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Mark Moore Memorial Fundraiser tops $322,490
hai™

National Roller Coaster Museum
plans new building honoring Moore;
industry donations ongoing

The Mark Moore Memorial Fundraiser kicked off Nov. 17,
at IAAPA Attractions Expo 2016 with a $100,000 donation
from Uremet, the company founded by the late Mark Moore.
On hand to receive the generous donation were several
board members of the National Roller Coaster Museum &
Archives (NRCMA), along with representatives from Uremet
and Moore's family. The fundraising campaign — still ongo-
ing — has since welcomed additional donations, bringing
in $322,490 total as of press time. NRCMA is proposing to
double the size of its current archive facility.

» SEE STORY/HOW TO DONATE, PAGE 46

1997-2017

YEARS OF NEWS

X AANUEAC TlREn
EVERY nta R W NEELE To
M""@ﬁ’ﬂf MNLDER

MARKS START OF SAFETY SEMINARS

Holly Coston (left), AIMS
International seminar man-
ager, and Karen Oertley,
AIMS executive director,
promoted the upcoming
AIMS Safety Seminar during
IAAPA Attractions Expo.
The seminar is set for Janu-
ary 8-13 at the Doubletree
by Hilton Hotel Orlando at
SeaWorld in Florida.
AT/PAM SHERBORNE

AT: Pam Sherborne

psherborne@amusementtoday.com

NORTH AMERICA — As 2017 gets un-
derway, so do the various annual seminars
focusing on safety, maintenance, certification
and education.

Here is a preview of five upcoming key
seminars:

AIMS Safety Seminar
Orlando, Fla.
Jan. 8-13, 2017

The 2017 AIMS Safety Seminar will offer
a variety of new topics during its annual run
set for Jan. 8-13, at the Doubletree by Hilton at
Sea-World, Orlando, Fla.

Some of the new areas to be covered in-
clude security, active shooter, terrorism, total
productive maintenance programs, ASTM
standards and guest behaviors, as well as
classes specific to ride accessibility, climbing
walls, family entertainment centers and more.

"I guess it is a sad commentary of our

time," said AIMS Executive Director Karen
Oertley regarding the increase in sessions on
active shooters and terrorism.

AIMS International is a non-profit organi-
zation dedicated to industry safety. It consists
of manufacturers, suppliers, organizations
and individuals that have an interest in sup-
plying products or services to the amusement
industry.

In early December, Oertley said seminar
registration was ahead of last year during the
same time period. Holly Coston is the AIMS
seminar manager and Karen Strahl is the cer-
tification manager. Classes are taught by vol-
unteers.

The 2016 seminar hosted about 350 at-
tendees.

The annual AIMS International Safety
Seminar is a comprehensive safety-training
experience for individuals responsible for the
care and safety of the amusement industry's
guests.

Attendees build tailored course curricula

» See SEMINARS, page 4
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MAILBAG
River Country or Wet 'n Wild?

To the editor,

Read the great article on Wet 'n Wild and George Mallay.
Taking nothing away from him — as he was definitely a genius
and trendsetter — but Wet 'n Wild was not technically the
first “water park” or even “themed water park” — | believe
Disney's River Country (opened in June of 1976) was the
first “combination of water slides, pools, and related water-
based experiences” making it the first true “water park”
as we define them today. | was working in show design at
W.E.D. Imagineering (the forerunner of Disney Imagineering)
during that time and remember the teams coming back from
Orlando with pictures of “the ol swimming hole” and other
features. Fred Joerger headed up the rock sculpting team
and did a great job. While water parks have advanced a great
deal since then, that first prototype was a pretty nice family
experience and | think anyone who visited has fond memories.
I'm pretty sure that River Country probably helped motivate,
or to reinforce, George's idea that a “collection of water
themed experiences” would work, and he was certainly the
first guy outside of Disney to create a stand-alone venture.
Wet 'n Wild, on the heels of River Country, started an entirely
new industry. Hats off to him, and to the Imagineering
team before him, for creating this entirely new kind of family
entertainment park.

Gary Goddard

Goddard Group Founder, Chairman, CEO

North Hollywood, Calif.

gary@garygoddard.com

Editor's note: This has been the ongoing debate among
historians as to who should be credited with the first water
park and it may never be settled. Somewhere along the way
it seems the industry scholars labeled George Millay as the
‘father of the water park industry' for his innovative design
in creating Wet 'n Wild which took River Country one step
further by adding the wave pool and much more. Even Tim
O'Brien wrote in his book The Wave Maker: "George walked
away from the company he created (SeaWorld) and took out
his frustration by inventing an entirely new attraction form, the
world's first interactive water park" —GS
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INDUSTRY OPINION: Dean Lamanna, dlamanna@amusementtoday.com
Maintaining public trust in the wake of tragedy

As evidenced by the record-breaking par-
ticipation at IAAPA Attractions Expo 2016 in Or-
lando this past November, the business of fun just i
wrapped one of its most technologically expansive
and successful years.

But shadowing the celebratory mood and
sense of industry pride were two high-profile park

'\

the only proper course of action....”

The raft-flipping disaster at Dream-
: world, Australia’s largest theme park, also
‘“ has brought the eventual dismantling of the
* 30-year-old ride, plus the promise of a per-
manent memorial to the victims. The park
remained closed until Dec. 10 as a rigor-

=

tragedies that occurred in the weeks leading up to
the event. The deaths of a 10-year-old boy on the
Verriickt waterslide at Schlitterbahn Kansas City in
Kansas last August and four adults on the Thunder River
Rapids raft ride at Dreamworld in Coomera, Queensland,
Australia, in late October sent shock waves globally.

Amid the public's sorrow and anger, these accidents
were met with difficult — yet necessary — decision-mak-
ing by the properties involved as well as a sharpening
focus on amusement ride safety.

In a Nov. 22 press release, Schlitterbahn expressed
both heartbreak and a renewed commitment to safety
while pledging full cooperation with the Verrlickt inves-
tigation, which was still underway as Amusement Today
went to press.

“Once the investigation is concluded and we are
given permission by the court, Verriickt will be decommis-
sioned — closed permanently — and the slide removed
from the tower,” the statement read. “In our opinion, it is

Lamanna

ous, multi-tier safety review of its rides was
undertaken by independent consultants and
Workplace Health and Safety Queensland,
which has since tightened amusement inspections state-
wide. Reports from the entities conducting audits will be
shared publicly after they are filed.

With the U.S. and Australian investigations appear-
ing to lean toward flawed design or mechanical / main-
tenance failure, as opposed to rider misbehavior or op-
erator error, and with public reaction being intense, ride
decommissioning — for these parks, under these circum-
stances — is the right thing to do. They understand that
continued patron loyalty and public trust requires nothing
less.

The public's ongoing faith in our industry also de-
mands that manufacturers, operators and safety or-
ganizations (including those noted in this, AT’s annual
safety-focused issue) make these accidents case studies
— ensuring similar tragedies cannot happen again.
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AT: Andrew Mellor
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DUBAI, U.AEE. — The
huge development that is
Dubai Parks and Resorts
(DPR) opened two of its
theme parks within the space
of two weeks at the end of
October and early November,
with Legoland Dubai and
Bollywood Parks Dubai mak-
ing their much-anticipated
debuts.

The first of the venues
to open was the Legoland
park, which also incorporates
Legoland Waterpark, along
with another of the DPR’s at-
tractions, Riverland Dubai, a
uniquely themed retail and
dining destination at the
heart of the location which
connects the entire destina-

Employees at DXB Entertain-
ments, owner of Dubai Parks
and Resorts, join in with the
celebrations to mark the of-
ficial opening of Bollywood
Parks Dubai.

COURTESY BOLLYWOOD
PARKS DUBAI

Dubai Parks and Resorts fea-
tures three theme parks, a
waterpark, Riverland Dubai,
a themed retail and dining
destination, and the Lapita
Hotel, a Polynesian themed
resort.

COURTESY DUBAI PARKS

AND RESORTS

tion. Siegfried Boerst, general
manager of Legoland Dubai,
officially opened the region’s
first Legoland theme park,
along with Nick Varney, CEO
of Merlin Entertainments
and Raed Kajoor Al Nuaimi,
CEO of DXB Entertainments,
owner of Dubai Parks and
Resorts.

Boerst commented: “We
are excited to celebrate this
historic day with friends of
Legoland Dubai as we offi-
cially open the region’s first
theme park aimed at families
with children aged two to 12.
We are committed to offering
memorable experiences and
we look forward to welcom-
ing families from the region
and international guests to
experience days filled with
adventure and fun.”

Legoland Dubai is the ul-
timate world of Lego adven-
tures for families with young
children. It features over 40
interactive rides, shows and
attractions and 15,000 Lego
model structures made from
over 60 million Lego bricks.

» See DUBAI, page 24

As well as some of the more familiar Legoland areas and attractions, Legoland Dubai also
incorporates Legoland Waterpark. COURTESY LEGOLAND DUBAI

The opening of Bollywood Parks Dubai was held two weeks after the opening of Legoland
Dubai. COURTESY BOLLYWOOD PARKS DUBAI

LLE

Checke out the
hundreds of new
and used rides at
www.italintl.conn

- = .Ted'-nlcat Park Park Mudel&ﬂne—?‘ra-ler Rides
ital Internatinnal LLC | Phone: 615-383-3986 | Fax: 61 5-333 9244 | E-Mail: sales@italintl.com
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WATER PARKS zresorts

»World Waterpark Association 2016 Wave Review winners announced — Page 28

At Waldameer Park for 2017
Water World continuing water park expansion with third phase

AT: Jeffrey Seifert

jseifert@amusementtoday.com

ERIE, Pa. — Waldameer
& Water World has an-
nounced that the third phase
of its planned water park ex-
pansion will be a historical-
themed “Battle of Lake Erie”
water play structure.

The  custom-designed
ProSlide Ridehouse 500 will
be highlighted by more than
102 water features and of-
fer visitors history lessons
as they splash their way
through the attraction. Walk-
ways throughout the struc-
ture will feature historical
locations and references to
the Battle of Lake Erie and
the city of Erie’s role in the
War of 1812.

Commonly known as the
War of 1812, the conflict be-
tween the United States and
Great Britain and its British-
governed North American
colonies lasted until Feb-
ruary 17, 1815. The Battle
of Lake Erie was primarily
fought off the coast of Ohio,
but the ships were launched
from the naval base at Pr-
esque-Isle, just down the
road from the current loca-
tion of Waldameer. Com-
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New for the 2017 season, Waldameer Park is continuing its third-phase expansion of its Wa-
ter World water park. The highlight attraction will be Battle of Lake Erie, a historical-themed
ProSlide Ridehouse 500 water play structure. COURTESY WALDAMEER PARK

modore Perry’s victory was
a turning point in the war,
placing the Northwest Ter-
ritory under control of the
United States.

“It's really going to be a
historical lesson for all of the
kids that come in,” said Paul
Nelson, CEO of the Walda-
meer & Water World.

The new attraction con-
tinues the expansion started
in 2015 with the addition of
a giant, 500,000-gallon wave
pool designed to accommo-
date up to 1,000 people. The
following year, Kidz Zone
was added with attractions
geared toward children six
and younger. The Battle of

Lake Erie water play struc-
ture, which will be located
between the wave pool and
the Kidz Zone, will have fort-
themed devices suitable for
the entire family. Along with
its 102 interactive water fea-
tures, the structure will offer
seven slides including pint-
size versions of ProSlide’s

popular adult rides such as
the dueling corkscrew Kidz
Twister and a Kidz Bowl.

The attraction has mul-
tiple levels and eight-foot
wide hexagonal decks. The
structure is topped with a
40-gallon dumping feature
in the shape of a sailing ship
that will periodically douse
guests in the center of the
structure.

Off to one side, and
away from the dumping fea-
ture, is a well-defined area
for younger kids with three
gentle slides — a twin racing
slide, and a covered slide.
This section has its own
smaller tipping bucket with
a gentler downpour. The
Battle of Lake Erie is expect-
ed to debut at the beginning
of the 2017 season in May.

Along with the new
playhouse, Water World is
adding more cabanas for
daily rental, more lounge
chairs and additional lock-
ers.

The ride park at Walda-
meer will receive an expan-
sion of its catering prepara-
tion facility and significant
tune-up maintenance to both
the Comet and Ravine Flyer
II wooden coaster structures.

Schlitterbahn Kansas City to remove Verriickt

Verriickt as seen at Schlitterbahn Kansas City. The ride is
being decommissioned following the death of a young boy
on the record-setting ride. AT/TIM BALDWIN

KANSAS CITY, Mo. — Following the
tragic death of a young boy at its Kan-
sas City water park, Schlitterbahn has
announced that the attraction will be re-
moved.

The following statement is from the
Henry family and Schlitterbahn Waterparks
and Resorts regarding Verrickt in Kansas
City:

"All of us at Schlitterbahn have been
heartbroken over the tragedy that occurred
on Verrickt. In our 50 years of providing
an environment for families and friends to
gather, we've never experienced this kind
of devastating event. The safety of our staff
and our guests is our top priority. We are
parents and grandparents ourselves and
many of us have ridden Verrlckt with our
own children and grandchildren over the
years it operated.

"Once the investigation is concluded
and we are given permission by the court,
Verriickt will be decommissioned — closed

permanently — and the slide removed from
the tower. In our opinion, it is the only
proper course of action following this trag-
edy.

"We will, at some point in the future,
announce what will be built in its place.

"We continue to fully cooperate with
investigative teams and work with the fami-
lies, their attorneys and our staff impacted
by this accident. As we move forward, we
assure everyone who works for us and the
community: we remain wholly committed
to our Kansas City park and the original
vision of Schlitterbahn — providing a great
place to work and an environment for fami-
lies and friends to gather together."

Opened in 2014, Schlitterbahn Kansas
City Water Park’s Verriickt was certified by
Guinness World Records as the world’s tall-
est waterslide. The 168-foot-tall ride fea-
tured multi-passenger rafts that dropped
down a 17-story drop, before being blast-
ed up a 50-foot speed hill.
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Casino Pier goes big for 2

AT: Tim Baldwin
tbaldwin@amusementtoday.com

SEASIDE HEIGHTS, N.J.
— The images following Hur-
ricane Sandy, which struck on
October 29, 2012 were hor-
rifying. None more so than
pictures of the Star Jet roller
coaster tossed into the Atlan-
tic following the collapse of
a pier. It was an image that
haunted America and sum-
marized the devastation to
the New Jersey coast.

Over the past four sea-
sons, Casino Pier — as well as
all of the Jersey shore — has
worked hard to rebuild, not
only their property, but the
tourist clientele that keeps
this famous coastline turning
profits.

“Casino Pier was devas-
tated significantly from Hur-
ricane Sandy in 2012. Our
team has worked extremely
hard to rebuild and expand
since then,” said Maria Mas-
toris, marketing manager.
That following summer we
opened with a brand new
pier and new rides and at-
tractions. Since 2013, we have
added two new slides and
a wave pool to Breakwater
Beach, a 36-hole miniature

golf course, nine new rides
and expanded the go Kkart
track.”

For 2017, Casino Pier has
embarked on a major expan-
sion to reposition the pier as
a primary destination. Two
new rides will debut this year.
In addition, a brand new pier
will extend the existing one at
the north end.

For the thrill-seekers, a
new roller coaster manufac-
tured by Gerstlauer will re-
side on the new pier. Masto-
ris said Casino Pier has yet to
name the ride. Any potential
moniker could emphasize the
ride’s pulse-pounding first
drop. Following a 72-foot
vertical lift, the initial drop
is taken at 97 degrees, giving
daredevils a dramatic dive
back toward the shoreline.

“The ride will be Gerst-
lauer’s first Euro-Fighter 320
model,” says Adam Sandy of
Ride Entertainment, which
represents  Gerstlauer in
North America. “What will
make it unique is the awe-
some beachside location. The
view as the coaster crests the
vertical lift and riders look off
into the Atlantic before flying
down to the new deck with
that amazing first drop will

January 2017 AMUSEMENT TODAY 31

oller coaster for 2017, re-!

placing the Star Jet coaster
hich was lost to Hurricane

Sandy in 2012.
COURTESY GERSTLAUER

be second to none.”

Two eight-passenger cars
will be equipped with lap
bar restraints without over-
the-shoulder harnesses. This
adds to the comfort to the ex-
perience as will the magnetic
brake system and ergonomic
bucket seats.

“We wanted to be able
to give the most excitement

based on the footprint we had
to utilize and we wanted to
work with a proven manufac-
turer,” Mastoris said. “Ger-
stlauer has been putting in
great coasters in parks across
the globe for many years. The
Euro-Fighter will be a great
heir to its predecessor (Star
Jet).”

Adjacent to the coaster

will be a 131-foot tall Fer-
ris Wheel manufactured by
Technical Park. Gondolas will
offer visitors more tranquil
views of the Atlantic Ocean
in comparison to the roller
coaster. Passengers will rise
high above the surf in six-
passenger gondolas offering

» See CASINO PIER, page 32

Chance Rides supplies Unicoaster for
Galaxyland in West Edmonton Mall

WICHITA, Kan. — Zero
Gravity, a Unicoaster model
by Chance Rides, debuted
Dec. 1 at Galaxyland, located
in the West Edmonton Mall in
Alberta, Canada.

A Chance Rides Unicoaster,
named Zero Gravity,
recently opened at
Galaxyland inside Canada's
West Edmonton Mall.
COURTESY CHANCE RIDES

The Unicoaster is a rider-
controlled experience that al-
lows riders to customize the
vehicle motion — from mild to
wild — with a joystick. Press-
ing the joystick forward makes
the vehicle spin forward, while
pulling the joystick backward
creates a corresponding roll.
Keeping the joystick steady
or untouched lets a calmer ex-
perience unfold as the vehicle

travels around the undulating
circular track.

Zero Gravity is decked out
with 15,360 RGB LED lights
provided by EWorks Pro of
Winter Park, Fla. Each indi-
vidual light can produce up to
32 different colors — a display
that is enhanced as the lights
are reflected by the ride’s
chrome-finish center hub and
sweep.

el

Intermark Ride Group

* Fabbri Group

* Goselto

* Moser Rides

» Wattman Trains

* Used Ride Equipment

i
n

TEL 615.370.9625

www.intermarkridegroup.com
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NEAAPA unveils new association logo during IAAPA

SACO, Maine — The New England Association
of Amusement Parks and Attractions (NEAAPA)
unveiled a new association logo at its booth during
IAAPA attractions Expo 2016 in Orlando, Fla.

The new design came out of the association
board of director's most-recent strategic plan. The
board felt that as the industry continues to evolve
beyond amusement parks, the logo needed to be up-
dated.

The previous iteration had the association's full
name, New England Association of Amusement
Parks and Attractions, encircling NEAAPA with the
states in the background. In order to better describe
its mission and reach out to emerging segments of

NEW ENGLAND’S ENTERTAINMENT ASSOCIATION

NEAAPA

Advocacy + Information + Networking

the entertainment industry, the board believed that
the logo needed to reflect that and it was time to
make a change in its design.

NEAAPA's membership ranges from large
amusement and water parks, to natural attractions,

to ski resorts, to skating centers, to arcades, to mobile
amusements, and more.

NEAAPA's Ed Hodgdon told AT: "Our new tag-
line, Advocacy + Information + Networking, are the
three pillars that NEAAPA is built upon. The associ-
ation works with our members to identify state legis-
lation that will affect the industry, using resources to
make sure that the entire industry is well represent-
ed. The association is always working to educate our
members through targeted seminars and workshops
throughout the year on a variety of topics. Our net-
working events, both in the region and at the IAAPA
Attractions Expo in Orlando, are not to be missed as
members connect and share knowledge."

ARM drop tower going virtual for festival

Outfitted ride

mittee called ARM's

ride tall portable drop tower

to be featured
at Super Bowl
Host Committee's

Fan Festival
AT: Pam Sherborne

psherborne@amusementtoday.com

WINTERSVILLE, Ohio
— ARM Rides is kicking off
2017 in a very big super way
or, even more specifically, an
out-of-this-world way.

ARM's drop tower is
to be the centerpiece of the
Houston Super Bowl Host
Committee's Fan Festival, a
public free event being held
Jan. 27 and run through Feb.
5.

The Houston Super Bowl
Host Committee unveiled its
plans last November. The 10-
day festival features music,
food, games and attractions
in downtown Houston's Dis-
covery Green Park.

Among other specif-
ics given at the time of an-
nouncement, the host com-

its "Wow" factor for the fan
event. It will take riders on
an excursion through space
to Mars and back again.

Using virtual reality and
actual NASA footage from
Mars, guests will take off
to the Red Planet and expe-
rience some of its mysteries.
Following, they will re-enter
the earth's atmosphere as the
ride drops. Following, they
will complete their ride on
the virtual 50-yard-line of
NRG Stadium.

"l was contacted by Ideas
Orlando (a media and ex-
perience design company,
based in Orlando, Fla.) seek-
ing one of our portable drop
towers as the main feature in
the Super Bowl Live festival,"
said ARM's Mike Gill. "This
project became a perfect fit
for us as we are able to offer
manufacturing of a new cus-
tomized attraction and con-
tract the operation of the ride
with Bates Brothers Amuse-
ment Company."

Named  appropriately
Journey to Mars, the 90-foot-

should be on location in
Houston by mid-Jaunary.
Riders will don virtual real-
ity goggles for the adventure,
which will last just over two
minutes.

Gill said HD Interactive,
a Tampa-based software de-
velopment company, is the
virtual reality company con-
tracted with Ideas Orlando.
The audio portion of the vir-
tual reality experience will be
synced via WiFi to an audio
system mounted on the pas-
senger vehicle.

"Ideas, HD Interactive
and members of the Houston
Super Bowl Committee will
be visiting our facility for
fine-tuning and testing of the
virtual reality experience,"
Gill said, in December.

Gill said that plans are to
bring the tower back to the
ARM plant in Wintersville
to re-theme it and place it for
sale at the completion of the
festival.

"It may be offered for sale
to include the virtual reality
experience," he said.

XEXIPIXIX

XX

k.

From Jan. 27 to Feb.

5, visitors to the Super
Bowl Host Committee's
Fan Festival in Houston's
Discovery Green Park will
have the opportunity to
ride this virtual reality drop
tower ride from Ohio-based
ARM (right). Tampa-based
HD Interactive and Ideas
Orlando are providing the
virtual portion (above) for
the Journey to Mars

ride experience.

COURTESY ARM
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SERVING THE AMUSEMENT INDUSTRY

EUROPEAN SPARE AND REPLACEMENT PARTS IMPORTER
SINCE 1982

NORTH AMERICAN PARTS INC.
61C AERO DRIVE,
BUFFALO, NEW YORK

WE'VE KEPT YOUR RIDES IN MOTION SINCE 1982

pHone: (716) 839-4791
rax: (716) 839-4506

EMAIL: parts@nap-inc.com
www.nap-inc.com

USA 14225

We make the turnstile spin.

The turnstile never lies.

TUMNSTILE:€

A DV ERTI S I NG

FOR MORE INFORMATION CALL JOHN SEEKER AT (214) 210-5981
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P.O. Box 279, Coldwater, MI 49036

517-279-9063
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FOR SALE

Check out the latest premium new and used rides at:
facebook.com/internationalridesmanagement
or call (609) 425-1220 to receive a current list.

FOR SALE

FOR SALE FOR SALE

Seeking
Assistant Director of Maintenance,
Water Park Manager,
& Maintenance Technicians

Beech Bend Park in Bowling Green, Kentucky is seeking
an Assistant Director of Maintenance, a Water Park
Manager, as well as Maintenance Technicians to join
our operations team. Beech Bend Park is family owned
and features more than 3 dozen rides, Splash Lagoon
waterpark and a full service campground situated
between Nashville, Tennessee and Louisville, Kentucky.

Beech Bend Park offers:

- Salary commensurate with experience, education & training.
- Full medical and dental insurance.

- 401(k) with company matching features

- Paid vacation and annual bonus

See more about the positions and the company at
beechbend.com/employment.

Contact: Charlotte Gonzalez, General Manager
or Dallas Jones, President at 270-781-7634.

Please email resume to beechbendpark@msn.com
with subject line “Employment.”

1957 Miler
Kiddie Coaster

5 car train ® 71 feet long
35 feet wide © 7 feet tall
Lift chain 2 years old
Axels 5 years old
5 year old Urethane paint

SuppfinS Amugeens, tew 1 Lse

Moser Flipping Action Arm P/M....$99,000
Chance Century Wheel P/M ....$199,000
Chance Pharoahs Fury T/M.... $550,000
Wisdom Tornado T/M........... $139,000
Tivoli Orbiter T/M .......cooee.... $399,000
2010 ARM Vertigo T/M........... 400,000
ARM Happy Viking T/M.......... $89,000
Kolinski Slide T/M ...cvveveeeeene.. $39,000
Zamperla Tea Cup T/M............ $49,000
2016 KMG Freak Out T/M ... $725,000

Park model,
but easily portable

Very fun kiddie coaster
$31,000

Contact: David Dean
Joyland Amusement Park
(806) 763-2719, #13
david@joylandpark.com

Zamperla Power Surge T/M ....$299,000
Zamperla Shocker T/M.......... $250,000
Expo Wheel T/M................... $299,000

Call Len or John
(908) 526-8009
FAX: (908) 526-4535
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FOR SALE

7 BEAUTIFUL CAROUSEL HORSES

Wood e Large glass eyes ¢ Hair « Tail
All Restored

$1,000 each

Bob Kissel
8253 E. Lee Hill Rd. ® Madison, IN 47250
(812) 839-3255
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NEW JERSEY
SHORE
AMUSEMENT PARK

Family-owned
& operated
for 32 years!

A premium attraction with:
*19 rides

elarge family
Casino Arcade with
thousands of prizes

*18 boardwalk games
*Food Court
*Victorian Ice Cream Parlor

*Employee housing

Turn-key operation
and fully-certified,
experienced staff.

Please call
Len Soled at Rides-4-U
for further details!

(908) 526-8009
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In Mackenzie Park * Lubbock, Texas
Maintenance Mechanic with
electrical experience needed at
Joyland Amusement Park in
Lubbock, Texas.

Will help maintain and repair rides
and related equipment. Millwright-
type experience preferred. Ability
to follow written and oral direc-
tions. Ability to work heights and
follow safety guidelines. Experi-
ence with lighting systems, 3-phase
electrical knowledge and ability to
trouble shoot electrical controls.

Pay will depend on experience.

Send resume via email to:
david@joylandpark.com. EOE




