
The newest Texas water park opened Memorial Day 
weekend in Katy, Texas. The massive water park features 
more than 35 slide paths from WhiteWater West stretch-
ing more than one-third of a mile. Seen here giving a big 
Texas welcome are from left,  Evan Barnett, general man-
ager; Susan Kruizinga, programming manager; Typhoon, 
park mascot; and Steve Mayer, marketing director. See 
full coverage, pages 14 and 16. AT/TIM BALDWIN

Typhoon Texas makes 
landfall in Katy, Texas

BLOOMINGTON, Minn. — This past 
spring, FlyOver America debuted as the lat-
est draw to Mall of America, an attraction in 
its own right. 

The Mall of America opened in 1992 and 
growth shows no sign of stopping. Reported 
attendance of more than 40 million visitors 
annually, the area is now a magnet for shop-
pers, convention goers and tourists. Hotels 
in the area continue to house more and more 
visitors to the Twin Cities area.

The newest attraction is FlyOver Amer-
ica, a project partnership between Brogent 
Technologies, Soaring Attractions LP and Ve-
koma. Following on the success of FlyOver 

Canada, a stand-alone attraction that opened 
in 2013, this new installation was deemed to 
be a good fit for Mall of America, virtually an 
international destination. Since its opening 
in Vancouver, the FlyOver Canada attraction 
welcomed its one millionth visitor in Septem-
ber of last year.

The debut on American soil has been ex-
tremely well-received. People have embraced 
the experience with great enthusiasm.

Andrew Strang, owner and co-founder of 
Soaring Attractions LP, was excited about the 
content. “On a big project like this, one of the 
great benefits is working with a lot of creative 
people. We really start out looking at what 
we wanted to capture regionally,” Strang 
said. “Then we looked at texture, color, sea-

Mall of America debuts FlyOver America
AT: Tim Baldwin
tbaldwin@amusementtoday.com

4See MALL, page 4

SeaWorld Orlando's new Mako steel hypercoaster was sup-
plied by B&M and is now their third roller coaster at the ma-
rine life park. Mako sets records as the tallest, longest and 
fastest coaster in Orlando. The new ride opened on June 10, 
2016. COURTESY SEAWORLD ORLANDO

SeaWorld Orlando turns to B&M, again

ORLANDO, Fla. — With 
properties across the country, 
if not the globe, having made 
the hypercoaster a common-
place theme park staple, it is 
rather surprising that the vaca-
tion Mecca of Orlando, or even 
Central Florida, has somehow 
missed out on that component 
over the past quarter century. 
But, no more.

SeaWorld Orlando has just 
recently introduced Mako, a 
200-foot coaster that breaks 
through all sorts of records for 
the tourist destination. A hy-
percoaster is typically known 
for numerous drops without 
any type of inversions. Al-
though the region is known for 
a complement of outstanding 
coasters, many of which are 

4See MAKO, page 6

AT: Tim Baldwin
tbaldwin@amusementtoday.com
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Cedar Fair's 
Raffi Kaprelyan
shares what's 
new at Knott's
SEE PAGES 28, 30

REGISTRATIONNOW OPEN!www.GoldenTicketAwards.com
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The fact that the attractions industry is 
in a very good place at the moment and 
enjoying some very successful and excit-
ing times is pretty clear for all to see when 
attending some of the key trade shows 
around the world. There is no shortage 
of new ride and attraction projects being 
built in existing parks and other venues, 
while the number of new parks currently 
under construction, particularly in China and the 
Middle East, is adding some major new players 
to a thriving business.

This encouraging situation is also born out in 
the recently published 2015 TEA/AECOM Theme 
Index and Museum Index, the annual study of at-
tendance at top theme parks, waterparks and 
museums. Now in its 10th year, the study is cre-
ated and distributed by the Themed Entertain-
ment Association (TEA) and the economics prac-
tice at AECOM and this latest version shows that, 
compared to the previous year, attendance grew 
by over five per cent at the top 25 theme parks 
in the world and over seven per cent for the top 
10 theme park groups. Attendance at the top 20 
waterparks showed a four per cent increase.

According to the study, global 
theme park attendance in 2015 was 
driven largely by strong performances 
of the major Asian and U.S. opera-
tors. These included OCT Parks China, 
Chimelong, Fantawild, SongCheng, 
Disney and Universal, with visits to 
theme parks in North America being 
up almost six per cent, while the figure 

is almost seven per cent in Asia.
As noted, the study looks at the top theme 

parks, water parks and museums, but the growth 
and success being shown by these venues is also 
reflected elsewhere, with numerous other ven-
ues also enjoying increased visitor numbers as 
they too continue to invest in new rides, attrac-
tions and facilities to ensure visitors keep coming 
back for more.

The unprecedented park construction going 
on in Dubai at present adds even further to the 
feel good factor for the industry and we can only 
hope the anticipated number of visitors to those 
fabulous new destinations will be high enough 
for long-term success. But it all just adds to a 
truly great time to be in a great industry

The feel good factor

Mellor

INDUSTRY OPINION: Andrew Mellor, amellor@amusementtoday.com

Details on "The Networking Event 
of the Year" have been released and all 
amusement industry professionals are 
invited. The 2016 Golden Ticket Awards, 
presented annually by Amusement Today, 
and hosted this year by Cedar Point Re-
sort are set for September 9 and 10 at the 
beautiful Sandusky, Ohio beachside resort.

The event is free to all attendees to attend, but new 
this year is a special fundraiser ticket purchase aboard 
the Jet Express boat tour that will benefit the ongoing 
efforts and growing collections found at the National 
Roller Coaster Museum & Archives.

Complete details can be found on page 4. To view 
the schedule of events or register visit: www.Golden-
TicketAwards.com.

•
Overheard recently by an amusement industry sup-

plier out West while attending a Major League Baseball 
game: "It's too bad these MLB clubs don't think of 
themselves as being in the family entertainment busi-
ness the way amusement parks do. It's still all about 
pleasing the guest after they have entered the facility. 
You can trade out the baseball players for the rides and 
the rest is the same. It all comes down to the cleanliness 
of the facility, food, entertainment and pricing."  Amuse-
ment Today could not agree more. The two industries 
[parks and sports facilities] could certainly learn from 
each other.

•
Good news from Kissimmee, Fla. where the John 

Arie family, owners of Fun Spot America there, have 
announced they have reached a partnership deal with 
its neighbor Old Town USA to move and operate four 
rides at the unique shopping/entertainment center by 
September 2016. Two new rides will be highlighted: a 
SBF/Visa Group-supplied Head Rush 360 via Rides 4U 
and a new Fabbri Ferris Wheel that Old Town will install. 
Visitors who have missed the rides action at Old Town 
in recent years while strolling the shop sidewalks, won't 
have to wait much longer for their thrill fix. Congratula-
tions to Fun Spot America and Old Town USA for mak-
ing this partnership a new reality.

Tid Bits

Slade
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COMPILED: Janice Witherow

When you first meet Kristin 
Siebeneicher, you notice her 
boundless energy, sense of hu-
mor and skilled gift as a com-
municator.  All of these char-
acteristics come in handy for 
Kristin on the job as communi-
cations manager for Six Flags 
Great Adventure in Jackson, 
N.J. Kristin grew up traveling 
around the United States visit-
ing amusement parks with her 
parents on summer vacations, 
and she considers herself a 
true park and industry enthu-
siast. When not at work, she 
loves to travel with her fiancé, 
is an avid “foodie” and enjoys 
spoiling her dog and two cats.     

Title:
Communications 
Manager.

Number of years 
with Six Flags:
20. 

Best thing about 
the industry...
It’s fun, fast paced 
and ever changing. 
There is no “typical” 
day, which keeps it 
fresh. 

Favorite amusement ride...
Nitro.

If I wasn’t working in the amusement indus-
try, I would be…
Doing PR somewhere in the entertainment 
industry – theater, movies, music.

Biggest challenge facing our industry...
The litigious nature of our society. 

The thing I like most about amusement/wa-
ter park season is…
The noise. It’s the sound of fun!

The last time I wore tennis shoes was…
Every day I’m in the park. I’m too old to sacri-
fice comfort for fashion…or at least my back 
tells me I am!

Coolest national sports mascot:
Phillies Phanatic. That thing is crazy!

When it comes to New Jersey, people are 
always surprised to learn…
It’s green, it’s beautiful, and we don’t all look 
and sound like we stepped out of “The Sopra-
nos” or “Jersey Shore.”

My favorite Sunday morning activity is…
Making a big breakfast at home with my 
fiancé.

My childhood ambition was to…
Be a cast member on “Saturday Night Live.” I 
love making people laugh.

I have always wanted to learn how to…
Use a sewing machine! 

When I meet someone for the first time, 
the first thing I notice is…
Their smile.

For lunch: do you grab something on the 
go or sit down and eat?
Everyone knows food is a major priority 
for me.  I’d always prefer to sit down and 
decompress over food if time permits.

The best place I have ever eaten ice 
cream would have to be…
The Wildwood boardwalk. Nothing beats 
sitting on a bench by the biggest beach 
you’ve ever seen, listening to the waves 
crash and “watch the tram car, please” 
blasting as the tram rolls by. It’s a little slice 
of heaven.

Your take on your local TV newscasts?
They can really run the gamut of quality 
depending on the market ranking. It’s really 
fun to see the differences in production 
value and how they approach a story.  

You are invited to the White House.  
What room would you most want to see?
The Press Briefing Room.

It’s July!  My favorite thing to grill is…
Hot dogs, just a little burnt is perfect!

The book I am reading right now is…
Outlander. I’m obsessed with the TV show.

I am most afraid of…
Heights. I don’t enjoy any extended period 
of time in the air! 

Favorite ballpark food:
Everything. I eat my way through all major 
sporting events. If I had to narrow it down, I 
guess I’d say crabby (Old Bay) fries.

My next vacation will be…
Food & wine festival in Aspen this summer. 

Least favorite summertime chore...
Trying to keep plants alive! I have a black 
thumb.

In one word, describe your office...   
Cluttered.

Kristin Siebeneicher, Six Flags Great Adventure

Siebeneicher

Six Flags Great Adventure's Kristin Siebeneicher is seen 
here with the park's popular B&M-built Nitro roller coast-
er. The steel coaster placed No. 5 in the 2015 Golden 
Ticket Awards survey conducted annually by Amusement 
Today. COURTESY SIX FLAGS

THIS MONTH 
IN HISTORY

COMPILED: Richard Munch

Presented by the National Rollercoaster Museum

JULY
•1903: The new Figure Eight roller coaster at Sea Breeze Park, 
Rochester, New York opened to the public in July and did a land-
mark business as cars were filled with passengers all day long. 
Management emphasized that the ride was safe for children as 
well as adults.  Built by the Ingersoll Company of Pittsburgh, and 
engineered by Irwin Vettel, the ride cost $20,000, which includ-
ed a large pavilion seating 500, the manager’s office and coaster 
loading platform.  Of note was that each cream and maroon car 
had a girl’s name on the front. Sea Breeze competed with Ontario 
Beach Park on the lakefront, and would be recognized as one of 
the few cities in America with two amusement parks.    

•1913: Injunction proceedings in a Philadelphia, Pennsylvania, 
court pitted the management of Woodside Park against local 
residents who wanted to restrain the operation of two coasters 
at the popular Fairmount Park location. This included the Ben 
Hur Racer and the Whirlwind. The result of the contest was an-
nounced on July 22 which permitted the park time to find ways 
to reduce noise from the two rides. The mansions directly south 
of the park were mainly objecting to the continual screams of the 
passengers and the whirling of the motors and machinery. It is 
noted that boards may have been placed vertically along the cat-
walks facing the residences, although a later design – the Tornado 
– was an almost completing tunneled ride. Noise would continue 
to be an issue at countless parks across the nation including Play-
land in Rye, New York, Dorney Park in Allentown, Pennsylvania 
and even Bells Amusement Park in Tulsa, Oklahoma.  

•1921: Seventy visitors became stranded on Burlington Island, 
Burlington, New Jersey, on the evening of July 4.  Serviced by 
steamship, the last boat returning to Philadelphia had filled to ca-
pacity, leaving the remaining visitors to tough it out on the island 
overnight. Located in the middle of the Delaware River, adjacent 
to Bristol, Pennsylvania, the amusement park had been crowded 
the entire day, and many of the visitors, wanting to take advan-
tage of the parks attractions and shows stayed until the last mo-
ment.  When they arrived at the dock, they were told there was no 
more room and would have to remain on the island until morning.  
With no other recourse, the stragglers used the lawns and park 
benches to sleep, until the first boat from the city arrived the next 
morning. 

•1937: The Daily Argus (Mount Vernon, New York) newspaper 
of July 31 carried a story titled ‘Speed Thrill Devices Popular at 
Playland’ referring to Westchester County, New York’s wonderful 
amusement park. The article suggested that, “Love and fear are 
the thrill ingredients that go into amusement park coasters and 
rides.” The story emphasized the importance of placing at least 
one thriller in the park as the signature attraction. It stated that 
county park officials were especially proud of the Airplane Coast-
er which they attribute to a lot of marriage proposals, stating that 
“when a girl screams, her bashful boyfriend puts his arm around 
her. It helps break the ice.” Ironically the article ran an accompa-
nying generic photograph of the Rosenthal brothers standing on 
their new Bobsled ride at Palisades Amusement Park in New 
Jersey, which was actually a competitor to Playland. 

•1962: The sale of rides at Celeron Park, near Jamestown, 
New York, took place on July 23. The park, which had opened 
in 1894, had been damaged by a tornado in June 1959, includ-
ing the wrecking of the park’s Greyhound roller coaster, originally 
opened in 1924. The owner, Harry A. Illions, was unable to re-
build the ride and it had become obvious that the park could nev-
er rebound without their signature attraction. The coaster’s me-
chanical system was purchased by the owners of Cabana Beach 
Park, in Bridgeville, Pennsylvania, to be used in reconstructing 
the ride there. Other rides sold included the Magic Carpet, Dod-
gem, Merry Go Round and Aeroplane ride. No further informa-
tion could be found about the whereabouts of this equipment.
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SANDUSKY, Ohio — Save the date for “The 
Networking Event of the Year”!  The red carpet 
will be rolled out for the amusement industry at 
the beautiful Cedar Point amusement park and 
resort in Sandusky, Ohio, for this year’s “don’t 
miss” event on Friday and Saturday, Sept. 9-10. 
Visit with  long time industry friends and enjoy 
meeting new colleagues during Amusement 
Today’s annual Golden Ticket Awards.  The 
complete itinerary, registration and hotel in-
formation are now available at: GoldenTicket 
Awards.com.      

The Golden Ticket Awards event will officially kick off on Friday, Sept. 9, 
with specialty tours of Cedar Point, networking opportunities, a festive cock-
tail reception and Chef’s Table Food Feast. On Saturday, Sept. 10, attendees 
will enjoy play time in the park, an optional – and unique – Lake Erie cruise with 
amazing vantage points of Cedar Point (proceeds of the $75.00 ticket price 
will benefit the National Roller Coaster Museum & Archives) and finally the 
awards show itself, which will be an Academy Awards theme… literally walk 

the red carpet and dress the part if you wish!             
To check out the itinerary and hotel infor-

mation for the Golden Ticket Awards, as well 
as to register, please log on to GoldenTicket 
Awards.com.  This event is reserved for work-
ing professionals in the amusement industry. 
Representatives from parks and attractions, 
manufacturers, suppliers, consultants and 
more will come together to network and cel-
ebrate another industry season. 

The lakeside Hotel Breakers at Cedar 
Point will serve as the host hotel for the event.  

Please refer to GGoldenTicket Awards.com for specific information and rates.
This is the 19th annual year for the Golden Ticket Awards; they are pre-

sented to the “Best of the Best” in the amusement industry and are calculated 
from an international poll conducted by Amusement Today.

Complete results of the 2016 Golden Ticket Award winners will be re-
leased on GoldenTicketAwards.com and AmusementToday.com at the close 
of the awards ceremony.

2016 Golden Ticket Awards event info, registration now online
Two-day event includes boat ride fundraiser for National Roller Coaster Museum
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GOLDEN TICKET
AWARDS
Cedar Point

sons, activities…  We do a lot 
of preproduction before we 
even go out and start filming. 
We have a very good idea of 
what we want to capture.” 

Strang said the Soaring 
team visited around 40 loca-
tions before filming began. 
The list was whittled down 
to 28 scenes with more than 
50 hours of footage. Amuse-
ment Today asked how a team 
edits down such monumen-
tal footage to a film of nine 
minutes. “It involved a lot 
of arm wrestling and coffee 
among the creative team,” he 
joked.

The experience begins 
with those waiting for their 
“flight” being positioned 
in a pre-show area where 
scenes of the United States 
and trivia questions help 
set the stage for the experi-
ence. Next, participants are 
grouped in rows for their 
positioning in the viewing 
dome. The obligatory safety 
briefing might be the most 
unusual of all aspects of the 
ride — it’s sung. From blue 
grass to country to rap, flyers 
are given instruction on how 
to board properly through 
American music. A bit corny, 
but lighthearted nonetheless. 

Many riders have re-
marked how the ride differs 
from the attraction’s more 
well-known predecessor: 
Disney’s Soarin’. In that ver-
sion, riders other than those 
on the top row notice feet of 
those riders hanging above 
them. The ingenious board-
ing and ride system on Fly-
Over America differs greatly 

from the Disney version orig-
inally opened in 2001. Con-
trary to the swoop up flying 
apparatus into the screen, 
riders board in nine different 
pods, again in three stacked 
rows. There is no swoop up, 
but an advancement for-
ward. Once the experience 
starts, riders move forward 
away from the floors while 
in sudden darkness. When 
the film begins, fog and mist 
allow passengers to enter the 
film while in the clouds.

With beautiful scenery 
from around the country, 
the experience is accented 
by mist, motion, music and 
even scents. “The [music] 
was recorded with a 50-piece 
orchestra at the famous and 
historic Newman Scoring 
Stage, 20th Century Fox Stu-
dios in Los Angeles,” said 
Strang. “The score was de-
veloped in conjunction with 
the editing of the film. The 
composer was Jacob Yoffee.”

The ride contains 61 
seats that have six degrees 
of motion — pitching up 
and down, swaying left and 
right, and tilting to the left 
and right. Each pod lets ev-
ery rider feel these move-
ments that are in sync with 
the film. Operationally, the 
clever edge to this design is 
that each pod works inde-
pendently. During light pe-
riods of the day, all pods do 
not have to enter the film, 
minimalizing maintenance 
and wear and tear when un-
necessary. 

Filming took place using 
a jet to gather the footage, in-
cluding one scene in which 
USAF jets choreographed the 
aerobatics. It took six takes 

to nail it. Another notable 
scene shows bikers speeding 
atop mountaintop trails and 
very thin precipices. Dur-
ing Amusement Today’s visit, 
a row of riders breathlessly 
mumbled, “That’s nuts!”

Following the captivat-
ing film/ride experience, 
guests exit through the ubiq-
uitous gift shop. While there, 
many large photographs 
help explain how the film 
was produced and a gigantic 
map of the United States lets 
riders see where they had 
just “flown over.” Many rid-
ers were engaged in confirm-
ing their suspicions of which 
scenes they recognized and 
where they had questions. 
Prior to boarding, guests are 
photographed in front of a 
green screen and following 
the film, can see themselves 
involved in the flight. The 
for-purchase photos are done 
by Amazing Pictures.

For many industry offi-
cials, Brogent Technologies 

may not be a familiar com-
pany. Based in Taiwan, the 
company has done different 
attractions at a park in Tai-
wan, both an I-Ride, such as 
the FlyOver attractions as 
well as a D-Ride, which is 
more of an interactive dark 
ride experience. 

“Last year we co-pro-
duced a ride film based on 
the most popular comic in Ja-
pan,” said Tim Chen, director 
of sales & marketing for Bro-
gent. “It’s very popular. It at-
tracts a lot of die-hard comic 
fans.” The I-Ride can feature 
both live-action film or CGI 
content, which Brogent cur-
rently produces.

Nathan Jones, vice presi-
dent of sales & marketing: 
North America for Vekoma 
said, “When we first met with 
Brogent [we] really saw this 
as an attraction that could 
be rolled out to amusement 
parks, theme parks and FECs 
— and remember at that time 
that Brogent was just a soft-

ware development company. 
This was somewhat of a side 
business for them, but not 
taking their full attention. 
[Vekoma] told them ‘This 
was a full-time company that 
you could roll out around 
the world.’ From that point 
on, discussions began with 
‘This isn’t our world.’ And 
that was the impetus of our 
partnership — the sales and 
marketing.”

Jones also said Vekoma 
helps with experience with 
the execution side, product 
management and TUV cer-
tification. “The front end,” 
said Jones.

Domingo Vergoossen, 
director, ride systems for 
FlyOver, commented, “With 
FlyOver Canada, it was actu-
ally built on a pier. There was 
no crane access. The fact that 
the I-Ride comes in relatively 
small modules is very help-
ful in getting it into a build-
ing through roughly a 10 by 
10-foot space.”

Strang said Soaring At-
tractions is currently work-
ing on FlyOver Hawaii and 
FlyOver Alaska films. In ad-
dition, seasonal films have 
already been involved for the 
FlyOver attractions. For ex-
ample, Santa enlists guests to 
help save Christmas during 
the flight. It has already be-
come a popular tradition at 
Christmastime in Vancouver.

When asked why the 
decision to build at Mall of 
America, Strang said, “This 
is a natural place. It really fit 
into our brand. We looked 
at the numbers…16 million 
tourists. That’s why you see 
SeaLife here and the latest 
Crayola Experience.”

MALL
 Continued from page 1

FlyOver America is the newest attraction at Mall of America, 
placed adjacent to Nickelodeon Universe. The new attrac-
tion is a partnership between Brogent Technologies, Soaring 
Attractions LP and Vekoma Rides.
COURTESY SOARING ATTRACTIONS
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manufactured by the Swiss 
firm of Bolliger and Mabil-
lard (B&M), it is not until the 
release of Mako that park go-
ers in Orlando can now enjoy 
this missing ingredient of the 
theme park spectrum.

Along with sister park 
Busch Gardens Tampa just 
over an hour away and Uni-
versal Studios down the street, 
the B&M catalog is highly 
represented: multi-looping, 
dive machine, inverted, floor-
less, flying — those are all ac-
counted for. Now, with two to 
three years in development, a 
hypercoaster can be added to 
the list. 

“ O u r 
relationship 
with B&M 
goes back to 
the early 90s 
(with Busch 
G a r d e n s 
T a m p a ) , ” 
said Mike 
Denninger, vice president of 
theme park development and 
design. “This is our 10th B&M 
coaster in our system of parks. 
We’re very familiar with B&M 
and we love B&M. When we 
set out to do this project, we 
knew we had several prod-
ucts of theirs in our parks, so 
we saw how Apollo’s Chariot 
(Busch Gardens Williamsburg) 
was a fan favorite. We needed 
to do something like this in 
this market.”

Mako is the third B&M 
coaster in the SeaWorld Or-
lando park, following Kraken 
(floorless) and Manta (flying).

SeaWorld is all about tell-
ing stories, generally in regard 
to educating people about ani-
mals and marine life, in addi-
tion to conservation of the en-
vironment and protection of a 
variety of species. Now, park 

management feels that the en-
tire storyline of the shark has 
come to fruition. With shark 
observations and encounters 
already in place, not to men-
tion the park’s signature res-
taurant: Sharks Underwater 
Grill and Bar, guests are now 
fully engaged with the entirety 
of the misunderstood creature 
of the deep with a new roller 
coaster to bring the message 
home.

“There is no doubt the 
coaster will bring more inter-
est. The Shark Encounter has 
been a feature of the park for 
many years and is a stop point 
for most guests. Mako helps tie 
this shark realm together,” said 
Jim Kinsler, assistant curator 
of fishes. “What’s significant 
about the area is that we have 
new educational opportunities 
out front, so we can teach our 
guests about shark conserva-
tion, which is critically impor-
tant right now. Folks can move 
through at their own pace 
and they have facts and infor-
mation and comparisons for 
folks to understand. It helps 
dispel that myth about sharks 
being dangerous and scary 
creatures.” According to Kin-
sler, the shark population is in 
danger with a hundred million 
sharks being lost each year.  
“They are an animal that needs 
to be protected. They’re going 
to disappear, and if they do, it 
is catastrophic to our oceans.”

“There is a whole story 
here,” added Denninger. “Re-
cords are important, but not 
the most important. We don’t 
just put a coaster in; that’s not 
what we’re about. We wanted 
to connect guests with nature. 
Sharks are about speed and 
agility, and Mako is about that, 
too.” 

After the 200-foot climb, 
the steel coaster plunges riders 

down several hills along with 
some nicely executed curves 
with some visual near-misses 
with support structures. The 
true distinction between this 
ride and anything else in Cen-
tral Florida is an abundance 
of “airtime,” coaster lingo 
for negative Gs. The floating 
sensations occur at least nine 
times, and are executed per-
fectly — thrilling, yet com-
fortable. Secured with just a 
lap restraint, riders on Mako 
are provided a dynamic roller 
coaster experience without 
any loops, so there is no need 
for over-the-shoulder harness-
es.

“We wanted to overdeliv-
er on airtime,” Denninger told 
Amusement Today.

“Ninety 
percent of 
this ride is 
over water,” 
said Brian 
Morrow, vice 
president of 
theme park 
exper ience 
and design. “It would be a 
very strange coaster in a Sea-
World park to not have water 
involved. We really wanted to 
make sure we optimized the 
water we have in our park. 
These are natural waterways 
and lakes, and they are very 
important to us.”

In true SeaWorld fashion, 
the installation is draped in 
creativity. The station is beau-
tifully themed and disguised 
as a shipwreck, with lush land-
scaping throughout the queue. 

One of the more noticeable 
clever elements is an image 
of sharks and rays swimming 
above the riders as they load 
the train. Once dispatched, 
that “water” turns purple and 
all the sharks then converge 
and leave the station with the 
riders, in essence making each 
rider a shark in the experience.

“Building a coaster is 

building a coaster, but build-
ing a good coaster takes skill 
and patience and artistry,” 
said Morrow. “To place the 
guests in the point of view of 
a shark takes multiple tools to 
do that; music and media con-
tent are the big tools we used 
with Mako. You will hear mu-
sic all around; there are seven 
synced zones of music. Guests 
won’t necessarily notice, but 
they will feel it.”

Spectators are also inte-
grated into the music. The fina-
le to the coaster layout swoops 
overhead to the plaza of Shark 
Wreck Reef. As the train ap-
proaches, the music builds, 
using a 48,000-watt surround-
sound system, creating a mo-
ment to stop guests in their 
tracks and to engage them in 
the coaster experience as a 
non-rider. People in the “shark 
realm,” as SeaWorld staff refer 
to it, might also notice a new 
mural painted by Guy Harvey, 
artist and conservationist who 
created the Guy Harvey Ocean 
Foundation.

“I am a front seat guy,” 
laughed Morrow, when he 
was asked where he preferred 
to sit. Truth be told, there is 
not a single seat on the coaster 
that doesn’t deliver a smooth, 
outstanding experience. It is 
of little doubt it will do phe-
nomenally well in the Orlando 
market.

MAKO
 Continued from page 1

Name/Park
SeaWorld Orlando/Mako

Type
Hypercoaster
Marketing

Tallest, fastest and
longest roller coaster 

in Orlando
Height/Length/Speed

200 feet/4,760 feet/
73 mph
Trains

3, 28 passengers each
Manufacturer

Bolliger & Mabillard
Opening

June 10, 2016

FAST FACTS
In the Mako-themed area is this beautifully themed Sharks 
Underwater Grill & Bar (above). Below, the Shark Encounter 
gives SeaWorld guests an up close and educational look at 
sharks. AT/TIM BALDWIN

Denninger

Morrow

6  AMUSEMENT TODAY July 2016



July 2016 AMUSEMENT TODAY  7

REGISTRATION
NOW OPEN!

www.GoldenTicketAwards.com



EMMEN, The Netherlands — A popular attraction ven-
ue in the Netherlands previously known as Zoo Emmen was 
reopened earlier this year with a new name and with a brand 
new experience on offer for visitors.

Wildlands Adventure Zoo Emmen as it is now called 
has undergone a complete transformation to offer guests a 
journey of discovery within the animal theme park through 
three different areas and coupled to a strongly related story 
developed by Dutch company Jora Entertainment. 

The company also developed a special 4D movie and 
was responsible for all show technology, developing cus-
tom-made shows and entertainment programs for the entire 
park. A V-Ride from Brogent/Vekoma, a Mack Rides boat 
ride and a safari tour created by the park itself are also on 
offer, while Aniba Productions produced all the shows and 
street entertainment.

Each of the three individual areas — Jungola, Serenga 
and Nortica — has its own theme and offers its own experi-
ences. In Jungola guests can embark on a boat trip along the 
banks of the Rimbula river to discover the jungle where they 
encounter monkeys and ring-tailed lemurs, discover a cave 
filled with fireflies and sail close by the elephants. On leav-
ing the boarding station visitors hear the voice of Jungle Jim 
on the boat radio who guides them along the ride, providing 
information on the area and how he survived in the jungle. 
Jora Entertainment developed the story for the boat ride and 
produced all the sound and special effects. 

In the Nortica area, Jora Entertainment also assisted in 
the development of the Arctic 1, a the 4D ride that takes 
guests on a test expedition as they fly over the landscape 
below. For this the company produced the 3D film as well 
as the pre-show movie in the queuing area and provided 
the whole area with themed lightning and sound. A sea lion 
show can also be found in the Nortica area, while in the re-
search station, guests descend into the earth with the Terra 
Explorer and travel millions of years back in time along the 
outcrops of Nortica.

In Serenga, guests can enjoy the Serenga Safari, explor-
ing the vast savannah to get up close to animals such as gi-
raffes, rhinos and many more.

Storytelling, Jora Entertainment’s core business, distin-
guishes the park from other zoos in Europe and the com-
pany’s experience director Johnny Ruisch explained: “Four 
years ago we were invited to contribute innovating ideas 
and stories to renew the former zoo. The park was no longer 
unique and was ready for a complete renovation. By devel-
oping a story which is part of the entertainment experience, 
we have ensured that what is real is even more fun. A won-
derful project that we are very proud of.”

Jora Entertainment creates storylines for new Wildlands Adventure Zoo
AT: Andrew Mellor
amellor@amusementtoday.com

Above, visitors can give 
the Wildlands elephants a 
shower with special water 
pumps – when they come 

close enough. Right, Jungle 
Jim is a character within 

the storyline of the Jungola 
area, as well as providing 
the narrative on the boat 

ride. Bottom two photos, an 
assortment of street enter-
tainment forms part of the 

offering at the new Wild-
lands Adventure Zoo. 
COURTESY WILDLANDS 

ADVENTURE ZOO
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BIDDINGHUIZEN, The Netherlands — A new roller coaster 
from German manufacturer Mack Rides is now providing ad-
ditional thrills at Walibi Holland, having made its debut at the 
beginning of the 2016 season.

Situated in the park’s Zero Zone, Lost Gravity is based on a 
storyline of a meteorite hitting the earth in Walibi Holland with 
the impact causing a rare form of gravity loss in the area. The 
theming created all around the coaster depicts the scene while 
the ride itself, not surprisingly, also provides plenty of gravity 
related excitement.

With an hourly capacity of approximately 800 riders per 
hour, Lost Gravity has a track length of 680 meters and a ride du-
ration of 143 seconds. The ride utilizes four single, eight-seater 
cars with passengers seated in two rows of four, the outer riders 
having no floor below them and being seated almost next to the 
track. Coupled to the lap bar-only seats, the ride provides a dif-
ferent experience on each seat.

The track features a chain lift hill, two inversions, a dive drop, 
a zero-G roll and sharp turns, all of which add up to plenty of air-
time and a superb addition to the park, all while packed into a 
relatively small footprint. The maximum height of the coaster is 
32 meters, while the minimum rider height is 1.4 meters.

“It may not be the highest or fastest roller coaster in Walibi 
Holland, but the ride is a unique coming together of different ele-
ments which makes the experience very special,” said press and 
PR adviser Stefanie Langezaal. “Our target audience (teenagers 
and young adults) will definitely love this new type of roller 
coaster.”

For Mack Rides, Maximillian Roeser commented: “The brief 
was to create a thrill attraction that also is small in footprint. We 
wanted to create the most thrilling experience with sharp turns, 
inversions, airtime and a lot of fun.”

—Andrew Mellor

Mack coaster brings more thrills to Walibi Holland

Above, the word "gravity" 
plays a big part in the them-
ing of the ride as well. Left, 
Lost Gravity takes riders 
through numerous elements 
including two inversions, 
a zero-G roll and a host of 
sharp turns. The outer seats 
of the cars provide a thrill-
ing floorless experience. 
COURTESY WALIBI HOLLAND

RAVENNA, Italy — A 
range of new attractions, a 
new themed area and a vari-
ety of new live shows are in 
store for visitors to Mirabi-
landia, on Italy’s east coast, 
this year.

Mid-June saw the open-
ing of the new Far West Val-
ley area, designed to enter-
tain the whole family and 
is inspired by the far west 
stories and legends. Cover-
ing an area of 19,000 square 
meters (204,500 square feet), 
Far West Valley takes guests 
into a replica of an old west 
town where they can enjoy 
three new rides inspired by 
the symbols and characters 
of this adventurous time in 
history.

The largest of the new 
rides is the Buffalo Bill Ro-
deo, a Zamperla Disk ’O 
Coaster, themed on Buffalo 
Bill’s exploits in teaching 
the colonists to domesticate 
wild horses and organize ro-
deos. Guests ride on a horse 
as the main disc rotates and 
travels along an 80 meter 
(262 foot) rail, reaching a 
height at each end of 13 me-
ters (43 feet).

Also new is Geronimo, a 
Sunkid Tower ride, themed 
on climbing big sequoia 
trees and totems and fea-
turing two, nine-meter (30 
foot) interactive towers on 
which guests young and old 
can challenge each other in a 
climbing competition using 
ropes and pulleys.

The third of the new 
rides is a Zamperla Kite 
Flyer called Aquila Tonante 
which gives guests the sen-
sation of flying among can-

yons. Families can board 
special two-person vehicles 
and are positioned face 
down as they fly around at 
up to six meters (20 feet) 
high.

A ghost town called Leg-
ends of Dead Town, one of 
the biggest horror houses in 
Europe, is also new in 2016, 
as are two playgrounds, 
Camp Sioux and Fort Ala-
mo, themed with cowboys 
and Indians. The area also 
incorporates existing attrac-

tions such as the Gold Dig-
ger wild mouse coaster, the 
Rio Bravo rapids ride and 
two larger tower rides and 
old west style food will be 
served in the Far West Valley 
restaurant, the Toro Seduto 
Saloon. 

The Mirabilandia show 
calendar has also been to-
tally renewed this year and 
began in March. Among the 
new shows is an exhilarat-
ing magic show, a parkour 
exhibition with fearsome 

pirates who challenge each 
other with acrobatic duels, 
a steam punk based show 
mixing together Victorian 
age and science fiction in-
gredients, and two danc-
ing performances that take 
guests back to the 1950s and 
1970s. On summer nights 
Mirabilandia will also host 
the renewed and enriched 
version of Le Nuove Avven-
ture di Peter Pan (Peter Pan: 
the new adventures) a visual 
and acrobatic theatre show.

Mirabilandia adds new Far West Valley themed area
AT: Andrew Mellor
amellor@amusementtoday.com

Among the new rides at Mirabilandia for 2016 is the Buffalo 
Bill Rodeo, a Zamperla Disk ’O Coaster. 
COURTESY MIRABILANDIA

This year’s live shows at Mirabilandia include a Il Galeone dei 
7 Mari, a pirate themed adventure. 
COURTESY MIRABILANDIA
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SHANGHAI, China — To 
celebrate the grand opening 
of Shanghai Disney Resort, 
The Walt Disney Company an-
nounced on June 8 a $3.1 mil-
lion USD (RMB 20 million) do-
nation to fund Disney-themed 
play spaces and therapeutic 
play activities at children's 
hospitals across China.

Disney Chairman and 
Chief Executive Officer Bob 
Iger announced the gift at the 
Shanghai Children's Medical 
Center. Over the course of the 
five-year program, the dona-
tion will provide more than 50 
hospitals in China with play 
rooms and therapeutic play 
activities. Disney will also 
donate Shanghai Disneyland 
theme park tickets to support 
children and their families 
as they undergo and recover 
from treatment.

"In honor of the grand 

opening of Shanghai Disney 
Resort, we are creating a bit 
of Disney magic where it is 
needed most. With our gift of 
20 million RMB and tickets to 
our new theme park, we hope 
to bring happiness and laugh-
ter to children and families in 
hospitals across the country by 
creating opportunities to play 
and spend quality time togeth-
er," Iger said.

The donation will be ad-
ministered by the Shanghai 
Charity Foundation for chil-
dren's hospitals in and around 
Shanghai, and by the China 
Soong Ching Ling Foundation 
for hospitals in the rest of Chi-
na. The play curriculum and 
training will be designed and 
implemented by Right To Play, 
a non-profit organization that 
uses the transformative power 
of play to educate and em-
power children to overcome 

adversity.
"Over the past few years, 

the Shanghai Children's Medi-
cal Center has built several 
children's play spaces with 
support from The Walt Disney 
Company," said Jiang Zhon-

gyi, director of Shanghai Chil-
dren's Medical Center. "This 
new fund not only showcases 
Disney's social responsibility 
and support for children, but 
also helps promote innovative 
new therapeutic play concepts 

that are helping transform 
children's healthcare."

Disney's support of chil-
dren's hospitals dates back to 
the 1930s when Walt Disney 
would visit with children, of-
ten accompanied by Disney 
characters and animators. 
Today that support includes 
millions of dollars in annual 
grants and donations that pro-
vide play spaces, theme park 
tickets, first-run movies, care 
packages, in-kind support, 
and hospital visits from be-
loved Disney characters.

Disney has already sup-
ported several children's hos-
pitals in Shanghai through the 
development of play spaces, 
play therapy training, and 
character visits. Disney Volun-
tEARS have made more than 
150 hospital visits and benefit-
ed more than 12,000 children 
and their families.

The Walt Disney Co. makes children's hospital donations in China
About Shanghai Charity Foundation

Shanghai Charity Foundation is a public non-profit organization 
approved by Shanghai non-government organization registration au-
thorities. Since its founding in May 1994, SCF has always honored its 
commitment to raising donations, providing relief and spreading phil-
anthropic awareness. 

About China Soong Ching Ling Foundation
Since it was founded in 1982, China Soong Ching Ling Founda-

tion (CSCLF) has actively carried out its social welfare initiatives to 
support the healthy growth of young Chinese generations. With the 
support from all sectors of the community, CSCLF is able to provide 
funding for disadvantaged young people and achieved very positive 
social impact.

About Right to Play
Right To Play is an international child development organization 

based in Toronto, Canada. It's mission is to use sport and play to edu-
cate and empower children and youth to overcome the effects of pov-
erty, conflict and disease in disadvantaged communities. Since the in-
ception of its pilot program in China in 2007, Right to Play has aided in 
the development of more than 570,000 children in difficult situations.

SURREY, U.K. — Merlin’s 
Chessington World of Adven-
tures is a theme park with 
more than 40 rides and attrac-
tions, a zoo and sealife center. 
They chose Lagotronics Proj-
ects to refurbish their existing 
dark ride Tomb Blaster.

Tomb Blaster is an inter-
active ride, where adventur-
ers are on a mission to battle 
the Curse of the Mummy as 
they ride through the Ancient 
Egyptian labyrinth armed 
with a laser gun to shoot 
frightening mummies and 
scarab beetles and rid the 
tomb of its evil curse.

Park management knew 
that the interactive system in 
this ride was outdated and 
required a lot of maintenance. 
Chessington’s request was 
an entirely new interactive 
system with sound, and one 
that was reliable and durable. 
Moreover, they were looking 
for a partner who could pro-
vide long-term support for 
the ride.

Lagotronics Projects was 
chosen and has installed a 
complete new interactive sys-
tem with brand new shooters, 
targets and score displays. 
The Tomb Blaster ride has 
five trains, each with six cars. 

Every car can seat five play-
ers, and every player has his 
own shooter and score dis-
play. Riders are challenged 
to hit as many targets as they 
can with their shooter to score 
points.

Mark Beumers, CEO of 
Lagotronics Projects, said, 
“Despite the very short lead 
time, we accepted the chal-
lenge from Merlin’s Chess-
ington World of Adventures 
to upgrade their Tomb Blaster 
for the 2016 season. It was 
the pleasant and thoughtful 
cooperation and communica-
tion with Chessington’s team 
that made it happen. We are 
very proud to have been part 
of this project and that our 
equipment contributes to this 
great new ride experience.”

Lagotronics Projects in-
stalled as many as 560 targets 
in the ride. These are dis-
guised as spiders, or incorpo-
rated in the scenery and dec-
oration. A particularly nice 

touch in this ride: initially not 
all targets are active! Once a 
visitor hits a certain target, 
it activates a group of new 
targets which suddenly ap-
pear in the scenery. This un-
expected element provides a 
surprising effect in the game.

Each visitor’s personal 
score is being shown directly 
on the display in the vehicle. 
At the end of the ride, the 
scores of all players are dis-
played on a giant scoreboard. 
This helps encourage all 
guests to ride again so they 

can beat their fellow players. 
An extensive photosystem 
from Picsolve ensures that a 
picture is taken of every ad-
venturer in the ride. These are 
being shown in the scores.

David Lopez, the En-
gineering duty manager at 
Chessington said, “The team 
of Lagotronics Projects man-
aged to achieve great results 

in a small timescale with pro-
fessionalism and respect. We 
are impressed that they were 
able to coordinate this job so 
well and complete ahead of 
schedule with no major set-
backs. We look forward to 
their continued support with 
the interactive system in our 
ride Tomb Blaster in the fu-
ture.”

Chessington World of Adventures reopens Tomb Blaster
U.K. park turns to
Lagotronics Projects
to replace aging
interactive system,
sound, lighting

Chessington World of 
Adventures recently re-
opend its popular Tomb 

Blaster following an exten-
sive makeover. The park 

called in the support help 
of Lagotronics Projects to 
deliver a new interactive 

system as well as updating 
the ride with all new sound 

and LED lighting.
COURTESY 

LAGOTRONICS PROJECTS
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When the decision was 
made to expand Carolina 

Harbor, Carowinds officials 
called on WhiteWater West 

to deliver the new water 
thrills. Above, the Seaside 

Splashworks Aqua Play 
structure is seaside themed, 

complete with lighthouse. 
Right and below is the im-

pressive six-story waterslide 
tower named Blackbeard's 

Revenge. The tower fea-
tures six different slides.

COURTESY WHITEWATER

CHARLOTTE, N.C. — 
Carowinds is surfing a wave 
of success. Following on the 
heels of the massive Fury 
325 in 2015 — and its win 
of Best New Ride in AT’s 
Golden Ticket Awards last 
year — the current season 
continues to develop the 
property into a nationwide 
destination. As reported last 
issue, the park opened for 
2016 with the new Plants 
Vs. Zombies 3Z Arena inter-
active attraction. With sum-
mer having arrived, more 
additions have opened with 
a powerful expansion of the 
Carolina Harbor water park.

“The water park is now 
27 acres,” said Brad Marcy, 
vice president and general 
manager. “It increases [the 
water park] by 40 percent. 
It’s a big project.”

The growth of the water 
park is slightly bittersweet. 
To make room, Thunder 
Road, the racing wooden 
coaster that crossed both 
state lines gave its final 
rides last summer. Taking 
up part of that cleared land 
is Surf Club Harbor, a new 
27,000-square-foot wave 
pool. This second large 
wave pool for the property 
provides space for 2,000 
new lounge and poolside 
chairs, as well as 30 new ca-
banas. This brings the total 
to 60 cabanas for visitors in 
the water park to be able 
to reserve for the day. Two 
party cabanas can hold up 
to 16 people. These luxury 
cabanas have hard tops, are 
bigger, and have more pri-
vacy.

“We had two wave 
pools before,” said Marcy, 
“And wave pools are al-
ways popular. They really 
gear toward the whole fam-
ily.” One smaller wave pool 
was felt to be outdated and 
was removed to make space 
for new attractions. Carow-
inds used Neuman Pools for 
the new installation.

Daredevils are drawn 
to Blackbeard’s Revenge, 

a new six-story waterslide 
complex. It features six 
slides incorporated into 
three separate attractions. 
Pirate’s Plank challenges 
thrill-seekers with three 
drop capsules that send 
riders down a near-vertical 
freefall before sizzling them 
through flat loops. Cap-
tain’s Curse shoots riders in 
double tubes through four 
intense 360-degree turns in 
an enclosed chute. Cannon-
ball Drop, also a two-rider 
experience, contains a series 
of sharp drops. WhiteWater 
West is the supplier of the 
slide complex.

Kiddy Hawk Cove, a 
cleverly named family area, 
provides spray jets, splash 
areas and small slides. A 
second new family area is 
called Myrtle Turtle Beach, 
specifically geared toward 
toddlers and their families. 
Children interact in the wa-
ter garden where they can 
control the flow and aim 
of water play structures.  
Aimed at the younger set, 
these new areas have a nod 
to coastal town names. 

Seaside Splashworks, 
a multilevel play struc-

Carowinds enlarges Carolina Harbor with major expansion
AT: Tim Baldwin
tbaldwin@amusementtoday.com

4See HARBOR, page 12

Carowinds Carolina Harbor 
Waterpark VP and GM Brad 
Marcy stands in front of the 
water park's new lighthouse 
themed sign. With a 40 per-
cent expansion of the prop-
erty, the water park now to-
tals 27 acres, highlighted by 
two wave pools.
AT/TIM BALDWIN
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WATER PARKS
MARKET PLACE

Keep our water park industry strong!
Buy products and services from these suppliers.

Big Squirt! Inc.
1741 Torrance Blvd., Ste. D
Torrance, CA 90501

GET A FREE SAMPLE at
www.bigsquirt.com/freesample 
or call 1-888-388-8872

WHAT DO YOU SELL FOR

FUN?
To help Carolina Harbor 

guests feel as if they are in a 
seaside town, the park gave 

all in-park signage careful 
detail, shown here.

COURTESY CAROWINDS

HARBOR
 Continued from page 11

ture contains more than 
80 play elements and the 
iconic 423-gallon tipping 
bucket. Always a crowd 
favorite, you can find kids 
and parents clamoring to 
get doused by the colossal 
deluge every few minutes. 
Slides, bridges, rope ladder 
and kid-controlled spray 
elements are all incorporat-
ed into the play structure. 
Shade structures surround 
the play fortress, making it 
convenient for parents who 
want to relax and watch the 
kids. “We think that will be 
a huge enhancement,” said 
Marcy. The structure is also 
provided by WhiteWater 
West.

These three new family 
areas combined create two 
acres where family mem-
bers, regardless of age, can 
play together.

In addition to all the 
water attractions, a new 
Harbor House restaurant 
helps feed the increased at-
tendance to the water park. 
Carolina cuisine is the focus 
of the menu. In addition to 
indoor seating, there are two 
2,400-square-foot outdoor 
patios to help accommodate 
large audiences.

“What we’re trying to 
do with [Harbor House] is 
what we did with Harmony 
Hall,” said Marcy, referenc-
ing the highly-successful 
2015 multipurpose indoor 
facility with various food 
options. “Harbor House will 
have a smoker in it. It’s built 
for speed. This enhances the 
food that we can offer at the 
water park.”

Carowinds has also ex-
panded the main bath house 
to provide more showers 
and lockers. Also, new paint 
schemes, thematic props 
and seaside colors unify the 
Carolina Harbor look and 
feel.

Carolina Harbor is in-
cluded with park admission. 
Of note, Carowinds seems 
mindful of the many guests 
who may be visiting for just 
the water park itself and has 
created a stand-alone gate 
at the south end of the park 
that gives entrance directly 
into the water park. A new 
bath house has also been 
built near this new entrance. 

“It makes for a more 
comfortable experience,” 
said Marcy.
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Top, an overview of many of 
the attractions at Typhoon 
Texas; center, eight lanes 
on Lone Star Racers have 

a high throughput; below, 
the Typhoon creates a lot 

of banking sensation on its 
twisted course.
AT/TIM BALDWIN

KATY, Texas — How 
many Aggies does it take to 
open a water park? The joke 
around the management of-
fices of Typhoon Texas plac-
es the answer at “three.” As 
it turns out, college friends 
from Texas A&M (Keith 
Dalton, Terry Hlavinka and 
Ray Delaughter) had previ-
ous success of investing in 
business ventures before-
hand. In wondering what 
could be next, the result 
turned out to be a water 
park. The three owners and 
fellow investors all live lo-
cally and take pride in the 
Katy community. The price 
tag on the new waterpark is 

reported to be $45 million.
With no water park ex-

perience, these investors 
turned to a trio of experi-
enced industry folk — Evan 
Barnett, Steve Mayer and 
Susan Kruizinga — and 
brought them on board as 
a team. Even with torrential 
spring rains, Typhoon Texas 
was able to officially open 
Memorial Day weekend. 
To the management team’s 
surprise, opening weekend 
crowds burst all expecta-
tions set by the park staff.

“It’s the first privately-
owned water park of this 
size in the United States 
in 10  years,” said Susan 
Kruizinga, programming 
manager.

“They found there was a 
serious need for family en-
tertainment out here. With 
it being hot, a water park 
made sense,” said Steve 
Mayer, marketing. “They 
bought the land and broke 
ground here August 20.”

Mascots are not overly 
common to water parks, 
but Typhoon Texas has cre-
ated a fun character with a 
horse inside an inner tube. 
He is named Typoon. Each 
morning Typhoon takes his 
position up on stage on the 
backside of the wave pool to 
“turn the waves on.”

Contrary to most wa-
ter parks, Typhoon Texas 
steered away from the 
tropical settings of most 
facilities. “You won’t find 
a single palm tree,” said 
Kruizinga.  Instead, with 
Texas as the primary focus 
for the park, plants, trees, 
landscaping and rockwork 
are more indicative of Tex-
as Hill Country. Even the 
stage and backdrop behind 
the wave pool have an Old 
West feel.

For an opening year, the 
park has a lot to boast in re-
gard to attractions. White-
Water West was the suppli-
er for the main attractions. 
All slide complexes are de-
signed to move a lot of peo-
ple in hourly throughput. 
The “power hitters” are also 
placed in the four corners of 
the park assisting in getting 
people moved about and 
spread evenly throughout 
the day.

From the left of the en-
trance, Tidal Wave Bay is 
tucked in at the front of the 
park. Adjacent to it is The 
Snake Pit, a five-slide com-

Typhoon Texas opens as newest water park in Lone Star State
AT: Tim Baldwin
tbaldwin@amusementtoday.com

WhiteWater West principal supplier for new park

4See TYPHOON, page 16
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Quassy Amusement & 
Waterpark’s new Slide City 
attraction made its formal 
debut on May 28 to the 
delight of parents and their 
eager youngsters. The five-
slide complex from ProSlide 
is part of Splash Away Bay 
water park and brings to 12 
the number of waterslides 
at Quassy’s H2o attraction. 
Slide City is geared toward 
children under 48 inches tall. 
COURTESY QUASSY

Quassy's water park opens Slide City for the younger sliders

plex named after various 
Texas snakes. One of the 
chutes is the new high-tech 
Slide Boarding video game 
attraction. Riders have the 
option of single or double 
tubes on the other four 
slides. Each of these offers 
unique experiences, one of 
which includes a bowl ele-
ment.

In the back left cor-
ner, two multi-person raft 
rides are incorporated into 
one tower. Texas Twister’s 
serpentine route eventu-
ally plunges up to six riders 
down a steep drop and up 
a near vertical boomerang 
wall, which is all decked 
out as a Texas flag. The Ty-
phoon features a variety of 
elements both enclosed and 
open in a large trough that 
allows for superb banking 
on its spiraling course.

Duelin’ Daltons features 
five slides, three of which 
use the AquaLaunch drop 
capsule. Of note, each of 
these drop floor ride experi-
ences offer different layouts, 
making all three unique to 
each other. Two other tube 
slides don’t utilize the full 
extent of the six-story tower 
offering milder, but still fun, 
family-friendly thrills.

The final tower is an 
eight-lane headfirst racer. 
Called Lone Star Racers, 
it can gobble lines with its 
large capacity.

There is more to offer 
in the park’s interior. The 
Gully Washer is a kids’ wa-
ter play area, complete with 
tipping bucket. Another 
area that allows mothers to 
relax as toddlers play close 
by and within view is the 
Buckaroo Bayou that offers 
smaller slides and splash 
pads for innocent fun.

Other standard ame-
nities include lockers and 
changing stalls, a 1,500-foot 
Lazy-T River, private picnic 
pavilions, a birthday pavil-
ion, Howdy Hollow activity 
pool, and 60 cabanas, deco-
rated differently for each 
of the three areas in which 
they are located.

There is still more to 
the park’s story than just 
names of big rides. “Even 
the six pools have differ-
ent colored finishes,” said 
Mayer. “It was to match dif-
ferent rivers in Texas. We 
tried to make everything 
look natural to Texas.” Even 
food takes on a Texas flair 
with River Grille & Smokin’ 
BBQ offering slow roasted 
brisket every day as well as 
rotisserie chicken. The park 
owns a very large smoker 
and brisket is smoked over-
night, every night. Of note, 
everything is made on prop-
erty from scratch.

“We were very careful 
to put a lot of shade at the 
bottom of each attraction,” 
said Mayer. “You can watch 
and have something to do, 
but we could keep them 
shaded.” This is opposed to 
having guests wait on stair-

cases or other areas out in 
the open.

Conservation is also of 
strong consideration with 
the park. Typhoon Texas 
utilizes what they term the 
most efficient system in the 
aquatic marketplace. “It is 
the Ferrari of water filter 
systems,” Kruizinga told 
AT. The filters do not require 
backwash, saving 200,000 
gallons per week. The sys-
tem is capable of filtering 
down to 1 micron, which is 
20 times better than the av-
erage swimming pool filter. 
“We get guest comments 
on how clear our water is,” 
added Kruizinga.

Live bands also use the 
stage to bring party music 
to the crowds, beginning 
with the opening weekend. 
“Bands were coming to 
me!” said Kruizinga. Live 
music is planned for every 
weekend. Park officials are 
pleased that booking tal-
ent will not be a challenge. 
The park is also equipped 
with lighting for nighttime 
events as well. Thursday 
nights will feature Splash 
Cinema. Friday nights are 
Float, Glide, Go events 
paired with radio stations.

The birthday pavilion 
sold out during the park’s 
first three days on Memorial 
Day weekend and bookings 
were strong for the season. 
Typhoon Texas is also work-
ing with area day camps. 
“You have to be confident 
when selling it. But [kids] 
are probably even more 
looked after than when 
coming with a parent be-
cause they have the buddy 
system and a ratio of super-
visors is one to eight,” said 
Kruizinga.

Typhoon Texas has 
aligned with local hotel 
chains for marketing and 
has found great success 
with limited their partners 
in these efforts. They also 
have five Gold Sponsors: 
Igloo, Remax, West Point 
Buick Lincoln, Academy 
Sports and Outdoors and 
Memorial Hermann Katy 
(Hospital).

The park resides on 43 
acres of land, only 25 of 
which have been developed 
so far. The season will fol-
low a traditional schedule 
through Labor Day, with 
private functions following 
during September week-
ends.

Riders climb a zero-G wall adorned with a Texas flag, top; top right, teens enjoy competition 
and interaction at an activity pool. AT/TIM BALDWIN

TYPHOON
 Continued from page 14

Typhoon Texas
Katy, Texas

typhoontexas.com

Key management
GM, Evan Barnett;

Programming Manager,
Susan Kruizinga;

Marketing Dir., Steve Mayer

Features
 •More than 35 slide paths 
stretching a third of a mile
•1,500-foot Lazy-T River 

stretches the length 
of 5 football fields

•Texas-themed 
wave pool encompasses 

25,000 square feet
•Actual water usage is less 
than a typical high school

•Most efficient 
filtration system in the 
aquatic marketplace.

•Children’s Rain Fortress 
offers more than 100 spray 
areas, 8 platforms, 7 slides, 
elevated walkways and rope 

bridges
•Waterslide complexes include 
new high-tech Slideboarding 

gaming and a beyond horizontal 
looping waterslide
•Property owned is 

45 acres, a third of which 
remains undeveloped 
for future expansion

Opened
May 28, 2016

FAST FACTS
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Medical Center Park in Amarillo, Texas is 
getting ready to open a new splash pad and play 
area that is accessible to children with disabili-
ties. The new playground was funded through a 
public-private partnership with Southwest Am-
bucs, a non-profit service organization dedicated 
to helping people with mobility challenges. Am-
bucs raised nearly $400,000 to build a barrier-
free playground, then raised another $440,000 
for the splash pad. Both parks will include ADA 
compliant ramps, sidewalks and a restroom. The 
play zone includes swings and a zip line specially 
made for children in wheelchairs. The splash pad 
is said to be one of the largest of its kind. Busi-
nesses and individuals who contributed to the 
project will be listed on a donor wall within the 
park.

•
Another Wibit floating water park has 

opened at Spring Lake in Santa Rosa, California. 
The swimming lagoon at Spring Lake Regional 
Park has long been a popular with residents of-
fering cool, clean spring-fed water, but atten-
dance has dropped over the last decade. The 
Sonoma County Regional Parks Department 
had looked at several options to increase atten-
dance at what was considered an underutilzed 
gem. Installation of a waterslides and other wa-
ter park elements had been investigated, but the 
cost was significant. The Wibit system, which in-
cludes slides, a bounce island, climbing cliffs, and 
a bouncy bridge among the 20 water features, 
cost  about $55,000. 

Simply known as the Water Park at Spring 
Lake, a maximum of 60 people will be allowed 

to use the water features at one time and all will 
be required to wear life jackets. Sessions last 45 
minutes. As one session ends, another group of 
up to 60 people moves in. The cost is $10 for chil-
dren, $15 for adults, and $45 for a family of four. 
Guests may attend as many sessions as they want 
from 11 am to 6 pm but they may not do consec-
utive sessions. Officials noted that with the high 
level of activity involved, most will welcome the 
opportunity to rest up for another round. Those 
not using the water park still have access to the 
swimming areas and sandy beaches. 

•
The popular water park Aqualandia in Beni-

dorm, Spain attracted 2,000 people on May 
28, 2016, the first operating day of the season. 
Guests starting arriving as early as 7 am to be 
first in line for the park's latest attraction Verti-
Go, a 33-meter (108-foot) drop capsule speed 
slide. The new attraction, built into the side of 
a hill, offers stunning views of Benidorm — until 
the drop capsule opens. Thrill seekers will reach 
a speed of up to 62 mph as they plummet down 
the hillside. Aqualandia claims the slide is the tall-
est drop-capsule body slide in the world.      

•
Hot Springs Arkansas' latest attraction isn't 

all that hot. Magic Springs and Crystal Falls wa-
ter and theme park has opened a chiller pool. 
As the name implies, the water is kept at a maxi-
mum of 70 degrees — or colder if the outside 
temperature is cooler. The pool features a shal-
low entry at one end and a beautiful rock water-
fall at the other. But make no mistake, this is not 
a swimming pool says Steve Honeycutt, park 
manager, "It's not something you stay in because 
70 degree water is cold; you're going to want out 
real quick. It's not like the wave pool where you 
go in and people stay in for hours; that's not the 
experience at all." The idea is for people to jump 
in, cool off, get out quickly, then go enjoy the rest 
of the park. Park officials expect the attraction to 
become popular as outside temperatures climb. 

•
 Dodge City, Kansas, once the quintessential 

rough and rowdy town of the Old West, is home 
to a new aquatics park. Appropriately themed to 
the  Old West, Long Branch Lagoon opened its 
gates on May 26, 2016, just a few blocks from 
famous landmarks Wyatt Earp Boulevard and the 
Boot Hill Museum. The $12.7 million project was 
financed by Dodge City and Ford County sales tax 
revenues. WhiteWater West supplied the park's 
signature attractions including Doc's Plunge, a 
Boomerango and the Gunslinger tube slide. Oth-
er attractions include the Wrangler Rapids wave 
pool, Fort Splash  play area, Cowboy Creek lazy 
river, and Chuck Wagon concessions. 

Georgia-based StandGuard Aquatics was 
contracted to operate the water park. 

NEWSSPLASH

COMPILED: Jeffrey L. Seifert
jseifert@amusementtoday.com
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PARKS, FAIRS & ATTRACTIONS
 Six Flags new attractions  — Pages 20, 22 / Swamp Fox turns 50 — Page 24  /  Fairs — Pages 31-37

SANTA CLAUS, Indiana — After more than 65 
years of operation, Holiday World’s original Santa 
Claus Land Railroad, later know as the Freedom 
Train, was deemed no longer track worthy and had 
to be retired. Despite efforts to restore the treasured 
ride, so much of the original material would have 
needed replacing that Holiday World felt it would no 
longer be the same train. It was replaced in 2013 by a 
brand new Chance C.P. Huntington named Holidog 
Express. 

Now, in honor of the park’s 70th birthday, Holi-
day World and Splashin’ Safari has brought back its 
original ride to put on display for generations to see 
and reminisce.

Whether it was remembered it as the Freedom 
Train, the Mother Goose Land Train, or the Santa 
Claus Land Railroad, chances are visitors to the park 

rode it as a child and later as an adult — and maybe 
even as a grandparent.

The first step in the restoration was to repaint the 
train in its original colors. But no one remembered 
what the colors were. After poring over archives of 
photos and stories, a feature story in the December 
1949 edition of the Saturday Evening Post included a 
color photo showing a blue train.  

The shop painters started on the restoration by 
painting the body blue then adding red trim in honor 
of later color schemes. The train is on display in the 
4th of July section so the red and blue color scheme 
will fit right in.

The restored train now on display this season is 
across from the Rough Riders Bumper Cars. A time-
line and additional artifacts  augment the display. 

—Jeffrey Seifert

SAN ANTONIO, Tex-
as — Hartman’s House, an 
original interactive puppet 
show about inclusion, is now 
being presented at Morgan’s 
Wonderland in a specially 
designed theater that can ac-
commodate performers both 
with and without special 
needs.

Hartman, the central 
character of Hartman’s 
House, is a boy in a wheel-
chair with a big heart and a 
big imagination, said Nikki 
Young, entertainment direc-
tor for the world’s first theme 
park designed with special-
needs individuals in mind 
and built for everyone’s 
enjoyment. The 20-minute 
show focuses on adventures 
with his family, including his 
parents, sister Holly and pet 
bird Rico.

“Each episode presents 
a fun, humorous situation 
such as planning a surprise 
birthday party for a friend 
in which the characters must 
face their differences,” Young 
explained.  “Together, with 

help from the audience, they 
use imagination and inspira-
tion to work through those 
differences and achieve a 
happy ending.”

Longtime Morgan’s 
Wonderland volunteer Ran-
dy Ersch of Fredericksburg, 

Texas, built the multi-use, 
16-foot-wide by 9.5-foot-
high theater. It includes mul-
tiple doors and windows 
that let the puppets interact 
with human performers and 
the audience in the tradition 
of The Muppet Show and 

Laugh-In TV series.  In ad-
dition, a ramp enables per-
formers in wheelchairs to 
take part in shows.

Resa Wohlrabe, art in-
structor at The Academy 
at Morgan’s Wonderland 
school for students with spe-

cial needs and designer of 
the official 2016 Fiesta San 
Antonio poster, decorated 
the multi-colored theater.  
Lead puppeteer David Pitts 
consulted on the theater’s 
functionality and use of 
space.

“Puppets are ideal for 
helping children deal with 
issues associated with spe-
cial needs and inclusion,” 
Young said. “Sesame Street 
has even introduced a Mup-
pet character with autism. 
Besides, everyone can take 
part in puppet theater, 
whether they’re in the au-
dience or in the show.  So a 
show like Hartman’s House 
is a perfect fit for Morgan’s 
Wonderland, which empha-
sizes inclusion.” 

Morgan’s Wonderland is 
currently developing addi-
tional programming for the 
theater, including No Strings 
Attached, a music series fea-
turing both puppet and hu-
man performers that’s sched-
uled to debut this summer. 
•MorgansWonderland.com

In honor of its 70th birthday, Holiday World 
has restored it's original train, the Santa 
Claus Railroad and put the train engine on 
display in the 4th of July section for guests 
to view. COURTESY HOLIDAY WORLD

Original Holiday World train returns for park’s 70th birthday 

Morgan's Wonderland premiers Hartman’s House puppet show 

Morgan's Wonderland, the 25-acre San Antonio park, built for guests with special needs, has 
opened Hartman House, an interactive puppet show. COURTESY MORGAN'S WONDERLAND
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The Joker is Six Flags Great Adventure's newest roller coaster thriller. Sip-
plied by Utah-based S&S Worldwide, the 4D Free Fly coaster never gives 
two identical rides, thanks to the individual spinning action on the vehicle's 
seats. COURTESY SIX FLAGS GREAT ADVENTURE

Like the DC Comics “Batman” villain for which it is named, the vivid green-
and-purple track of The Joker — a steel-on-wood redo by Rocky Mountain 
Construction of the former coaster Roar — tears gleefully through the land-
scape at Six Flags Discovery Kingdom.
COURTESY SIX FLAGS DISCOVERY KINGDOM

'The Joker' has grip on new Six Flags coasters

VALLEJO, Calif. — When Six 
Flags Discovery Kingdom announced 
last summer that its very popular, 
1999-built wooden roller coaster, Roar, 
would be closing for good before the 
end of the season, many faithful park-
goers thought it was a bad joke.

In fact, the ride was about to trans-
form into The Joker. 

Yet another impressive Six Flags 
hybrid coaster conversion designed 
and executed by Rocky Mountain 
Construction (RMC) of Hayden, Ida-
ho, The Joker cut loose for the media 
May 25 and opened to the public over 
Memorial Day weekend.

The ecstatic response garnered by 
the steel-on-wood thriller has thor-
oughly justified the project’s under-
taking in the mind of the park’s presi-
dent, Don McCoy.

“Roar was a great ride, but when 
there’s an opportunity to innovate 
and add one-of-a-kind elements and 
thrills, it was not a hard decision to 
make,” McCoy told Amusement To-
day. “The Joker is a stand-out among 
extreme coasters. Working with RMC 
to create it has been an immense plea-
sure.”

That’s also what the coaster — the 
park’s second DC Comics-themed at-
traction, following the 2012 introduc-
tion of the launched looping coaster 
Superman Ultimate Flight — delivers 
in rapid-fire fashion.	

During a nine-month period be-
ginning in mid-August 2015, RMC 
pared more than 250 feet from Roar’s 
3,467-foot course — streamlining por-
tions while replacing some of the hills 
with elements including a zero-G 
barrel roll, a 180-degree stall and an 
Asian camel hump. Between its 100-

foot, 78-degree first drop and three 
inversions, the revamped coaster now 
packs 15 distinct moments of airtime. 

While a couple mph have been 
shaved off Roar’s maximum of 55, 
The Joker’s acrobatic “gags” are so re-
lentlessly paced throughout its nearly 
two-minute run that the coaster seems 
much faster.

“This is a smooth ride and there 
are no lulls as it takes you into non-
stop, unexpected elements and sur-
prises,” said McCoy, a 21-year Six 
Flags employee who has managed 
Discovery Kingdom since 2013. “It is 
hard to choose a single favorite ele-
ment… but if forced to choose, I like 
the step-up under-flip immediately 
following the first drop. There isn’t 
anything like it elsewhere.”

Setting the tone for The Joker is 
its funhouse-style entrance, where 
riders queue through the mouth of a 
giant clown face. Exiting passengers 
are funneled through the Funhouse 
Shoppe, featuring Joker-related mer-
chandise.

Continuing the Batman villain 
theme, the adjacent interactive water 
cannon ride Tsunami Soaker has been 
renamed The Penguin. And this sum-
mer, guests will find two new dining 
spots in the year-round park: Chop 
Six, serving Asian cuisine, and JB’s 
Sports Bar and Grille, offering local 
craft beers and wine in addition to a 
hearty American menu.

For now, though, the park’s mirth-
fully wicked new roller coaster has 
stolen the spotlight.

“The Joker has paid off in many 
ways by virtue of the positive social 
media and organic word of mouth,” 
McCoy said. “It’s a lot of fun to have a 
ride that meets so many expectations.”

•sixflags.com/
discoverykingdom

Discovery Kingdom debuts RMC hybrid
AT: Dean Lamanna
dlamanna@amusementtoday.com

JACKSON TOWNSHIP, N.J. — Fol-
lowing on the success of Batman: The 
Ride at Six Flags Fiesta Texas (San An-
tonio), Six Flags Great Adventure un-
veiled only the second 4th dimension 
free fly roller coaster in the world at the 
New Jersey themer on Memorial Day 
weekend. (Other 4th dimension coast-
ers from S&S that are not free-spinning 
are Dinoconda at China Dinosaurs Park, 
(Jiangsu, China) and Eejanaika Fuji-Q 
Highland, (Yamanashi, Japan). The first 
one was built by Arrow Dynamics, (X2, 
Six Flags Magic Mountain, Valencia, 
Ca.). 

After being lifted straight up a 
12-story, 90-degree hill, the Joker of-
fers riders at least six upside down op-
portunities during the 60 second ride 
on the floating and twisting I-box track 
frame. Two sets of parallel tracks are 
purple and green, The Joker’s colors. 
Situated in the Lakefront section of the 
park, straight back of the Main Entrance, 
some riders have likened The Joker ride 
experience to a Chance Zipper ride on a 
roller coaster track. Others have said the 
ride is like a gymnastics class in school 
with the half dozen somersaults or flips. 
Although originally it was named Total 
Mayhem, earlier this year the park re-
named the coaster after the DC Comics 
villain Joker, bringing the total number 
of DC Comics themed coasters in the 
park to seven.

 “This is a new vertical coaster that 
delivers gravity defying somersaults 
with utter unpredictability. It is the per-
fect addition to our dynamic line up of 
award-winning roller coasters because 
this ride delivers total mayhem with its 
next generation of cutting edge thrills,” 
said John Fitzgerald at the media event 
prior to the opening to the general pub-

lic a day later. “It is our 14th coaster and 
is in a class all by itself. It is unlike any 
other ride at Six Flags Great Adventure 
because its twisted inspiration is a twist-
ed, deranged genius. The Joker delivers 
total mayhem, and we wouldn’t have it 
any other way.” 

Each ride on the Joker is slightly dif-
ferent depending upon the weight of the 
riders as well as the four different place-
ments that thrill-seekers can be posi-
tioned. Leaving the station, pairs of rid-
ers face each other, something that will 
return later in the ride experience. After 
a quick trip up the elevator-style lift, the 
ride begins to go through its paces. Dur-
ing the mid-course section pairs of rid-
ers are again facing each other, creating a 
fun, interactive experience with friends 
and family members. 

“It is so different from what we 
have,” said Fitzgerald. “You’re going 
to go for about six flips on each one of 
the vehicles. It really does spin you a 
great deal. It is a fantastic ride, and it’s 
completely unpredictable. You don’t 
know when it’s going to flip you,” said 
Fitzgerald. 

Seating on the Joker is engineered to 
be quite comfortable to the rider. Even 
though numerous flips take place, there 
are no extreme physical demands placed 
upon the body, making repeat riding 
easy. The views afforded from the lift re-
ally highlight great views of the park’s 
adjacent lake. The Joker opens up this 
portion of the property that had been 
encased with buildings.

This coaster has been a long time in 
the planning stages. “It has been about 
a two year run for us,” said Fitzgerald. 
He continued, “At Six Flags we do have 
long range plans for each of the parks, so 
we knew we would be putting in some-
thing of this size, this year. About two 

Great Adventure adds S&S 4D Free Fly
AT: B. Derek Shaw
bdshaw@amusementtoday.com

4See JOKER, page 22
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NORTH AMERICA — Six 
Flags has continued to roll out 
the VR Coaster concept at sev-
eral of its properties. As this is-
sue of AT went to press, nine 
parks within the chain had 
unveiled a re-launch of one of 
the park’s coasters as a virtual 
reality experience.

At the same time, three of 
the parks paired this with a 
second marketable attraction: 
a Larson Fireball looping thrill 
ride. Having two new attrac-
tions to market has found fa-
vor with park management.

At most parks, the Larson 
loop debuted first.

At Six Flags New Eng-
land, the looping thriller sits 
at the front of the park. As the 
day progresses, its placement 
helps bring people back to the 
front area in the center of the 
property.

“It’s the first ride you 
come to as you come down 
Main Street. We had not in-
vested in the Rockville area of 
the park since 1997 and it was 
time to spend some money in 
that area,” said John Winkler, 
Six Flags New England park 
president. “It’s a high impact 
thrill ride that is geared to-
ward families. We love how 
the seats face each other.”

 “People come off cheering 
and clapping. It’s been a really 
big win,” Pete Carmichael, 
park president, Six Flags St. 
Louis, told Amusement Today 
regarding the Larson installa-
tion.

At The Great Escape at 
Lake George, N.Y., the nam-

ing of the loop differs from the 
other two. While the St. Louis 
and New England properties 
rolled theirs out as Fireball, 
The Great Escape revved up 
their attraction as Greezed 
Lightning. Many amusement 
park fans will remember the 
long history of this name, dat-
ing back to the Schwarzkopf 
shuttle loop coaster installed 
at AstroWorld in 1978. The 
homage is sure to be appreci-
ated.

 “We are thrilled to intro-
duce not one, but two brand 
new ride experiences for our 
guests in 2016,” said Eric Gil-
bert, Six Flags Great Escape 
Resort president. “The great 
thing about these two new at-
tractions, is not only the thrill 

and innovation they bring to 
the park, but that they have 
also given us the opportunity 
to revitalize classic areas and 
rides that have entertained our 
guests for generations.”

AT caught up with 
Thomas Wagner, co-founder 
and managing partner of VR 
Coaster at the ride’s debut in 
St. Louis. “They did a perfect 
job. When I came here, they al-
ready had everything perfect-
ly installed,” he said. “I think 
they will have a lot of fun with 
this ride. They do a great job.”

Tom Harding, director of 
immersive products & vir-
tual reality at Samsung, said, 
“Samsung has been working 
with virtual reality for a cou-
ple of years now with the Gear 

VR headset. As we developed 
virtual reality and started to 
drive consumer awareness, it’s 
really incredible technology 
that can be applied to medical, 
therapeutics, entertainment… 
the marvel is really roller 
coasters. It felt like a natural 
collaboration.  We’re really 
proud of it.” When asked what 
his friends think when he tells 
them he is traveling to do VR 
on roller coasters, Harding 
laughed,         “They are nor-
mally very jealous.”

Six Flags St. Louis is using 
the VR Coaster system on Nin-
ja. A multi-looping ride added 
to the park in 1989. The Great 
Escape is also using a three-in-
version coaster. Both Six Flags 
St. Louis and The Great Escape 
are using the New Revolution 
storyline surrounding an alien 
attack.

“This technology is really 
going to be a game changer,” 
said Carmichael. “We wanted 
to provide a new twist on one 
of our older rides and virtual 
reality really accomplishes 
that goal.”

Six Flags New England is 
one of three Six Flags parks us-
ing a Superman branded roller 
coaster. Those three parks have 
different graphic content that 
uses the DC characters where 
Superman whisks riders away 
during a battle between the 
Man of Steel and Lex Luthor.

“I’m still blown away 
that we can do this,” Winkler 
told AT. “I’m amazed at the 
technology.”

—Tim Baldwin

years ago we made a decision 
about what it would be, and it 
is a fantastic addition. Its loca-
tion is picture perfect. When 
you walk into the park you can 
actually see the ride from our 
ticket booths. With the excite-
ment and the screams you are 
going to get, it is going to create 
a lot of atmosphere down here 
and a lot of vicarious thrills.” 

During his comments at 
the media event, Fitzgerald 
was complimentary of the 
many contractors, sub-contrac-
tors and others who made this 
ride happen in a timely fashion. 
“We’re grateful to everybody 
who got involved in helping 
us get this done and hitting our 
deadline on time,” said Fitzger-
ald. 

Fitzgerald was one of the 
first humans on board the ride 
when it was first completed. 
“I’m usually the crash test dum-
my, so I usually get to go first. 
As soon as they take out the 
water dummies, I’m the next 
one in. They played a bit of a 
joke on me because they didn’t 
tell me the dampeners were not 
put in place. The dampeners ac-
tually keep it from spinning too 
much. No one told me that the 
dampeners weren’t in place, so 
I got flipped nine times on my 
first ride, as opposed to the five 
or six I would normally get,” 
said Fitzgerald.  

Two enhancements have 
been made since the original 
in San Antonio: the entry into 
the loading area is streamlined 
with this model eliminating a 
need to slightly tilt the seats. 
Also, magnetic fins have been 
added to the vertical lift caus-
ing some rocking as riders as-
cend to the top. 

Fitzgerald was asked his 
advice to those who aren’t sure 
they can endure this white 
knuckle thriller, “People are go-
ing to look at it and say, ‘Oh no, 
I don’t know about this ride.’ It 
does not create any nauseous 
feelings, whatsoever. It’s actu-
ally very different from some 
rides and what people might 
expect. Because it is actually a 
straight line with the flips, it is 
just thrilling. You get thrown 
lots of negative G’s and lots of 
great views, although, unfor-
tunately, I don’t think people 
have a lot of time to take them 
in.”

With an arsenal of heavy 
hitter coasters at the ends of 
the park’s midways, The Joker 
brings attention back to the 
center of the park once again.

JOKER
 Continued from page 20Three Six Flags parks roll out a one-two 

punch of Larson loop and VR coasters

Left, Eric Gilbert, park presi-
dent of The Great Escape, 
stands before Greezed Light-
nin’ at the thrill ride’s open-
ing. At right, John Winkler, 
park president of Six Flags 
New England, is all smiles 
about Fireball.
AT/TIM BALDWIN

NEXT MONTH:
Six Flags 2016
news continues

Pete Carmichael, park president of Six Flags St. Louis, holds the VR 
Gear that riders aboard Ninja can wear allowing  them to enter the 
virtual world. The attraction is paired with the park’s new Fireball 
loop ride from Larson. AT/TIM BALDWIN
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MYRTLE BEACH, 
S.C. — Survival is never a 
guarantee for an attraction 
or park. Just recently, the 
East Coast saw yet another 
loss of a great ride with the 
demolition of the Hurri-
cane wooden roller coaster 
built at Boomers in Dania 
Beach, Fla. Some of the ef-
fects of Superstorm Sandy 
are still being felt along the 
coasts in the Northeast. 
Myrtle Beach understands 
this all too well with the 
closure of Pavilion in 2006 
and the removal of all its 
rides, as well as the short 
lived Hard Rock Park/
Freestyle Music Park that 
failed to complete even 
two seasons.

Through it all, one park 
has stood notably trium-
phant. Family Kingdom 
has stared in the face of 
changing economic times, 
shifts in entertainment op-
tions and the ever-chang-
ing property values. And 
not to mention, Mother 
Nature.

The Swamp Fox wood-
en roller coaster was built 
by John Allen and the Phil-
adelphia Toboggan Com-
pany (PTC) in 1966. At 
the time, it was the Grand 
Strand Amusement Park. 
Hurricane Hugo in 1989 

struck a severe blow to the 
coaster and the park, leav-
ing them standing idle in 
need of restoration. 

The Ammons family, 
owners of the landmark 
Sea Mist Oceanfront Re-
sort, acquired the prop-
erty and worked to revive 
the park, the coaster and 
continue to develop the 
Myrtle Beach area for fu-
ture tourism. With two 
years of revitalization, the 
park reopened as Family 
Kingdom in 1992. By keep-
ing the property a Myrtle 

Beach favorite, Swamp 
Fox is now enjoying a 50th 
anniversary this season.

“Wooden roller coast-
ers are kind of going by 
the wayside,” said Donnie 
Sipes, general manager. 
“For us to have the roller 
coaster here for 50 years 
and keep it a Myrtle Beach 
landmark is quite exciting 

to us.”
Hugo wasn’t the only 

wrath the wooden coaster 
has had to endure. Over the 
past five decades, multiple 
hurricanes have struck the 
East coast. Today, Swamp 
Fox is the only wooden 
coaster on the southern 
half of the U.S. coastline.

Since its rebirth in 

1992, the color scheme of 
Swamp Fox has always 
had accents of purple 
and lime green outlining 
the white painted lumber 
structure. This year, in 
honor of its birthday, it re-
ceived a whole new look. 
Now, blue track and red 
handrails give the ride a 
sheen of makeover fresh-
ness.

“Obviously [the 50th] 
was a big deal,” said Scott 
Osborn, director of opera-
tions. “We’re happy to still 
have it here. We did some 
upgrades to the coaster 
over the winter. We had 
a carpentry crew come in 
and they redid about 90 
percent of the track.”

In classic style, the 
contour of the ride is still 
outfitted with white chase 
lights accenting the ride 
and exemplifying the 
era and nostalgia of the 
wooden classic. Standing 
72 feet tall, the ride is a 
quintessential example of 
the period of when it was 
built, long before the days 
of mega thrillers known 
today. Designed by John 
Allen and built by PTC, it 
was one of the legendary 
builder’s 26 coasters dur-
ing his career, a time which 
defined wooden coaster 
construction as the second 
half of the 19th century 
saw the shift from tradi-
tional parks into the world 
of theme parks.

“From time to time I’ll 
take a ride with guests,” 
says Sipes. He tells AT that 
he rides the coaster every 
year, particularly when 
the trains come back from 
off-season overhaul. “I’m a 
front seat rider totally.” He 
commented on how fast 
the ride was running this 
year, pondering if it had a 
touch too much action.

On April 29, members 
of American Coaster En-
thusiasts celebrated the 
anniversary occasion with 
a dedication of an ACE 
Roller Coaster Landmark 
designation plaque in 
front of the ride’s entrance 
ramp.

“We hope we’re here 
another 50 years,” said 
Sipes.

Family Kingdom invests in the 50th anniversary of Swamp Fox
AT: Tim Baldwin
tbaldwin@amusementtoday.com

Family Kingdom's Gen-
eral Manager Donnie Sipes 

(above) made sure the 
park's signature attraction, 
the 1966 PTC-built Swamp 

Fox, got some offseason 
work to keep the popular 
roller coaster running and 
looking like new both by 

day and at night.
AT/TIM BALDWIN 

In conjunction with the 
coaster’s 50th anniversary, 
American Coaster Enthusi-
asts designated the historic 
Swamp Fox as an ACE Roller 
Coaster Landmark.
AT/TIM BALDWIN 
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NORMAN, Okla. — Mo-
torists traveling along I-35 
just 10 miles south of Okla-
homa City now have a prime 
view of the state’s newest 
thrill ride — a 109-foot-tall A-
Frame Single Skycoaster that 
has instantly become the new 
vertical icon for Andy Alliga-
tor’s Fun Park. 

The combination FEC-
water park has steadily 
grown since its debut, and 
the addition of the Sky-
coaster marks a milestone in 
the park’s history. “The FEC 
business is changing and we 
continue to look for attrac-
tions that meet the demands 
of our guests. We are excited 
to add an attraction we feel 
will take our business to new 
heights,” proclaimed Kyle 
Allison, the park’s general 
manager.  “The Skycoaster 
is unique and that’s what 
we look for. Our custom-
ers are already intrigued by 
the construction of the tow-
ers and we can’t wait for the 
first ride!  We are confident 

the Skycoaster will take us to 
the next level. Our customers 
are excited for a cutting edge 
thrill attraction.”

Skycoaster’s Managing 
Director Mark Rosenzweig is 
also thrilled with the installa-
tion.  He added, “This model 
of Skycoaster is ideal for the 
FEC and small to medium-
sized park market.  For the 
investment, it is tough to find 
another vertical piece that 
makes such a strong visual 
presence. We are confident 
that the attraction will serve 

Andy Alligator’s well over 
the coming years.”

The Skycoaster in Nor-
man, Oklahoma opened in 
late May.

Skycoaster is the world’s 
first interactive thrill ride and 
continues to thrill riders at 
parks of all sizes around the 
globe.

Skycoaster, a Ride En-
tertainment company, is the 
premier extreme thrill ride 
in the attractions industry.  
Skycoaster attractions have 
given over 30 million flights 
at nearly 100 sites on six con-
tinents since the ride’s incep-
tion in 1992.

Oklahoma's Andy Alligator’s Fun Park
adds Skycoaster; gains new landmark

Mark Rosenzweig (left), 
managing director of Sky-

coaster surveys the installa-
tion of the new Skycoaster 
with  Kyle Allison, the gen-

eral manager of Andy Alliga-
tor’s Fun Park in Norman, 

Okla. The attraction stands 
109 feet tall and 

opened in late May.
COURTESY RIDE 

ENTERTAINMENT GROUP

Skycoaster/
Andy Alligator's Fun Park

Norman, Okla.
•

Height/109 feet
Top speed/55 mph

Capacity/Up to 3 flyers
Height Requirement/

42 inches
•

Opened/late May 2016

FAST FACTS
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California’s Great America launches ‘Mass Effect’ 4D attraction

SANTA CLARA, Calif. — 
Thrillseekers and gamers alike 
are getting a visceral charge 
out of Mass Effect: New Earth 
— a 4D Holographic Journey, 
a new motion-based film ex-
perience that opened at Cali-
fornia’s Great America on May 
18.

The Cedar Fair park 
teamed up with gaming pow-
erhouse Electronic Arts (EA) 
to create the unique attraction, 
which features settings and 
characters from EA’s hit Mass 
Effect video game franchise, 
developed by BioWare. The 
sci-fi storyline carries guests 
through space to face off 
against gigantic adversaries on 
a distant planet — where they 
ultimately help save the day.

Raul Rehnborg, vice presi-
dent and general manager of 
Great America, told Amuse-
ment Today that Mass Effect has 
something for everyone.

“Cedar Fair has a strong 

desire to 
make sure 
our guests 
exper ience 
fun in every 
way possi-
ble, and that 
includes tak-
ing advan-
tage of state-of-the-art of tech-
nology,” he said. “Mass Effect 
really is cutting-edge; there’s 
nothing else alike it. It features 
the largest highest-definition 
3D LED screen in the world.”

After a four-minute pre-
show, the 4.5-minute adven-
ture begins as guests enter a 
spaceship-themed, 82-seat the-
ater and don 3D glasses. A live 
performer “captains” the jour-
ney from a podium, appearing 
to interact with the next-gen 
visuals. Synchronized with the 
action on the 4K-resolution, 
eight-million-pixel screen and 
dynamic seat movement are 
holography, surround sound 
(via 80 different channels), 
smoke and other 4D effect — 

working together to deliver 
an adrenaline-boosting experi-
ence.

“We’re fortunate to be lo-
cated in the Silicon Valley, so 
what better place to be able to 
introduce this kind of interac-
tive and immersive technol-
ogy?” Rehnborg said, adding 
that the attraction also was an 
effective repurposing of the 
park’s 1994-built, and now ful-
ly retrofitted, Action Theater. 

Joining the Great Amer-
ica/EA project collaboration 
was Southern California-based 
3D Live, which initially de-
veloped the patented visual 
technology used in the Mass 
Effect attraction for Michael 
Jackson’s never-realized 2009 
This Is It tour. Mass Effect is its 
first use in a theme park appli-
cation.

“We beta-tested it for a 
number of weeks, refining and 
tweaking the set points of all 
of the attraction’s elements,” 
explained Rehnborg. The proj-
ect, in fact, turned into a crash 

course in today’s video game 
technology and storytelling for 
the park manager, who admit-
ted with a laugh that he’s an 
“Atari 2600 era” gamer.

Rehnborg also noted that 
Mass Effect portends greater 
things for his park.

“Cedar Fair has made a 
concerted effort to really start 
developing Great America into 
a premier amusement park,” 
he said. “We’re excited that 
this is one piece of that evolu-
tion.”

•cagreatamerica.com

AT: Dean Lamanna
dlamanna@amusementtoday.com

In partnership with gaming giant Electronic Arts

Thrillseekers and gamers alike 
are getting a visceral charge out 
of Mass Effect: New Earth — a 
4D Holographic Journey, a new 
motion-based film experience 
that opened at California’s Great 
America on May 18.
COURTESY 
CALIFORNIA'S GREAT AMERICA

Rehnborg

Iconic ride gets makeover for fun spot’s 20th year

SANTA MONICA, Calif. — Celebrat-
ing its two decades of operation on the 
historic Santa Monica Pier, Pacific Park 
has upgraded its famous Ferris wheel 
with a new LED lighting package that’s 
dazzling visitors to this seaside play-
ground.

Nearly $1 million was spent to per-
form the work on the 130-foot Pacific 
Wheel, which was unveiled with plenty 
of pomp and fireworks on May 26 — the 
20th anniversary of the park’s opening.

A whopping 174,000 new LED lights 
have been mounted on the wheel’s struc-
ture, including its 40 spokes and two 
hubs. The illumination on each of the Fer-
ris wheel’s spokes has increased from 18 
pixels to 64 pixels, creating an overall dis-
play comprised of 2,560 pixels (1,900 pix-
els more than the previous system). 

The job specifically involved replac-
ing each primary color LED with one RGB 
(red, green and blue) LED, providing 81 
percent greater efficiency and savings 
on electricity. The previous eco-friendly 
LED lights on the wheel — the only solar-
powered ride of its type in the world — 
already provided 75 percent greater ener-
gy savings than traditional incandescent 
bulbs.

But the real bonanza is the purely vi-

sual one: With each RGB LED capable of 
producing any color in the visible spec-
trum, the computerized system can de-
liver programmable imagery in up to 16.7 
million color value combinations with 
high resolution, greater color depth and 
24 “frames per second” display speed.

The lighting package was produced 
by Eworks Pro of Orlando, Fla. Eworks 
also installed the earlier LED lighting sys-
tem on the wheel, which replaced 5,392 
incandescent bulbs.

The Ferris wheel with which Pacific 
Park opened in 1996 was replaced with an 
all-new wheel by Chance Rides in 2008. 
The park auctioned off the original wheel 
on eBay, with proceeds benefiting Special 
Olympics Southern California.

In its 20 years, Pacific Park, which is 
free to enter and has 12 rides and 14 mid-
way games, has entertained more than 25 
million guests. The park and Ferris wheel 
have enjoyed Hollywood-style celebrity 
— appearing in more than 500 movies, 
television shows and music videos.

Pacific Park isn’t the only amuse-
ment draw celebrating a major mile-
stone at the Santa Monica Pier in 2016. 
The two-story Looff Hippodrome, with 
its vintage, beautifully maintained car-
ousel, marked its 100th year with a cel-
ebration on June 12.

•pacpark.com

AT: Dean Lamanna
dlamanna@amusementtoday.com

Pacific Park dials up the flash with new Ferris wheel lighting

The 130-foot Pacific Wheel at Pacific Park on the Santa Monica 
Pier revealed its new LED lighting package on May 26 for the 
amusement area’s 20th anniversary celebration. The high-tech 
display is capable of producing any kind of pattern. 
COURTESY PACIFIC PARK
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Knott’s Berry Farm’s Ghost Town more spirited than ever at 75

BUENA PARK, Calif. — 
Everything “Old West” is new 
again, now that Knott’s Berry 
Farm has officially kicked off 
the 75th anniversary celebra-
tion of its historic Ghost Town 
section.

It’s more than just a big 
party, however. The park is us-
ing the milestone to show off 
several million dollars’ worth 
of improvements.

With previews of new and 
enhanced attractions already 
underway since late May, 
Knott’s invited the media to 
see and experience its latest 
handiwork on June 9 — two 
days before the official public 
reopening of its retracked and 
upgraded GhostRider wooden 
roller coaster.

Park officials and VIPs 
spoke during a ribbon-cutting 
ceremony near the new dining 
patio at Mrs. Knott’s Chicken 
Dinner Restaurant, which has 
undergone the most visually 
impressive of this year’s reno-
vations.

“Seven-
ty-five years 
is an awful 
long time, 
and a lot of 
w o n d e r f u l 
m e m o r i e s 
have been 
made [at 
Ghost Town] — and to think, 
it all started with fried chicken 
and boysenberries,” said Jon 
Storbeck, a former longtime 
Disney executive who was 
recently named vice presi-
dent and general manager of 
Knott’s. “Walter Knott had a 
love for the Old West, and it 
was that interest that led him 
to build a modest collection of 
Ghost Town buildings adjacent 
to the restaurant.

“Many of those Ghost 

Town buildings still stand to-
day. And this summer, we’ll 
welcome guests to step inside 
of them for the very first time.”

This degree of public ac-
cess is key to Ghost Town 
Alive!, a unique interactive 
entertainment experience run-
ning through Sept. 5. It takes 
full advantage of the section’s 
newly enhanced facades, light-
ing and ambient Old West 
sound effects — creating an 
environment in which about 20 
roaming performers in period 
costume live out a new daily 
storyline in the town of Calico.

The hook: the character ac-
tors invite park guests to par-
ticipate as “citizens” and help 
shape the day’s events.

The doors to legendary 
shops and buildings in Ghost 
Town, such as the Sheriff’s Of-
fice and the Barbershop, have 
been flung open to allow guests 
to explore. Along the way, they 
can pledge their allegiance to 
courageous cowboys or notori-
ous bandits.

Aside from the process of 
registering to become an of-
ficial citizen of Calico, specific 
activities include trying your 

luck at a game of cards with 
the Sheriff, voting for Mayor 
in the town election, getting 
a handlebar or walrus mus-
tache applied, and drawing up 
“Wanted” posters. New citi-
zens also can opt for something 
more leisurely, such as visiting 
the Livery Stable to meet the 
horses.

O u t g o -
ing Knott’s 
GM Raffi Ka-
prelyan, who 
has been 
promoted by 
park owner 
Cedar Fair 
E n t e r t a i n -
ment Company to regional 
vice president, told Amusement 
Today that the charm of this 
real-time adventure is rooted 
in nostalgia and timelessness.

“With movies and TV 
shows continuing to be made 
about the Old West, Ghost 
Town has an appeal that still 
exists,” Kaprelyan said. “It 
differentiates us from other 
parks. It’s the heart and soul of 
Knott’s Berry Farm.”

A classic rides again
While the rest of Ghost 

Town has come alive in cre-
ative ways, its biggest attrac-
tion also has returned to send 
shrieks far and wide.

Following nine months of 
down time, GhostRider, the 
park’s iconic, 1998-built wood-
en roller coaster, is up and run-
ning at full gallop.

Work on the 118-foot-tall 
coaster — performed by Great 
Coasters International, Inc. 
(GCII), of Sunbury, Pa. — in-
cluded the replacement of 
all 4,533 feet of track and the 
swap-out of the original dou-
ble-axel Philadelphia Tobog-
gan Company rolling stock for 
GCI’s trailer-style Millennium 
Flyer trains. The new trains 
sport a wood-grain mining car 
design, each with gold, silver 
or copper accents. (GCII is rep-
resented by Florida-based Lei-
sure Labs LLC.)

GhostRider has undergone 
some careful reprofiling to im-
prove transitioning and to al-
low for the removal of a mid-
course block brake, reducing 
breath-catching time in the L-
shaped, multilayered layout’s 
second half. The trains are 
slowed smoothly on the final 

AT: Dean Lamanna
dlamanna@amusementtoday.com

Knott’s Berry Farm’s GhostRider wooden coaster has been 
completely retracked and partially reprofiled for a smoother, 
yet still intense, ride. Great Coasters International, Inc., did 
the work — and also supplied new mine-car-themed Millen-
nium Flyer trains. AT/DEAN LAMANNA

The interactive Ghost Town Alive! (above left), featuring period characters, turns willing park guests into citizens. Bartender 
Jennifer greets parched patrons at the gorgeously restored Calico Saloon (above right), while performers risk all creating 
thrills at a new version of the Wild West Stunt Show (below left). Snoopy and the Peanuts gang offer cool indoor counter-
programming at the Blockbuster Beagle! ice show. AT/DEAN LAMANNA (TOP PHOTOS); COURTESY KNOTT’S BERRY FARM

4See KNOTT'S, page 30

Storbeck

Kaprelyan
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brake run by a new magnetic 
braking system.

Also expected to reduce 
overall maintenance on the 
ride, which runs year-round 
and reaches speeds exceed-
ing 55 mph, is the retracking 
effort’s two layers of ipe (pro-
nounced ee-pay) — a type of 
wood native to Central Amer-
ica and South America also 
known as Brazilian walnut.

“It an extremely durable 
wood,” said Kaprelyan, who 
carefully planned the coaster 
work and expected the retrack-
ing to last for years to come.

Tying GhostRider even 
more directly into Ghost Town, 
the park’s old Pan for Gold at-
traction has been returned to 
its original location near the 
coaster’s queue — where it 
has more room to accommo-
date “prospectors” and create 
strike-it-rich photo opportuni-
ties.

On with the shows
In addition to Ghost Town 

Alive!, more traditionally 
staged live entertainment — 
either new or reimagined for 
2016 — is available in Ghost 
Town and elsewhere in the 
park through the summer sea-
son.

•Wild West Stunt Show: 
Frontier Feats of Wonder! The 

historic Wagon Camp theater 
presents this all-new stunt 
showcase, featuring the leg-
endary frontier feats of Colo-
nel R. Hawkins. “But beware,” 
said the park’s marketing de-
partment, “the Mayfield Gang 
are known to interrupt the fun 
and cause a mighty bit of rough 
and tumble trouble.” 

•Circus of Wonders: The 
all-new Calico Mine Stage is 
home to this interpretation of an 
Old West traveling circus, com-
plete with trampoline stunts, 
trapeze acrobatics and colorful 
carnival personalities. Perhaps 
appropriately, it only rolls out 
after dark.

•Calico Saloon Show: The 
classic 1800s-style Calico Sa-
loon has undergone a stunning 
restoration and is a great place 
to enjoy a cold sarsaparilla or 
boysenberry beer fresh from 
the tap. It’s also home to the  
high-kickin’ Saloon Show, with 
performances several times 
throughout the day. 

•Blockbuster Beagle! On 
Ice: Need some relief from the 
rustic environs of Ghost Town? 
Chill at the Charles M. Schulz 
Theatre, where Snoopy and the 
Peanuts gang are bringing Hol-
lywood glamour and movie lot 
escapades to this Broadway-
style ice show. And as a summer 
bonus, it provides a half hour of 
air-conditioned comfort.

•knotts.com

KNOTT'S
 Continued from page 28

Ghost Town inspires artistry

During a historical presentation about Knott’s Berry 
Farm’s Ghost Town in the Boardwalk Ballroom on June 9, 
artist James C. Mulligan — the official fine artist for the 
Elvis Presley Estate — unveiled his commemorative work 
“Ghost Town 75: Spirit of the West” as Walter Knott’s 
grandsons Daryl Anderson and Steve Knott looked on. 
The vivid piece is available as an authenticated lithograph 
at Virginia’s Gift Shop outside the park’s gates. The ex-
tent of Ghost Town’s pop culture influence was further 
displayed at the presentation by pre-recorded messages 
from celebrities — including one from actor-comedian 
Steve Martin, who performed at Ghost Town’s Bird Cage 
Theatre on the way up and offered his congratulations 
on the themed area’s big anniversary. AT/DEAN LAMANNA

Along with the addition of a new patio dining area (left), 
Mrs. Knott’s Chicken Dinner Restaurant has seen extensive 
renovations to its (clockwise from above) Main Room, Tea 
Room and the former Garden Room — the latter having 
been transformed into a stylishly rustic bar. 
COURTESY KNOTT’S BERRY FARM

BUENA PARK, Calif. — 
The good times, and drum-
sticks, are rolling again at Mrs. 
Knott’s Chicken Dinner Res-
taurant.

The Orange County land-
mark, established in 1934 and located on 
Grand Avenue just outside Knott’s Berry 
Farm’s gates, has reopened following a com-
plete refurbishment.

Guests enter the enlarged and redesigned 
lobby through double doors, checking in at the 
registration booth, which is lined with wood 
repurposed from the renovation of the park’s 
historic Wagon Camp theater. If a wait is nec-
essary, guests can peruse the shops of the sur-
rounding California Marketplace and receive 
a text message when it’s time to be seated. 

Each of the restaurant’s four dining rooms 
has been lavished with a unique theme that 
harkens to the eatery’s origins. The Tea Room 
and Pantry Room are particular highlights.

The Tea Room, to the left of the main en-
trance, was the first dining room to open in 
1934. It features cozy booths inspired by the 
original seating arrangements and offers 
views of the California Marketplace.

To the right of the main 
entrance, the Pantry Room has 
been remodeled with a look 
inspired by founder Cordelia 
Knott’s kitchen pantry. Nods to 
her home kitchen, including a 
potbelly stove, rustic furnish-
ings and a stamped tin ceiling, 

evoke warmth and family togetherness.
Informed by the architecture and furnish-

ings of a western farmhouse, the Barn Dining 
Room and its new outdoor patio capture the 
flavor of rural living.

The restaurant now features a full-service 
bar offering signature cocktails such as boy-
senberry martinis, boysenberry margaritas 
and boysenberry beer. With décor that pays 
homage to the Garden Dining Room that pre-
ceded it, the bar is at once rustic and modern.

Some small bites and other goodies have 
been added to the menu. But Cordelia’s 
chicken dinner recipes, the enormous popu-
larity of which gave rise to adjacent Ghost 
Town and the theme park, haven’t been 
changed a bit.

After all, it’s the Berry Farm’s special 
embrace of the old-fashioned that spans gen-
erations — and keeps visitors coming back 
again and again.

Revamped Knott's chicken dinner 
restaurant serves up tradition anew
AT: Dean Lamanna
dlamanna@amusementtoday.com
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“The #1 Leading Slide Manufacturer in America”
“World’s Largest 5 Lane, One Trailer Slide - 108 Ft.”

FREDERIKSEN
INDUSTRIES, INC.
5212 St. Paul St.

Tampa, Florida 33619
(813) 628-4545

FAX (813) 621-3679
www.funslide.com

• Financing and Leasing Available
• Trades Considered
• Order Slide Bags or “New Rain” Bags
• 6 New Slides In Stock
• Have 20 Used Rides
• 90 Ft. Fiberglass Slide 
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GIBSONTON, F
la. —

 Te-

resa Rim
es, part 

of the pro-

ductio
n te

am re
sponsible fo

r 

puttin
g on the Internatio

nal 

Independent 
Showmen's 

Foundatio
n 

(IIS
F) 

Trade 

Show 
and 

Extra
vaganza, 

could barely find a mo-

ment durin
g January as she 

tw
eaked the schedulin

g of 

educatio
nal sessions,  b

ooked 

vendors for booths durin
g 

the tra
de show, and helped 

with
 atte

ndance registra
tio

n.

The IIS
F is the founda-

tio
n arm

 of th
e In

ternatio
nal 

Independent S
howmen's As-

sociatio
n. The club grounds 

in Gibsonton host the tra
de 

show and m
ost o

f th
e activ

i-

ties associated with
 it.

 

Rim
es said, in mid-Ja

n-

uary, booth and atte
ndance 

registra
tio

n for 
this year's 

event, 
set for Feb. 9-13 on 

club grounds in Gibsonton, 

appeared to
 be on par fo

r th
e 

2015 event.

"W
e are actually

 a litt
le 

bit a
head of la

st y
ear," 

Rim
es 

said. "T
he in

side booth space 

is ju
st a

bout fu
ll, 

maybe five 

or six booths short o
f th

at. 

"W
e have 15 new exhibi-

tors," s
he said. "T

hey are only 

rentin
g 'onesies' but th

ey are 

new and th
at is

 good."

One of th
ose first-ti

me ex-

hibito
rs is Gosetto

, m
anufac-

turer o
f ri

des, d
ark rid

es and 

fun houses. Gina Guglielm
i, 

Interm
ark Ride Group, is 

representin
g 

Gosetto
 

and 

will 
be at th

e show.

"W
e will 

be focusing on 

our d
ark rid

es and fu
n hous-

es fo
r th

e carnival b
usiness," 

she said.  "
We also are fo

cus-

ing on our n
ew porta

ble fam-

ily
 spin coaster and Dance 

Party
 in

teractiv
e rid

e." 

Exhibito
rs to the tra

de 

show ru
n th

e gamut o
f p

rod-

ucts for the mobile amuse-

ment operators, fro
m food 

concession 
companies 

to 

novelty, 
tra

iler, 
rid

e and 

game m
anufacturin

g compa-

nies.
Some of th

e rid
e compa-

nies include Eli Brid
ge Co., 

Wisdom Rides, A.R.M
., Bat-

tech Enterpris
es, 

Majestic 

Manufacturin
g and Zam-

perla
.

 In
 additio

n, ri
de broker-

age companies Rides 4-U
 

and Ita
l In

ternatio
nal w

ill 
be 

on hand, both representin
g 

companies th
at p

rovide new 

rid
es as w

ell a
s sellin

g used 

rid
es. 

Other exhibitin
g compa-

nies in
clude Bob's Space Rac-

ers, D
obco Enterpris

es, G
old 

Medal Products, Berk's En-

terpris
e, Rhode Island Nov-

elty, Classic Toy Company, 

BJ Toy Company, Chestnut 

Identity
 

Apparel, 
Hitch-

Hiker M
anufacturin

g, O
wen 

Trailers, Schantz Manufac-

turin
g and W

aterlo
o Tent and 

Tarp.
Len Soled of Rides 4-U

 

said the IIS
F event has al-

ways been good for him
. It 

is sort o
f a

 la
st c

hance order 

opportu
nity

 fo
r some shows. 

"Sometim
es, if 

they go 

ahead and order a
t th

is show, 

they w
ill 

get it
 before th

e 4th 

of Ju
ly," S

oled said.  

Of c
ourse, th

at is
 not a

l-

ways th
e case. Soled said last 

year was sort 
of a stre

ssful 

year b
ecause some rid

e m
an-

ufacturers overbooked their 

productio
n. 

"I l
ike to deliv

er and I li
ke 

to deliv
er o

n tim
e," h

e said. "I
 

think I w
as able to

 hold onto 

to about 99.9 percent o
f it

 last 

year, 
but it 

was a stre
ssful 

year."
Soled represents KMG, 

SBF/Visa and S&S World
-

wide rid
es. For Gibsonton, 

he plans to
 show  SBF/Visa's 

Compact Spinning Coaster, 

Air S
how, D

rop 'n
 Twist a

nd 

Groovy Bus. He also will 

have an S&S W
orld

wide Frog 

Hopper, a
 rid

e th
at contin

ues 

to do well i
n th

e in
dustry

.

KMG, h
e said, is

 backed 

up for tw
o years for n

ew pro-

ductio
n, but h

e will b
e able to 

deliv
er tw

o new Inversions, 

one to Butler Amusements 

and another to
 M

r. E
d's M

ag-

ical M
idways, at th

e Gibtown 

show. 
Ramon Rosario

, 
Zam-

perla
, said his company has 

had a very busy year and will 

be glad to
 be at th

e G
ibson-

ton show. Z
amperla

 plans to
 

exhibit a Ballo
on Fiesta, the 

36-fo
ot-ta

ll r
ide th

at d
ebuted 

at IA
APA Expo. T

he compa-

ny also w
ill 

have on display 

an Air R
ace, a kiddie version 

of the Sky Race rid
e, and a 

Happy Swing.

Bob's Space Racers' Tony 

Cassata said his company 

will 
brin

g a W
hopper W

ater 

race game, tra
iler mounted, 

and a w
ater ra

ce game in
 th

e 

company's lin
eup  configu-

ratio
n.  There also will 

be a 

Fishing Hole game on dis-

play at th
e booth. 

"O
ur business has been 

going very well,"
 Cassata 

said. "T
here just h

as not b
een 

enough hours in the day to 

take care of a
ll o

ur b
usiness. 

It 
looks lik

e the industry
 is 

doing well."

Berk's Enterpris
es will 

feature more new products 

than they ever 
have, said 

spokesperson Beth Sanders. 

Some of th
ose new products 

include six differently
 de-

signed 32-ounce M
ini T

anks, 

Zombie Cups, Tap Towers, 

and a new Family
 Enterta

in-

ment P
ackage.  

Denny's Electro
nics' Jim

 

Allen said in mid-Ja
nuary 

that 
his company hadn't 

made final p
lans fo

r th
e Gib-

town show, but knew they 

would be exhibitin
g newer 

products such as th
eir s

mall, 

roundish tu
rbo lig

hts.

"W
e have them in six 

LED and nine LED," 
Allen 

said. "W
e have new contro

l-

lers to
 go with

 th
em."

Allen said business is 

busy.
"In

 the last seven days, 

we have added five new 

products to our plate," 
he 

said.
The IIS

F Trade Show will 

run 11 a.m
.-6 p.m

., T
uesday, 

Feb. 9  through Frid
ay, Feb. 

12. Saturday, Feb. 13, tim
es 

are 11 a.m
. - 4

 p.m
.

The week also will 
in-

clude an arra
y of educatio

nal 

sessions and nightly
 social 

events. 

Activ
itie

s on th
e books in

 

mid-Ja
nuary in

cluded: Super 

Bowl P
arty

 and Trade Show 

Kick-O
ff Party

, Sunday, Feb. 

7; Big Hearte
d Jerry

's Me-

moria
l 

Golf 
Tournament, 

Monday, Feb.  8; Museum 

Build
ing Fund Dinner and 

Jamboree Fundraiser, 
Feb.  

10; 
Richie's Ragin' 

Cajun 

Banquet and Ball, F
eb. 11; C

a-

sino Night F
undraiser fo

r th
e 

Museum, F
eb.  1

2; M
emoria

l 

Service w
ith

 M
ass to

 Follo
w, 

Feb. 13. 

2016 IIS
F Trade Show and Extra

vaganza lo
oking st

ro
ng

AT: P
am Sherb

orne

psherborne@amusementto
day.c

om
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have sig
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Officials at the Baton Rouge (La.) 
State Fair just recently created 
a Hall of Fame and named the 
first inductees. First inductees 
show here are, from left: Carol 
Christian, who accepted for her 
late husband Chris Christian; 
retired Judge Douglas Gonzales, 
one of the original organizers 
of the fair; Margaret Broussard, 
who accepted for her husband 
the late David Broussard, one 
of the original organizers; Terri 
Wilson, who accepted for the 
family of the late Kent James; 
J.H. Martin, one of the original 
organizers and the first chairman 
in 1965, and Dusty Manson, who 
accepted on behalf of her late 
husband Roger Manson.
COURTESY BATON ROUGE 
(LA.) STATE FAIR

BATON ROUGE, La. — The 
Greater Baton Rouge (La.) State 
Fair installed in May the first 
members in the newly created 
Hall of Fame.

Six individuals were hon-
ored, three of which were origi-
nal founders of the fair and 
three were past directors.

Those original founders 
inducted were: retired Judge 
Douglas Gonzales, the late Da-
vid Broussard (whose wife, Mar-
garet Broussard, accepted the 
honor for him), and J.H. Martin,  
who was not only an original 
organizer but also served as the 
first chairman in 1965.

The three past directors 
that were honored were: the 
late Kent James (whose family 
friend Terri Wilson accepted for 
him), the late Chris Christian 
(whose wife, Carol Christian, 

accepted for him), and the late 
Roger Manson (whose wife, 
Dusty Manson, accepted for 
him).

The current board chairman 
is Cliff Barton. 

The fair began as a Jay-
cee project in 1965 and five of 
the charter members served as 
chairman of the fair during the 
Jaycee era.

In 1985 the State Fair Foun-
dation took over operation of 
the fair and has donated over 
$3.5 million in scholarships 
and donations to charitable 
and nonprofit organizations in-
volved with families, children, 
and quality of life.

The fair will celebrate 
its 51st anniversary this year 
when it runs October 27 to No-
vember 6. 

The carnival provider 
is Mitchell Brothers & Sons 
Amusements, based in Slidell, 
La.

Greater Baton Rouge fair 
creates Hall of Fame,
installs first members
AT: Pam Sherborne
psherborne@amusementtoday.com

This beautiful sunset greeted Greater Baton Rouge State 
Fair visitors during last year's fair. The midway is provided by 
Mitchell Brothers & Sons Amusements based in Slidell, La.
COURTESY GREATER BATON ROUGE (LA.) STATE FAIR

Have Midway news of interest?
Email Pam Sherborne at: psherborne@amusementtoday.com
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NASHVILLE, Tenn. — Ital 
International's run of sales for 
the Interpark Cyclon coaster 
was not just a stroke of luck. 

Carlo Guglielmi's due dili-
gence, in part, has made this 
ride a success in the U.S. An-
other main factor is the quality 
and value of the product. He 
has sold a total of six Cyclon 
coasters and has another two 
expected to be delivered by the 
end of 2016. 

"The Pinfari Zyklon has 
always been an iconic ride in 
a way, but since Pinfari went 
out of business about 10 years 
ago, what I was seeing was 
these coasters getting older," 
Guglielmi said. "At the same 
time, I started noticing that 
people began selling their Pin-
fari coasters and asking an arm 
and leg."

Guglielmi used to rep for 
Pinfari, which was bought by 
Interpark. He saw the used 
portable coasters being sold 
for between $250,000 and 
$300,000.

Interpark invited him to 
come to take a look at the new 
coaster. He finally did. 

"I went to see the coaster 
that Interpark was building 
and saw the quality," he said. 
"With prices coming down 
some, buying a new coaster 
became a better value."

In addition, the exchange 
rate between the dollar and 
the Euro was getting better for 
purchasers in the U.S. The new 
coasters cost between $450,000 
and $550,000 U.S., making a 
new coaster a very good value. 

"So, at this point, I started 
to make proposals," Gugliemli 
said.   

Ray Cammack Shows pur-
chased the first Interpark Cy-
clon from him. Gugliemli said 
they have been very happy 
with the response the coaster 
has received. 

Since then, he has brokered 
sales to Playworld Amuse-
ments, Reithoffer Shows, Wade 
Shows, Dixieland Amuse-
ments, and to Ventura Park, 
Cancun, Mexico. These coast-
ers are up and running.

Expected for delivery by 
the end of the year are two 
more — one to Fiesta Shows 
and one to N.A.M.E.

Dixieland Amusements 
owner Billy Tucker purchased 
his coaster for his new amuse-
ment park that opened for the 

first time in 2016. Located in 
Guntersville, Ala., Tucker still 
operates his carnival but has 
the Cyclon at the park.

All but two of these coast-
ers are the Super Cyclons. 
Playworld and N.A.M.E. have 
the regular Cyclons, the regu-
lar having less cars and aren't 
as heavy as the super. 

The Cyclon coaster is a 
portable family coaster, dis-
posing of a self-contained 
base. It features a long track, 

about 350 meters (1,148 feet) in 
one minute and 20 seconds for 
one round. Interpark's website 
said the coaster has a very low 
annual maintenance cost, an-
other plus.

Guglielmi is having a 
good run on the coasters, but 
he also reps for Technical Park 
and Bertazzon, and sells used 
rides as well.  He has sold a 
55-meter Technical Park wheel 
to Steel Pier, N.J., and a 40-me-
ter wheel to Casino Pier, N.J.

He has sold a Technical 
Park Street Fighter Revolution 
to Wade Shows, as well to Ca-
sino Pier. The Wade Shows ride 
is the first one on the carnival 
route. He has sold another one 
to another traveling show but 
didn't disclose the name of the 
show. 

In addition, he recently 
sold Bertazzon bumper cars 
to Adventureland, Farming-
dale, N.Y., and the Jungle Jim's 
chain.

“The #1 Leading Slide Manufacturer in America”
“World’s Largest 5 Lane, One Trailer Slide - 108 Ft.”

FREDERIKSEN
INDUSTRIES, INC.
5212 St. Paul St.

Tampa, Florida 33619
(813) 628-4545

FAX (813) 621-3679
www.funslide.com

• Financing and Leasing Available
• Trades Considered
• Order Slide Bags or “New Rain” Bags
• 6 New Slides In Stock
• Have 20 Used Rides
• 90 Ft. Fiberglass Slide 
• 65 Ft. Fiberglass Slide
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Guglielmi's due diligence adds to Cyclon's success
AT: Pam Sherborne
psherborne@amusementtoday.com

Carlo Guglielmi, right, Ital International, Nashville, Tenn., has now sold six Interpark Cyclon 
roller coasters, with two more set to be delivered by the end of the year. One of the coast-
ers went to Dixieland Amusements’ owner Billy Tucker, left, seen here with Guglielmi. Even 
though the coaster is a portable model, Tucker has purchased it for his new amusement 
park, Lake City Amusement Park, Guntersville, Ala. This is the first season for that park.
COURTESY ITAL INTERNATIONAL

New Lamberink 
portable RL45 
wheel to arrive in 
U.S. by December
Wood Entertainment, 
Wade Shows to spend 
$2.5 million on wheel
AT: Pam Sherborne
psherborne@amusementtoday.com

SAN ANTONIO, Texas — 
When it is all said and done, Mi-
chael Wood, Wood Entertainment, 
and Frank Zaitshik, Wade Shows, 
will spend just about $2.5 million 
on their new portable Lamberink 
RL45 wheel.

The two outdoor amusement 
business veterans partnered to 
purchase the 45-meter (152 feet) 
wheel, which they expect to re-
ceive delivery on in December.

"The cost of the wheel was 
about two million Euros," Wood, 
an independent ride operator, 
said. "But, we are purchasing 
four trucks in Europe to carry the 
pieces for loading. We will end 
up needing between eight and 10 
trucks to transport it here, so we 
will need to purchase additional 
trucks."

He said they also plan to 
install a LED package once it ar-
rives. They were taking bids on 
that project the first week of June.  

With the wheel's arrival in 
December, there will be two Lam-
berink company representatives 
with it to help assemble it for 
the first time in the U. S. The two 
reps will return when Wood and 
Zaitshik are ready to transport it 
4See WHEEL, page 35

Populous presents at two workshops

Populous recently completed a planning workshop for the 
Gallatin County Fairgrounds, home of the Big Sky Country 
State Fair located in Bozeman, Montana. Pictured left to 
right are: the Gallatin County Fairgrounds General Man-
ager, Lori Cox CFE, Operations Manager, Dennis Voeller, 
and Populous Principal and Senior Planner, David Forkner 
ASLA. COURTESY POPULOUS

Charlie Smith, senior architect/senior principal of Populous 
fairgrounds architects introduced the key note speaker and 
presented a workshop on "Fairgrounds and Industry Devel-
opment Trends" at the recent Florida Federation of Fairs & 
IAFE Zone 2 Conference held at the World of Golf Resort 
and Conference Center located in St. Augustine, Florida. 
Shown left to right are: Charlie Smith, Marla Calico, presi-
dent & CEO of the IAFE and Florida Federation of Fairs 
and the Greater Hillsborough County Fair Manager, Tom 
Umiker, CFE. COURTESY POPULOUS
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New York State government could be get-
ting out of the fair business. New York Gov. An-
drew Cuomo has launched a privatization task 
force to look at the ways a private sector devel-
oper can help run the New York State Fair held 
annually in Syracuse.

Apparently this is not a new idea for the 
New York event. It was reported that fair board 
officials had looked at hiring an outside opera-
tor in recent years, but was unable to find any 
takers. With changes that have been made to 
the fair organization, officials are hoping it now 
will be more appealing to an outside operator.

In addition, the state is halfway into a $50 
million state upgrade of the fairgrounds, which 
changes the dynamics of finding a private op-
erator. Improvements at the fair include a new 
main gate, an expanded midway with better lay-
out and new infrastructure, and a new RV park.

The fair is set for August 25 to September 
5. Wade Shows provides the midway. This year 
represents that carnival's third year of a 10-year 
contract with the fair.

•
The Lake County Fair Association, Gray-

slake, Ill., will be without a chief executive head-
ing into that association's biggest event of the 
year. But, officials have said operations are on 
track for the 88th annual county fair set for July 
27-31.

Matthew Robertson, general manager, 
recently resigned after 18 months. A Chicago 
resident, Robertson had been commuting to the 
fair office in Grayslake and left to take a job clos-
er to his home and family. His last day was May 
20. No decisions or changes will be considered 
until after the 2016 fair. A team was in place and 
duties were being absorbed by existing staff.

The fair association has struggled financial-
ly since closing its home of half a century and 
building a new home a few miles south. The new 
location opened in 2009, but the nonprofit fair 
association was beset by a variety of issues in-
cluding bad weather and the inability to sell ad-
joining land it owned for development that had 
been expected to generate millions of dollars.

•
Kentucky State Fair board chairman Mark 

Lynn has appointed a three-member search 
committee to find a replacement for Clifford 
"Rip" Rippetoe, the former fair board president 
and CEO who recently departed to take a job in 
San Diego.

Now that the committee is in place, it will 
work with Minnesota-based executive search 
firm SearchWide to narrow down the list of can-
didates for presentation to the  fair board for in-
terviews for the Louisville, Ky., based job. Hopes 
are to have top candidates in for interviews in 
three or four months and to have a new CEO in 
place by the end of the 2016.

Since Rippetoe's departure, his duties have 
been managed by two interim CEOs: Anthony 
Leachman, CFO and chief business develop-
ment officer, and Steve Kelly, executive direc-
tor of expositions.

•
The 50th Hawaii State Fair, Kapolei, which 

ran May 27-June 26, scrapped the scrip this year 
and went to a Fun Pass system to pay for rides, 
attractions, food, games and admission.

The Fun Pass came as a plastic card. People 

arriving at the fair and expecting the old scrip 
booths at the entrance, instead, were greeted 
by touch screen machines to purchase the Fun 
Pass. The Fun Passes were loaded with credits at 
the touch screen kiosks that took both cash and 
credit card as payment. 

The new system took some fairgoers a while 
to get used to, but once inside the fair, all it took 
was a quick touch of the card to a reader. If they 
had enough credits on the card for a ride, the 
reader showed a green light.

E.K. Fernandez Shows produces the event. 
For show employees, the new system meant no 
more counting ride coupons. And, if a fair visitor 
didn't use all the credits on the card, they will be 
able to use them at future fairs.

•
Karen LaFlame, a 30-year veteran of the 

Washington State Fair, Puyallup, announced 
last month that she will retire her position as the 
Public Relations Counsel. Her last day was June 
9. 

"My immediate plans are to finish my cancer 
treatment, then kick back and enjoy a more re-
laxed lifestyle with my husband," LaFlame said, 
in a press release announcing her retirement. 
She said the new media contact is Stacy How-
ard, public relations manager. Fair dates this 
year are September 2-25. 

•
Eastern States Exposition, West Spring-

field, Mass., began the countdown to its Centen-
nial Fair, set for September 16-October 2, with a 
100-day kick-off celebration last month. 

The public was invited to join in the fun on 
June 8 that  included music, games, refresh-
ments, cake, giveaways and a special lighting 
ceremony at sunset.  	

The Big E will give away a prize every day 
during the 100-day countdown starting with that 
June 8 event until the fair opens.

•
Officials at the Allen County Fair, Scotts-

ville, Ky., were able to show off the new live-
stock building on the fairgrounds during this 
year's fair held June 11-29.

The building project was funded by the 
county's own fund raising efforts and will be 
reimbursed with funds from the Governor's Of-
fice of Agricultural Policy. 

The open span building is 72 feet by 150 
feet. The building includes electricity to power 
fans, shade and extra-strength cattle panels 
where livestock can be penned and tied.

The livestock shows had outgrown the only 
other structure, a pavilion, that the fairgrounds 
had to offer. Livestock and exhibitors were 
pretty much at the mercy of the elements. If it 
rained, they had no where to go. 

•
A grant of $275,000 from Great Outdoors 

Colorado and $200,000 approved by El Paso 
County voters in 2014 will go toward improve-
ments to the El Paso County Fairgrounds, 
Calhan, Colo. Plans include drainage, electrical 
and roof improvements along with fixes to the 
fairgrounds racetrack, landscaping and build-
ings. It also includes an 8,000-sq.-ft. addition 
to the Owens Livestock Arena, a permanent 
entertainment pavilion, gate fixes and a play-
ground with a water spray park. The 2016 fair is 
set for July 16-23.

Keep our amusement park industry strong!
Buy products and services from these suppliers.

MIDWAY
MARKET PLACE

 

P.O. Box 238 

Merino, CO.  80741 

800-634-6097 970-522-7515 Fax: 970-522-2902 

info@wisdomrides.com www.wisdomrides.com 
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GIBSONTON, Fla. — Te-

resa Rimes, part of the pro-

duction team responsible for 

putting on the International 

Independent 
Showmen's 

Foundation (IISF) Trade 

Show and Extravaganza, 

could barely find a mo-

ment during January as she 

tweaked the scheduling of 

educational sessions,  booked 

vendors for booths during 

the trade show, and helped 

with attendance registration.

The IISF is the founda-

tion arm of the International 

Independent Showmen's As-

sociation. The club grounds 

in Gibsonton host the trade 

show and most of the activi-

ties associated with it. 

Rimes said, in mid-Jan-

uary, booth and attendance 

registration for this year's 

event, set for Feb. 9-13 on 

club grounds in Gibsonton, 

appeared to be on par for the 

2015 event.

"We are actually a little 

bit ahead of last year," Rimes 

said. "The inside booth space 

is just about full, maybe five 

or six booths short of that. 

"We have 15 new exhibi-

tors," she said. "They are only 

renting 'onesies' but they are 

new and that is good."

One of those first-tim
e ex-

hibitors is Gosetto, manufac-

turer of rides, dark rides and 

fun houses. Gina Guglielmi, 

Intermark Ride Group, is 

representing Gosetto and 

will be at the show.

"We will be focusing on 

our dark rides and fun hous-

es for the carnival business," 

she said.  "W
e also are focus-

ing on our new portable fam-

ily spin coaster and Dance 

Party interactive ride." 

Exhibitors to the trade 

show run the gamut of prod-

ucts for the mobile amuse-

ment operators, from food 

concession companies to 

novelty, trailer, ride and 

game manufacturing compa-

nies.
Some of the ride compa-

nies include Eli Bridge Co., 

Wisdom Rides, A.R.M., Bat-

tech Enterprises, Majestic 

Manufacturing and Zam-

perla.
 In addition, ride broker-

age companies Rides 4-U 

and Ital International will be 

on hand, both representing 

companies that provide new 

rides as well as selling used 

rides. 
Other exhibiting compa-

nies include Bob's Space Rac-

ers, Dobco Enterprises, Gold 

Medal Products, Berk's En-

terprise, Rhode Island Nov-

elty, Classic Toy Company, 

BJ Toy Company, Chestnut 

Identity Apparel, Hitch-

Hiker Manufacturing, Owen 

Trailers, Schantz Manufac-

turing and Waterloo Tent and 

Tarp.
Len Soled of Rides 4-U 

said the IISF event has al-

ways been good for him. It 

is sort of a last chance order 

opportunity for some shows. 

"Sometimes, if they go 

ahead and order at this show, 

they will get it before the 4th 

of July," Soled said.  

Of course, that is not al-

ways the case. Soled said last 

year was sort of a stressful 

year because some ride man-

ufacturers overbooked their 

production. 

"I like to deliver and I like 

to deliver on time," he said. "I 

think I was able to hold onto 

to about 99.9 percent of it la
st 

year, but it was a stressful 

year."
Soled represents KMG, 

SBF/Visa and S&S World-

wide rides. For Gibsonton, 

he plans to show  SBF/Visa's 

Compact Spinning Coaster, 

Air Show, Drop 'n Twist and 

Groovy Bus. He also will 

have an S&S Worldwide Frog 

Hopper, a ride that continues 

to do well in the industry.

KMG, he said, is backed 

up for two years for new pro-

duction, but he will be able to 

deliver two new Inversions, 

one to Butler Amusements 

and another to Mr. Ed's Mag-

ical Midways, at the Gibtown 

show. 
Ramon Rosario, Zam-

perla, said his company has 

had a very busy year and will 

be glad to be at the Gibson-

ton show. Zamperla plans to 

exhibit a Balloon Fiesta, the 

36-foot-tall rid
e that debuted 

at IAAPA Expo. The compa-

ny also will have on display 

an Air Race, a kiddie version 

of the Sky Race ride, and a 

Happy Swing.

Bob's Space Racers' Tony 

Cassata said his company 

will bring a Whopper Water 

race game, trailer mounted, 

and a water race game in the 

company's lineup  configu-

ration.  There also will be a 

Fishing Hole game on dis-

play at the booth. 

"Our business has been 

going very well," Cassata 

said. "There just has not been 

enough hours in the day to 

take care of all our business. 

It looks like the industry is 

doing well."

Berk's Enterprises will 

feature more new products 

than they ever have, said 

spokesperson Beth Sanders. 

Some of those new products 

include six differently de-

signed 32-ounce Mini Tanks, 

Zombie Cups, Tap Towers, 

and a new Family Entertain-

ment Package.  

Denny's Electronics' Jim 

Allen said in mid-January 

that his company hadn't 

made final plans for the Gib-

town show, but knew they 

would be exhibiting newer 

products such as their small, 

roundish turbo lights.

"We have them in six 

LED and nine LED," Allen 

said. "We have new control-

lers to go with them."

Allen said business is 

busy.
"In the last seven days, 

we have added five new 

products to our plate," he 

said.
The IISF Trade Show will 

run 11 a.m.-6 p.m., Tuesday, 

Feb. 9  through Friday, Feb. 

12. Saturday, Feb. 13, times 

are 11 a.m. - 4 p.m.

The week also will in-

clude an array of educational 

sessions and nightly social 

events. 
Activities on the books in 

mid-January included: Super 

Bowl Party and Trade Show 

Kick-Off Party, Sunday, Feb. 

7; Big Hearted Jerry's Me-

morial Golf Tournament, 

Monday, Feb.  8; Museum 

Building Fund Dinner and 

Jamboree Fundraiser, Feb.  

10; Richie's Ragin' Cajun 

Banquet and Ball, Feb. 11; Ca-

sino Night Fundraiser for the 

Museum, Feb.  12; Memorial 

Service with Mass to Follow, 

Feb. 13. 

2016 IISF Trade Show and Extravaganza looking stro
ng

AT: Pam Sherborne

psherborne@amusementtoday.com

15 new exhibitors have signed up
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This is an artist rendering of the new portable Lamberink RL45 
purchased by Wood Entertainment and Wade shows. It is ex-
pected to be delivered in December.
COURTESY WOOD ENT.; WADE SHOWS

to its first location, which will be 
the South Florida Fair, West Palm 
Beach, set for January 13-29, 2017.

"We are very excited about it," 
Wood said. "This ride is massive."

Wood said he and Zaitshik 
have estimated that it would take 
about 20 hours with 10 crew to as-
semble it and about 14-16 hours 
with 10 crew to disassemble it. 

"We just don't know right 
now," he said. "We may get more 
efficient. We just won't know until 
we do it."

Wood said the wheel part-
nership began as a casual con-

versation between himself and 
Zaitshik. 

"It just began to make sense 
logistically for us to do this to-
gether," Wood said. "We were 
thinking along parallel lines. We 
ended up deciding to be partners 
on this instead of competitors."

This makes the 10th ride for 
Wood, while Wade Shows has an 
arsenal of over 100 rides. 

The two plan to not only 
play fair and carnival dates with 
the piece, but also special and 
stand-alone events. They also 
plan to theme it according to 
each location using a center digi-
tal screen to change the name or 
sponsorship.

WHEEL
 Continued from page 33

Bay Tek hires former Skee-Ball employees, 
plans to retire some games, produce others

lt was announced in May that two former 
Skee-Ball Inc. employees will come on board as 
part of their team, following the acquisition of 
the latter by the former. 

Former Skee-Ball employee Jeff Hudson 
will join the sales team with an emphasis on the 
development and growth of new and existing 
business for parks, carnivals, and home sales.

Hudson brings to Bay Tek years of coin-op 
experience starting with Six Flags in 1984 and 
later moving to Vari-Tech International in 1989. 
He managed amusement park games at Dolly-
wood, Pigeon Forge, Tenn., The Great Escape, 
Lake George, N.Y.; Blackpool Pleasure Beach, 
U.K.; Holiday Park, Germany; and Port Aven-
tura, Spain.

Along with Hudson, former Skee-Ball em-
ployee Mike Pantalone will be joining the Parts 
and Service department as the customer service 
manager.  Pantalone brings a depth of knowl-
edge about the Skee-Ball product line past and 
present.

Since the purchase of Skee-Ball, the Bay Tek 
crew has worked diligently to begin facilitating 
Skee-Ball products into its production facility. 
While nothing has been transferred as of mid-
May, many employees have made trips to Chal-
font, Pa., the former Skee-Ball headquarters, to 
ensure a smooth transition. 

Production at Skee-Ball will officially be 
shut down this summer and Bay Tek will begin 
taking on production. 

Bay Tek will retire from the Skee-Ball 

lineup effective immediately: Tower of Power; 
Crazy Curves; Strike it Rich; and Nothin’ But 
Net.

Currently 14 Spin N Win (the four-foot ver-
sion) games remain. Bay Tek will sell those, but 
has no plans to produce this size after they are 
gone. 

Bay Tek is currently working on bringing 
the following titles into their production facil-
ity: Classic Skee-Ball, both 10-foot and 13-foot 
versions; the six-foot version of Spin N Win; 
Super Shot; Hot Shot; and Centennial Alley.

Bay Tek is a U.S. designer and manufactur-
er of redemption games for the entertainment 
industry. Established in 1977, Bay Tek is based 
out of Pulaski, Wis. 

Bay Tek's purchase of Skee-Ball,  which 
was invented and patented by J.D. Estes of 
Philadelphia in 1909, was final February 23, 
2016. The first Skee-Ball alleys were sold and 
distributed to the outdoor amusement indus-
try market by Maurice Piesen in 1914.

—Pam Sherborne

Jeff Hudson
Sales

Mike Pantalone
Parts and Service

July 2016 AMUSEMENT TODAY  35



SACRAMENTO, Ca-
lif. — Two-inch long peanuts, 
72-pound beets, and a 10-pound 
carrot measuring three feet long 
greeted guests to the very first 
California State Fair.

That was 162 years ago and a 
lot has changed. Yet, many things 
have stayed the same. The 2016 
dates are July 8-24 and officials 
tout there is something for every-
one. 

As for changes, in the first 
four years the fair was held, 1854-
1858, it was held in four different 
California cities starting with 
Sacramento, then San Jose, Stock-
ton and Marysville.

In 1859, Sacramento was 
established as the permanent 
home. The first fair home took up 
six city square blocks. In 1909, it 
was moved to a 100-acre site in 
Sacramento. Today, it is housed 
at the 356-acre Cal Expo.

"Actually, we are located on 
a 750-acre site, with 350 acres 
dedicated to the fair," said Mar-
keting Director Jennifer Castle-
berry. "The remaining 400 acres 

are protected lands with bike 
paths and trails."

 The California State Fair still 
abounds with entertainment. The 
fair of yore staged musical enter-
tainment as well as a variety of 
competitions and contests.

 Yet, some of the entertain-
ment is very different. 

For example, at the turn of 
the 20th century, fair organizers 
staged a train wreck delighting 
spectators as two locomotives 
crashed, creating masses of twist-
ed steaming steel. The crash was 
a huge hit and it continued until 
the beginning of World War I. 

As a contrast, some enter-
tainment set for the 2016 fair are 
a high dive show, a corn hole 
championship, the Magic Bean 
Show, and an interactive trans-
portation exhibit.

And, if fairgoers like the 
thrills of steel,  the midway will 
give them that. 

Just prior to World War I, 
carnival rides were introduced 
to the fair. This year, Butler 
Amusements will provide about 
70 rides. In its seventh year at 
the California State Fair, Butler 

Amusements is in the process of 
constructing a Sky Ride on the 
grounds. A permanent ride on 
the grounds, it is expected to be 
completed by the 2016 fair.

According to Sabrina Ro-
driquez, media supervisor, the 
$1.1 million Sky Ride is 1,315 feet 
long with 77, three-seat gondolas. 
It runs from the main promenade 
to the middle of the midway. 

Aside from the Sky Ride, 
Butler is set to bring in three oth-
er new rides to the 2016 fair. They 
are: the Quasar, manufactured by 
ARM; Inversion, by KMG; and 
1001 Nachts, by ARM.

 There  still are ample agri-
cultural exhibits and livestock ex-
hibits just like in the early years.

 Organizers continue to 
stress the importance of the horse 
without which developing the 
west in those days would have 
been almost impossible. The fair 
hosts live harness racing and live 
thoroughbred racing as well as 
separate horse shows.  

Highlights over the years 
at the fair abound. Rodriquez 
pointed to several:

•In 1968, Governor Ronald 
Reagan officially opened the Cal 
Expo

•In that same year, the 
monorail, manufactured by Uni-
versal Mobility Inc., was installed 
providing two stops for fairgo-
ers; and

•In 1983, the fair's farm was 
established and now provides a 
year-round educational experi-
ence. 

The 30-foot tall monorail 
still operates during the fair. Ro-
driquez said the monorail has 
received periodic renovations. 
A major renovation was done 
in 2007 when it went from being 
manually operated to automa-
tion. 

"After that, other additions 
include computer controls, GPS, 
and converting one of the cars to 
be ADA accessible," Rodriquez 
said. "Throughout the fair, a 
minimum of two trains are run-
ning leaving every 10 minutes. A 
third train is added if necessary."

If two trains are running, 
there are 12 trips per hour. When 
there are three trains, trips per 
hour increase to 18. Each train 
holds 92 people.  

Another highlight for the 
fair came in 2012 when the 
Friends of the California State 
Fair organization raised enough 
money to purchase the Cali-
fornia letters from Disneyland, 
Anaheim, Calif., and deliver 
them to the state fair. Castleber-
ry said the letters are somewhere 
between 10 to 15 feet high and 
made out of concrete.

Fair dates back to 1854
California State Fair sees changes, parallels  through the years
AT: Pam Sherborne
psherborne@amusementtoday.com

California State Fair, 
Sacramento, Calif.

•
Key staff

Rick Pickering, 
chief executive officer

Tom Martinez, 
chief deputy GM
Samantha Brown, 

deputy GM, administration
Jennifer Castleberry, 
marketing director

Jay Carlson, 
acting programs director

Robert Craft, 
chief of police

Paul Gillingham, 
maintenance manager

Marcia Shell, 
assistant GM, Expo Events

•
2015 attendance

787,833
•

Midway supplier
Butler Amusements

provides about 70 rides;
new rides for 2016:

Sky Ride, permanent at-
traction; Quasar, by A.R.M.; 

Inversion, by KMG; and 
1001 Nachts, by A.R.M.

FAST FACTS

Above left, The California State Fair, Sacramento, has always focused on the agricultural 
industry in the state. The first fair in 1854 featured two-inch long peanuts, 72-pound beets, 
and a 10-pound carrot measuring three feet long. Here is just a sampling of other award-
winning vegetables over the years. Above right, one of the highlights for fairgoers in 1949 
was Chariot Racing, shown here. COURTESY CAL EXPO

Above, Butler Amusements 
is building a Sky Ride on the 

grounds of the California State 
Fair, Sacramento. The perma-

nent $1.1 million attraction will 
be up and running by the 2016 

fair set for July 8-24. Above 
right, the midway as seen in 

2015. Right, the fair received 
these large letters from Dis-
neyland, Anaheim, Calif. The 

the letters range between 10 
and 15 feet and are made of 

concrete.
COURTESY CAL EXPO

FAIR SPOTLIGHT
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NORTH

AMERICAN

PARTS

INC.

EUROPEAN SPARE AND REPLACEMENT PARTS IMPORTER

SERVING THE AMUSEMENT INDUSTRY       WE’VE KEPT YOUR RIDES IN MOTION SINCE 1982

NORTH AMERICAN PARTS INC.
61C AERO DRIVE, 

CHEEKTOWAGA, NEW YORK 
USA 14225

PHONE: (716) 839-4791
FAX: (716) 839-4506

EMAIL: parts@nap-inc.com
www.nap-inc.com

SINCE 1982

Name/Location
Hershey’s Chocolate 

World Tour/
Hershey, Pa.

First opened
June 30, 1973

Previous ride renovations
1988: $4.5 million 
(with robot CP-1)

1998: various small updates
2006: Gabby, Harmony
 and Olympia singing 

animatronic cows added 
2014: major renovations, 

retail area
 

Operating Season
364 days

(Closed Christmas Day)

Speed/length/
ride time/hourly capacity

1.95 feet per second/
1,155 feet

Under 10 minutes/
1,671 pph

Ride Vehicle/Capacity
110, 5 passenger cars  

Employees 
Tour Ride: 50 

Chocolate World:
675 employees at peak

Total Visitors to Date
1973: 1.4 million

2016: 40 million plus 

Contractors/
Sub-Contractors

On Track Themes, Inc. 
Granaroli Design & Ent.

Ride & Show Engineering
Clair Solutions

Bandit Lites
Stoner Graphix

Cenyx
Garner Holt Productions

Millennial Pixels
The Jim Henson Company

Visual Terrain I

FAST FACTS

HERSHEY, Pa. — The 
Hershey Food Company choc-
olate-making tour ride opened 
May 14 with numerous up-
grades to the attraction — the 
first since 2006. Arguably one 
of the most visited factory 
tours, the ride now features the 
latest in digital technology and 
new installations that create a 
fully immersive and interac-
tive experience for the entire 
family — a new tour ride for 
a new generation. The choc-
olate-making process hasn't 
changed very much since the 
tour was last updated; how-
ever, story-telling technolo-
gies have changed. Even with 
all the new enhancements, the 
ride will remain free, as it has 
been the past 42 years. When 
Chocolate World opened in 
1973, inspiration from previ-
ous World's Fair pavilions con-
tributed to the overall building 
design. 

Steve Balliet, senior man-
ager of Hershey’s Choco-
late World and Times Square 
(store), explained the devel-
opment of the refurbishment 
project. “We actually started 
working on this project about 
14 months ago. We started 
preliminary design and began 
working through the process, 
really envisioning what the 
project could be with Ty Gra-
naroli (Granaroli Design & 
Entertainment, Burbank, Ca.), 
brainstorming how we could 
elevate the technology on the 
ride and elevate the storytell-
ing to bring our brands to the 
next generation. We ended up 

engaging Mark Thomas from 
On Track Themes (Fillmore, 
Ca.) to bring that vision to life. 
He’s our Technical Director 
and Producer of the show. He 
does an amazing job of taking 
that vision and applying the 
right technology and the right 
theatrics to bring it to life in 
the ride.” 

Some of the companies in-
volved in the refresh were also 
involved in the last update 10 
years ago. “Both Ty and Mark 
were involved in the last ren-
ovation of the ride in 2006 as 
well. Fortunately their institu-
tional knowledge is just fan-
tastic and avoid(s) any of the 
typical pitfalls that you might 
find on a project. They knew 
the ride inside and out.”

The biggest challenge fac-
ing all who were involved with 
the project is maintaining fa-
miliarity while incorporating 
enhancements as Granaroli ex-

plains, “How do you enhance 
the ride and make sure you 
don’t lose anything that the 
guests really have an affinity 
for. We interviewed dozens of 
guests asking them what they 
liked about the ride and even 
presented some of the con-
cepts — what would you think 
if we did this. We learned a lot 
through that process.”  

Construction started in 
November, 2015 and pro-
ceeded in earnest in January, 
much of the work overnight, 
all while keeping the existing 
ride in operation for the daily 
visitors. “The very unusual 
aspect of this is (except for a 
three week period in February 
where we shut the ride down 
completely) we’ve been open 
the entire time and chang-
ing this ride over — while we 
are operating. It was a really 
unique approach that Mark 
came up with and let us keep 

the ride going,” said Balliet.
Thomas explains from 

his perspective, “One of the 
challenges is that the Hershey 
Company did not want us to 
close the ride. Over four mil-
lion visitors a year come to ride 
the ride, and they don’t want 
to disappoint their customer 
base. Usually you would close 
the ride four or five months, 
but we’ve done this all sort of 
in a stealth mode. For a logis-
tical point of view, that was a 
real challenge in the produc-
tion — trying to start early 
enough on the production and 
give ourselves enough time to 
be able to fit everything in and 
make the major changes we 
made and then not have them 
revealed.”             

The ride was not without 
its unique challenges as Gran-
aroli explains, “We’re working 
with an existing ride, so that’s 
good and bad because every-
thing has to fit. We knew exact-

Hershey Chocolate Tour ride updated for 2016

AT: B. Derek Shaw
bdshaw@amusementtoday.com

42-year-old ride
remained open
during rebuild

4See HERSHEY, page 39

Top left, Taking a moment 
away from the Hershey 
Chocolate Tour ride are, 
left to right: Steve Balliet, 
senior manager of Hershey’s 
Chocolate World and Times 
Square (store); Mark Thom-
as, producer and technolo-
gist, On Track Themes; 
Suzanne Jones, vice presi-
dent of the Hershey Experi-
ence and Ty Granaroli, prin-
cipal, Granaroli Design & 
Entertainment. Left, tour 
riders are greeting with 
this new opening barnyard 
scene with soundtrack.
AT/B. DEREK SHAW
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ly what pieces we were going 
to change when we started. It 
actually went really smoothly. 
We worked with On Track 
Themes; they are the producer. 
They are so good with tak-
ing these designs and making 
them come to life.” Thomas 
with On Track Themes said, 
“The Hershey Company ap-
proached us and Granaroli De-
sign & Entertainment, (asking) 
if we would work together to 
reimagine the ride. We started 
with concepts and worked our 
way to this day. Those con-
cepts have become reality. It’s 
a long and laborious process, 
but that’s the nature of these 
kinds of attractions.”

Enhancements to the choc-
olate making tour ride include:

•New graphics and 
timeline in the queue area 
highlighting The Hershey 
Company’s commitment to 
responsible sourcing and the 
simple ingredients like milk, 
cocoa and sugar. 

•Photo features that make 
it easy for families to capture 
and share the magical memo-
ries from their visit. All guests 
are photographed while in the 
queue.  

•Enhanced sets featuring 
the latest in projection map-
ping and holographic imaging 
effects. 

•13 state-of-the-art ani-
mated figures. 

•A brand new narration 
and theme song. 

•Power-saving LED light-
ing. 

•A high-resolution inter-
active finale scene that inte-
grates photos submitted by 
Hershey’s Chocolate World 
Attraction fans on social me-
dia.   

Tour riders will have a 
chance to meet seven new 
cows in the fan-favorite barn-
yard scene, which transports 
visitors to the farms of Penn-
sylvania where Hershey 
sources milk for its chocolate. 
More than 10,000 fans helped 
name Mocha, Caramel, Straw-
bella, Blossom, Cocoa and Ha-
zel by voting online for their 
favorites, inspired by the deli-
cious flavors found in choco-
late. Derry, the final cow, was 
named by employees of The 
Hershey Company, which was 
announced at the grand open-
ing when the ride was official-
ly “unwrapped.” There was 
also a special “Cownt-Down” 
for the first 500 riders that day, 
who received a special com-

memorative cowbell with the 
Hershey logo and a specially 
wrapped chocolate bar to 
mark the occasion.

Suzanne Jones, vice 
president of the Hershey 
Experience, sums up the ride 
update project, “It’s been 
10 years since we’ve had an 
opportunity to refresh the 
tour ride. We wanted to make 
sure we struck a balance with 
maintaining all of the elements 
of the ride that have such a 
deep meaning to our guests 
that have been coming for 

many years as well as our new 
guests and making sure that 
we maintain the opportunity 
to really learn about the magic 
of chocolate-making but use all 
the new technologies that are 
available to us today to make 
it a really fun and engaging 
and immersive experience. 
We’re really excited about 
the opportunity of our guests 
being able to make themselves 
part of the tour ride as we 
continue to refine and innovate. 
There’s the opportunity for 
them to have photos taken of 

themselves placed within the 
ride and using the hash tag 
#ChocolateWorld; eventually 
we’ll be able to pull those 
off as Instagrams and make 
them part of the (ride high-
resolution interactive) grand 
finale.”   

Ride & Show Engineer-
ing, Inc. (San Dimas, Ca.) is 
designing the new ride vehi-
cles, replacing the Omnimover 
cars made by Arrow Develop-
ment and themed by Randall 
Duell and Associates when 
the attraction first opened in 

1973. The ride originally had 
a continuous line of cars on 
the track that was changed 
to 17 groups of three and a 
single car for a total of 52 ve-
hicles. The new cars will have 
the same vehicle configura-
tion. An on-board video with 
a narrator and vignettes will 
enhance the storytelling. The 
cars will be put in operation 
this fall. (No date has been set 
at this time.) 

The total cost for the 
make-over was not released 
by the Hershey Company.

HERSHEY
 Continued from page 38
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PEOPLE WATCH

KeyLime Cove announces new HR Director
 KeyLime Cove, Gurnee, Ill., announced the appointment 

of Myra Morales to the role of director of hu-
man resources.  In her role, Morales oversees 
talent recruitment and management, employee 
relations and HR strategic planning and devel-
opment for Chicagoland’s largest indoor water 
park resort and one of Lake County’s largest em-
ployers.  

“Myra plays a vital role in the recruitment 
and development of KeyLime Cove team mem-
bers, who are the cornerstone to providing excellence in hospi-
tality and guest service,” said Dale McFarland, general manager. 
“She has the expertise and skills needed for this critical position, 
and we are very excited to welcome her.”

Prior to joining KeyLime Cove, Morales worked as director of 
human resources for several impressive hotel brands in and around 
Chicago, including Renaissance Chicago O’Hare Suites Hotel, Em-
bassy Suites, Marriott Suites, Crowne Plaza and Double Tree.

Accesso announces two promotions
London-based Accesso Technology Group plc (AIM: ACSO), 

recently announced that Tom Burnet has been 
appointed executive chairman of the board while 
current chief operating officer Steve Brown has 
been promoted to chief executive officer, with 
both of these changes effective immediately. 
Brown will also continue to serve as president 
of the company and maintain his position on the 
board. 

“We continue to extend our market leader-
ship position and with our exceptional employees and continued 
momentum are in prime position to expand our business pipeline 
well beyond our current level of business and accelerate growth,” 
said Burnet.  

Burnet, who joined the company (then Lo-Q) as CEO in late 
2010 has led the company’s growth from a market value of $20 mil-
lion to more than $400 million today, becomes 
the executive chairman of the board.  In this role, 
he will lead the company’s strategy, medium to 
long term growth opportunities and investor re-
lations.   

“With Steve in the CEO position, I am com-
pletely confident that the energy and momen-
tum we’ve enjoyed will continue to build as we 
work together to fully realize accesso’s full po-
tential as a leading solutions platform,” said Burnet.

APSP names four to water quality committee 
Four new members have been appointed to the Recreational 

Water Quality (RWQ) Committee of The Association of Pool & 
Spa Professionals (APSP) based in Alexandria, Va. Joseph Lau-
rino, Ph.D., president and CEO of Periodic Products, joins the 
RWQ Committee as chairman. Laurino replaces Stanley Pickens, 
Ph.D., who has stepped down after a long tenure of exceptional 
service.  

Also new on the RWQ Committee are Jeff Boynton, general 
manager of Delta UV Corporation; Kenneth Gregory, compli-
ance & safety manager of aquatic systems for Pentair Water Qual-
ity Systems; and John Weber, manager of quality and technical 
service for Lonza. 

Morales

Burnet

Brown

Knott's Berry Farm names new GM; 
Raffi Kaprelyan promoted to VP

BUENA PARK, Calif. — 
Cedar Fair Entertainment 
Company (NYSE: FUN) an-
nounce on May 27 that Jon 
Storbeck has been hired as 
vice president and general 
manager of Knott’s Berry 
Farm.  Storbeck joined the 
company on May 30, after a 
distinguished career of more 
than 30 years at The Walt Dis-
ney Company.

Storbeck replaces Raffi 
Kaprelyan, who has been pro-
moted to regional vice presi-
dent of Cedar Fair.

“During his time with 
Disney Parks & Resorts, Jon 
demonstrated the leadership 
traits that make him particu-
larly well-qualified for this 
role,” said Kaprelyan.  “As 
vice president and general 
manager, Jon will report di-

rectly to me and oversee 
all aspects of Knott’s Berry 
Farm’s operations, ensuring 
we continue to deliver the 
high-quality guest experience 
that Knott’s is known for.”

In his new role, Kapre-
lyan will oversee Knott’s 
Berry Farm as well as several 

other parks in the Cedar Fair 
system. “Raffi has driven the 
record-performance of Knott’s 
Berry Farm and we are excit-
ed to have his leadership ap-
plied to more of our parks,” 
said Richard A. Zimmerman, 
chief operating officer of Ce-
dar Fair. 

Raffi KaprelyanJon Storbeck

Dippin’ Dots sales up, company projects
additional 25 percent increase in 2016

PADUCAH, Ky. — Dip-
pin’ Dots, LLC, a leader in 
the flash-frozen ice cream 
and frozen treat market, 
continues to realize surging 
growth as a result of a focus 
on developing a strong fran-
chisee base, pursuing strate-
gic partnerships with other 
well-known brands and ex-
panding its points of pres-
ence since being acquired 
by Oklahoma City-based 
private equity firm Fischer 
Enterprises LLC in late 2012.

The strategy is paying 
dividends as total sales of 
the company’s core ice cream 
products jumped more than 

60 percent from 2013 through 
2015. The robust sales growth 
is expected to continue with 
sales on track for an addi-
tional 25 percent growth in 
2016.   

“As an iconic brand with 
strong name recognition and 
consumer loyalty, Dippin’ 
Dots is the cornerstone of our 
snack food portfolio,” said 
Scott Fischer, COO of Fisch-
er Enterprises.  “The flash-
frozen beaded ice cream was 
a groundbreaking product 
when it was invented more 
than 25 years ago.” 

Domestic franchising
Domestic franchising 

remains a key component 
of the company’s success.  
Year-over-year franchising 
revenue grew by more than 
45 percent in 2015 and is 
exceeding that pace so far 
this year. While franchising 
unit growth is being organi-
cally generated from exist-
ing franchisees expanding 
points of presence, Dippin’ 
Dots also expects to bring 
in approximately 10 new 
franchise owners in 2016.  
As a part of that growth, 
brick-and-mortar franchise-
owned units have recently 
opened in Mobile, Ala., and 
Destin, Fla.

International distribution
International distribu-

tion of Dippin’ Dots prod-
uct continues to see strong 
growth from both co-
branding with Doc Popcorn 
as well as expanding to new 
markets. Hankyu Hanshin 
Holding Group, which 
holds the master license 
for Dippin’ Dots in Japan, 
began shipping product 
to Taiwan last month. To 
continue to grow globally, 
Dippin’ Dots is also consid-
ering entering the Chinese 
market later this year.

Ice cream maker’s 
growth fueled by 
franchise program, 
expanded distribution

40  AMUSEMENT TODAY July 2016



BUSINESS WATCH

Palace Ent. parent company goes public
NEWPORT BEACH, Calif. — Palace Entertainment Holdings 

LLC’s $430 million in debt is expected to be repaid as a result of its 
parent company’s recent initial public offering.

Parques Reunidos Servicos Centrales SA in Madrid issued 
shares worth about $600 million in the IPO on Spanish stock exchang-
es April 29.

Palace owns or operates 22 leisure parks in 10 states. Parques 
Reunidos has 55 parks in 12 countries.

Moody’s Investors Service in New York downgraded Palace’s 
corporate rating because of its debt, which was set to come due in 
early 2017. Moody’s raised its rating on Palace from “developing” to 
“stable” after the IPO and expects the debt to be repaid as a result of 
Parques Reunidos’ move.

Arle Capital Partners Ltd. in London controls Parques Reunidos 
and sold part of its stake, worth about $85 million, in the IPO, in addi-
tion to the new shares issued.

A statement by Arle said its remaining 34 percent equity was 
worth about $480 million which suggests a value for the overall com-
pany of about $1.4 billion. News reports in London said Arle is wind-
ing down the investment funds that owns the Parques Reunidos’ 
stake; Arle is under a six-month lock-up period on its remaining equity 
in Parques Reunidos.

Shares in the newly public company have declined by about 8 
percent since the IPO.

Six Flags expands share repurchase plan
GRAND PRAIRIE, Texas — Six Flags Entertainment Corporation 

(NYSE: SIX) on June 7 announced its board of directors approved a stock 
repurchase plan that allows the company to repurchase an incremental 
$500 million of its common stock. The company has repurchased nearly 
$1.3 billion of its common stock since beginning its share repurchase pro-
gram in February 2011 and has approximately $10 million available under 
its current plan.

Potomac Riverboat joins Entertainment Cruises
WASHINGTON — Alexandria, Virginia-based Potomac River-

boat Company has joined the family of Entertainment Cruises (enter-
tainmentcruises.com), the largest dining cruise company in the United 
States. The acquisition expands Entertainment Cruises’ national fleet to 
38 vessels, serving more than 1.8 million guests annually. Potomac River-
boat Company, owned and operated by the Polak family, has served the 
Washington, D.C., area with private charters, sightseeing and water taxi 
cruises since 1974, and will remain headquartered at its home port in Al-
exandria. The combined organizations’ local fleet of 13 vessels makes the 
Washington, D.C., area Entertainment Cruises’ largest operation, with an 
expanded staff of 500 serving more than 600,000 guests each year.

In brief...
•LONDON — The Office for National Statistics announced on May 

20 in it's International Passenger Survey that a record 31.5 million Great 
Britain residents and international tourists came to London in 2015, an 
increase of 20 percent when compared to five years ago.

•MONTREAL, Canada — When La Ronde opened for the 2016 sea-
son, guests were greeted by metal detectors at its entrances. Communica-
tions manager Jules Hébert says the company was inspired by other sites 
in Montreal, such as the Bell Centre and Saputo Stadium. "This year, like 
every year, we decided to review our security measures," he said. "The se-
curity of our guests is our priority." Le Ronde is a member of the Six Flags 
family of parks where metal detectors are common at park entrances.

•QUEENSLAND, Australia — Australia’s first Lego Certified Store 
will open at Dreamworld later this year, following a new partnership 
agreement signed this week between global brand, The Lego Group 
and Dreamworld’s parent company, Ardent Leisure.

 The store will be the largest retail outlet at Dreamworld covering an 
area of 350 square metres. Construction will begin in July with the new 
store due to open in November 2016.

COMPANY SYMBOL MARKET PRICE 
06/08/16

HIGH 
52-Week

LOW 
52-Week

The Blackstone Group BX NYSE 26.92 41.91 22.31

Merlin Entertainments Group/ 
Legoland

MERL LSE 430.20 471.30 360.93

Cedar Fair, L.P. FUN NYSE 59.08 60.23 48.45

Comcast Corp./ 
NBCUniversal Media

CMCSA NASDAQ 63.22 64.99 50.01

The Walt Disney Company                         DIS NYSE 98.04 122.08 86.25

Dubai Parks & Resorts DUBAIPAR:UH DFM 1.45 1.51 0.86

Fuji Kyoko Co., Ltd. 9010 TYO 1372.00 1568.00 1021.00

Haicahang Holdings Ltd. 2255HK SEHK 1.66 1.97 1.09

Leofoo Development Co. TW:2705 TSEC 9.08 12.40 8.22

MGM Resorts International MGM NYSE 24.97 25.29 16.18

Parques Reunidos Servicios
Centrales S.A.

ES:PQR MCE 15.09 15.53 13.85

SeaWorld Entertainment, Inc. SEAS NYSE 16.74 21.84 16.42

Shenzhen Overseas Chinese Town 
Co., Ltd. (OCT)   

000069 SZSE 6.59 14.78 5.88

Six Flags Entertainment Co. SIX NYSE 58.45 62.69 41.6

Skyocean International 00593HK SEHK 8.44 12.46 7.67

Tivoli A/S DK:TIV CSE 464.00 499.50 330.40

Village Roadshow VRL ASX 5.28 7.68 4.95

STOCK PRICES ABOVE ARE GENERALLY QUOTED IN THE FOREIGN 
CURRENCY IN WHICH THE COMPANY IS LOCATED

Worldwide Markets: ASX, Australian Securities Exchange; CSE, Copenhagen Stock Exchange; LSE, London Stock Exchange; NYSE, 
New York Stock Exchange; NASDAQ, National Association of Securities Dealers Automated Quotations; SEHK, Hong Kong Stock 
Exchange; SZSE, Shenzhen Stock Exchange; TSEC, Taiwan Stock Excange, Corp.; TYO/TSE, Tokyo Stock Exchange

—SOURCES: Bloomberg.com; Wall Street Journal 

MARKETWATCH

CURRENCY

East Coast    $2.436	        - $0.544 

Midwest	     $2.361          - $0.413

Gulf Coast    $2.278	        - $0.505

Mountain	    $2.390          - $0.435

West Coast    $2.600         - $0.401

California      $2.746	         - $0.481

Region	        As of	    Change from
  (U.S.)           06/06/16      1 year ago  

On 06/09/16 $1 USD =
0.8788	 EURO 
0.6875	 GBP (British Pound) 
107.00	 JPY (Japanese Yen) 
0.9625	 CHF (Swiss Franc) 
1.3406	 AUD (Australian Dollar) 
1.2717	 CAD (Canadian Dollar) 

DIESEL PRICES
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W
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W
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SAFETY
CALENDAR

AIMS International
2017 Safety Seminar

January 8-13, 2017
Doubletree by Hilton 

at SeaWorld
Orlando, Fla.

(714) 425-5747
www.aimsinlt.org

•
IRT/iROC 

Safety Training School
February 7-10, 2017

Knott's Hotel at
Knott's Berry Farm
Buena Park, Calif.

Hands on ride training
to be held at 

Knott's Berry Farm
(615) 714-2617

cindee@ridetraining.com
•

IISF Trade Show
February 7-11,2017

Riverview, Fla.
(813) 677-9377
www.gibtown

showmensclub.com
•

AAMA/AMOA
Amusement Expo 2017

March 14-16, 2017
Dallas Convention Center

Dallas, Texas
(708) 226-1300

www.amusementexpo.org

STUTTGART, Germany — Enrico Becker recently an-
nounced that he has started a new company, Fun-Rides-Ser-
vice, that focuses on the setup of both stationary and portable 
ride equipment. Their special interest is the construction and 
installation of roller coasters and are available in any country 
should owners, operators of fairs, public festivals or amuse-
ment parks need assistance with their ride installation. 

"The buildup of a roller coaster is debilitating and de-
manding. Or to put it another way: the construction is a lo-
gistical masterpiece," said Becker. "Our team of specialists 
unloads the transports with own crane and passes the steel 

elements directly onto the ride site for placement — all while 
making sure the customers deadline schedule is met. Our ser-
vices include a careful assembling and implementing, as well 
as the maintenance or the reconstruction of existing facilities 
and their rides." 

Fun-Rides-Service
Enrico Becker

Burgenlandstr. 81 a; D-70469 Stuttgart
Phone: 49 (0) 178 7140742 • Fax: 49 (0) 7271 9797611

E-Mail: info@fun-rides-service.com 
Website: www.fun-rides-service.com

Fun-Rides-Service launched, focuses on ride and coaster setup

IAAPA Safety Institutes in Canada and Argentina provide 
attractions industry with up-to-date safety information

ALEXANDRIA, Va. — The 
International Association of 
Amusement Parks and At-
tractions (IAAPA) is commit-
ted to the promotion of safe 
attractions operations around 
the world. The association pro-
duces safety-related programs 
across the globe throughout 
the year to ensure its mem-
bers are up to date on current 
safety practices, regulations, 
standards, and more. More 
than 125 attractions industry 
professionals from seven coun-
tries attended the most recent 
IAAPA Safety Institutes held 
in Buenos Aires, Argentina, on 
April 18, and Edmonton, Cana-

da, on April 19.
Leading safety experts 

presented best practices on 
safety standards, event emer-
gency management, attraction 
design and creating a culture 
of safety, operator training, 
risk management, and inci-
dent investigation. The in-
stitute in Buenos Aires was 
held in conjunction with the 
International Seminar for the 
Entertainment Industry High 
Management at the IAE Busi-
ness School, and featured pre-
sentations by industry safety 
experts including John T. Rig-

gleman, director, global stan-
dards and procedures, Uni-
versal Parks & Resorts; Jerry 
A. Loudon, vice president, 
Universal Parks & Resorts 
and Michael Mehlhorn, gen-
eral manager, technical servic-
es international development, 
Universal Parks & Resorts. 
The Edmonton institute, the 
first IAAPA Safety Institute to 
take place in Western Canada, 
was held at the West Edmon-
ton Mall and attendees heard 
from Jerry Aldrich, president, 
Amusement Industry Con-
sulting.

Other IAAPA Safety Insti-
tute presenters included: Sgt. 

Katherine Severson, emer-
gency management team, Cal-
gary Police Services; Claudio 
Barrera, engineer and vice 
president of rides and slides, 
WhiteWater Industries; Al-
exander (Sandy) Millar, vice 
president, sports and hospital-
ity, JLT Canada. 

Shanghai next location
The next IAAPA Safety In-

stitute will take place on June 
13, 2016, in Shanghai, China, 
at IAAPA's Asian Attractions 
Expo 2016, and is included 
with registration for the Asian 
Attractions Expo Education 
conference program.

SAFETY
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DelGrosso’s Laguna Splash 
receives safety award

TIPTON, Pa. — Del-
Grosso’s Park and Laguna 
Splash recently announced 
that it has been awarded the 
prestigious Silver Interna-
tional Aquatic Safety Award. 
Earning this award demon-
strates that the aquatic facili-
ties they operate consistently 
exceed industry standards in 
risk management and epito-
mize aquatic safety excel-
lence. International Aquatic 
Safety Awards are conferred 
to deserving aquatic facilities 
by Jeff Ellis & Associates, 
Inc.  — international aquatic 
safety and risk management 
consultants for the water 
park industry. 

This award is a testa-
ment to the culture of safety 
at DelGrosso’s Park and La-
guna Splash. Safety contin-
ues to be our top priority and 
I am extremely proud of our 
lifeguarding team for their 
dedication to this mission,” 
said Justin Brown, director 
of Aquatics. 

International Aquatic 
Safety Awards are present-
ed annually to participants 
in E&A's Comprehensive 
Aquatic Risk Management 
Program (CARMP) and are 
based on the results of mul-
tiple random Unannounced 
Aquatic Facility Operational 
Safety Audits throughout the 
year. These audits include 
undercover video surveil-
lance of individual lifeguards 
while they protect their Zone 
of Protection areas, in order 
to accurately evaluate their 
professional diligence. Addi-
tionally, individual and team 
basic life support and rescue 
skills are evaluated, along 
with simulated emergencies 
that measure the effective-
ness of established Emergen-
cy Action Plans. The audit 
concludes with administra-
tive, supervisory and facility 
evaluations. All E&A client 
facilities are top performers 
and represent the finest and 
safest aquatic facilities in the 
world. As such, it is of par-
ticular note when E&A facili-
ties perform so well that they 
are granted an International 
Aquatic Safety Award.

SAFETY

DelGrosso’s Park's Laguna 
Splash water park lifeguards 
show their excitement after 

winning the Silver Interna-
tional Aquatic Safety Award 
from Jeff Ellis & Associates.

COURTESY DELGROSSO'S
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What are the most important safety issues facing parks and attractions today?
ORLANDO, Fla. — With safety the No. 1 priority 

for everyone in the amusement industry, AIMS News & 
Notes asked members of the AIMS board of directors to 
share their thoughts in answer to the question: What are 
the most important safety issues facing parks and attrac-
tions today? 

Part 1 of this series, published here last month, 
touched on topics including guest behavior, technology, 
employee safety and cultural trends. This second and fi-
nal part addresses some of the challenges faced by the 
industry.

On blending the old and new
"A few of the most important issues facing us today 

are meeting the challenge of new technologies, educat-
ing management that safety is continual, and finding our 
replacements.

 "We need to use the new technologies to help us 
and not hurt us. The designs and machines are evolving 
to give bigger thrills and hopefully the engineering and 
maintenance are evolving as well.

 "Another issue is that in over 30 years of being in 
this industry there have been cycles of when SAFETY is 
paramount and other times when budgets need to be 
addressed. During those times, it appears that when 
money is tight, vigilance, continuity and attention to de-
tail are not the main concerns.  It also happens following 
years of low incidents and thinking we have ‘it’ solved, so 

that we can change the personnel and focus is diverted.
"None of us are getting younger but old machines 

are still out there.  How many of us have seen, maintained 
or operated rides and machines born before 1970?  Are 
we passing on our experiences and are those lessons be-
ing used?  Are we interested in training our replacements 
or worried about job security?  We must strive to train 
the next generation to be better than we are."

—Rick Achard, Coulter Associates

Challenges and concerns
"These are not issues per se, but rather concerns I 

have for the long term success of the industry:
•New players entering the amusement industry that 

are not passionate or focused on safety;
•Erosion of quality in design and manufacturing of 

rides in a global, price-only decision-making environment 
of emerging markets; 

•Irresponsible reporting of incidents in the media or 
stigmatizing the industry through mass media making the 
public perceive that amusement parks, water parks, and 
FECs are unsafe and/or unsavory. This affects business 
health, employee retention, and industry growth."

"Not recognizing that human behaviors/interaction 
need to be considered in design and in operation, facilitat-

ing disengagement of operators and park guests alike." 
—Franceen Gonzales, WhiteWater

Global standards
“Some attractions take safety more seriously than 

the others. Obviously, there is a variation. Unfortunately, 
some are quite behind. The challenge is to influence the 
others and bring the gap closer."

—George Tso, Ocean Park, Hong Kong

Safety is an ongoing effort
"Safety is this multifaceted extension of yourself that 

you will work on for your entire life but never finish. You 
put it on like work clothes every day, always refining, al-
ways learning, and always sharing. I'm proud to share the 
culture, be involved in the standards process, and send 
everyone home to their families with a smile on their 
face.”
	 —Roger Berry, R.S. Alberts Co.

Register now
Pre registration for the 2017 AIMS Safety Seminar 

is now open! Register now at www.aimsintl.org and pay 
by August 31 to get early access to class selection when 
full registration opens in September. For information, 
please contact Holly Coston at h.coston@aimsintl.org or 
call (714) 697-6654.

—Karen Oertley

PART 2 OF A SERIES
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Arcadia releases new book on Six Flags Great Adventure

It is common to see 
an author’s passion come 
through in a book, particu-
larly non-fiction. Such is 
the case of Six Flags Great 
Adventure, the latest in the 
series of Images of Mod-
ern America by Arcadia 
Publishing. Authors Harry 
Applegate and Thomas 
Benton, lifelong fans of the 
park, created the website 
GreatAdventureHistory.
com. Connecting to the 
park’s legion of cheerlead-
ers and employees past 
and present, this book is 
a comprehensive look at 
more than four decades of 
history, with even a nod 
to 2016’s addition, which 
opened following the pub-
lication of the book.

Like other offerings 
in the Images of Modern 
America, the primary fo-
cus is telling the stories 
through colorful photos, 
a pictorial history, if you 
will. While heavy on pho-
tographs, the book also 
gives very insightful de-

tails to the origins of the 
park, starting with its roots 
with Walter LeRoy, a man 
with a lineage of Holly-
wood royalty. One who 
loved huge spectacle, Le-
Roy’s dream of creating a 
cluster of parks eventually 
consolidated to two. Great 
Adventure opened in 1974 
as a pairing of the Wild Sa-
fari animal park and the 
Enchanted Forest theme 
park. LeRoy’s original vi-
sion was to have a group of 
parks that would be larger 
than Walt Disney World. 
The original two, however, 
proved more than enough 
to draw huge crowds.  So 
much so, expansion in year 
two was vital to compen-
sate for the long lines.

History buffs and those 
old enough to remember 
the early years will have 
the fondest memories of 
the larger-than-life fanci-
ful buildings such as the 
Super Teepee, Conestoga 
Wagon and Yum Yum Pal-
ace. Although some of the 
names of changed, the Best 
of the West, Yum Yum Pal-

ace and Gingerbread Fancy 
still stand, giving the park 
its strongest sense of charm 
and character. The first 
chapter outline those years 
with construction photos 
of the four decades of at-
tractions that have graced 
Great Adventure.

Chapter two dedicates 
itself to the decades of 

live entertainment put on 
throughout the park. From 
animal acts to song-and-
dance to ski shows and pa-
rades, entertainment has 
always been a part of the 
park’s history.

The third chapter is 
dedicated to rides, many of 
which a lot of visitors have 
forgotten about, but will 
enjoy seeing once again 
in the pages of the book. 
Over the years, Six Flags 
Great Adventure has seen 
an ever-rotating roster of 
rides, ranking among the 
parks with the longest lists 
of “former rides.” 

Subsequent chapters 
delve into the architectural 
details and thematic ele-
ments of the park through-
out its history. Six Flags 
Great Adventure boasts 
a fantastic forest setting, 
whimsical architecture 
and extraordinary experi-
ences for guests on each 
operating day. Today, the 
property consists of Hur-
ricane Harbor, a neighbor-
ing water park, along with 
the Wild Safari now being 

incorporated into the main 
theme park, making it the 
largest theme park in the 
world.

“We worked with all 
departments to scavenger 
old photos,” says Kristin 
Siebeneicher, communi-
cations manager for Six 
Flags Great Adventure. “I 
think the book is beauti-
ful. It’s a really great stroll 
through the history of 
Great Adventure, from the 
early days to today. It had 
reminded me of attractions 
I’d long forgotten about.” 

Of note, the book 
avoids any mention of 
the tragic and devastat-
ing 1984 fire that wrote the 
darkest pages of the park’s 
history.

Six Flags Great Adven-
ture will delight longtime 
fans as well as locals with 
its countless color photos 
spread over the book’s 
96 pages. Even the most 
die-hard fans are bound 
to learn something they 
didn’t know about this 
popular park. The book re-
tails for $22.99.

REVIEW: Tim Baldwin
tbaldwin@amusementtoday.com

Images of Modern America
Six Flags Great Adventure
By Harry Applegate and 

Thomas Benton
ISBN: 9781467116572

96 pages, full color, 
$22.99
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CLASSIFIEDS
FOR SALEAUCTION

Call Len or John
(908) 526-8009

FAX: (908) 526-4535

ARM Family Himalaya T/M...... $79,000

Zamperla Tea Cups T/M.......... $49,000

New SBF Groovy Bus on used 

Frederiksen Trailer..................... $69,000

Hurricane  T/M........................$139,000

Spinout T/M.............................$249,000

Moser Top Spin T/M...............$299,000

Zierer Wave Swinger T/M.......................	

..................................................$399,000

SBF/Visa Super Truck T/M........ $29,000

Fabbri Kamikaze T/M.............$239,000

FOR SALE

FOR SALE

FOR SALE - Calypso $18,000

FOR SALE - Paratrooper $18,000

FOR SALE - Waterslide $10,000

ralph@vestil.com 
Indiana Location

Check out the latest premium new and used rides at: 
facebook.com/internationalridesmanagement
or call (609) 425-1220 to receive a current list.
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CLASSIFIEDS
To place an ad call (817) 460-7220

Call Len or John
(908) 526-8009

FAX: (908) 526-4535

Spin out T/M (Huss) ...................$299,000         

Twister/ Maverick (Moser) .........$599,000

Drop Tower T/M (ARM) ..............$299,000

Rio Grande (Zamperla) ................$19,000

Crazy Dance (Fabbri) .................$325,000

Scooter 1800  T/M (Majestic) ....$224,000

Crazy Bus T/M (Zamperla) ..........$99,000

Tornado T/M (Wisdom) ................$99,000

Drop Tower (Moser) .....................$89,000

Americana Carousel 28’ (Chance) ...$119,000

Traffic Jam T/M (SBF) ................$219,000

1989 Orbiter T/M .......................$205,000

Truck Stop (Zamperla) .................$18,000

Sea Ray T/M (Mulligan) .............$249,000

Kamikazi T/M (Fabbri) ...............$149,000

Mini Rocking Tug T/M (Zamperla) .....$49,000

Dizzy Dragon (Sellner) .................$54,000

Power Surge T/M (Zamperla) ....$349,000

FoR Sale FoR Sale

LOOPING COASTER

Launch Loop Shuttle Coaster
Arrow Dynamics all steel with
G-Force 4, 56’ high x 635’ long

Built 1977, Excellent condition in 
Indiana. $200,000

For photos and details:
ralph@vestil.com
22 Other Rides

www.funspotpark.com
Angola, Indiana

eMploYMenT
Smokey Mountain 
Amusements Inc.

needs Ride Help - In All  Departments
Ride Superintendent - For Green Unit

Electrician - For Green Unit
Contact: 

Brian (Beaver) Bitner
(919) 272-5627

Billy Clark - (863) 738-1689
Winter Quarters Now Open!

(843) 362-0022
 

TFN

SLIDES
Wanted used 90+ft. slides,

portability not needed.
 

FUNHOUSES
Wanted used “Carnival Funhouses”,

mobility not necessary
 

Contact Sunny (612) 332-5600
TFN

eQUIpMenT WanTed

GAMES FOR SALE

1. SKEE BALLS
2. CLAW MACHINES

3. STACKERS
4. SPORTS ARENAS

5. AIR HOCKEY TABLES
6. POOL TABLES
7. VIDEO GAMES

QUARTERTIME AMUSEMENTS

Call Michael: (410) 358-8311
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CLASSIFIEDS
To place an ad call (817) 460-7220

Call Len or John
(908) 526-8009

FAX: (908) 526-4535

Eclipse -Fabbri T/M= ..................$399,000

Sky Master -ARM T/M ................$179,000

Drop Tower -ARM T/M ...............$399,000

Rio Grande- Zamperla T/M ..........$19,000

Chaos -Chance T/M .....................$99,000

Scooter 1400 -Majestic T/M .......$109,000

Crazy Bus -Zamperla T/M ............$99,000

Tornado -Wisdom T/M ...............$129,000

Orient Express -Wisdom ............$139,000

Turbo Force -Zamperla T/M .......$199,000

Americana Carousel 28’ .............$199,000

Traffic Jam -SBF T/M .................$219,000

Funny Freight T/M ........................$29,000

Kiddie Scrambler -Eli T/M ...........$ 29,000

 Drop Tower 806- Moser T/M .......$99,000

Kamakazi -Fabbri T/M ................$149,000

Sellner Apple T/M .........................$29,000

GAMES FOR SALE

1. SKEE BALLS
2. CLAW MACHINES

3. STACKERS
4. SPORTS ARENAS

5. AIR HOCKEY TABLES
6. POOL TABLES
7. VIDEO GAMES

QUARTERTIME AMUSEMENTS

Call Michael: (410) 358-8311

FoR Sale FoR Sale

AMUSEMENT TODAY’S
Classified pages close the 10th of 

month prior to the issue date.
Rates:

•Regular classified ad–
$20 minimum up to 30 words; 

$1 per additional word.
•Display classified ad –$50
per column inch. A 1-point
rule will appear around ad.

•Company logos, screens and 
reverses also are available on

display ads upon request.

claSSIFIed 
deadlIneS

AT CLASSIFIEDS
YOUR USED RIDE MARKETPLACE

P.O. Box 5427
Arlington, Texas 76005-5427

•
(817) 460-7220

Fax (817) 265-NEWS (6397)
•

We accept:

East Coast Beach Location

12 Rides
13 Games

Profitable, owner looking to diversify 
with existing operations.

If interested, please contact:
Len Soled

Rides-4-U, Inc.
(908) 526-8009

LOOPING COASTER

Launch Loop Shuttle Coaster
Arrow Dynamics all steel with
G-Force 4, 56’ high x 635’ long

Built 1977, Excellent condition in 
Indiana. $200,000

For photos and details:
ralph@vestil.com

AMUSEMENT 
TODAY

CLASSIFIEDS
YOUR 

USED RIDE
MARKETPLACE

eMploYMenT
Smokey Mountain 
Amusements Inc.

needs Ride Help - In All  Departments
Ride Superintendent - For Green Unit

Electrician - For Green Unit
Contact: 

Brian (Beaver) Bitner
(919) 272-5627

Billy Clark - (863) 738-1689
Winter Quarters Now Open!

(843) 362-0022
 

TFN

SLIDES
 

Wanted used 90+ft. slides,
portability not needed.

 
FUNHOUSES

 
Wanted used “Carnival Funhouses”,

mobility not necessary
 

Contact Sunny 612 332-5600

AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM
AMUSEMENTTODAY.COM

TFN

eQUIpMenT WanTed

FoR Sale

SeRVIceS

ELI #5 FERRIS WHEEL
Serial# 1161-69

G/M, sand blasted
ready for repair and paint

45-foot trailer

$6,000 cash

Call John Fanelli
(978) 343-4881

For Sale: 1987 Huss Condor
Great Condition.

Tower rehabbed in 2004.
P/M. Excellent ride for 

mid-sizedpark.
Ride is operating and available 

October 1st.
Location - Eastern USA.

•
99-year-old Carousel w/1924 Wurlitzer 
organ. Located in USA. Major rehab 
in 2004. Indoor location. Available 

September 2009.

Four rows, 35 jumpers, 23 standers, 
2 chariots.

Available through International Ride 
Management

Call (609) 920-0252 or (609) 827-1316

Communications

®

Can
and

help grow your business?

YOU   BETCHA!
Ask us how you can tap into over 
250 million potential customers.

affinitymm.com/twitterbook

Publication & Ad Design
Point-of-Purchase Materials Design
Web & Flash Design
TV & Radio
Whatever Your Project Calls For

www.affinitymm.com

info@affinitymm.com

(817) 564-3843

TO SIGN UP FOR
THIS FREE NEWS SERVICE

GO TO WWW.AMUSEMENTTODAY.COM

FoR Sale FoR Sale

2 Bob Space Racers 
Vertical Water Race Games

1 14-player, 1 12-player park models 
in mint condition.

Retiring - Priced to Sell!
Great price. Call (718) 266-8384 or 

(718) 614-0597

1998 TM Chance Gondola Wheel 
$410,000 - Completely rebuilt July 

2009. All eight motors and gearboxes 
are made to 100% / over 6,000 new 

LED lights, new electrical wiring, new 
PIC drive. All updates. 

Please call Gene Dean: (978) 375-2542
or e-mail gedean@msn.com

SUBSCRIBE TODAY STAY INFORMED

SUBSCRIPTION FORM
New Subscription
Renewal
Change of Address

One Year $50 $70
Two Years $90 $130
Three Years $130 $190

Payment Enclosed

Charge to Credit Card:

USA OUTSIDE USA

CREDIT CARD NUMBER

NAME AS IT APPEARS ON CARD (Company Name and/or Cardholder Name)

TELEPHONE NUMBER (REQUIRED)

EMAIL ADDRESS

SIGN ME UP FOR FREE EMAIL NEWS
EXTRA! EXTRA! YOUR DESKTOP EDITION

EXPIRATION DATE 3-4 DIGIT SECURITY CODE

FREE
NEWS!

TO SUBSCRIBE

FIRST AND LAST NAME

ADDRESS

CITY, STATE, ZIP CODE (or Province and Postal Code)

COUNTRY

COMPANY NAME

MAIL THIS FORM TO: AMUSEMENT TODAY • P.O. BOX 5427 • ARLINGTON, TEXAS 76005 USA
FAX THIS FORM TO: 817.265.6397 • SUBSCRIBE ONLINE: www.amusementtoday.com

I WANT TO HELP BY MAKING A TAX DEDUCTABLE DONATION IN THE AMOUNT BELOW TO 
THE NATIONAL ROLLER COASTER MUSEUM AND ARCHIVES. MORE INFO: ROLLERCOASTERMUSEUM.ORG

QUESTIONS? CALL AT: 817.460.7220

MAKE A
DONATION

PRESERVING
ROLLER COASTER

HISTORY $10 $25 $50 OTHER AMOUNT: $

YES!

RECEIVE 14 NEWS-PACKED ISSUES PER YEAR

www.amusementtoday.com

For Sale: Waterslide molds from 
reputable company. Four complete 
systems ready for production with 
two additional systems available.

Please contact aislides@gmail.com
MAY

BINGO / BEANO
wanted for Bangor State Fair, Bangor, 
Maine 7/30-8/8 and Skowhegan Fair, 
Skowhegan, Maine 8/12-8/21. Call 

Gene Dean - Fiesta Shows
(978) 375-2542

JUN

Canned Spiel Repeaters
Great for game booths and ride queue 

lines. Complete with 24-watt amp 
and weather-tight speaker. Up to four 
2-minute custom sayings or one self-

repeating custom canned spiel.

$350 - Go to www.ACsound.net for 
more information or call Anthony at 

(865) 742-1394
MAY

AMUSEMENT  TODAY
CLASSIFIEDS

YOUR USED RIDE
MARKETPLACE

AMUSEMENT TODAY’S
Classified pages close the 10th of 

month prior to the issue date.
Rates:

•Regular classified ad–
$20 minimum up to 30 words; 

$1 per additional word.
•Display classified ad –$50
per column inch. A 1-point
rule will appear around ad.

•Company logos, screens and 
reverses also are available on

display ads upon request.

claSSIFIed 
deadlIneS

AT CLASSIFIEDS
YOUR USED RIDE MARKETPLACE

P.O. Box 5427
Arlington, Texas 76005-5427

•
(817) 460-7220

Fax (817) 265-NEWS (6397)
•

We accept:

SeRVIceS
J&D Carnival Services offering ser-

vices to you for a low, low price.

We offer the following services:
•Ride setup

•Ride tear down
•Ride painting
•Ride washing

•Ride repair work
•Concession  cleaning

•Concession work
and much, much more.

We will travel the East Coast. Our 
office hours are M-F 8 a.m. - 5 p.m., 

Saturday 9 a.m. - noon.

Call (207) 825-3944 ask for Jamie or 
Danielle. Or call our cell at  

(207) 659-4069.

We travel the East Coast. Our  
office hours are M-F 8 a.m - 5 p.m., 

Saturdy 9 a.m. - noon.

LOOPING COASTER

Launch Loop Shuttle Coaster
Arrow Dynamics all steel with

G-Force 4, 56’ high x 635’ long
Built in 1977, excellent condition in

Indiana. $15,000
For photos and details:

ralph@vestil.com

FOR SALE

2016
MEDIA PLANNER

Now Available!

FOR SALE

FAMILY
ROLLER

COASTER
Manufacturer: Zierer

Height: 55 feet
Ground Space: 215'x170'
Track Length: 1,279 feet
Storage Track: 39 feet

2 trains w/ eight 2-passenger cars 
- total of 16 people each train

Capacity of 800 pph

Chain lift system with magnetic 
induction brakes and pneumatic 

operated release system.

For pricing, please call 
Len Soled at Rides 4 U

(908) 526-8009

GIBSONTON, Fla. — Te-

resa Rimes, part of the pro-

duction team responsible for 

putting on the International 

Independent 
Showmen's 

Foundation (IISF) Trade 

Show and Extravaganza, 

could barely find a mo-

ment during January as she 

tweaked the scheduling of 

educational sessions,  booked 

vendors for booths during 

the trade show, and helped 

with attendance registration.

The IISF is the founda-

tion arm of the International 

Independent Showmen's As-

sociation. The club grounds 

in Gibsonton host the trade 

show and most of the activi-

ties associated with it. 

Rimes said, in mid-Jan-

uary, booth and attendance 

registration for this year's 

event, set for Feb. 9-13 on 

club grounds in Gibsonton, 

appeared to be on par for the 

2015 event.

"We are actually a little 

bit ahead of last year," Rimes 

said. "The inside booth space 

is just about full, maybe five 

or six booths short of that. 

"We have 15 new exhibi-

tors," she said. "They are only 

renting 'onesies' but they are 

new and that is good."

One of those first-tim
e ex-

hibitors is Gosetto, manufac-

turer of rides, dark rides and 

fun houses. Gina Guglielmi, 

Intermark Ride Group, is 

representing Gosetto and 

will be at the show.

"We will be focusing on 

our dark rides and fun hous-

es for the carnival business," 

she said.  "W
e also are focus-

ing on our new portable fam-

ily spin coaster and Dance 

Party interactive ride." 

Exhibitors to the trade 

show run the gamut of prod-

ucts for the mobile amuse-

ment operators, from food 

concession companies to 

novelty, trailer, ride and 

game manufacturing compa-

nies.
Some of the ride compa-

nies include Eli Bridge Co., 

Wisdom Rides, A.R.M., Bat-

tech Enterprises, Majestic 

Manufacturing and Zam-

perla.
 In addition, ride broker-

age companies Rides 4-U 

and Ital International will be 

on hand, both representing 

companies that provide new 

rides as well as selling used 

rides. 
Other exhibiting compa-

nies include Bob's Space Rac-

ers, Dobco Enterprises, Gold 

Medal Products, Berk's En-

terprise, Rhode Island Nov-

elty, Classic Toy Company, 

BJ Toy Company, Chestnut 

Identity Apparel, Hitch-

Hiker Manufacturing, Owen 

Trailers, Schantz Manufac-

turing and Waterloo Tent and 

Tarp.
Len Soled of Rides 4-U 

said the IISF event has al-

ways been good for him. It 

is sort of a last chance order 

opportunity for some shows. 

"Sometimes, if they go 

ahead and order at this show, 

they will get it before the 4th 

of July," Soled said.  

Of course, that is not al-

ways the case. Soled said last 

year was sort of a stressful 

year because some ride man-

ufacturers overbooked their 

production. 

"I like to deliver and I like 

to deliver on time," he said. "I 

think I was able to hold onto 

to about 99.9 percent of it la
st 

year, but it was a stressful 

year."
Soled represents KMG, 

SBF/Visa and S&S World-

wide rides. For Gibsonton, 

he plans to show  SBF/Visa's 

Compact Spinning Coaster, 

Air Show, Drop 'n Twist and 

Groovy Bus. He also will 

have an S&S Worldwide Frog 

Hopper, a ride that continues 

to do well in the industry.

KMG, he said, is backed 

up for two years for new pro-

duction, but he will be able to 

deliver two new Inversions, 

one to Butler Amusements 

and another to Mr. Ed's Mag-

ical Midways, at the Gibtown 

show. 
Ramon Rosario, Zam-

perla, said his company has 

had a very busy year and will 

be glad to be at the Gibson-

ton show. Zamperla plans to 

exhibit a Balloon Fiesta, the 

36-foot-tall rid
e that debuted 

at IAAPA Expo. The compa-

ny also will have on display 

an Air Race, a kiddie version 

of the Sky Race ride, and a 

Happy Swing.

Bob's Space Racers' Tony 

Cassata said his company 

will bring a Whopper Water 

race game, trailer mounted, 

and a water race game in the 

company's lineup  configu-

ration.  There also will be a 

Fishing Hole game on dis-

play at the booth. 

"Our business has been 

going very well," Cassata 

said. "There just has not been 

enough hours in the day to 

take care of all our business. 

It looks like the industry is 

doing well."

Berk's Enterprises will 

feature more new products 

than they ever have, said 

spokesperson Beth Sanders. 

Some of those new products 

include six differently de-

signed 32-ounce Mini Tanks, 

Zombie Cups, Tap Towers, 

and a new Family Entertain-

ment Package.  

Denny's Electronics' Jim 

Allen said in mid-January 

that his company hadn't 

made final plans for the Gib-

town show, but knew they 

would be exhibiting newer 

products such as their small, 

roundish turbo lights.

"We have them in six 

LED and nine LED," Allen 

said. "We have new control-

lers to go with them."

Allen said business is 

busy.
"In the last seven days, 

we have added five new 

products to our plate," he 

said.
The IISF Trade Show will 

run 11 a.m.-6 p.m., Tuesday, 

Feb. 9  through Friday, Feb. 

12. Saturday, Feb. 13, times 

are 11 a.m. - 4 p.m.

The week also will in-

clude an array of educational 

sessions and nightly social 

events. 
Activities on the books in 

mid-January included: Super 

Bowl Party and Trade Show 

Kick-Off Party, Sunday, Feb. 

7; Big Hearted Jerry's Me-

morial Golf Tournament, 

Monday, Feb.  8; Museum 

Building Fund Dinner and 

Jamboree Fundraiser, Feb.  

10; Richie's Ragin' Cajun 

Banquet and Ball, Feb. 11; Ca-

sino Night Fundraiser for the 

Museum, Feb.  12; Memorial 

Service with Mass to Follow, 

Feb. 13. 

2016 IISF Trade Show and Extravaganza looking stro
ng

AT: Pam Sherborne

psherborne@amusementtoday.com

15 new exhibitors have signed up
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Al Weber,

Apex make

market inroads

See pages 30-31
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Follow us:

FOR SALE

GALLEON 
(1985)

Manufacturer: 
Zamperla

Available as a
Parts Package
for $35,000

Additional work needed
for ride to operate!

For additional 
information, contact: 

Rick Knoebel
 rick@knoebels.com

(570) 854-1387

Networking Event
of the Year!
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6GOLDEN TICKET

AWARDS
Cedar Point

September 9-10
hosted by

Cedar Point

July 2016 AMUSEMENT TODAY  47

REGISTRATION
NOW OPEN!

www.GoldenTicketAwards.com
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