-AmusementTODAY

terial.

PENbEL  ~7 musement
SEATED iTO DAY :s..

TER: Dated ma

led Wednesday, Oct. 21, 2

NEWSPAPE

B2 Attractions . n n -
UNTIL ALL PAGES SUBSCRIBE
aao=
HAVE COME TO 14 ISSUES: 1 YEAR $50
Sooe i o PRE-CONVENTION Print subseribers also receive FREE Digital Edition
i Héﬁl\%M = ISSUE A c 0 M P I. ETE STU P of each issue for viewing on computer, tablet or phone.

3OVLSOd SN ™ & ©2015

amusementtoday.com/subscribe « Amusement Today * P.0. Box 5427 * Arlington, Texas 76005-5427  (817) 460-7220

als 14Syd
S 145 Amusement Today, Inc.



EXPERIENCE
THE EXPERIENCE

WE HAVE BEEN FOCUSING ON THE SAME BUSINESS FOR ALMOST 40 YEARS.
WE’RE PROUD TO OFFER THE INDUSTRY’S WIDEST RANGE OF WATERSLIDES
AND WATER PLAY ATTRACTIONS. OUR GAME-CHANGING INNOVATIONS AND
SIGNATURE RIDES SET THE INDUSTRY STANDARDS. WE OFFER NOT ONLY
WATERSLIDES BUT ALSO THE HIGHEST TECHNOLOGY, SUPERIOR QUALITY,
MAXIMUM SAFETY AND GROUNDBREAKING DESIGNS. WE EXPANDED FROM
A FAMILY OWNED COMPANY TO A GLOBAL MARKET LEADER WITH THAT
PERFECTIONISM.

TODAY, 2500 PROJECTS HAVE BEEN ACCOMPLISHED ALL OVER THE WORLD.
WE’RE CREATING EXPERIENCES IN HERE OR THERE, ANYWHERE.
EXPERIENCES THAT MAKES US KEEP FLOWING.

FROM DAY 1 TO YEAR 40 AND BEYOND.

polin.com.tr Q@@ O @ polinwaterparks

PolinWaterparks
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2015 IAAPA Attractions Expo
Outlook very positive for annual industry convention

AT: Pam Sherborne
psherborne@amusementtoday.com

ORLANDO, Fla. — It's
been a good year for the lei-
sure industry.

It seems officials of world-
wide theme and amusement
parks, as well as water parks,
family entertainment centers,
zoos and other entertainment
and attractions continue to
report a climb in business.

Of course, there are ex-
ceptions. Yet, good news
seems to outweigh the bad.

Ride manufacturers such
as Chance Rides, Zamperla,
and Larson International
continue to stay extremely
busy while all along creat-
ing new rides and tweaking
existing rides. Last year, a
Chance Rides representative
was quoted as saying their
manufacturing plant was
busting at the seams.

That rate of business con-

tinues.

Len Soled, Rides 4-U,
whose company represents
manufacturers KMG, S&S
Worldwide, and SBF/Visa
products, and also sells used
amusement rides and attrac-
tions, said his year has al-
ready been a good one and
that people were respecting
they need to get their orders
in at the latest by the In-
ternational Association of
Amusement Parks and At-
tractions (IAAPA) 2015 At-
tractions Expo this month or
they just might not get the
piece they want when they
want it in 2016.

So, as the anticipated
28,000-plus attendees, in-
cluding 18,000 qualifying
buyers, begin traveling to
Orlando, Fla., for the biggest
trade show of its kind, they
should keep that in mind. If
top decision-makers are on

IAAPA

Attractions
Expo

the trade show floor to con-
duct business at the 2015
IAAPA Attractions Expo, set
for Nov. 16-20 at the Orange
County Convention Center,
time is of the essence.

IAAPA Expo planners are
expecting more than 1,000 ex-
hibiting companies. In fact,
on the last day of Septem-
ber, planners reported 1,057
companies, to be exact. Those
companies will display prod-
ucts in 125 different catego-
ries on the 525,000-square-

www.amusementtoday.com

foot floor of the exhibit hall.

Some of those products
include amusement rides
and attractions, coin-op and
arcade games and rides, and
computer systems and soft-
ware featuring the newest
technology in ticketing, peo-
ple locators, product locators
and more.

There will also be ex-
hibitors showcasing design
and theming, entertainment,
food and beverage, midway
games, novelties and souve-
nirs, and water features.

The first-time exhibitors
pavilion, which is tradition-
ally a busy place to be, has
sold out with more than 140
first-time exhibitors debuting
their brand new products.

New this year to the trade
show is a food and beverage
area.

"Buyers can sample the
newest trends in the food and

beverage sector, including
new products, service tech-
nology, preparation equip-
ment, concession equipment,
green and eco-friendly prod-
ucts, franchise opportuni-
ties, and more," said Colleen
Mangone, director of media
relations.

There also is a new TAA-
PA Brass Ring Award for
exhibitors. The Brass Ring
Award show is set for 4:30
p-m., Wed., Nov. 18. The new
award will be given to a new
product that has yet to be
installed in a facility and is
debuting at Expo 2015. The
product does not need to be
installed in a park or facility
yet, but to be eligible for this
award, the exhibitor must
display a working prototype
or a physical model.

For the first time this
year, Expo attendees can get

» See IAAPA, page 4

IAAPA chairmen share thoughts on industry

OUTGOING: Gerardo Arteaga

ORLANDO, Fla. — Gerardo Artea-

ga, general manager of Fantasilandia in
Santiago, Chile, will pass the IAAPA gavel
to John McReynolds, senior vice presi-
dent, Universal Parks and Resorts, dur-
ing this month's 2015 IAAPA Attractions
Expo.

He had a satisfying year, feeling he
has reached many goals and had a variety
of highlights throughout the year.

Here, Arteago spends time with AT
discussing the past year.

Last year at this time, you and
IAAPA members were busy focusing on
the Strategic Plan for the association.

Gerardo Arteaga

Was a plan for the next three years completed? What are the main goals of

the association?

A plan was completed that will take us from 2016 through 2018. This plan
builds on the previous plan to strengthen existing programs while providing
a solid base for new products and services for our members. Some important
goals that we have set out are: to develop a global advocacy platform, to build
a global brand, to continue to be a champion for safety, to further engage with

» See ARTEAGA, page 8

olds, incoming IAAPA chair and senior
vice president Universal Parks and Re-
sorts, Orlando, is looking forward to the
coming year.

He plans to focus on continued in-
ternational outreach as well as industry
safety and education.

Here, McReynolds spends a little
time with AT.

What are your plans as you step
into the role as chairman of IAAPA?

| am honored to follow in the foot-
steps of some amazing leaders in the in-

INCOMING: John McReynolds

ORLANDO, Fla. — John McReyn-

dustry. These leaders have put the associa-
tion on a great footing. | look forward to
building on that strong foundation by focusing on continued international out-
reach, specifically in the regulatory and legislative arenas as you would expect

with my background.

John McReynolds

How did you come to work in this industry?

Prior to joining Universal Parks and Resorts, | had the honor to work eight
years for United States Senator Connie Mack (R-Fla.). When it came time for
me to move on, | was fortunate to have three opportunities: a public relations

» See MCREYNOLDS, page 6
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MAILBAG
Fairgrounds are jobs!

Dear Editor:

Threatened by war, violence, oppression and poverty in their
home countries, hundreds of thousands of people are currently on
the run. The Organization for Economic Co-operation and Devel-
opment (OECD) expects, for the current year, a record level on
asylum applications. This year, Germany alone expects to receive
800,000 to 1 million of estimated 1.5 million refugees who are
in route to Europe in total. The Member States of the European
Union are facing the huge challenge of helping the vulnerable, and
to integrate them, without overtaxing the cities and municipalities.

This emergency situation is also aware of the showmen and
they also articulate the view that people must be helped in need!
The current situation in the municipalities is often extremely
tense. Cities, districts and municipalities already partly operating
at the breaking point. Even the showmen profession is affected
by the rapid development. Due to the current refugee crisis in
Germany, three fairground places will be used for building shel-
ters for refugees.

For the European Showmen'’s Union this way of accommo-
dating refugees poses a threat to the showmen profession. ESU
President Albert Ritter stressed that the showmen will not accept
the removal of their jobs. Ritter said, "With the closure of fair-
grounds the German colleagues will lose their livelihoods, and
the air we breathe, and endanger those policy decisions in the
region the future of the fairgrounds. If you want to alleviate the
plight of one, you can not plunge others into need. This is where
the European solidarity is needed. The showmen associations in
other European cities should be with the times to ensure that
their fairgrounds are preserved.”

Fairgrounds are an integral part of mainstream culture
that have no threshold and fear of contact, no formal, social,
religious or economic barriers to entry. This accounts for their
socio-cultural dimension: fairgrounds submit an offer which is
aimed at all people. They provide the possibility of participation
in social and cultural life and indeed nationwide, in cities and in
the countryside.

Fairgrounds offer people, amusement and distance, from ev-
eryday reality — and sometimes distance from their problems. At the
initiative of showmen, in recent weeks, refugee families with their
children could forget their concerns and sometimes traumatic mem-
ories for a few hours as families enjoyed the fairgrounds.

This social commitment to people in need can only continue
to operate in the future — the showmen and the refugees com-
ing together for the protection of the fairgrounds.

Sincerely,

European Showmen's Union ¢ Berlin, Germany

www.esu-ufe.eu/

FLINT'S VIEW: Bubba Flint

WHEN 4T THE 1AAPA
ATTRACTIONG EXPO~=
ALWHYS RETH'E:IHB;ER
THE THREE *NI'S ...
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NEXT!

INDUSTRY OPINION: Scott Rutherford, srutherford@amusementtoday.com
Time is fleeting

| find myself shocked at how quick-
ly 2015 has flown by. It's hard to be-
lieve the regular park season is done
and that the IAAPA Attractions Expo is
nearly upon us. It feels like a time warp.

As | write this, the temperatures
are plummeting and much of the fo-
liage is exploding in amazing shades
of yellow, orange and red while many
parks are in Halloween high-gear with their
own individual takes on the now-classic fall
haunt event.

In bygone days, Labor Day would have sig-
naled the end of the season with virtually ev-
ery park shutting down. The flat rides would've
been disassembled and stored away; the
coaster trains removed from the track and the
carousel horses covered to protect them from
the elements. Aside from the maintenance em-
ployees who toil tirelessly in the off-season to
rehab attractions, most workers would by now
have settled in for a long winters rest.

But things certainly have changed. In ad-
dition to the year-round properties in Florida,

Rutherford

Texas and California, park-goers have
a staggering array of entertainment
options thanks to regional operations
staying open into November. Then,
of course, there are those industrious
parks that keep the party going with
winter holiday celebrations through
New Year's Eve.

Personally, this year saw me wrap
up my 12-month stay in the Florida Keys and
return home to the Carolinas. Though living
in paradise offers plenty of perks like endless
sunny days and a 360-degree ocean view, | had
no idea just how much | would miss civilization.
And that included easy access to the many
amusement parks in the eastern third of the
U.S. | missed the convenience of a five-minute
drive from my Charlotte doorstep to the front
gate of my home park (Carowinds).

So, here's wishing everyone a great au-
tumn and a wonderful IAAPA Expo 2015. Now,
if you'll excuse me, I'm going down the street
to check out the supernatural happenings at
Scarowinds. Time is fleeting...
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John McReyno
As chairman of the board
for IAAPA, John McReyn-
olds is looking forward to
a productive and jam-
packed year ahead leading
the amusement industry.
John's responsibilities
at Universal Parks and
Resorts, where he over-
sees domestic government
relations issues along with
community regulatory
and real estate entitle-
ment concerns in Florida,
have prepared him well
for his latest role. His vast
experience as an active volunteer for the as-
sociation, involvement in the travel industry
and civic and community organizations are
certainly assets as well. With his “look for-
ward, not backward” attitude, “can-do” spirit
and energy, John is certain to make a positive
impact for IAAPA’'s members.

Title
Senior Vice President, External Affairs.

Number of years with
Universal Parks & Resorts?
Just passed 20.

Best thing about the

industry... ‘v
The opportunity for

advancement no matter - "‘
where you start or where McReynolds
you come from.

Favorite amusement ride...

Both of our main Harry Potter attractions be-
cause the ride mechanics remind us to always
push the boundaries.

If | wasn't working in the amusement
industry, | would be...

Leading a venture capital company - | always
want to be involved with companies that are
change agents in their industry or exploring
breakthrough technologies.

Biggest challenge facing our industry...
Sustainable workforce and government inter-
vention.

The thing | like most about amusement/
water park season is...

Since | work for a company that operates year-
round, this is a tough question. My answer
would be how our seasonal parks serve as a
place in many communities where families
come together and create memories.

I am really looking forward to seeing this
at the IAAPA Expo...

Our educational seminars. Nothing makes
me happier than to hear one of our seminars
helped an operator or one of our M&S mem-
bers grow their business.

The last song | downloaded was...

| recently downloaded Skyfall by Adele. Clas-
sic Bond song that reminds me of time spent
with my father watching the latest film in the
series growing up.

Favorite place to chill out...
CityWalk at our newest restaurant, Cowfish,
on the balcony watching our guests stroll by.

John McReynolds, Universal Parks and Resorts

The best moment of my career so far
would have to be...

The completion and opening of the Wizard-
ing World of Harry Potter. The entire Univer-
sal Parks and Resorts team did an amazing
job and changed the industry overnight.

Finish this sentence: The year 2016 will be...
An amazing adventure for me personally and
professionally.

You just won the lottery! The first person
you call is...

The cell phone company to change my num-
ber because friends | didn’t even know | had
will come out of the woodwork or my financial
advisor to make sure | maximize the return.

The sport | wish | was really good at is...
Golf ... I'm just a hacker at heart and would
love to be a scratch player, but not enough
hours in the day.

The one thing | did lately that | wish | could
take back is...

Nothing, as | don't believe in looking back-
ward except to learn from past mistakes.

The person from my past | would most like
to re-connect with is...

Mr. Stephens, my high school freshmen year

economics teacher who taught us to respect

risk, while taking smart calculated chances.

Pick one: steak or lobster?
| grew up in Chicago so | am a meat and
potato kind of guy — steak.

When | look out my office window, | see...
Opportunity and growth.

My perfect day off is spent...
Exploring my own area of Central Florida with
Star to find unique adventures.

The household chore | don’t mind doing is...
The dishes. It's a theme park mindset to
always pick up after yourself.

My longest road trip would have to be to...
Growing up we piled into the family station
wagon for a three-week trip to New Orleans
and Florida.

All-time favorite dessert...
Bananas Foster.

In the morning, my go-to beverage is...
A Venti decaf coffee.

The last movie | saw was...
Jurassic World.

THIS MONTH
IN HISTORY

Presented by the National Rollercoaster Museum

COMPILED: Richard Munch S’ N

NRCMA's photo archives continue to grow

The November edition of This Month in History will be pub-
lished in the second AT November 2015 issue.

Below, The National Roller Coaster Museum shares a
brief look from these collections, now in the rapidly growing
archives. The NRCMA board of directors thanks all who have
donated to the archives.

= . . / . i = e

The Frontier City Ghost Mine dark ride opened with the new
Oklahoma City park in 1958. The ride would be remodeled
in 1989 and again in 2008 where it operates today with Sally
Corp. Ghost Blaster equipment. STEVEN BALL COLLECTION

When Houston's new theme park, AstroWorld opened in
1968, one of the popular rides was the Arrow Development-
built Le Taxi car ride. Here, park owner, Judge Roy Hofheinz
takes a car for a ride. PAT HOFFMAN/SIX FLAGS COLLECTION

Tha kleal ploce led chiddren of all agen sa
erjoy gosdl whaltiame ehlranmes

FARM TO MARKET ROAD 349

® MAJOE WIDES

* KIDDY WEOES In Weehs Park
* EEFEESHMEMTS WICHITA FALLS, TEXAS
SRRy PHOME 747-7911

Funland amusement park in Wichita Falls, Texas provided
family thrills for many years and was a showcase for Allan
Herschell equipment, as shown in this brochure.

KEN McKINNEY COLLECTION
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Continued from page 1

in on the People's Choice
Award. Attendees can get in
on the action by voting for
their favorite exhibit booth
during the Expo. Online and
paper voting will take place
throughout the event. Each
attendee can vote for their fa-
vorite booth. The booth with
the most votes (regardless
of size) will be awarded the
People’s Choice Award.

Another new addition to
the trade show this year is a
Quiet Zone, a dedicated area
created on the show floor de-
signed to have lower noise
levels. This area should pro-
vide a more conducive atmo-
sphere for business conversa-
tions and meetings. Exhibits
in this zone cannot exceed
noise levels of 50 decibels,
and will be restricted from
demonstrating a noisy prod-
uct or booth element.

Exhibitors in this area
also will be asked to not run
or test any audio before 10:00
a.m. on Tuesday, Nov. 17, and
Wednesday, 18.

“IAAPA Attractions
Expo is where our industry’s
game-changing new prod-
ucts and best ideas come to
the forefront,” said IAAPA
President and CEO Paul No-
land. “Many of our indus-
try’s most successful attrac-
tions find the inspiration for
their next guest experiences
on our trade show floor.”

Many times those inspi-
rations come from the many
press conferences made on
the floor. This year there
are expected to be 30 press
conferences from exhibi-
tors making announcements
about new products that can
be expected to be seen in the
marketplace in the future.

Other inspirations come
from just attending booths to
see what exhibitors are dis-
playing. For example, Soled
said he will debut the new

Expo

FASTFACTS

Attractions

SBF Visa Triple Spiral spin-
ning coaster. He also will de-
but a new family attraction
from SBF Visa as well. This
new ride, called The Drift, is a
participatory ride where pas-
sengers will go 360 degrees
and at the same time have the
ability to guide their vehicles
from left to right.

"And, passengers also
will be able to shoot at targets
as they ride," Soled said.

Outside, Soled will dis-
play the popular SBF Groovy
Bus, 5&S Frog Hopper and
the KMG Inversion.

Zamperla's Mike Cole-
man said his company plans
to bring the new Windstarz,
interactive family ride that
the company debuted this
summer at Luna Park at Co-
ney Island, Brooklyn, N.Y.

"This one will be the sec-
ond of its kind," Coleman
said. "It is a park model with
a 24-person capacity."

Zamperla also will have
its 34-foot tall Fiesta Wheel,
which is a trailer-mounted
family attraction. The vehi-
cles are made to look like hot
air balloons. The company
plans to debut its Zip Zap
Rack children's park model
ride.

Chance Rides will show
off its new park model Free-
style, and Revolution 20, as
well as other rides. The com-
pany also will showcase its
line of people movers.

Jeff Novotny, Larson In-
ternational, has been work-
ing on new projects as well
as existing attractions. One
thing he also has been busy
with is making his rides ADA
accessible.

And, of course, it is not
just ride manufacturers set to
be on hand this year. Game
manufacturing  companies
such as Bob's Space Racers
will debut new park and ar-
cade games as well as its pop-
ular existing ones.

Formula K Ltd. will show

26.5

IAAPA

20.5

2007

Orlando

FAST FACTS

IAAPA Attractions Expo
Nov. 16-20, 2015
Orange County
Convention Center
Orlando. Fla.

[ ]

Trade Show Times
10 a.m. - 6 p.m.
Tues.-Thurs., Nov. 17-19
10 a.m. - 4 p.m.
Friday, Nov. 20
[ ]

Projected Numbers
525,000 square-feet
of exhibit space
28,000 total attendees,
18,000 qualified buyers;
1,000-plus exhibitors;
100-plus educational
seminars and opportunities;
30 hours of exhibition time;

5 days of networking
—IAAPA

off its latest go-kart vehicles
and companies such as Gate-
way Ticketing Systems and
assesso will showcase new
ticketing options and queu-
ing solutions.

}EXHIBITOR LISTING
See pages 10-18

Europeon outdoor leisure
producers and manufacturers
were anticipating a successful
EAS, which ran Oct. 6-8, in
Sweden. Many of those same
exhibitors will be on hand at
the 2015 IAAPA Expo in Or-
lando. Some of these include
such companies as ABC
Rides Switzerland, Tech-
nical Park, Sartori Rides,
Falgas Industries, Bertaz-
zon, Gerstlauer Amusement
Rides, Intamin Amusement
Rides, Mack Rides, Mauer
Rides and Polin Waterparks.

The trade show runs
Tuesday, Nov. 17, through
Friday, Nov. 20. Hours are 10
a.m. - 6 p.m., Tuesday through
Thursday with Friday's hours
reduced to 10 a.m. - 4 p.m.

AAPA Attractions Expo 10-year attendance*

2008
Orlando

Of course the trade show
is only part of the TAAPA
Expo. This year, the associa-
tion has planned more than
80, 75-minute education
seminars, sessions and round
table meets designed spe-
cifically for amusement park,
family entertainment center,
water park, museum, zoo,
aquarium and theme park
professionals.

Some topics to be dis-
cussed include: sustainabil-
ity; games and merchandise;
food and beverage; point of
sale systems; security; mar-
keting and communications;
human resources; designing
entertainment; mobile mar-
keting; ADA; photo opera-
tions and legal issues.

More than 20 in-depth
learning experiences have
been planned. Those include
EDUTours of prominent fa-
cilities, day long institutes
and symposiums, personal-
ized consulting sessions, and
educational luncheons.

Scheduled EDUTours
include: Fun Spot, Sunday,
Nov. 15; Zoo and Aquarium
at Brevard Zoo, Monday, 16;
Disney's Hollywood Stu-
dios, Monday, 16; Disney's
Animal Kingdom Lodge,
Tuesday, 17; Legoland Flori-
da, Tuesday, 17; SeaWorld at
Sunrise: A Culinary Tour of
SeaWorld Orlando, Wednes-
day, 18; Universal Studios,
Thursday, 19; and Disney's
Typhoon Lagoon water park.

“Attractions industry
professionals have a great
opportunity to expand their
knowledge at IAAPA Attrac-
tions Expo,” said Rebecca
Turner, JAAPA’s vice presi-
dent of education, profes-
sional development, and
training services. “These pro-
grams will give attendees a
competitive edge and a sneak
peek at the future of the at-
tractions industry.”

IAAPA's new certifica-
tion program started this

15.8
Buyers

15.3
Buyers
[ ]
2012
Orlando

2011
Orlando

29

18.2
Buyers
2013
Orlando

year. Industry professionals
have the opportunity to be-
come certified on three dif-
ferent levels: IAAPA Certified
Attractions Manager (ICAM);
TAAPA Certified Attractions
Leader (ICAL); and IAAPA
Certified Attractions Execu-
tive (ICAE).

The certifications are
based on a point system,
which includes a certain
number of points for educa-
tion, experience, and credits
earned attending qualifying
education sessions and in-
depth learning opportuni-
ties. Information is available
through TAAPA.

Several programs include
keynote presentations by se-
nior industry leaders. The
Lunch and Learn on Mon-
day, Nov. 16, will feature
speaker Mark Woodbury,
president of the creative di-
vision of Universal Parks
and Resorts worldwide. On
Wednesday, Nov. 18, Parques
Reunidos CEO Yann Cail-
lere will speak at the GM and
Owners’ Breakfast. Also on
Wednesday, Nov. 18, John
McReynolds, senior vice
president, external affairs, for
Universal Parks and Resorts
and 2016 TIAAPA Chairman
of the Board, will keynote
the Amusement Parks and
Attractions Constituency
Lunch.

There are no lack of net-
working opportunities at the
2015 TAAPA Expo. There are
formal events, such as the
opening reception set for 6
p-m., Tuesday, Nov. 17, at the
IAAPA Theatre on the trade
show floor and the Thurs-
day, evening event set for
Orlando's newest attractions
complex that showcases the
Orlando Eye observation
wheel, Madame Tussauds's
celebrity wax museum and
the SeaLife aquarium.

There also are numerous
informal parties, dinners, and
receptions.

30.5
28
2.
/e(\,soj
19.4 18
Buyers Buyers
[ ] [ ]
2014 2015
Orlando Orlando

*in thousands (AT Research)
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Multiple events raise funds for Give Kids the World

»MCREYNOLDS
Continued from page 1

firm; a healthcare association,
or Universal Parks and Resorts.

Although the opportunity
at Universal was not the highest
paying, it felt most rewarding
as | saw the unlimited potential,
and who wouldn't want to work
every day in a theme park?

What is the most impor-
tant area IAAPA will focus on
this year?

Safety and Education —
IAAPA is a member-driven or-
ganization, which means our
number one priority must al-
ways be to serve our members.
In this area educational pro-
grams and seminars are always
key, especially our safety semi-
nars that allow IAAPA to take
our most important message to
all corners of the globe.

What do you expect to
bring to the association this
year?

Given my background in
government and years work-
ing in the industry, | will bring
an understanding of the politi-
cal and regulatory complexities
the industry faces on a day to
day basis. These hurdles can be
the difference between a com-
pany staying in business or not.

Personally what are your
expectations for the upcom-
ing year?

| want to make sure | con-
tinue the great work led by Ma-
rio Gerardo (general manager,
Fantasiland, Santiago, Chile)
before me. Also, to personally
meet as many members as | can
and learn from each encoun-
ter because we are a wonder-
fully diverse industry with such
unique capabilities and talents.

—~Pam Sherborne

On the cover

As an annual tradition,
Amusement Today and car-
toonist Bubba Flint, once
again highlight our Pre-
Convention issue cover, the
chairman of IAAPA and the
vice-chairmen that will fol-
low in the coming years.
Featured on the cover are
incoming chairman, John
McReynolds (2016); first
vice chairman Greg Hale
(2017) and second vice
chairman Andreas Ander-
sen (2018).

ORLANDO, Fla. — In
charitable causes, fundraising
is an ongoing necessity to be
able to continue to offer the
services to families and indi-
viduals in need. Give Kids
The World Village, one of the
amusement industry’s most
respected charities has ben-
efited from numerous events,
many of which take place in
the parks themselves.

On June 7 and 14, Cedar
Fair once again organized
Coasting for Kids. This event
takes place at each park in
the chain. The coaster en-
thusiast community comes
together and raises money
through sponsorships that
go directly to Give Kids the
World. Awareness of the Give
Kids the World Foundation is
raised through multiple riding
sessions which allow coaster
fans to interact with the gen-
eral guests in the queues and
indirectly strengthens the
coaster community at large.

“We are deeply honored
that the coaster enthusiast
community once again com-
bined their passion for our
mission and their passion for
coasters to raise money and
awareness for Give Kids The
World,” said Pamela Land-
wirth, director.

“Coasting for Kids raised
$155,000 this past June,” stat-
ed Kaylee Rodriguez, devel-
opment manager for The Vil-
lage. “This is the seventh year
for the event. It has raised
cumulatively $668,000 over
the years. It's one of our larg-
est fundraisers each year as it
spans all across the country
and even Canada. In terms of
dollars, it is our largest fund-
raiser.”

“Cedar Point has always
been proud to be a contribu-
tor to Give Kids The World,
especially given the impact
they have on families across
the country,” said Tony Clark,
Cedar Point public relations
manager. “We're about family
and they’re about family. To
have so many fans of our roll-
er coasters come together to
raise money during an event
like Coasting for Kids says a
lot about what they do, and
how so many want to help.”

The month of June also
saw an effort organized by
Morey’s Piers. Coaster Con
XXXVIII took place in three
parks in New Jersey, culminat-
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Multiple events are scheduled during the IAAPA Attractions
Expo that will help raise funds for Give Kids the World Vil-

lage. Three of the more popular events are the 13th Annual
Charity Golf Tournament (above); the 6th Annual Motorcycle
Ride (below) and the 5K Run and 1K Walk (bottom).

COURTESY FUNWORLD

ing at the seashore at Morey’s.
“We wanted the attendees to
have an opportunity to expe-
rience breakfast from a brand
new height during their visit.
When we discussed offering
the American Coaster Enthu-
siasts an exclusive Breakfast
in the Sky experience, with all

the proceeds being donated to
Give Kids The World Village,
ACE jumped right on board,”
said Maggie Warner, public
relations manager for Morey’s
Piers. “After all, we're in the
business of creating happi-
ness and lasting memories for
our visitors so this was a great

opportunity to support The
Village and the fantastic work
they already do for families
every day. Seeing the amuse-
ment industry and its enthu-
siasts come together to sup-
port such a wonderful cause
is truly a beautiful thing.” The
breakfast event that morning
raised $2,700 in a couple of
hours.

Industry related events

are still ahead

The 13th Annual IAAPA
International Charity Golf
Tournament sponsored by
Hawk’s Landing Golf Club
on November 15 will raise
the largest portion in the Give
Kids the World fundraising
efforts during the IAAPA At-
tractions Expo week. Last
year, $134,000 was raised dur-
ing the trade show gather-
ing, with the golf tournament
credited for more than half of
that. “It's from every facet of
the amusement industry, park
owners to ride suppliers and
vendors — all spending the
day together. It's a laid back
great day to get to know your
colleagues,” says Rodriguez.
Registration is available on-
line at the IAAPA website or
day of. Participants can regis-
ter as individuals or in pairs
or groups of three or four.
The $200 registration fee in-
cludes transportation, green
fees, cart, breakfast, lunch and
more.

In addition to the golf
tournament, two other events
are also raising funds. The 6th
annual TAAPA Motorcycle
Ride takes place on Sunday,
November 15. The $100 reg-
istration fee includes a lun-
cheon. The bike ride start at
Harley-Davidson  Historic
Factory Dealership that runs
to the Kennedy Space Cen-
ter where the luncheon takes
place. Also the Space Shuttle
Atlantis exhibit is on view,
as well as many other attrac-
tions. Before returning, riders
will stop for a manatee view-
ing as they travel through
the Canaveral National Sea-
shore Preserve. A 5K Run and
1K Walk also take place on
Thursday, November 19. The
$35 registration includes a T-
shirt, hat, refreshments and
breakfast. Registration for
these two events can also be
found on the IAAPA website.

—Tim Baldwin
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PARTEAGA

Continued from page 1

our members, and to expand
the association's financial and
organizational strength.

When asked about your
goals, you mentioned sev-
eral things — to promote the
establishment of the North
American region; to spread
the word about safety and in-
novation; and reach out to the

global FEC community to help
unify this diverse group. What
was the progress on these
goals this past year?

We now have an office in
North America, in Orlando, fo-
cused 100 percent on members
in North America. Membership
in the region has grown and
now we have an increased abil-
ity to reach out to meet mem-
bers' needs. We continued to
focus on safety by providing

safety education, sharing best
practices around the world, and
working on harmonizing safety
standards globally.

We are getting even closer
to the FEC community and we
are about to launch two new
programs specifically request-
ed by FEC members in North
America, a food purchasing co-
operative and a telemedicine
program. | participated in the
IAAPA FEC Conference, held

this past February in Dallas. The
event was extremely helpful
and informative. | was also able
to visit several FEC members in
South Texas following the con-
ference to bring the association
and new vice president of North
American Operations, Richard
Jackson, closer to them.

What were some of the
highlights for the association
over the past year?

These are in no particular

&

'Make Your Off Season One of Your

Most Valuable Times of the Year

OAinance,u_c

Wiade Muller
Paul Muller

wadeBoafinonce.net
paul@oafinonce.net

What would it toke to move your operation
to the next level? The rides and equipment
yvou purchase now will help set the stage
for a profitable 2016 season. Call today to
discuss your plans and ideas. We'll help you
make them happen

Financing Your
Outdoor Amusement
Dreams Since 2000.

Mark Walker
FParm Muller

mark@oafinance.net
pom@oofinance. net

order, but a few of the high-
lights include:

eHosting six IAAPA Safety
Institutes around the world.

*Reaching emerging mar-
kets to introduce |AAPA.

*The |AAPA Leadership
Conference in Dubai was a huge
success and the subsequent ex-
pansion of our European region
to include the Middle East and
North Africa is a direct result
of our commitment to reach
out to all existing and potential
members around the world.

*\We also held our Euro-
pean Forum in Istanbul to learn
more about the growing indus-
try there.

*\We are developing the
services and products we pro-
vide around the world includ-
ing the IAAPA Institute for At-
tractions Managers as well as a
variety of regional networking
events. These have strength-
ened the association and pro-
moted greater membership
participation on a global basis.

*\We continue to focus on
growing the educational pro-
grams we offer. We held several
safety institutes in Asia. We ex-
panded the education sessions
at Asian Attractions Expo and
we rolled out the second phase
of our new IAAPA professional
Certification program.

*We also spent a great
deal of time and energy lay-
ing important foundations for
other programs that will be in-
troduced in the years ahead.
Overall, it's been a great year.

What is the highlight and/
or a goal that you are most
proud of?

| am very proud to have met
the goals of the strategic plan
because, in a globally diverse
and wide-spread organization,
focus is the key. Everything we
work on is done so with a long-
term commitment to the asso-
ciation and the industry. | have
helped work on two strategic
business plans, overseeing the
development of the upcoming
plan covering 2016 to 2018.

Also, as chairman, my
participation in various events
and visits to member-locations
was done with the goal of pro-
moting the objectives of the
associations' business  plan.
Spreading that message to
our members through the hard
work of the board of directors,
the committees, and the asso-
ciation staff has led to the cur-
rent growth and success of our
association for the benefit of all
involved.

—Pam Sherborne
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2015 IAAPA Attractions Expo exhibitor listing

List is current as of Oct. 4, 2015. For last minute changes,
booth additions & cancellations, consult the IAAPA show
directory.

#s
3DCrystal. . .ov 4217
3DXScenic (An lacono Company). . .............. 3382
50% Off Plush .. ... ... ... . . 121
A-B
A& A Global Industries. . ....................... 421
A&A Electric Motors & Pumps . ................. 1840
A.C. LightingInc.. . ... 1885
Aardvark . ... .. 3223
ABC . . 2832
ABCRIDES SWITZERLAND. . ................... 3041
ACCESSO . o vttt e 3662
Ace Inflatables Ltd. . ....... ... ... . ... ... . .... 6078
ACTCATCHER ... ... 3679
Action Lighting, Inc. ........ .. .. .. o 4708
Active Ingrediante Inflatables . . . ................ 5789
Adrenaline Amusements. ... ... . ... 410
Adrian Fisher Design LTD ... ..., 1756
Advanced Animations, LLC. . ................... 1653
Adventure Golf Services . . ...... ... ... ... . .... 4230
Adventure Solutions ........... ... . ... ... . .... 1689
Adventure Sports HQ LaserTag . . ... ............ 3413
Adventureglass . ...... ... 4615
Aerial Adventure Technologies. ................. 3610
Aerodium Technologies .. ...................... 350
Aerophile SAS . ... .. 2034
AET/Amusement & Edutainment Technologies . . . . . 3963
Aglare Lighting Co. Ltd. .. ....... .. .. .. ... 6106
Agosin Eventos LTDA . .. .. .. ..o oo 2180
AIMS International. . ........... ... . ... ... ... .. 5435
AIRO Amusement Equipment Co. Ltd............. 3456
Airwheels Americalnc. ... ... .. ... ... . ... 7320
Alberts Co., Inc.R.S. .. ... .. 3221
Alcorn McBride, Inc. ... ... 453
Alinco Costumes, Inc. . ....... ... . . . ... 4002
Allied Bowling Corporation. . ................... 5635
Allied Specialty Insurance, Inc. . ................. 3021
All-Star Shootout. . . ....... ... ... .. . 459
Alterface Projects . ...... .. ... 1881
Aluvii, Inc. ... 1674
Alvarado . ... 3669
Amaze'nMazes. . ... ... 3403
amaZulu, Inc.. ... 3046
American Adventure Park Systems. .............. 7270
American Amusement Machine Association (AAMA). 2102
American Changer ...................... 2013, 3019
American Classic Toy, Inc.. . ... .. 6137
American Coaster Enthusiasts (ACE). . . ........... 3219
American Holtzkraft, Inc.. . ...... ... ... ... ..... 4308
American Locker. . ... ... . . 4400
American Marsh Pumps ........... ... ... ... 3490
American Paper Optics. ....................... 4318
American Security Products ......... ... .. ... .. 3380
American Specialty Insurance & Risk Services, Inc.. .. 3218
Americo, Inc...... ... 4432
Amusement Advantage Guest Experience Solutions. 4349
Amusement Construction Company Inc. .......... 5118
AMUSEMENT DEVICES & MFG LLC ............. 4665
Amusement Insurance Resources. . .............. 2827
Amusement Products, LLC ................ 5116, 7140
Amusement Resource Connection . ............... 710
Amusement Supply Company ............. 4672, 5769

AmusementToday........................... 4215
Amusements & Attractions Food Purchasing Org.. . . 2665
Amusements International .......... ... ... .. ... 4613
Amusewind .. ... 627
Anchor Industries, Inc.. ............ ... .. 4602
Andamiro USACorp.. . ... 208
Apple Industries, Inc. ... . oo 1600
AquaCycle ... ... .. 130
Aqua-Cycle Water Trikes. . ..................... 4251
Aquakita .......... ... 3253
Aquatic Development Group, Inc. ............... 2646
Aquatics International/Hanley Wood . . ........... 2712
Aquaventronics . ....... .. ... oL 4862
ARC Laser TagArenas. . ................coou... 2080
ArcheryTag .. ..o 3853
Architectural Design Consultants, Inc. ............ 3775
Arihant Industrial Corp. Ltd. . ................ ... 4261
artattack .. ... 4858
ArtecGroup. . ... .. 4081
Artificial lce Events .. ... ... .. .. . oL 7330
Avrtificial Plants Unlimited/Carlsbad Manufacturing . . . 357
Artistic Contractors, Inc. . ........... ... 159
Ashland Technologies Inc.. . .................... 3972
Ashley Nostalgia. . ............ .. .. .. ... .. 1682
Asia Amusement Machine Co. Ltd.. ............... 232
Asia Attractions Magazine. .. ....... .. ... ... 4158
Astro CarpetMills .. ........ ... ..o ... 4606, 4607
Attractions Industry Marketplace - MultiView. . . . ... 6109
AUDIO INNOVATORSINC . ... ..o 2835
Autofry/Multichef -MTIL. ..o oo 230
Autograph Foliages. . .............. .. ... .. 1853
Autometrix. ... ..o 5983
AUXELSRL ..o 3117
AV StumpflInc. ... o 859
Avalanche Waterslides, Inc.. ... .................. 659
Axalta Coating Systems .. ........ ... ... ... ..... 849
AZ Hand Trucks, LLC . ... .. ... ... . . . . 6162
BJToyCompany ................. ... ... 7220
Backyard X-Scapes|Inc............ ... ... oL 257
BadDogTools. .. ..o 123
Bailey RidesInc. . .......... .. i 4726
B-AIR . . 5561
BANDAI NAMCO Amusement America Inc. .. 1300, 1301
Barbados Liaison Service ........... ... ... ..... 3572
Barron Games International ............ ... ... .. 2006
Baton Lock & Hardware Co., Inc. ................ 2110
Battech ... .. . 5623
Bay Tek Games, Inc. . ........... ... .. ... ..... 1023
Beanstalk Builders. . ......... ... .. .. ... ... 7375
Bears Playgrounds. .. ...... ... .. ... ... 4661
Beaver Machine Corporation . ................... 259
BeaverTails USAInc. . ........ .. ... ... .. ...... 830
Beijing Hi-tech inflatables Co., Ltd. .............. 5686

Beijing Jiuhua Amusement Rides Manufacturing Co. 4256
Beijing Shibaolai Amusement Equipment Co. Ltd. ...718

Ben Kaufman SalesCo.......... ... ... ... ..... 1973
Benchmark Games, Inc. ................... 900, 1000
Bepoz ... ... 4275
BERG USA, LLC. .. ... 6130
Berk Concession Supply . ................. 3210, 4008
Bertazzon 3BSrl. ... ... . 4020
BestNameBadges............. ... .. ... ..... 4374
Betson Enterprises .......... .. ... ... ... 1915, 2015
Big Sky Miniature Golf. . . ......... ... ... . ..., 2837
BigSquirt! . ... .. 2830
BigTToys & Sports. ... 1715
Billings Productions, Inc................. ... .. ... 846

Bill's World Famous Lemonade . ................. 833
Birket Engineering. ... ... .. .. i 1655
Blacklight Attractions / Halloween Productions . . . . . 2058
BLD Oriental Co., Ltd.. . ..... ..o o 2285
BlenderBoyz. . ... 732
Bob Kramer's Marionnettes, Inc.. ................ 2665
BobbleShop ...... ... .. L 3878
Bob's Space Racers, Inc.............. 2615, 2815, 7440
Bolliger & Mabillard, Inc.. . .............. ... ... 4815
Bomar Soft Playgrounds International ............ 4655
Bombay Amusement Ride (P) Limited ............ 1943
Bonita Marie International/BMI Merchandise. . ... ... 823
Bounce Time Inflatables . .. .................. .. 5691
Bounceabouts Leisure Limited . . ................ 5550
Bouncing Angels, Inc.. . ......... ... ... .. 5478, 8350
Bowling Center Management. . ................. 3235
Bowling Proprietors' Association of America . ... ... 3236
Bradley Corp. . ........ .. i 4027
Brady Distributing Company. . ................... 108
Braintone Art. ... ... . 3582
Braun Productions. . .......... ... ... ... ..... 3082
Bright Buildings BV. ... ... .. ... .. o 3806
Brown Entertainment . .................. .. ..., 4025
Bruce D. Robinson Design Group. . .............. 1851
Brunswick Bowling .......... ... ... ... .. ... 2206
Bumper Boats, Inc. .......... .. oo oL 3423,7150
Buzzpark Oyun Parklari Ekipmanlari Ins. Tur.San.ve Tic. Ltd. 5ti2890
BWIEagle, Inc. ....... ... 3882
Cc-D
C&Q Amusement . ...t 203
@ and S.STRN ... 8N, ...... ... 88 . . = 1827
C.Cretorsand Co. ... 3202
C.PLLAmusement . ............... ... ... ...... 2739
Calico Cottage, InC.. .. .o o oo 3719
CaliforniaUmbrella. ............. ... ... ...... 4378
Calplush Incorporation . ....................... 3004
Camaleon LED . ... ... ... . .. 253
Cannonball AirBlaster. . .................... ... 5639
Capitol Online Auctions .. ..................... 5786
CardConnect ...t 1841
Carmi Flavor & Fragrance Co., Inc................ 2859
Carnival Day Amusements . .................... 6091
Carnival Depot .. ... 3861
Carolina ATM Services, LLC .. .................. 4475
Carousel & Automatic Music News. . ............. 3119
Casio America, Inc. . ... .. . . 332
Castle Golf, Inc.. .. ... o 2663
CAVU Designwerks . .. ... 4243
Cawley Co. vt 4326
CBCFlooring. ..« ovvi i 6033
CClGreenheart. . ........ ... .. i . 4233
CelinaTent, Inc.. . ... . 3311
CENTAMAN, INC.. ... . i 2673
Center Stage Productions. . .................... 3374
CenterEdge Software .. .......... ... ... ... ... 1630
CHAIRKITGmbH. . ... ... . 4634
Chalk Twins . .. ... ..o 144
ChanceRides. ....... ... . 5123
Characters Unlimited, Inc.. . . ................... 4402
ChartInc.. ... e 4671
Cheer Amusement Equipment Corporation. . ... ... 5104
Chef'sFunFoods ........ ... ... ... .. 3271
Cheney Brothers, Inc. . ........................ 3284
Chestnut Identity Apparel. . ......... ... ... ... 3227
Chetu, Inc........ .. 4356

China Assoc of Amusement Parks & Attractions (CAAPA) 4565

VISIT US AT
IAAPA

BOOTH #1813

“I FIRESTONE FINANCIAL 800-851-1001 ext. 41 | firestonefinancial.com

A Berkshire Bank Company

Firestone Financial 1s-an affiliate of Beckshire Bank (Member FDIC)
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China Xiaofeixia Amusement Equipment Co. Ltd....4391 DOF RobOticS . . ...ttt 2273  Family Fun Companies .. ....................... 811
Christie Digital Systems. .. ...... ... .. ... ... ... .. 261 Dominic Fun RidesPVTLTD .................... 5534  FamilyFunCorp....... ... ... ... il 1683
Chuck Wagon Old-Fashion Soda .. .............. 4010 Dongyang Lefunland Recreation Equipment Co. Ltd. 5427  FanssiProducts Ltd. ....................... ... 5540
Churchill Container . ........................... 935  Doppelmayr USA, Inc.. . ...t 5426  Fantawild International Limited. . ................ 1357
CIEE. ... 2858  Dorfman Museum Figures, Inc................... 1750  FAST Corporation . .......... ..., 3000
Citigraph International Theme Park Maps ......... 1671  Doron Precision Systems, Inc.. . ................. 2053 feCMUSIC. ..ot 3090
Class Act Performing Artists & Speakers Inc. . . ... .. 4771 Dotto Sl ..o 4847  FelimanalunaParkSA ... ... ... .. .. ... .. ..., 2246
Classic Toy Company, Inc....................... 2809 Drape Kings. . .....vviiiiiiii i 3280 Fiberglass Coatings, Inc.. .. ... 3063
Clear-Com . . ... i 4133 DreamEast Entertainment Co. Ltd.. . ............. 1878 Fibrart . ... ... 2078, 2279
ClearView Financial . .. ........................ 5543  Dreampark International .. ....... ... ... ... L 1685  Fiesta. ... 1734
Clip'nClimb ... ... o 4073  Dubai Entertainment Amusement & Leisure (DEAL 2016) . 865  Firestone Financial .......... ... ... ... ........ 1813
CLM Entertainment. .......... ... . . 3230 Dynamic Attractions Ltd.. ....... ... o L oL 1364  FirmaMazur LLCLP ... ... ... .. ... .. .. ... 1672
Cloward H20 . ... .. ... i 2036  Dynamic Designs & Associates, Inc.. . ............ 3088 Five Star Redemption ........... ... ... . ..... 1011
CMD Enterprises LL.C.. ... i 3188 Dynamic Motion Rides GmbH . .................. 861 FixYourPark, LLC . ... .. .. ... ... ... ... ... ... 3371
CNCALaserCo., LTD .......... ... .. ... ... .... 4473 FixMylnflatable.com .......................... 5486
Coast To Coast Entertainment .................. 1615 E-F Flagship Carpets............................. 4811
Coastal Amusements, Inc.. . .................... 1323  E&F Miler Industries, LLC ...................... 4718 Flashing Blinky Lights . ........................ 4157
Coca-Cola......... 4800 East Inflatables Manufacturing Co. Ltd. . .......... 6083  Florida Attractions Association . . ................ 3320
CoganS.RL. ..o 1036 Eastern-European Company.................... 1611 FlowRider . ..ot 2243
Cogito Automation. .. ....coviv i 5936 EBEntertainment LLC......................... 5732 Flygt,axylembrand .......................... 2846
COINTECH. . ... 621 ECO Elettrocomponenti SRL. . .................. 2878  ForeverLawn Inc................ ... . ... 4310
ColdRiver Mining ... ... 2706 WECOlRinish, LLETPSNNIRPRINT . . . FE i . S 763 Formula KLtd.......oouueen 3421
Commercial Recreation Specialists. . ............. 4066 feConnect, InCRPPERFERERT. . . . 6102 Forrec Ltd.. . ....oooo 2049
Commercial Silk International . .. ................ 1646  Economy Tent International .................... 4600 Forsch Polymer . ................ccccoiiii... 4664
Compagnie DesAlpes . ....................... 6133 W EcoZiplby Ecolifie s il U m i B 3373 FotoMasterLtd. . ........... . 2684
Concept 1900 . . .ot 4253 EDGIE Designs, LLC . ...l 3180  FotoSmile Pegaso Control System .. ............. 4413
Conductix-Wampfler. . ......... ... ... 3039 elnflatables ................ ... ... 5969, 5771, 8360 Francal Feiras E Empreendimentos .............. 1733
Contract Furnishings International, Inc. ... ........ 5725 Elaut JYNSRREERRREE . ... .. ... . [SSSRRRRR 1015 Fred's Tents & Canopies....................... 1844
Convergence.net. .. ........ouiiinin... 1669  Eldorado ClimbingWalls. . ..................... 4564 FreeStyle Slides, Inc.. . ........................ 1332
Coogar Products, LLC. . ... .. 2773  Electric Time Company Inc. .................... 1648 Froggy's FOg. . ..o 2691
Cookshack Inc. ... ... . . . 630 ElectroFreeze................ ... 735 Fuji CyberRelax Massage Chair. .. ............... 4235
CORE Cashless, LLC . .................... 1643,1843 Electrosonic................... .. ... 851 FujiFilm North America. ........ ... .. ... .. .... 3755
Cossio Insurance Agency . ................ 5737 5788 AlEICmooSS I . . . . . . NN . . NI, . .1 438  FullDome.ProCo.Ltd. ........................ 5888
Cost of Wisconsin, INC. .« oo ovveeei e 4125  Elephant Sculpture Art Company Ltd. ............ 4055 Fun Attractions . . ... 7460
Costume Specialists, InC. ..., 3702 EleventhHour ). o8¢ . ... . .I¥% . . .09 .. .} 355 FunExpress, INC.......oviiiiiii 2806
CottonLove. . ... . 3802 EliBridge Company .......................... 4621 Fun Parts Xpgiess .- ... ... W.se . 2637
Crane Payment Innovations (CPI) .. .............. 1803 ELIPLAY L. 3806 FUNWOIKS . . . oo oo 4274
CreatelED . . ..o 7020 Eltelpark ... .. oo 120 MEunair... 98 M4 . W RS 5853
Creations Jean-Claude Tremblay, Inc.. . ........... 2661  Elton Amusements Ltd ............... ... . ..., 821  Funlandia Playground Systems (Shanghai) Ltd . . . . . .. 238
Creative Engineering, Inc.. .. ....... . ... ... 4485 Embedlt. ... . . .. S W .. 1335  FUNNEL STICKS by TNT Confectionery. . .......... 633
Creative Kingdoms . ... ... . i, 4464 EMCTickets at Walgreens ..................... 2686  Funovation, INC ... 3409
Creative Works, Inc. .......... ... ... ... ....... 825 Emerald FXLLC................ ... ... 5189,5549  Furyu Corporation. . ........... ... . i 415
CrowdControlStore.com. .. .. .. v, 7050 Emiliana Luna Park S.r.l.. ... ..o 3621

CrudenB.V. ..o o 1046 EmpexWatertoys ............ ... ... ... 4406 G-H

Cultural Homestay International . .. .............. 4518 Employment Technologies Corporation............ 564  G.A Printing ... 4255
Custom Business Solutions.. .. ... . 3278 Endureed synthetic thatch by Global Innovation . . . .. 646 Gabi Toy ................................... 1678
Custom Sales and Service, INC.. ..o oo, 3659 Enovative Technologies . ...................... 4657  Galasys .. ... 3884
CXC Simulations . . . . o 3486 Entegra Procurement Services .. ................. 934  Galaxy America.................... 5400, 7340, 7350
Cyclone Distributors . .. ....................... 5190 Entertainment Equipment Experts (E3)/AVS. ... .. ... 302 Game Art (Hong Kong) Limited .................. 200
D&DUnlimited, INC. .« .o 3658 Epmar/Kemiko ...... ... ... oo 1627 GamePlus. . ... ... 610
Daniels Wood Land, Inc.. . ... ..o, 1855 Erth's DinosaurZoo Live....................... 6136 Game Show Mania, LLC ....................... 4611
DEACEIO . . v o oo o 3571 Essentra........ ... .. ... ... 1633  Game Time International (GTI). . ................. 917
DEL OZONE .« o oo oo 153 T . . | . . ... ... 657 GamesTo GO ... 5489
Delice Global, InC.. ..o oo 3710 ETFRideSystems ......... .. .. .. ... 3269  Gantom Lighting & Controls. . .................. 2090
Delta Strike International Ltd . ... ... ... . ... .. 1361 EurogamesSRL......... .. ... ... ... . .. ... 919  Gatemaster Systems, Inc. . .......... ... .. .. ... 3065
Denny's Electronics. . . ...t 4415  Eurolink/CTM Group, Inc.. .. .......... ... ... 1621  Gateway Ticketing Systems, Inc.. . ............... 4831
DesignerPalms . ............ ... ... .. 3964 EuropeanBody Art......... ... ... .. L. 4710 GEP Productions, Inc. . ........ ... ... ... ... .... 323
Designs In Motion, Inc......................... 4703 EventRental Systems .................. ... .... 4675 Gerstlauer Amusement RidesGmbH .. ........... 4842
Designs |nternationa|’ Inc. - Aerospace Laboratoriesl 4023 Eworks Pro 20 ............................... 4206 GGE Entertainment + Design ................... 1049
DH Recordings, LLC . ............. ... ...... 2082 ExpertHosiery............ ... ... ... L 3164  GHESA Ingenieria y Tecnologia, SA. . ............ 6100
DIiCAPAC . o o o oo o 1873 EXTRAICES.L........ ... ... . ... . . . .. 7170  Gibbons Fan Products Ltd. . .................... 5984
DigiGames INC. . ..o 4436 Extreme Engineering. . ...... ... L 3261,7240 Gilderfluke & Co., Inc.. ... i 1651
D|g|ta| Centre America . ... .o 2043 Eye Candy Inflatables 6163, 8365, 8460, 8530, 8540, 8630 Ginflatables. .. ........ ... .. 6080
DIgONEX. « o o ettt 2978 EyeClickInc. .. ..o 3059 GiveKidstheWorld . ......................... 3430
DINOMOTION . . o o oo 1609 EZInflatablesInc. ....................... 5161,8550 Glasdon,Inc ........ ... .. .. . ... 3757
Dippin' Dots, LLC . ... oot 3800 FabbriGroup....... ... ... ool 4820 GlimmerBody Art. ... . . 4469
Directboats.Com . . oo oo 5532  Facility Concepts, Inc.. . ... 3086 Glo Cone lInternational . ........................ 933
DM Transportation ........................... 3583 Facto Edizioni S.rl. .. ... .. . 4620 GlobalCashCard .. .......................... 4137
DNP |magingcomm America Corporation _________ 4659 Falcon's Creative Group ....................... 1061 Global Gumball. . ....... .. ... ... ... . ..., 619
Dobco Enterprises Limited . .. .................. 1623 FalgasiIndustries............. ... ... ... .. .. ... 1830  Global Souvenir Markering .. .......... .. ... .... 3183

DONATE

THE MUSEUM NEEDS FINANCIAL DONATIONS FROM OUR INDUSTRY

OUR

PERPETUATE

SUPPORT THE CONTINUED GROWTH OF DUR INDUSTRY'S MUSEUM

NRCMA (a 501c3 non-profit organization) = PO Box 5424 - Arlington, Texas 76005-5424 - www.rollercoastermuseum.org
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Global Special Effects . .. .............. . ... ... 5547
Globe Ticket .. .. ... i 3003
G-Look Amusement Machine Co., Ltd. ............ 221
Gloworks Imports, Inc. ........ ... ... o 4108
Goffa International Corp. ....... ... ... ... ... 2606
Gold Medal Products Co. . .. .. ..o 2200
Gold Standard Games/Shelti .................... 606
Golden Horse Technology Entertainment Corp. Ltd.. . 866
Good Stuff Company .......... ... .o L 3727
Gordon's Action Products, Inc .................. 3074
Gorham Fabrications Inc. . ..................... 7225
GorillaSeal ......... .. 3083
Gosetto Surl. ..o 4653
Gould Manufacturing .. .......... i 2641
Governor Insurance Agency . .. ... 5690
Great American Products .. ..................... 936
Great American Recreation Equipment, Inc. .... ... 1628
Great Coasters International, Inc. . . .............. 2265
Guang Yang Amusement Technology Co., Ltd. . ... .. 206
Guangdong Grandeur International Exhibition Group. 427
Guangzhou 9D Electronic Technology Co. Ltd. . ... .. 228

Guangzhou Channal Inflatable Carnie Facility Co., Ltd . 5191
Guangzhou Flying Animation Technology Co. Ltd. . . . 425
Guangzhou Letian Playground Equipment Co. Ltd.. . . 227

Guangzhou Sealy Electronic Technology Co. Ltd. . . .. 600
Guangzhou Shenghua Technology Co. Ltd.......... 240
Guangzhou Sibo Electronic Technology Co. Ltd.. . .. 5288
Guangzhou Zhuang Lun Animation Tech Co. Ltd. . . .. 327
Gull Wing Industries, Inc. ...................... 4430
GUNPOWERINC. . ... .. . 2983
GuzziEBugenio. ... ... . i 3864
Haaga Sweepers/Bissell . ................... ... 2763
Haas & Wilkerson Insurance .. .................. 4421
HAFEMA Water RidesGmbH . .. ................ 4228
Haining Jinda Coating Co. Ltd. ................. 5884
Hamilton Beach Commercial - Prime Pour . ... ... ... 834
Hangzhou Trains Equipment Co. Ltd.. . ........... 6111
Hankook Leisure .. ......... ... . ... ... ... ..... 663
Happy Jump, Inc. ....... ... o L 5178, 8070
Harris Miniature Golf Courses, Inc. ... ............ 2644
Harvest Asia, Inc .. ... 4678
Hauntrepreneurs . ........ ... .. ... ... ... ... . ... 964
Haystack Dryers Limited .. ..................... 3238
Hayward Turnstiles, Inc.. . ........... .. ... ... ... 3018
Head Rush Technologies. . ..................... 4461
HECWorldwide. ........................ 5166, 8240
Hedstrom Environmental ...................... 5535
Henan Kegi Amusement Equipment Co. Ltd. ... ... 6088
Herborner Pumps . .............. ... ... ... 4763
HiStrikerCo......... ... 4669
Hitch-Hiker Mfg. .. ... i 4532
HMS Monaco ... 2612
Hoffman Mint . ... ... ... ... . ... ... . ... .... 1903
Hogan Stakes ........ ... .. .. .. i, 5880
Hold The Phone! . .. ... ... ... . ... ... ........ 2974
Holland Pavilion ........... .. ... ... ... ..... 3806
Holovis. . ..o 4086
HolsagCanada .. ........ .. .. ... .. 4061
HonoluluHotDog. .. ... 3872
HopkinsRides .. ....... ... ... ... . o L 2235
HotGames ... ... 820
Hot Salsa Interactive . ... ....... ... ... ... ..... 4155
Hot Shots Imaging .. ........ ... .. ... .. ..... 3275
Huaxia AmusementCo. Ltd . ................... 5937
Huss Park Attractions GmbH. ................... 2604
Hy-Safe Technology . ........ .. ... .. ... .. .. 3503
I-J
| Cing International Enterprise Co., Ltd ........... 3302

I.E. Park S.rl./Amusement Rides & SOLI Bumper Cars4840

IAAPACentral ... ..o 3831
IAAPL . 4136
IACPOS . .o 2171
iCOMBAT Laser Tag/Hero Blast Laser Tag . ... ...... 638
Ideal Software Systems . ....................... 1887
Ideas Extremas, SA.deC.V.......... .. ... ... .. 3869
IDEATTACK, INC. .. ... 2861
IGPM Group/Kalkomat . .................... ... 2104
lllusions Vinyl Fence & Railings Systems. .......... 5981
IMC - International Mascot Corporation. .......... 2666
IMEX .. 1771
Impact CanopiesUSA. ........... ... ... .... 4735
Imply .o 233
Imprintor .. ... 6036
INComm. ... 4272
INCord . .. oo 1987
Incredible Technologies, Inc. ................... 2004
Increte Systems/Euclid Chemical ................ 2855
Indiana Ticket Company ....................... 2109
Indoor Playgrounds Int'l ........... ... ... ... ... 449
Industrial FrigoSRL. . ... ........ ... ... ... ..... 2957
Infinite Therapeutics .. ................ 106, 112, 2803
InfiniteAloe ... ... ... . 4234
Inflatable 2000, Inc.. . ....... ... ... . ... ... 5553, 8130
Inflatable Office LLC ... ......... ... .. ... ..... 5882
Injoy Motion Corp. .......... .. ... L. 800
Innovative Attraction Management, LLC .......... 1725
Innovative Concepts in Entertainment, Inc. (ICE). 1305, 1306
Innovative Foto . ......... . .o i 3204
Inntopia. . ... ... .. . 7210
InPark Magazine . ........... ... .. ... ... . ..... 1755
Intamin. .. ... 3723
Interactive Entertainment Group ................ 3471
Interactive Ticketing .. ....... ... ... .. .. ... ... 864
Intercard Inc. ... ..o 1030
INTERLINK . ... 3051
International Currency Technologies ............. 2009
International Play Company, Inc.................. 4835
International Special Attractions, LTD.............. 457
InterPark Magazine . .. .......... ... ... ... ..... 4371
Intrax Work Travel .. ........ .. .. .. .. ... .. 2771
ISERA Evolution Insurance Brokers. . ............. 4517
ltal International, LLC . ....... ... ... ... .. .... 4019
Ital-Resina di Di Talia Angelo . .................. 4455
ITEC Entertainment. . ........ ... ... .. 1875
J&JAmusements, InC.. ... 2630
J.E.T. - Jennison Entertainment Technologies . . . ... 1315
JW.Winco, InC......... 3081
Jack Rouse Associates. .. ... 1353
James Industries Inc.. . ... oo 2103
JBinflatables. . .......... ... ... 5147
Jeff Ellis & Associates, Inc. . .................... 4138
Jelly Belly Candy Company .................... 3030
JerithMfg Co., Inc. .o oo 4534
Jersey Jack Pinball ........ .. .. .. .. .. . 213
Johnny Rockets. . ... i 3103
JollyRoger . ... .o 400
Jon Richards Company . .......... ... ... ..... 661
JoraVisionbv ...... .. ... o i 3806
Joy Carpets & Co.. ... 3258
Jump N'Jump Sales & Rentals LLC . ............. 5761
Jungle Jumparoo ........ ..o 5982
JWM WholesaleInc. . ... 3078
K-L
K&G Construction. .. ... 4681
K.B.Industries . ...t 7370
Katjes Magic Candy Factory . .. ................. 7300
Kay Park Recreation Corp. . .................... 2800
KCC Entertainment Design. . ................... 1846

Kellytoy US.A. Inc.. ..o 3815
Kern Studios & Mardi GrasWorld. .. ............. 1869
KettenWulf USALP . ... ... ... ... ... ..... 1726
Kevin'sWorldwide. . ......... ... ... ... ..... 3044
Keystone Amusement Enterprises .. .............. 428
Kids Attractions. . . ... ..o 6156
Kirmes & Park Revue. . ....... ... ... ... .. .... 2765
KLOPP: Money Handling Equipment . ............ 1809
KMG International BV.. . ....................... 5807
KOCCA . ... e 263, 465
KODAKAIlaris . ..o 2669
KristallTurm GmbH & Co.KG. ... ........... 5930, 7250
KSBINC.. ..o 3855
KSW . e 202
KUKA Robotics Corporation..................... 441
KumbaK The Amusement Engineers . ............ 3806
Kwik Tek AIRHEAD ... ........ ... ... ... ..... 4411
Kwik-Coversof New York .. ..................... 932
LAPhotoParty. .......... ... . .. ... 2182
Laforst Shoes, Inc.. . ....... ... .. . . 3080
Lagotronics Projects B.V.. .. ....... . ... L. 2069
LAl Games. . . ..o 611
Lake Country Corporation. . .................... 3163
Landmark Studio & Design. . . ... 4772
Lanusse & Co., Inc. ... ... 764
Larson International, Inc.. .. ... .. ... .. ... .. 4220
Laser Star Amusements. ... ......... ... ... 1811
LaserTagPro...... ... ... . . . . 1849
Laser-Blast........ ... . 3469
Laserforce International. . .......... ... ... ..... 2087
LASERTRON, InC. . ..o e 3006
Launch Logic....... ..o 5935
LaZer Runner Laser Tag Systems. . ............... 1748
LCl Productions LTD.. .. ... ... o 250
Leader's Casual Furniture . . . ................... 4453
LearningZen . ....... ... ... il 2111
Leisure Activities Co., LTD. ..................... 5652
Leisure Craft, Inc.. . ... oo oo 3125
Leitner-Poma of America. .. .................... 4348
Liben Group Corporation . ..................... 3291
Liberty United Insurance Services, Inc............. 5883
Life Floor. ... ... o i 6105
LifeFormations. . ....... ... ... . .. 853
LightUpToys.com. .. ... oo 3715
Lil' Orbits, Inc. . ... .o 3015
Lilliput Play Homes, Inc. .................... ... 4057
Lilly Development Partners. .. .................. 3132
Limelight Photo Booth . ......... ... ... ... ... 3073
Lindstrand Technologies. .. .................... 4628
Little Buddy LLC . ... ..o 608
Little Caesars. . . ... 835
Little Jimmy's Italian lces. . .. ........ ... ... ... .. 2981
Live Oak Bank .. ........ ... ... ... ... ... .... 1934
Live Roof Global, LLC / Live Wall, LLC ... ......... 3190
Lock America, Inc.. ... ... 920
Locker Network. .. ........ ... ... ... ........ 1741
LongRange Systems. ........ .. ... . ... 3318
Look Solutions USA, Ltd.. ... ....... ... o . 455
Losi Elettronica . .......... ... . ... . . 725
LS- Game Amusement Equipment Company. . ... .. 4247
Luckey Climbers . ...... .. ... .. . .. 3983
Luna-Park Rides. .. ...... ... ... . . . ... 7070
Lynkris Patio Furniture. .. ........... ... ... ..... 4548
M-N
M. Kaser & Associates, Inc.. . ................... 3419
M2Leisure . ..o 4134
Mack Rides GmbH & Co. KG .. ................. 2269
Maclan Corporation .......................... 3612
Magic Carpet Lifts/RMCE, Inc. . ................. 4535

PLEASE

REMAIN SEATED
UNTIL ALL PAGES HAVE COME
T0 A COMPLETE STOP

amusementtoday.com/subscribe « Amusement Today « P.0. Box 5427 - Arlington, Texas ?6005-542? * (817) 460-7220

SUBSCRIBE

14 ISSUES:
1 YEAR $50

Print subscribers also receive
FREE Digital Edition of sach issue

for viewing on computer, tablef or phone.

L9 | -
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ENATE

; The Highest Quality
Wooden Coasters
in the World

Gold Striker at California’s Greal America 2013 While Lightning at Fun Spol Orlando 2013

Great Coasters International, Inc. O
2627 State Rt. 890 » Sunbury, PA 17801 +570.286.9330 » www.greatcoasters.com A FSURE 1ABS
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MagicMemories . . ... 3053
Magic Play, LLC. .. ... ..o 808
MagnetWorld, Inc. . .. ... o 4103
MagneticCash ......... ... .. ... ... ... ... ..., 615
Mainline Carpets. ......... ... .. ... 1680
Majestic Manufacturing, Inc.. . ........ ... ... 5423
MammaMia Ridessrl. ......... ... ... . 3453
Manchester Sky. . ........ .. .. 4680
Mannon Specialty Foods/Classic Cookie ... ........ 635
Marlin Equipment Finance ..................... 6104
Martin & Vleminckx Rides(MVR). . ............... 2203
Mask U.S., Inc.. . ... 2851
Mason Corporation. . ........... ... ... ... ..... 3026
Master Fog, LLC .. ... .. 3286
Master Pitching Machine, Inc.. .. ................ 3025
Matrix Technology. . ..................... 3683, 7080
Mattel .. ... 3473
Matthews Paint .. ... .. .. . i 756
MAURER Rides GmbH .......... ... ... ..... 4803
MaxFlight Corporation ........................ 3069
Max-R .. 4626
Maxtron Show Lighting. ....................... 5811
McNichols Company. ... ... 1634
MedallionMint .......... ... .. ... .. ... .. ... 4271
Medallion Vending Fun........................ 2936
MediaMation, Inc.. . ... .. 649
MedMassager.com . ...... ... .. il 4110
MedTech Wristbands. .. ....... ... ... .. .. .. 3027
Memopark. ........... 1020
Mich Playground Co., Ltd. ....... ... ... ... ... .. 4258
Michael Angelo's great american auctions & Top Chef ....1620
Midway Stainless Fabricators ................... 4404
Milco, Inc. ... . 5. . .88 . . . . [FROSUIN e 5432
Millennium Elastomers . .......... ... .. .. ..... 4643
MillenWorks. . . ... .o 2173
Millionaire Gallery/Gotta Have It Golf ............ 3406
Milspec Industries . .. ....... ... ... .. ... 5551
Mini Meltslce Cream .. ... ... ... 2842
Miniature Golf Solutions by Bailey Consulting . . . . .. 2934
MiniLane Bowling by Infinity. . .................. 6023
Miss King's Amusement . .............. ... ..... 525
Mitsubishi Electric. . ........ ... ... .. ... 4734
MMOne Project. . .......... . o 7326
Modern Postcard. .. ... .. o 3478
Mondial World of Rides . ...................... 2261
Monster City Studios. .. ........ ... ... ... 7110
Moonwalk USA .. .. ... 5878
Moser'sRides S.rl. ... ..o 4848
Moto Electric Vehicles. .. ....... .. .. .. ... .. 4063
MOTOIGROUPSRL . . ... 5630
Motor City Classics, Inc. ... 3173
Motorola by AlphaComm Wireless. .. ............ 4203
Multifan . .. ... 3675
Murphy's Waves Ltd.. ... oLt 4218
Myrtha Pools . .......... . 3672
Namco EntertainmentlInc. ....... ... ... ... ..... 628
Nardi USA ... 3758
Natare Corporation. . ......................... 4248
Nathan's Famous. . . ........ ... ... . .. 2980
National Amusement Park Historical Association. . .. 4717
National Aquatic Safety Company (NASCO) ....... 4372
Nat'l Assoc of Amusement Ride Safety Officials/NAARSO 3619
National Fiber Technology .. .................... 755
National Photo Folders (NPF) . . . ................. 464
National Prizeand Toy . .......... .. ... ... .... 5632
National Roller Coaster Museum . ............... 4317
National Ticket Co. .. ........ ... i, 3023
NatureMaker, Inc. . ... 558
Nature'sBakery. ........ ... ... .. .. . . 836
Naughton Insurance, Inc. ...................... 2610

Neil EnterprisesInc.......... ... ... ... . ..., 3390
Neofuns. . ..ot 1815
Neptune Splash Radio ........................ 3327
Neptune-Benson............................. 4069
Nets Unlimited, Inc.. ... ... ... .. . 2955
NetWeave Social Networking. . ................. 2880
Neveplast SRL. . ....... ... .. o i 3056
New England Assoc of Amusement Parks & Attractions 3232
Next Generation Power Engineering, Inc.......... 7175
N-Flatables Cutting Edge .. .. ........ 5564, 5864, 8050
Niceberg Studios .......... ... ... ... ... 2071
Ninja Jump, Inc. ......... ... ... ... 5169, 5469, 8060
NITTOFUN. ..o 502
Noble Roman's, Inc. . ....... ... ... ... ... .. ... 636
Northeast Insurance Center, LLC ................ 4632
Novelty Inc. Wholesale . . ...................... 3308
nWave Pictures S.A. . ... ... ... ... ... 4873
O-P
Oak Island Creative. .. ..... ... ... . ... ... .. 4386
Ocean Amusement Machine Co., Ltd. . ............ 215
Oceaneering Entertainment Systems . . ........... 2256
OCTVisionInC. .. oo oo v 4450
Oiles America Corporation. .................... 4574
Okyanus Akvaryum . . ... ... . i 4280
OldWorldCone ... 3520
Olympus Group. . . ... ..o 3200
Omega Pattern Works. .. ........ ... .. ... 3206
OmniTicket Network. . ............ .. .. .. ..... 4869
OpenAire, Inc........... i i 1838
Operation: Pineapple . ........................ 4448
opticwash . ......... ... 3150
Orca Coast Playground Ltd. . ................... 2853
Original Jumping Pillows, LLC .................. 6155
Orlando Special Effects, Inc..................... 1649
Outdoor Amusement Business Assocation (OABA) . . 5526
OutdoorVentures .. ....... ... ... .. 7325
Outlaw Haunt Productions . ..................... 246
Owen Trailers, Inc.. ... ... oo 5625
PacificSurfDesigns. . . ... ... 3759
PageantryWorld . .. ... .. .. .. oo 2639
Pale Night Productions . . . .......... .. ... .. .. 1658
Pan Amusements. . .. ... .. i 1330
Paokai Electronic Enterprise Co. Ltd. . ............. 815
Paparte ...... ... ... 3657
Paragon International . .......... ... .. .. L. 3604
Park World Magazine . .......... ... ... ..., 4720
Parkash Amusement Rides & Funworld Pvt. Ltd. . . . . 3584
Parking BoxX . .. ..o 665
Park-Rides Lamborghini .............. ... ... .. 4555
Party Center Software . .. ......... ... ... . .... 1638
Party Direct .. ... 3233
Partymachines.com.......... ... ... ... ... ..... 5881
Pax Company Ltd.. . ......... ... ... ... ... 3228
PCMUSIC ..o 4112
FDCc o000 AN . . .o oo oaoo oo - DI 2653
Peek-A-BooToys. . ... 3812
People VisionFX . ... .. ... ... o oo 3050
Perfect Fry Company. . ... 832
Perky's Pizza .. ... .. ... . 100
Philadelphia Toboggan Coasters, Inc. ............ 2823
Philadelphia Water Ice Factory . . ................. 730
Photobooth Supply Co. .................... ... 4683
PhotogenicInc........... .. i 3084
Photoguys. ... ... ... .. i 3602
Picsolve Inc.. . ... 3012
Pier21 Co,. Ltd. . ... ..o 3863
Pixe Social . .. ... 2972
Pizzaovens.com. ... ... ... .. ... oL 3148
PlaSmart, Inc.. . ... .. 3383

Plato Chemical Co. Ltd. ...... ... ... . ... .... 6153
Play Meter Magazine. . .......... ... ... ... ..... 2010
Play Time Toys. . . ..o 2002
PlaySmart. . . ... 3212
PLAYTIME ... 1891
PLI . 147
PolarKing . ... ... .. 733
Polar Leasing Company, Inc...................... 734
Poligon by Portercorp. .......... ... ... ... 2651
Polin. ... 4239
Polysoft Flexible Seamless Flooring ... ........... 3234
Poolsensation-iSlide .. ........................ 4478
Portable Acoustical Walls by Screenflex........... 2083
PowerBreezer........... ... ... ... ... ... ... 4573
Powerhouse Toys. . . ... ... ... .. . .. 1909
PPG Architectural Coatings. . .................... 150
PreGel America.......... ..o, 2984
Premier Gaming Trailers (PGT) .................. 3481
Premier Polysteel Outdoor Furniture . ............ 3061
PremierRides, Inc.. . ....... ... ... ... . ... ..... 5100
Premierworld Technology Limited ............... 6134
Preston & Barbieri S.rl. .. ... ..o o oo 4826
Price ChopperlInc........... ... ... ... ... 4617
Pricetag...... ... . 667
PrimeKarts ........ . .. i 4603
Pro Forma Advisors LLC .. ........ ... . ... .... 1657
ProKartingInc. ....... .. o i 4623
ProSlide Technology, Inc. ........... ... .. .. .. 5139
Protective Enclosures Company .. ................ 138
Public Restroom Company ..................... 3388
Pucker Powder by Creative Concepts, Inc.......... 4466
Pucuda-LeadingEdge. .......... ... ... .. ... 4879
Pyramid TechnologiesInc. ..................... 2003
Q-R
Qiaogjiao Industrial Co. Ltd. . ......... ... ... ... 4674
QNC, Inc. dba Quik n' Crispy . . .. ..o 623
QubicaAMF Bowling Products . ................. 1338
RAB Lighting .. ... 758
RadiantMfg. ... 2872
RadioBoss 2-Way Radios. . ..................... 4433
Rain Drop Products. .......................... 6107
Randolph Rose Collection. . ................. ... 3404
RAVESports ......... .. 4649
Reality Entertainment Video . . .......... ... .. ... 433
Rebound Unlimited, Inc. . . ..................... 3606
Redbone Products, Inc.. ... . 5541
Redemption Plus. .......... ... ... . ... .... 1034
RenoSys Corporation . ........................ 1740
RentMaster, Inc.. ........... . 6158
RePlay Publishing .. ... ... ... .. ... ........... 1810
Reynolds Advanced Materials. .. ................ 2710
RHETROACTIVE ... ..o 1675
Rhode Island Novelty - Nanco . ................. 2210
Richco International, Inc.. .. ........ . ... ... .... 4090
Ride Development Company . .................. 2623
Ride Entertainment Group of Companies ......... 3427
Rides-4-U, Inc...... ..o i, 5114
Rilix ..o 348
Rockin' Rollin' Video Game Party . .. ............. 1607
Rocky Mountain Construction. .. ................ 4446
Rockytop Log Furniture. . .............. ... .... 7120
Ropes Courses, Inc.. .......................... 5813
Roto. . oo 451
Rover International .......... ... . ... ... ... ... 137
Royal Train Rides, Inc. .. ...... ... oo 4000
Ruby Red Paint . ....... ... . ... . .. 4474
Russian Assoc of Amusement Parks & Attr (RAAPA). . 4232

GO FOR THE GOLD

LIIEI\ TICKER 3

ﬁJ
y

AWARDS

IN 2016
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SEPTEMBER 3-11, 2016
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WHY | WOULD CHOOSE AGAIN
TO BUILD WITH MACK RIDES?

"HELIX has been a huge hit for Liseberg from day . ;‘*

one. Because of the investment, we had our best ———

season ever in 2014. HELIX has in record time Qin

become one of the most popular rides in the 92 year ' * P AN Y4

history of the park.” \ ag LA :1 5
> ) 'JF T &M{j

Andreas Andersen, CEO Liseberg byl "‘1.;‘.* .}1 24

ey .‘, : “ayh . “
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1! \
* F 4

2 Qi

RI DES GmbH & Co KG

Learn more from other happy Mack Rides clients:
Visit us at: IAAPA 2015, booth 2269 or online at www.mack-rides.com MAC.(

INTERNATIONAL""
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S-T
S & B Candy And Toy Company . ................ 2011
S&S - Sansei Technologies . . ................... 2217
Sacoa Playcard System ... ...... ... .. ... 1806
Safari Thatch, Inc. ....... ... .. . . . . . ... 2658
Safego. ... 1772
Safe-Strap Company............ ... ... ... ..., 3819
Sagra . 632
Sally Corporation. . ........ ... ... i 2253
Sandy Creek Mining Company . ................. 2678
SanheRobot ........ ... ... ... ... .. .. ... ..., 2073
SartoriRides Srl. . ....... ... ... ... . ... 4823, 7040
SBinternational AB. . ........ ... ... .. ... ... ... 4630
SBF-VISAGroup . ............. 5110, 5407, 5419, 7060
Scale-1 Portal SAS. .. ... .. ... ... .. 3281
Scolaro Mario & Fabio Srl . ... . ... ... ... .. .. 4084
Scollon Productions, Inc.. . ..................... 2702
ScooterBug & Best Lockers. . ...... .. ... ... 2613
Second Star Group . ... oo v 251
Sega Amusements . ......... i 1606
SelaCarss.rl. ..o 3866
Selection Unlimited. . ....... .. ... ............ 736
Semnox Debit Card System . .......... ... ... ... 404
SenorTech. . ... . . . 4373
Severnlamb . ... .. . 3821
Shaller Enjuneering/Div. of Shaller Investments, Inc. . 4200
Shanghai Meisha Material Co. Ltd................ 6027
Shanghai QiQu Fun Co. Ltd.. .. ................. 5891
Shanghai Yidong Amusement Equipment Co.,Ltd. . . 4578
Shanxi Lite International Trading Co. Ltd.. . ... .. ... 2881
SharpShooter Imaging ........................ 4212
Shindig Studios LLC ... ........ .. .. . 3580
Show Games USLLC. ........ ... ... ... ....... 7030
Show Me Fabrication, Inc.. . .................... 3002
Showtime Pictures LLC .. ....................... 461
Sigma Services, Inc.. ... oo 563
SimEx-lwerks Entertainment . . . ................. 2248
Simtec Systems GmbH .. ....... .. .. L L 1661
Simulinelnc. ... . .. 1961
Simworx Limited . ........ ... .. ... 2869
Sippersby Design. . ....... ... i 4208
Skechers ... ... . 3032
SkeeBall, Inc. ... . ... 1320
SKIDATA . .. 4757
Skyline Attractions, LLC. ... ... ... ... ... ... ... 3873
SL. 152
SMAAASH Entertainment Pvt. Ltd.. .............. 4282
SmartIndustries. . . ... .. ... .. 1719, 1819
Smart Monkeys, Inc. ... . i 255
Smarte Carte, Inc. . ......... ... . . ... 4075
Smoke's PoutinerieInc.. .. ... ... L. 3484
SnappyScreen, Inc. . ... L oo 3978
SnoBiz. ... . 4303
Snowie LLC . ... ... . 4417
SnowMagic, Inc. . ... L 4651
SoaringEagleInc.......... .. L 5430
SoCal Safe Company/MIMO LLC . ............... 6110
Sodikart. ... .. 4237
SoftPlay, LLC. .. ..o 1823
Soundtube Entertainment. ...................... 658
Southern Golf Distributors .. .................... 102
Southwind Manufacturing. .. ........ ... .o .. 4226
Specialty Vehicles .. ...... ... ... oo 4890
Spectrum Sports International, Inc.. . ........... .. 4806
Speedy's One Stop Repair Service. . ............. 1804
Spiderweb Ride. . ......... ... ... .. o 5886
Spin-T,LLC . ... 4012
Splashtacular. . ....... ... ... ... . o 4437
Star Attractions . .. ... ... ... L. 4419
Star Micronics .. ... ... . 4663
SteelmanPartners........... ... . ... ... . ...... 2046
SterlingRisk . ..... ... . 5734
Stern Pinball, Inc.. ........ ... . 1904
Store OnWheels,Inc. ........ .. ... ... ....... 4013
Storetech. ... ... . 3273
STSTrading . .. oo 1006
Studiodlb. .. ... 2886
Summit Electronics .. ... ... . . 3880
Sunkid ..o 4004
Sunshine Leather. ....... ... ... ... . ... ... .... 5634
Super Booths, Inc......... ... . ool 5404
Sureshot Redemption.................... 1735, 1834
Surewin MedallionVenders. . ................... 3089
Suzhou Fwu-Long Amusement Equipment Co., Ltd. . 6123
Sweet Amanda's . ....... ... .. 1812

Switch International. .. ........ .. ... ... .. ... 4778
Synergy Water Park Rides Pvt. Ltd.. . ............. 3420
Syrup Systems, Inc........... ... ool 3091
TAAIndustries. ... ... o 4640
Tacki Mac Miniature Golf. . . ........ ... ... ..... 4332
Taffy Town, Inc. ... o 3378
Talon Simulations, LLC ........... ... ... .. .... 3480
Tapeswitch Corporation ....................... 1941
Taylor & Associates, Inc. . ......... ... .. ... 2839
Team Play, Inc......c.oo i 2000
TEARepair, Inc. ......... ... 4357
Technical Park SN.C. ... ... ... ... ... .. .... 4015
TECHNIFEX. . . .. e 653
Tecway. . .o 406
Teddy Mountain, LLC . ....... ... ... ... ..... 223
Telescope Contract Furniture . .................. 3858
Tellermate, Inc. ... o 918
TentandTable.com, LLC. ... .......... 5855, 8310, 8340
Tentnology Co. .. oot 7360
The Fish Net Company, LLC . ................... 2874
The Friedman Group, Inc....................... 4732
The Gravity Group, LLC ....... ... ... ... .... 4428
The ICEE Company. . ......... ... ... 4210
The Imaginarium GoodsCo.. . .................. 1911
The Inflatable Depot, Inc.................. 5153, 8030
Theduice Films ... ... ... ... ... . ... . ... ... 1359
The Lifeguard Store, Inc.. .. .................... 1940
The Penny-Press Machine Co., LLC .............. 3519
The Scarefactory, Inc. . .......... ... .. ... ...... 3691
The Slide Experts . .......... ... 2982
TheToyBarn....... .. .. .. i . 103
Theatrical Rights Worldwide . . . ................. 3178
Theme Builders Philippines, Inc.. ................ 1871
Themed Entertainment Association (TEA) ... ...... 1350
Those Spinny Things. .. ....... ... ... ....... 7346
Thrill Productions. . .. ...... .. ... .. . . 2884
Tiburon Lockers. .. ... ... ... .. ... ... . ... 4204
Tikimundo.com/ Palmex USA . . .................. 463
TinyTowne ... ... . 3048
Tippmann Sports. . ........ ... oo 139
TokensDirect . . ... .ot 708
Tornado International Limited. . ................. 3600
TotallyBananas . .......... .. ... . 634
Tourist Attractions & Parks Magazine . ............ 2602
Toy Factory, LLC .. ... ... . .. . L. 3415, 3615
Tracked LiftsInc. .. ... ... ... . .. .. ... 5545
TrainerTainment LLL.C.. . ...... ... ... .. ...... 3017
Trainsof America. . . ......... i 4458
Trampoline Cageball. ...................... ... 3980
Trampolines USA, Inc......... ... ... ..., 5188
Trams International . .......... ... ... ... ... ..... 4269
Transworld Trade Shows . .. ....... ... ... .. .... 3389
TRAY/S NN . . . SRR =, 7322
Tree-Mendous Adventure Parks Inc.. . ............ 3459
Triotech . . ... 1053
Triple Crown Products, Inc.. . ................... 4774
Tropical Palm Trees .. ........ ... L. 4755
True American Classics, Inc. .. .................. 4886
True Food Service Equipment. .. ................ 1640
TrustWorkz, Inc.. .. ... ... 727
TUFF CoatMfg., Inc.. .. ... 4355
Tuuci Umbrella Company . ..................... 3215
TwineSTUDIO . ... 4278
Twister Display. .. ... oo i 5923
U-v
US.Jaclean, Inc.......... 2688
Ubisoft International ........... ... ... ... ..... 2085
UK Tradeand Investment ... ................... 2075
Ukrop's Dress Express. . .............cooooou... 4635
Uncommon USA, Inc. ... ... . ... ... .. .... 4608
Unibind Inc./Dinotalk Inc. .. .................... 2772
Unit-e Technologies ......... ... ... ... ... ... ... 107
United States Postal Service . .................... 243
Universal Space Amusement (HK) Ltd. . ....... 838, 1038
Unlimited Snow — TapeMyDay .................. 1066
UNO Parks, JSC ... ... 430
Uremet Corporation .. ........................ 2040
US Bowling Corporation . ...................... 3034
USAINC. . ... 5536
Ushio America. .. ... 1890
VahleInc.. ... ... o 857
Valley Dynamo Champion Shuffleboard Ltd. ... . ... 1800
Van Stone Conveyor, Inc. ......... . .. . ... .. 5933

Vekoma Rides Manufacturing B.V. ............... 5130

Venco Business Solutions . .......... ... ... ... ... 104
Venue Furniture. .. ... .. .. oo 3578
VEQTOR .. 2857
Vertical Reality. .. ......... ... .. ... .. ... 4266, 4853
VertigoMP3.com .. ... .. 817
VEX 248
VGS . 435
Virginia Toy & Novelty. .. ........ .. .. .. .. .. 625
Visual Sports Systems . . ......... ... oL 446
Visual Terrain, Inc. . . . ..o 655
Vitabriby Ins'tent ........ .. .. .. .. L. 2932
Vortex Aquatic Structures International ........... 5804
VROX Sport Simulation. . ............. ... .... 4078
W-Z
Wabash Valley Manufacturing, Inc.. . ............. 2742
Wahlap Technology. ....................... 218,417
Walltopia Adventure . . ........ ... ..o 4054
Waltzing Waters, Inc.. . ... o o i 1346
WANDAGroup . .. ... oo 5627
Watch TimeInc.. . ... i 1010
Water Park Supply. ....... ... ... .o o 5544
Water Safety Products, Inc...................... 4569
Water Ski Shows, Inc. ......................... 2671
Water Technology, Inc. . ....................... 4864
WaterWars . ... . 5106
Waterloo Tent & Tarp Co., Inc. ......... ... .... 2600
Waterplay Solutions Corp. ..................... 4646
Waterworks International ........... ... ... ... 2844
Wattman Trains & Trams .. ..................... 3400
Wave Loch, Inc.. ... 2215
Wavesurfer - AFP Technology . .. ................ 1625
Waymatic, Inc.. ... ..o 3102
WDD We Do Digital . ......................... 4637
Weatherbug . ...... ... 4336
Weatherport Shelter Systems . . ................. 4059
Weber Group, Inc.. ... oo 2055
WEIGL. .. 9. . .88 ... ./ . . ... T 555
Weldon, Williams & Lick, Inc. . ............... ... 4026
Wertz Werkz Manufacturing . ................... 4686
West Coast Netting, Inc.. . .......... ... ... .. 3208
When IWork . ........ .. .. 1780
Whirley-DrinkWorks! .. ... oo o oo 4604
WhiteWater. . ... 2038, 2239
WhiteWater Attractions. . ........ ... ... ... ... 2234
Wibit Sports GmbH. . .......... ... ... o 4690
WIKSp.zo.o. ... 617
Winterland Inc. / LEDgen Lighting ... ............ 1664
Wisdom Rides Inc.. . ........ ... ... o oL 4223
Wittek Golf Supply Co., Inc..................... 6034
Wizkid ..o 3283
Wood Design Amusement Rides B.V.. ............ 3806
World Waterpark Association .. ................. 4502
WorldRide Service & Supply Inc.................. 4519
Worldsof Wow!. . ........ .. ... .. .. ... ... .. 4334
WOW Company . ..........coviuiiniinaen.... 3655
Wristband Resources. . ....... ... ... .. .. ... 4006
XPOWER Manufacture, Inc. . ................... 4480
Xtrem Aventures / Treetop Quest. ... ....... 2875, 7200
Y&H International Inc . ....... .. .. ... oL 3181
YERUL .o 717
Yottogroup . . ... 3288
YSLOCKER . ..ot 2882
Yuehua Token Company .. ........ ... 1912
ZProWatersports . ......... ... . Ll 5137
Zamperla....... .. o o 2023, 2030
Zebec, Inc.. ... 3252, 3653
Zerolatency ....... .. . 3686
ZeroShock. ... .o 4882
Zhongshan Fun Amusement Lighting Co. Ltd.. . ... .. 603
Zhongshan Golden Dragon Amusement . .......... 806
Zhongshan Luck Amusement Machine Co. Ltd ... ... 423

Zhongshan New Sunshine Environmental Art Co. Ltd.4658
Zhongshan Redsun Amusement Equipment Co., Ltd. . 719

ZhuZhou CSR Special Equipment Tech Co. Ltd.. . . .. 4102
ZIERER. ... o 4423
Zigong City Dinosaur Landscape & Arts Co., Ltd. . .. 4350
ZiGong My Dinosaurs Culture and Art Co.Ltd . . .. .. 3883
Zip-Flyer ... o 5928
Zodiac Insurance/Bucking Insurance. . . ........... 6103
Zone laserTag,Inc. ... ... . ... ... 2865
Zoom Blowers, LLC . . ... .. ... ... .. ... .. .. .. 6159
Zoom/GravityWorks . . ... . L oo 4028
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Aerial Dive Ride7F I’
* Different T
configurations available

* See them all in'action at the
same time by clicking the link
on our homepage at
www.soaringeagleziplines.com

Saddle Sling _* .

Soaring Eé}/e

“Rides to look up to”

Soaring Ea\g'“ie . Logan, Utah 84341. 435-754-7807 . www.soaringeaglezipline.com
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AT: Andrew Mellor

amellor@amusementtoday.com

RUST, Germany — Visitors
to Europa-Park can now soar
through digital worlds on a real
roller coaster following the in-
troduction of a new virtual re-
ality (VR) system on one of the
park’s coaster attractions.

Developed through a co-
operation between VR Coaster,
Mack Rides, MackMedia and
Samsung, riders of the Alpen-
express VR-Ride in the Austrian
themed area of the park can
enjoy a brand new adventure
using a virtual reality headset,
also known as glasses. The sys-
tem takes them into futuristic
worlds while they simultane-
ously experience the more fa-
miliar rushing air, centrifugal
forces and twists and turns of a
real-life roller coaster, creating
an even more intense ride.

Guests pick up their VR
glasses at the entrance area of
the Alpenexpress VR-Ride and
during the ride are able to see
an animated 3D world that per-
fectly matches the track of the

Left to right, Thomas Wagner, managing director, VR Coaster and Michael Mack, managing director, MackMedla and Jiirgen
and Roland Mack, managing partners Europa-Park (second row, left to right) get ready for a ride on the new Alpenexpress
VR-Ride, now open at Europa-Park. COURTESY EUROPA-PARK

coaster. The VR-Ride adventure
itself is based on the first 4D
film by MackMedia, The Mys-
tery of Castle Balthasar, and vis-
itors are immersed in the world
of Ed Euromaus and his friends
for a wild, mine cart ride, before
riding on a dragon back to the
world of Europa-Park.

Up to 2,000 guests can en-
joy the VR-Ride each day and

the totally new experience is
achieved through the precise
synchronization of the VR
headset with the coaster. Sen-
sors along the track orient the
film to the speed and position of
the coaster enabling the actual
movements to be experienced
in the virtual world.

‘The VR glasses create
an immersive experience that

would be almost impossible to
surpass,” explains Steffen Kott-
kamp, director of MackCreative
at Europa-Park. “For the first
time, we are able to place an at-
traction in any themed world
and seamlessly increase the
intensity of the experience for
visitors. The future of the roller
coaster lies in a combination
of real physical forces and ap-

propriate thematic content. Us-
ing VR, we can create a much
more elaborate and interactive
themed world.”

The VR experience was
free of charge to visitors during
its first month of operation, af-
ter which a charge of €4 ($4.40
USD) was introduced for those
wishing to enjoy the experience.

Legoland Billund to expand
with new Ninjago area in 2016

AT: Andrew Mellor
amellor@amusementtoday.com

BILLUND, Denmark —
With a total spend of DKK85
million (approximately U.S.
$13 million), 2016 is set to be

Legoland Billund General
Manager Christian Woller
explains the elements of the
new Ninjago area, which
will feature both indoor and
outdoor attractions for all
the family.

COURTESY

LEGOLAND BILLUND

the biggest investment year in
the history of the original Lego
park in Denmark, Legoland
Billund, with the focus being
on a new Ninjago area span-
ning more than 5,000 square
meters which will include a
brand new interactive world
feature attraction, Ninjago —
The Ride.

The new area will be the
setting for a special ninja train-
ing camp for the entire family
and a number of attractions
will allow park guests to test

their ninja skills, such as preci-
sion, speed and teamwork. In
Ninjago — The Ride, a 4D dark
ride experience provided by
Triotech, guests will meet the
famous heroes of the Ninjago
universe and together they
must learn to master the four
elements of fire, earth, light-
ning and ice in order to defeat
the Ninjago villains. A com-
pletely new technology, spe-
cially developed for Legoland,
will transform the movements

» See BILLUND, page 24
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Hong Kong Disneyland begins 10th anniversary celebrations

AT: Andrew Mellor

amellor@amusementtoday.com

HONG KONG — Hong
Kong  Disneyland  Resort
(HKDL) began its 10th anni-
versary celebrations in style
in September with a glittering
ceremony in front of Sleeping
Beauty Castle, at the same time
using the occasion to announce
a variety of new experiences
which will be coming to the
resort, as well as sharing de-
tails about developments that
will contribute to the appeal
of Hong Kong as a world-class
tourist destination.

During the event, Walt Dis-
ney Parks and Resorts (WDPR)
Chairman Bob Chapek an-
nounced a year-long “Happily
Ever After” celebration starting
in mid-November with an array
of new entertainment for guests
to enjoy. He also shared de-

tails of Fairy Tale Forest, a new
Fantasyland attraction based on
Disney fairy tales. The ceremo-
ny honored the park’s decade
of collaboration with Hong
Kong and marked key partner-
ships that will be strengthened
as the resort evolves.

“For a decade, it’'s been our
honor to create magical expe-
riences for our guests at Hong
Kong Disneyland,” said Cha-
pek. “We're looking forward to
the next 10 years, anticipating a
bright future fueled by imagina-
tion and filled with continuous
growth as we find new, innova-
tive ways to connect our guests
with the stories and characters
they love most.”

The 10th anniversary cel-
ebrations will feature Mickey
and the Wondrous Book, due
to open November 17, an all-

» See HKDL, page 24

Executives from The Walt Disney Company and the Government of Hong Kong gather
to celebrate the 10th anniversary, including (from left) Commissioner for Tourism, Cathy
Chu; President and Managing Director, Asia, WDPR, Bill Ernest; Chief Executive of Hong
Kong, CY Leung; Chairman, WDPR, Bob Chapek; Secretary for Commerce and Economic
Development, Gregory So; and HKDL Managing Director Andrew Kam. COURTESY HKDL

Visit us at the |IAAPA

in Orlando,
Nov. 17 - 20
Booth: 4842

Gerstlauer Amusement Rides GmbH

Industriestralie 17
[D-86505 Minsterhausen
Tel. (45) 8281 - 99680
Fax (49) B281 - 90 68 33
www.gerstlaver-rides.de
info@gerstlausr-rides.de
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mondial

www.mondialrides.com

Aengwirderweg 57, 8449 BA Terband-Heerenveen, The Netherlands
T+31(0)513610170-F +31 (0)513 622 412 - info@mondialrides.com
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An all-new stage show, Mickey and the Wondrous Book,
will open at Disney’s Storybook Theater on November 17.
The 25-minute, concert-style stage show celebrates some of
Disney’s most loved characters and stories. COURTESY HKDL

PHKDL

Continued from page 22

new stage show in the Disney’s
Storybook Theater celebrating
some of Disney’s best loved
characters and stories. At night,
guests will be dazzled by an
enhanced “Disney in the Stars”
Fireworks show from Novem-
ber, made even more vibrant
by cutting-edge technology,
lighting effects and state-of-
the-art video projection shown
on Sleeping Beauty Castle. And
among other notable features

of the celebrations will be the
“Happily Ever After” story-
book photo spot, special mer-
chandise, food and beverage
and other surprises throughout
the year.

Also announced was a
new attraction coming to Fan-
tasyland in December. Fairy
Tale Forest will let guests walk
through a winding, living sto-
rybook realm based on Dis-
ney fairy tales. Using creative
landscaping, the attraction
will feature miniature scenes

ZIERER

|
i

from Tangled, Snow White and
the Seven Dwarfs, Beauty and the
Beast, Cinderella and The Little
Mermaid. The forest will also be
home to Tinker Bell where she
will greet guests in Pixie Hol-
low.

HKDL will continue to en-
hance its entertainment and of-
ferings and has several projects
in the pipeline. Following its
successful topping out in Au-
gust, the Iron Man Experience
is scheduled to open in late 2016
inside a Marvel-themed area in
Tomorrowland. This will be the
first Marvel-themed attraction
in a Disney park, where guests
will fight alongside Iron Man
in an adventure across Hong
Kong. The overall area will
also feature a Marvel-themed
merchandise store and a char-
acter greeting experience where
guests can take photos.

Additionally, when it opens

| ]
) i@}f

in early 2017, the 750-room Dis-
"‘“ IF =

ney Explorers Lodge will bring
guests into a world of explora-

VN

FUN GUARANTEED!

INNGVATION, QUALITY
AND RELIABILITY

These are the pnnciples, our
amusement ries at ZIERER stand
for. ZIERER has been manufacturing
Coasters, Fun Rides, Carousels and
Wave Swingers foramusemant parks
around the warld for many decades.

About 70 engineers, technicians, me-
chamical engineers and artists offer an
all-round service with expenience and
technical competence from designing
antd manufacturing lo commissioning

tion and exotic cultures in four
differently themed sections.

PBILLUND

Continued from page 21

of guests into ninja powers.

“The movements of the
guests is the focus of the en-
tire attraction. Their ninja
blows will fly through the air,
all while traveling through
an overwhelming Ninjago 4D
universe that challenges all
of their senses,” says Chris-
tian Woller, general manager
of Legoland. “The attraction
requires precision and team-
work and has never been seen
in an amusement park before.
We dare say that we raise the
bar for guest involvement in
our parks.”

Woller added that the
Ninjago area is for the entire
family and that in particular
Ninjago — The Ride is intended
to make guests leave the area
having had an experience they
did not quite expect.

“In Ninjago — The Ride,
guests climb aboard a fast-
moving car and only a few
meters into the ride, they are
drawn deeply into the dark-
est corners of the Ninjago uni-
verse. The ride is hair-raising
enough to also challenge older
children,” he noted.

Most of the DKK85m in-
vestment will go into the new
Ninjago area, but with 24 new
Ninjago themed rooms at

and maintenance of our ridss °
Hotel Legoland, the spend is
spread over the park as well as
ZIERER Karussell- und Spezialmaschinenbau GmbH & Co, KG 10 tli! fr = o7 CHE its accommodation. The new
T +49 (01981 9106-0 - E infoiSziorer * WWW  Zigrenco = 9l il

area will open in March 2016.
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Park recevived a needed 'bright'-washing this year

New color schemes and theming keep Noah'’s

AT: Dean Lamanna
dlamanna@amusementtoday.com

WISCONSIN DELLS,
Wis. — After Palace Entertain-
ment purchased Noah’'s Ark
in 2012, visiting company ex-
ecutives thought it looked as
though it hadn’t been painted
since, well, biblical times.

Virtually every wooden
structure in the 70-acre water
park, built in 1979 and still
billed as America’s largest,
was coated in a uniformly
dull, weathered color of stain.
“Everything was brown,”
said Bill Lentz, vice president
of Palace’s water park divi-
sion. “There was a very plain
color scheme throughout the
park.”

Plans were set in motion
to improve the property’s
appearance. “We felt that by
adding color and theming, we
could significantly improve
our guest experience,” Lentz
said.

Before the end of the 2014
season, Palace determined
that applying Polynesian,
tropical jungle and Califor-
nia surfing beach themes to
different areas of Noah’'s Ark
was the way to go. To help
realize this vision and goal
for the following season, the
company brought in a fre-
quent collaborator: R&R Cre-
ative Amusement Designs,
Inc., of Anaheim, Calif.

Rick Bastrup, R&R’s
president, spent several days
evaluating and photograph-
ing the park’s aesthetics that
August — concentrating on
where improvements could
be made in building entranc-
es and signage, as well as on
various surfaces.

Creating “a hue to a

thrill,” above all, was key.

“Palace wanted to do a
total change in look for the
park, so I went to completely
different color palettes,” Bas-
trup said. “Colors are really
important and have a lot to do
with the theme. For the Cali-
fornia beach theme, I used a
lot of bright blue, bright or-
ange and bright yellow. In
the jungle area, I used more
greens and yellows. And in
the Polynesian area, I've got
browns and tans, but there
are also greens and violets
and purples.

“My inspiration is really
based on the theme, and what
sells it. There’s a borderline of
reality and fantasy that I kind
of walk: If you stick to reality-
based colors, it can get pretty
drab. But if you get too gar-
ish, that doesn’t look good,
either.”

About 90 percent of
R&R’s work at Noah's Ark
involved upgrading and em-
bellishing existing structures
and, to save additional costs,
working with  furnishings
that Palace had already begun
to replace. “I saw a theming
opportunity in every shack,
every railing, every planter,”
Bastrup said.

In all, R&R designed en-
hancements for about 40 loca-
tions throughout Noah’s Ark.

Palace’s Bill Lentz praised
R&R for its efficiency. “We'll
give them a little bit of a di-
rection on what we're think-
ing, what we’d like to do. And
they’ve always delivered,” he
said.

Lentz noted that Palace
undertook additional up-
grades in and around Noah's
Ark this year — replacing

WATER PARKS & resorrts

»Southern Calif. gets Great Wolf's paw print — Page 26 / Elitch expands with Slidezilla — Page 28

Ark shipshape

Noah's Ark Water Park recently received the most extensive cosmetic and thematic upgrade
in its 36-year history from Palace Entertainment, the property's owner since 2012. Exotic
color schemes, new signage, new furnishings, planters, and asphalt-replacing concrete and
pavers are all part of the makeover. COURTESY PALACE ENTERTAINMENT

large areas of asphalt with
concrete, pavers and planters
to soften the park’s look and
decrease the heat underfoot.
Additionally, the Flamingo
Motel, which is located at the
front of the park, was entirely

repainted, “giving it a much
fresher look from the street.”
The overall Noah’s Ark
makeover has pleased more
than Palace.
“It's a dramatic change,”
Lentz said. “A lot of our

guests come to the park year
after year, and we’ve had an
excellent response from them
to the improvements. Many
have commented that it looks
like a new park.”
*noahsarkwaterpark.com

H

R&R

CREATIVE )
AMUSEMENT
DESIGNS, INC. g
~ DESIGN AND THEMING OF
THEME PARKS,WATER PARKS
& ATTRACTIONS SINCE 1981!

714-273-1146 rick@randrdesign.com
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WATER PARKS

Let Wapello high-performance products go to
work for you. Give us a call or write today.
Custom sizes, shapes and colors.

Wapello Fabrications Company

201 North Second Street = Wapello, IA 52653
(319) 523-8371 » walabco@louisacomm.net
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Gift Shop » Waterpark * Amusement ¢ Resort
Redemption ¢ Carmival « Events/Games « Parks & Rec

GET A FREE SAMPLE at
www.bigsquirt.com/freesample
or call 1-888-388-8872

Big Squirt! Inc.
1741 Torrance Blvd,, Ste. D
Torrance, CA 90501

Keep our water park industry strong!
Buy products and services from these suppliers.

Water park resort readies for early 2016 debut
Southern California gets Great Wolf’s paw print

AT: Dean Lamanna
dlamanna@amusementtoday.com

GARDEN GROVE, Calif.
— With a phalanx of execu-
tives and a collective raising
of its trademark howl, Great
Wolf Resorts, Inc., welcomed
the media to its newest, nearly
completed property for a hard
hat tour on Sept. 23.

The 12-acre Great Wolf
Lodge Southern California
(GWL), the 13th and largest
in the family-branded chain
of indoor water park resorts,
will open in February 2016. It
is Great Wolf’s first foray into
the Golden State and is a joint
venture with McWhinney, a
Colorado-based real estate
development, investment and
management company.

Located on Harbor Boule-
vard just two miles from the
Disneyland Resort and the
Anaheim Convention Center,
and about nine miles from
Knott’s Berry Farm, GWL is
positioned for success. The
$250 million property will fea-
ture 603 guest suites, a three-
acre indoor water park, over
20,000 square feet of confer-
ence space and 18,000 square
feet of premier retail and din-
ing. As with all of the com-
pany’s properties, GWL will
offer an array of interactive
attractions and activities with
the entire family in mind.

Executives of Madison,
Wis.-based Great Wolf and
McWhinney, as well as sev-
eral local dignitaries, were
introduced prior to the tour.
A highlight was a warm em-
brace shared on the dais by
outgoing Great Wolf CEO
Kimberly Schaefer and new
chief executive Ruben A. Ro-
driquez, who assumed the
role just the day before. The
two expressed admiration for
each other, and for Great Wolf,
in remarks issued by the com-
pany earlier.

“Great Wolf Resorts has
been such an important part
of my life for 18 years,” said
Schaefer, who is serving as
chief brand officer through the
end of this year and will tran-
sition to the company’s board
in early 2016. “I have watched
the business grow... and feel
so much pride in all the op-
portunities I have had to con-
tribute to what it is today. I
am excited that Ruben will
join us as the CEO and bring
a unique perspective to our
leading family entertainment
brand. I look forward to being

Fort Mackenzie (above),
a multi-level tree house
water fort, will be the
centerpiece of Great Wolf
Lodge Southern Califor-
nia's 105,000-square-foot
indoor water park. General
Manager Phil Cunningham,
with mascot Wiley the Wolf
(left), recently led the media
on a hard hat tour of the
property, which is fronted
by a landmark statue of its
namesake.

AT/DEAN LAMANNA (TOP);
COURTESY GREAT WOLF RESORTS

involved in the next phase of
Great Wolf’s growth.”

“I am impressed by the
great brand and compelling
business model Great Wolf
has built under Kim's leader-
ship,” said Rodriguez, for-
merly executive vice presi-
dent of ship operations for
Carnival Cruise Line. “As the
leader in indoor water park
resorts, Great Wolf has ex-
celled in creating special and
memorable experiences at
each lodge. I am eager to work
with the management team to
continue building and grow-
ing the Great Wolf brand and

to delight thousands of guests
each year.”

GWL Southern California
is now accepting reservations
for March through December
2016. Call (888) 960-WOLF
(9653).

Continuing an expansion
phase that has gathered mo-
mentum since its acquisition
last May by New York City-
based private investment firm
Centerbridge Partners, L.P,
Great Wolf Resorts is slated
to open another property in
Colorado Springs, Colo., in
late 2016.

* greatwolf.com
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Elitch Gardens expands water park with SlideZilla

ProSlide delivers
six-story waterslide
to Denver themer

AT: Tim Baldwin
tbaldwin@amusementtoday.com

DENVER, Colo. — Elitch
Gardens prides itself as be-
ing a theme park and water
park in the heart of a big city
downtown. With this rare dis-
tinction also comes the limited
footprint of the urban location.
“We like to make the most of
our space by building up,
rather than out, which is why
a six-story slide like SlideZilla
was a perfect addition to our
Island Kingdom Water Park,”
said Jessie Falk, public rela-
tions manager for Elitch Gar-
dens. “We created extra space
in the water park to accommo-
date our new beast of a slide
by expanding into an area
previously used for one of our
many picnic pavilions.”

The original Elitch Gar-

“We wanted a new at-

traction that would make a
splash,” joked General Man-
ager David Dorman. “Com-
ing off a very successful in-
troduction of Brain Drain, a
new thrill ride in the theme
park, last year, we wanted to
introduce something just as
exciting in the water park in
2015. In exploring all our op-
tions, we quickly zeroed in on
ProSlide’s hybrid slide fea-
turing its Behemoth Bowl 40
and Tornado Wave which of-
fered riders multiple elements
in one massive waterslide.
Knowing it had just garnered
a Best New Ride Award at last
November’s IAAPA conven-
tion only confirmed we had a
winner.”

The aforementioned ride
was an installation at Six Flags
Over Georgia, a combination

"In exploring all our options, we
quickly zeroed in on ProSlide’s hybrid
slide featuring its Behemoth Bowl

40 and Tornado Wave which offered
riders multiple elements in one
massive waterslide."

dens opened its gates 125 years
ago in 1890. As neighborhoods
grew and pushback from new
residents created conflict, one
solution was to move the park
to a new location in the heart
of downtown Denver on a for-
mer railroad yard. Once this
transition was completed at
the close of the 1994 season,
the newer incarnation of the
park has served the Denver
community for more than 20
years in its new location since
relaunching in 1995. With this
new locale comes some chal-
lenges, but also new horizons.
One such advantage was to
include a water park on the
property.

“Elitch Gardens has been
a part of Denver history since
1890,” Falk told Amusement
Today. “We feel there is no bet-
ter way to mark this milestone
than by offering our guests
‘more’ — more free concerts,
more Dive-In movies and more
thrills in the water park with
our addition of SlideZilla.”

—David Dorman
Elitch Gardens, GM

ride that opened in May of
2014 called Tsunami Surge.
The four-person rafts can de-
liver a theoretical capacity of
720 riders per hour. ProSlide
credits the technology and
engineering placed into the
ride’s design that lets riders in
various parties of two, three or
four to still safely follow the
transitions between elements
on the ride.

“We have done dozens of
projects with ProSlide over the
years and have never been let
down,” said Hue Eichelberger
of Premier Parks. “Our expe-
rience with ProSlide this year
was again smooth and profes-
sional and their outstanding
waterslide products speak for
themselves. They are respon-
sive, on time and on budget.”

The installation did, how-
ever, have some specific sna-
fus at the hands of Mother
Nature. SlideZilla was antici-
pated to open with the rest of
the water park on Memorial
Day weekend. As many park

owners have experienced, an
unseasonably rainy spring
this year, with Colorado see-
ing wet weather virtually ev-
ery day for two months, made
things tricky. “This unfortu-
nately caused a few delays in
our construction schedule,”
said Falk. “We were able to
open the attraction just a
few weeks later in mid-June.
Guests were able to see the
construction progress since
the park opened for the sea-
son.” Falk added, “By the time
they were able to take their
first spin on our hydro-beast,
the excitement was huge. Sli-
dezilla opened to much antici-
pation and great fanfare.” The
ride officially opened on June
14.

With the slide’s two-rides-
in-one experience, SlideZilla's
passengers are swept down an
enclosed tube and sent spiral-
ing into a 24-foot bowl. After
circling the rim, they eventu-
ally are drawn into the center
vortex where riders plunge

Fa

Elitch Garden's Island Kingdom water park added this six-
story waterslide, called SlideZilla, from ProSlide.
COURTESY ELITCH GARDENS

downward 57 feet and crest
on a steeply inclined water
wall called a Tornado Wave by
ProSlide. After experiencing
weightlessness, the thrill-seek-
ers drop into a channel that
carries them into an exhilarat-
ing splashdown finale. This
hybrid experience is the only
such slide in Colorado, so the
park feels it adds a diversity to
the water park’s lineup of at-
tractions.

AT asked about the nam-
ing of the ride. Tracy Durham,
director of marketing for Elitch
Gardens, said, “In developing
a name for the ride, we knew
we wanted to convey its mas-
sive size and thrilling journey,
while also communicating
that it’s a ‘beast’ of a slide. In a
way, it challenges folks to take
it on.” Durham added, “The
name SlideZilla, with its men-
acing connotation, was coined
by Doug Mattice, whom we
work with at our creative ad-
vertising agency Another Off
the Wall Production.” That

agency resides in Houston,
Texas.

“The best — and most
entertaining — way we’ve
learned about our guests’
impressions of  SlideZilla
this year has been by watch-
ing their reactions to the
slide,” said Falk. “As they
sit in the tube waiting to go
down, they seem to embody
a mix of trepidation, excite-
ment and nerves. Their faces
contort into screams as their
tube launches up the side of
the four-story Tornado Wave
wall.” She smiled, “When rid-
ers — from kids to adults —
splash into the pool at the end
exclaiming, ‘Let’s do it again,’
we can’t help but feel excited
ourselves by how much fun
everyone is having.”

In addition to the new wa-
terslide, movies and concerts,
Elitch Gardens also expanded
a lounge area by the water
park’s lazy river and offered
new shows in the theme park.



LAS VEGAS, Nev. —
Every year the National
Recreation and Park Asso-
ciation (NRPA) chooses a
deserving park located in
the host city of the NRPA
Annual Conference to re-
build as part of their Parks
Build Community pro-
gram. With the support of
park equipment manufac-
turers and local commu-
nity organizations, NRPA
performs a complete make-
over at a chosen park to en-
sure nearby families have a
beautiful place to play to-
gether. As the 2015 NRPA
Annual Conference was
hosted in Las Vegas, Joe
Kneip Park of North Las
Vegas was selected for this
year’s project.

"Joe Kneip Park is an
important community
space for the many nearby
families who have few op-
tions to get outside, recre-
ate and spend time with
friends and neighbors.
However, the park was in
need of major renovation
and restoration," says Jim-
my O'Connor, director of
conservation with NRPA.
"NRPA is thrilled to partner
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WhiteWater donates AquaSpray toys to Las Vegas park
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with WhiteWater to bring
a brand new splash pad to
Joe Kneip — a first for this
park and a real gift to this
community — as part of the
2015 NRPA Annual Confer-
ence."

Eleven sponsors con-
tributed to the 2015 Parks
Build Community proj-
ect graciously donating
products and services to
renovate Joe Kneip Park.
WhiteWater is proud to be a
contributing sponsor to the
revitalization of the park
with the donation of vari-

some well needed splash.
The kids of sunny Las Ve-
gas needed a place to cool
off and Joe Kneip Park will
now be the perfect destina-
tion.

The park was revealed
on the last day of the NRPA
Annual Conference. The
community of North Las
Vegas along with the park
sponsors and industry col-
leagues joined together on
September 17th for the ded-
ication of the completed
project.

ous AquaSpray toys to add

Children enjoy the new
AquaSpray water features at

Joe Kneip Park.
COURTESY WHITEWATER

WiLLiam H. RoBINSON,

A Creative Services Company Seroing the Amuserment, Water Park
& Support Industry for over 50 Years!

MEET witH US DURING IAAPA! 513.518.5312 ® 513.737.9012 ® www.TheBigldeaPeople.com




30 AMUSEMENT TODAY IAAPA Pre-Convention Issue | November 2015

Aqua'Ardéche continues to
grow with Polin water slides

VILLENEUVE-DE-BERG, France — France's biggest water
park, Aqua'Ardeche at Le Pommier Camping Park has a slogan: Ev-
ery Year Better at Le Pommier — and one of the primary reasons is
its continued offering of unique experiences and water slides for the
water park guests.

Over the last three years, Polin has installed five of its highly
engineered signature slides at Aqua'Ardeche including a Tsunami &
Rafting Slide Combo, Space Boat + Aquatube Combo, Family Raft-
ing Slide and Looping Rocket.

Campgrounds are growing in popularity in France. Nearly
10,000 registered campsites can be found there — almost half the
total number in all of Europe. But with so many options, owners
must make sure they provide ongoing reasons for campers to return
each holiday season. As a result, Le Pommier, located about a half ki-
lometer (1/3 mile) from Villeneuve-de-Berg, first worked with Polin
three years ago to add two of the slide expert's signature rides to the
resort: a Tsunami and a Space Boat.

Based on the success of those attractions, the luxury camping
facility decided to expand again. Then, it added Polin's Family Raft-
ing Slide and a Looping Rocket.

Aurore Court, Le Pommier's communications officer, says the
unique and attractive designs of the water slides set the firm apart
from others. "We want our guests to have fun whether they are rid-
ing the water slides or just enjoying the view as they relax within our
park," she says. "Our water slides are incredibly beautiful, stream-
lined design and offer unique rider experience."

Polin was just as happy to be able to work with Le Pommier
again. "Aqua'Ardeche is one of the most beautiful water park com-
plexes in Europe, says Kubilay Alpdogan, Director of Sales and De-
sign at Polin. "It was truly an honor to be able to work with the facil-
ity again. We take great pride in the fact that the park chose us as
their partner during each of their recent expansions."

American
Manufacturet

Since 1954

www. ki ;,«. ark.com
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A new planned community coming to Rip-
ley Valley in Queensland, Australia, will include
a number of sporting and recreational facilities.
Included within the AU$6.6 million Providence
District Park is a AU$3.4 (US$ 2.38) million
Splash 'n' Play Water Park currently under
construction. Providence Director Michael
Khan said the Splash 'n' Play would be open
in December for summer and the new District
Park would open in March. The new splashpark
will offer a maze of aqua arches, misty moun-
tains climbing area, and giant gushers that un-
expectedly spurt water from the ground.

A dedicated toddler area with misters, and
"wiggly" sprayers will provide gentler water
play activities.

The master-planned community will even-
tually be home to 20,000 residents and will
include a Town Center with dining, retail, su-
permarkets, a civic town park as well as mul-
tiple educational facilities including an Early
Learning Center, two primary schools and two
secondary schools.

(]

As cruise ships get bigger so do their wa-
ter parks. When Royal Caribbean's Harmony
of the Seas enters service in June 2016 it will
be the first ship in the Royal Caribbean fleet to
feature a Splashaway Bay water park. Includ-
ed in the water park will be a slide dubbed The
Ultimate Abyss, standing 100 feet tall. The ship
will also have three water slides called Super-
cell, Typhoon and Cyclone. Those slides stand
five stories tall and will offer passengers unique
views on top of the cruise ship.

Also included is a water play area designed
especially for young children that will include
sea creature water cannons, small slides, a tip-
ping bucket and a multi-platform jungle gym.

Harmony of the Seas floated out from dry
dock on June 19, and is now the largest cruise
ship ever built, surpassing sister ship Allure of
the Seas which held that record since Novem-
ber 2009. Outfitting will continue for several
months before sea trials begin. Harmony will
be home ported in Barcelona, Spain, for the
2016 summer season and is scheduled to make
a transatlantic crossing in October to Port Ev-
erglades in Fort Lauderdale to begin service to
the Caribbean.

L]

Gerry Buchheit, a developer in Buffalo,
New York, has proposed a $250 million 120-
room hotel resort with an indoor water park.
The project, which the developer claims is cur-
rently a work in progress, would utilize water-
front property that was once used by Henry
Ford to build Model T automobiles. Buchheit is
already in the process of developing Buffalo's
Outer Harbor by renovating the old Freezer
Queen plant into apartments and retail space.
Buchheit hopes the new development will be-
come a local hot spot and serve as an example
of how cities can re-imagine their waterfronts.

L]

NFNY Hotel Management LLC, owner
of the Sheraton at the Falls Hotel in Niagara
Falls, New York, is proposing a water park ad-
dition for the hotel. To do so, the city would
need to approve the sale of a 0.57-acre piece
of property adjacent to the hotel. Details of
the water park were not provided, but given

SSPLASH

COMPILED: Jeffrey L. Seifert
jseifert@amusementtoday.com

the location it is likely to be an indoor water
park. Recent development at the current ho-
tel has included the addition of a Starbucks
coffee shop, T.G.l. Friday's restaurant, games
arcade and shops. Across the border on the
Canadian side, sister property, Sheraton on the
Falls, added a 90,000 square-foot indoor water
park in 2006.
L]

Among the new attractions at Plopsaqua,
the new water park at Plopsa de Panne in
Belgium, is the storm pool. Every 10 minutes
the moderate-sized, innocent-looking, in-
door wave pool erupts into a storm complete
with a rain shower, wind, waves, lighting and
thunderous sound effects. The audio-visual
experience features a 16-channel surround
speaker system along with overhead and sub-
mersed LED lights to produce lighting effects.

The audio system was supplied by Pow-
ersoft Electronics of Firenze, Italy, through
its Belgian distributor, FACE. When not pro-
viding storm effects, the audio system is used
for background music, announcements and
can also provide emergency evacuation noti-
fication in the event of a genuine emergency.

L]

When the city council of Cardiff Wales
opted to give its water park a face lift, they
decided to get opinions from the people
that matter most — those who will use the
park. The council visited local schools in the
area and asked students to become involved
in the planning process. “As children are at
the heart of this project, it's only right that
they're involved in the planning process. We
therefore intend to visit schools in the area to
gauge their opinion throughout the project,”
said the councillors in a joint statement. “By
consulting children directly, the people who
actually use the paddling pool in Victoria Park
will make the decisions about its upgrade.”

The city Council decided to invest
£485,00 ($737,000) to upgrade the water play
zone at the paddling pool at Victoria Park.
Among the suggestions was to give the play
park an animal theme. Work is scheduled to
begin in January with the park scheduled for
completion by May in time for the summer
season.

L]

After 31 years, Big Splash Water Park
in Tulsa, Oklahoma, is retiring its speed slide.
The Silver Bullet attraction is actually a pair
of speed slides — one red, one blue, that
feature a 72-foot straight chute. A number of
park visitors came to ride it one last time on
September 13 and say goodbye to the iconic
slides. The park is shutting down the ride due
to maintenance issues. "Over time the fiber-
glass has worn down and we've been making
repairs constantly. And after looking at it, you
know, putting so much money into repairs
you get something new," said park manager,
Amber Woessner. The ride was last re-coat-
ed in 2014 but the fiberglass does eventually
deteriorate to the point that it is no longer
feasible to continue making repairs.

With the park closed for the season, dis-
mantling of the attraction has begun. A new
ride will take its place in 2016 but Woessner is
keeping details of the replacement a secret.
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FIVE PATENTS.
TWO EXCLUSIVE TECHNOLOGIES.
ONE MIND-BLOWING RIDE.

Visit us at IAAPA, Booth 5139!

Copyright © 2015 ProSlide Technology Inc. All rights reserved. ProSlide, the ProSlide logo and any other marks used herein are trademarks or registered trademarks of ProSlide Technology Inc. in Canada, the United States of America and other countries.
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ProSlide’s FlyingSAUCER™/RocketBLAST™: two world-first technologies in a single hybrid ride!

The RocketBLAST water coaster marries technologies from ProSlide LIM coasters with turbine
technology to take water propulsion to a new level:

* 100% steeper hills than traditional ‘blast’ coasters: with a row of water jets on every climb
e  50% more capacity: patented channels on the boats maximize every drop of water
* 60% more efficient: control systems, sensors and zone-blocking optimize operations

The massive FlyingSAUCER features are steeply angled to create ‘drop-and-dive’ sensations,
like a World Cup giant slalom ski race! Maximum curving speed and centrifugal forces!

See for yourself: proslide.com/blast

‘ ‘ This ride’s constant acceleration, extreme curves and adrenaline-pumping drops
will drive guests to our park for years. ’ ’

Christoph Kiessling, Siam Park, Spain
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» Six Flags details 2016 plans — Pages 42-43 / North American State Fair roundup — Pages 45-46

Rides-4U delivers Spinning Coaster to Trimper's

AT: B. Derek Shaw
bdshaw@amusementtoday.com

OCEAN CITY, Md. —
Guests to Trimper's Rides and
Amusements seaside  park
this year were treated to a new
roller coaster via Rides-4U, Inc.,
Sommerville, N.J. The compact
Spinning Coaster from SBF/
Visa seats 16 and has been an
instant hit at the park. This fam-
ily roller coaster with a figure
eight track design has a small
footprint, measuring only 72
feet by 35 feet. The ride started
operation for Memorial Day
2015 after a two day construc-
tion and installation process.

Amusement Today caught
up with Brooks Trimper, presi-
dent and manager of Trimper’s
Rides to gain insight into the

history of this new ride. AT
asked how the idea came about.
“We decided to purchase the
Spinning Coaster in the fall of
2014. We had seen it at the IAA-
PA and Gibtown shows earlier
in the year,” said Brooks. “After
riding it we knew it would be a
hit with our customers for years
to come. It has the attributes of
a family coaster and a Tilt-A-
Whirl all in one. We were look-
ing for a thrill ride that still al-
lowed families to ride together.
The spinning coaster offered us
this opportunity.”

The compact Spinning
Coaster accommodates guests
48 inches and above. However,
guests that are 36 inches and
over must ride with an adult.
The ride cycle used at Trimp-
er’s is two minutes in duration,

this new Spinning Coaster from SBF/Visa Group and Rides-
4U. Guests to this seaside amusement area love the new
coaster. COURTESY TRIMPERS

although it can be changed. ing the Spinning Coaster. We
How has public reaction get many compliments from
been? “The crowd enjoys rid- families and teenagers alike.

There is quite a bit of action in
this tight footprint of a coaster,”
said Brooks. He continued, “We
are not quite finished with this
project, as there are still plans
in the works to add additional
lighting and perhaps even a
tunnel.”

When asked about Trimp-
er’s association with Rides-4U,
Brooks replied, “We've worked
with Rides-4U for many years.
They always do their best to
help with any situation that
arises. This case was no differ-
ent.”

This is the sixth SBEF/
VisaGroup Spinning Coaster
amusement park installation in
the world and the fourth one in
the United States. The ride is
available as a park or portable
model.

Legoland California plans new Ninjago land, Triotech dark ride in 2016

CARLSBAD, Calif. —
Legoland California Resort
has announced the addition
of a new Ninjago land in 2016.
The new area will also feature
a major new attraction, Nin-
jago—The Ride.

Lego Ninjago tells the
story of four young ninja he-
roes (Kai, Jay, Cole and Zane)
who train under the watchful
eye of Master Wu to master
an ancient martial art, Spinjit-
zu. Guests will enter the new
Ninjago land through a giant
archway, behind Imagination
Zone, which will lead them
into a courtyard where they
begin their ninja training. The
new land features Lego build-
ing stations, a game to test re-
flexes, spinners to test balance,
Asian cuisine and a new shop-
ping venue. Interactive expe-
riences will test guests’ physi-
cal skills, balance and agility

» See LEGOLAND, page 36

Legoland California Resort will introduce a new Ninjago land in 2016. Based on the popular property Lego Ninjago, which is
brought to life by The Lego Group through a line of construction toys and a TV series on Cartoon Network, the area will be
highlighted by Ninjago-The Ride. This new interactive dark attraction is manufactured by Triotech and will feature innova-
tive technology that enables guests to control the outcome of their adventure through the power of hand gestures and 3D
imagery. COURTESY LEGOLAND CALIFORNIA

' VAR
Yafti
—2 4 A

Intermark Ride Group

* Moser Rides

* Wattman Trains

¢ abc rides switzerland

¢ Used Rides & Games

www.intermarkridegroup.com
TEL 615.370.9625 FAX 615.370.8852

Moser Rides, FreeStyler

- 1 5
..

1




36 AMUSEMENT TODAY |AAPA Pre-Convention Issue | November 2015

Ice Age: No Time for Nuts
4D feature arrives at Kennywood

In late July, Kennywood opened their mid-season
attraction, a 4,100-square-foot, 88 person 4D theater.
The first offering is 20th Century Fox’s, Ice Age: No Time
for Nuts. The 4D feature film will change seasonally.

During Phantom Fright Nights, Halloween-themed
features were shown. When Holiday Lights takes place,
the feature will change again. The theater was originally
home to the Playdium Arcade and more recently, Laser
Maze. AT/B. DEREK SHAW

PLEGOLAND

Continued from page 35

before they can prep for their
ultimate training session: Nin-
jago—The Ride.

According to Legoland
California General Manager
Peter Ronchetti, the new ride
will feature technology guests
have never experienced at any
other theme park in the world.
“Ninjago — The Ride is being
manufactured by Triotech, a
leader in media-based interac-
tive attractions. It will feature
cutting-edge technology that
enables guests to control the
outcome of their adventure
through the power of their
hand gestures. Through 3D
imagery, high-tech sensors
and the use of hand move-
ments in a striking motion,
up to four riders per car,
representing the four main
Ninjago characters, can blast
animated fireballs, lightning,

shockwaves and ice as they
travel through dojos to mas-
ter their skills before head-
ing into battle. Riders collect
points for their training and
battle efforts throughout the
ride and scores are displayed
when their quest is completed.
4D effects such as heat, smoke
and wind are also incorporat-
ed throughout the adventure,
giving guests the ultimate in-
teractive experience.

“I am proud and thrilled
to say that this is our 11th
straight year of continuous
attendance growth,” added
Ronchetti. “We attribute much
of this to our winning formula
of providing our guests a fam-
ily environment filled with
fun, interactive experiences
that create lasting memories.
Ninjago-The Ride will be the
ultimate experience providing
interactive fun for all.”

Based on the popular

property Lego Ninjago, which
is brought to life by The Lego
Group through a line of con-
struction toys and a TV series
on Cartoon Network, guests
will enjoy interactive elements
and this new ride featuring
key characters. For the first
time, immersed into the Nin-
jago universe, guests can train
like a Spinjitzu Master, learn to
harness the power of the four
elements and use teamwork to
battle the Great Devourer.

Lego Ninjago is one of the
most successful Lego prop-
erties. This year, brand new
episodes of the popular series,
Ninjago: Masters of Spinjitzu,
aired on Cartoon Network
and 22 new building sets load-
ed with features and functions
were released.

Ninjago-The Ride is be-
ing unveiled at both Legoland
California Resort and Lego-
land Billund Resort in 2016.
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Busch Gardens announces new show,

restaurant and craft beer room

WILLIAMSBURG, Va. — Busch Gardens recently an-
nounced new guest experiences for the 2016 season includ-
ing a new restaurant, craft beer room and show, in a special
preview to pass members.

New restaurant: The current Italian restaurant (Ristoran-
te della Piazza) in the park's San Marco village is transform-
ing into an international market-style restaurant next spring
that will eliminate buffet lines for a more relaxing dining
experience. The theme of the yet-to-be-named restaurant is
based on the travels of Marco Polo and will feature classic
Italian, Mediterranean and Asian entrée, salad and dessert
stations. It also will include a new stone hearth oven for arti-
san flat breads. Work on the new restaurant begins in early
November.

"We're bringing the flavors of the world to the world's
most beautiful theme park," said Busch Gardens Culinary
Vice President Franz Kitenko. "And, we are excited to intro-
duce a new open design that will enhance the dining experi-
ence for our guests with less wait and more options.”

New craft beer room: Beer aficionados will delight in
a new craft beer room inside Das Festhaus opening in the
spring and will serve 30 local and regional craft beers along
with a variety of snacks.

New show: The park also teased a new evening show
to debut next summer that will light up the night sky at the
open-air Busch Gardens' Royal Palace Theatre. The show is a
contemporary spin on the classic French tale of the three mus-
keteers, as audiences join the trio on a quest to save king and
country. This live performance embraces new technology and
takes advantage of the night sky to bring guests into the story.

"An evening performance opens up a world of possibili-
ties for an open-air venue like the Royal Palace Theatre," said
the park’s Entertainment Director Peter Dunklee. "Playing
with light and shadow in the night air lets us immerse the
audience into the storyline like never before. It's definitely
something worth staying late for."

Great America California announces
new 4D holographic experience in 2016

SANTA CLARA, Calif. — California's Great America and
Electronic Arts (EA), a global leader in interactive entertain-
ment, are teaming up to create a first-of-its-kind guest expe-
rience at Great America. The dynamic new attraction will
feature settings and characters from EA's critically acclaimed
Mass Effect videogame series developed by BioWare and will
open next season in a newly renovated Action Theater.

Riders will climb aboard motion-based seating and
wear 3D glasses as they are taken on a thrilling adventure.
A live performer will curate the journey and appear to in-
teract seamlessly with the next generation 3D visuals. These
elements will be integrated with motion seating, high tech
sound and other 4D effects to create a truly compelling and
immersive attraction. Guests will travel through space to a
distant planet, face off against bigger than life adversaries
and ultimately help save the day.

"Partnering with a world-wide gaming leader like EA
will enable us to build an incredible user experience for our
guests," said California's Great America Vice President and
General Manager Raul Rehnborg. "This combination of tech-
nology and creative videogame content is sure to usher in a
new wave of entertainment innovation in amusement parks."

"EA and BioWare are thrilled to partner with Great
America and see one of our most iconic games turned into
an exciting high-tech attraction," said Patrick O'Brien, vice
president of Entertainment and Licensing at EA. "Having a
partner who shares our commitment to thrilling our fans is
extremely important to us and we look forward to building
an attraction that will appeal to the Mass Effect fan-base and
introduce it to many more."

Pirates of the Caribbean at Walt Dis-
ney World's Magic Kingdom has opened to
guests after a comprehensive summer rehab.
The Disney Parks Blog confirms that in addi-
tion to the restoration work and new paint in-
side the attraction, enhanced special effects
were added, including new cannons with wa-
ter-based smoke and strobes for weather ef-
fects. There are also a handful of new scents
to experience at different areas of the attrac-
tion. Imagineers also took the opportunity to
enhance the Audio Animatronic figures in this
fan-favorite. Each character was rebuilt and fit-
ted with new costumes and now appear even
more realistic and authentic, including Captain
Jack Sparrow and Captain Barbossa.

o

The nonprofit Space Center Houston has
earned a prestigious U.S. Department of State
grant that will unite it with two other science
centers in France and Singapore in a collab-
orative global education project. The Muse-
ums Connect grant funds a future-looking six
month initiative focused on teaching youth
about space science, technology and global
citizenship. The collaborative effort will draw
teens from the three countries to work togeth-
er to solve real-world problems in a fun cultural
exchange. Space Center Houston, the Science
Centre Singapore and Cité de l'espace in
France will engage students and teachers to
explore new learning and teaching practices
focused on building a sustainable Mars com-
munity. Selected participants will attend on-
line courses and then travel to each center for
hands-on training.

o

Officials at Universal Studios’ Islands of
Adventure confirmed earlier this season that
The Incredible Hulk steel looping coaster
would be undergoing an extensive restoration.
The ride made its last run on Sept. 8, 2015.
As of press time, a large number of track sec-
tions as well all train vehicles were spotted at
Trademark Metal Recycling in Orlando. The
only firm detail Universal has released about
the ride’s future is that it will return with the
same “Incredible” personality when it reopens
next summer.

()

Walt Disney World Resort has officially
changed the name of Downtown Disney to
Disney Springs, an important milestone in
the ongoing transformation of the shopping,
dining and entertainment district. Drawing in-
spiration from Florida's waterfront towns and
natural beauty, Disney Springs treats guests to
a one-of-a-kind Disney experience amid beau-
tiful open-air promenades, flowing springs
and waterfront charm. Disney Springs will in-
clude four interconnected neighborhoods: The
Landing, Marketplace, West Side and Town
Center. When Disney Springs is fully complet-
ed in 2016, it will double the number of current
shopping, dining and entertainment venues.

()

The Tampa Bay area's biggest Christ-
mas celebration returns to Busch Gardens
Tampa this holiday season. Christmas Town
will take place 20 selects dates between Nov.
27 through Dec. 31. New this year, the cheer

FASTTRACK

COMPILED: Scott Rutherford
srutherford@amusementtoday.com

keeps going until 10 p.m. every event night.

Christmas Town creates beautiful family tra-

ditions for guests as Busch Gardens is trans-

formed into a holiday wonderland with more

than a million lights, Christmas entertainment,

live music, festive treats and holiday shopping.
o

An inside look at some of the sea’s most
magnificent inhabitants awaits guests with
the Las Vegas premiere of Sea Monsters Re-
vealed at Shark Reef Aquarium inside Man-
dalay Bay. The world’s largest exhibition of
uniquely preserved sea animals features an
18-foot, 3,000-pound whale shark along with
a 15-foot-long mako shark and giant sunfish
among its more than 18 full-body sea crea-
tures. Additional displays include 150 indi-
vidual organs and smaller specimens such as
tropical fish, crustaceans and octopuses. Lo-
cated adjacent to Shark Reef Aquarium, Sea
Monsters Revealed provides locals and visi-
tors alike with a greater understanding of the
world's oceans and how mankind's interactions
and conservation efforts are vital to the health
and preservation of these animals. The exhibit
was developed through a partnership between
Base Entertainment and Dalian Hoffen Bio-
Technique Co.

o

The dormant Dania Beach Hurricane, a
100-foot-tall wooden roller coaster that oper-
ated at Boomers in Dania, Florida (2000-11),
has finally received its execution date. South
Florida’s only wooden coaster, which flanks In-
terstate 95 near Fort Lauderdale, will be de-
molished in the first quarter of 2016 to make
way for a mixed-use development called Dania
Pointe. Master Development of Aventura
and Salzman Real Estate Advisors of Dania
Beach assembled the 102 acres and entered
a joint venture to develop Dania Pointe with
Kimco Realty.

°

The new Legoland Discovery Cen-
ter Michigan has broken ground at Great
Lakes Crossing Outlets in Auburn Hills. The
32,000-square-foot indoor attraction will fea-
ture more than one million Lego bricks and
themed exhibits including a 4D cinema and
two interactive rides. Legoland Discovery Cen-
ter Michigan will open in spring 2016.

(]

The Chase Lounge at the Epcot Inter-
national Food & Wine Festival has returned
for the fourth year with new features. The fes-
tival, running through November 16, 2015,
welcomes celebrity chefs, debuts new market-
places and tastes from around the world and
celebrates guests’ favorite dining traditions.
As the sponsor of the festival, Chase aims to
create a unique experience for all its credit
and debit cardmembers to enjoy. The Chase
Lounge, which is open exclusively to Chase
debit and credit cardmembers, is an inviting
place to relax, refresh, and be entertained. It
is located on the third floor of the American
Adventure Pavilion within World Showcase.

“Cardmembers have told us that the
Chase Lounge is a welcome retreat on their
journey through the Epcot International Food
& Wine Festival.”
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Six Flags details 2016 season improvements, additions

AT: Scott Rutherford

srutherford@amusementtoday.com

NORTH AMERICA — Six

Flags Entertainment Corpora-
tion announced a lineup of new
and innovative rides and attrac-
tions coming to its theme parks

o
v,/

HEVOLUTION,

in 2016. This expansive list will
include new roller coasters, in-
teractive rides, expanded family
offerings as well as new twists
on a number of iconic favorites.

Highlights of Six Flags’
2016 season will include:

*Six Flags Magic Moun-

/

tain will commemorate the 40th
anniversary of Revolution, the
world’s first modern 360-degree
looping coaster, with a make-
over that will see the removal
of its much-maligned over-the-
should-restraints, which were
added in 1992. The New Revo-

ROLLER COASTERS
Rocky Mountain Construc-
tion will transform Discovery
Kingdom'’s Roar (above)
wooden coaster into The
Joker. Left,

Magic Mountain marks
Revolution’s 40th anniver-
sary with new train bodies
without over-the-shoulder
restraints. Below, Great
Adventure plans to

unleash Total Mayhem, a
4-D Free Spin Coaster from
S&S Worldwide.

ALL COURTESY SIX FLAGS

lution will feature special ef-
fects, a new look, and inhouse-
designed train bodies that will
deliver a smoother, sleeker ride
experience with individual lap
bars.

*Six Flags Great Amer-
ica and Six Flags Mexico, in
partnership with Warner Bros.
Consumer Products and DC
Entertainment, will bring the
next generation of interactive
thrills to their parks with the
debut of Justice League: Battle
for Metropolis. Supplied by
Sally Corp. and Oceaneering
International, these immersive,
4D virtual dark rides will allow
guests in six-passenger vehicles
to become members of the Jus-
tice League Reserve Team and
engage in a full-sensory journey
as they battle alongside Batman,
Superman, Wonder Woman and
Green Lantern against Lex Lu-
thor, The Joker and his hench-
men.

*Six Flags Discovery King-
dom will introduce The Joker, a
re-imagining of the park’s pop-
ular Roar wooden roller coaster.
The makeover, executed by
Rocky Mountain Construction,
will see Roar’s laminated wood-
en track replaced with RMC’s
steel rails. The hybrid coaster’s
3,200 feet of dual-colored track
will include a number of cha-
otic elements such as a barrel
roll plus 15 extreme airtime mo-
ments at speeds of 53 mph.

*Six Flags Great Adven-
ture’s Total Mayhem will be a
4-D Free Spin Coaster manufac-
tured by S&S Worldwide. After
being lifted straight up a 12-sto-
ry, 90-degree hill, riders will
flip head-over-heels at least six
times in wing seats with their

legs dangling.

*Six Flags Over Texas has
plans for an impressive expan-
sion to the park’s Gotham City
section that will include three
new rides in 2016: The Riddler
Revenge (Zamperla Giant Dis-
covery) Catwoman Whip (Zam-
perla Endeavor) and Harley
Quinn Spinsanity (re-themed
Huss Troika).

*Six Flags White Wa-
ter will open next season with
the 60-foot-tall Wahoo Racer, a
multi-lane mat racing slide com-
plex (WhiteWater West).

*Six Flags Fiesta Texas is
bringing three new thrill rides
to the park along with a reno-
vated boardwalk area: Fireball
(Larson Giant Loop), Hurri-
cane Force 5 (Zamperla Mega
Disk’O), and Spinsanity (Larson
Tilt-A-Whirl).

*Six Flags New England
and Six Flags St. Louis will both
introduce Fireball (Larson Gi-
ant Loops) in 2016. In addition,
Six Flags New England’s iconic
steel coaster Bizarro (Intamin)
will revert to its former name
and theme, Superman the Ride.

eLa Ronde in Montreal is
set to bring guests new adven-
tures as it flips the trains back-
wards on its Vampire (B&M
Inverted Coaster). The park will
also add two rides in an all-new
section dubbed Avenue Adven-
ture: Phoenix (Larson Flying
Scooter) and Gravitor (Zamper-
la Air Race).

*Six Flags America is
adding Splashwater Falls, an
interactive water playground
from WhiteWater West that will
feature dozens of slides, nets,
sprays, geysers and thrills. Par-

» See SIX FLAGS, page 43

DARK RIDES
Six Flags Great America and Six Flags Mexico, will debut
Justice League: Battle for Metropolis interactive dark rides
supplied by Sally Corp. and Oceaneering.



PSIX FLAGS
Continued from page 42

ents can relax on the deck area
complete with new lounge
chairs and umbrellas.

*Six Flags Over Georgia
introduces the world’s first
DC Super Friends themed area
and the all-new Bugs Bunny
Boomtown. Along with a num-
ber of re-themed attractions,
the two children’s areas will
feature a number of new rides
including: Superman Tower of
Power (Zamperla Sky Tower);
Wonder Woman Flight School
(Larson Flying Scooter); Harley
Quinn Mirror Maze (Oak Island
Productions); The Batcopters
(LE.Park); Daffy Duck's Bucket
Blasters (Zamperla Water Ma-
nia); Yosemite Sam’s Wacky
Wagons (Zamperla) and Speedy
Gonzales Speed Boats (Zamper-
la Jump Around).

*Six Flags Great Escape
will install Greezed Lightnin'
(Larson Giant Loop) for the 2016
season. The new attraction will
be located across from Thunder
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Alley and will feature an im-
pressive LED light package and
flame paint scheme that will
transport guests back in time
with its 1950s theme and hot rod

inspiration.

“Our rides and attractions
are consistently ranked as the
most thrilling and innovative

FLAT RIDES

Six Flags Over Georgia, Six
Flags Fiesta Texas and Six
Flags Over Texas will each
introduce a varied collection
of family-friendly flat rides.

WATER PARK RIDES

Six Flags America is adding Splashwater Falls, an interactive water playground while Six Flags White Water will open Wahoo
Racer, a multi-lane mat racing slide. Both are supplied by WhiteWater West.

in the regional theme park in-
dustry and our 2016 lineup
will build on that success,” said
Jim Reid-Anderson, chairman,
president and CEO. “For five
years we have maintained our

strategy of introducing some-
thing new at every park, every
year, delighting our guests with
differentiated new attractions
and experiences. It is clear our
strategy is working — guests

are thrilled by the continuous
stream of exciting new attrac-
tions and park upgrades and we
look forward to wowing them
again next spring with our 2016
offerings.”

» Trades Considered
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AT: Pam Sherborne

psherborne@amusementtoday.com

Reports  from North
America's top fairs continue
to show positive results for
the 2015 season.

This is a continuation
from last month's fair round-
up report. Expect to see more
in our next issue.

Minnesota State Fair,
Minneapolis, Minn.
Aug. 27-Sept. 5

Final attendance for
the 2015 Great Minnesota
Get-Together was 1,779,738,
bringing final numbers with-
in 2.5 percent of last year’s
all-time record total. Labor
Day attendance set an atten-
dance record with 178,867
showing up that day.

There were a total of 25
different amusement ride
and attractions operators
that brought in 61 rides and
attractions, 31 on the mid-
way and 30 on the kidway.
There were 47 games of skills
brought in by 12 different op-
erators.

Winners of the State Fair
2015 Best Awards, awards
that recognize outstand-
ing vendors, attractions and
commercial exhibits were:
Best Product or Service: ]M
Cremp’s Boys Adventure
Store; Best Food or Bever-
age: San Felipe Tacos; Best
Attraction: Bonanza Shoot-
ing Gallery by American
Family Concessions; Best
Value: Midway Men’s Club;
Best Customer Service: Corn
Roast (food concessions by
Brad Ribar); Best Midway
Ride: Rock-It (brought in by
Mike Demas, State Fair Ser-
vices); Best Midway Game:
Drag-A-Fish (brought in by
Candice Anderson); and Best
Kidway Ride: Monkey Maze,
brought in by Alamo Amuse-
ments (Patrick Sheridan).

The top five rides at the
fair were: 1. Crazy Mouse
Spinning Coaster, brought
in by S.J. Entertainment and
manufactured by Reverchon;
2.Sky Flyer, Reithoffer Equip-
ment Co. Inc., Zamperla; 3.
Super Nova Roller Coaster,
KB Concessions LLC; 4. Hur-
ricane, Showtime Rides Inc.,
KMG and 5. Gondola Wheel,
Playworld Unlimited, Mul-
ligan.

The top five games were:
Bottle Up, brought in by
Candice Anderson; Whopper
Water Race, Cassata Conces-

FAIR ROUNDUP

sions; Goblets, Candy Ander-
son; Long Range Basketball,
Oren Concessions LLC; and
Goblets, Candice Anderson.

New additions and high-
lights for 2015 included: the
centennial celebration of Ye
Old Mill (the oldest attrac-
tion on the fairgrounds) and
the 50-year anniversary of
crop art at the fair; free sun-
screen available at each infor-
mation booth; two new rides
at Mighty Midway — New
York New York Fun House
(brought in by Myers Inter-
national Midways and man-
ufactured by Owen Trailers);
and the Super Nova; and a
brand-new show about Min-
nesota history called History
On-A-Schtick.

Also new was Math On-
A-Stick, a new learning ex-
perience for the whole fam-
ily; and Figure Skating Day
at Carousel Park on Aug. 31
with Olympic Gold Medal-
ist and World Figure Skating
Champion Kristi Yamaguchi
to celebrate Saint Paul’s host-
ing of the 2016 U.S. Figure
Skating Championships.

The 2015 fair featured
40 new foods and 11 new
frozen treats. New foods
included Buffalo’'d Bones,
Burger Dog, Butter Chicken
Samosas, Chilled Bread Pud-
ding, Cowboy Bites, Cowboy
Dave’s Cluck & Moo, Deep
Fried Ribs, Grilled Venetian-
Style Pizza, Island Slaw, Ital-
ian Dessert Nachos, Kimchi
‘n’ Curry Poutine, Limerick
Stix, Mac & Cheese Cupcake,
BEE-NICE Gluten-Free Muf-
fin, and Wine Fried Kalettes.

New frozen treats includ-
ed BBQ Pickle Ice Cream, But-
ter Queen Coffee Ice Cream,
Caramel Chocolate-Dipped
Bacon Ice Cream Bar, Choc-
olate-Dipped Cherry On-a-
Spoon JonnyPop, and Choco-
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Visitors pouring in to 2015 North America's top fairs

Exact attendance numbers weren't available at press time but, by all indications, Canadian
National Exhibition attendance for this year was up by about 10 percent over the 1.43 mil-
lion reported in 2014. North American Midway Entertainment provided the midway.
COURTESY CANADIAN NATIONAL EXHIBITION

late Jalapefio Ice Cream.

In total, vendors served
up nearly 500 different types
of food.

The Minnesota State
Fair’s agricultural and cre-
ative competitions drew

more than 30,000 entries this
year, with competitors vy-
ing for a share of ribbons,
trophies and more than $1.3
million in prize money.

Competitions included
events for livestock, horses,
school projects, dog trials,
baked and canned goods,
fruit, vegetables, crafts, bee
and honey products, fine
arts, farm crops, flowers, but-
ter, cheese and more.

The 4-H Purple Ribbon
Auction on Sat, Aug. 29,
brought in a record-breaking
$590,000 to benefit 4-H pro-
grams.

The 2016 Minnesota State
Fair will run Aug. 25 through
Labor Day, Sept. 5.

LA County Fair,
Pomona, Calif., Sept. 4-27
Milder summer tempera-

tures and new promotions
were reportly the things that
helped boost attendance at
this summer’s Los Angeles
County Fair by six percent,

even though it lasted four
days less than year.

The fair drew 1,276,817
guests during its 19-day run

» See FAIRS, page 46

-

The Los Angeles County Fair, Pomona, Calif., drew a total at-
tendance of 1,276,817 guests during its run this year. That is
up over 2014's total of 1,204,911 attendees. Ray Cammack
Shows celebrated its 30th anniversary at the event this year.
The carnival provided about 40 rides including this Mach 1,
manufactured by KMG. COURTESY LA COUNTY FAIR

LIGHTING

www.amusementline.com

800-336-8977

HIGH POWER LED BULBS
COLOR CHANGING LEDS

STRIP & TUBE LIGHTING
MONITORS & FLOODLIGHTS

i

E-S

UNIFORMS |

FLAGS | LED LIGHTING

“We specialize in products that
help you look your best.”

by Chestnut Identity Apparel, Inc.
www.amusementline.com

800-336-8977




46 AMUSEMENT TODAY I|AAPA Pre-Convention Issue | November 2015

PFAIRS
Continued from page 45

at the Fairplex. The fair ran
for 23 days last year and
drew 1,204,911 guests.

A total of 110,728 people
attended the event on Sat-
urday, Sept. 26, the highest
single-day attendance since
2007, according to fair offi-
cials.

“While thousands of
guests enjoyed our grand-
stand concerts, others
poured into the carnival and
exhibitions and indulged in
delicious fair food,” Jim Hen-
wood, fair CEO and presi-

NMow In Stock!
Hew Improved

dent, told reporters at the
end of the fair.

Ray Cammack Shows
celebrated its 30th year with
the running of the 2015 fair.
The carnival brought 40 rides
for the midway area.

In recent years, Charles
Boghosian, who's also known
as Chicken Charlie, has been
among the most popular of
the more than 600 vendors
at the fair. This year, it was
reported that he introduced
deep-fried guacamole, sell-
ing 20,000 orders of the fried
avocado-based dip, plus
20,000 bacon-wrapped pick-

Hi Volume Funnel Cake

Fryer & Happy Jack
Funnel Cake &
Corn Dog Mix!

Contact Us Today!

" 6198 Bermuda
8 Ferguson. MO 63135
314-524-3232
800-222-7033
L www rimueller.com

FAIR ROUNDUP

les, 10,000 bacon-wrapped
chicken legs and 7,000 Krispy
Kreme triple-decker burgers.

Vendors also reported
selling 40,000 pounds of tur-
key legs and 10,000 pounds
of potatoes.

Fair officials said attend-
ees donated 174,909 cans of
non-perishable food in ex-
change for free admission,
the largest number since the
promotion began in 2011.
The food was donated to lo-
cal and regional United Way
offices.

PLACE

Total concert attendance
also set a record this year
even though there fewer con-
cert days, 15 compared to the
19 last year.

The 2016 fair is sched-
uled for Sept. 2-25.

Canadian National
Exhibition, Toronto, Ont.,
Aug. 21-Sept. 7

Preliminary  estimates
indicate attendance at this
year's CNE was up by close
to 10 percent over last year's
1.43 million visitors. Exact
figures weren't available at
presstime.
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Organizers reported this
year’s event was one of the
most successful in the past
decade, with early indicators
estimating a 10 per cent in-
crease in attendance over last
year.

North American Midway
Entertainment provided the
midway for the fair.

New foods introduced
this year included the S&M
(spaghetti and meatball)
burger, deep-fried red velvet
Oreos, a coffee and doughnut
milkshake, Frosted Flakes
battered chicken and chicken
and waffle on a stick.

New Mexico State Fair,
Albuquerque, N.M.,
Sept. 10-20

Although it was the
shortest fair in more than
a decade, attendance at the
2015 New Mexico State Fair
increased a half-percent over
the previous year’s fair, offi-
cials announced Tuesday.

Total attendance for the
11-day fair, which ran Sept.
10-20, was 460,468. Atten-
dance at the 2014 fair, which
ran for 12 days, was 458,379,
said State Fair spokeswoman
Erin Thompson.

Paid attendance was
414,932 — a 1.4 percent de-
cline from the 2014 fair. Rev-
enues from admission ticket
sales weren't available at
presstime.

Unpaid attendance,
which includes passes for
vendors, sponsors and spe-
cial guests and free-entry
days for police, ﬁrefighters,
teachers, veterans and active-
duty military, jumped from
37,755 in 2014 to 45,536 this
year.

“By all standards, the
2015 New Mexico State Fair
was hugely successful,” State
Fair general manager Dan
Mourning said in a news
release. “As we expected,
our promotional efforts, our
reputation for being a safe
and family friendly fair, and
our partnership with Reithof-
fer Shows, who delivered on
their promise to bring a great
carnival, further solidified
our status as one of the top
fairs in the country.”

Murphy Brothers had
played that fair for 40 years,
but Reithoffer Shows took
over for the 2015 event. A
spokesperson said Murphy
Brothers hadn't bid for a new
contract.

Reithoffer Shows provid-
ed about 40 rides.
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China's Romon U-Park enjoying recycled energy on coaster

Maurer Rides Flying Launch Coaster
recovers energy during braking, uses
stored energy during next launch

AT: Scott Rutherford
srutherford@amusementtoday.com

NINGBO, China —
German ride manufactur-
er Maurer Rides recently
gave wings to Dragon Leg-
end, one of its new Flying
Launch Coasters, which
took to the skies this spring
at China’s Romon U-Park.

Dragon Legend utiliz-
es a Linear Synchronous
Motor (LSM) propulsion
system that launches the
five-car X-Trains from 0O to
52 mph in under three sec-
onds. The 1,935-foot-long
compact layout includes
three inversions — a top hat
(inside loop), vertical loop
and heartline roll.

Furthermore, the new
Dragon Legend is distinc-
tive in the fact that it is
equipped with an innova-
tive energy conservation
system that recovers power
during the braking maneu-
ver. This recycled power
is then stored and used to
launch the next train.

AT spoke with Mau-
rer’s Vesna Osterloh about
this “green” aspect of
Dragon Legend and how
this groundbreaking tech-
nology is being applied in
the amusement industry.
“Compared to coasters
with a chain lift, launch
coasters require a very high
power input,” explained
Osterloh. “Under certain
circumstances, this may re-
sult in increased electricity
costs for the operator if the
charges for excessive pow-

er input values are high.
When accelerating a train
weighing 12.1 tons from 0
to 52 mph approximately
2.7 seconds, power peaks
are created in the supply
grid, which can also lead to
high costs.

“Here the installation
of an energy storage sys-
tem serves as a remedy:
The system equalizes the
power requirement from
the grid, and also drasti-
cally reduces the connected
wattage. For the Romon U-
Park coaster, the constant
power input is approx.
300 kw. Without this sys-
tem, the power input dur-
ing the acceleration phase
would reach peak values of
around 1.35 mw.

“What is also unique
about Dragon Legend is
that the LSM launch stators
are not only used for the
catapult but also for brak-
ing, added Osterloh. “After
an exciting ride, the X-Train
passes through the sta-
tion at speeds of around 43
mph. After being brought
to a halt by the LSM stators,
the train is then returned to
the station in reverse. Dur-
ing this process, the brak-
ing energy is recovered
and transferred to an en-
ergy reservoir, where it is
then available for the next
launch.”

Maurer also utilized
this recoverable energy
system on its Freischiitz
Flying Launch Coaster at
Germany’s Bayern Park in
2011.

Germany's Maurer Rides
recently opened one of

its Flying Launch Coasters
at China’s Romon U-Park.
Utilizing Linear Synchronous
Motor (LSM) propulsion, the
20-seat X-Train is catapulted
from 0 to 52 mph in just
under three seconds. Riders
are then treated to 1,935
feet of track that includes
three inversions. Instead of
a typical braking system, the
coaster is equipped with an
energy conservation system
that finds the LSMs being
used to brake the train and
then having the energy gen-
erated during that process
stored and used for

the next launch.

COURTESY MAURER RIDES

SERVING THE AMUSEMENT INDUSTRY

NAS
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MARKETWATCH

AN

COMPANY sYMBOL | MARKET | PRICE | HIGH | LOW
The Blackstone Group BX NYSE 31.43 43.58 26.03
Merlin E""E;g‘;'l‘:;il"ts Group/ MERL LSE 376.60 | 473.30 | 329.004
Cedar Fair, L.P. FUN NYSE 52.30 60.64 42.75
Comcast Corp./ CMCSA NASDAQ 57.41 64.99 49.33
NBCUniversal Media CMCSK | NASDAQ | 57.72 64.69 | 49.26
The Walt Disney Company DIS NYSE 102.67 122.08 78.54
Fuji Kyoko Co., Ltd. 9010 TYO 1169.00 1318.00 975.00
Haicahang Holdings Ltd. 2255HK SEHK 1.51 2.13 1.07
Leofoo Development Co. TW:2705 TSEC 9.73 12.90 8.22
MGM Resorts International MGM NYSE 18.67 23.70 16.84
SeaWorld Entertainment, Inc. SEAS NYSE 17.90 22.68 15.11
She“z*‘e“c?,""e[::f?gg’)‘ese Town 1 600069 SZSE 7.11 1478 | 5.2
Six Flags Entertainment Co. SIX NYSE 46.33 51.09 31.77
Skyocean International 00593HK SEHK 11.70 12.46 3.96
Tivoli A/S DK:TIV CSE 3671.00 4000.00 | 2941.00
Village Roadshow VRL ASX 6.95 7.47 5.08

STOCK PRICES ABOVE ARE GENERALLY QUOTED IN THE FOREIGN

CURRENCY IN WHICH THE COMPANY IS LOCATED

Worldwide Markets: ASX, Australian Securities Exchange; CSE, Copenhagen Stock Exchange; LSE, London Stock Exchange; NYSE,
New York Stock Exchange; NASDAQ, National Association of Securities Dealers Automated Quotations; SEHK, Hong Kong Stock

Exchange; SZSE, Shenzhen Stock Exchange; TSEC, Taiwan Stock Excange, Corp.; TYO/TSE, Tokyo Stock Exchange
—SOURCES: Bloomberg.com; Wall Street Journal

DIESEL PRICES

.0

SNAPSHOT
Leofoo Development Co., Ltd.
Symbol: TW: 2205 | Exchange: TSEC

Region Asof Change from
(U.s.) 09/28/15 1 year ago
East Coast $2.534 -$1.244
Midwest  $2.434 -$1.260
Gulf Coast $2.323 -$1.362
Mountain  $2.486 -$1.320
West Coast $2.541 -$1.335
California $2.815 -$1.192

CURRENCY

On 10/01/15$1USD =

0.8914 EURO

0.6598 GBP (British Pound)
119.95 JPY (Japanese Yen)
0.9732 CHF (Swiss Franc)
1.4254 AUD (Australian Dollar)
1.3400 CAD (Canadian Dollar)

Graphic: Jeffrey Sotfert

Currency: Taiwan Dollar
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52 Weeks: 12.90 High — 8.22 Low

Source: Big ChartsMarket Watch

BUSINESS WATCH

Comacast to buy Universal Studios Japan

OSAKA, Japan — Comcast reports that it has reached an
agreement to buy 51 percent of Universal Studios Japan for
183 billion yen. The current owners, which include Goldman
Sachs, the chief executive Glenn Gumpel, the private equity
firm MBK Partners and the hedge fund Owl Creek Asset
Management, will retain minority stakes in the theme park
in the $1.5 billion deal. The deal values USJ at $6.2 billion.
The NBCUniversal unit of Comcast said it planned to use the
acquisition to build its presence in Japan and to extend its
theme park interests.

In January, USJ said the theme park had drawn its 10 mil-
lionth visitor since the beginning of the fiscal year in April
2014. It attributed its success in boosting visitor numbers to
its Harry Potter attractions, which opened in July.

USJ opened in 2001 and made its debut in 2007 on the
Tokyo Stock Exchange. It was delisted in 2009 when goldman
injected capital into the company. —Business Wire

Conneaut park, hotel operator files Chapter 11

ERIE, Pa. — Park Restoration LLC, the operator of the Ho-
tel Conneaut at Conneaut Lake Park amusement park, has filed
for Chapter 11 bankruptcy protection with U.S. District Court.

Under federal bankruptcy law, any bankruptcy filing auto-
matically stops any creditors from continuing any action against
the firm, but the company is subject to oversight of the bank-
ruptcy judge. Any bankruptcy reorganization plan will have to be
approved by the bankruptcy court, and creditors also will have
input on the plan.

Park Restoration LLC has operated the hotel since Novem-
ber 2008 under a 30-year lease with Trustees of Conneaut Lake
Park, the nonprofit corporation that oversees operations at Con-
neaut Lake Park. Trustees itself filed for Chapter 11 bankruptcy
protection in December 2014.

In short:

*ORLANDO, Fla. — accesso Technology Group plc an-
nounced it has signed three new contracts within its accesso
Siriusware division, totaling 11 accesso Siriusware contract wins
this year. Agreements recently have been signed with Taos Ski
Valley, a thrilling 1,300-acre ski resort, and two cultural attrac-
tions — the Museum of Science and Industry in Tampa, and the
Academy of Natural Sciences of Drexel University, a natural
history museum located in Philadelphia.

The three attractions join eight other North American ven-
ues that adopted the accesso Siriusware ticketing suite earlier
in the year including Brooklyn Museum of Art, The Skydeck,
McWane Center Adventures in Science, Arizona Sonora Des-
ert Museum, The Asian Art Museum, The Trustees of Reserva-
tions, Oakland Museum of California and Black Ball Ferry Line.

*GILBERTSVILLE, Pa. — Gateway Ticketing Systems an-
nounced its selection by the Reuben H. Fleet Science Center
(the Fleet) as the venue's new full-service partner to help enhance
the guest experience. Located in San Diego, the Fleet is home
to Southern California’s only Giant Dome Theater and 100-plus
hands-on science exhibits for all ages.

The Fleet is located within San Diego’s Balboa Park, the
nation’s largest urban cultural park. Two other locations within
the park use Gateway for their ticketing and access control: San
Diego Zoo, San Diego Air & Space Museum and the nearby
U.S.S. Midway.

c\PPER e

£3
a\'.JE'.*;\3
[BGD]SBE—BHBD

)

WWW. S1ppersByDes1gn com

sales@SippersB

Flashing



November 2015 | IAAPA Pre-Convention Issue  AMUSEMENT TODAY 51

Summer-long project spearheaded by Recreation Engineering
New ASTM standard for measurlng waterslide g- -forces proposed

AT: Dean Lamanna
dlamanna@amusementtoday.com

PRESCOTT, Ariz. —
When the waterslide in-
dustry developed an ASTM
standard for slide design
and operation nearly a de-
cade ago, it required that
designers limit the forces on
riders to 2g or 3g — depend-
ing upon rider position.

Unfortunately, ASTM In-
ternational did not yet have
a standardized test method
for the slippery task of mea-
suring waterslide accelera-
tions.

Splash forward to May
2015, when Recreation Engi-
neering, Inc. — a provider of
mechanical safety and test-
ing research to the amuse-
ment industry — stepped up
to address the missing wa-
terslide g-force testing stan-
dard. The goal of company
president Brian King, P.E.,
was to create just that.

“You have a diverse
population riding water-
slides,” explained King, a
former ASTM committee

SAFETY

chairman, to Amusement To-
day. “Any individual within
that population can have
different experiences on the
same slide — depending on
body position, posture and
any movement they make as
they go down the slide.”

To have a successful test-
ing process that produced
viable (and valuable) data,
King recognized that he
would have to remove the
human element and its as-
sociated variability, and re-
place it with a surrogate.

“You have to yield data
that is repeatable — mean-
ing that, if you send a sur-
rogate down one time, two
times, five times and you
plot all of that g-force data
on top of itself, it should
match,” he said.

To proceed with the
project, which he titled
W.A.S.H.E.R. (short for “wa-
terslide accelerometry sys-
tem hardware with extreme
repeatability”), King hired

W.A.S.H.E.R. project interns Julia King, Bradley King and Joskua Carillo attach an accelerom-

eter to the tube slide surrogate at Golfland-Sunsplash in Mesa, Ariz.
COURTESY RECREATION ENGINEERING

ProSlide, WhiteWater West
and Universal Creative in
Orlando, Fla.

» See TESTING, page 52

four engineering interns
from Arizona State Univer-
sity, Embry-Riddle Aeronau-
tical University and the Uni-

versity of Arizona to develop
a standardized acceleration
test method. “Intellectual as-
sistance” was provided by

Load Wheels
Guide Wheels
Upstop Wheels
CNC Hub Manufacturing
Flume Wheels
Nylon Wheels & Parts
Solid Urethane Parts

QUALITY
SAFETY
VALUE
ASSURANCE

since 1975

maclan.com ¢ 800.788.3951 ¢ info@maclan.com ¢ Lakeland, FL
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SAFETY

Recreation Engineering's
Brian King, P.E. (far

right) poses with the

first waterslide testing
surrogate design along
with engineering students
(from left) Joskua Carillo,
Embry-Riddle Aeronautical
University; Bradley King,
University of Arizona;
Stephen Woodard, also
attending Embry-Riddle;
and Julia King, Arizona Sate
University.

COURTESY

RECREATION ENGINEERING

T H E Far aver 30 yenrs
. L - -
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PTESTING
Continued from page 51

Over a 12-week period
beginning in mid-May, King
and his interns collected
data weekly at Golfland-
Sunsplash in Mesa, Ariz.
“Tony Hacker, the general
manager, provided us in-
valuable early-morning
access to the park’s water-
slides,” King said.

The testing surrogate,
which, King noted, “had to
be able to be made with parts
and hardware that were
pretty readily available,”
was basically a lightweight
sled to which was fastened a
waterproof equipment case.
The waterslide’s own water
supply provided a source for
the sled’s ballast at the top of
the run, and an accelerome-
ter was mounted to the top
of the case.

The accelerometer mea-
sured three axes of move-
ment: fore and aft, left and
right, and up and down.

At the end of each data-
collecting session, the in-
terns instrumented them-
selves and headed down the
slide “because we needed
the human data, as well,”
King said.

As AT went to press in
mid-October, King and his
interns were scheduled to
submit their W.A.S.H.E.R.
project report to the ASTM
G-Force Task Group for re-
view at ASTM’s semi-an-
nual F24 Amusement Rides
and Devices meeting in San
Diego, Calif. The report con-
tained plans for a surrogate
and test methods for obtain-
ing data with the surrogate,
and also for collecting accel-
eration data for humans.

“We’ve achieved incred-
ible repeatability on body
slides,” King said, preview-
ing some his project’s find-
ings. “We got to within 20
percent of what humans ex-
perience [in terms of g-forc-
es], and we're pretty happy
with that.”

Although the private
investment of his company
in W.ASHER. exceeded
$40,000, King was glad to
make the contribution.

“ASTM is an awesome
group, and we all have the
same goal — to make the
industry as safe as possible.
We wanted to get this done
and make it easier for slide
manufacturers and opera-
tors to measure these things.
It’s for the good of the in-
dustry.”
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Premier Rides' Jim Seay honored with
2015 ASTM Intl. Cavanaugh Award

SAFETY

W. CONSHOHOCKEN,
Pa., — James Seay, presi-
dent of Premier Rides Inc.,
an amusement ride manu-
facturer in Baltimore, Mary-
land, has received the pres-
tigious ASTM International
2015 William T. Cavanaugh
Memorial Award. ASTM
President James Thomas
presented the award to Seay
at the board of directors
meeting of the International
Association of Amusement
Parks and Attractions (IAA-
PA) on Sept. 16 in Alexan-
dria, Virginia.

The Cavanaugh Memo-
rial Award commemorates
W. T. Cavanaugh, chief ex-
ecutive officer of ASTM
from 1970 to 1985, who
firmly established ASTM
International as the world
leader in the development
and dissemination of volun-
tary consensus standards.
Seay was honored for his
extraordinary contributions
to the field of international
voluntary standards for the
amusement industry.

A member and past
chairman of ASTM Com-
mittee F24 on Amusement
Rides and Devices, Seay has
promoted the use, applica-
tion, harmonization and
adoption of ASTM amuse-
ment standards around the
world. The committee main-
tains a strong international
membership because of his
efforts, which have contrib-
uted to the voluntary global
use of ASTM standards for
safer amusement attrac-
tions in countries all over
the world. His contributions
have also helped promote
F24’s responsive develop-
ment of standards for newer
attractions such as ziplines
and trampoline parks in re-
cent years. Seay has been an
ASTM member since 1989.

A graduate of Cornell
University, where he re-
ceived a bachelor’s degree
in mechanical engineering,
Seay also completed gradu-
ate studies at California
State University in Long
Beach. He was an aerospace
engineer at Hughes Aircraft
and an engineering and
maintenance executive at
Six Flags Theme Parks Inc.,
before joining Premier Rides
in 1995 as executive vice

ASTM International recently honored Jim Seay, president
of Premier Rides, with the prestigious William T. Cavana-
ugh Award for his dedication to safety and for his extraor-
dinary contributions to the field of international voluntary
standards for the amusement industry. Shown here left to
right are: Greg Hale, vice president and chief safety officer,
Walt Disney Parks and Resorts; Jim Seay, president, Premier
Rides, Inc. and Jim Pattison, Jr., president, Ripley Entertain-

ment. COURTESY ASTM

president of engineering. He
was named president the fol-
lowing year. A designer and
manufacturer of roller coast-
ers and other amusement
rides and attractions, Pre-
mier Rides has worked with
some of the largest theme
park companies, including
Six Flags, Universal Studios
and Disney. Seay leads a
global team of ride design,
operation and maintenance
professionals who have
helped create and introduce
magnetically launched roll-
er coasters and the world's
tallest loop, among many
other accomplishments.
Seay has testified before
the U.S. Congress during a
review of the effectiveness
of the U.S. standards system,
and he is a frequent speak-
er at amusement industry
events all over the world.
A member of TAAPA, he

serves on the JAAPA Foun-
dation board of directors as
well as its government rela-
tions and safety committees.
He received the prestigious
IAAPA Lifetime Service
Award in 2013 for his long-
term industry achievements
and dedication.

In addition to ASTM,
Seay is also a member of the
AIMS International board,
which provides the larg-
est industry safety seminar
in the world, as well as the
Themed Entertainment As-
sociation, National Safety
Council, New England As-
sociation of Amusement
Parks and Attractions and
New Jersey Amusement As-
sociation. He also serves on
a number of philanthropic
boards, such as the Living
Classrooms Foundation in
Baltimore, Maryland.
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The Amusement Engineers

Kumbak is specialized in the
upgrading of existing amusement
rides and solving technical problems
of all types - whether it be to increase
safety, reduce costs of ownership, or
to bring a new nde experience to your
guests for minimal expense.

Please come and wvisit us at the
IAAPA Attractions Expo
to see how we can help youl

Heolland Pavilion Booth 3806

+31 (0)495-58 31 00
www.kumbak.nl
info@kumbak.nl

NAARSO's 29th Annual Safe-
ty Forum will be held at The
Hershey Lodge & Conven-
tion Center, January 24-29,
2016 with hands-on-training
be conducted at nearby Her-

g - sheypark, shown above.
NAARSO COURTESY HERSHEYPARK

NAARSO Annual Safety Forum set
for Hershey Pa., Jan. 24-29, 2016

HERSHEY, Pa. — The 29th Annual NAARSO Safety Forum
will take place in Hershey, Pennsylvania January 24-29, 2016.
The Hershey Lodge & Convention Center located at 325 Uni-
versity Drive, Hershey, Pa., will be the primary location for the
seminar. Hands-on activities will be at Hersheypark on January
27.

NAARSO now has four levels of inspection certification
and two levels of operations certification. One of the inspec-
tion certification levels include Limited Specialty, addresses the
rental side of the industry such as inflatable devices, rock walls,
trackless trains, bungee jumps, and other rental devices.

Certification exams will take place at 6 p.m. on Jan. 28 for
operations certifications and 1 p.m. on Jan. 29 for inspection
certifications. The NAARSO board of directors is especially
proud and excited about this year’s seminar as more than 300
participants are projected to attend: “Safety Through Commu-
nication.”

The NAARSO certification program is recognized and/or
used by approximately 18 states or provinces as an identifier of
individuals authorized to provide jurisdictional or third party
inspections. Membership has grown to over 1,100.

The National Association of Amusement Ride Safety Of-
ficials (NAARSO) organization began in 1986, with a meeting
of ride safety officials from Illinois, Michigan, Ohio, and Ken-
tucky. These officials were responsible for regulating amuse-
ment rides and devices in their respective states and wanted
to enhance their knowledge regarding the inspection of amuse-
ment rides and devices.

In January, 1994, NAARSO launched its inspection cer-
tification program to train and certify those individuals with
knowledge of the inspection safety aspects of amusement rides
and devices.

In 2002, NAARSO began its outreach programs provid-
ing training to various locations throughout the United States
reaching smaller groups of students.

In January of 2013, NAARSO launched its operations cer-
tification program to train and certify those individuals with
knowledge of amusement ride and device operation.

For more information on this Safety Forum or on NAARSO
visit: naarso.com.
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AIMS@

INTERNATIONAL

NEWS & NOTES

www.aimsintl.org

Amusement Industry Manufacturers
and Suppliers International, Ltd.

P.O. Box 92366 ® Nashville, Tenn. 37209
Phone: (714) 425-5747 ¢ Fax: (714) 276-9666
Karen Oertley ¢ k.oertley@aimsintl.org
Holly Coston, (714) 697-6654, h.coston@aimsintl.org

AIMS Safety Seminar registration
open, class selection underway,
silent auction items wanted

ORLANDO, Fla. — The
annual AIMS Safety Semi-
nar, to be held January 10-15,
2016, is an absolute must for
industry professionals respon-
sible for the care and safety
of the world’s amusement
industry guests. Offering the
widest selection of classes
of any safety seminar world-
wide, AIMS students design
their curriculum to get the
maximum benefit for them-
selves and their employers.
In addition to onsite learning,
students return to work with
valuable safety information to
share with colleagues and co-
workers. Attendees also build
long-lasting relationships with
instructors and their peers
who will become valuable re-
sources for years to come.

Space for this AIMS page is provided courtesy of Amusement Today as a corporate partner of AIMS Intl. Content is provided by AT & AIMS.

AIMS Certification testing
in maintenance, operations,
ride inspection and aquatics
is offered at the end of the
seminar week. For a complete
list of classes, registration and
hotel information, and AIMS
Certification, visit: www.aim-
sintl.org.

Silent Auction

The AIMS Silent Auction
is always a highlight of the
week during the Safety Semi-
nar.

It gives everyone a chance
to bid on all kinds of fun items
and helps support AIMS con-
tinuing effort to upgrade the
seminar experience with state
of the art A/V equipment for
classes. Items from previ-
ous auctions have included

AIMS board of directors meet in NYC

The AIMS International board of directors held its annual meeting on September 10, 2015
at the Six Flags corporate office in New York City prior to Amusement Today's presenta-
tion of the annual Golden Ticket Awards held at Victorian Gardens and Luna Park. Shown
here are, | to r: Jim Seay; Tim Viox; Tom Sheehan; Karen Oertley; Linda Freeman; Timo
Klaus; Patty Sullivan; Roger Berry; George Tso. Not pictured: Franceen Gonzales; Mike
Withers; Tony Claassen; Mike Gutknecht and Mark Moore. COURTESY AIMS

amusement industry mer-
chandise such as shirts, bags,
hats, etc., as well as weekend
stays at resorts, event tick-
ets, and other amusement

industry memorabilia. You
can be as creative as you like!
Please contact Holly Coston
at h.coston@aimsintl.org for
information on where to send

your items. You can also bring
items to the AIMS booth No.
5435 during the IAAPA At-
tractions Expo in Orlando.
—Karen Oertley, AIMS

AIMS@

INTERNATIONAL

Safety is Our Business!

;
"

DONT MISS OUT ON THE INDUSTRY'S

#1SAFETY SEMINAR WORLDWIDE!

TAILOR YOUR COURSE SCHEDULE TO MEET YOUR SPECIFIC NEEDS

REGISTRATION FEE: $595 PER STUDENT

AIMS SAFETY SEMINAR
AND CERTIFICATION PROGRAM

JANUARY 10-19, 2016
ORLANDO, FLORIDA

DOUBLETREE BY HILTON ORLANDO AT SEAWORLD

World renowned for its diverse curriculum of approximately 400 classes taught by 100

top industry professionals, multilevel testing and certification is offered in:

. | L
BN oy, S -

e aal - ;
- A A

* RIDE INSPECTION « MAINTENANCE + OPERATIONS « AQUATICS

.' r . . JL

g -

'

F[lH INF[IHMATI[]N CALL [714] 425- 5747  WEBSITE: www. almsmtl org K4 G
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G ' Arthur). Gallagher & Co.

BUSINESS WITHOUT BARRIERS™

European Ride Manufacturers

North American General Liability &
Product Liability Insurance Program

This program is designed for
European manufactures to provide
insurance coverage in the United States and
Canada to fulfill insurance requirements
placed upon them by United States and
Canadian customers.

Highlights:

v Coverage provided via ISO
Occurrence Form

v’ Carrier AM Best Rating: A+ XV

4 51,000,000 Each Occurrence

— Bodily Injury and Property
Damage

$2,000,000 General Aggregate
— Each Policy Term

$2,000,000 Products / Completed
Operations Aggregate — Each Policy Term

$1,000,000 Personal & Advertising Injury
Liability

$ 100,000 Damage to Premises Rented to You

Excess Liability: Up to $10,000,000 in
additional limits available

v’ Additional Insured, Waiver of
Subrogation and Primary & Non-
Contributory coverage available

v" Policies are tailored on an
individual project basis

‘rll.a_
'!-.' T N “"III-

: ¢ Cost of Defense is in Addition to Policy Limits
N

e ' e Self-Insured Retention Per Occurrence Including Loss Adjustment
Expense $25,000

Contact Dave Harman via phone or email

Dave Harman

Arthur ). Gallagher & Co.
P.0. Box 367 | Bellevue, WA 98009

office: (425) 586-1049 | cell: (206) 999-2088
email: dave_harman@ajg.com

in conjunction with

Tom Sheehan
The Sheehan Firm, PC
& Spring Street | Cary, IL60013

office: (847) 516-3200 | cell: (847) 778-7913
email: tom@ridelaw.com | fax: (847) 516-3443

Product Design Coverage: In addition to coverage for your completed rides,
components designed or manufactured by you or others and which are incorporated
into your competed product are covered at no additional cost to you. This coverage
includes warranties or representations made at any time with respect to the fitness,
quality, durability, performance or use of your product and the providing of or failure
to provide warnings or instructions.

Coverage Territory: United States and its Territories and Canada

Covered Exposures: Your amusement devices and spare parts sold in the United
States and Canada

Rating Basis: Tiered Rating System — per $1,000 of Gross Sales
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2015 Golden Ticket Awards weekend: all about networking!

More than 400 GTA : D
attendees turn out
in record numbers

STORY: Tim Baldwin
tbaldwin@amusementtoday.com

NEW YORK, N.Y. — A
touch of Broadway, a stroll in
Central Park, double-decker
bus tours and the birthplace
of the American amuse-
ment park — New York was
front and center at the 2015
Golden Ticket Awards.
Over the years, not only has
the ceremony grown, it has
evolved from acknowledg-
ing “The Best of the Best” _ .
into The Networking Event .
of the Year. Amusement
Today and event host Zam-
perla were thrilled at the
record attendance topping
just more than 400 attend-
ees from around the globe.

Registration took place
at the Park Lane Hotel just
across the street from the
famed Central Park. From
the beginning, attendees
were draped in all things
New York as gift bags full of
souvenirs of The Big Apple
were given out and the Fri-

. . Amuseme"UTODAY Above, winners in 29 categories took home the coveted 2015 Golden Tickets after the
day evening social had a //m = results were announced live from Gargiulo's at Coney Island on Sept. 12. Central Park's Vic-
throwback to a bygf)ne era. G“L“EN T‘c oy torian Gardens, Coney Island's Luna Park and Zamperla all played host to the record-setting
Several attendees plc.ked up AWM“‘S | 400-plus attendees. Below, Amusement Today, graciously thanks the many presenters who
on the theme and arrived for W - gave their time to make the ceremony a huge success and the best event yet. AT/DAN FEICHT

the event garbed in Roaring
‘20s apparel. Almost celeb-
rities for the evening, those
costumed in the night's mo-
tif had numerous photos
snapped from many attend-
ees.

“Zamperla really knows
how to throw a party!” says
Golden Ticket Awards Event
Coordinator Janice With-
erow in praise of the week-
end’s host. “l think the fa-
vorite part of the event was
our Friday evening recep-
tion at Victorian Gardens.
Seeing everyone have such
fun in Central Park with the

» See GTA, page 58

THANK YOU! .

Team Zamperla for a
wonderful and memorable
2015 Golden Ticket Awards event!

ZAMPERLA™
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Manhattan skyscrapers as
the backdrop was magical
and the perfect way to kick
off the festivities.”

Kristin  Siebeneicher
from Six Flags Great Ad-
venture agree. “This was
our first visit to the Golden
Ticket Awards. We really
enjoyed the opportunity to
network with other park op-
erators and vendors, share
ideas and brainstorm ways
to improve our business in
a fun and relaxed setting.”
She added, “"We're definite-
ly looking forward to next
year.”

After several hours, the
evening came to a close.
Most attendees would be
surprised to know the spe-
cial event was possible only
that weekend, as the Victo-
rian Gardens midway was
packed and loaded follow-
ing that final weekend of
operation, so that the Woll-
man Rink area could transi-
tion into its fall events and
eventually the ice rink that
takes over as winter arrives.

Saturday morning was a
time to relax and many at-
tendees took the opportu-
nity to enjoy the arranged
double-decker buses that
gave private tours of New
York for those at the event.
Sightseeing, mingling and
laughing was the mode of
the morning before people
prepared for the meat of the
weekend'’s activities at Luna
Park and Coney Island.

Once attendees were
shuttled to the famed Brook-
lyn site, the icons of Coney
Island — the Wonder Wheel,
the old Parachute Jump and
the legendary Cyclone —

2015 GOLDEN TICKET AWARDS — NEW YORK CITY

AmusementTODAY

LDEN TICKET
o AWARDS

BEST OF THE BEST!

immediately made a visual
impression. Nothing can be
more fun than a group of in-
dustry professionals letting
their hair down on a classic
wooden coaster. Running
better than ever, the Cy-
clone saw numerous park
personnel taking more than
just one go round. Several
spins were in order.
Although running in
spectacular fashion, Cy-
clone was clearly in need
of a face lift. The banner on
the streetside curve from
Baynum Painting indicated
the woodie was getting just
that in the weeks ahead.
“There is a history with me
and that project,” said Chris
Baynum. “| called upon the
Albert family back in 1993,
and | knew that was the
granddaddy of roller coast-
ers. | thought ‘Wouldn't it
be awesome to paint the
most iconic coaster in the
world.” | submitted a price
and followed up, but didn't
hear back. Now that Vale-
rio Ferrari and his team are
with Luna Park, | reached
out to them and we have
worked toward finding the
right opportunity to do it.
To say we're excited about
this project is an under-
statement. We just recently
surpassed  painting 200
coasters and major rides.”
Baynum laughed, “I keep
humorously telling my staff
I'll need to retire. It just
doesn’t get any bigger than
this. Nothing compares to
painting the Cyclone. It's

iﬁﬁ’iim

GTA attendees had private double-decker tour buses to
showcase downtown New York on Saturday morning.

AT/TIM BALDWIN
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Above, performers from Broadway shows kicked off the GTA
ceremony with current broadway show musical numbers ar-
ranged by RWS & Associates. Below, GTA event hosts Alber-
to Zamperla (left) and Valerio Ferrari are surprised at being
selected as Person(s) of the Year. AT/DAN FEICHT

just that special.”
In addition to enjoy-
ing all the rides along the

Boardwalk, attendees saw
some brand new rides by
Zamperla making their de-
but at Coney that weekend.
After a couple of hours of
riding, everyone gathered at
Place to Beach for a private
pre-dinner cocktail hour so-
cial. Snacks, drinks and high
energy music got the crowd
in the mood for a fun eve-
ning.

A one block walk to Gar-
giulo’s, a famous ltalian res-
taurant at Coney Island, set
the stage for the evening.
With wine and dinner under-
way, the awards ceremony
was kicked off by a pro-
gram wonderfully prepared
by previous Golden Ticket
winner RWS & Associates.
Cleverly utilizing four per-
formers who got their start
in theme parks, the show in-
troduction spotlighted their
journey from the amuse-
ment industry to the stages
of Broadway (and this was
after performing a mati-
nee that afternoon). Emcee
George Shea, known for his
years announcing the annual

Nathan's hot dog eating
contest, soon introduced
the Zamperla host of the
evening, Alberto Zamperla,
who welcomed guests that
traveled from around the
world.

Categories were intro-
duced by industry present-
ers, occasionally involving
costumes, but always given
with light hearted humor
and deep respect. A cou-
ple of surprises came in the
evening, particularly when
Caleb Brick, 12-year-old
son of Lake Compounce
General Manager Jerry
Brick, walked up on stage
to accept the award for Best
Wooden Coaster. When AT
asked Jerry Brick how that
moment all came about, he
said, “l asked if he wanted
to come, and he said yes. |
asked him, ‘How about you
do the acceptance speech?’
and he said, ‘Yeah, I'll do
it." | told him there’s a cou-
ple of people | want you to
thank — our park mainte-
nance and Great Coasters
— but you write it. So, that
was his speech, he wrote it.
| was very proud of him.”
The feedback Brick says he

heard from colleagues also
thought his son did a great
job. Reflecting on the eve-
ning, Brick added, “You get
almost starstruck seeing
all these people win these
awards; you get caught up
in the moment.”

“What a  wonderful
event,” said Maggie War-
ner, public relations man-
ager for Morey's Piers. “We
have been waiting so long
for this award that now we
want to scream and shout
about it.”

Another surprise, at least
to the two recepients, was
the Publisher’s Pick given to
Person(s) of the Year. Alber-
to Zamperla and Valerio Fer-
rari were taken aback with
the standing ovation from
the crowd acknowledging
their work in bringing back
Coney Island from the brink
of extinction. Asked how he
felt about the acknwoledge-
ment, Ferrari humbly said,
“It felt great, especially be-
cause getting it together
with Alberto it felt more like
an award for the entire team
that worked on the rehabili-
tation of Coney Island.”

First time presenters
share with Amusement To-
day of their experience.
Chris  Baynum said, “I
thought it would be a privi-
lege to be invited as a pre-
senter and it was everything
| had hoped. It was fun to
do a skit with Walt (Bows-
er). We've been friends for
a long time and it was fun
to play on the height differ-
ence.” Jonathan Wocher of
The Gravity Group added,
“Being a first time presenter,
it was fantastic to be able to
see all of the hard work that
goes on behind the scenes
in order to make the Golden
Ticket Awards great. It's very
important to The Gravity
Group, and to me, to give
back to this industry that we
love so much. | can't think
of a better way to give back
than by recognizing not just
the accomplishments of the
finalists, but also the pas-
sion and dedication from all
of the parks, manufacturers
and enthusiasts. | am grate-
ful to have been a part of
such a splendid showcasing
of talent, and | will certainly
be back for the festivities
next year in Sandusky.” He
also added, “As someone

» See GTA, page 59



Future industry leaders
take center stage during
awards ceremony

STORY: Janice Witherow

jwitherow@amusementtoday.com

BROOKLYN, N.Y. —
Some of the applause at
the 2015 Golden Ticket
Awards was for a trio of
outstanding students from
the New York City area who
plan to pursue a career in
the amusement industry.
For the 11th consecutive
year, Amusement Today
honored a group of high
school and college employ-
ees who work at the event’s
host park of Luna Park in
Coney Island and the near-
by attractions of Victorian
Gardens and the Coney
Island Cyclone as Ms. and
Mr. Golden Tickets.

These three individu-
als exemplify the spirit and
integrity of the amusement
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Ms. and Mr. Golden Tickets
honored at Golden Ticket Awards

AmusementTODAY

LDEN TICKET
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park industry by promoting
the cornerstones of safety,
service, courtesy and clean-
liness at the highest level,
while consistently exceed-
ing job expectations. This
is an annual designation by
Amusement Today to pro-
mote education in the field
of hospitality and amuse-
ment, as well as to recog-
nize future leaders in the
amusement industry.

The 2015 class of Ms.
and Mr. Golden Tickets as-
sisted with the ceremony
by presenting awards to the
winning parks; plus each
received a complimentary
one-year subscription to
Amusement Today and a
VISA gift card. Amusement

Today recognizes the fol-
lowing students:

eDesmond Hill of the
Coney Island  Cyclone,
who has worked at the at-
traction for five years and
is currently the supervisor
of ride operations. Des-
mond is studying business
management at LaGuardia
Community College in New
York.

eBenny Cyrus of Luna
Park in Coney Island. Ben-
ny has worked at the park
for three seasons and is a
logistics associate with CIA
Foods. He attends a high
school in the Brooklyn area.

eArischella  Almonte
of Victorian Gardens. Aris-
cheila has worked at the
Central Park attraction for
three years and is in the Fi-
nancial Department. She
has a bachelor's degree
from City College of New
York in Biology.

During its annual awards ceremony, Amusement Today pre-
sented the 2015 class of Ms. and Mr. Golden Tickets. They
are, from left to right: Desmond Hill, Coney Island Cyclone;
Benny Cyrus, Luna Park at Coney Island; Arischella Almonte,
Victorian Gardens at Central Park and Amusement Today
Publisher Gary Slade. AT/DAN FEICHT
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who is relatively new to this
industry, the weekend was
the perfect opportunity for
me to put faces with names
and celebrate another year
of accomplishing great
things together. Because of
the AT team and Zamperla, |
thought that it really turned
out to be a unique and
memorable industry event.”

As the show wrapped
up, Jason McClure, vice
president and general man-
ager of Cedar Point invited
the industry to Sandusky,
Ohio for the Golden Ticket
Awards, September 9 — 11,
2016. “Just as the highlight
of this year's event was be-
ing in New York, the high-
light of next year's will be
— no New York traffic in San-
dusky!” he laughed. "Quite
a change in scenery, but |
look forward to the time
saved from a much shorter
commute at Cedar Point to
meet with colleagues on the
relaxing beach of Lake Erie,
or on the most exciting col-
lection of roller coasters in
the world.”

After the ceremony, Mc-
Clure told AT, “The high-
light of any event in New
York is always New York. |

The allure of Nathan's Fa-
mous hot dogs enticed Lil-
ia and Rick Bastrup, Walt
Bowser and Bob Dean.
AT/DAN FEICHT

appreciated having the op-
portunity to visit Coney Is-
land, and experience Luna
Park first hand; a classic
piece of Americana and a
special place in amusement
park history. A bonus is the
opportunity to experience
this with colleagues in the
industry.”

Following the energy
of the ceremony, attendees
went outside to the Board-
walk to see fireworks along
the shoreline to conclude

the night. The display was
arranged specifically for the
Golden Ticket event.
Whether the industry
had to head back to their
home parks and offices the
next day or lingered to see
much more of what New
York City had to offer, it was
agreed that the weekend
event was time well spent
and deserving of the tagline
“The Networking Event of
the Year.” Zamperla's Ra-
mon Rosario said that was
one of the goals. "Everyone
was relaxed. It was good to
see them just having a good
time together. The Victorian
Gardens event was continu-
ally mentioned in all the
feedback we've received. |
enjoyed all the interaction
between the industry folk
throughout the whole week-
end. It was a great event.”
“The Golden Ticket
Award Event and its timing
right after Labor Day offers
the attendees the chance
to hear from their peers
how the main summer sea-
son went and what worked
and what didn't,” said Chip
Clearly, former IAAPA presi-
dent and currently con-
sultant for Europa-Park.
“Thanks for the wonderful
event; it is always fun to at-
tend and, boy, did we luck

Chris Baynum, front seat, en-
joys a ride before gearing up
to repaint Cyclone following
the weekend.

AT/RICHARD MUNCH

out with the weather!”

Rick Root of WWA ap-
preciated the chance to be
a part, not only as a pre-
senter at the Golden Ticket
Awards, but for the network-
ing opportunities. “It is al-
ways great to catch up with
colleagues and it was terrific
to see such a strong turnout
at the 2015 Golden Ticket
event. For us, one of the big-
gest highlights is having the
opportunity to really experi-
ence the host venue.” Root

offered praise, “Amusement
Today and Zamperla did an
outstanding job of making
all the Golden Ticket Awards
attendees feel like winners in
the city that never sleeps.”

For the 2015 event,
countries represented
among industry profession-
als climbed to the double
digits. “The Golden Ticket
Awards were once again a
great reunion of all these
wonderful colleagues, which
make this industry so spe-
cial,” said Jakob Wahl of
Europa-Park, winner of the
top category of Best Park.
"It was an amazing oppor-
tunity to experience the im-
pressive new look of Coney
Island while celebrating at
the same time a great award
show and meeting many fa-
miliar faces. We can’t wait
for next year’s event at Ce-
dar Point!”

Fun Spot's John Arie
agreed. “"We really enjoyed
the Golden Ticket Awards
in New York City and Luna
Park. The best networking
opportunities for me were at
the Friday night gig in Woll-
man Rink. It was very ca-
sual and interactive with all
the members attending the
event. Bravo for the superb
networking opportunity.”
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LEFT: Sara Ingram and Jim Seay, Premier Rides, were taking

in the opening night party. ABOVE: The Victorian Gardens
staff were in full 1920s attire. ABOVE RIGHT: Alberto Zam-
perla hangs out with the Allied crew. RIGHT: The band enter-
tained the GTA attendees with 1920s music.

AT/DAN FEICHT; ZAMPERLA COURTESY JIM McDONNELL

LEFT: Dick Knoebel (center)
goofs it up as Knoebels takes
back the Best Food award,
as presented by Skyline
Attraction’s Chris Gary and

REG’'s Mark Rosenzweig.
ABOVE: Audiences were
astonished when 12-year-old
Caleb Brick gave the perfect
acceptance speech for Best
Wooden Coaster.

AT/DAN FEICHT

Place to Beach, on the board-
walk at Coney Island provided
a place for GTA attendees to
relax, sample the local food
and spend some quality net-
working time.

AT/TIM BALDWIN,;

COURTESY JIM McDONNELL

THE WINNERS

New winner

Jack Morey
(center) accepts Best Seaside
Park from Give Kids the
World’s Pamela Landwirth

and Zamperla’s Ramon
Rosario. AT/DAN FEICHT

ABOVE: Eric Anderson gives
more park insight after hav-
ing accepted the Publisher’s
Pick Turnstile award. RIGHT:
Terry Capener and Julie
Freed from Lagoon accept
the Publisher’s Pick Park of
the Year award from AT's

Gary Slade.
AT/DAN FEICHT
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to all who attended the 2015 event.
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Thank You from Zamperla and Amusement Today




AUCTION

NORTON
AUCTIONEERS

THE INDUSTRY EXPERTS!

Professional Auctioneers & Appraisers
Carnivals e Parks e Carousels
FEC’s ® Museums e Tourist Attractions
P.O. Box 279, Coldwater, MI 49036

517-279-9063

Fax: 517-279-4899
www.nortonauctioneers.com

E-mail: Dan@nortonauctioneers.com

FOR SALE FOR SALE

LOCKERS FOR SALE
GRAPEVINE, TEXAS

72 Plastic Bradley Lenox Lockers
for sale. Each unit is 72" tall,
with a (1) wide by (4) opening

configuration. Individual locker
size is
17" x 17" x 17".

That's 288 total rentable lockers.

These four tier lockers come with
number plate, locks, and keys.

LOOPING COASTER

The lockers were used in an
indoor waterpark environment
and are generally in good
condition.

Launch Loop Shuttle Coaster
Arrow Dynamics all steel with
G-Force 4, 56" high x 635’ long
Built in 1977, excellent condition in
Indiana. $15,000
For photos and details:
ralph@vestil.com

Great revenue generator!
Asking $10,000

Please call 817-722-3866

FOR SALE

PARKk PrROPERTY SALE- MERGER OPPORTUNITY

Located on 20 acres + an additional 100 acres of partially cleared
water front property. The park has a 37 year history of successful
operation, with future plans to include a camping resort.

Visit www.thunder-island.com to learn more about this park property.
(Owner will not accept calls to the park.)

Contact Gina at O: 615-370-9625 #{1
U

for C: 61 5-5f04-92?0
or more information IﬂLeI‘maI'k Pllde (;[‘OU_D
www.intermarkridegroup.com

OPPORTUNITY

RIDE MECHANIC SUPERVISOR/
RIDE SAFETY INSPECTOR

Wildlife World Zoo & Aquarium is seeking a ride mechanic/ride
safety inspector to manage maintenance and safety on 10 rides
includingE: C.P. Huntington Train, Vertigo Swing, Family Coaster,
Soaring agle, Flying Scooters, Tram Ride, Boat Ride, Carousel,
Chair Lift, & Log Flume.

We are located in the Phoenix area on an 85-acre campus with

the largest collection of animals in the southwestern US and have
operated very successfully for the past 31 years, although, most
rides are new in the last 2 years. Candidate should have knowledge
of ride safety, operations and maintenance.

Salary commensurate with experience, education certification, ability
to maintain rides, and supervise safety inspections. Limited benefits

but no traveling or shoveling of snow.

CONTACT: mickeyollson@wildlifeworld.com « (602) 290-8237
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FOR SALE

FOR SALE

Check out the latest premium new and used rides at:
facebook.com/internationalridesmanagement
or call (609) 425-1220 to receive a current list.

FOR SALE

Amusement
S TODAY 4=

ARM Family Himalaya T/M..... $79,000
Zamperla Tea Cups T/M.......... $49,000

New SBF Groovy Bus on used
Frederiksen Trailer..........coo....... $69,000
Hurricane T/M ralph@vestil.com
Indiana Location
SpinoUt T/M......ocovrrrveinncrinees
Moser Top Spin T/M.............. $299,000 FOR SALE
Zierer Wave Swinger T/M
2 $399,000
' 3 SBF/Visa Super Truck T/M....... $29,000
7\ EMA ,l Fabbri Kamikaze T/M............. $239,000 |
i
2016 JI\
Call Len or John
MEDIA PLANNER e 2 A :
Now Available! FAX: (908) 526-4535 FAMILY
ROLLER
FOR SALE COASTER

Top of the Line Laser Show Equipment
Used Two Seasons

Your own custom show available from Producer in Florida.
Service, if needed, available from service center in Southern US.

GREAT ATTRACTION FOR A DRY PARK

Reason for selling — Our Water Park Guests leave hefore dark.

Paid $335,000, asking $200,000

For More Information, please contact:
Sam Haynes | Blue Bayou Water Park
(225) 931-6000

Manufacturer: Zierer
Height: 55 feet
Ground Space: 215'x170'
Track Length: 1,279 feet
Storage Track: 39 feet

2 trains w/ eight 2-passenger cars
- total of 16 people each train

Capacity of 800 pph

Chain lift system with magnetic
induction brakes and pneumatic

operated release system.

For pricing, please call
Len Soled at Rides 4 U
(908) 526-8009
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Serving
Montgomery Inn Barbecue
IS S easy as:

o..‘..........-o..-‘.-...-...o

RECEIVE HEAT SERVE

the barbecue. the barbecue. the barbecue.

Heck, we even fold the wet naps for you.

WE'RE MONTGOMERY INN, AMERICA'S #1 RIBS RESTAURANT™.

We've been providing grear meals, featuring our world-famous Montgomery Inn
Barbecue Sauce, for theme parks and other attractions for years. We know how
the aroma of smoked barbecue pulls in the customers. We know how

important it is please your guests with delicious, nutritious meals, We know

how our pulled pork barbecue and pulled smoked chicken barbecue sandwiches

melt in your mouth and we know how incredibly easy these meals are to prepare.

Make your guests happy. Make your food servers happy. Make the easy choice of Montgomery Inn,

MONTGOMERY INN
he i Ko 15

Lm

FOR MORE INFO, CALL EVAN ANDREWS AT 513-791-1942 OR E-MAIL HIM AT EVANANDREWS@MONTGOMERYINN.COM.

* Y Restaurants & Instinitions " magazine




Affiliated with Allied for over 30 years.
T.H.E.

INSURANCE COMPANY

800.235.8774
www.alliedspecialty.com

At Allied Specialty Insurance
we know your business.

_-
=\ \ N

ALLIED

SPECIALTY INSURANCE

OVER 30 YEARS AND 3 GENERATIONS

We offer innovative and affordable coverage.

Proudly serving the Amusement Entertainment
and Leisure industries since 1983
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Maximum track height
(115)

35m

I

25 m/s - 90 km/h - 56 mph

THUNDERBOLT
Total track length
S
Passengers per vehicle
Number of inversions

681 m

Maximum Speed

Max Vertical

THIS SIZE CAN FIT ANY PARK
+4.3G
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