursday 
Oct. 13, off ers a variety of exhibitors showing off  their 
latest as well as their tried and true. Product displays 
include waterslides, river rides, surf simulators, uni-
forms,  theming elements, safety products, food and 

beverage, coatings, chemicals, fi ltration, admissions, 
and outdoor furniture and design. 

 Networking opportunities include times in be-
tween sessions, buff et lunches on the trade show 
fl oor, the Annual Golf Tournament & Golfers' Lun-
cheon (set for the morning of Tuesday, Oct. 11), the 
Annual Reunion Party (set for Wednesday evening), 
and Pat O's The River Party (set for Thursday eve-
ning). 

Even though set dates for the annual convention 
are Oct. 11-14, there are all-day courses off ered on 
Sunday, Oct. 9, and Monday, Oct. 10. These include 
the Aquatic Facility Operator Certifi cation Course 
and the Certifi ed Pool Operator Certifi cation Course, 
which both begin on Sunday and wrap up Monday.

The Ellis Lifeguard Instructor Licensing Program 
is a three-day course beginning that Sunday, running 
through Monday and wrapping up Tuesday after-
noon. 

The American Red Cross Lifeguarding Instructor 

Solid 2016 water park season should carry into WWA show
AT: Pam Sherborne
psherborne@amusementtoday.com

4See WWA, page 6

2016 WWA convention marks changing of the chairmen
Outgoing chair: Mark Moore Incoming chair: Steve Miklosi

NEW ORLEANS, La. — Mark Moore, general manager 
of Gulf Islands Waterpark, in Gulfport, Miss., will become 
past chair of the World Waterpark Association (WWA) at 
the end of October. 

Having sat as chair for the past two years (WWA chairs 
serve a two-year term), Moore was involved in numerous 
WWA undertakings, including technological improvements 
to better meet member needs. 

And, on a personal level, he observed the strong kin-
ship between members He watched as they shared their joys as well as their 
hardships.

Here, he shares some specifi c experiences with AT.
What are some WWA accomplishments made over the last two 

years?
During my time as the chair of the WWA’s board of directors, the as-

sociation has focused on a variety of initiatives, including launching a new 
and improved industry website, expanding our regional member gather-
ings through the Member Meet-Up program and championing the Model 
Aquatic Health Code’s revision process by being active participants in the 

NEW ORLEANS, La. — Steve Miklosi, general manager 
of The Breakers Waterpark — Breakers 95 L.L.C., in Marana, 
Ariz., will take over as chair of the World Waterpark Association 
(WWA), beginning a two-year Nov. 1. 

He will take over the reins from Mark Moore, Gulf Islands 
Waterpark, Gulfport, Miss., who now becomes past chair for the 
next two years. 

As a long-time member of the WWA, Miklosi is excited 
about the opportunity to give something  back. 

Here, he shares some of those ideas with AT.
What are your goals as incoming chair?
I believe that my goals will remain consistent with that of the organization. We 

will continue to offer the best waterpark-specifi c education program on the planet, 
both in person at the annual show and through our online learning opportunities.

 We will also continue to promote and support our drowning prevention ini-
tiative, the World’s Largest Swimming Lesson event. Safety is the most important 
thing we do as operators in this industry. Having shared our Swimming Lesson Save 
Lives message with more than half a billion people around the world, we know that 
we’ve already accomplished a lot with this event.

Moore Miklosi

4See MOORE, page 6 4See MIKLOSI, page 6
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MAILBAG

Inaugural AIMS Safety
Award winner gives thanks

To the Editor,
Thanks AIMS International for this award and for all 

the work you do to enhance expertise and safety in the 
amusement industry. Thanks also to all the people I have 
worked with over the last 38 years. People who mentored 
me, supported me and worked with me. They all share the 
values that make guest and employee safety a top priority 
and a moral obligation in our industry. These are the peo-
ple with whom I share the inaugural AIMS Safety Award.

Also, a special thanks to Larry Cochran, my boss for 
many years, who encouraged me to get involved; and Bet-
ty Lynn, my wife and soulmate for 52 years; who attended 
almost every AIMS, ASTM and IAAPA meeting I attended. 
She often went to meetings and took notes because I was 
in a different meeting.

Without all these people, my career and this award 
would not have been possible.

Thanks all,
T. Harold Hudson
AAPRA and retired, Six Flags Theme Parks
aapra1&aol.com

Editor's note: AIMS International presented Harold 
Hudson with its fi rst Annual AIMS Safety Award during the 
2016 Golden Ticket Awards ceremony held Sept. 10 at 
Cedar Point, in Sandusky, Ohio. The Golden Ticket Awards 
event is presented annually by Amusement Today. Related 
story on the AIMS Award can be found on page 45. A 
complete recap of the Golden Ticket Awards event will be 
in the next issue of AT. Congratulations to Harold Hudson 
on this award. You are deserving of this and we are all 
proud of your newest honor.   

                                                                               —GS

Letter Policy
Letters should be no longer than 200 words and 

must have a full name, company name and valid phone 
number and email address. Letters may be edited for 
style to AP Stylebook Guidelines. Letters may be sent:

Email: gslade@amusementtoday.com
Mail: P.O. Box 5427, Arlington, Texas 76005
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NEWSTALK
FLINT’S VIEW: Bubba Flint

With fi xed-site amusement and theme 
parks welcoming about 335 million guests an-
nually, and water parks attracting approximate-
ly 85 million visitors each year, according to fi g-
ures supplied by IAAPA, our industry is among 
the safest in the world.

However, the very nature of our business 
— providing fun — makes it vulnerable to pile-
on media coverage when an accident to any 
degree of severity occurs. Distinctions between types 
of attractions and operational circumstances, and 
variables such as operator error and rider misbehav-
ior, in such situations often become blurred, and the 
entire industry is vilifi ed. This is unfortunate, and it is 
exacerbated when a series of accidents occurs within 
a short time frame.

The tragic death of 10-year-old Caleb Schwab 
on the 17-story Verrückt waterslide at Schlitterbahn 
Waterpark Kansas City was the most high-profi le in 
a spate of industry-related accidents in early August. 
And a family’s heartbreaking loss has been felt pain-
fully by the family of amusement operators.

Media scrutiny of ride safety again was swift 
and, predictably, sensationalized — but not unwar-
ranted. While federal oversight has been called for, 
the amusement industry has opposed it repeatedly.

As the investigation into what happened at the 

Kansas water park continues, greater self-
examination has become a must.

Are varying state-level and local 
government inspection regulations keep-
ing pace with the latest technology and 
knowledge? Should existing standards be 
reinforced and adopted across state lines? 
(Six states don’t even have inspection 
laws.) Should there be more “mandatory” 

and less “voluntary” when it comes to self-inspection, 
certifi cation and compliance?

What can the industry do better to protect its 
customers, and itself, in the pursuit of offering the 
thrills patrons crave?

On the public relations side, is your park’s 
emergency communications plan sturdy and poised 
enough to handle the media onslaught following a 
serious ride accident?

Our industry serves an important function in so-
ciety. And it enjoys a rare level of public trust. Orga-
nizations such as AIMS International, American Red 
Cross, IRT/iROC and NAARSO, which Amusement 
Today regularly covers, have been doing tremendous 
work in promoting park safety for many years.

We welcome your thoughts, too, on what this 
publication might do better in our Safety pages for 
addressing this most crucial aspect of our industry.

Coping with, and learning from, ride accidents

Lamanna

INDUSTRY OPINION: Dean Lamanna, dlamanna@amusementtoday.com
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THIS MONTH 
IN HISTORY

COMPILED: Richard Munch

Presented by the National Rollercoaster Museum

OCTOBER 
•1922: A Los Angeles newspaper reported that nine persons were 
injured when a two-car train on a scenic railway jumped the tracks at 
Lincoln Park on Mission Road in Los Angeles, Calif. The incident took 
place on Oct. 8, on the park’s aging Tango side friction coaster. The 
passengers, including three women and several sailors of the Pacific 
fleet, were hurled against the tunnel’s wooden sides. Fortunately, the 
train was on the home stretch and its speed had been reduced when 
the accident took place.  After a stop at a local infirmary, all were sent 
home. Lincoln Amusement Park operated adjacent to three early 
city attractions: the Los Angeles Alligator Farm, the Selig Zoo and 
the Los Angeles Ostrich Farm. 

•1923: The old Bowery at Coney Island, in Brooklyn, N.Y., which was 
the main thoroughfare in the amusement zone, began to go through 
a transformation at the end of 1923. By October, most of the busi-
nesses affected by the widening and clean-up of the old amusement 
zone would see a multitude of buildings and rides razed in the name 
of progress.  First came the new boardwalk, opened a year earlier 
that literally wiped out most of the irregular bath houses along the 
beach. The city’s Bowery project would eliminate many dance halls, 
hotels, a boxing arena, vaudeville theaters and several established 
thrill rides, to provide better access for firefighting equipment. One 
loss was Jackman’s Thriller coaster, while the Drop the Dip coaster 
containing the steepest drop on any roller coaster on the island, was 
spared. Ownership arranged to move the entire ride to Luna Park, 
just blocks away. Many felt the changes were too radical, and there 
were in fact several who thought that it was possible that Coney Is-
land would eventually pass out of existence. Today, over 90 years 
later, the area is still going strong. 

•1924: The Venice Merchant’s Exposition was held in mid-October 
in Venice, Calif. The gathering of local merchants and politicians was 
organized to discuss the possibility of constructing a kiddie playland 
on Venice Beach.  Of note, though, was the location of the meeting: 
it was held next to the Venice Lagoon on the site formerly occupied 
by the Race Through the Clouds racing roller coaster, which had been 
demolished earlier that year. Designed by John A. Miller and built by 
Prior and Church in 1911, the twin-tracked coaster (with over 8,000 
total feet of track)  last operated in 1923. The property was sold to a 
local developer who proposed to fill in the valuable land with a busi-
ness center.  That project never came to fruition.   

•1925: In late October, a ride concessionaire, Joseph Figari, who 
was placing rides in multiple parks, announced he had commis-
sioned the Philadelphia Toboggan Company to build a new wooden 
roller coaster at Long Branch Park, in Syracuse, N.Y. The Wildcat, 
designed by Herbert Schmeck and constructed by George Baker, 
opened in the spring of 1926. The new 70-foot-high coaster came 
with a $50,000 price tag. The park dated back to 1882, but officially 
became an amusement park in 1925 with the additional of rides and 
attractions. The new wooden coaster fit well into the park operation, 
although both the automobile and lake pollution would eventually 
close the park in 1938.  Figari may be better known for his involve-
ment with PTC in late 1927, in building the Wildcat at Rocky Springs 
Park outside Lancaster, Pa.   

•1926: In early October, Westchester County, N.Y., in anticipation of 
building a new amusement park, began the process of selling vari-
ous rides and buildings from two small parks it had acquired through 
condemnation. The County planned to sell the rides and eventually 
raze the two parks, Paradise  Park and Rye Beach (Pleasure) Park 
in Rye, New York, but arson would play a role in accelerating the 
process. A large fire on October 14 destroyed a number of build-
ings and structures at Paradise Park including a Whip ride, which had 
been advertised for sale but was so badly damaged it could not be 
sold. Ironically, firemen were attending an evening function and were 
delayed in responding. Three days later, a bath house and a hotel 
were set on fire just minutes apart.  With Paradise Park left to waste, 
the county would operate the second park, Rye Pleasure Beach, for 
1927, before completing demolition and construction of the future 
park, today known as Playland.

MINUTE  
DRILL2

COMPILED: Janice Witherow

Lakeisha Dukes began her 
amusement industry career 
in 1994 with Florida’s oldest 
tourist attraction, which also 
happens to be home to the 
largest artesian springs in 
the world, Silver Springs 
Nature Theme Park, as 
revenue manager.  From there 
she worked at the Kennedy 
Space Center Visitor 
Complex and with PARC 
Management, LLC.  She has 
been with the Schlitterbahn 
team since 2014 and is 
enjoying every minute of her 
role as corporate director of retail operations.  
When not at work, Lakeisha is a self-professed 
shopper and is known to seek out live music at 
local venues.  

Title...
Corporate Director of Retail 
Operations.

Number of years with 
Schlitterbahn?
I started with Schlitterbahn in 
2014, but I have been in the 
amusement industry for 22 
years.

Best thing about the industry...
It’s all about fun, all day long!

Favorite amusement ride...
Boogie Bahn at Schlitterbahn New Braunfels.

If I wasn’t working in the amusement 
industry, I would be…
I would have pursued a career in supply 
chain management for a major Fortune 500 
Company.

Biggest challenge facing our industry...
Keeping up with technology and staying 
relevant.

The thing I like most about amusement/
water park season is…
Getting the gift shops ready for the upcoming 
season.

The last song I downloaded was…
“No Limit” by Usher.

Favorite place to chill out...
At home watching the “Real House Wives” TV 
shows.

The best moment of my career so far would 
have to be…
When I served on the IAAPA Merchandise 
Committee.  This was at the start of my career, 
and it was a great experience. It was the 
beginning of all of the great experiences to 
come my way.

You just won the lottery!  The first person 

you call is…
My mother.  She is my inspiration — plus she 
can keep a secret!

The coolest thing about living in Texas is…
Being able to go and listen to good live music! 
Also, Texas has the best queso ever.

The sport I wish I was really good at is…
Volleyball. I could never hit the ball over the 
net.

It’s October. My favorite fall activity is…
Packing up my summer clothing and bringing 
out the winter clothes.

The one thing I did lately that I wish I could 
take back is…
Nothing! I’m a risk taker.

The person from my past I would most like 
to re-connect with is…
My first grade teacher, Mrs. Bliss. 

Pick one: wine or beer? 
Neither – but I do love a great virgin Piña 
Colada.

When I look out my office window, I see…
I see the inside of the retail warehouse.

All-time favorite television character...
Laura Ingalls from “Little House on the Prairie.”

My perfect day off is spent…
Shopping.

The household chore I honestly don’t mind 
doing is…
The dishes.

My last indulgence was…
A facial, thanks to my wonderful children.

Favorite time of day...
After 9 p.m. It’s my relaxing time, after a long 
day at work.

Someday, I hope to travel to…
Barbados. I’d like to see the country where my 
family originated.

It’s football season! The team I root for is… 
Whichever team is winning at that time.

Lakeisha Dukes, Schlitterbahn Waterparks & Resorts

Lakeisha Dukes shaown at Schlitterbahn in front of the 
popular Mater Blaster. COURTESY SCHLITTERBAHN

Dukes
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NEW ORLEANS, La. — WWA's Rick Root and Aleatha 
Ezra agree that 2016 has been one of the strongest years 
for the water park industry in the U.S. in recent years, both 
in attendance and revenue. This is attributed to the fact that 
consistent hot and dry weather patterns spread throughout 
the U.S. this year compared to wet and rainy patterns over 
the past years. 

They said the  U.S. market continues to show consistent 
growth across all segments.

 Municipalities continue to replace outdated flatwater 
pools with aquatic centers, waterpark attractions and spray 
parks, which are enabling them to offer a better recreation-
al mix for multi-generational use by their constituents while 
also covering their operating expenses.

In addition, resort and hotel operators continue to add 
water parks of various sizes and featured an integrated 
theme to their list of amenities, which affords families look-
ing for unique "staycation" opportunities a place where 
they can get away together and experience varied enter-
tainment options.

And, traditional outdoor water parks are entering the 
market in areas that have been underserved by water rec-
reation in the past. Ezra said many of these outdoor parks 
are making a big impression on their communities thanks to 
their ride innovations and creative marketing efforts.

Some highlights of recent water parks to come online 
in 2016 include:

•Typhoon Texas, Katy, Texas (outdoor);
•Long Branch Lagoon Water Park, Dodge City, Kan. 

(municipal); 
•Jade Waters at Hilton Anatole, Dallas, Texas (resort);
•Great Wolf Lodge Southern California, Garden 

Grove, Calif. (resort);
•Midwest Health Aquatic Center, Shawnee County, 

Kan. (municipal);
•Sandy Harbor at Ocean Lakes Family Campground, 

Myrtle Beach, S. C. (outdoor);
•Splash Kingdom Family Waterpark, Greenville, Tex-

as (outdoor);
•Water Works at Hershey Lodge, Hershey, Pa. (hotel); 

and
•Splashplex at the Funplex, Mt. Laurel, N.J. (outdoor).

Ezra also said that it has been exciting to see how the 
water park industry continues to expand in areas such as 
China, Malaysia, Turkey and Australia. In fact, she contin-
ued, new development throughout Asia is so prevalent that 
it has begun to outpace the North American market for a 
few years. This is according to the Global Attractions At-
tendance Report put out each year by TEA and AECOM.

"This year’s report even quantifies that new water park 
attractions are harder to keep track of in Asia because 'they 
[water parks] are being built at a faster pace—there might 
be as many as five water parks being built for every new 
theme park,'” she said.

Building a new water park can be less expensive than 
building a new theme park and many parts of Asia have 
weather that allows for a year-round operation, which 
makes covering the operating expenses that much easier.

Some highlights of recent water parks opened in Asia 
and other international markets include:

•RamaYana Water Park, Chonburi, Thailand;
•Land of Legends, Antalya, Turkey;
•Jogja Bay Pirates Adventure Waterpark, Sleman, 

Indonesia; 
•Dreamer Water Park, Aranyaprathet, Thailand;
•Austin Heights Waterpark, Johor, Malaysia;
•Yinji Xinmi Waterpark, Henan, China; and 
•Wet N Joy Waterpark, Maharashtra, India.

A brief look at 2016 
water park growth Crossover Course is a two-day 

event, beginning Monday and 
wrapping up the next day. 

New this year is the WWA 
Show App, which WWA staff 
hope will help attendees navi-
gate through the show to cre-
ate a personalized schedule. 

"We are always excited to 
deliver a world-class educa-
tional and networking expe-
rience to our show attendees, 
but this year we’ve got a new 
tool that has us especially 
jazzed," said Aleatha Ezra, 
WWA's director of park mem-
ber development. "In New 
Orleans, show attendees can 
download and use our WWA 
Show App. This app will allow 
attendees to create their own 
tailored schedule and save it to 
their personal calendar. They 
can also network and connect 
with individual attendees or 
groups before, during and af-
ter the show.

"Not only do we believe 
this app will improve the on-
site experience, but it will al-
low attendees to continue to 
build on and connect with the 
WWA community of owners, 
operators and suppliers," Ezra 
said.

She also said that the show 
in New Orleans "will once 
again represent the largest wa-
ter leisure education and train-

ing program anywhere." 
The WWA pulls speakers 

from the industry who have 
been involved as either op-
erators or suppliers or both. 
A sampling  show of speakers 
include representatives from: 
Great Wolf Resorts, head-
quartered in Madison, Wis.; 
Palace Entertainment, head-
quartered in Newport Beach, 
Calif.; Typhoon Texas, Katy, 
Texas; Camelback Lodge & 
Aquatopia Indoor Waterpark, 
Tannersville, Pa.; Wild Is-
land Family Adventure Park, 
Sparks, Nev.; Charleston (S.C.) 
County Parks & Recreation; 
Big Kahuna’s Water and Ad-
venture Park, Destin, Fla.; 
Funtown-Splashtown USA,  
Saco, Maine; and Wet ‘n Wild 
Brazil, Sao Paulo, just to name 
a few. 

Session highlights from 
this year’s educational pro-
gram include informative 
workshops and breakout ses-
sions such as: 

•WWA University: In-
Park Revenue School;

•WWA University: De-
sign, Development & Expan-
sion Workshop and Pump Up 
Your Group Sales: A Strategy 
& Training Workshop;

•Engineering For The 
Next Generation;

•Sailing the MEDIA-terra-
nean Sea;

•DIY Customer Service 
Training; 

•The Big Picture Side of 
Safety: Building Culture & 
Awareness; 

•Marketing, Metrics & 
Meeting Goal: ROI Tactics to 
Take Home;

•Becoming Miyagi: Cre-
ating Great Employees and 
Leaders;

•Concepts for Improving 
Lifeguard Performance On 
Stand; and

•Recruiting: Finding the 
Best Employees for Your Orga-
nization; among dozens more.

In addition to the work-
shops and breakout sessions, 
this year’s WWA Show will 
feature two Keynote Sessions 
meant to reinvigorate water 
park professionals so they can 
hit the ground running in 2017. 

First, on Thursday, Oct. 13, 
attendees will hear from Aar-
on Davis, Aaron Davis Pres-
ents, as he shares "how cham-
pionship leaders lead with 
passion, purpose and love for 
their people," in his keynote 
address, "Attitude of a Cham-
pion Leader."

Next up, on Friday, Oct. 14, 
Mike Donnelly, The Donnelly 
Effect, a Best Speaker recipi-
ent at the WWA Show in Palm 
Springs, Calif., will share how 
to create and deliver a world-
class customer experience that 
will work for any organization 
in his address, "World-Class 
Customer Experience (CX): 
Build Loyalty by Design."

WWA
 Continued from page 1

However, we want to continue to provide 
the larger aquatics industry with a rallying cry 
to save lives and prevent drowning. 

What do you expect to be able to give 
to the association as its chair over the next 
two years?

I certainly expect to give plenty of time 
and energy to the association and its mem-
bers, but I really expect to get so much more 
out of this experience.

 Our members are some of the most gen-
erous people who give of their time and tal-
ents and are incredibly passionate about this 

industry and the people we serve in our parks.
Do you have any specific areas of the 

association that you would like to target to 
either expand or improve?

One of the things that has always im-
pressed me so much about this organization 
is that it never waivers in looking for more 
ways to bring more service and value to its 
membership. As a member myself, I have 
benefitted immensely from the WWA’s pro-
grams and community of professionals. 

Now, as chair, I hope to give something 
back and continue our forward progress as 
we grow our member base throughout the 
world.

—Pam Sherborne

MIKLOSI
 Continued from page 1

review and voting process.
What do you think is the most impor-

tant role of the World Waterpark Associa-
tion?

Safety is and must always be our top pri-
ority. The WWA has been and will continue 
to be a champion of safety in our industry. 
Our members serve on regulatory bodies 
and assist in setting safety standards within 
the industry. Those members are generous 
in sharing their insights to advance the best 
practices that keep safety at the forefront 
for our members, their employees and their 

guests.
On a personal level,  what were some 

of your highlights?
What I have enjoyed most is the chance 

to visit with so many members during the 
past two years, at WWA Shows and regional 
gatherings. I have loved the spirit of kinship 
I experienced with other members through 
similar experiences, shared struggles and 
the joys of guests entertained in record-
breaking years (in both directions).

Though challenges have been ever pres-
ent and will remain, we are a healthy orga-
nization that focuses on an exciting industry 
that is ever growing and ever evolving. 

—Pam Sherborne

MOORE
 Continued from page 1
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Aquatics Int'l./HanleyWood 1105
Architectural Design Consultants Inc. 406
ASC Pumping Equipment Inc. 325
Avalanche Waterslides 111 - 212
Axiall Corporation 1023 - 1025
Bayer Healthcare LLC 1102
BECS Technology, Inc. 228
Bendetti Optics 925
Berg USA LLC 235 - 237
Berk Concession Supply 546
Best Lockers LLC 917
Betson Enterprises 423 - 425
Big Squirt! 735
Bill's Lemonade 847
Bissell Big Green Commercial 1406
Bluewater - Commercial Aquatic Services 1029
Blue-White Industries 1016
Bobs Floating Polarized by Coyote Eyewear 540
BoMar Soft Playgrounds Int'l. 1136
Brandstetter Carroll, Inc. 119
Brannon Corporation 422 - 424
Bunkz 143
CENTAMAN Inc. 324
CenterEdge Software 611 - 710
Certol International LLC 1123
Chemtrol, Div. of Santa Barbara Control Systems 604
Chlorking Inc. 1001 - 1003
Clearwater Enviro Technologies 328 - 330
Cloward H2O 516 - 518
Commercial Energy Specialists 138
Comm. Outfi tters division of Memphis Pool 1309
Contract Furnishings Int'l., Inc. 103 - 105
Convergence.net 1009
Cool-A-Zone 1134
Counsilman-Hunsaker 600
CPI Amusement 529
Designer Palms 1131
DiCAPac Inc. 1112 - 1114
Dippin' Dots 818
DM Merchandising 405 - 407
Dolfi n Swimwear 542
Dreampark Int'l. 500 - 502
Eagle Products Inc. 116 - 118
Eco Finish, LLC 802
EMC Tickets 126 - 128
Empex Watertoys 629 - 728
Entegra Procurement Services 204
Extrutech Plastics, Inc. 305
Eye-Dye 110 - 112
f'real foods 1013
Family Fun Corporation 505 - 507
F.A.S.T. Corporation 737
Fibrart S.A. de C.V. 645 - 746
Fin Fun 901
The Fish Net Company LLC 822 - 824
Fix Your Park 123
FlagandBanner.com 244
Florida Patio Furniture Inc. 136
FlowRider® 522 - 524
Fluidra USA 823 - 825
Fluidtrol Process Technologies 834
Foothill Communications, LLC 1141
Foreman Products, LLC 1145

Forrec Limited 410
Forsch Polymer Corp. 447
FreeStyle Slides 1034 - 1036
FUNNEL STICKS by TNT Confectionery, Inc. 1018
Game Show Mania, LLC 531
Gatemaster Point of Sale and Ticketing Systems 307
Gateway Ticketing Systems 230
Glasdon, Inc. 1125
Global Cash Card 1119
Global Management Amusement Professionals 1418
GoBag International 125
Haas & Wilkerson Insurance/WWA Insurance 729 - 830
Halogen Supply Company 701
Hammerhead International 806
Haystack Dryers Ltd. 544
Herborner Pumpentechnik GmbH Co. KG 434 - 436
Ideal Software Systems 147
InCord 504 - 506
Innovative Aquatic Design, LLC 906
Innovative Attraction Management, LLC 821
Inntopia 130
InPark Magazine 1408
IAAPA 1122
Jeff Ellis & Associates Inc. 836
Jonite Private Limited 535
Kemp USA 630
Kiefer Swim Products 303
Kwik Tek Inc./ Airhead 911 - 1010
LaMotte Company 1118
Launch Logic, Inc. 419
Leisure & Recreation Concepts Inc. 323
Life Floor 129 - 131
Life Industries Corp. 923
The Lifeguard Store 929 - 1028
Lincoln Aquatics 606
The Locker Network 740
LOKSAK Inc. 610 - 612
Lonza Water Treatment 211 - 213
Magic Carpet Lifts/Rocky Mtn. Conv & Equip. Inc. 703
Mason Corporation 919
Maytronics US Inc. 1319
Mid-America Sales Inc. 725
Mies Products Inc. 141
Millennium Aquatics 1111 - 1113
Mini Melts Ice Cream 1100
Murphys Waves Ltd. 310 - 312
NAMCO USA Inc. 1019
National Aquatic Safety Company (NASCO) 812
National Ticket Company 713
Neptune-Benson Inc. 813 - 914
Nets Unlimited Inc. 206
Neuman Aqua Ltd. 833 - 934
Neuman Group/Neuman Pools Inc. 833 - 934
New Horizon Shutters Int'l. 1101
OpenAire Inc. 520
Original Watermen Inc. 820
Pacifi c Surf Designs 940
PACO Pumps - Grundfos CBS Inc. 715
PDC 800
Pentair Commercial Aquatics 441 - 445
Performance Optimist Consulting 1130
Plangea Inc., DBA Tuga Swimwear 1022
PLAYTIME LLC 428
Polin Waterparks 217 - 318
Poly Solutions/Ultra PolyOne Coat 924
PolySoft Surfaces LLC 1024
Pool Safe Inc. (PSI) 723
Porviva GmbH 1031
PPG Architectural Coatings 404
Praher Plastics Canada Ltd. 512
Premiere Media Group 120
ProAiir Makeup/ShowOffs Body Art 122

Profi table Food Facilities 841
ProSlide Technology Inc. 201 - 306
Public Restroom Company 246
Pucuda Inc. 908
QNC Inc./Quik n' Crispy 628
RadioBoss 2-Way Radios 814
Rain Drop Products LLC 801 - 803
Ramaker & Associates, Inc. 944
Ramuc Pool Paint 301
RAVE Sports 918 - 920
Recreation by Lemmie Jones, LLC 421
Recreation Management 1021
RenoSys Corporation 902
Resort Cabanas 1037
Rocky Mountain Sunscreen 335
Rola-Chem Corp. 1007
Safe Slide Restoration 719 - 721
Seawag USA LLC 1106 - 1108
Sentag North America 1129
SGM Inc. 401 - 403
Shade Creations by Waterloo 337
Skys The Limit 107
Smarte Carte/Smarte Locke 334 - 336
SoCal Safe Company 134
Speck Pumps - Pool Products Inc 322
Splash Radio!/Neptune Radio! 1313 - 1315
SplashTacular 135 - 236
Splashtones Music Inc. 942
SR SCALES by SR Instruments 1015
StarGuard Elite 819
Sub Sea Systems Inc. 229
Sub Surface Instruments 510
Sunboard Outdoor Furniture 1103
Surf9, LLC 1307
Surf Loch 807 - 809
Surface America, Inc. 224
Syrup Systems, Inc. 1135 - 1137
TAM Retail 1143
Technifex 1301
Tent and Table.com, LLC 142 - 146
The Slide Experts 140
Tiburon Lockers 1000 - 1002
Tooters 1124
TRC Recreation LP 1120
Tropical Sno 634 - 636
True Vision Marketing 843
Tube Pro Inc. 240 - 242
Tucket Footwear 329
TUFF Coat Rubberized Non-Skid Coatings 231
Up In The Lab, Inc. - Juiced2Go 202
USA Shade 400
Van Stone  Conveyor, Inc. 417
VFX Foam, LLC 935 - 937
Vivo Aquatics 311
VLocker  North America 402
Vortex Aquatic Structures Int'l. 501 - 503
Water Odyssey by Fountain People 635 - 736
Water Safety Products Inc. 411 - 413
Water Technology, Inc. 829-930
Water Wars 922
Waterco USA Inc. 317 - 418
Waterplay Solutions Inc. 707
Waylons Water World LLC 1321
Weber Group Inc. 222
Wells Enterprises, Inc. 1035
West Coast Netting 602
Westar Plastics LLC 845
WET Engineering Inc. 225
WhiteWater West Industries Ltd. 523 - 624
Wifi  Pool Solutions 1325
Windward Contract 900
World Waterpark Association (WWA) 905 - 1006
Wristband Resources 1117
Zaiss & Company 223
Zebec Inc. 617 - 724
Zpro Watersports 104 - 108

EXHIBITOR LISTING
October 11-14, 2016

New Orleans, La.
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NEWPORT, Ky. — Baynum 
Painting, a Newport, Ky fi rm 
specializing in painting solu-
tions and industrial coatings 
for amusement parks and com-
mercial facilities, is wrapping 
up its latest amusement ride 
painting project, a 40-meter-
tall drop tower ride called Hair 
Raiser at Luna Park in Sydney, 
Australia.

Baynum Painting was en-
gaged for the project due to 
the intricate nature of the job. 
Hair Raiser required a full-
scale restoration with corro-
sion prevention, and refi nish-
ing of the entire ride structure 
to a dramatic new blue color. 

“Due to the ride’s loca-
tion on the famous Sydney 
Harbor, and being in an open 
to the public midway, access-
ing the ride with traditional 
high lift equipment was not an 
option,” said Chris Baynum, 
founder and owner of Bay-

num Painting. 
The park’s owners consid-

ered completely disassembling 
the ride, and sending it in piec-
es off -site for restoration. In-
stead, the ride’s manufacturer, 
Larson International, brought 
in Baynum Painting to look at 
other solutions.

“Having painted many 
similar tower ride structures 
throughout parks in the United 
States, Baynum Painting was 
able to develop a plan to bring 
an experienced team and spe-
cialized rigging equipment all 

the way to Sydney, in order to 
complete the total restoration 
on site,” said Baynum.

A coordinated eff ort took 
place involving Baynum’s 
team, the ride manufacturer, 
and park management for near-
ly a year.  Working with world-
wide industrial paint manufac-
turer PPG to specify the correct 
products, Baynum’s team suc-
cessfully completed the tower’s 
transformation in early August.

This is just the latest proj-
ect Baynum Painting has com-
pleted for the amusement park 

industry. Baynum’s fi rst roller 
coaster project was Kings Is-
land’s The Beast in 1986, and 
since then, Baynum Painting 
has completed more than 200 
major roller coaster projects, 
including rides throughout 
Cedar Fair and Six Flags’ prop-
erties, and for dozens of other 
popular amusement park op-
erators.

Baynum Painting is cur-
rently celebrating 30 years in 
the amusement park painting 
business.

 •baynumpainting.com

Baynum worked with
drop tower's supplier, 
Larson, during project

Baynum Painting completes painting project for Luna Park

VINTERBRO, Norway 
— The latest major ride ad-
dition at TusenFryd in Nor-
way, the Ragnarok rapids 
ride, which opened at the 
start of the 2016 season, has 
been hailed a big success 
by the park and its guests.

Supplied by the Ger-
man company Hafema and 
unique in northern Europe, 
the 500-meter (1,640-foot) 
long ride represents an in-
vestment of NOK45 million 
($5.5 million) and features 
1.3 million liters of water 
during operation, pumped 
by two large pumps push-
ing 2,200 liters of water per 
second to create the desired 
strong current within the 
river.

With an hourly capacity 
of 900, visitors ride in one 
of nine circular rafts, each 
of which accommodates 
up to nine passengers. The 
attraction has been given 
a Norse theme in keeping 
with the design of Thor’s 

Hammer, another well-
known favorite in the park, 
and begins close by that at-
traction. The river’s route 
follows the sloping terrain 
of this area of the park and 
during the ride, guests ex-
perience two waterfalls, a 
swirling maelstrom, a tun-
nel and a variety of other 
challenging features.

“The new Ragnarok 
has been successfully in-
troduced to the park this 
year,” said TusenFryd’s 
marketing manager Erik 
Andersen. “It’s a family 
ride and our visitors have 
been very satisfi ed with it. 
Families can do the ride 
together and every trip is 
unique.”

AT: Andrew Mellor
amellor@amusementtoday.com

TusenFryd’s new Hafema rapids ride thrills family audience

The Ragnarok rapids ride 
provides watery fun and 

thrills for all the family. The 
new rapids ride incorporates 
a variety of features such as 

waterfalls, a maelstrom 
section and a tunnel. 
COURTESY TUSENFRYD
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LES AVENIERES, France 
— Walibi Rhône-Alpes in 
southeast France, has been 
entertaining guests during 
2016 with a new wooden 
roller coaster introduced as 
the anchor ride in a brand 
new area of the park.

Themed on a storyline 
of lumberjacks seeking a 
way to cut wood as quickly 
as possible, the new ride, 
Timber, was created by U.S.-
based The Gravity Group 
and was designed specifi-
cally for the park with its 
track banking around an 
existing Wild Mouse coaster 
and skirting along the edge 
of the parking lot.

Timber is the centerpiece 
of the new €6 million. ($6.7 
million) Explorer Adventure 
area of Walibi Rhône-Alpes 
which itself is the initial part 
of a 10-year investment plan 
aimed at increasing visitor 
numbers and developing the 
overall visitor experience. 
The new area is themed on 
trappers and woodsmen and 
their adventures, spirit and 
ever-present music. The area 
also features a new family 
attraction in the shape of a 
themed Barnyard ride from 
Zamperla, an existing Zam-
perla Wild Mouse coaster 
formerly called Scratch but 
now renamed the Wood-
stock Express, and a new 
food court.

Timber takes riders 
on a journey along a 1,464 
feet (446-meter) long track 
and to a maximum height 
of 56 feet (17 meters). With 
a maximum speed of just 
under 40 mph (64 kph), it 
incorporates a first drop of 
55 feet (16.7 meters) at 56.5 
degrees and includes 11 mo-
ments of airtime. A stand-
out feature is also a banked 
double-up, airtime element 
where guests are banked in 
one direction for the first 
half of the double-up and in 
the opposite direction on the 
second half of this element. 
Throughout the ride there 
is a mix of airtime hills and 

highly banked curves that 
go close to the ground.

Timber also makes use 
of Timberliner trains which 
accommodate riders of 
42 inches and taller, mak-
ing it available to guests of 
around six years old and 
up. The Timberliner cars 
are the only wooden coast-
er cars with steering wheel 
systems, allowing the ride 
to have tighter turns and 
sharper drops than tradi-
tional wooden coasters. This 
design also helps to deliver a 
smoother ride than on some 
other wooden coasters.

The theming of Timber 
is another key element, and 
guests get a taste for this 
as they pass scenes from a 
logging camp while in the 
queue line area. As the train 
departs the station, a unique 
soundtrack is played as they 
ascend the lift hill which is 
climaxed with a loud “TIM-

BER!” before the first drop 
descent. The ride vehicles 
also feature unique them-
ing with a giant circular saw 
blade on the front of each of 
the two, 12-seater trains.

The Gravity Group’s 
Korey Kiepert said: “I think 
Timber is the perfect addi-
tion for Walibi Rhône-Alpes. 
Standing at only 17 meters, 

it is small enough to be a 
child’s first big coaster. But 
there is enough of an air-
time adventure to make it a 
favorite for the entire fam-
ily. Walibi Rhône-Alpes has 
a great collection of family 
rides and Timber comple-
ments this as the centerpiece 
of their wonderful new Ex-
plorer Adventure area of the 

park. With our Timberliner 
trains, we have been able to 
take a small space and fill it 
with a ride that delivers big 
thrills suitable for the en-
tire family. It was a pleasure 
working with (park owner) 
Compagnie des Alpes and 
Walibi Rhône-Alpes to bring 
another wooden coaster to 
the families of Europe.”

The Gravity Group supplies 
56-foot-tall, $6.7 million thriller;
Zamperla Barnyard Ride 
rounds out new ride mix
AT: Andrew Mellor
amellor@amusementtoday.com

Walibi Rhône-Alpes adds Timber wooden coaster 

Walibi Rhône-Alpes’ new Timber coaster features a variety 
of exciting elements along its 1,464-foot-long course, in-
cluding 11 moments of airtime. It utilizes Timberliner trains 
that accommodate riders of 42 inches and taller. 
COURTESY WALIBI RHONE ALPES

Walibi Rhône-Alpes’ newest themed Explorer Adventure area features a new wooden coast-
er from U.S.-based The Gravity Group and this Barnyard Ride from Zamperla. The park's 
existing Zamperla Wild Mouse coaster was rethemed to fit the new area.
COURTESY WALIBI RHÔNE-ALPES
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ALTON, England — Fol-
lowing the launch of CBeebies 
Land in 2014, Alton Towers Re-
sort in the U.K. is to open the 
fi rst ever CBeebies Land Hotel, 
specially designed for families 
with young children and pre-
schoolers.

CBeebies Land is an inter-
active area at Alton Towers in 
which children can learn and 
play. Featuring a variety of 
characters and shows from the 
hit BBC TV channel including 
Postman Pat, Something Spe-
cial, The Octonauts and Tree Fu 
Tome, CBeebies Land is home 
to a range of rides, attractions 
and live shows, and the new 
hotel will complement the area 
and add further to the overall 
experience on off er.

Due to open in sum-

mer 2017, the 76-room, fully 
themed hotel will spread over 
four fl oors and house its own 
dedicated entertainment area, 
restaurant and a whimsical re-
ception area which will include 
a central CBeebies Bugbie sto-
rybook feature with interactive 
lights and audio. On arrival at 
the CBeebies Land Hotel en-
trance, guests will be greeted 
by the CBeebies Land plane 
and a brightly colored lit rain-
bow archway, welcoming them 
into a world that will spark 
their imagination. Children 
will also meet some of their 
favorite characters within the 
hotel.

A full year-round enter-
tainment program will also be 
available, featuring live shows, 
story time, character meet and 
greets and CBeebies games. 
Running seven days a week, 
the dedicated entertainment 

area will off er hosted activities 
as well as self-play.

All the rooms in the new 
hotel will be designed with a 

separate area for children and 
parents and will include a chil-
dren’s entertainment wall with 
interactive play items such as 

activity tables for drawing and 
playing. With a range of rooms 
designed to sleep up to seven 
people, CBeebies Bugbies will 
adorn the 42 standard rooms 
while 26 premium rooms will 
have a variety of themes in-
cluding Something Special, 
Swashbuckle and more. There 
will also be eight suites.

In keeping with the design 
aimed at young children, every 
room will have toddler friend-
ly features such as bathroom 
steps to the sink, children’s 
toilet seats, baby baths and a 
cot. The hotel will also house 
fi ve fully accessible rooms de-
signed to take into account the 
needs of those with special re-
quirements. 

The CBeebies Land Hotel 
will adjoin the existing Alton 
Tower Hotel, but will have its 
own themed entrance and re-
ception area.

First ever CBeebies Land Hotel coming to Alton Towers in 2017
AT: Andrew Mellor
amellor@amusementtoday.com

All 76 rooms in the new 
CBeebies Land Hotel  at 
Alton Towers will be themed 
on characters from the 
popular TV show. 
COURTESY
ALTON TOWERS RESORT
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WATER PARKS & RESORTS
NEW for 2017: Cedar Fair — Pages 18 & 19 / Dollywood's Splash Country — Page 23 / Six Flags — Page 24

GALVESTON, Texas 
—  The world’s tallest water 
coaster, Massiv, opened to the 
public on June 22. 

Beyond the well-known 
adage “Everything is bigger 
in Texas,” is another: “It ain’t 
braggin’ if it’s true.” To prove 
that the park isn’t just brag-
ging, Guiness World Records, 
the internationally recognized 
authority of noteworthy sta-
tistics, was  on hand June 16 to 
verify the claim. Standing 81 
feet, 6 and 3/4 inches tall, it is 
indeed the tallest water coaster 
in the known universe — Gui-
ness says so. 

Ron Sutula, general man-
ager of Schlitterbahn Galves-
ton Island Waterpark says,  
“Massiv has definitely become 
the marquee ride for Galves-
ton, and is often the first ride 
guests head for in the morn-
ing. While there is a line all 
day, the best thing about the 
ride is hearing from guests that 
the experience is well worth 
the wait and they look forward 
to riding it again and again.”

Pronounced Mass-EVE, a 
German word meaning mas-
sive, the water coaster features 
a number of innovations in ad-
dition to its enormity. 

Higher sides and clear 
Plexiglass side “windows,” 
eliminate the need for  an over-
head safety net, giving riders a 
clear view of the ride experi-
ence.

Massiv has also been out-
fitted with the latest technol-
ogy developed by WhiteWater 
to make the uphill water slide 
more economical to operate. 

Instead of having the 
blaster pumps run full throttle 
all day long, variable frequen-
cy drives (VFD) can dynami-
cally adjust the pump speeds 
while the ride is in operation. 
The pumps can slowor even 
turn off when water is not 
needed to propel a raft full of 
thrill seekers uphill. As the raft 
approaches an uphill section, 
the pumps quickly crank up 
the power to produce a water 
blast with enough thrust to 
propel the raft.

Riders can witness the 
dynamic operation during 
the ride. Prior to dispatch, all 
seems quiet, but once the raft 
is released from the top of the 
tower, the first uphill water jets 
come to life as riders plunge 
down the first drop.  This ac-
tion repeats itself with the re-
maining three uphill sections.

The VFD system does 
more than just turn the water 
on and off, however. It can also 
monitor each raft, producing 
just enough thrust to propel 
the raft to its target uphill ve-
locity. A raft with two small 
children will not need as much 
thrust as a raft with two hefty 
adults — and the VFD can ad-
just for the difference. 

Testing has shown that the 
VFD can reduce electricity us-
age by as much as 55 percent. 
The system also reduces wear 
and tear on the mechanical 
equipment as it is not running 
at full throttle all day long. 

Other features include 
numerous transclucent seg-
ments alternating with solid 
segments to give a distinc-
tive “lighting” effect in the 
enclosed sections of the tube. 
Finally the ride ends with a 
straight, never-been-done-be-
fore triple drop into the land-
ing pool. 

The uphill blaster tech-
nology that Massiv uses was 
developed 22 years ago at the 
original Schlitterbahn Resort in 
New Braunfels, Texas. Thomas 
Lochtefeld, inventor of the 
FlowRider, approached Jeff 
Henry of Schlitterbahn, and 
the two turned Lochtefeld’s 
sheet wave concept into an 
uphill water coaster called a 
“master blaster.” The first at-
traction to use that technol-
ogy, Dragon Blaster, opened at 
Schlitterbahn in May 1994. 

In 2006, Henry agreed to 
license the master blaster tech-
nology to WhiteWater West 
of British Columbia, Canada, 
which is the company that 
constructed Massiv.

Recently, Massiv won the 
2016 Best New Water Park 
Ride in the Golden Ticket 
Awards presented annually by 
Amusement Today. The awards 
ceremony was held at Cedar 
Point in Sandusky, Ohio on 
Sept. 10.

Schlitterbahn Galveston Island opens Massiv water coaster
AT: Jeffrey Seifert
jseifert@amusementtoday.com

Name/Park
Massiv/

Schlitterbahn Galveston 
Island Waterpark,

Galveston Island, Texas
•

Height
81 feet, 6.75 inches

•
Length
925 feet

•
Features

135 slide segments;
7 green transclucent 

segments;
123 steps to the top;

4 uphill blasts
•

World Record
Massiv sets a 

Guiness World Record as 
the tallest water coaster

•
Supplier

Built by Schlitterbahn and 
WhiteWater West

•
Opened

June 22, 2016

FAST FACTS

Schlitterbahn Galveston 
Island opened their newest 
park icon on June 22 with 
the debut of Massiv, an 
81-foot-tall water coaster 
co-built by Schlitterbahn and 
WhiteWater West.The ride 
set the Guiness World Record 
as the tallest water coaster 
in the world.
COURTESY SCHLITTERBAHN
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NORTH RICHLAND 
HILLS, Texas — North Texas 
summers are rather predict-
able; they are typically hot 
and dry — a climate that al-
lows water parks to gener-
ally thrive. This past summer 
had periods of unusual rainy 
periods and cooler tempera-
tures.

“We had rain in the be-
ginning of the season, as well 
as the last weeks in August,” 
said Stephanie Kee, market-
ing specialist at NRH2O. 
Kee believes that new capi-
tal helped recoup part of 
the downturn the extended 
weather interruption caused.

New for the city-owned 
park this season was a water-
slide tower complex. In con-
trast to other parks that give 
a name to an entire tower, 
NRH2O let each individual 
slide speak for itself. Each 
slide is distinctly different 
from each other, thus offering 
a variety of new experiences.

Continuing a long rela-
tionship with WhiteWater 
West, NRH2O added four 
slides: Blue Sky, Thunder, 
Riggamaroll and Sidewinder. 
The new body slides range 
from a mild ride experience 
to sheer adrenalin. Blue Sky, 
the tamest of the quartet, is 
an open body slide. Thun-
der is a black enclosed slide. 
The darkness is accented by 
bands of translucent rings 
incorporated into the slide. 
Natural sunlight illuminates 
rainbow like effects as riders 
slide through the rings. Rig-
gamaroll is a single person 
bowl attraction that banks 
riders high on the wall of 
the bowl as he or she circles 
a complete lap. The highest 
of all the new attractions is 
Sidewinder, which features 
a drop capsule and a flatline 
loop from a height of 60 feet.

“The Sidewinder and the 
Rigamaroll are more high 
thrill,” said Kee, speaking to-
ward their popularity.  With 
a laugh, Kee related her own 
experience on Sidewinder to 
AT: “It’s intense. It’s exciting. 
She [a recorded voice] counts 

for you…3, 2, 1. But I would 
rather you just drop it and 
just go, so I’m not anticipat-
ing the drop.” 

To make way for the new 
installations, three original 
park slides were retired. In 
doing so, they replaced that 
tower with the new steel 
structure. The park made use 
of the splashpool from the 
previous retired attractions. 
Three of the new slides have 
a splashdown finale while 
the drop slide ends in a long 
runout.

“We had a tower — a 
wooden tower — next to the 
existing one, but with those 
slides and the tower itself be-
ing original, we would have 
decided to replace the whole 
thing. The new slides do go 
into the existing catchpool,” 
said Kee. “This is our 22nd 
season and we knew we 
were going to be replacing 
them. They were favorites, 
but it was time to replace and 
bring in new excitement to 
the park.”

The park’s target open-
ing was Memorial Day week-
end, but opened them on 
Memorial Day itself. They 
wanted guests to see and 
experience the new product 
after watching the construc-
tion. While daily at that time, 
the first week following Me-
morial Day is a lighter week, 
so they took the rides down 
a few days to finish up some 
cosmetic touches.

Looking ahead, NRH2O 
has plans for expanding the 
new installation.

“There is space to add 
additional slides; so this 
project will have two more 
slides added in the next two 
to three years with one slide 
ending in the catchpool and 
one going off to the side near 
Sidewinder,” said Key.

AT inquired if the city of 
North Richland Hills is re-
sponsible for adding capital. 
“We’re owned by the city, but 
we are not part of the general 
fund,” explained Key. “We 
are our own enterprise and 
adding new attractions and 
paying off our debt…that is 
our own responsibility.”

When asked about the 
slide names, she said, “We 
actually came up with sev-
eral sets of names we liked 
with our marketing agency 
[Alchemy in Dallas] and put 
together groupings of names 
and put them out to vote 

with our guests. We did a so-
cial media push with it.”

NRH2O welcomes about 
250,000 people a year. Al-
though a neighborhood wa-
terpark, the facility boasts 
some large capital, includ-
ing the first Viper water at-
traction from WhiteWater 
West in the United States, as 
well as a large Master Blaster 
uphill water coaster called 
Green Extreme.

AT asked Key what she 
felt was the best thing about 
the new additions. “It sounds 
cheesy because I am in mar-
keting,“ she said, “but seeing 
the guests happy and excited. 
They’ve been seeing the con-
struction, either by driving 
by or through our drone foot-
age posted. We hadn’t added 
anything since 2011, so to see 
them excited for something 
new and for them to see us 
still growing and continu-
ing to offer something new…
that’s great.” 

On the final operating 
day of Sept. 25, the park 
hosted Doggie Beach Bash 
where pet owners can bring 
out their dogs and swim with 
them in the pools, rivers and 
play in the children’s areas.

New capital at NRH20 helps save rainy season

AT: Tim Baldwin
tbaldwin@amusementtoday.com

WhiteWater
provides four 
new slides

NRH2O in North Richland 
Hills, Texas, once again 

turned to WhiteWater to 
deliver its new-for-2016 

attraction, this four-slide 
tower complex. The new 

thrill slides helped the 
city-owned park offset 

a rainy start to summer.
AT/TIM BALDWIN
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“The #1 Leading Slide Manufacturer in America”
“World’s Largest 5 Lane, One Trailer Slide - 108 Ft.”

FREDERIKSEN
INDUSTRIES, INC.
5212 St. Paul St.

Tampa, Florida 33619
(813) 628-4545

FAX (813) 621-3679
www.funslide.com

• Financing and Leasing Available
• Trades Considered
• Order Slide Bags or “New Rain” Bags
• 6 New Slides In Stock
• Have 20 Used Rides
• 90 Ft. Fiberglass Slide 
• 65 Ft. Fiberglass Slide

Frederiksen 1/7x3 b/w  3/14/02  11:22 AM  Page 1
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Water World opens body board surfi ng pool
FEDERAL HEIGHTS, Colo. — Water World 

unveiled a fi rst-of-its-kind attraction over the 
summer. Cowabunga Beach is a wave pool spe-
cifi cally designed for boogie boarders, off er-
ing an ocean-style boarding experience. Riders 
enter from one of three entry points at the end 
of the pool, catch a wave, and board surf up 
to 100 feet to the shallow end of the pool. The 
new attraction is a remodel of the former Cap-
tain Jack’s Wave Pool that originally opened 
in 1980. Aquatic Development Group (ADG) 
provided the design and wave equipment, and 
World Class Bodyboards of Torrance, Calif. 
supplied the boogie boards. Waves roll from 
the back of the pool approximately every four 
seconds; with three riders dispatched every 
four seconds, the attraction has the potential to 
accommodate 2,700 people an hour. 

Water World also opened a second, mini 
wave pool, adjacent to Cowabunga Beach, 
known as Turtle Bay. The turtle-themed pool 
is 18-inches deep and features gentle waves, a 
waterfall and turtle-themed spray structures.

Cowabunga Beach is surrounded by a 

large greenspace covered with artifi cial turf 
with plenty of lounge chairs for relaxing. The 
area is fl anked by covered shelters with picnic 
tables. New this year are Cowabungalows, of-
fering a personal shade structure, two lounge 
chairs and a drink table. Cowabungalows may 
be rented for the day for an additional $40 plus 
tax. Advance reservation are recommended.

—Jeffrey Seifert

WaterWorld's new Cowabunga Beach.
COURTESY WATER WORLD

Disney’s Typhoon Lagoon Water Park 
to open new family raft ride in 2017

LAKE BUENA VISTA, 
Fla. — Disney’s Typhoon 
Lagoon Water Park is grow-
ing its roster of guest expe-
riences and embarking on a 
high seas adventure with a 
new family-friendly water 
attraction called Miss For-
tune Falls, expected to open 
in spring 2017.

Located near Crush ‘n’ 
Gusher, Miss Fortune Falls 
brings to life the story of 
the fi ctitious Captain Mary 
Oceaneer, a treasure-hunting 
heroine who got stranded at 
Typhoon Lagoon years ago 
by a rogue storm.

Once aboard their trea-
sure rafts awaiting them at 

the ride’s entry point, guests 
will embark on a journey 
through Captain Oceaneer’s 
past before plunging into 
a white-water adventure 
where guests can see unique 
artifacts that she collected 
on her many treasure hunts 
around the world.

“We’re thrilled to add 
to our menu of great guest 

experiences at Disney’s 
Water Parks with Miss For-
tune Falls,” said Faron Kel-
ley, vice president of ESPN 
Wide World of Sports, Dis-
ney’s Water Parks & Minia-
ture Golf. “We believe this 
new attraction will quickly 
become a favorite with our 
guests, who are always look-
ing for new ways to enjoy 
our parks.”

With a ride time of two 
minutes, Miss Fortune Falls 
will be among the lengthiest 
at any Disney water park.

Disney’s Typhoon La-
goon is a 60-acre themed 

4See DISNEY, page 17

WATER PARKS
MARKET PLACE

Keep our water park industry strong!
Buy products and services from these suppliers.

Big Squirt! Inc.
1741 Torrance Blvd., Ste. D
Torrance, CA 90501

GET A FREE SAMPLE at
www.bigsquirt.com/freesample 
or call 1-888-388-8872

Refillable Squirts water 30 ft.

NEW

• Squirt! it
• It squirts back
• Custom themes
• Guest fun & sales

IN-PARK 
INTERACTIVE GAMES

INTERACTIVE
FUN!
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water park – inspired by the 
legend of a typhoon, earth-
quake and volcanic erup-
tion combining to create an 
inland sea with break waves 
(Typhoon Lagoon) and a 
towering watershed moun-
tain (Mt. Mayday) atop 
which is a stranded shrimp 
boat (the Miss Tilly).

The park offers water 
activities suitable for all 
ages, including signature at-
tractions such as Crush ‘n’ 
Gusher, a water coaster that 
takes riders aboard inflatable 
rafts on a twisting, turning, 
up-and-down adventure; 
Ketchakiddee Creek, a wa-
ter playground for children 
ages two to five (under four 
feet tall) and their parents; 
and Castaway Creek, where 
guests hop onto inner tubes 
for a meandering water tour 
through a misty rain forest 
and a hidden grotto.

DISNEY
 Continued from page 16

ProSlide RocketBlast coaster opens
POINTE CALUMET, 

Quebec, Canada — This 
summer, Super Aqua Club 
became home to North 
America’s first RocketBlast 
coaster/saucer slide from 
ProSlide. Named Tsunami, 
it is the second such attrac-
tion in the world, follow-
ing an installation at Siam 
Park in the Canary Islands, 
Spain. The Super Aqua 
Club installation required 
an investment of CA $3.5 
million (U.S. $2.65 million).

The new design uses 
sequential water jets with 
a new nozzle design pa-
tended by ProSlide. The 
water jets are positioned all 
the way up the coaster hills, 
applying consistent force to 
the boat. The new technol-
ogy allows for steeper hills 
than traditional traditional 
blaster coasters. The boats 
are equipped with patent-
ed “accelerators” — cup-
shaped pockets on the side 
of the boats that capture 
the stream of water and use 
all its dynamic energy. The 
RocketBlast Technology can 
power heavier boats with 
more people delivering 50 
percent more capacity. The 
propulsion system on Tsu-
nami moves 8,000 to 10,000 
gallons of water every min-
ute. 

The massive saucers 
are designed so that the 

boats stick high to the wall 
all the way through the 
saucer curve. The ProSlide 
compound curve is a key 
design element that com-
bines arcs with different ra-
dii for a faster, tighter ride 
and stronger g-forces. The 
precise roll and pitch of the 
saucer creates maximum 
speed and centrifugal force.

The Super Aqua Club 

installation features four 
saucer sections, two uphill 
blasts and a tunneled finale. 
The slide was custom-de-
signed to work with the ter-
rain of the park. Super Aqua 
Club has been open to the 
public since 1985 and fea-
tures more than 45 water-
based attractions for guests 
of all ages. 

—Jeffrey Seifert

ProSlide's first RocketBlast coaster/saucer slide has opened 
at Super Aqua Club in Pointe Calumet, Quebec, Canada.
COURTESY PROSLIDE
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AURORA, Ohio — The announcement that Wildwater 
Kingdom — representing the last operating vestiges of the 
old and much-loved Geauga Lake / SeaWorld Ohio amuse-
ment area — would close permanently at the end of this 
season appeared quietly, but not without stirring consider-
able chatter via social media channels, on the water park’s 
website in mid-August.

“Cedar Fair has been working cooperatively with both 
Bainbridge Township and the City of Aurora to redevelop 
the entire property into what will best benefit the surround-
ing communities,” the message said. “After examining its 
long-range plans, Cedar Fair has determined that the time 
is right to begin this transition and will continue to work to-
gether with community leadership in the positive future de-
velopment of the property.

“Cedar Fair would like to thank the residents of North-
east Ohio for supporting Wildwater Kingdom each summer.”

The website message was posted a day after Cedar 
Point in Sandusky announced an expansion of its own water 
park. However, that park’s manager, Jason McClure, told 
a Cleveland-area reporter that the timing was coincidental 
and that he was unaware of any corporate intention to move 
assets from Wildwater Kingdom to Cedar Point.

Wildwater Kingdom gave its final waterslide rides on 
Sept. 5.

As AT went to press, there was no definitive word re-
garding plans to redevelop or sell the property. Speculation 
in local media suggested that its future as an amusement 
area was unlikely.         

 —Dean Lamanna

Cedar Fair shutters 
Wildwater Kingdom

Knott's Soak City in 
Buena Park, Calif., 

will unveil two 
waterslide towers in 
2017: The Wedge, a 
twisting course with 
open-air family rafts, 

and Shore Break, 
with four high-speed 

slides among its 
splashy options. 

COURTESY CEDAR FAIR

Water attractions play major role in chainwide plans

SANDUSKY, Ohio — 
With net revenues up $22 
million in the first six months 
of this year, and an increase 
in both attendance and rev-
enues continuing through at 
least the end of July, theme 
and water park operator 
Cedar Fair is on track for a 
seventh consecutive year of 
record results.

“Our commitment to the 
quality of the guest experi-
ence and our investments in 
transformative capital proj-
ects are expanding our audi-
ence, enhancing repeatability 
and improving value percep-
tions, resulting in growth 
across all aspects of our busi-
ness,” said Matt Ouimet, Ce-
dar Fair’s CEO.

The company’s dynam-
ic performance in 2016 has 
encouraged it to move con-
fidently forward with up-
grades and expansions at 
its properties across North 
America for next year. 
Amusement Today has assem-
bled the highlights.

Creating more splash
At Cedar Fair’s flagship 

park in Sandusky, Cedar 
Point, the major improve-
ment will be an extensive 
transformation of Soak City 
into the brand-new, 18-acre 
Cedar Point Shores water 
park. 

With a nod to its Lake 
Erie environs and mile-long 
beach, Cedar Point Shores 
will feature three completely 
new water attractions, in-
cluding Point Plummet, a 
six-story-tall, 400-foot-long 
aqua-drop body slide that 
will simultaneously send 
four guests on a momen-
tary free fall when the floor 
drops out; Starboard Surge 
& Portside Plunge, two, five-
story tube slides that can ac-
commodate guests riding 
alone or with a friend; and 
Lakeslide Landing, a new 
family splashground with 
12 kid-sized waterslides and 

a sundeck around a zero-
depth-entry pool.

The water park’s existing 
slides and attractions will get 
makeovers as well, with most 
receiving new beach-themed 
names designed to foster a 
more resort-like atmosphere. 
Cabanas on either side of the 
wave pool will be updated 
with free Wi-Fi, charging sta-
tions and televisions, as well.

Once guests enter 
through the new main en-
trance, Cedar Point Shores 
also will offer a new eatery, 
the Crystal Rock Café, and a 
new poolside bar.

Elsewhere in Ohio, Kings 
Island in Mason will add 
shade structures, changing 
rooms, cooling mister fans 
and expanded deck space to 
its Soak City waterslide oa-

sis. The water park will also 
be getting a smokehouse-
style restaurant.

In the next state to the 
north, Michigan’s Adven-
ture in Muskegon will re-
configure its Beach Party and 
Half Pint Paradise water play 
areas so that guests can move 
between them more easily 
and with improved visibility.

Half Pint Paradise will be 
completely revamped, with 
new equipment including 
seven children's slides. In ad-
dition, a new Splash Pad will 
offer a variety of interactive 
features, which will be sur-

rounded by dumping water 
structures and bubbling gey-
sers. Private cabanas and ad-
ditional shaded seating also 
will be added.

Across the border in 
Vaughan, Ontario, Canada, 
2017 will bring a towering 
new attraction to Splash 
Works at Canada’s Wonder-
land. To experience Mus-
koka Plunge, a 60-foot-tall 
waterslide complex featur-
ing four speed slides, riders 
will step into an enclosed 
launch chamber and sud-
denly plummet into a high-

AT: Dean Lamanna
dlamanna@amusementtoday.com

Cedar Fair unleashes big wave of 2017 wet/dry park investment

The newly renamed Cedar 
Point Shores water park in 
Sandusky, Ohio, will intro-

duce the six-story-tall Point 
Plummet waterslide (above) 

and a family playground, 
Lakeside Landing (right), 

next season. 
COURTESY CEDAR FAIR

4See CEDAR FAIR, page 19
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Cedar Fair's 2017 North American ride roll-out includes the spinning, arcing thriller Soaring Timbers at Canada's Wonderland in Vaughan, Ontario, Canada 
(far left); the classic Himalaya-style Rock 'N' Roller in the new County Fair section at Carowinds in Charlotte, N.C. (middle); and the retro Kaleidoscope at 
Dorney Park in Allentown, Pa. (right) — a vintage Huss-manufactured favorite that's also coming to Carowinds and Worlds of Fun in Kansas City, Mo., under 
different names. COURTESY CEDAR FAIR

speed free fall through S-
curves and horizontal loops.

Back in the U.S., the 
water park at Dorney Park 
& Wildwater Kingdom in 
Allentown, Pa., will be en-
hanced with 17 new cabanas 
offering numerous ameni-
ties, such as beverage ser-
vice. Drinks for adults, plus 
some savory eats, can be had 
at the new, full-service Sun-
set Beach Bar.

On the West Coast, af-
ter five-years of general up-
grades and legacy attraction 
renovations at the adjoining 
Knott's Berry Farm theme 
park, Knott’s Soak City in 
Buena Park, Calif., is getting 
some needed attention.

Orange County’s largest 
water park will debut two 
waterslide towers: Shore 
Break, at over seven stories 
tall, will offer several differ-
ent experiences — including 
four translucent, high-speed 
slides with a floor-dropping 
Aqua-Launch chamber; and 

The Wedge, an open-air fam-
ily raft ride that will take the 
current location of Pacific 
Spin. Up to six guests at a 
time will descend down nav-
igating twists and turns and 
surprise drops.

The new slides at the 
Knott’s property are being 
supplied by WhiteWater 
West Industries, Ltd. Updat-
ed cabanas, shaded seating 
areas and a remodeled Long-
board’s Grill will round out 
Soak City’s improvements. 

 
Rides and more

Cedar Fair also has an-
nounced a slew of ride instal-
lations and event roll-outs 
for 2017.

While still teasing the 
media over what will replace 
Cedar Point’s just-closed 
Mean Streak wooden coaster 
(speculation has centered 
on a Rocky Mountain Con-
struction steel-track redo for 
2018) as AT went to press, the 
company finally released de-
tails on Mystic Timbers — a 
new 109-foot-tall, 3,265-foot 
long, 53-mph wooden coast-

er from Great Coasters In-
ternational now under con-
struction at Kings Island. 

 At California’s Great 
America in Santa Clara, Ca-
lif., Patriot, will emerge as 
a floorless coaster from a 
technical makeover of the 
1991-opened Bolliger & 
Mabillard stand-up coaster 
Vortex. New trains will carry 
riders in a seated position, 
legs dangling free, to the top 
of a 91-foot-high lift before 
sending them into a 360-de-
gree loop at 45 mph.

Aside from coasters, 
rides both cutting-edge and 
vintage are on the way.

Canada’s Wonderland is 
adding Soaring Timbers, the 
first thrill machine of its type 
in North America. The con-
traption will send guests spi-
raling skyward on two mas-
sive rotating gondolas that 
swing passengers through 
sweeping arcs while rotating 
360 degrees.

In addition to a rede-
signed front gate, Worlds of 
Fun in Kansas City, Mo., will 
debut Falcon’s Flight — a 
hair-raising ride that spins 
and rises simultaneously as 
it carries more than 50 riders 
to a height of nearly 100 feet.

Also coming to Worlds 
of Fun under the moniker 
Mustang Runner — and to 
Dorney Park and Carow-
inds in Charlotte, N.C., with 
the names Kaleidoscope and 
Do-Si-Do, respectively — is a 
vintage Huss-manufactured 
flat ride commonly called 
Troika when it was first in-
troduced some four decades 
ago. Three arms with seven 
gondolas each rise and turn 
counterclockwise while the 
entire ride spins in the oppo-
site direction.

Do-Si-Do is part of 
Carowinds’ new-for-2017 
County Fair section, where 

several other classic flat rides 
will await guests — includ-
ing Rock ‘N’ Roller, a mu-
sic-driven, Himalaya-style 
centrifugal force ride; and 
Zephyr, a wave swinger. Ac-
companying Kaleidoscope 
in a similar nostalgia push 
at Dorney Park will be the 
return of Dodgem bumper 
cars.

Dorney additionally will 
introduce a 30-minute live 
show titled Cirque Imagine, 
featuring aerial acts, bicycle 
stunts and trampoline per-
formers. The park’s new 
Parkside Pavilion, capable of 
accommodating 2,000 guests, 
will provide a catering for 
corporate, church and other 
group outings.

Kings Dominion has an-
other major expansion of its 
Planet Snoopy kids’ area in 
the works for next season 
that will bring the section’s 
ride tally to 20. Among the 
new family-friendly rides are 
Kite Eating Tree, which will 
propel guests to the top of 
a tower “to retrieve Charlie 

Brown’s kite” before bounc-
ing them back down to the 
platform; Sally’s Sea Plane, a 
giant aircraft that rotates and 
rises; and Peanuts 500, with 
miniature vehicles designed 
to carry a parent and child 
around a racetrack.

In the realm of immer-
sive holiday events, the big-
gest news is that WinterFest 
will return to Kings Island in 
2017 after a 12-year-absence. 
California’s Great America 
will launch an identically 
named version of the cel-
ebration this season, while 
Carowinds and Worlds of 
Fun will be introducing their 
own iterations of the festival 
next year.

“We are extending our 
operating season with the 
introduction of WinterFest,” 
said Cedar Fair’s Matt Oui-
met. “We are extremely ex-
cited about the potential the 
event represents for expand-
ing the entertainment offer-
ings to guests at a number of 
our parks over the next sev-
eral years.”

CEDAR FAIR
 Continued from page 18

Patriot, the first floorless roller coaster for California's Great 
America in Santa Clara, Calif., will emerge next season from 
a technical makeover of the 1991-opened Bolliger & Mabil-
lard stand-up coaster Vortex — with new trains.
COURTESY CALIFORNIA'S GREAT AMERICA

WinterFest will return to Kings Island in Mason, Ohio, in 
2017 after a 12-year-absence. California’s Great America will 
launch a version of the celebration this season, while Carow-
inds and Worlds of Fun will introduce their own iterations of 
the festival next year. COURTESY KINGS ISLAND
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After a 38-year run, the Florida Department of 
Environmental Protection (FDEP) has closed Wild 
Waters water park in Silver Springs State Park. The 
State took over the water park in 2014, and has 
shifted its focus toward capitalizing on the natural 
beauty of the park and providing nature-based ac-
tivities.

Wild Waters water park, with its fiberglass 
flumes and pools, concrete walkways and conces-
sion stands, did not fit in with the vision for Silver 
Springs. A communications manager for the park 
also indicated that the aging facility was reaching 
the end of its useful life, was in need of an overhaul 
and was getting increasingly expensive to operate.  

However, not everyone agreed with the FDEP's 
assessment. Some locals have started petitions  
and online campaigns to keep the water park open, 
stating that the FDEP is making all the decisions 
without any input from the local taxpayers. 

•
Super Splash USA may have closed for good 

in August at end of the season. The Raytown, Mo., 
facility first opened as a private swimming pool in 
1963. It was acquired by the city and expanded 
into a water park in 1988. The Raytown Park Board 
has indicated the park is more than 50 years old 
and maintenance costs are rising. There have been 
broken water lines and some slides were closed 
due to structural concerns. The facility is looking 
at an extensive list of repairs if it is to reopen. In 
September, Raytown's nine alderman decided to 
close the park for one year while a strategic plan is 
studied regarding the entire Raytown park system. 
Plans could include development of a new aquatic 
center. 

•
Australian-based Wave Park Group has pro-

posed a 2.4-hectare (5.93-acre) wave lagoon for 
Melville in Western Australia. The AU $25 million 
(U.S. $18.71 million) facility will be capable of pro-
ducing a surfable wave as high as 1.7 meters (5.6 
feet) that can last as long as 17 seconds. The Perth 
area is known for its idyllic beaches, but the surf 
quality is often poor. 

Part of the proposed location, right along 
the banks of the Swan River, is currently used by 
the Melville Bowling Club. However, plans call for 
a state-of-the-art bowling facility with synthetic 
greens, about 450 to 500 yards from the site of the 
existing facility. 

•
In September, the largest floating inflatable 

water park in the Middle East opened in the Per-
sian Gulf. Located just off the beach along the Ju-
meirah Beach Residence waterfront community, 
the unique floating obstacle course is in the shape 
of the Dubai logo, which spells out the word Dubai 
in both English and Arabic. Dubai Aqua Park fea-
tures a number of obstacles for guests to overcome 
such as, slides, ramps, wiggle bridges, curves and 
towers. The 77-meter by 33-meter (253-foot by 
108-foot) course can accommodate as many as 500 
people at a time. Eight lifegaurds will be on duty 
to ensure that every guest has a safe and enjoyable 
experience. 

•
Not to be outdone, Qatar opened its version of 

an inflatable park in Doha Bay. Splash Water Park 
opened September 8, at Katari, a cultural village 
in Doha. The water park, operated by an all-Qatari 
company features 60 inflatable attractions and a 
zip line, all designed for families and children. The 
temporary water park will be open from 3 p.m. to 
midnight every day, for the next two months. It is 
in place for guests to enjoy during the Eid al-Ad-

ha holidays, during which Katara receives 70,000 
to 100,000 guests. If the venture is sucessfull, the 
organizers may extend the operating season, per-
haps opening it twice per year. 

•
The Cherry Valley Lodge and its CoCo Key 

Water Resort have been put up for sale. Located 
in Newark, Ohio, the property is east of Columbus 
and about a 45-minute drive from Port Columbus 
International Airport. The Cherry Valley Lodge fea-
tures 18 landscaped acres in a bucolic setting that 
includes both an arboretum and botanical garden. 
It was originally built  by State Farm Insurance as 
a corporate meeting center. It was converted to a 
hotel in 2005 by Denver-based Sage Hospitality, 
then sold to the current owner Houston-based Bel-
laire Hospitalities in 2011. 

The 50,000 square-foot CoCo Key indoor wa-
ter park includes body and raft slides, a water play 
structure and activity pool. The facility also includes 
an arcade and eateries as well as 10,000 square 
feet of meeting space.

Bellaire Hospitalities has put the hotel up for 
sale in order to redeploy its capital and finance a 
large mixed use development in another state.

•
Conneaut Lake Park in Pa. reopened its water 

park after having been closed for several years The 
water park, which includes a lazy river, kiddie pool 
and water slide has not operated since 2011. Por-
tions of the PVC pipe system were leaking and had 
to be replaced, and the river's two water circulat-
ing pumps had to be rebuilt before it could open. 
In May, the lazy river, Otter Creek Adventure River, 
opened to the public. The water slide, Cliffhanger 
Falls, and Connie Otter's Kiddie Cove children's 
pool were not ready until August.  

Some aging and dead trees on the grounds 
around the river area were removed to bring sun-
light into the water park. A wooden walkway over 
the river channel was refurbished giving guests ac-
cess to a large grassy area inside the river's loop. 

The Conneaut Lake Volunteer Group held 
a fund raiser at the Hotel Conneaut and raised 
$5,700. The money was used to purchase a new 
concessions building for the water park. 

•
The 1970 pool at Chambersburg's Memorial 

Park in Chambersburg, Pa. closed for good on La-
bor Day — to the citizens. Dogs, however, were al-
lowed to give the pool one last goodbye, the fol-
lowing Saturday at a special dog swim event. 

The pool is being replaced with a modern fam-
ily aquatic center financed by a $9.75 million recre-
ation bond. The aquatic portion will include a six-
lane 25-meter lap pool, a 1,215-square-foot spray 
ground, a 715-square-foot children's pool with in-
teractive water elements, an adult activity pool with 
interactive elements, a lazy river and water slides. 

The facility will also include a 1,200 square-foot 
covered party pavilion and a large uncovered pic-
nic pad, as well as five smaller picnic pads that can 
be rented for family events or large parties. 

•
Splashicana, a water and adventure park pro-

posed for Corsicana, Texas, is one step closer to 
becoming a reality. In September, the Small Busi-
ness Administration approved its portion of the 
loan. There are still other lenders to deal with but 
with SBA approval, project leaders can compile the 
loans into a construction loan and begin the proj-
ect. The new park, scheduled for a summer 2017 
opening, has been a long time in the works. The 
Corsicana Chamber of Commerce first announced 
the project in February 2013. 

Dallas-based Leisure and Recreation Con-
cepts (LARC), headed by Michael Jenkins, is de-
signing the 23-acre water park which will include 
the usual compliment of water slides, pools and a 
lazy river, along with volleyball courts, zip lines and 
even a water fountain show. 

•
Sun Splash Family Water Park in Cape Coral, 

Fla. will take advantage of the off-season to rebuild 
its main guest services building that also held a gift 
shop and restaurant. On July 6, the building was 
destroyed in an early-morning fire, forcing the wa-
ter park to close for five days. 

"We had no power. We had no computers. We 
had no point of sales system," said Manager, Sandy 
Greiner. Crews worked from 7 am to 11 pm to get 
the park reopened and set up temporary buildings 
to house guest services and concessions. Now the 
park has less than six months to remove the tempo-
rary structures and construct a permanent building.

•
On September 15, Kuwait became the first 

country in the Middle East to open a Flow House. 
The 10,000 square-meter Flow House Kuwait is 
located in Abu Halifa, next to the Kuwait Magic 
Mall. In addition to the requisite Flow Rider, Flow 
House Kuwait includes the Clear Lounge Oxygen 
Bar. Here guests can experience the weightless-
ness of being submerged in water while enjoying 
the flow of aromatic oxygen and partaking in fun ac-
tivities such as underwater Jenga. True to its name, 
Clear Lounge is in a clear glass room with colored 
LED lamps and an underwater photo booth. Much 
like a giant fish tank, guests outside of the Clear 
Lounge can observe those inside the lounge. 

The facility also includes a kids area, water 
slides, an outdoor gym, a Ruby Tuesday's restau-
rant, and 36 surf-themed cabins available for day 
use. 

•
The city of Canyon, Texas, has accepted a 

contractor's bid for a new Aquatic Center, allow-
ing the project to move forward. Plans now call for 
the aquatic center to open sometime next sum-
mer. City officials are not giving any firm dates, in-
dicating there are too many variables, such as the 
weather, that can affect the project. The aquatic 
center is being funded by a $6 million bond ap-
proved by voters last November. The first bids were 
all too high, so the city staff modified the original 
design. The accepted bid of $6,037,777 will bring 
the total cost of the project to nearly $6,250.000 
after the addition of landscaping and other items. 
The city has pledged to fund up to $250,000 over 
what the bond does not cover. If costs exceed that 
amount, then the city will look to private donors. 

•
WaterWorks Park in Redding, Calif. will be 

home to a new wave pool in 2017. Construc-
tion has already begun on a new pool 130 feet in 
length, encompassing a 15,000 square-foot area. 
Aquatic Development Group (ADG) is designing 
the pool which will be able to produce 16 differ-
ent types of waves, utilizing a computer controlled 
system.

NEWSSPLASH

COMPILED: Jeffrey L. Seifert
jseifert@amusementtoday.com
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HENAN, China — Yinji 
Xinmi Waterpark opened its 
doors to the public in June 
2016. The colossal 42-acre wa-
ter park is the first phase of an 
immense 16,000-acre Yinji In-
ternational Tourist Resort still 
under development. 

Themed to  the classic 
Jules Verne science fiction 
novel “20,000 Leagues Under 
the Sea,” the park features four 
zones, representing different 
adventures encountered by 
Captain Nemo, the novel’s 
main protagonist. 

WhiteWater collaborated 
closely with Henan Yinji Xu-
anyuan Shengjing Culture 
Tourism Co. to develop a com-
bination of rides and themes 
to mimic the worlds Nemo 
encountered on his journeys 
from a “Fantasy Carol” with 
little mermaids to “Stuart Is-
land Adventure” replete with 
giant jellyfish. Each attraction 
features sea creatures to accen-
tuate the structures and help 
bring Captain Nemo’s fanciful 
adventures to life. 

Yinji invested over CA$34 
million in WhiteWater prod-
ucts making it the largest sin-
gle order in the company’s 37-
year history. 

The park features a broad 
range of attractions for guests 

of all ages and some of the 
attractions are duplicated to 
provide increased capacity for 
what is likely to become one of 
the most popular water parks 
in China. The park claims it 
can accommodate 32,000 peo-
ple at peak capacity. 

Attractions include 
two large AquaPlay struc-
tures, dueling Master 
Blasters, two Abyss water 
slides, China’s first fusion 
AquaSphere+Manta, another 
fusion Boomerango+Manta, 
a fusion combining three 
AquaSpheres and a multi-lane 
extended Whizzard Racer. 
Complementing the plethora 
of slides are three wave pools, 
an extreme river and a wave 
river. 

Of the three wave pools, 
Surf Waves is capable of pro-
ducing 3.8 meter (12.5-foot) 
waves. Thrill seekers can also 
challenge China’s first Lati-
Tube at an attraction dubbed 
Wild Surfing. First introduced 
in Australia — where there are 
now two — LatiTube  give rid-
ers the thrill of surfing without 
the fear of wiping out or fall-
ing. The flow of water comes 
straight from the ride surface, 
which has a gentle angle al-
lowing riders to simply step 
off their board when necessary.

Operators use a handheld, 
waterproof radio remote that 
allows the operator to fully en-
gage with the riders. 

Surfers begin each turn 
with the ride in a low energy 
state, the rider assumes their 

Massive Yinji Xinmi Waterpark opens in China

AT: Jeffrey Seifert
jseifert@amusementtoday.com

WhiteWater West 
completes largest 
order of waterslides 
in company history

RICHMOND, B.C., Canada — WhiteWater West  In-
dustries, Ltd. was nominated by Chinese themed attrac-
tions operators as part of the Asia Attractions Awards for 
Outstanding Suppliers. During the awards ceremony June 
12, in Shanghai hosted by Asia Attractions, WhiteWater 
was recognized with the Best Large Water Rides Supplier 
Award.

The awards program was initiated and organized by 
L&A International, an organization aiming to facilitate 
business opportunities between Chinese and Western 
companies within the leisure and attractions industry. 

In a press release WhiteWater stated, “We are hon-
ored to receive this recognition and are very proud to 
work with groups such as Samsung Everland, Wanda, OCT, 
Chimelong, Yinji, Malpani, and Waterbom to name a few 
to develop word class water parks that tourists and locals 
alike will enjoy for many years to come.”

WhiteWater has been active in the Asian amusement 
market for over a decade, with a local office in Shang-
hai since 2011. WhiteWater works alongside some of the 
world’s largest developers to make their water park and 
attractions ambitions become a reality. 

WhiteWater West recognized by
Chinese Themed Attractions Operators WhiteWater West has delivered to the newly opened Yinji Xinmi Waterpark in Henan, China 

its largest single order of slides in company history. Here is one of the combo slide towers 
featuring the Manta plus Boomerango Fusion slide. Below, the Abyss slide  dominates the 
opposite side of the same tower. Bottom, more thrilling slide action awaits  with the trio 
AquaSphere slide. COURTESY WHITEWATER

4See CHINA, page 23
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PIGEON FORGE, Tenn. 
— With the excitement of 
what is shaping up to be a 
record season in 2016, the 
Dollywood Company an-
nounced, in August, the 
addition of TailSpin Racer 
to Dollywood’s Splash 
Country for 2017.

The new attraction al-
lows up to six guests to 
race each other on mats 
through the twists and 
turns of TailSpin Racer’s 
spiraling tube design. The 
race begins with riders 
descending a first drop 
inside intertwined, high-
speed AquaTubes. After 
navigating the wet and wild 
curves, riders emerge from 
the translucent tubes on a 
traditional mat racer-style 
slide. From there, it’s an all-
out race toward the splash-
down finish.

“TailSpin Racer is an ex-
citing addition to the park 
that we know our guests 
are going to love,” ex-
plained Dollywood’s Splash 
Country General Manager 

Mike Brown. “We always 
seek to add slides and at-
tractions which will leave 
our guests with big smiles 
and memories to share. I 
think we’ll see a lot of fun 
as families and friends chal-
lenge each other to races 
down this great new slide.”

TailSpin Racer’s slides 
are longer than a football 
field in length and stand 
five stories above the park. 
The $2 million attraction, 

supplied by WhiteWater 
West of Canada, will be lo-
cated alongside Big River 
Pavilion near the park en-
trance. 

With the upcoming ad-
dition of TailSpin Racer, an 
impressive lineup of wa-
ter-based attractions, and 
fun at every splash, Dolly-
wood’s Splash Country is 
an ideal place to beat the 
heat in the Smoky Moun-
tains.

Dollywood's Splash Country 
adding Tailspin Racer in 2017

Artist's rendering of Dollywood's Splash Country Tailspin 
Racer slides, new for 2017. COURTESY DOLLYWOOD

position and the required flow 
is then initiated by the opera-
tor. As riders build skill and 
confidence the operator can, at 
the touch of a button increase 
the power, and change the 
wave shape.

The Wave and Extreme 
rivers take the typical, tranquil 
lazy river to the next level. The 
wave river adds spontane-
ous waves, geysers, vortexes 
and spray elements to pro-
vide gentle, yet exciting varia-
tions. The Extreme River adds 
a large surge wave — up to 
11 feet high, every 60 seconds 
— to supercharge the river 
experience. The wave generat-

ing machine is also capable of 
producing five different wave 
patterns, so guests never know 
what to expect. 

The project has been 
years in the making. The deal 
was signed October 2014 
and ground breaking took 
place a little over one year 
ago on May 20, 2015. White-
Water West worked closely 
with Henan Yinji Xuanyuan 
Shengjing Culture Tourism 
Co. from concept to comple-
tion and is very proud of the  
work accomplished. Geoff 
Chutter, president and CEO 
stated, “I would say this ranks 
among the best parks in Asia 
and is a significant addition to 
the Chinese tourism & leisure 
industry.”

CHINA
Continued from page 22

Interactive water play elements await guests at China’s Yinji 
Xinmi Waterpark with this themed Aqua Play structure from 
WhiteWater. COURTESY WHITEWATER
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GRAND PRAIRIE, Texas 
— On September 1, Six Flags 
Entertainment announced 
new additions to the chain of 
parks for 2017. Among them 
were new water park instal-
lations. 

Leading the pack is Thun-
der Rapids, a new uphill wa-
ter coaster from ProSlide be-
ing installed at Six Flags Fiesta 
Texas. The park boasts it is the 
first of its kind in the U.S. 

“The RocketBlast water 
coaster marries technology 
from our LIM coasters with 
turbine technology to take 
water propulsion coasters to 
a whole new level,” said An-
dreas Tanzer, director of re-
search, design and standards 
for ProSlide. “It has 100 per-
cent more capacity with three 
and four person boats, and 
uses 50 per cent less energy 
and water consumption.”

Jeffrey Siebert, park presi-
dent, is excited about the 
maintained speed throughout 
the attraction’s course. “It re-
ally gives a race car feel to the 
ride experience,” he said. Not-
ing that many water coasters 
have slower curves, Thun-
der Rapids will have riders 
really banked high during 
the curved saucer portions. 
Siebert feels this is a game 
changer in the water coaster 
field.

Instead of curving water-
slide sections, Thunder Rap-
ids will use ProSlides saucers 
for the high speed turns.

“The precise roll and 
pitch of the saucer creates 
maximum speed and centrifu-
gal force,” added Phil Hayles, 
ProSlide’s vice president of 
business development. “The 

sensation simulates Super-G 
skiers carving a line along the 
outer edges of the ride. It is a 
completely distinctive design 
and ride experience.”

The 15-degree gradient 
also allows riders to glimpse 
over the headwall edge of the 
ride before becoming glued 
to the wall in high speed. The 
ride can also have 100 percent 
steeper hills than convention-
al water blast coasters. 

Also of note is that riders 
will ride the conveyor up the 
initial incline eliminating the 
need for steps. This makes it 
a more attractive attraction to 
those that are physically chal-
lenged. Hayles believes its 
low-to-the-ground action also 
gives the ride a sleeker ap-
pearance, realizing the struc-
ture to most waterslides are 
the least of its aesthetic com-
ponents.

ProSlide is also involved 
in the rebranding of an exist-
ing water park into Hurricane 
Harbor Oaxtepec near Six 
Flags Mexico. Major additions 
include an interactive play 
structure, a Tornado 60 and a 
custom-designed Behemoth-
Bowl 40 + TornadoWave.

Riders will begin their 
ride experience on the yet 
unnamed slide, alternating 
between enclosed and open 
water slide channels before 
swirling into a bowl portion of 
the ride. As they drop through 
the bowl’s center, the plunge 
will send visitors up a Torna-
doWave wall where weight-
lessness is felt. Dropping off 
the wave wall, riders travel 
through one last enclosed sec-
tion into a splashpool. The 

enclosed portions will feature 
both opaque segments as well 
as translucent ones. The col-
ors of the attraction mix deep 
orange, yellow and coral pat-
tern segments.

 “The first combination of 
these features was at Six Flags 
Over Georgia, which actually 
won an IAAPA award for Best 
New Water Ride,” Hayles told 
Amusement Today. “Mexico’s 
installation is an enhance-
ment of this slide.”

The Tornado 60 will come 
off the same tower and utilize 
the same catch pool. Both at-
tractions will be the first such 
rides in all of Mexico.

The play structure, Ride-
House, features several family 
slides, fanciful theming, inter-
active elements, as well as the 
iconic tipping bucket drench-
ing all standing below. It is the 

first one built by ProSlide for 
Six Flags. 

Other aesthetic upgrades 
will be made throughout the 
park including a revamp of 
the main entry and retail cen-
ter.

The Great Escape in Lake 
George, N.Y. will also be add-
ing Bonzai Pipelines. A pair 
of Twister bodyslides, the 
serpentine slides will have 
guests racing through nearly 
300 feet of banked turns from 
30 feet in the air. The new ad-
dition will be the 13th attrac-
tion in Splashwater Kingdom, 
the water park included with 
admission to The Great Es-
cape.

As AT went to press, the 
colors of the ride had yet to be 
determined. Bonzai Pipelines 
will be retrofitted off another 
ProSlide tower at the park.

Three Six Flags water parks to see additions in 2017
AT: Tim Baldwin
tbaldwin@amusementtoday.com

ProSlide picked for all three park projects; Hurricane Harbor Oaxtepec sees multiple additions

Above, the water park at Six Flags Fiesta Texas will see the 
addition of Thunder Rapids, a new uphill water coaster that 
will be the first of its kind in the United States. Below, the 
rebranding of a Mexico water park into Hurricane Harbor 
Oaxtepec will include multiple slide additions highlighted by 
this RideHouse play structure. All are from ProSlide.
COURTESY SIX FLAGS

NEXT ISSUE:
   Six Flags new for 2017
     ride mix continues
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HERSHEY, Pa. — For 
2016, Hershey Lodge and 
Convention Center debuted 
30,000 square-feet of family 
water park fun on Memorial 
Day weekend at the resort a 
few miles from Hersheyp-
ark. Dubbed Hershey’s Water 
Works at Hershey Lodge, the 
area is an updated and ex-
panded water attraction that is 
exclusive and complimentary 
for overnight lodge guests. 

The upgrade includes six 
slides, two indoor pools, a danc-
ing waters element, fitness cen-
ter, arcade room, cabana dining 
area, activity room, whirlpool 
and bathrooms. Theming 
makes use of Hershey’s prod-
uct characters along with a few 
design elements reminiscent 
of the Boardwalk waterpark 
inside Hersheypark. Some of 
the interactive water features 
include a zero entry pool, sand 
castle spray zone, lighthouse 
tipping bucket and basketball 

hoops. Two thirds of the area 
(20,000 square-feet) is devoted 
to aquatics elements.  

“Our team is thrilled to 
open Hershey’s Water Works 
at Hershey Lodge,” said Frank 
Gilbert, retiring general man-
ager of Hershey Lodge. Incom-
ing General Manager of Her-
shey Lodge, Jason Heath said, 
“We take guest feedback very 
seriously and are excited to of-
fer this one-of-a-kind indoor 
pool experience. There are very 
familiar and beloved brands in 
our complex thanks to a fantas-
tic collaboration with The Her-
shey Company.” 

Hershey’s Water Works at 
Hershey Lodge replaces the 
previous indoor and lower 
outdoor pools that had been 
there since a 1975 expansion. 
Hershey Lodge first opened 
in 1967. The upper outdoor 
pool operates from Memo-
rial Day through Labor Day 
each year.  Hershey Lodge 
partnered with Architectural 
Design Consultants, Inc. and 
Water Tech for design and ar-
chitecture. Pyramid Construc-
tion was the building contrac-
tor. The estimated project cost 
is $13 million.

Water Works new water park area opens at Hershey Lodge
Existing indoor/
outdoor swimming 
area upgraded
AT: B. Derek Shaw
bdshaw@amusementtoday.com

Name/Location
Water Works at 

Hershey Lodge, Hershey, Pa.
•

Complex Size
30,000 square feet with
20,000 square feet of 

aquatics features
•

Opened / Capacity
May 26, 2016 / 781 guests 

•
Admission

Free for lodge guests
•

Aquatics Features
Two pools; Twizzler Twist 

slides (partly outside);
Reese’s Water Walk; water play 

structure; outdoor 
splash pad and Whirlpool

•
Additional Features

Fitness Center; arcade;
Cocoa Cabana dining 

location with full bar and wait 
service; activity room

and bathrooms
•

Contractors
Architectural Design 

Consultants, Lake Delton, Wis.; 
Water Tech, Beaver Dam, Wis.;

ProSlide, Ottawa, Canada;
Play Time, Englewood, Colo.;

Pyramid Construction, 
Lemoyne, Pa.;

Hershey Landscaping, 
Hershey, Pa.

FAST FACTS

The Hershey Lodge and 
Convention Center complet-
ed the new enclosed Water 

Works water park attraction 
in time for summer guests 
to enjoy. The project cost 

$13 million.
COURTESY 

THE HERSHEY LODGE
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PARKS, FAIRS & ATTRACTIONS
Valleyfair celebrates 40th — Page 30 / Worlds of Fun adds 5 rides — Page 34 / Fairs — Pages 38-41

BRANSON, Mo. — The 
iconic 147-foot wheel that 
was replaced this year by 
the larger 196-foot observa-
tion wheel at Chicago's Navy 
Pier opened here in June to 
a brand-new market.

Management at Track 
Family Fun Parks, which has 
four amusement locations in 
Branson, added the wheel to 
its main drag location along 
Highway 76.

Now being billed as 
the Branson Ferris Wheel, 
it  was constructed by the 
same manufacturer as the 
new Navy Pier wheel, Dutch 
Wheels, a member of the Ve-
koma Rides Company.  

Vekoma had purchased 
the older wheel back from 
Navy Pier and resold it to 
Track Parks. Vekoma also 
transported the wheel to 
Branson and erected it on a 
former miniature golf course. 

Craig Westcott, presi-
dent and CEO, Tracks Parks, 
said it was a no-brainer for 
them to purchase the iconic 
structure from Navy Pier 
when the opportunity ar-
rived.  

 The project cost Track 
$4 million, half of that for 
the wheel itself, the rest for 
siting and improvements, 
which included a new main 
axle and bearings, and a 
new paint job. It originally 
opened in Chicago in 1995 
and had given rides to nearly 
16 million since then.

Now one of the tallest 
structures in the tourist city, 
the Branson Ferris Wheel  
has 40 gondolas that can 
hold up to six passengers 
each, with a capacity of 240 
passengers. 

—Pam Sherborne

Former Navy Pier 
wheel now spinning 

in Branson 

CHICAGO, Ill. — Navy 
Pier went spinning into its 
100th anniversary on May 27, 
kicking off a number of cele-
bratory activities — all under 
a new soaring 197-foot wheel.

Named the Centennial 
Wheel in celebration of the 
100-year-old leisure destina-
tion's birthday, this new icon 
is almost 50 feet taller than 
the wheel it replaced, which 
had been in place since 1995. 

The new wheel, as well as 
the old, was manufactured by 
Dutch Wheels, a member of 
the Vekoma Rides Company.  

"In honor of Navy Pier's 
100th anniversary, we decid-
ed to undergo a pier-wide re-
development, which includ-
ed a new Ferris wheel," said 
Payal Patel, public relations 
specialist. "We simply wanted 
to provide our guests with an 
enhanced, year-round experi-

ence. And, this new wheel of-
fers just that."

Navy Pier's new wheel 
cost about $26.5 million, with 
about half of that for the 
wheel itself. It was privately 
financed by a loan to Navy 
Pier Inc., a not-for-profit or-
ganization that maintains and 
oversees Navy Pier, which 
includes 50 acres of parks, 
restaurants, attractions, retail 
shops, sightseeing and dining 
cruise boats, and exposition 
facilities.

Some of the features of 
the new attraction include: 
42 climate-controller gondo-
las that can hold up to eight 
adults and two children; each 
gondola has leather-cush-
ioned individual seating,  and 
an entertainment system with 
interactive video screens that 
play interesting facts during 
the ride.

"There is one VIP gondo-
la that seats four people and 
offers a unique perspective 
through its glass bottom," Pa-
tel said. 

The new wheel also fea-

tures a start/stop system 
instead of a continuous rota-
tion system like the one it re-
placed.

"The start/stop system 
stops the wheel seven times 
to load six gondolas, which 
then lets the wheel opera-
tor set a number of rotations 
for the wheel," Patel said. 
"This system creates a better 
experience during the load 
sequence, because the wheel 
will stop, giving riders time 
to experience the heights and 
the views."

The wheel is part of 
Dutch Wheels' White-Series 
concept, which were created 
especially for stand-alone at-
tractions and centered around 
customer experience. 

The White-Series wheels 
have a unique appearance 
with its six robust legs and 
spokes that widen at the end. 
This typical spoke design is to 
accommodate larger gondo-
las, yet allows the wheel to be 
packed in regular containers 
for efficient transportation. 

The design incorporates 

many safety features. It al-
lows for easy  evacuation of 
the passengers in case of a 
main axle bearing problem. 
The thick and robust columns 
represent a construction that 
is able to deal with extreme 
conditions and it is built to 
impress.

Opening to an abundant 
crowd over Memorial Day 
weekend, Navy Pier had of-
fered advanced tickets to ride 
the wheel online. Tickets for 
adults for single rides are 
$15, with military and chil-
dren 3-11 years costing $12. 
A Centennial Wheel Fast Pass 
is $25. The VIP gondola is $50 
per person or  $200 for the 
gondola. 

Promotions to "Ride the 
Wheel Free" were held from 
10 a.m. to noon, two days in 
June and two days in August. 
Other special promotions and 
group rates are available. 

Originally built in 1916 as 
a shipping and recreation fa-
cility, Navy Pier is located on 
Lake Michigan and is one of 
the most top-attended leisure 
destinations in the Midwest. 
It stretches more than six city 
blocks and draws more than 
eight million guests annually.

Additional rides at Navy 
Pier include a Wave Swinger, 
Carousel, Light Tower Ride, 
and remote control boats. 

Other celebratory events 
include: the unveiling of the 
transformation of the en-
trance into the Polk Brothers 
Fountain and Plaza; the com-
pleted transformation of the 
South Dock, an open space, 
environmentally friendly 
space; and an expanded 
South Arcade featuring unin-
hibited views of the lake with 
a curvaceous "wave wall" and 
provides a variety of Chicago 
cuisine.

Centennial Wheel gives Navy Pier new icon

AT: Pam Sherborne
psherborne@amusementtoday.com

Dutch Wheels, Vekoma 
supplies wheel for pier's
100th anniversary

Navy Pier 
Centennial Wheel

Chicago, Ill.
•

Manufactured by Dutch 
Wheels, a member of the 

Vekoma Rides Mfg.
•

Height: 196 feet;
42 gondolas, seats up to 
8 adults and 2 children;

Maximum load: 
414 total passengers;

Gondolas are 
climate controlled; 
Operates on the 
start/stop system

FAST FACTS

In celebration of its 100th anniversary, Navy Pier, located in 
downtown Chicago, opened a new 197-foot tall observation 
wheel. The wheel was supplied by Dutch Wheels and Ve-
koma. It opened during the Memorial Day weekend to start 
the 2016 summer season. COURTESY NAVY PIER
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LAS VEGAS, Nev. — The 
Adventuredome at Circus 
Circus Las Vegas recently un-
veiled two new theater expe-
riences set to entertain visi-
tors of all ages. 

The mammoth new 4-D 
theatrical experience Ice Age: 
No Time For Nuts 4-D inside 
the F/X Theatre is an eye-
popping adventure follow-
ing the beloved pre-historic 
squirrel Scrat on an epic od-
yssey in time travel. From the 
Colosseum of Ancient Rome 
to the disco dance floor, Scrat 
survives everything from Ex-
calibur to the Titanic as he 
chases after his beloved acorn 
that’s been accidentally lost in 

time.
The fully immersive, high 

energy, nine-minute show was 
custom created by Blue Sky 
Studios, Fox Animation and 
20th Century Fox Consumer 
Products in partnership with 
SimEx-Iwerks Entertainment. 
Featuring exclusive new foot-
age, Ice Age: No Time For Nuts 
4-D is presented in high-def-

inition 3-D projection com-
bined with in-theater special 
effects to further engage all 
the audience’s senses.

Pacific Rim Motion Movie 
Experience is the newest fea-
ture to play in The Adven-
turedome’s Extreme Ride 
Theatre. Without warning, 
monstrous creatures have 
risen from the sea, attacked 

cities and threaten mankind. 
In a unified show of force, 
the world’s most powerful 
nations have joined together 
and built massive robot fight-
ing machines. In a no holds 
barred brawl, the last stand-
ing massive robot fighter — 
Earth’s final weapon — takes 
on the biggest and baddest of 
the monsters. Buckle up for 

an intense ride film experi-
ence with the heart-pounding 
action, ground-shaking mo-
tion and explosive special 
effects of Pacific Rim Motion 
Movie Experience.

“We are thrilled to bring 
the new Ice Age and Pacific 
Rim experiences to Circus 
Circus,” said Tom Nolan, vice 
president of operations for 
The Adventuredome. “We 
understand the importance of 
keeping our rides and attrac-
tions fresh, exciting and fun 
for our guests, those new and 
returning. The Ice Age and Pa-
cific Rim characters are great 
fits as they’re well known and 
appeal to both families and 
adults.”

The F/X Theatre and Ex-
treme Ride Theatre are includ-
ed in The Adventuredome’s 
all-day pass or individual ride 
tickets also are available.

•circuscircus.com

Adventuredome at Circus Circus opens two theater experiences

The Adventuredome at Circus Circus in Las Vegas recently opened two new theater expe-
riences:  Ice Age: No Time For Nuts 4-D (left) and Pacific Rim Motion Movie Experience. 
COURTESY CIRCUS CIRCUS ADVENTUREDOME

Ice Age: No Time 
for Nuts 4-D and 
Pacific Rim Motion 
Movie Experience

SAN JOSE, Calif. — Since 
its completion in 1922, the 
Winchester Mystery House 
has piqued the curiosity of 
locals and roadside attraction 
devotees with its sprawling, 
seemingly haphazard design 
and moody Late Victorian 
style. Its frequent showcas-
ing by supernatural-themed 
television programs over the 
decades has fueled its reputa-
tion as one of America’s most 
“haunted” mansions.

On a purely architectural 
level, the privately owned es-
tate — a California Historic 
State Landmark that also is 
listed on the National Regis-
ter of Historic Places — offers 
plenty that truly meets the 
eye.

The home, originally just 
a small farmhouse, was a 38-
year project of Sarah Win-
chester, heir to the Winchester 
Repeating Rifle fortune. The 
grieving widow, who report-
edly believed she had to ap-
pease the ghosts of those who 
were killed by the company’s 
product, continuously built 
onto the structure. She spent 
a then-astronomical $5 mil-
lion on what ultimately be-
came a 24,000-square-foot 
abode featuring 160 rooms, 
2,000 doors, 10,000 panes of 
glass, nine kitchens, 13 bath-

rooms, and a few dozen stair-
ways and fireplaces.

The property’s unusual 
characteristics, including sev-
eral doorways and staircases 
that lead to nowhere, helped 
foster its fame for alleged 
paranormal activity. Even 

Time magazine has called it 
one of the most “haunted” 
places in the world.

Long available for tours 
(it has hosted over 10 million 
visitors), the Winchester Mys-
tery House for the first time 
this month is introducing 

Halloween Candlelight Tours 
— an immersive nighttime 
experience allowing guests to 
explore the mansion guided 
only by flickering candlelight 
and their imagination.

Halloween touches have 
been added to the home’s 

many rooms, which are either 
frozen in a state of arrested 
decay or still resplendent in 
Victorian grandeur. Candle-
light tour guests will encoun-
ter an atmosphere heavy with 
foreboding as an unseen pres-
ence seems to be watching at 
all times.

“There are numerous 
Halloween attractions that 
pop-up in October, but we’re 
the real year-round deal,” 
said Walter Magnuson, gen-
eral manager of Winchester 
Mystery House. “This Hal-
loween we’re enhancing 
what’s already here with an 
all-new macabre, atmospher-
ic and truly creepy overlay.”

“Some kind of paranor-
mal force will definitely be 
awakened within the house, 
much to the shock of guests,” 
added Peter Overstreet, cre-
ative director of the Hal-
loween offering. “It is both 
a physical visit and a great 
example of ‘theater of the 
mind,’ where your imagina-
tion is coerced to fill in the 
blanks to even more frightful 
effect.”

Visitors can experience 
Halloween Candlelight Tours 
at Winchester Mystery House 
during the evenings of Oct. 
7-8, 14-15, 21-22 and 28-31. 
Tickets range in price from 
$35 to $49 and are available 
online.
•winchestermysteryhouse.com

AT: Dean Lamanna
dlamanna@amusementtoday.com

Winchester Mystery House offers eerie frights by candlelight
Halloween tour enlivens real-life ‘haunted’ mansion

The Winchester Mystery 
House (left), a private 
estate completed in 1922, is 
playing up its supernatural 
reputation with its first-ever 
Halloween Candlelight Tours 
starting Oct. 7.
COURTESY WINCHESTER 
MYSTERY HOUSE
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SHAKOPEE, Minn. — 
While it may not have grown 
to the gargantuan proportions 
of some of the sister parks in 
the Cedar Fair chain, Valley-
fair celebrated this summer, 
its 40th anniv,ersary and the 
community joined in for the 
special season.

“I think the opportunity 
we have with our 40th anni-
versary was one that turned 
into a season long celebra-
tion,” Matt Hehl, communica-
tions, told Amusement Today. 
“We celebrated every day 
from opening day until we 
close in October. We   opened 
an exhibit with the histori-
cal society [see sidebar]. We 
looked at it as a season long 
celebration of 40 years of just 
fun and our heritage in the 
Twin Cities market. Anybody 
who lives within 200 miles of 
here knows someone who has 
worked here or has worked 
here themselves. There are 
countless marriages of people 
who spent summers here. We 
have a lot of legacies right 
here in the park.”

“We consider this park to 
be an education center that 
just happens to be fun,” add-
ed Hehl. “We worked with 
our area high schools. We 
brought high school interns in 
to work on things like graphic 
design or safety and security. 
They were able to get that real 
world experience while they 
are in high school.” 

For the 2016 season, the 
park rebuilt both trains on the 
High Roller wooden coast-
er, the park’s original roller 
coaster ride built in 1976. 
Some of the old components 
were used in constructing a 
High Roller car for the histori-
cal exhibit, running through 
October.

For the summer season, 
Valleyfair brought in All 
Wheels Extreme, and high-
energy show that was a final-
ist on “America’s Got Talent.” 
The outdoor show featured 
inline skaters, skateboarders 
and BMX bicycle performers. 
Dancers, trampoline artists 
and aerialists add a theatrical 
element to create an electrify-
ing experience. To accompany 
the production of this show, 

the park invested into the per-
formance venue.

 “We had an older amphi-
theater with a smaller stage 
and the ADA seating wasn’t 
here. We totally cleaned it all 
out and put in a multi-purpose 
stage,” said Dave Frazier, vice 
president and general man-
ager. “We can do interaction 
and more action type items 
here. I have found out this 
market is really into the BMX 
bikes and skateboard shows. 
A few of our performers are 
from this area; one was a gold 
medal winner in the X Games. 
We can get about 3,000 in here 
now.”

The show opened June 18 
and ran until mid-August. The 
venue was then utilized as a 
haunt show during Valley-
SCARE. 

Flying Eagles is a new 
Larson Flying Scooters ride 
placed in an area of the park 
that features many classic 
midway rides. 

“The great thing about 
adding them for our 40th 
anniversary is that this ride 
was here in 1976 when we 
opened,” said Hehl. “It was 
part of our original ride pack-
age. Parents can now bring 
their kids out and say ‘I rode 
this when this park opened’ 
and now can ride together 
with their kids. It fits so per-
fectly with our 40th anniver-
sary.”

Cedar Fair has invested 
heavily in the Flying Scooter 
attractions in their parks’ 
midway lineup of rides. Since 
Larson International has rein-
troduced the ride in the past 
decade, it has become a hot 
item. 

“To date, Larson Interna-
tional, Inc. has delivered 30 
Flying Scooters and we are 
currently beginning produc-
tion of several more for next 
spring installs,” Jeff Novotny, 
president of Larson Interna-
tional, told AT.

Valleyfair also had a few 
nostalgic photos of the park 
enlarged along the walkways 
to help accent the anniversary 
celebration.

Valleyfair was the second 
park in the Cedar Fair fam-
ily, which is how the chain 
achieved its name between 
the two parks: Cedar Point 
and Valleyfair.

Valleyfair celebrates 40th anniversary

AT: Tim Baldwin
tbaldwin@amusementtoday.com

New Larson International Flying Scooter marks return of original park ride

The new Flying Eagles, a Larson International Flying Scooter, is a throwback to one of 
Valleyfair's original rides. AT/TIM BALDWIN

SHAKOPEE, Minn. — 
The community around 
Valleyfair has joined in the 
park's 40th anniversary 
celebration. Opened in 
April and running through 
October, the Scott County 
Historical Society in Sha-
kopee has a room dedi-
cated at the Stans Mu-
seum to Valleyfair’s 40 
years of history. The park 
has worked in conjunction 
with the Historical Society 
for a look back through 
time.

Front and center is a 
restored High Roller car 
from its old style trains. 
Visitors are able to scram-
ble inside for photo op-
portunities. The four 
decades of history is il-
lustrated through photos, 
documents and captions 
on panels on the wall.

There are even inter-
active elements where 
visitors can play carnival 
games such as a ring toss. 
The Historical Society, 
formed in 1968, likes to 
have interactive elements 
to all their exhibits.

“We started about 
a year ago. We started 
working on the concept 
and started doing re-
search with Valleyfair,” 
said Kathleen Klehr, ex-
ecutive director.

“I’ve heard people 
share their own memories 

of the park as they walk 
through the exhibit,” Ste-
fanie Herrick, curator of 
education, told Amuse-
ment Today. “Lots of peo-
ple remember the Dolly 
Dolphin show when the 
park first opened. It’s fun 
to hear people talk about 
their own memories.”

Another large com-
ponent to the exhibit is 
a mascot costume from 
the early years of Colonel 
John Phillips Ohoompapa.

Staff members have 
noted former employees 
have visited as well.

Valleyfair opened 
three years following the 
closure of a previous prop-
erty, Excelsior Amuse-
ment Park. It was located 
on Lake Minnetonka. Val-
leyfair’s PTC carousel was 
preserved from this park.

Valleyfair history exhibit opens

Above, panels detailed 
Valleyfair’s history, as well 
as large objects such as 
the High Roller Car engage 
visitors. Below, Colonel 
John Phillips Ohoompapa, 
a mascot from the park’s 
early years is displayed.
AT/TIM BALDWIN
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SAN ANTONIO, Texas 
— As evidenced by the enor-
mous explosion of Halloween 
events, not just in the U.S., but 
around the world, the holiday 
of spooks is big business. Six 
Flags Fiesta Texas takes a big 
leap this season, stepping out 
of the box that diff ers greatly 
from the park’s sister proper-
ties.

How Halloween events 
are structured varies from 
park to park. Chains have 
the option to open the event 
only to hard ticket sales and 
no season passes, or they can 
let in season pass holders in, 
but haunted houses may be 
included or be an upcharge at-
traction. Six Flags Fiesta Texas 
has made a bold move. After 
years of haunted houses being 
upcharge attractions in the 
chain, the park is off ering not 
only all haunted houses this 
season for free, but is adding 
two more new ones, bring-
ing the total of mazes to fi ve. 
In addition, a new scare zone 
is added, making for ten total 
haunted attractions now in-
cluded in the price of admis-
sion.

“Our new Buried Alive 
Haunted House exposes ee-
rie tunnels and passageways 
long forgotten beneath Crack-
axle Canyon,” said Public Re-
lations Manager Sydne Pur-
vis. “A complete colony of the 
un-dead beckons you through 
the labyrinth of catacombs to 
discover skeleton ghosts of 
miners that ventured before 
you.”

The grim environment 
will also feature a carousel of 
the impaled, a hall of maggots 
guests must step through and 
a fi nale of a bizarre ritual at 
the skeleton altar.

A second new haunted 
house is Torture Chamber. As 
one would expect, each cor-
ridor is fi lled with reminders 
of what sub-humans will go 
to as they seemingly enjoy 
infl icting pain and terror on 
their prey. 

“We believe both will 
make great additions to our 
other popular haunted hous-
es: RockKill High School, 
Slaughterhouse 6 and Fear 
House 3D,” said Purvis. “We 
do constantly strive to im-
prove our entertainment of-
ferings, whether that occurs 
through new, innovative tech-

nology, planning with our 
management teams or receiv-
ing guest insights.”

Among the innovative 
upgrades is projection video 
mapping. In Wicked Hollow, 
a new scare zone, this new 
technology will utilize the 
walls of Spassburg buildings 
to bring the existing castles to 
life. Images will include fi re, 
dragons, deranged puppets 
and walking skeletons.

Ben McTyre, director of 
entertainment, is particularly 
excited about the 2016 season. 
Not only does his department 
oversee the newly expanded 
terror in the zones and haunt-
ed houses, but also the live 
entertainment in the show 
venues.

“What we’re going for 
with our new show, Dead 
Man’s Party, is fun,” said 
McTyre. “Halloween themed 
songs are featured in a set-
up where a group of people 
got a hold of some poisoned 
drinks and every year they 
get together for one night on 

Halloween, ergo Dead Man’s 
Party. It’s a lot of classic, fan-
favorite stuff .”

The show opens with an 
Alanis Morissette tune, “Un-
invited,” and will continue on 
with other slanted adaptions 
such as “I Put a Spell On You” 
by CCR, Michael Jackson’s 
“Thriller,” and “Phantom 
of the Opera.” The closer is 
“Ball Room Blitz,” a popular 
song the park has featured in 
shows before.

The nights conclude with 
Monster Mash Bash, the park’s 
spectacular outdoor concert 
that features 23 performers, as 
all show casts come together 
for the long-running, popular 
fi nale.

“We put a big slide up at 
the end of the show last year 
that said ‘To be continued in 
2016.’ The storyline was set in 
a post-apocalyptic future after 
a meteor strike,” McTyre told 
Amusement Today. “We had 
two factions. The way we left 
the show last year, the ‘Survi-
vors’ won that round, and this 

year ‘The Authority’ fi ghts 
back.” 

Each year, the 45-minute 
show is completely revamped 
with a new playlist that in-
cludes classic rockers along 
with new songs from the cur-
rent year. “There will be a lit-
tle more of a monster spin on 
it this year,” said McTyre.

In all, four diff erent Hal-
loween shows feature live 
singers, dancers and musi-
cians. 

“I feel blessed to work in 
a park that has a wonderful 
tradition of doing great shows 
and has the facilities to put on 
the really fantastic shows that 
we do. We have amazing, tal-
ented people. Everyone who 
comes to work here in the 
summer wants to stay on and 
do Fright Fest and Monster 
Mash Bash.”

With all the attractions 
being included for free for 
the fi rst time, Fiesta Texas is 
expecting great guest reac-
tion. “We wanted to make 
these attractions available to 
the greatest number of guests 
possible,” said Purvis.

“Going into this Hallow-
een season with our biggest 
Fright Fest event in park his-
tory, I know our guests are 
going to be blown away,” said 
Park President Jeff rey Siebert. 
“I’m loving this state-of-the-
art horrifying technology, and 
the three new haunted attrac-
tions will be outstanding.”

Incidentally, The Great 
Escape, another Six Flags 
property, is following in Fiesta 
Texas’ footsteps and including 
their haunted attractions free 
with admission.

Six Flags Fiesta Texas thinks outside the box for Halloween
AT: Tim Baldwin
tbaldwin@amusementtoday.com

GRAND PRAIRIE, 
Texas — Six Flags Enter-
tainment Corp.  enthu-
siastically rolled out the 
virtual reality experience 
on coasters at nine of its 
parks this season. 

Three parks that did 
not have the VR experi-
ence available before are 
bringing it online for Fright 
Fest. The theme for the 
Halloween event is Rage 
of the Gargoyles. In this 
new variation, riders have 
a chance to actually de-
stroy attacking gargoyles 
by fi xating their gaze upon 
their attackers.

“Many of our sister 
parks introduced VR ear-
lier this year to rave re-
views,” said Kristin Siebe-
neicher, communications 
manager, Six Flags Great 
Adventure. We are thrilled 
that Rage of the Gargoyles 
will bring innovative, cut-
ting-edge technology to a 
classic coaster celebrating 
its 20th anniversary this 
year.”

Six Flags Great Adven-
ture will be utilizing the 
VR Gear by Samsung on 
its Skull Mountain indoor 
coaster.

“Adding VR to Skull 
Mountain will take this 
family coaster to a new 
level, and give thrill seek-
ers another must-do ride 
for Fright Fest,” Siebe-
neicher said.

VR is a really cool burst 
of technology for one of 
the oldest roller coasters 
at our park, the Demon,” 
said Katy Enrique, com-
munications manager, 
Six Flags Great America. 
“While the Demon gives 
over one million rides an-
nually, there was defi nitely 
room to fi t the VR com-
ponent to its ride experi-
ence.”

Kathy Chan at Six 
Flags Discovery Kingdom 
told Amusement Today, 
“We are enhancing the 
track of Kong to realign 
some areas to make it a 
smoother experience. In 
addition, we are modify-
ing the harnesses to make 
it more comfortable to 
work with the VR Gear.”

Six Flags VR 
expands with Rage 
of the Gargoyles

As part of its entertainment lineup for Fright Fest, Six Flags 
Fiesta Texas is rolling out this new show, Monster Bash.
AT/TIM BALDWIN
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KANSAS CITY, Mo. — 
Zamperla and Larson Interna-
tional have delivered five new 
rides to Worlds of Fun this sea-
son. Broadening their family 
offerings, parents and young 
children can ride together on 
all new attractions. 

In 2011, the park convert-
ed their previous kids area 
into the new Planet Snoopy. 
Now with this year’s addition 
of five new rides, the section 
offers 21 family-style rides, 
most of which will accommo-
date both parents and adults. 

“We are extremely pleased 
with the new layout and feel 
of the rides package added to 
Planet Snoopy in 2016,” said 
David Bywater, director of 
park operations at Worlds of 
Fun.  “The five new attractions 
add diversity to the thrills for 
adults and children alike.  Rid-
ership and guest activity is 
most definitely up in the Plan-
et Snoopy area.”

Zamperla supplied four of 
the five rides. 

Beagle Brigade Airfield is 
a Flying Tigers ride, which is 
unique to that part of the coun-
try. Suspended from overhead, 
the plane vehicles have the sig-
nature swing-out similar to the 
classic Whip rides of the past.

“We are extremely pleased 
to have the first Cedar Fair 
Flying Tigers, or in our case 
Beagle Brigade Airfield,” said 
Bywater. “Children love air-
planes and to have a ride with 
suspended airplanes is fantas-
tic.  Kids love the ride when 
the planes kick-out while go-
ing around the oblong track.”

A Kite Flyer is decorated 
as Linus Launcher. Riders of 
all ages lay in an angled po-
sition as the ride rises and 
oscillates. When introduced 
at the IAAPA show in 1999, 
it was this ride that was win-
ner of Best New Family Ride 
at the following Expo in 2000. 
Worlds of Fun’s installation 
seats 16 riders.

Linus Launcher has given 
the best reactions, normally 
from the parents!” smiled Eric 
Burke, public relations man-
ager for Worlds of Fun. “They 
stand in line intending to just 

ride along with their child, but 
when it’s over, sometimes the 
biggest smiles are on the faces 
of the adults!”

Geared to even younger 
tastes, but parents can still join 
in on the fun is Snoopy’s Space 
Buggies, a Zamperla Jump 
Around, and Snoopy Junction, 
a small train ride.

“Several of the new rides 
gave us some surprises,” not-

ed Bywater. “Snoopy’s Space 
Buggies has some great bounce 
to the ride which was far more 
dynamic than anticipated.”

Catering to older kids 
might be Woodstock Gliders, 
a Flying Scooters from Larson 
International. Here, the guest 
is in control with the interac-
tive fin component that can 
elevate and soar in response to 
each rider’s actions.

“The Larson Flying Scoot-
ers adds a large punch to our 
rides package in a pretty small 
footprint,” said Bywater. “It 
has all the thrills of a major 
attraction without the major 
attraction price.  The ride has 
a smooth startup and finish 
which allows many of our 
guests that might have some 
disabilities to ride.  The ride 
itself is very reliable and has 
had zero mechanical down-
time so far this season.”

“Woodstock Gliders has 
brought in the highest number 
of older kids,” added Burke. 
“It may be a favorite of the 
‘tweens’ who visit the park.  
It has a thrill many didn’t ex-
pect, and definitely helps pass 
the time between rollercoast-
ers while their younger sib-
lings get to play for a while.”

Two children’s rides were 
removed to make way for the 
2016 additions.  Krazy Kars, 
a children’s bumper car ride, 
and Snoopy’s Moon Bounce 

were both heavily affected by 
the weather.  The park also ex-
plained small children would 
sometimes struggle to under-
stand how to drive the bum-
per cars.

With Planet Snoopy just 
five years old, Amusement To-
day asked why this seemed 
to be the right time for an ex-
pansion. “We are always look-
ing for ways to expand and 
provide a better guest experi-
ence every year,” Burke told 
AT. “When we realized we 
had a chance to change the 
landscape of Planet Snoopy 
and grow in size, it was a no 
doubter.”  

“Thrills come in all sizes,” 
said Vice President and Gen-
eral Manager Frank Wilburn. 
“It’s important that we con-
tinue to create the best family 
environment.”

“All five new rides are 
like my kids,” laughed Burke. 
“They arrived off the shipping 
containers in early January, 
my first week as public rela-
tions manager. In a very short 
period of time, I saw ground 
moved, concrete poured and 
the rides go in one by one.  The 
amount of pride I felt when 
we loaded them on opening 
weekend was amazing.  I tell 
people I have a FUN job, and 
seeing the memories the five 
new rides help create is one of 
the many reasons why.”

Five new rides at Worlds of Fun expand Planet Snoopy

AT: Tim Baldwin
tbaldwin@amusementtoday.com

Zamperla and 
Larson provide 
new ride mix

Woodstock Gliders is a new Larson Flying Scooters added to Worlds of Fun’s Planet Snoopy. 
The ride has been ultra popular with the tweens, but younger kids enjoy riding with parents. 
AT/TIM BALDWIN

Zamperla provided four 
of the five new rides at 
Worlds of Fun's Planet 

Snoopy section this  season. 
Above, parents and kids 

on Beagle Brigade Airfield  
(Flying Tigers) enjoy a fun 

whip around each end. 
Above right, the Kite Flyer 
has been themed as Linus 
Launcher. Right, a ride on 
the Snoopy Junction train 

ride is always fun for all.
AT/TIM BALDWIN
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Keep our amusement park industry strong!
Buy products and services from these suppliers.

AMUSEMENT
MARKET PLACE

                     Contoocook, N.H. 03229
Phone: (603) 746-4446 Fax: (603) 746-4447

Aerial Tramway Design & Manufacture

•Specializing in sales & refurbishment of used aerial tramways

•Replacement parts for aerial tramways and amusement rides

•New ride control systems and modifications

•Rebuilt used chairlifts - one year guarantee

SkyTrans Mfg.,L.L.C.

(603) 746-4446
Jerry Pendleton or Dan PendletonParts and Service

106 Burnham Intervale Road

Pack-Man 175 kw or 250 kw
Quiet Power–Tractor or  

Trailer Mounted

GFlex 400 Amp

309 N.E. 1st Street P.O. Box 128 Alta, IA 51002
Toll Free: 800-838-1482  Fax: 712-200-1936

Gull Wing Industries
Working with the Carnival 

Industry since 1989
Contact us at:

www.gull-wing.com
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Moody Gardens announces new 
Cirque Joyeux Noel dinner and show

GALVESTON, Texas — 
During the Texas summer, few 
are thinking about the holi-
days, but it’s already beginning 
to look a lot like Christmas as 
Moody Gardens Hotel Spa & 
Convention Center announces 
an all-new holiday dinner show 
experience from the producers 
of Lone Star Circus. 

Titled Cirque Joyeux Noel 
Dinner and Show, this original 
one-hour Christmas spectacu-
lar for the entire family features 
a stellar cast of international 
circus and variety performers 
from all corners of the world. 
Presented in a “cirque” style, 
the show includes soaring ac-
robatics, gravity-defying feats, 
amazing aerialists, mesmerizing 
illusions, hilarious comedy and 
much more. All of this coupled 
with a sumptuous Holiday 

Buff et Dinner prepared by re-
nowned Moody Gardens Exec-
utive Chef Felipe Gonzalez.

“When it comes to the best 
in holiday entertainment, we’re 
always fi nding ways to top 
ourselves,” said Moody Gar-
dens General Manager Garvin 
O’Neil. “This year is no excep-
tion with a new dinner show 
that is sure to delight and amaze 
both the young and the young 
at heart.”

Cirque Joyeux Noel Din-
ner and Show is being directed 
by Lone Star Circus Founder 
and Creative Director Fanny 
Kerwich, an eighth-genera-
tion circus performer who has 
performed throughout North 
America, Russia, South Amer-
ica, Africa, Asia and the Carib-
bean. Kerwich will be bringing 

to Galveston breathtaking acts 
that defy the boundaries of the 
imagination. A few of the stars 
of this all-new holiday extrava-
ganza include:

•The magnifi cent award-
winning hand balancing of 
Christian Stoinev, a 2014 fi nalist 
of NBC’s “America’s Got Tal-
ent”.

•The thrilling, kinetic 
gymnastic prowess of the Cu-
ban Connection on the Russian 
Barre.

•The spellbinding and el-
egant quick-change act of Evg-
eny Vasilenko and Anna Zgu-
rovskaya.

•The exhilarating and in-
ventive spins of Asaf Mor on the 
cyr wheel.

•The melodic music and 
hosting by Michael Hix.

Cirque Joyeux Noel runs 
December 15-25 nightly with 
doors opening at 6:30 p.m., the 
holiday buff et beginning at 6:30 
p.m. and the circus performance 
starting at 7:45 p.m. 

•moodygardenshotel.com

Features award
winning performers, 
including an ‘America’s 
Got Talent’ fi nalist
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The Margaritaville Resort in Biloxi, Mississippi is now home 
to the first Cloud coaster from Extreme Engineering.
COURTESY EXTREME ENGINEERING

Extreme Engineering opens first Cloud Coaster
BILOXI, Miss. — Margaritaville Resort 

is now home to the first Cloud Coaster. The 
coaster made its debut on June 30 and fea-
tures 230 feet of track and a top speed of 20 
mph. The combination zipline/suspended roll-
er coaster is the first of its kind. Margarativille 
is a 373-room waterfront resort that features 
a 55,000 square-foot indoor family enter-
tainment center with a ropes course, arcade 
games, volcano climbing wall, boutique bowl-
ing and golf simulators. The Cloud Coaster 
is attached to the ceiling structure, eliminat-
ing the need for vertical supports. Guests are 

seated in comfortable, cloth seats that are at-
tached zipline style to the overhead track.

Cloud Coaster is a product of Extreme 
Engineering of Penryn, Calif., and Athens, 
Texas. The company has been supplying 
rock climbing walls and auto-relay systems 
for more than 20 years and has grown to 
include combo climbing walls, air jumpers 
and ziplines. Last year Extreme Engineering 
debuted the Cloud Coaster with a working, 
rideable model at the 2015 IAAPA Expo in 
Orlando.

—Jeffrey Seifert

Dollywood to debut
$2.5 million parade
during Christmas

PIGEON FORGE, Tenn. 
— Dollywood’s Smoky 
Mountain Christmas has long 
been known as one of the 
world’s best holiday theme 
park events. Dolly Parton re-
cently unveiled plans for an 
awe-inspiring new parade — 
dreamed up as only she can — 
which will add even more ex-
citement to this family-favorite 
festival.

Named The Parade of 
Many Colors, the new $2.5 
million addition helps make 
this year’s event the best and 
brightest in the park’s history. 
The parade perfectly comple-
ments Dollywood’s spectacu-
lar Christmas offerings which 
include four million festive 
lights, the remastered Christ-
mas in the Smokies, the all-
new It’s a Wonderful Life, and 
the joyous holiday atmosphere 
guests have come to enjoy dur-
ing this lively festival.

Like her new NBC holiday 
movie, “Christmas of Many 
Colors: Circle of Love,” Par-
ton’s new parade celebrates 
the fun, faith, family and har-
mony of the holidays. Vibrant 
floats, interactive characters 
and a few other surprises help 
spread cheer throughout Dol-
lywood this holiday season.

 “The joy I feel during 
the Christmas season makes 
my heart sing because of the 
love and sweet Christmas 
memories I have of family 
and friends from when I was 
a child,” Parton said with a 
smile. “Christmas is the time 
of year when traditions, faith 
and family come together to 
create experiences we all re-
member forever. That is why 
my new movie and this parade 
are so important for me. I truly 
believe The Parade of Many 
Colors will inspire some of 
those same lifelong memories 
for the families who see it.”
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NORTH AMERICA — 
Rain and hot humid weather 
has played a major role in 
decreasing attendances for 
many of U.S. fairs that ran in 
August. 

Some fair officials report-
ed slight dips, while the Indi-
ana State Fair, Indianapolis, 
experienced nine days of rain 
during its 17-day run  August 
5-21. 

Below its a sampling of  
fair results so far in 2016. Of 
the eight reported here, only 
one, the Orange County Fair, 
Costa Mesa, Calif., reported 
an increase.

 Orange County Fair, 
Costa Mesa, Calif.

2016 dates: July 15-Aug. 14
2016 attendance: 1,344,996
2015 attendance: 1,301,975

Reason for attendance 
increase/decrease: Fair offi-
cials attributed the increase 
this year over 2015 to several 
factors. Weather this year 
remained fairly mild. There 
were just several days of real 
hot temperatures throughout 
the run. In 2015, there were 
two days of very heavy rain-
fall. Entertainment and other 
activities also helped boost 
attendance as was indicated 
by the 34 sold-out events 
and the standing-room-only 
culinary exhibits, livestock 
events and more.

Carnival: Ray Cammack 
Shows

Number of rides: 62 
New rides: Twister (man-

ufactured by Wisdom) and 
Puppy Roll (GoldStar Manu-
facturing) 

New exhibits: "We Are 
One" in the Visual Arts Gal-
lery was a floor-to-ceiling in-
teractive video animation by 

artist John Mastri. He invited 
guests to record a short video 
of themselves from inside the 
exhibit and a short time later 
the video was projected in 
various parts on the exterior 
of the exhibit. 

Also added this year were 
10-foot-tall "OC Fair" let-
ters near the main entrance, 
which became a popular stop 
for guests to snap a photo.

Top food(s): The winner 
of this year's Concession-
aire Cup was the Chile Rel-
leno Pretzel Burger from Tasti 
Chips. Popular new food 
items included the French 
Toast Bacon Bombs, Bacon-
Wrapped Chicken Legs, 
S'Moreo Texas Donut, Chick-
en in a Waffle on a Stick and 
Dole Whip. 

Top promotion(s) based 
on participation were:

Rise & Shine:  $3 admis-
sion every Saturday and  
Sunday 10-11 a.m.; We Care 
Wednesdays: Free admission 
and one free carnival ride 
with a specific donation held 
on each Wednesday, and OC 
Fair Express: Ride the OC 
Bus non-stop to the fair for 
$4 round-trip and receive ad-
mission voucher for $3 (nine 
transit locations connected 
throughout county).  This 
was offered every Friday-
Sunday.
•2017 dates: July 14-Aug. 13

•
Kentucky State Fair, 

Louisville, Ky.
2016 dates: Aug. 18-28
2016 attendance: 564,937
2015 attendance: Under 
600,000

Reason for attendance 
increase/decrease: The fair 
was down about 30,000 this 
year compared to 2015, said 
Amanda Storment, vice 
president, communications. 
The decrease is attributed to 
steady rain on the first Satur-
day.

Fair officials also said 

this year's attendance figure 
is most likely the most accu-
rate in the fair's history due 
to improved software and 
automated scanners at the 
entrance gates.

Carnival: NAME (North 
American Midway Entertain-
ment)

Number of rides: Not 
available at press time

New rides: No new rides, 
however, the "Kid Around 
Ride Fest," the kiddie ride 
area, was relocated to a front 
parking lot of the fair. Park 
officials felt that move was 
successful. 

New exhibits: The fair 
had several new educational 
exhibits. 

Top food(s): Totcho's 
(tater tots with nacho cheese, 
jalapeno peppers and salsa.

Top promotion(s): Of 
particular note, said Stor-
ment, in terms of attendance, 
were the Military Apprecia-
tion Day, Aug. 21, and Senior 
Appreciation Day on  Aug 
23, where free admission was 
given to those groups.  The 
Carload Day, held Aug. 24,  
also was successful. 

•2017 dates: Aug. 17-27
•

Ohio State Fair, 
Columbus, Ohio

2016 dates: July 27-Aug. 7
2016 attendance: 921,214
2015 attendance: 982,305

Reason for attendance 
increase/decrease: All in all, 
it went pretty well, according 
to Alicia Shoults, marketing 
and public relations director.

"This was our second 
largest fair since we moved 
to a 12-day format in 2004, 
so we are very happy with 
attendance and the quality 
of our fair," she said. "That 
being said, attendance was 
likely down due to weather. 
Most days were incredibly 
hot with significant humid-
ity and temperatures above 
90 degrees. We had untimely 
rain on three or four occa-
sions."

Carnival: Amusements 
of America

Number of rides: 76
New rides: No new rides 

this year.
New exhibits: This year's 

new attractions included the 
Arctic Olympics High Dive 
Show as well as the Sea Lion 
Splash. Both were very popu-
lar.  

Top food(s): New cre-

ations included bacon-
wrapped deep-fried Oreos 
and the latest addition of 
bacon-wrapped deep-fried 
Buckeyes (a chocolate and 
peanut butter candy). Both 
proved to be quite popular.

Based on gross, the 10 
most popular food items 
were (in order): French fries, 
pizza, corn dogs, Lemon 
Shake-Up, Bulk candy, roast-
ed corn, ice cream cones, milk 
shakes, barbecue meals, and 
Stromboli. 

Top promotion(s): Fam-
ily Value Day continues to be 
popular. It ran Monday, Aug. 
1, from fair opening until 6 
p.m. Adults were admitted 
for a child's admission, which 
is $8, and kids 12 and under 
were admitted free. Also that 
day, with the purchase of one 
ride wristband, a second rid-
er was free until 6 p.m.
•2017 dates: July 26-Aug. 6

•
Iowa State Fair, 

Des Moines, Iowa
2016 dates: Aug. 11-21
2016 attendance: 1,031,278
2015 attendance: 1,117398

Reason for attendance 
increase/decrease: Atten-
dance was slightly down 
from a record year in 2015, 
but above the attendance in 
2014. 

"We attribute the differ-
ence to weather, most likely," 

Rain, hot weather causes havoc for some August fairs
AT: Pam Sherborne
psherborne@amusementtoday.com

4See FAIRS, page 39

Ray Cammack Shows’ Grand Wheel, manufactured by Car-
ousel Holland, illuminates the midway of the Orange County 
Fair, Paso Robles, Calif. COURTESY OC FAIR

FAIR ROUNDUP

Rainy and hot and humid 
days were the culprit of a 
dip in attendance at the 
Iowa State Fair, Des Moines, 
which ran Aug. 11-21. Belle 
City Amusements provided 
the midway with about 40 
rides including this Giant 
Wheel, manufactured by 
Chance.
COURTESY IOWA STATE FAIR
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said the fair's Mindy Wil-
liamson. "We had a couple 
rainy days and very hot/hu-
mid days." 

Carnival: Belle City 
Amusements

Number of rides: 40
New rides: Not available 

at press time.
New exhibits: Some new 

attractions and exhibits in-
cluded the Hedrick's Racing 
Pigs, a remodeled milking 
parlor, the renovated Oman 
Family Youth Inn, and relay 
races. 

Top food(s): The top 
three foods were Not Your 
Mama's Taco, Pride of Iowa 
Wrap and Ice Cream Nachos.

Top promotion(s): An 
opening day Canned Food 
discount ($3 for 3 non-per-
ishable canned food items)  
was deemed as very success-
ful this year as were the  Old-
er Iowans Day (discount for 
seniors), Veterans Day (and 
active military discounts) 
and Extreme Sunday Dis-
count on the last Sunday.

•2017 dates: Aug. 10-20
•

Wilson County Fair, 
Lebanon, Tenn. 

2016 dates: Aug. 19-27
2016 attendance: 467,236
2015 attendance: 557,702

Reason for attendance 
increase/decrease: "It was 
our sixth highest attendance 
in our 37-year history," said 
Randall Clemons, fair trea-
surer. "Our nine-day fair 
had bad weather on the first 
weekend that caused us to 
be down in attendance.  We 
were down 86,662 for the 
first three days.  The rain on 
the first Saturday hurt us by 
65,991.  We had rain on the 
second Saturday afternoon 
for about a hour and we 
were down 10,789.

Carnival: Amusements 
of America

Number of rides: 53
New rides: Orbiter 

(Tivoli), Sea Ray (Mulligan 
Engineering), Starship (Wis-
dom), and Tea Cups (Zam-
perla)

New exhibits: Although 
not completed for the 2016 
fair, the Wilson County Fair 
will be able to sport a new 
exhibition center at next 
year's fair. Clemons said the 
center will open next month 
(November) and will seat 
5,000 people. 

Top food(s): Unavailable 
at press time

Top promotion(s): The 
Wilson County Fair has a 
number of promotions such 
as school discount promo-
tions, seniors day and special 
needs discount days. 

•2017 dates: Aug. 18-26
•

Indiana State Fair, 
Indianapolis, Ind.

2016 dates: Aug. 5-21
2016 attendance: 731,543
2015 attendance: 907,342

Reason for attendance 
increase/decrease: "We saw 
around nine days of precipi-
tation during the 17 days of 
the fair," said Lesley Gor-
don, media and community 
relations manager. "With a 
record breaking attendance 
on the last day, with per-
fect weather, we believe the 
weather played a huge role 

in the attendance this year."
Carnival: NAME (North 

American Midway Enter-
tainment)

Number of rides: 50
New rides: Skater (Zam-

perla)
New exhibits: This year 

celebrated Indiana's Bicen-
tennial in the Visit Indiana 
Bicentennial Pavilion, which 
featured several interactive 
exhibits. Another new exhib-
it was the Indiana's Largest 
Bison Field, which gave fair-
goers a chance to witness the 
revival of the Indiana Bison.

Top food(s): There were 
23 entries to the 2016 Taste of 
the Fair with Goodwin Fam-
ily Products' Pig Sticks com-
ing in first.

Top promotion(s): The 
top promotion this year was 

a new one: 17 nights of Free 
Concerts on the Free Stage 
and the Free Stage Bar. 

•2017 dates: Aug. 4-20
•

Dutchess County Fair, 
Rhinebeck, N.Y.

2016 dates: Aug. 23-28
2016 attendance: 362,3832
2015 attendance: 394,422

Reason for attendance 
increase/decrease: Decrease 
in attendance attributed to 
excessive heat on Thursday 
and Friday.

Carnival: Powers Great 
American Midways

Number of rides: 55

New rides: Sea Ray 
(Mulligan Engineering)

New exhibits: Agri-Pup-
pets, Saints of Swing (local 
performers), Pirates of the 
Columbian (high flying act), 
Brigate Extreme Sports, and 
AgVenture Tent (farm to ta-
ble)

Top food(s): Sweet Stack 
Chimney Cakes, winner of 
both the  Spork Awards and 
the people's choice Spork 
Run. 

Top promotion(s): $10 
Tuesday, $25 Ride All Day 
Wristband on Wednesday

•2017 dates: Aug. 22-27

FAIRS
 Continued from page 38

The Ohio State Fair, Columbus, July 27-Aug. 7, 2016, saw 
a slight decrease in attendance this year compared to last. 
But, fair officials were very pleased saying that this year’s 
number was the second largest since the fair moved to a 12-
day event. A new attraction this year was the Arctic Olym-
pics High Dive Show. Fair officials said this show was “incred-
ibly popular.” COURTESY OHIO STATE FAIR

The midway at the Kentucky State Fair, Louisville, which ran 
Aug. 18-28, was provided by North American Midway Enter-
tainment. Seen here is the carnival’s Starship ride, which is 
manufactured by Wisdom Rides.
COURTESY KENTUCKY STATE FAIR
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A note on the International Association of 
Fairs and Expos (IAFE) website, www.fairsand-
expos.com, is alerting fair members that there 
have been reports of telemarketers and scam-
mers posing as IAFE staff calling members to 
book accommodations to Las Vegas during the 
annual convention.

 The statement reads: "Please note: the 
IAFE WILL NOT request a third-party to contact 
you to book your room for our annual conven-
tion. We secure room blocks for our attendees 
straight through the hotel....If you receive a call 
from someone claiming to be with the IAFE or 
Paris/Bally’s hotels and who tries to book your 
accommodations, please contact the IAFE offi ce 
at (800) 516-0313. Do not provide them with 
any of your personal or payment information."

The 2016 IAFE annual convention is set for 
November 27-30.

•
Fair offi cials at the Arizona State Fair, 

Phoenix, October 7-30, are pleased with the 
fair's itinerary including a new exhibit called 
Rock U: The Institute of Rock 'n' Roll. The ex-
hibit includes displays to take visitors on a rock 
and roll tour throughout the years with listening 
stations and other multimedia interactive ele-
ments.

Of course, fair offi cials also are bringing 
back fair favorites such as monster trucks, pet-
ting zoo, a variety of musical entertainment 
and,of course, the midway rides and attractions 
provided by Ray Cammack Shows.

•
Construction on a new multi-use pavilion 

at the California Mid-State Fair, Paso Robles, 
was set to begin last month. Three barns, built 
in the 1950s, will be replaced by a state-of-the-
art 65,000 square-foot, multi-use structure that 
will attach to the current Livestock Pavilion on 
the west and run all the way to the maintenance 
yard on the east.

 The new pavilion will be used during the 
annual fair for livestock shows, but also will be 
used for multiple and diverse events throughout 
the year. Once completed, the entire complex 
will provide for 95,000 square-feet of covered 
exhibit space. 

It is set to be complete by the fi rst of June, 
2017, in plenty of time for the 2017 California 
Mid-State Fair set for July 19-30.

•
The Big Tex Choice Awards winners were 

announced early last month leading up to the 
State Fair of Texas, Dallas, September 30-Oc-
tober 23.

 Out of eight fi nalists, the panel of judges 
presented Best Taste to Ruth Hauntz for Fried 
Jell-O, while Isaac Rousso took the title of Most 
Creative for his State Fair Cookie Fries.

The Fried Jell-O consisted of the clas-
sic cherry-fl avored Jell-O in a panko-crusted 
breading, which was fl ash-fried and then dusted 
with powdered sugar. It was then topped with 
whipped cream and cherry. 

The Cookie Fries offered traditional cookie 
fl avors like chocolate chip or sprinkles and was 
served with strawberry or milk chocolate sauce. 
They were made to look like crinkled fries and 
served in a bag similar to fast-food fries.

•
The Washington State Fair, Puyallup, 

kicked off last month with added days. The fair 
will run 21 days this year, September 2-25, com-
pared with last year's dates of September 11-27. 
The fair is closed on Tuesdays. 

Fair offi cials extended dates to give guests 
more options to attend as well as to try to ease 
weekend traffi c congestion. 

The annual Western Rodeo Parade and Cat-
tle Drive was to occur the second weekend of 
the fair. 

New exhibits this year included "Discover 
the Dinosaurs," and Superhero Headquarters.

Funtastic Shows provides the midway.
•

State and local leaders hope a $17 million 
multipurpose arena will bring new life to the 
Utah State Fair Park, Salt Lake City, and the 
areas surrounding it.

To keep the state fair where it is or move 
it has been a hot topic for years now, but after 
more than a decade of discussions, a ground-
breaking is the fi rst sign the event is there to 
stay.

The fair has been in the same location since 
1902. The new arena will seat 18,000 and will be 
used during the fair as well as year-round.

The anticipated fi nish date for the arena is 
July 19, 2017.

The 2016 Utah State Fair ran September 
8-18. 

•
New Fort Bend County Fair, Rosenburg, 

Texas, Manager Sam Magee was excited about 
his new role when the fair opened last month. 
Plans were for him to work with Interim Fair 
Manager Cindy Schmidt for the 2016 fair ac-
tivities, September 23-October 23, to ensure a 
smooth transition. 

But Magee is not a new member of the in-
dustry. For the past 10 years, he served as man-
ager of the Rio Grand Valley Show and Rodeo, 
Mercedes, Texas, the past fi ve of those years 
being a very trying time for him. That was when 
he was diagnosed with stage four kidney cancer 
with a prognosis of about two years to live.

But, Magee beat the cancer and is today 
cancer-free.   

 Magee grew up in Lumberton, Texas, and 
was a high school football player until he expe-
rience bull riding. He competed in sanctioned 
Texas High School Rodeos and in the Cowboys 
Professional Rodeo Association. 

 For several years, he also worked as a law 
enforcement offi cer in several Texas towns.

•
Cheryl Flood took over as the full-time di-

rector of the Florida State Fair, Tampa, at the 
end of August, after serving as interim since last 
February when the previous director, Charles 
Pesano, announced his retirement. 

 A fi fth-generation Floridian, Flood came to 
the fair from the Florida Department of Agricul-
ture and Consumer Services where she was fi rst 
an assistant director of legislative affairs and, 
then later,  the department's director of exter-
nal affairs.

 She is a graduate of the University of Flori-
da's Agricultural Leadership Education program 
with minors in Agribusiness Management and 
Sales, Agricultural Law and Agriculture and Nat-
ural Resources Ethics and Policy.

The 2017 fair will run February 9-20. 
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BUSINESS, SAFETY & CLASSIFIED
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SANTA CRUZ, Calif. 
— The Santa Cruz Beach 
Boardwalk, fresh off its 2016 
Golden Ticket win as Best 
Seaside Park, announced a 
$12 million improvement 
project for 2017. Concept 
drawings released reveal a 
new main entrance and a 
fresh new look for a section 
of the Boardwalk between 
Neptune’s Kingdom and 
Undertow roller coaster.

The project will cre-
ate an impressive main en-
trance for the Boardwalk, 
replacing a narrow walk-

way near Neptune’s King-
dom. The new entrance will 
include state-of-the-art tick-
eting windows, an entrance 

plaza, and a fresh new look 
for several games, conces-
sions and attractions in the 
adjacent area. Further an-

nouncements about the 
project will be made in the 
coming months.

“We’re committed to 

investing in park improve-
ments that make our com-

$12 million project
will complete 10 
years of planning

Santa Cruz Beach Boardwalk announces new main entrance for 2017

The Santa Cruz Beach Boardwalk has announced that it is constructing a new  $12 million main entrance for 2017. 
COURTESY SANTA CRUZ BEACH BOARDWALK 

Cedar Point hotels being readied for longer visitor stays

With 69 additional rooms and various upgrades to be completed for 2017, Cedar Point's 
Express Hotel (shown in rendering) will emerge from the theme park resort's former Break-
ers Express. The classic Hotel Breakers will unveil a new six-story tower containing 158 
guest rooms for the 2018 season. COURTESY CEDAR POINT

SANDUSKY, Ohio — 
Aiming to encourage more 
overnight and extended stays 
— and more spending — by 
guests in a Lake Erie resort en-
vironment that offers a range 
of recreational amenities, Ce-
dar Point has announced the 
expansion and enhancement 
of its overnight accommoda-
tions.

“There’s so much more 
to Cedar Point than most re-
alize,” said Jason McClure, 
park vice president and gener-
al manager. “No other amuse-
ment park can claim a mile-
long beach and freshwater 
lake just steps away from the 
largest collection of rides on 
earth.”

Improvements and addi-
tions to two of the park’s lodg-
es are slated for completion in 
time for the 2017 and 2018 sea-
sons. When the hotel projects 
are finished, the onsite accom-
modations inventory will top 

1,750 — including 156 cabins 
and 97 campsites.

Next year, Breakers Ex-
press will be transformed into 
Cedar Point’s Express Ho-
tel — adding 69 new rooms. 
All guest rooms will feature 
two queen beds and be com-
pletely renovated with new 
bathrooms and bedding, mini 
fridges, microwaves and con-
necting family suites.

In the center of the hotel 
property, a new splash pad 
and an outdoor courtyard fea-
turing conversational spaces 
will be added to the swim-
ming pool and deck area. 

Construction on Ce-
dar Point’s Express Hotel is 
well underway and will last 
through the winter.

Hotel Breakers, Cedar 
Point’s signature hotel located 
next to the newly renamed and 
under-renovation Cedar Point 
Shores water park (see story, 
4See RESORT, page 43

4See GATE, page 43
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page 18), also is growing.
Fresh off of a complete 

renovation in 2015, the clas-
sic beachfront hotel will add 
a six-story tower containing 
158 guest rooms — many con-
figured as connecting fam-
ily suites. Architecturally, the 
new tower will echo the beau-
tiful exterior aesthetics of the 
existing, historic Hotel Break-
ers lobby and rotunda, built 
in 1905. A new outdoor pool 
area will debut alongside the 
tower.

Construction on the ad-
dition began after Labor Day 
and will continue through next 
summer, opening for guests in 
time for the 2018 season.

With the new tower, Ho-
tel Breakers will have a total 
of 669 rooms, making it one of 
the largest hotels on the Great 
Lakes. It has been voted one of 
the “Top 25 Hotels for Fami-

lies” by readers of TripAdvi-
sor.

Guests who stay at Cedar 
Point’s Express Hotel, Hotel 
Breakers and the park’s three 
additional properties receive 
the best benefits. These in-
clude early access to the park 
one hour before the general 
public, the best deal on park 
admission tickets and, of 
course, walking proximity to 
the park.

Also making its debut in 
2017 will be the previously an-
nounced Sports Force Parks 
at Cedar Point Sports Center. 
Located about three miles from 
Cedar Point, the state-of-the-
art youth sporting complex 
will feature multiple fields for 
soccer, baseball and lacrosse. It 
also will provide fun for fami-
lies who attend tournaments, 
such as miniature golf, a ropes 
challenge course, trampoline 
structures, and food and mer-
chandise.

—Dean Lamanna

RESORT
 Continued from page 42

munity proud and greatly 
improve the Boardwalk 
experience for our guests,” 
said Santa Cruz Beach 
Boardwalk president Karl 
Rice. “The unique charac-
ter of the Boardwalk will be 
maintained and improved 
because nostalgia and his-
tory are such an important 
part of our story.”

 Fright Walk and Lazer 
Maze, two of the Board-
walk’s most popular attrac-
tions, will both get fanciful 
new entrances. Fright Walk 
will also get a complete in-
terior makeover, taking ad-
vantage of new basement/
dungeon space.  The spooky 
walk-through attraction 
was originally designed and 
built in 2004 by Boardwalk 
staff and remains a park fa-
vorite.

A number of local con-
tractors including Wil-
liam S. Bagnall Architects, 
Slatter Construction and 
Nielsen Studios are work-
ing on the project. Roto, an 
Ohio design firm specializ-
ing in plans for some of the 
world’s largest theme parks, 
worked with Boardwalk 
staff to design the project 
which will connect the clas-
sic Moorish-style of the Co-
coanut Grove building with 
the more colorful, eclectic 
style of the Boardwalk.

"This 10-month, $12 
million project has been 10 
years in the planning," said 

Kris Reyes, director of com-
munity affairs for the Santa 
Cruz Beach Boardwalk. 
"The construction phase is 
expected to employ nearly 
200 local tradespeople and 
construction workers, and 
ultimately create 63 new 
seasonal jobs at the Board-
walk." The Boardwalk is the 
largest private and youth 
employer in Santa Cruz 
County, providing 300 full-
time and more than 2,000 
seasonal jobs.

The current project is 
part of the Santa Cruz Beach 
Boardwalk’s ongoing effort 
to improve the experience 
for visitors approaching the 
Boardwalk and beach area. 
Street-side improvements 
over the past few years in-
clude a wider entrance for 
the Main Parking Lot with a 
new self-park ticketing sys-
tem, new park signage and 
enhancements to Boardwalk 
Entrances 3 and 5, and new 
landscaping along Beach 
Street.

The Santa Cruz Beach 
Boardwalk has a long his-
tory of reinvestment in the 
park and beach area, a busi-
ness philosophy passed 
down from Laurence Can-
field who invested heavily 
in park improvements while 
serving as company presi-
dent from 1952 – 1984. Cur-
rent Boardwalk president 
Karl Rice is the great-grand-
son of Laurence Canfield.

The current project is 
scheduled for completion by 
Summer 2017.

GATE
 Continued from page 42

SELLERSBURG, Ind. - 
The Weber Group recently 
announced that it has tragi-
cally lost one of their own. 
On August 14, president 
Tom Weber passed away 
unexpectedly.

“Tom and I founded 
Weber Group together in 
1983 as a Design/Build Company. Through 
Tom’s leadership, WGI has become a path-
finder in comprehensive specialty fabrica-
tion and a world leader in both design and 
construction services,” said Vice President 
Donny Weber.

Tom was married to Barb, his beloved 
wife of 39 years. They have two children, 
Max and Sam, both of whom worked along-
side their father at the Weber Group. Tom 
was thrilled with his three-year-old grand-
son Henry, and often spoke about putting 
family first.

“Dad expected excellence which can be 
seen in Weber’s unparalleled quality and 
craftsmanship,” said son and project man-
ager Max Weber. “But he was also a very 
kind and patient teacher to me and our 
company. As we move forward through this 
difficult time together, we will honor dad’s 
memory with continued success as a market 
leader.”

“Weber Group was not just a business 
to dad, it was family,” remarked son Sam 
Weber. “He viewed every member of the 
company as a son or daughter, and treated 
everyone with dignity and respect. He was 
a man of principles and always conducted 
himself, and the business, in a manner he 
believed to be fair and just.”

Tom held a bachelor degree in Architec-
ture from the University of Kentucky and 
was an avid supporter of the U.K. athletic 
program. His tenure at Weber Group includ-
ed over 30 years of experience in design and 
construction in a variety of environments 
from multi-family housing and commercial 
construction to highly branded and themed 
environments for clients such as Disney, 
Kennedy Space Center, Crayola, SeaWorld, 
Lego and Great Wolf Lodge.

Tom was heavily involved in commu-
nity projects and led annual efforts to sup-
port New Directions Housing Corporation, 
which served low income families in need 
of home repairs and rental housing. He was 
also a valued contributor to The Council for 
Developmental Disabilities, a local organi-
zation that provides a variety of programs 
for people with disabilities.

A memorial service to honor Tom’s 
life was held on August 21st at Holy Spirit 
Catholic Church in Louisville, Ken.

Tom Weber

Tom Weber, The Weber Group founder

WEERT, The Nether-
lands — KumbaK – The 
Amusement Engineers an-
nounced that its co-founder 
and executive vice presi-
dent Maarten van de Ven 
passed away unexpectedly 
at home on August 16, 2016 
at age 56.

After finishing his stud-
ies of Master of Sciences in Industrial Engi-
neering at the University of Technology in 
Eindhoven, Maarten worked at Philips Elec-
tronics and Tulip Computers before starting 
his career in the amusement industry at Ve-
koma Manufacturing.  After the bankruptcy 
of Vekoma in 2001, Maarten was instrumen-

tal in founding and building KumbaK as 
an engineering and service provider for the 
amusement industry. 

Within the company, Maarten was pri-
marily responsible for finances, procure-
ment and logistics. In the almost 15 years 
of the existence of KumbaK, he has always 
been the main contact person for our sup-
pliers and subcontractors. Away from work, 
Maarten liked to travel and was a connois-
seur of good food and drink — the latter 
skills he enjoyed applying annually to the 
company Christmas dinner, and which al-
ways ensured them to be memorable occa-
sions enjoyed by everyone.

Maarten is survived by a brother and 
brother-in-law.

Maarten
van de Ven 

Maarten van de Ven, KumbaK co-founder

OBITUARIES

SCOTT TOWNSHIP, 
Pa. — Stephen Swika, Jr., 
77, of Scott Twp., Pa., owner 
of Pennsylvania-based S&S 
Amusements, passed away 
peacefully at home August 
19, 2016.

Born in Carbondale, he 
was the son of the late Ste-
phen Swika Sr. and Justine Mikloiche Swika. 
He was a graduate of Blakely High School.

Swika Jr.'s family began in the outdoor 
amusement industry as a game concession op-
eration. But, in 1957, he and his dad partnered 
together to form S&S Amusements, broaden-
ing the game operation into amusement rides 
as well.

Today, the show has a large inventory of 
rides including a new one added this year, the 

A.R.M. Vertigo. The show plays from April un-
til October. 

Swika Jr. was a member and past presi-
dent of the Pennsylvania State Showmen's 
Association and served on the board of di-
rectors of the Outdoor Amusement Business 
Association. Swika also was a member of the 
Showmen's League of America, the New York 
Association of Agricultural Fairs, the Interna-
tional Independent Showmen's Association 
and was a NAARSO and Pennsylvania ride 
inspector. 

He was preceded in death by his wife, Jac-
queline (Jackie) Swika, who passed away in 
2007. 

Swika Jr. was respected for his knowledge 
and expertise in the outdoor amusement in-
dustry and played a large part in the imple-
mentation of the Pennsylvania Ride Safety Act.

Stephen Swika, Jr.

Stephen Swika, Jr., S&S Amusements owner
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BUSINESS WATCH
Haichang Ocean Park sees growth

HONG KONG — Haichang Ocean Park Holdings Ltd., (HK2255), a 
leading developer and operator of theme parks in China, announced the 
interim result for the six months ended June 30, 2016.

During the period, the group recorded revenue of approximately 
RMB663.1 million, representing an approximate 24.6 percent increment 
compared with the corresponding period of last year. The substantial 
increase in revenue was attributable to the significant increase both in 
revenue from park operations and ancillary commercial property sales. 
Revenue generated from park operations of the group increased by ap-
proximately 10.5 percent compared with the corresponding period of last 
year to approximately RMB501.6 million. Among which the revenue from 
the non-ticket business considerably increased by 49.7 percent compared 
with the corresponding period of last year to approximately RMB141.0 
million. Innovative business income accounted to RMB22.8 million. The 
group's gross profit increased by approximately 40.0 percent compared 
with the corresponding period of last year and consolidated gross profit 
margin improved by 5 points to 45.3 percent. In addition, the gross profit 
margin of the group's park operations improved to 47.1 percent, repre-
senting an increase of 3 points compared with the corresponding period 
of last year. After deducting the gains or losses on change in the fair value 
of investment properties and the effect of the corresponding income tax, 
the group's core net profit amounted to RMB41.3 million, representing a 
significant increase of RMB51.8 million compared with the corresponding 
period of last year.

Haichang Ocean Park is currently included as a constituent of the 
Hang Seng Family of Indexes, and has been included by Morgan Stanley 
Capital International (MSCI) as a constituent of the MSCI Global Small 
Cap Indexes.

Six Flags announces quarterly cash dividend
GRAND PRAIRIE, Texas — Six Flags Entertainment Corporation 

(NYSE: SIX) announced on August 25 that its board of directors declared 
its third-quarter cash dividend of $0.58 per share of common stock. The 
revised record date is September 6, 2016 and the dividend was payable 
on September 12, 2016.

In brief...
•LONDON — London has won two prestigious accolades at the 

annual 2016 Condé Nast Traveller Readers' Choice Awards. The capital 
came out on top as Best U.K. City for the sixth year running, and Best 
U.K. City for Restaurants and Bars for the second consecutive year in the 
reader-nominated awards ceremony at Soho’s Ham Yard Hotel on Aug. 
31. The awards from the readers of one of the most popular travel maga-
zines in the world comes as recent research from London & Partners, the 
Mayor’s official tourism body for London found that last year, overseas 
visitors made 18.7 million visits to the city’s best known cultural institu-
tions, which is 1.8 million more than in 2012. Separate research also re-
veals that London’s booming tourism trade is set to continue post-Brexit, 
as two thirds of Americans who visited in the last two years said they will 
definitely return due to a more favorable exchange rate. •visitlondon.com

•ORLANDO, Fla. — The Orlando Eye observation wheel has been 
rebranded the Coca-Cola Orlando Eye. The news came during an of-
ficial announcement on July 28. An update for the 400-foot tall wheel, 
located on Orlando's busy International Drive, comes just 14 months after 
the wheel opened. Owned by Merlin Entertainments, the U.K.-based 
company also operates Madame Tussauds wax museum and SeaLife 
Aquarium at the base of the wheel. Details of the naming rights were not 
released.

•ANAHEIM, Calif. — In early July, the Anaheim City Council voted to 
give Disneyland a tax break of about $267 million over the next 20 years 
so the resort can build a luxury hotel on what is now a 25-acre parking lot 
near the theme park. The tax break was created by the city last year to 
promote the construction of high-end hotels in the city and calls for a 70 
percent break on the city's transient occupancy tax for any hotel rated four-
diamonds or above as rated by AAA hotel standards. In the council meet-
ing, plans presented by Disney, indicated the new 700-room hotel should 
meet those standards.

COMPANY SYMBOL MARKET PRICE 
09/14/16

HIGH 
52-Week

LOW 
52-Week

The Blackstone Group BX NYSE 25.59 35.35 22.31

Merlin Entertainments Group/ 
Legoland

MERL LSE 470.20 494.90 316.79

Cedar Fair, L.P. FUN NYSE 59.94 63.40 48.45

Comcast Corp./ 
NBCUniversal Media

CMCSA NASDAQ 65.17 68.36 52.34

The Walt Disney Company                         DIS NYSE 92.26 120.65 86.25

Dubai Parks & Resorts DUBAIPAR:UH DFM 1.65 1.77 0.95

Fuji Kyoko Co., Ltd. 9010 TYO 1181.00 1568.00 1048.00

Haicahang Holdings Ltd. 2255HK SEHK 1.62 1.84 1.40

Leofoo Development Co. TW:2705 TSEC 8.60 8.93 6.62

MGM Resorts International MGM NYSE 25.22 25.49 16.18

Parques Reunidos Servicios
Centrales S.A.

ES:PQR MCE 13.08 15.53 11.99

SeaWorld Entertainment, Inc. SEAS NYSE 12.64 21.84 11.92

Shenzhen Overseas Chinese Town 
Co., Ltd. (OCT)   

000069 SZSE 6.85 9.93 5.88

Six Flags Entertainment Co. SIX NYSE 51.93 62.69 44.04

Skyocean International 00593HK SEHK 9.15 11.96 7.95

Tivoli A/S DK:TIV CSE 442.00 499.50 330.40

Village Roadshow VRL ASX 4.65 7.68 4.46

STOCK PRICES ABOVE ARE GENERALLY QUOTED IN THE FOREIGN 
CURRENCY IN WHICH THE COMPANY IS LOCATED

Worldwide Markets: ASX, Australian Securities Exchange; CSE, Copenhagen Stock Exchange; LSE, London Stock Exchange; NYSE, 
New York Stock Exchange; NASDAQ, National Association of Securities Dealers Automated Quotations; SEHK, Hong Kong Stock 
Exchange; SZSE, Shenzhen Stock Exchange; TSEC, Taiwan Stock Excange, Corp.; TYO/TSE, Tokyo Stock Exchange

—SOURCES: Bloomberg.com; Wall Street Journal 

MARKETWATCH

East Coast    $2.399         - $0.176 

Midwest     $2.376          - $0.095

Gulf Coast    $2.256         - $0.106

Mountain     $2.489          - $0.065

West Coast    $2.553         - $0.018

California      $2.756         - $0.107

Region        As of    Change from
  (U.S.)           09/12/16      1 year ago  

On 09/15/16 $1 USD =
0.8903 EURO 
0.7575 GBP (British Pound) 
102.72 JPY (Japanese Yen) 
0.9754 CHF (Swiss Franc) 
1.3378 AUD (Australian Dollar) 
1.3170 CAD (Canadian Dollar) 

DIESEL PRICES

CURRENCY
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SANDUSKY, Ohio —Har-
old Hudson was presented with 
the first AIMS International 
Safety Award during Amuse-
ment Today's 2016 Golden Tick-
et Awards held September 10, at 
Cedar Point. The award, present-
ed by AIMS International presi-
dent, Timo Klaus, and AIMS Ex-
ecutive Director, Karen Oertley 
was created to recognize a person 
or organization that has made a 
significant impact or contribu-
tion in improving safety in the 
amusement industry by demon-
strating leadership, innovation, 
and foresight.

In presenting the award, 
Oertley said, “We were pleased 
to have received many nomi-
nations, all are top candidates 
for future consideration. One 
individual stood out, however, 
as one the most passionate and 
dedicated safety advocates in 
the amusement industry. He is 
a man that has been commit-
ted  to ensuring the safety of our 
amusement industry guests and 
employees throughout his career 

as well as through his work with 
ASTM in developing safety stan-
dards. Harold Hudson is truly 
a gentleman, scholar and safety 
icon in the industry and we are 
so proud to present him with the 
2016 AIMS International Safety 

Award.”
In accepting the award, 

Harold Hudson remarked, “I 
am truly honored to receive this 
first AIMS International Safety 
Award, especially when I think 
of the thousands of people AIMS 

has trained at their safety semi-
nar and the thousands upon 
thousands of people in our parks 
that are all involved in keeping 
our guests happy and safe. When 
I began my industry career as the 
Corporate Engineer for Six Flags 
St. Louis, I found more than a 
job. I found a great family where 
safety is the No. 1 goal. Safety is 
a moral obligation as prescribed 
by our values to make sure our 
guests are happy, have a good 
time, and are safe. It’s been a 
great 38 years and I hope my 

efforts from the past as well as 
those in the future warrant this 
award.”

During the presentation,  
Klaus also announced a scholar-
ship to the AIMS Safety Seminar 
in memory of former AIMS presi-
dent and executive director, Mark 
Moore. In the spirit of Mark’s 
passion for craftsmanship, the 
scholarship will be awarded 
by AIMS to a craftsperson who 
works with their hands in the 
amusement industry.  Moore was 
founder of Uremet Corporation.

Harold Hudson receives inaugural 
AIMS International Safety Award

AIMS President Timo Klaus (left) and AIMS Executive Direc-
tor Karen Oertley with Harold Husdon, the first recipient of 
the AIMS International Safety Award. The award was pre-
sented on Sept. 10 during the Golden Ticket Awards event  
held at the Cedar Point Convention Center in Sandusky, 
Ohio. COURTESY CEDAR POINT

About the AIMS
International Safety Award

Created in 2016, The AIMS International Safety 
Award will be presented annually to the individual or or-
ganization that demonstrates leadership, innovation, and 
foresight in improving safety in the amusement industry. 
With safety as the industry’s No. 1 concern for amuse-
ment industry guests and employees worldwide, efforts 
in improving safety are shown in many forms: the design 
and implementation of new products and technology, the 
development of safety education programs and training, 
and by exemplary leadership in influencing others.

Nominations for the AIMS Safety Award can be sub-
mitted by individuals within the amusement industry and 
the winner is selected by a vote of AIMS International’s 
board of directors. 

The award will be presented annually during the 
Golden Ticket Awards networking event hosted annu-
ally by Amusement Today.

SAFETY



www.aimsintl.org

Space for this AIMS page is provided courtesy of Amusement Today as a corporate partner of AIMS Intl. Content is provided by AT & AIMS.

Amusement Industry Manufacturers 
and Suppliers International, Ltd.

P.O. Box 92366 • Nashville, Tenn. 37209
Phone: (714) 425-5747 •  Fax: (714) 276-9666

Karen Oertley • k.oertley@aimsintl.org  
Holly Coston, (714) 697-6654, h.coston@aimsintl.org
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AIMS Intl. board of directors meet at Cedar Point 
during 2016 Golden Ticket Awards

The AIMS International board of directors gathered after the Golden Ticket Awards to 
congratulate AIMS’ 2016 Safety Award recipient, Harold Hudson. Shown here left to 
right are: Andreas Tanzer; Karen Oertley, AIMS executive director; Roger Berry; Jim 
Seay; Franceen Gonzales, Jeffrey Savelesky; Harold Hudson; Rick Achard; Ryon Yemm; 
Patty Sullivan; Linda Freeman; Timo Klaus. Board members not pictured were Tim Viox, 
Mike Withers, Tony Claassen and George Tso. The Golden Ticket Awards are presented 
each year by Amusement Today. This year's event was hosted by Cedar Point.

AT/JOHN W.C. ROBINSON

ORLANDO, Fla. — With more than 350 students expected, 
it’s time to sign up for the 2017 AIMS Safety Seminar and select 
from over 200 different class offerings that best suit your needs. 

In addition to classes covering all aspects of Ride Inspec-
tion, Maintenance, Operations and Aquatics, 2017 additions 
include classes on Terrorism, Active Shooter, Security (by venue 
type), FECs, Climbing Walls, ASTM updates, TPM (Total Produc-
tive Maintenance), Guest Behaviors, Ride Accessibility, and more. 
Tuition is $595 and includes all class materials, two daily snack 
breaks and lunch, plus an opening reception. 

Testing and AIMS Certifications offered at the seminar include 
Maintenance, Operations and Ride Inspection and Aquatics. At-
tendees can register for added certification in CPO (Certified Pool 
Operator), S.A.V.E. (Security, Awareness and Vigilance for Every-
one - approved through FEMA & The Department of Homeland 
Security & Operations), and OSHA 10. Certificates in Security, 
Waterpark, Leadership, Carnival and ASTM F770 are available.

IAAPA provides five scholarships to the AIMS Safety Seminar 
in memory of Alan Ramsay. Application forms can be found at 
www.aimsintl.org. OABA offers four scholarships to OABA mem-
bers who are first-time Safety Seminar attendees. Contact oaba@
oaba.org for more information. AIMS is offering a new scholarship 
for a craftsman working in the industry in memory of Mark Moore, 
former AIMS board president and executive director. For more 
information contact info@aimsintl.org.

The AIMS Safety Seminar will be held January 8-13, 2017 at 
the Doubletree by Hilton at SeaWorld in Orlando. 

Visit www.aimsintl.org for complete information.

New classes offered at AIMS Seminar
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AUGUSTA, Ga. — Cush-
man, a Textron Specialized 
Vehicles brand, recently intro-
duced a new truck-inspired 
line of Hauler utility vehicles 
that are designed to effort-
lessly cut the task list down 
to size. The new vehicles are 
now being offered to amuse-
ment facilities to assist in 
their daily park service needs. 
The practically designed new 
Hauler 1200, Hauler 1200X, 
Hauler PRO and the Hauler 
PRO-X offer more payload, a 
larger bed, and affordable ac-
cessories. 

Cushman vehicles are de-
signed and manufactured by 
Textron Specialized Vehicles 
Inc., a Textron Inc. (NYSE: 
TXT) company.

The new truck-inspired 
Hauler can be customized to 
include either a sound-damp-
ening 12-cubic-foot durable 
roto-molded polyethylene 
bed, or the upgraded 15-cu-
bic-foot fully aluminum bed 
for extra space. The standard 
poly bed includes integrated 
divider slots to allow for in-
creased organization and cus-
tomizable bed storage. The 
aluminum bed features an L-
track bed system that can ac-
commodate hooks and brack-
ets for convenient tie-down 
locations and space-saving 
accessories. 

Versatility extends be-
yond the bed in the new 
Hauler design. New features 
include:

•Optional power dump 
for heavy lifting;

•A standard rear hitch 
receiver to help crews tow 
whatever the day demands;

•Upgraded premium 
tires that provide improved 
traction;

•Optional 12V or USB 
outlets, to ensure tablets and 
smartphones don’t lose pow-
er.

All Hauler PRO and 
Hauler PRO-X models fea-
ture a powerful 72-volt AC 
electric drive that can go up 
to 50 miles on a single charge. 
Additionally, the Hauler 
PRO can be equipped with 
an optional IntelliBrake sys-
tem.  The patented system 

encompasses two technolo-
gies: a motor brake that au-
tomatically slows the vehicle 
when traveling up or down 
steep grades and a parking 
brake that automatically en-
gages when the vehicle stops. 

•cushman.com

Cushman unveils new 
Hauler utility vehicle at
Sedgwick County Zoo

FACILITY SERVICES

Cushman has announced its 
all new Hauler utility vehicle 
line to assist amusement fa-
cilities with their daily park 
services. Here, the vehicle 
line is seen in operation at 

the Sedgwick County Zoo in 
Wichita, Kansas.

COURTESY CUSHMAN



CLASSIFIEDS
FOR SALEAUCTION

Call Len or John
(908) 526-8009

FAX: (908) 526-4535

ARM Family Himalaya T/M ..... $79,000

Zamperla Tea Cups T/M ......... $49,000

New SBF Groovy Bus on used 

Frederiksen Trailer .................... $69,000

Hurricane  T/M .......................$139,000

Spinout T/M ............................$249,000

Moser Top Spin T/M ..............$299,000

Zierer Wave Swinger T/M ...................... 

..................................................$399,000

SBF/Visa Super Truck T/M ....... $29,000

Fabbri Kamikaze T/M ............$239,000

FOR SALE

FOR SALE

FOR SALE - Calypso $18,000

FOR SALE - Paratrooper $18,000

ralph@vestil.com 
Indiana Location

Check out the latest premium new and used rides at: 
facebook.com/internationalridesmanagement
or call (609) 425-1220 to receive a current list.

FOR SALE

FAMILY
ROLLER

COASTER

Manufacturer: Zierer
Height: 55 feet

Ground Space: 215'x170'
Track Length: 1,279 feet
Storage Track: 39 feet

2 trains w/ eight 2-passenger cars 
- total of 16 people each train

Capacity of 800 pph

Chain lift system with magnetic 
induction brakes and pneumatic 

operated release system.

For pricing, please call 
Len Soled at Rides 4 U

(908) 526-8009

FOR SALE

GALLEON 
(1985)

Manufacturer: 
Zamperla

Available as a
Parts Package
for $35,000

Additional work needed
for ride to operate!

For additional 
information, contact: 

Rick Knoebel
 rick@knoebels.com

(570) 854-1387

ADVERTISING NOTICE

Sue Nichols (615) 477-5432
Gary Slade (817) 460-7220

Upcoming Advertising
DEADLINES:

November I (pre-IAAPA)
BONUS DISTRIBUTION
Ad Reservations Due NOW
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Ad Reservations Due NOW

November II (Convention)
BONUS DISTRIBUTION
Ad Reservations Due Oct. 3Ad Reservations Due Oct. 3

December (Christmas Roundup)
Ad Reservations Due Oct. 24
December
Ad Reservations Due Oct. 24
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